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UVODNIi SLOVO | FOREWORD

Jsme velmi radi, Ze i letos Vas mUzeme prostfednictvim této rocenky informovat
o aktivitach, které Ministerstvo pro mistni rozvoj CR v oblasti cestovniho ruchu za
uplynuly rok realizovalo. Nasledujici stranky jsou vénovény zejména informacim
o opatfenich, statistickych datech a trendech, které ovliviiovaly cestovni ruch v roce,
ktery byl poznamendn dopady hospodaiské krize. Ty se nevyhnuly ani odvétvi
cestovniho ruchu, které bylo jednim z nejpostizenéjsich sektort ¢eské ekonomiky.

Statistické vysledky cestovniho ruchu za rok 2009 tuto skute¢nost jen dokladaji.
Vzdyt ndvstévnost hromadnych ubytovacich zafizenich klesla o 6 %, pfijezdy
zahranicnich turistd dokonce o vyraznych 8,5 %. Pfijmy z cestovniho ruchu stagnovaly,
avsak za cenu oslabeni ¢eské koruny vici euru a americkému dolaru.

Nejvyznamnéjsi udélosti tohoto roku, kterd ovlivnila realizované aktivity v oblasti
cestovniho ruchu, bylo predsednictvi Ceské republiky v Radé Evropské unie. V jeho
pribéhu Ministerstvo pro mistni rozvoj CR pripravilo mezinarodni konferenci zamé-
fenou na trh prace a zaméstnanost v prdmyslu cestovniho ruchu. Spradvné zvolené
téma konference dokladé vysoka uroven zastupct rliznych prestiznich mezindrodnich
organizaci, ktefi se konference Ucastnili a svymi pfispévky obohatili jeji program.

Tento rok byl vyznamny i z pohledu realizace mnoha dal3ich dllezitych aktivit.
Pfesné v jeho poloviné byla piedloZena na jednani Vlady Ceské republiky prvni Zprava
o plnéni Koncepce statni politiky cestovniho ruchu na obdobi 2007-2013. | presto,
Ze ma Ministerstvo pro mistni rozvoj CR pfi implementaci Koncepce s ohledem na
stavajici systém fizeni cestovniho ruchu obtiznou ulohu, dafi se vétSinu aktivit
vyplyvajicich z tohoto dokumentu plnit v pfedem danych terminech.

Soucasné pokracovala realizace nékterych vyznamnych systémovych projektd.
Mezi ty klicové patii zejména projekty zaméfené na zkvalitnéni poskytovanych sluzeb
prostfednictvim tvorby Narodniho systému kvality sluZzeb cestovniho ruchu. Kvalita
poskytovanych sluzeb se stava zakladnim predpokladem k dal$imu rlstu odvétvi
cestovniho ruchu a k zachovani konkurenceschopnosti Ceské republiky jako destinace
cestovniho ruchu. V oblasti statistiky pokracovaly ¢innosti na projektech, jejichZ cilem
je zkvalitnéni statistického systému zejména pak v oblasti podpory tvorby Satelitniho
U¢tu cestovniho ruchu Ceské republiky. Byly dokon&eny nékteré vyznamné projekty
spojené se vzdélavanim a kvalitou lidskych zdrojd. Tim nejvétsim Uspéchem bylo
vytvoreni cyklu vzdélavacich dokumentl v cestovnim ruchu, které nasledné v letnich
a podzimnich mésicich odvysilala Ceska televize.

Ke konci roku 2009 se po nékolika letech podafilo obnovit prostfednictvim
Narodniho programu podpory cestovniho ruchu programové financovani cestovniho
ruchu ¢isté z prostredkl statniho rozpoctu. Zamérenim podprogramu se pro rok 2010
stal socidlni cestovni ruch, tedy podpora cilovych skupin, které se obtizné zicastnuji
aktivit spojenych s cestovnim ruchem.

We are very pleased once again to be able, through this annual report, to inform you of
the many activities undertaken by the Ministry for Regional Development of the Czech
Republic in the field of tourism over the past year. The following pages are largely devoted
to measures, statistical data and trends that impacted tourism during a year marked by
the effects of the economic crisis. Tourism was not spared in this regard and was in fact one
of the most affected sectors of the Czech economy.

The tourism statistics from 2009 only illustrate this situation, the number of visitors
accommodated at collective accommodation establishments fell by 6 % and arrivals of
foreign tourists dropped by a staggering 8.5 %. Revenue from tourism stagnated, but at
the cost of a weakening of the Czech crown against the Euro and the American dollar.

The most important event of the year, which influenced activities carried out in the
tourism sector, was the Czech Republic’s Presidency of the Council of the European Union.
During this period, the Ministry for Regional Development of the Czech Republic held an
international conference focussing on the labour market and employment in the tourist
industry. That the topic of the conference was well-chosen was evidenced by the high
standing of the representatives of many prestigious international organisations who
attended the conference and who enriched its agenda through their contributions.

This year has also been important in terms of the many other important activities that
have been undertaken. Exactly halfway through the year the first Performance Report on
the fulfilment of the State Tourism Policy Concept for 2007-2013 was presented to the
Government of the Czech Republic for debate. Despite the fact that, given the existing
system of tourism management and difficulties, the Ministry for Regional Development of
the Czech Republic is having in implementation of the Concept, most of the activities that
aroused from this document were completed by the deadlines set.

At the same time, work continued on the implementation of a number of important
systemic projects. The key projects included, in particular, those aimed at improvement
of the quality of services through the establishment of a National System of Quality of
Tourism Services. The quality of provided services has become an essential prerequisite
for further growth in the tourism sector and for maintaining the Czech Republic’s
competitiveness as a tourist destination. In the field of tourism statistics, work continued
on projects aimed at the improvement of the quality of the statistical system, especially in
the area supporting the compilation of a Tourism Satellite Account for the Czech Republic.
A number of important projects related to education and the quality of human resources
were completed. The greatest achievement in this area was the creation of a series of
educational documentary films on tourism that were subsequently broadcasted by Ceskd
televize (Czech State Television) during the summer and autumn months.
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V zavéru roku byly zahdjeny prace na dosud chybéjicim a pouze diskutovaném
zdkonu o cestovnim ruchu. Cilem zcela nového zdkona bude jednak definovani
zpusobu financovani cestovniho ruchu a zaroven chybéjiciho systému Fizeni,
které zajisti provdzanost politiky rozvoje cestovniho ruchu na jednotlivych fidicich
urovnich. Pravé tvorba tohoto nového pravniho predpisu je jednim z hlavnich ukolt
nasledujiciho roku.

Tyto informace jsou jen vybérem z mnoha dalSich aktivit, které Ministerstvo pro
mistni rozvoj CR v oblasti cestovniho ruchu v tomto roce uskuteénilo. Pevné véfime,
Ze se pro Vas stane tato ro¢enka maximalné pfinosnym informacnim zdrojem pfi Vasi
praci nebo studiu.

Kolektiv autor

At the end of 2009, after a number of years, there was renewed the National
Programme of Support for Tourism funded directly from the state budget. The focus of the
sub-programme for 2010 was social tourism, hence the aid for target groups that have
difficulties participating in tourism-related activities.

By the end of the year, work began on the hitherto absent Tourism Act, which has
previously been a topic of much discussion. The aim of this entirely new legislation is
defining the method of funding of tourism and, at the same time, establishing a system
of management, which has been lacking to date, ensuring the coherence of tourism
development policies at the various levels of management. The drafting of this new
legislation will be one of the main tasks facing us during the coming year.

This information only provides a selection of the many other activities performed by
the Ministry for Regional Development of the Czech Republic in the tourism sector this
year. We firmly believe that this annual report will be an extremely beneficial source of
information for your work or studies.

Team of authors
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VYZNAM A PRINOS CESTOVNIHO RUCHU

Cestovni ruch je chapan jako sektor, ktery umoznuje bez vysokych a sofistikovanych
investic prispét k udrzeni, ptipadné rlistu zaméstnanosti (cestovni ruch se pfimo podili
cca 4,5 % na celkové zaméstnanosti) a zaroven pfispét k rGstu narodniho hospodarstvi
(cestovni ruch se pfimo podili cca 3 % na tvorbé HDP Ceské republiky). Vyznam
cestovniho ruchu doklada zac¢lenéni odvétvi cestovniho ruchu do strategickych a roz-
vojovych dokumentt Ceské republiky. V téchto dokumentech je cestovni ruch chapéan
jako nastroj regionalniho rozvoje s vazbou na tvorbu pracovnich mist, rozvoj lidskych
zdrojl a podporu podnikatelskych aktivit.

V soucasné dobé vsak cestovni ruch patfi mezi odvétvi nejvice postizena
hospodafskou krizi jak v narodnim, tak celosvétovém vyznamu. | pres tento pfechodny
pokles vykonnosti cestovni ruch stale patii mezi nezastupitelnd odvétvi podporujici
zaméstnanost i ve strukturalné postizenych regionech.

Cestovni ruch ma pozitivni pfinos na pInéni jak statniho rozpoctu, tak i rozpoctt
vefejnych. Za ucelem zjisténi skutecnych pfinost cestovniho ruchu na obdobi 2006
az 2008 byla zpracovéna analyza nazvand ,Postaveni a vyznam cestovniho ruchu
v Ceské republice - pFinosy cestovniho ruchu pro Ceskou republiku”. Cestovni
ruch je priifezové odvétvi a ma prokazatelny dopad na ostatni odvétvi narodniho
hospodafstvi. Z tohoto dlvodu byl v analyze vyuzit tzv. multiplika¢ni model, v némz
je zakladnim zdrojem pfijm0 navstévnik, ktery si kupuje sluzby cestovniho ruchu
a jehoz vydaje za sluzby cestovniho ruchu se néasledné rozdéluji mezi dodavatele
a subdodavatele sluzeb. Model zohlednuje roz¢lenéni plivodnich vydajd navstévnika
do 10. urovné hierarchického modelu.

Podobna analyza, jejimz cilem by bylo vycislit skute¢né pfinosy cestovniho
ruchu pro statni rozpocet Ceské republiky i rozpocty vefejné a ukazat, jak vyznamné
ekonomické odvétvi cestovni ruch je, nebyla doposud v Ceské republice zpracovéna.
Ziskani vstupnich dat pro zpracovani této analyzy je zéaroven pfikladem vyuziti
stavajicich statistickych dat (statisticka Setfeni sledovani vykonnosti cestovniho ruchu
a satelitni u¢et cestovniho ruchu Ceské republiky) v praxi.

Vybrana data z analyzy pfinosti cestovniho ruchu:

o cestovni ruch ma pozitivni vliv na zaméstnanost a to nejen pifimo v oboruy,
ale i v navaznych sluzbach a produkci v ostatnich odvétvich narodniho
hospodafstvi; tim dochazi k vyraznym Usporam verejnych vydaja (socialni davky —
podpora v nezaméstnanosti, zivotni minimum)

» béhem sledovaného obdobi bylo diky cestovnimu ruchu zajisténo v priiméru
celkem 372 586 plnych pracovnich Gvazk( ro¢né

THE IMPORTANCE AND BENEFITS OF TOURISM

Tourism is perceived as a sector that helps to maintain, or increase, employment without
the need for extensive or sophisticated investment (tourism directly contributes about
4.5 % of total employment) while at the same time contributing to the growth of the
domestic economy (tourism directly accounts for approximately 3 % of the GDP of the
Czech Republic). The importance of tourism is illustrated by the inclusion of the tourism
sector in strategic and developmental documents issued by the Czech Republic. Tourism is
seen in these documents as a tool for regional development, associated with job creation,
human resources development and support of entrepreneurial activities.

However, tourism is currently one of the sectors worst affected by the economic crisis
both in a national and a global context. Despite this temporary decline in performance,
tourism still ranks as one the essential sectors supporting employment even in structurally
disadvantaged regions.

Tourism makes a positive contribution to both the state budget and public sector
budgets. An analysis entitled “The Role and Importance of Tourism in the Czech
Republic — the benefits of tourism for the Czech Republic” was carried out in order
to determine the real benefits of tourism for the period from 2006-2008. Tourism is
a cross-sectional sector and has a considerable impact on other sectors of the
economy. For this reason the so-called multiplication model was used in the analysis,
where the basic source of revenue is the visitor who purchases tourism services and
whose expenditure on tourism services are then divided between the service providers
and sub-providers. The model can break down the visitor’s initial expenditure down to
the 10th level of the hierarchal model.

A similar analysis, which would aim to quantify the real benefits of tourism for the
state budget of the Czech Republic and public sector budgets and to demonstrate the
economic importance of the tourism sector, has not yet be made in the Czech Republic.
Obtaining input data for this analysis is also an example of a practical application of the
existing statistical data (statistical surveys monitoring the performance of tourism and the
Tourism Satellite Account).

Selected data from the analysis of the benefits of tourism:

« tourism has a positive impact on employment, not only directly within the sector itself,
but also on related services and production in other sectors of the national economy;
which leads to major savings in public expenditure (social benefits — unemployment
benefits, assistance in material need)

e during the reviewed period, an average of around 372,586 full-time jobs were
ensured each year thanks to tourism
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nejvétsi podil na celkovych pfinosech cestovniho ruchu ma pfijezdovy cestovni
ruch — celkem 155,8 miliard K¢ (horni mez) za celé sledované obdobi, tedy priimérné
51,9 miliard K¢ za rok; celkovy primérny ro¢ni pfinos pro verfejny sektor 2006 az
2008 (horni mez) ¢ini 97,5 mld. K¢

z kazdych 100 K¢ utracenych za sluzby a produkty cestovniho ruchu celkem (pfimo
¢i nepfimo) bylo do verejnych rozpoctl odvedeno 40,79 K¢ (pfi vyuziti horni
ziskové marze podnikatelskych subjekt()

z cestovniho ruchu plyne do statniho rozpoctu nejvice financ¢nich prostfedkl ve
formé pfimych danovych pfijm0 z odvodu na socidlnim pojisténi — celkem za roky
2006-2008 to bylo 209 miliard K¢ (horni mez), tedy prdmérné 70 miliard K¢ ro¢né,
pfinosy do vefejnych rozpoctl se na celkovych pfijmech statniho rozpoctu
podilely primérné ze 6,9 %

diky investicim do vystavby novych pokojd bylo z kazdé investované stokoruny
do vefejnych rozpoctli odvedeno 31,33 K¢ (horni mez); béhem let 2006-2008 bylo
vystavéno celkem 520 304 pokojli a 1 380 507 lGzek.

the largest share of total revenues from tourism is from incoming tourism - a total
of 155.8 billion CZK (upper limit) for the entire reviewed period i.e. an average of
51.9 billion CZK a year; the average total annual income for the public sector between
2006 and 2008 (upper limit) amounts to 97.5 billion CZK

of every 100 CZK spent in total on tourism products and services 40.79 CZK
have been returned to public sector budgets (applying the top profit margin for
businesses)

the highest level of funding of the state budget generated by tourism results from the
direct taxation of social insurance contributions— the total for the period from
2006-2008 was 209 billion CZK (upper limit), an average of 70 billion CZK a year,
revenues to public sector budgets accounted for an average of 6.9 % of total
revenues for the state budget

due to investments into the construction of new hotel rooms, 31.33 CZK (upper limit)
were transferred into public sector budgets for every hundred crowns invested into
the state budget,; during the period from 2006-2008 a total of 520,304 rooms and
1,380,507 beds were built.
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1.1 KONSOLIDOVANY PLAN PODPORY CESTOVNIHO RUCHU

Odbor cestovniho ruchu zpracoval na zdkladé dokumentu ,Vychodiska z krize -
politika vlady v kratkodobém a stfednédobém horizontu”, schvéleného usnesenim
vlady CR¢. 119 ze dne 8. inora 2010 (&islo opatteni A 08), Konsolidovany plan podpory
cestovniho ruchu na rok 2010/2011.

Tento materidl, ktery byl sestaven na zakladé podnétl vzeslych z jednéani zastupcl
Ministerstva pro mistni rozvoj CR, samospravy, profesni a odborné veiejnosti a ktery
bude predlozen k projednani vladé CR, pojmenovava zékladni problematické oblasti
(chybéjicilegislativa v cestovnim ruchu, nizka kvalita sluzeb v cestovnim ruchu, absence
sttednédobé marketingové koncepce cestovniho ruchu Ceské republiky, apod.), které
v kratkodobém horizontu brani optimélnimu vyuziti potencialu cestovniho ruchu
Ceské republiky.

Konsolidovany plan bude zpracovavan na obdobi jednoho roku (1. ¢ervence az
30. ¢ervna) a piedkladan vladé CR k odsouhlaseni. Plan bude kazdoroéné aktualizovan
do konce platnosti Koncepce statni politiky rozvoje cestovniho ruchu na obdobi
2007-2013, tedy do roku 2013, bude sestavovan na zakladé aktudlniho stavu tohoto
odvétvi, zjisténych prekazek rozvoje odvétvi cestovniho ruchu a pozadavkd profesni
a odborné vefejnosti. Soucasti Konsolidovaného planu bude analyza plnéni opatieni
predchoziho Konsolidovaného planu.

Trebic

1.1 CONSOLIDATED PLAN FOR THE PROMOTION OF TOURISM

On the basis of the document entitled “Ways out of the crisis — short- and medium-term
government policies’; approved by Government Resolution no. 119 of February 8, 2010
(Measure no. A 08) the Tourism Department drafted a Consolidated Plan for the Support
of Tourism for the year 2010/2011.

This material has been compiled on the basis of suggestions made at meetings
attended by representatives from the Ministry for Regional Development of the Czech
Republic, local government, tourism stakeholders and which would be submitted to the
Government of the Czech Republic for debate, identifies the main problem areas (a lack
of legislation in the tourism industry, the low-quality of services in tourism, the lack of
a medium-term marketing concept for tourism in the Czech Republic, etc.), that prevent
the full potential of tourism in the Czech Republic being exploited in the short-term.

The Consolidated Plan will be drawn up to cover a one year period (July 1 — June 30)
and submitted to the Government for approval. The Plan will be updated annually until
the end of the applicability of the State Tourism Policy Concept,in other words until 2013.
The Plan, will be compiled on the basis of current developments in this sector and on
barriers to the development of the tourism industry that have been identified and the
needs of the professional and expert public. The Consolidated Plan will also contain an
analysis of the performance of the measures set out in the previous Consolidated Plan.

Kutna Hora
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1.2 NARODNIi SYSTEM KVALITY SLUZEB CESTOVNIHO RUCHU

Ministerstvo pro mistni rozvoj CR od druhé poloviny roku 2009 zahdjilo realizaci
projektd financovanych ze strukturdlnich fond( Evropské unie z Integrovaného
operac¢niho programu, jejichz cilem je zvyseni kvality sluzeb v oblasti cestovniho
ruchu, a to prostrednictvim vytvoreni Narodniho systému kvality sluzeb cestovniho
ruchu. Cely zdmér je inspirovan obdobnymi systémy znamymi z turisticky vyspélych
zemich (Svycarsko, Némecko, Spanélsko atd.), ve kterych predstavuji tyto systémy
dllezité nastroje zvysSovani kvality sluzeb v tomto odvétvi.

Narodni sytém kvality sluzeb v cestovnim ruchu je primdrné urcen pro malé
a stfedni podniky, jimz systematicky pomaha pfi zvySovani kvality poskytovanych
sluzeb a ziskavani odbornych znalosti. Na jeho tvorbé uUzce spolupracuji zastupci
jednotlivych profesnich sdruzeni, kterd reprezentuji nejvyznamnéjsi segmenty
cestovniho ruchu, které jsou do systému zapojeny. V soucasné dobé se pocitd
s podporou hotelnictvi, gastronomie a cateringu, sluzeb cestovnich kanceldfi a ces-
tovnich agentur, privodcd, wellness sluzeb, sluzeb venkovského cestovniho ruchu,
turistickych informacnich center, provozovatell lanovek a vlekl. Pro tyto segmenty
budou v rdmci nového systému stanovena specidlni kriteria tak, aby byly zohlednény
jejich specifické pozadavky ve vztahu ke kvalité poskytovanych sluzeb. Systém je viak
vytvaren tak, aby umoznoval i ndsledné zapojeni dalSich segmentl cestovniho ruchu
véetné infrastruktury.

Narodni systém kvality sluzeb cestovniho ruchu je tvoren jako tfistupnovy, pficemz
jednotlivé stupné na sebe budou plynule navazovat. Kazdy ze stupnd systému je vzdy
krokem k dosazeni urcité urovné kvality poskytovanych sluzeb. Cilem prvniho stupné
je uvadét kvalitu sluzeb do zivota firmy. V rdmci druhého stupné je udrzovan systém
na prvnim stupni spolec¢né se stanovenymi cili na zdkladé hodnoceni manazerského
pfistupu ve spole¢nosti. Tretim stupném systému je implementace nékterého
z mezindrodné uzndvanych systému fizeni kvality, vzdy vsak spole¢né s nezbytnym
predpokladem (specidlné vytvorenym kriteriem) pro pfislusny segment cestovniho
ruchu. Cilem poskytovatele sluzeb vsak nemusi byt vzdy dosazeni konecného
standardu, nybrz aktivni a trvaly zadjem na zkvalitnéni vlastni ¢innosti. Zalezi na kazdém
podnikatelském subjektu zda novy systém jako nastroj zvysovani kvality svych sluzeb
vyuzije.

Pro Nérodni systém kvality sluzeb cestovniho ruchu bude vytvorena jednotna
identita — znacka kvality. Z hlediska mezindrodni srovnatelnosti a marketingovych
aktivit bude vyuzito logo se znackou Q. Tato znacka je chapana jako ocenéni prace
jednotlivych podnikatelskych subjektl, pticemz vici zdkaznikim je symbol znacky
Q jistym prislibem ovérené kvality poskytovanych sluzeb. Vytvorend znacka bude
zapracovana do celkové propagace Ceské republiky. Marketingové aktivity budou

1.2 NATIONAL SYSTEM OF QUALITY OF TOURISM SERVICES

Since the second half of 2009, the Ministry for Regional Development of the Czech Republic
has begun to implement projects financed from European Union Structural Funds through
the Integrated Operational Programme, which aims at improvement of the quality of
services provided in the tourism sector, by creating a National System of Quality of Tourism
Services. The entire project has been inspired by similar systems existing in countries with a
highly developed tourism sector (Switzerland, Germany, Spain, etc.), where these systems
are important tools improving the quality of service in this area. The National System of
Quality of Tourism Services is primarily designed for small and medium-sized enterprises,
systematically helping them to improve the quality of the provided services and to acquire
expertise. Representatives of the various professional associations, representing the most
important segments of the tourism industry involved in the system, are working closely
on its development. We can currently count on the support from the sectors of the hotel
industry, gastronomy and catering, travel agencies and tour operators, tour guides,
wellness services, rural tourism services, tourist information centres and cable car and ski
lift operators. Under the new system, special criteria will be established for these segments
in order to take account of their specific requirements in relation to the quality of the
services provided. However, the system has been devised to allow other segments of the
tourism sector, including infrastructure, to participate at a later date.

The National System of Quality of Tourism Services has been created as a three-
-level system, with the individual stages following seamlessly on from each other. Each
of the system’s stages is always a step towards achieving a particular level of quality for
the services provided. The aim of the first stage is to introduce high-quality services into
corporate practice. During the second stage, the first-stage system is maintained and goals
are also set on the basis of an evaluation of managerial practices within the company.
The third stage of the system involves the implementation of certain of the internationally
recognised quality management systems, but always with the preconditions (specially
created criteria) applicable to a particular segment of the tourism industry. However the
aim of service providers does not always have to be to achieve the final level of standard
of quality, but rather to show an active and sustained interest in improvement of their own
operations. It is up to each business entity to decide whether to use the new system as a
tool forimproving the quality of their services.

A common identity has been created for the National System of Quality of Tourism
Services — the quality brand. In the interests of international compatibility and for
marketing activities, the Q brand will be used as a logo. This brand will be perceived as a
sign of appreciation of the efforts of individual businesses and the Q brand will represent
a symbol promising a verified quality of the services provided. This brand will be
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realizovany jak smérem k poskytovatellm sluzeb, tak i smérem ke koncovym
uzivatellim sluzeb. Hlavni uUlohu pfi propagaci bude zajistovat na celostatni Grovni
agentura CzechTourism, na Urovni regiont pak autonomni organizace cestovniho
ruchu, tzv. destinac¢ni managementy.

V roce 2011 bude Nérodni systém kvality sluzeb cestovniho ruchu dopracovan
do kone¢né podoby, véetné jeho institucionalniho zabezpeceni a vytvoreni znacky
kvality. Proces certifikace bude zahajen v roce 2012.

Hluboka nad Vitavou

incorporated into the overall promotion of the Czech Republic. Marketing activities will be
carried out both with regard to service providers and also with regard to the end users. The
main promotional activities will be provided at a national level by the National Tourism
Authority - CzechTourism, and at a regional level by autonomous tourism organisations,
referred to as destination managements.

During 2011, the final version of the National System of Quality of Tourism Services
will be completed, including the establishment of institutional support and the creation of
the quality brand. The certification process will begin in 2012.
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1.3 NARODNi PROGRAM PODPORY CESTOVNIHO RUCHU -
PODPROGRAM CESTOVNI RUCH PRO VSECHNY

Narodni program podpory cestovniho ruchu je jednim z nastroji implementace
Koncepce statni politiky cestovniho ruchu Ceské republiky na obdobi 2007-2013, ktera
byla schvélena usnesenim vlady CR €. 1239 ze dne 7. listopadu 2007 a Provadéciho
dokumentu ke Koncepci, ktery byl nasledné schvélen usnesenim vlady CR ¢. 913 ze
dne 23. ¢ervence 2008. Realizaci Narodniho programu podpory cestovniho ruchu
dojde k naplnéni nasledujicich specifickych cil Koncepce: aktivita Priority 1, 3 a 4.

Vzhledem k vyznamu odvétvi cestovniho ruchu a jeho dopadim na regionalni
rozvoj, trh prace, malé a stfedni podnikani, obchod, kulturu, dopravu, Zivotni prostredi,
zdravotnictvi, na diverzifikaci ¢innosti ve venkovském prostoru a na infrastrukturu
a vzhledem k jeho citlivosti k vnéjsim zasahlim, je klicovym ukolem Ministerstva
pro mistni rozvoj CR vytvofit odpovidajici podminky pro udrzitelny rozvoj odvétvi
cestovniho ruchu. Jednou z forem plnéni Ukolu je i realizace Narodniho programu
podpory cestovniho ruchu.

Pravo na ucast na cestovnim ruchu je zakotveno v Globélnim kodexu cestovniho
ruchu vydaném Svétovou organizaci cestovniho ruchu (UNWTO). Dokument vyzyva
verejné organy k podpore rozvoje socidlniho a asociacniho cestovniho ruchu,
umoznujiciho vieobecny pfistup k Gcasti na cestovnim ruchu rodinam, mladezi,
studentlim, seniordim a zdravotné postizenym, tj. ur¢itym zplsobem znevyhodnénym
skupindm obyvatel.

Evropska komise povazuje implementaci principt cestovniho ruchu pro véechny za
vyzvu a pfilezitost pro primysl cestovniho ruchu v oblasti ziskavani novych zakaznik
(hostl) z rznych kultur, vékovych kategorii a s riznymi schopnostmi a preferencemi,
pokud jde o rekreaci a kulturni vyziti.

V Ceské republice zatim neexistuje fenomén cestovniho ruchu pro viechny
v takové podobé jako v ostatnich zemich Evropské unie a svéta. Existuji nékteré
produkty cestovniho ruchu pro vSechny, avsak téchto produktl je velmi malo a dal-
simu rozvoji brani nedostatek financnich prostfedk(l. Budovéani novych produktd
cestovniho ruchu pro viechny je v souladu s aktudlnimi ekonomickymi potfebami
Ceské republiky v oblasti cestovniho ruchu. Realizace jeho aktivit vyznamné pfispéje
k zac¢lenéni téchto cilovych skupin do rlznych forem cestovniho ruchu, ke snizeni
negativniho vlivu sezénnosti na cestovni ruch, a tim nasledné i k vyssi mire stability
v oblasti zaméstnanosti. Podpora cestovniho ruchu pro vsechny pfinese pozitivni
efekty na ekonomicky rozvoj nejen odvétvi cestovniho ruchu, ale i na rozvoj celého
narodniho hospodaistvi.

Hlavnim cilem podprogramu Cestovni ruch pro viechny je podpofit tvorbu novych
produktd doméaciho cestovniho ruchu, které prispéji ke snizeni negativnich dopadd

1.3 NATIONAL PROGRAMME OF SUPPORT OF TOURISM -
SUB-PROGRAMME TOURISM FOR ALL

The National Programme of Support of Tourism is one of the tools used to implement the
State Tourism Policy Concept in the Czech Republic for 2007-2013, which was approved by
Government Resolution no. 1239 of November 7, 2007 and the Implementing Document
for the Concept, which was subsequently approved by Government Resolution no. 913 of
July 23, 2008. The implementation of the National Programme of Support for Tourism will
meet the following specific objectives of the Concept: activities under Priorities 1, 3 and 4.

Given the importance of the tourism sector and its impact on regional development,
the labour market, small and medium-sized enterprises, trade, culture, transport, the
environment, public health, on the diversification of activities in rural areas and in
infrastructure, and in view of its sensitivity to external interference, a key task of the Ministry
for Regional Development of the Czech Republic is to create appropriate conditions for the
sustainable development of tourism. One of the methods of carrying out this task is the
implementation of a National Programme of Support of Tourism.

The right to participate in the tourism industry is embodied in the Global Code of
Ethics for Tourism published by the World Tourism Organisation (UNWTO). The document
calls on public authorities to promote the development of social and associative tourism,
which facilitates widespread access to tourism for families, youth, students, seniors
and people with disabilities, i.e. to groups of the population that are disadvantaged in
some way.

The European Commission considers the implementation of the principles of Tourism
for All as a challenge and an opportunity for the tourist industry to gain new customers
(guests) from different cultures, age categories and with different abilities and preferences
regarding recreation and cultural activities.

The phenomenon of Tourism for All does not yet exist in the Czech Republic in the same
form as in other European Union Member States and throughout the world. Although
certain Tourism for All products do exist, these are few and far between and their further
development is hindered by a lack of funds. The creation of new Tourism for All products
is in line with the Czech Republic’s current economic needs in the field of tourism. The
implementation of these activities will significantly contribute to the integration of these
target groups in various forms of tourism, to reducing the negative impact of seasonality
on tourism, and subsequently to a greater level of stability in employment. Promoting
Tourism for All will have a positive impact not only on the economic development of the
tourism sector, but on the development of the national economy as a whole.

The main objective of the Tourism for All sub-programme is to support the creation
of new domestic tourism products, which contribute to reducing the negative impact
of seasonality and which will exploit new opportunities for development. An important
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sezénnosti a budou vyuzivat nové moznosti rozvoje. Vyznamnou pfilezitost v tomto
sméru predstavuje aktudini socio-demograficky vyvoj, zejména starnuti populace.
Cestovni ruch pro viechny predstavuje pro priimysl cestovniho ruchu pfilezitost
v oblasti ziskdvani novych zékaznik( (hostl) z rGznych kultur, vékovych kategorii a
s rdznymi schopnostmi a preferencemi, pokud jde o rekreaci a kulturni vyziti, tedy
zapojeni novych cilovych skupin do aktivit cestovniho ruchu, pro které je Gcast na
cestovnim ruchu obtizna.

| kdyz obyvatelé Ceské republiky stéle vice cestuji jak do zahranié¢i, tak po Ceské
republice, je nutno konstatovat, Zze vétdina residentli Ceské republiky necestuje
vibec. Je to celosvétovy jev, odhaduje se, Zze vice jak 60 % obyvatel nejezdi
z rdznych p¥icin a dlivodll na dovolenou ani na vylety. Jedna se o skupiny obyvatel
socidlné znevyhodnénych (stafi, handicapovani, mladé rodiny s détmi a mladez
apod.). Proto vznikla, resp. byla obnovena myslenka cestovniho ruchu pro viechny.
Cilem je zapojit véechny tyto cilové skupiny do aktivit spojenych s cestovnim ruchem
a vyuzit tak tento potencidl k dalsimu rozvoji sektoru.

Ministerstvo pro mistni rozvoj CR vyhlasilo v Gnoru letodniho roku Narodni
program podpory cestovniho ruchu, podprogram Cestovni ruch pro vsechny.
Myslenka podpofit aktivity v rdmci oblasti tzv. socidlniho cestovniho ruchu nepfisla,z
C¢istého nebe”; vybranym skupindm obyvatel je cestovani systematicky umoziovano
i v dalsich evropskych zemich, navic sama Evropska komise je nositelem projektu
Calypso, ktery je zaméfen na podporu a rozvoj socidlniho cestovniho ruchu v ¢lenskych
statech Evropské unie.

Prozatim je planovana realizace Narodniho programu od roku 2010 az do roku 2013
a kazdoro¢né by mélo byt na aktivity programu vyclenéno 100 mil. K¢.

Podporované aktivity v podprogramu:

«  tvorba novych produktl doméciho cestovniho ruchu ve vztahu k cestovnimu
ruchu pro viechny (produktem cestovniho ruchu se rozumi souhrn ¢&innosti
v oblasti cestovniho ruchu vytvarejici ucelenou nabidku zbozi a sluzeb za Gcelem
uspokojeni potieb tGcastnikd cestovniho ruchu v destinaci) véetné marketingové
podpory nové vytvorenych produktd domaciho cestovniho ruchu ve vztahu
k cestovnimu ruchu pro viechny;

«  vytvoreni podminek pro realizaci novych produktd domaciho cestovniho
ruchu ve vztahu k cestovnimu ruchu pro viechny (napt. bezbariérovy pfistup,
détskd herna, détsky koutek, mobilni bazén, vybaveni tfidy pro skoly v pfirodé
apod.); maximalné do 20 % z celkovych zplsobilych vydajd projektu.

V podprogramu Cestovni ruch pro vsechny pro rok 2010 v 1. vyzvé byly opravnénymi
Zadateli podnikatelské subjekty podnikajici v oblastech ubytovani, stravovéni a ces-
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opportunity in this area is represented by current socio-demographic trends, in particular
the aging population. Tourism for All represents an opportunity for the tourist industry to
acquire new customers (guests) from different cultures, age categories and with different
abilities and preferences regarding recreation and cultural activities, in other words
integrating new target groups for whom the participation in tourism related services is
difficult.

Although Czech citizens are increasingly travelling both abroad and in the Czech
Republic, it is clear that most of the population of the Czech Republic does not travel at all.
This is a global phenomenon and it is estimated that over 60 % of the population does not
go on holiday or on trips for a variety of reasons and causes. This includes groups of the
socially disadvantaged population (through age, disability, young families with children,
youth etc.). Therefore the idea of Tourism for All emerged, or rather, was revived. The aim
is to involve these entire target groups in activities related to tourism, thereby taking
advantage of this potential to further development of the sector.

In February this year, the Ministry for Regional Development of the Czech Republic
announced a National Programme of Support for Tourism, with a sub-programme,
Tourism for All. The idea of supporting activities in the area of “social tourism” did not come
“from nowhere”; systems to enable selected groups of the population to travel have been
set up in other European countries and the European Commission itself has established
the Calypso project, which focuses on the support and development of social tourism in
the European Union Member States.

For the time being, the implementation of the National Programme has been planned
for the period from 2010 to 2013 and allocation of 100 million CZK a year has been
earmarked for the programme’s activities.

Activities supported by the sub-programme:

. the creation of new domestic tourism products related to Tourism for All (tourism
products means all tourism activities generating a comprehensive range of goods
and services designed to meet the needs of tourists at a tourist destination) including
marketing support for newly created domestic tourism products related to
Tourism for All;

e the creation of conditions for the realisation of new domestic tourism products
related to Tourism for All (e.g. wheelchair access, children’s playrooms, children’s
play areas, portable pools, classroom equipment for school camps etc.); to a maximum
of 20 % of the total eligible project costs.

In the first Call of the Tourism for All sub-programme in 2010, eligible applicants were
legal entities carrying on business in the areas of accommodation and catering, travel
agencies and tour operators. Enterprises could request a grant of up to 50 %, while the
minimum and maximum eligible project costs were set at 1 to 5 million CZK.

>
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tovnich agentur a kancelafi). Podnikatelé mohli zadat o dotaci ve vysi az 50 %, pficemz
minimalni a maximalni vyse uznatelnych nakladd na projekt byla stanovena na 1 az
5 mil. K¢.

K datu ukonceni 1. vyzvy pfijmu zadosti — 30. dubna 2010 bylo pfijato 44 zadosti.
Predlozeny byly zadosti s celkovymi néklady 166 239 000 K¢, z ¢ehoz poZzadovana
vyse dotace (max. 50 %) ¢ini 81 191 000 K¢. Na zakladé hodnoceni zédosti dle kritérii
stanovenych v Zasadach pro Zadatele bylo k pfiznani dotace navrzeno 31 Zadosti.
Dalsi podrobnosti k Narodnimu programu podpory cestovniho ruchu — podprogram
Cestovni ruch pro viechny jsou uvedeny na www.mmr.cz.V 1. vyzvé nebyly rozdéleny
vsechny finan¢ni prostfedky, proto byla koncem cervna 2010 vyhlasena 2. vyzva
k predkladani projekt(.

By the completion date for the first Call — April 30, 2010 44 applications had been
received. The total cost of applications submitted was 166 239 000 CZK, of which the
amount of the grant required (max. 50 %) was 81 191 000 CZK. Based on an assessment
of applications in accordance with the criteria set out in the Principles for Applicants,
31 applications were proposed for subsidy. Further details concerning the National
Programme of Support for Tourism - sub-programme Tourism for All, can be found on
www.mmr.cz. Available allocation was not distributed during the first Call and therefore
there was announced a second Call for the submission of proposals at the end of June
2010.
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2.1 KAPACITY HROMADNYCH UBYTOVACICH ZARIZENi

Metodika

Udaje o kapacitach vychazeji od roku 2008 ze statistického 3etfeni CSU o navitévnosti
v hromadnych ubytovacich zafizenich cestovniho ruchu, které je zalozeno na vyuzi-
vani Registru ubytovacich zafizeni. Do zjistovani jsou zahrnuta plosné vsechna hro-
madna ubytovaci zafizeni. Publikovana data jsou souhrnem zpracovanych udajd za
predlozené dotazniky a dopoctenych udajli za ta zafizeni, od kterych nebyl vyplnény
dotaznik ziskan. V tomto pfipadé byly pouzity informace o kapacité z Registru uby-
tovacich zafizeni, ktery je prlibézné aktualizovan z vysledk( Setfeni a z dostupnych
informacnich zdroj(.

Hlavni sledované ukazatele

« Hromadné ubytovaci zafizeni (HUZ) - zafizeni s minimalné péti pokoji nebo
deseti lGzky slouzici pro ucely cestovniho ruchu, tj. poskytujici pfechodné ubytova-
ni hostlim za Gc¢elem dovolené, zajezdu, lazeriské péce, sluzebni cesty, Skoleni, kursu,
kongresu, symposia, pobytu déti ve Skole v ptirodé, v letnich a zimnich taborech apod.
Mezi hromadnd ubytovaci zafizeni patfi hotely, motely, botely, penziony, turistické
ubytovny, chatové osady, kempy a ostatni ubytovaci zafizeni. Mezi ostatni ubytova-
ci zafizeni patfii napf. rekreacni zafizeni podnikd, skolici stiediska, kulturné-historické
objekty, 1azenska zafizeni a jina ubytovaci zafizeni, ktera vyclenuji 1Gzkovou kapacitu
pro cestovni ruch (napf. domovy mladeze, vysokoskolské koleje, podnikové ubytovny
apod.).

» Pocet pokojii - celkovy pocet pokojl slouzicich pro cestovni ruch. Nezapocitavaji
se pokoje pro ubytovani personalu, majiteld zatizeni a pokoje dlouhodobé slouzici
pro ubytovani zaméstnanct jinych podnik{ (déle nez 1 rok). Jako jeden pokoj se poci-
ta i apartma ci chatka, které slouzi k ubytovani jedné rodiny.

o Pocet lizek - celkovy pocet stalych llzek vyclenénych vyhradné pro odpocinek
hostl - nezahrnuiji se pfilezitostna llzka, tzv. pfistylky.

» Pocet mist pro stany a karavany - pocet stanovist pro umisténi stand, obytnych
privésl a karavant. Minimalni priimérna cista plocha pro stan a osobni automobil
je 30 m?, pro obytny pfivés a osobni automobil nebo obytné motorové vozidlo 60 m2.

2.1 CAPACITY OF COLLECTIVE ACCOMMODATION
ESTABLISHMENTS

Methodology

Since 2008 information on capacities is derived from the statistical research by CZSO about
guests at tourism collective accommodation establishments, which is based on utilization
of the Register of Accommodation Establishments. The published data are a summary of
processed data for submitted questionnaires and additionally calculated data for those
facilities from which the questionnaire was not received. In this case information on capa-
city from the Register of Accommodation Establishments was used, which is continuously
updated from the research results and from available information sources.

Main published indicators

o Collective accommodation establishments — facilities with at least five rooms or
ten beds serving the purposes of tourism, i.e. providing temporary accommodation of gu-
ests for holiday, tour, spa care, business trip, training, course, congress, symposium, stay of
children on school trips, summer and winter camps etc. Among collective accommodation
establishments are hotels, motels, boatels, pensions, hostels for tourists, holiday dwellings,
camps and other accommodation premises. Among other accommodation facilities are
for example corporate recreational establishments, training centres, cultural-historical
buildings, spa facilities and other accommodation complexes, which have bed capacity
for tourism (e.g. youth homes, college dormitories, company dormitories etc.)

o Number of rooms — total number of rooms serving tourism. Not included are rooms
for accommodating staff, owners of facilities and rooms for long term accommodation of
employees of other companies (more than 1 year). Apartment or cottage, which serves to
accommodate a single family, counts as one room.

o Number of beds - total number of permanent beds allocated exclusively for the rest
of guests — not including occasional beds, so called extra beds.

o Number of beds for tents and caravans - number of lots for placement of tents,
house trailers, caravans. Minimum average net area for a tent and a passenger vehicle is
30 m? for a house trailer and a passenger vehicle or a caravan 60 m>.

/ More detailed information is found at www.czso.cz
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Tab.2.1.1  Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu CR dle kategorii v roce 2009
(apacity of Collective Accommodation Establishments of the (zech Republic by Category in the year 2009

Pocet zafizeni Pocet pokojti Pocet liizek Pocet mist pro stany a karavany
Number of Establishments Number of Rooms Number of Beds Number of Places for Tens and Caravans

Hromadna ubytovaci zafizeni celkem

(ollective Accommodation Establishments, Total 7551 181026 463 087 50605
vtom / including
Hotely a podobna zafizeni celkem
Hotels and Similar Establishments, total 4469 114452 20736 3%
vtom / including
Hotely ****¥ / fiofels ***** 46 6135 12232
Hotely **** / Horels **** 425 29600 58468
Ostatni hotely a pensiony / Other Hotels and Boarding Houses 3998 78717 190 036 396
, e ;s , ‘I 7
Ostatni hromadnd ubytovaci zafizeni celkem 3088 66571 202351 50209

Other Collective Accommodation Establishments, total

vtom / including
Kempy / Tourist Campsites 485 7933 28282 47786

Chatové osady a turistické ubytovny
Holiday Dwellings and Hostels for Tourists

892 14524 53524 652

Ostatni zafizeni jinde nespecifikovana

Other Establishments n.e.c 11 any 120 545 1771

Zdroj: CSU / Source: (ZS0
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Tab.2.1.2  Prehled kapacit hromadnych ubytovacich zafizeni podle krajti v roce 2009
Capacity of Collective Accommodation Establishments of Tourism by Regions in the year 2009

Pocet zaffizeni Pocet pokojti Pocet lizek Pocet mist pro stany a karavany
Number of Establishments Number of Rooms Number of Beds | Number of Places for Tens and Caravans
(R celkem / (RTotal 7557 181026 463 087 50 605
v tom dle krajli / including by Regions
Praha 653 38 646 83132 1512
Stredocesky 529 11258 30024 6061
Jihocesky 974 17729 50656 14214
Plzefisky 488 9675 26 664 3490
Karlovarsky 400 14299 29149 1185
Ustecky 377 7197 19243 2328
Liberecky 835 14246 41503 2822
Kralovéhradecky 958 16020 45192 5481
Pardubicky 359 7170 20544 1705
Vysocina 354 6706 19532 3139
Jihomoravsky 507 13032 32260 4874
Olomoucky 338 7376 19127 894
Llinsky 338 7741 20126 1376
Moravskoslezsky 447 9931 25935 1524
Zdro): CSU / Source: (250
Krélovéhradecky 10 %
Liberecky 9 % 49
Graf2.1.1 Prehled kapacit hromadnych ubytovacich zaiizeni podle kraji v roce 2009 (pocet llizek) 4%
apaaty of Colective Accommodation Establshments of ourism by Regions n the year 2009 (beds) - +~-...... N 6% 7%
6% e %
& 20
Jihocesky 11% 6%

Praha 18 %
6%
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Tab.2.1.3  Piehled kapacit lazeniskych ubytovacich zafizeni podle kraji v roce 2009 Graf2.1.2  Kapacity lazefskych zafizeni podle krajii v roce 2009 (pocet lizek)
Capacity Survey of Balneological (spa) Accommodation Establishments by Regions in the year 2009 Capacity Survey of Balneological Accommodation Establishments
in the year 2009, Czech Republic by Regions (Beds)
Pocet zafizeni Pocet pokojii Pocet lizek
Number of Establishments Number of Rooms Number of Beds LT et
(R celkem / (R Total 162 16458 29695 o |
v tom dle krajd / including by Regions § L e
Praha 0 0 0 § --------------------------------------------------------------------------
Stfedocesky 10 584 1083 § 10000 [-mmmmmmmmm e
Jihocesky 5 780 1364 s (O |
Plzeiskj 1 id id g 6000 | oo
Karlovarsky 103 8790 16084 E |
Ustecky 6 618 1067 2000 [--omomoi
Liberecky 2 i.d. i.d.
Kralovéhradecky 3 770 1449 | | | | | | | 19
Pardubicky 1 id. id. %@5@ \\\\gags\i* . a\\‘)*?’m e @‘“@& « \@\\&\& A @@%ﬁ\&
Vysocina 0 0 0 W@ NN
Jihomoravsky 1 i.d. i.d.
Olomoucky 8 1458 2611
Zlinsky 18 1305 2376
Moravskoslezsky 4 1151 1862

Pozn. / Note: i.d. = individudIni data / individual data

Zdroj: CSU / Source: (250
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2.2 NAVSTEVNOST HROMADNYCH UBYTOVACICH ZARIZENI

Metodika

Zdrojem udaju o navstévnosti v hromadnych ubytovacich zafizenich a kongresovém
cestovnim ruchu je pravidelné Setfeni CSU, do kterého jsou od roku 2003 zahrnuta
plosné viechna hromadné ubytovaci zafizeni. Setfeni je rozdéleno na mési¢ni
zjistovani, do kterého jsou zahrnuty hotely a podobna hromadnd ubytovaci zatizeni
a Ctvrtletni Setfeni zahrnujici zbyld hromadna ubytovaci zafizeni.

Udaje o navitévnosti jsou souhrnem zpracovanych dat za predlozené dotazniky
a za statisticky dopoctend data ubytovacich zafizeni, od kterych nebyl vyplnény
dotaznik ziskan.

Udaje o poctu kongrest/konferenci a poctu Ucastnikd jsou souhrnem dat za
zpracované dotazniky. Do poctu zafizeni byla zahrnuta véechna hromadna ubytovaci
zafizeni, kterd v pribéhu sledovaného obdobi vykézala alespon jednu akci se 100
a vice ucastniky.

Hlavni sledované ukazatele

« Hromadné ubytovaci zafizeni - viz definice v kapitole 2.1 - Kapacity

» Host - kazda osoba (nezahrnuje persondl a majitele ubytovaciho zafizeni, ktefi
zde bydli), kterd pouzila sluzeb zafizeni k prechodnému ubytovani véetné déti.
Host mize pouzit sluzeb ubytovaciho zafizeni z rliznych dvod( vyjma za Gcelem
zaméstnani, ¢i fadného studia (pokud doba jeho trvani piekroci 1 rok). V rekreacnich
zafizenich a skolicich stfediscich podniku (odborovych svazu) se hostem rozumi
kazda osoba, ktera pouzila zafizeni k prechodnému ubytovani z vyse jmenovanych
dlivoduy, at se jedna o vlastni zaméstnance podniku (napf. ¢leny odborovych svazu),
jejich rodinné pfislusniky nebo externi osoby. V [é¢ebnych laznich se hostem rozumi
kazda osoba, ktera podstoupi lazenskou lé¢bu bez ohledu na zplsob hrazeni lé¢eni,
komplexnost 1écby apod. Mezi hosty se nezapocitavaji osoby vyuzivajici sluzeb
ubytovaciho zatizeni k prechodnému ubytovani. Pfijezd hosta nastavd v okamziku
jeho nahlaseni v ubytovacim zatizeni.

« Pocet prfenocovani - celkovy pocet prenocovani (strdvenych noci) hostd
ubytovanych v ubytovacich zafizenich ve sledovaném obdobi.

« Cisté vyuziti lGzek - udava ¢istou obsazenost stalych lizek, ktera byla hostdm
skute¢né k dispozici.

»  Vyuziti pokojli — vychazi z poctu realizovanych pokojodnl (tj. celkového poctu
dn(, kdy byl pokoj obsazen alespor jednim hostem).

2.2 GUESTS AT COLLECTIVE ACCOMMODATION
ESTABLISHMENTS

Methodology

Source of information about visitor rate in collective accommodation establishments and
congress tourism is the regular research by CZSO, which since 2003 includes full scope
of collective accommodation establishments. Research is divided into monthly survey
based on hotels and similar collective establishments and quarterly research containing
remaining accommodation facilities.

Information on guests is a summary of processed data for submitted questionnaires
and data statistically calculated for accommodation facilities, from which the completed
questionnaire was not obtained.

Information about the number of congresses/conferences and the number of
participants is a summary of data from processed questionnaires. The number of facilities
includes all collective accommodation establishments, which during the reference period
have recorded at least one event with 100 and more participants.

Main published indicators

o Collective accommodation establishments - see definition in chapter

2.1 - Capacity
» Q@uest - every person (not including staff and owner of the accommodation facility,
who live here), who used the services of the facility for temporary accommodation
including children. A guest can use the services of the accommodation facility for various
purposes with the exception where it would be used for employment services or a proper
study (if the time of its use exceeds 1 year). In corporate (union) recreational establishments
and training centres a guest is deemed to be every person, who used the facilities
for temporary accommodation for the abovementioned reasons, whether these are
company’s employees themselves (e.g. union members), their family members or outside
people. In therapeutic spas a guest is deemed to be every person who undergoes a spa
treatment regardless of the complexity of treatment etc. Persons using accommodation
facilities services as temporary residence are not counted as guests. Arrival of a guest starts
at the moment of his registration in the accommodation establishment.
o Number of overnights — total number of overnights (nights spent) of guests staying
in accommodation establishment in the monitored period.
o Net use of beds — states the occupancy of permanent beds, which was actually
available for guests.
o Use of rooms - is based on the number of realized room days (i.e. total number of
days that the room was occupied by at least one guest).
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« Kongres/konference - za kongres/konferencise povazuje formalni setkanivétsiho
poctulidi(od 100 0sob) urcitého odbornéhozaméreni,jehoz pfedmétem jsou prezentace,
predndsky, diskuse a konzultace. Mlze se jednat o sjezd védeckych pracovnikd,
shromézdéni diplomatickych zastupcl jednotlivych statl apod. Typickym znakem
kongresu/konference je doprovodny program (byvéa spojen s exkurzemi, kulturnim
a spolec¢enskym programem a gastronomickymi akcemi).

« Pocet zafizeni - zahrnuji se hromadnd ubytovaci zafizeni, ve kterych doslo
k usporadani kongresu/konference o poctu alespor 100 Gcastnikd.

e Pocet akci - zahrnuji se kongresy/konference v hromadnych ubytovacich
zafizenich s po¢tem ucastnik(l 100 a vice.

» Pocet tcastnikl — zahrnuji se zicastnéné osoby na kongresech/konferencich pro
100 a vice ucastnikl v hromadnych ubytovacich zafizenich.

/ Podrobnéjsi informace naleznete na www.czso.cz

« Congress/Conference — a congress/conference is deemed formal meeting of
a greater number of people (starting at 100 persons) with a certain expert focus, subject of
which are presentations, lectures, discussions and consultations. This can be a convention
of science workers, assembly of diplomats from individual states and so on. A typical
characteristic of a congress is an accompanying programme (it’s usually connected with
excursions, cultural and social programme and gastronomy events).

e Numbers of establishments — included are collective accommodation facilities,
which hosted a congress/conference with at least 100 participants.

o« Numbers of events - included are congresses/conferences in collective
accommodation establishments with the number of participants of 100 and more.

o Numbers of participants - included are persons attending congresses/conferences
for 100 and more participants in collective accommodation establishments.

/ More detailed information is found at www.czso.cz

Holasovice
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Tab.2.2.1 Pocet hostli v hromadnych ubytovacich zafizenich cestovniho ruchu v Ceské republice (v mil. osob) Graf2.2.1 Hosté v HUZ cestovniho ruchu (v milionech)
Guests at Collective Accommodation Establishments of Tourism in the Czech Republic (millions) Guests at Collective Accommodation Establishments of Tourism (millions)
vtom / including: 80
celkem . ——
Total zahranicni hosté domaci hosté | T
Foreign Guests Domestic Guests =
z 60
11,3 54 59 =
10,4 47 57 2 A
11,3 51 63 = 40
12,2 6,1 6,2 E 30
12,4 63 60 =0
o
12,7 64 63 S 10
13,0 6,/ 6,3
12,8 6,6 6,2 2001 2002 2003 2004 2005 2006 2007 2008 2009
12,0 6,0 6,0 st . T )
22 B zahranici hosté / Foreign Guests B doméci hosté / Domestic Guests
Zdroj: CSU / Source: (ZS0
Tab.2.2.2 Pocet prenocovani hostd v hromadnych ubytovacich zafizenich cestovniho ruchu v Ceské republice (v mil. osob) Graf2.2.2 Pocet prenocovani hostl v HUZ cestovniho ruchu (v milionech)
Number of Overnight Stays of Guests at Collective Accommodation Establishments of Tourism in the Czech Republic (millions) Overnight Stays of Guests at Collective Acommodation Establishments of Tourism (millions)
v tom / including:
celkem S o D
Total zahranicni hosté domaci hosté
Foreign Guests Domestic Guests
39,1 173 219 -~
311 156 2,5 ¢ =
s B
39,3 16,5 228 EE
40,8 19,0 28 Z8 4
s L
40,3 19,6 20,7 3 §
N4 20, 214 25 5
40,8 206 20, a
39,3 20,0 193
2001 2002 2003 2004 2005 2006 2007 2008 2009
36,7 17,1 18,9

Zdroj: CSU / Source: (Z50 B zahranici hosté / Foreign Guests B doméci hosté / Domestic Guests
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Tab.2.2.3

e ) . vtom / indluding % z celku / in % of Total

Pocet pfijezdi do hromadnych ubytovacich zafizeni piijezdy celkem . o T T

cestovniho ruchu v krajich za rok 2009 Arrivals Total zahranicni hosté domaci hosté piijezdy celkem zahranicni hosté domaci hosté

Number of Arrivals to the Collective Accommodation Foreign Guests Domestic Guests Arrivals Total Foreign Guests Domestic Guests

Establishments of Tourism by Regions in 2009 Ceska repuplika celkem 11985 909 6032370 5953539 100,0 100,0 100,0

(zech Republic Total
v tom dle krajd / including by Regions
Praha 4346 839 3808959 537880 36,3 63,1 9,0
Stredocesky 645 443 148183 497 260 54 25 84
Jihocesky 917033 283187 633 846 7,7 4,7 10,6
Plzefisky 478995 144287 334708 4,0 24 56
Karlovarsky 666 094 456726 209368 56 7,6 35
Ustecky 335939 104906 231033 28 1,7 39
Liberecky 652987 165482 487 505 54 2,7 8.2
Kralovéhradecky 810136 22391 586175 638 3,7 98
Pardubicky 320972 46,503 274469 27 08 46 23
Vyso€ina 358863 47797 311066 30 08 52
Jihomoravsky 1041492 348076 693 416 8,7 58 116
Olomoucky 377200 81777 295423 3,1 14 5,0
Zlinsky 448222 59236 388986 3,7 10 6,5
Zdioj: €S0 / Source: CZ50 Moravskoslezsky 585 694 113290 472 404 49 19 79
Graf2.2.3 Zahranicni hosté v hromadnych ubytovacich zafizenich v krajich za rok 2009 Graf2.2.4 Domadci hosté v hromadnych ubytovacich zafizenich v krajich za rok 2009
Foreign Guests in Collective Accommodation Establishments of Tourism by Regions in 2009 Domestic Guests in Collective Acommodation Establishments of Tourism by Regions in 2009
0,8% 08% 58% 14% 1r01()l/‘)9 ; Kralovéhradecky 9,8 % 4,6% 52%

27% 3%

1,7%

7,6% Jihomoravsky 11,6 %

‘_—-‘ >0%
- 6,5%

Praha 9,0 %

2,4%

82%
39% -
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25%

5,6 %
Praha 63,1 % Jihocesky 10,6 %
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Tab. 2.2.4 Pocet prenocovani hostii v hromadnych ubytovacich zafizeni cestovniho ruchu v krajich za rok 2009
Number of Overnight Stays of Guests in Collective Accommodation Establishments of Tourism by Regions in 2009

pienocovani v tom/including % z celku / in % of Total

celkem zahranicni hosté doméci hosté prijezdy celkem | zahranicni hosté doméci hosté

Overnight Stay's Total Foreign Guests Domestic Guests Arivals Total Foreign Guests Domestic Guests
g::(';}éﬁzzzzz%?f'kem 36662192 17746 893 18915299 100,0 100,0 100,0

v tom dle krajii / including by Regions

Praha 11218 200 10154 505 1063695 30,6 57,2 56
i Stiedocesky 1713592 367177 1346415 4,7 2,1 71
Jihocesky 2855936 652033 2203903 78 3,7 1,7
Plzensky 1428491 340 283 1088 208 39 19 58
Karlovarsky 4189554 3040195 1149359 14 171 6,1
Ustecky 977 086 267192 709 894 2,7 15 38
Liberecky 2344293 643 041 1701252 6,4 3,6 9,0
Kralovéhradecky 3140596 840 884 2299712 8,6 47 12,2
Pardubicky 954211 122057 832154 26 0,7 44
Vysocina 927 620 103 508 824112 25 -0,6 44
Jihomoravsky 2063 247 591932 1471315 56 33 78
Olomoucky 1443050 177 355 1265695 39 1,0 6,/
Zlinsky 1555059 166 081 1388978 42 09 73
Moravskoslezsky 1851257 280650 1570607 50 1,6 83

Zdroj: CSU / Source: (250




CESTOVNI RUCHV CR - ZAKLADNi UDAJE | TOURISM IN THE CZECH REPUBLIC - PRINCIPAL DATA u

Tab.2.2.5 Cisté vyugiti lizek (CVL) a vyutiti pokojii (VP) v hotelech a podobnyich ubytovacich zafizenich Graf2.2.5 Cisté vyuiiti liiZzek v hotelech a podobnyich ubytovacich zafizenich v krajich CR (v %) za rok 2009
v krajich Ceské republiky (v %) za rok 2009 Net use of Beds at Hotels and Similar Accommodation Establishments in Regions of the Czech Republic (in %) in 2009
Net Use of Beds (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation Establishments
in Regions of the Czech Republic (in %) in 2009

]

. . N o e
pr 28 i s
v tom dle krajii / including by Regions < 30 F

Praha 451 50,8 -39 —46 =

Stiedocesky 235 289 38 5 Tl

Jihocesky 275 325 =12 =15

Plzefisky 22,7 27,0 =17 24 10 b

Karlovarsky 46,2 51,7 -6 =33

Ustecky 18,1 2.2 -23 -38 25
Liberecky 26,5 31,0 -0,5 -0,1 IS I N N N
Kralovéhradecky 293 344 -18 17 < § § & 5 & § § s g S§ § S §
Pardubicky 20,9 250 -39 54 & & § < § S gg’
Vysotina 20,1 13 26 37 < <
Jihomoravsky 23,6 29,2 =50 -78

Olomoucky 223 26,6 -26 —4,8

Zlinsky 30,2 36,0 =38 =36

Moravskoslezsky 23,5 29,0 -25 —4,0

Zdroj: CSU / Source: (750
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Tab.2.2.6 Podil domécich hostii v hromadnyich ubytovacich zafizeni CR dle krajii
Share of Domestic Guests in Regions at Collective Accommodation Establishments in the (zech Republic

PIVIE] 2004 2005 2006 2007 2008 2009

Cesk republika Hosté v kraji celkem / Guests i regions, total 11346482 | 12219689 | 12361793 | 12724926 | 12960921 | 12835886 | 11985909

celkem Doméci hosté v kraji celkem / Domestic guests in regions, total 6270726 6158 464 6025 665 6289 452 6281217 6186476 5953539

(zech Republic Total Podil domacich hostii / Share of domestic quests 55,3 50,4 48,7 494 485 48, 49,7
v tom dle krajli / including by Regions

Hosté v kraji celkem / Guests in regions, total 3024575 3863894 4108 565 4142538 4485372 4587483 4346 839

Praha Doméci hosté v kraji celkem / Domestic guests in regions, total 375679 393683 383385 440422 475909 536346 537880

Podil domacich hostti / Share of domestic guests 12,4 10,2 93 10,6 10,6 1,7 124

Hosté v kraji celkem / Guests in regions, total 834240 851612 770670 767 477 713507 665178 645 443

Stredocesky Doméci hosté v kraji celkem / Domestic guests in regions, total 596101 584138 539813 543262 508 907 488623 497 260

Podil domacich host / Share of domestic quests 71,5 68,6 70,0 70,8 713 73,5 77,0

Hosté v kraji celkem / Guests in regions, total 936338 1067 843 1023289 1101216 978717 936032 917033

Jihocesky Doméci hosté v kraji celkem / Domestic guests in regions, total 690193 749 356 696 327 767 814 663 088 634917 633 846

Podil domacich hostd / Share of domestic guests 73,7 70,2 68,0 69,7 67,8 67,8 69,1

Hosté v kraji celkem / Guests in regions, total 495122 517256 469 280 487927 514126 487490 478995

Plzenisky Domaci hosté v kraji celkem / Domestic guests in regions, total 335253 347834 314127 333099 345989 332805 334708

Podil domacich hostti / Share of domestic guests 67,7 67,2 06,9 08,3 67,3 68,3 69,9

Hosté v kraji celkem / Guests in regions, total 532402 563709 589838 669 905 679102 679996 666 094

Karlovarsky Doméci hosté v kraji celkem / Domestic guests in regions, total 179 467 177 338 183 869 190 163 206467 204719 209368

Podil domacich hostti / Share of domestic guests 33,7 31,5 31,2 284 30,4 30,1 314

Hosté v kraji celkem / Guests in regions, total 385204 353122 385056 392388 376140 366530 335939

Ustecky Doméci hosté v kraji celkem / Domestic guests in regions, total 229176 204774 218408 225008 228574 237 361 231033

Podil domacich hostd / Share of domestic quests 59,5 58,0 56,7 573 60,8 64,8 68,8

Hosté v kraji celkem / Guests in regions, total 796138 754776 768 061 802499 709 225 703787 652987

Liberecky Doméci hosté v kraji celkem / Domestic guests in regions, total 550993 503374 525616 559333 497 226 503123 487 505

Podil domacich hostd / Share of domestic guests 69,2 66,7 68,4 69,7 70,1 715 747

Hosté v kraji celkem / Guests in regions, total 966 265 955513 972391 982077 909319 902713 810136

Kralovéhradecky Domaci hosté v kraji celkem / Domestic guests in regions, total 678 686 656732 647120 649 237 621386 612563 586175

Podil domacich hostti / Share of domestic guests 70,2 68,7 06,5 06,1 68,3 67,9 72,4
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2003 2004 2005 2006 2007 2008 2009
Hosté v kraji celkem / Guests in regions, total 307180 338289 329395 353089 388240 360903 320972
Pardubicky Doméci hosté v kraji celkem / Domestic guests in regions, total 253645 285277 276 646 294503 324516 302 161 274469
Podil domécich hostd / Share of domestic quests 82,6 843 84,0 834 83,6 83,7 85,5
Hosté v kraji celkem / Guests in regions, total 390 167 392067 389135 407720 418701 395820 358863
Vysocina Domaci hosté v kraji celkem / Domestic guests in regions, total 334922 327931 329853 348321 355642 341288 311066
Podil domacich hostli / Share of domestic guests 85,8 83,60 84,8 85,4 84,9 86,2 86,7
Hosté v kraji celkem / Guests in regions, total 1050316 1022 646 1056 307 1069 258 1178 114 1185770 1041492
Jihomoravsky Domaci hosté v kraji celkem / Domestic guests in regions, total 718989 676322 688 868 672019 745796 734382 693 416
Podil domécich hostti / Share of domestic guests 68,5 66,1 65,2 62,8 63,3 61,9 66,6
Hosté v kraji celkem / Guests in regions, total 450 855 419 246 414910 430839 434960 426 604 377200
Olomoucky Domaéci hosté v kraji celkem / Domestic guests in regions, total 343878 321656 315347 332966 341673 329862 295423
Podil domécich hostti / Share of domestic guests 76,3 76,7 76,0 773 78,6 773 783
Hosté v kraji celkem / Guests in regions, total 520872 522425 488766 508 557 532482 497 452 448222
Zlinsky Doméci hosté v kraji celkem / Domestic guests in regions, total 445156 440707 417716 436537 455174 424514 388986
Podil domacich hostd / Share of domestic quests 85,5 84,4 85,5 858 85,5 853 86,8
Hosté v kraji celkem / Guests in regions, total 656 808 597 291 596130 609 436 642916 640128 585694
Moravskoslezsky Domaci hosté v kraji celkem / Domestic guests in regions, total 538588 489 342 488 570 496768 510870 503812 472404
Podil domacich hostli / Share of domestic guests 82 819 82,0 815 79,5 78,7 80,7

Zdroj: CSU / Source: (750
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Tab2.2.7 Zahraniéni hosté v hromadnych ubytovacich zafizenich v CR v roce 2009 (TOP 20)
Foreign quests at collective accommodation establishments in the Czech Republic in 2009 (TOP 20)

Pocet prijezdii % z celku Priimérna doba pobytu
Number of arrivals % of total Average days of stay
Cizinci celkem / Foreigners, total 6032370 100 3,9
Némecko / Germany 1393112 23,1 45
Spojené kralovstvi / U. K. 371346 6,2 36
Italie / ftaly 357492 59 38
Polsko / Poland 341136 57 3,1
Rusko / Russia 326895 54 6,1
Slovensko / Slovak Republic 287810 438 30
USA/USA 274311 45 3,7
Francie / France 223901 37 35
Nizozemsko / Netherlands 203 764 34 46
Spanélsko / Spain 194 406 32 40
Rakousko / Austria 177715 29 30
Japonsko / Japan 14777 19 30
Dénsko / Denmark 99 563 1,7 47
Madarsko / Hungary 90096 1,5 3,1
Belgie / Belgium 87851 15 37
Norsko / Norway 85001 1,4 40
Svédsko / Sweden 80961 13 3,7
Izrael / [srael 80634 13 49
Ukrajina / Ukraine 76419 13 43
Svycarsko / Switzerland 67355 1,1 35
TOP 20 zemi celkem / TOP 20 countries total 4934545 818
Ostatni / Others 1097 825 18,2

Zdroj: CSU / Source: (750

Graf2.2.6 Zahranicni hosté v hromadnych ubytovacich zafizenich
v Ceské republice v roce 2009 (TOP 20)
Foreign Guests at Collective Accommodation Establishments
in the (zech Republic in 2009 (TOP 20)
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Tab.2.2.8 Hosté v lazefiskych zafizenich cestovniho ruchu dle regionii Ceské republiky v roce 2009 Graf2.2.7 Hosté v lazeniskych zafizenich CRv roce 2009 podle krajii
Guests at Balneological Establishments of Tourism by Region of the (zech Republic in 2009 Guests in the Czech Republic in 2009 at Balneological Establishments by Regions
pocet prijezdi pocet prenocovani
Guests arrivals Number of overnight stays BO0000
celkem z toho cizindi celkem z toho cizinci
total from it foreigners total from it foreigners 350000 =
ks 647637 306748 | 6735371 2691044 R S R
(zech Republic =
ztoho dle krajti / from it by Regions ?3 250000 = I oo
D
‘ Stiedoes 25049 2788 24502 18130 ] S e
Jihocesky 32390 875 404301 11722 & B cizindi / foreigners
Karlovarsky 37232 286 367 3307988 2483647 S 150000 = obéané (R / Czech citizens
U
Ustecky 20621 3338 258501 42287 S 00000 = ...,
Kralovéhradecky 19103 1040 421953 10283
p 50000 = BN R 29
Olomoucky 51824 2965 615285 13916
Zlinsky 65656 5625 571004 46303
Moravskoslezsky 25303 1082 453 806 36221
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Number of Arrivals to the Collective Accommodation Establishments of Tourism by Regions in Tst Half 2010

Tab.2.2.9 Pocet pfijezdii do hromadnych ubytovacich zafizeni cestovniho ruchu v krajich za 1. pololeti roku 2010

Graf2.2.8
Zahranicni hosté v hromadnych ubytovacich zafizenich v krajich
za 1. pololeti 2010

sy celkem vtom / indluding: % z celku /in % of Total Z}rlez_?r/-r/ (]G/;/;g; gt Collective Accom. Establishments of Tourism by Regions
il il zahraniéni hosté | domadcihosté | prijezdy celkem | zahranicnihosté | domaci hosté
Foreign Guests Domestic Guests Arrivals Total Foreign Guests | Domestic Guests
s " 0
Sze:C';aR:zz;’(";(‘)fafe'kem 5307943 2793782 2514161 1000 1000 100,0 105 070 58% 1% 0%
v tom dle krajii / including by Regions: 15%
Praha 2069 541 1776268 293273 39,0 63,6 1,7 76% \\ //
Stredocesky 262292 64584 197708 49 23 79 24%
Jihocesky 309262 117511 191751 58 42 76 42% / '
Plzefiskj 203181 66 602 136579 38 24 54 23%
Karlovarsky 301828 212101 89727 57 76 36 Rralidles ok
Ustecky 124283 42634 81649 23 15 3,2
Liberecky 301201 80674 220527 57 29 88
Krélovéhradecky 395126 113990 281136 74 41 1,2
Pardubicky 132048 19425 112623 25 0,7 45
Vysotina 147311 20728 126583 28 07 50 6raf 2.2.9
Jihomoravsky 421743 161501 260242 7.9 58 10,4 Domaci hosté v hromadnych ubytovacich zafizenich v krajich
Olomoucky 180805 39736 141069 34 14 56 zal. pololeti2010 S ‘ ‘
Zlinsky 203954 8779 75675 39 0 70 570757:’5;;(/ fGZqu;(r)s in Collective Acommodation Establishments of Tourism by Regions
Moravskoslezsky 255368 49749 205619 48 18 8,2
Zdroj: CSU / Source: (250
Krélovéhradecky 11,2 % 45% 5,0%
8,8% v \Q.A%
! A
3,6% Sy o,
54%

Praha 11,7 % 8,2%

7,6 %

79%
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Tab.2.2.10  Pocet pienocovani hostd v hromadnych ubytovacich zafizenich cestovniho ruchu v krajich za 1. pololeti roku 2010
Number of Overnight Stayts of Guests at Collective Accommodation Establishments of Tourism by Regions of the Czech Republic in Tst Half 2010

vtom / including:

% z celku / in % of Total

pfijezdy celkem - - .

Overnight Stayts Total zahrapnfm’ hosté doméq’ hosté pfije;dy celkem zahramfm’ hosté doméq’ hosté

Foreign Guests Domestic Guests Arrivals Total Foreign Guests Domestic Guests
E::(';i;;ﬂ;%;fdkem 15743211 8167610 7575601 100,0 100,0 100,0

v tom dle krajii / including by Regions:

Praha 5247161 4710305 536856 333 57,1 7]
Stredocesky 641960 147708 494252 41 18 6,5
Jihocesky 918384 257 569 660815 58 3.2 8,7
Plzensky 530965 151385 379580 34 19 50
Karlovarsky 1913583 1430294 483 289 12,2 17,5 6,4
Ustecky 352555 109724 242 831 2,2 13 32
Liberecky 1065815 305 040 760775 638 3,7 10,0
Krélovéhradecky 1548713 418372 1130341 98 51 149
Pardubicky 359857 43280 316577 23 05 4.2
Vysocina 318017 44358 273659 2,0 05 36
Jihomoravsky 757324 268 089 489 235 48 33 6,5
Olomoucky 637272 82321 554951 4,0 10 73
Zlinsky 648 531 74621 573910 41 09 7,6
Moravskoslezsky 803074 124 544 678530 51 15 9,0

Zdroj: CSU / Source: (250
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Tab.2.2.11

Cisté vyuZziti lizek (CVL) a vyuZiti pokojii (VP) v hotelech a podobnych ubytovacich zafizenich
v krajich Ceské republiky (v %) za 1. pololeti roku 2010

Net use of Beds (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation Establishments of Tourism
in Regions of the Czech Republlic (in %) in Tst Half 2010

L N it
e s 0 W A
v tom dle krajii / including by Regions:
Praha 433 489 19 21
Stfedocesky 222 273 -10 -14
Jihocesky 249 29,6 02 -04
Plzensky 220 274 03 1,0
Karlovarsky 46,0 513 2,1 23
Ustecky 16,2 210 -18 -12
Liberecky 299 339 16 13
Krélovéhradecky 324 37,0 -0,1 -06
Pardubicky 19,6 23,5 -04 -10
Vysocina 19,5 240 08 08
Jihomoravsky 215 27,6 -06 -03
Olomoucky 23,6 299 1.2 29
Zlinsky 282 339 -0,1 -02
Moravskoslezsky 23,6 28,7 -02 -05

Zdroj: CSU / Source: (750

Graf2.2.10
Cisté vyuiiti liiZek v hotelech a podobnych ubytovacich zafizenich v krajich CR (v %) za 1. pololeti roku 2010
Net Use of Beds at Hotels and Similar Accommodation Establishments of Tourism in Regions of the Czech Republic (in %)

in Tst Half 2010
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Tab2.2.12  Zahraniéni hosté v hromadnych ubytovacich zafizenich v CR za 1. pololeti roku 2010 (TOP 20)

Foreign Guests at Collective Acommodation Establishments of Tourism in the Czech Republic in 1st Half 2010 (TOP 20)

pocet prijezdi %zcelku | Primérna doba pobytu
Numer of Arrivals 9% of Total Average Days of Stay
Cizinci celkem / Foreigners, total 2793782 100,0 39
Némecko / Germany 622036 223 45
Rusko / Russia 183705 6,6 6,2
Polsko / Poland 170623 6,1 32
Spojené kralovstvi / U. K. 164757 59 3,5
Italie / Italy 157771 56 39
Slovensko / Slovak Republic 141547 5,1 29
USA/USA. 124801 45 36
Francie / france 116577 42 36
Rakousko / Austria 81454 29 3,1
Spanélsko / Spain 79042 28 39
Nizozemsko / Netherlands 78562 28 43
Japonsko / Japan 57324 2,1 29
Dansko / Denmark 47997 17 43
Madarsko / Hungary 45303 1,6 3,1
Ukrajina / Ukraine 44918 1,6 4,0
Svédsko / Sweden 40062 14 37
Belgie / Belgium 38415 14 3,6
Norsko / Norway 37007 13 4,0
Izrael / [srael 36083 13 43
Svycarsko / Switzerland 33758 1,2 35
TOP 20 zemi celkem / TOP 20 countries total 2301742 82,4
Ostatni / Others 492 040 17,6

Zdroj: CSU / Source: (Z50

Graf2.2.11 Zahraniéni hosté v hromadnyich ubytovacich zafizenichv CR

za 1. pololeti roku 2010 (TOP 20)
Foreign Guests at Collective Accommodation Establishments of Tourism in the Czech Republic
in Tst Half 2010 (TOP 20)
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A\l
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Nizozemsko / Netherlands 2,8 %

Rakousko / Austria 2,9 %
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2.3 VYJEZDOVY A DOMACI CESTOVNI RUCH
Metodika

Zdrojem udajl o vyjezdovém a domécim cestovnim ruchu obéant Ceské republiky je
vybérové Setieni cestovniho ruchu (VSCR), které provadi CSU v domacnostech. Udaje
o cestovnich zvyklostech se zjistuji u jednoho vybraného ¢lena domacnosti starsiho
15 let, ktery obvykle bydli v Setfeném byté. Ten je dotazovan na cesty, jez uskutecnil
ve sledovaném mésici za Ucelem traveni volného casu, rekreace nebo sluzebni cesty;
mimo své obvyklé prostredi (tj. mimo své trvalé bydlisté, pracovisté, skolu apod.).
Udaje zjisténé ve vybérovém 3etieni jsou pfepocteny na celou populaci starsi 15 let.
Jednd se o dvoustupriovy nahodny vybér. Jednotkou vybéru prvého stupné je
sc¢itaci obvod a na druhém stupni se provadi prosty ndhodny vybér bytl ve scitacich
obvodech. VSCR probihé na tuzemi Ceské republiky s mési¢ni periodicitou a vysledky
se publikuji ¢tvrtletné.

Hlavni sledované ukazatele

« Domaci cestovni ruch - turistika realizovanou rezidenty v domacim prostiedi
(v Ceské republice) mimo jejich obvyklé prostiedi.

« Vyjezdovy cestovni ruch - predstavuje turistiku rezidentt Ceské republiky
v zahranici.

o Delsi cesta - cesta za Ucelem traveni volného casu a rekreace, pfi které osoba
alespon 4 x za sebou pfenocovala mimo své obvyklé prostredi.

o Kratsi cesta — cesta za Ucelem traveni volného casu a rekreace, pii které osoba
alespon 1 x a nejvice 3 x nepfretrzité za sebou pfenocovala mimo své obvyklé prostiedi
(v¢etné vikendovych pobyt().

« Sluzebni cesta - pobyt sluZzebniho/pracovniho charakteru mimo obvyklé
prostifedi osoby s nejméné jednim pFenocovanim, jejiz délka nesmi prekrocit
12 mésic (kongresy a konference, veletrhy a vystavy, obchodni jednani a firemni
mise, cesty za Ucelem uzavieni obchodni a jiné smlouvy, montaze a opravy, obchod
(ndkup a prodej), profesni cesty, Skoleni za Ucelem zvysovani odbornosti a kvalifikace,
sluzebni doprovod jinych osob apod.) je cesta sluzebniho.

« Primérny pocet pfenocovani - piipadajici na jednu cestu, charakterizuje délku
cesty.

« Primérné vydaje na 1 cestu/1den cesty — primérné vydaje Gcastnika na jednu
cestu/jeden den cesty K¢.

2.3 OUTGOING AND DOMESTIC TOURISM
Methodology

Source of information about outgoing and domestic tourism by the citizens of the Czech
Republicis the sample survey on tourism, which is performed by the CZSO in households.
Information on travelling habits is collected from one selected family member older than 15
years, who usually lives in the household surveyed. He/she is asked about trips that he/she
has realized in the reference month for the purpose of holiday or leisure time or a business
trip; outside the usual environment (i.e. outside of permanent residence, workplace, school
etc.). Information collected in selection research is calculated for the entire population
above 15 years of age. It is a two step random survey. Unit of survey on the first level is the
census district and on the second level there is a simple random selection of households
in the census districts. Sample survey on tourism takes place on the territory of the Czech
Republic with a one month period and results are published quarterly.

Main published indicators

« Domestic tourism - tourism realized by residents in domestic environment in the
Czech Republic outside of their usual environment

» Outgoing tourism - represents tourism by Czech residents abroad.

» Longer trip - trip for the purpose of spending leisure time and recreation, where
aperson at least 4 x in a row has stayed overnight outside of his/her usual environment.

» Shorter trip - trip for the purpose of spending leisure time and recreation, where
a person at least 1 x and at most 3 x continuously stayed overnight outside of his/her
usual environment (including weekend stays).

« Business trip - stay that is of employment/work character outside of the usual
environment of a person with at least one overnight, length of which cannot exceed 12
months (congresses and conferences, trade fairs and expositions, business negotiations
and company missions, trips for the purpose of signing a business or another contract,
installation and repair, trade (purchase and sale), professional trips, trainings for
the purpose of raising expertise and qualifications, service accompaniment of other
persons etc.)

« Average number of overnights — charged to one trip, characterizes the trip length.

» Average costs per 1 trip/1 day of trip — average expenses per participant for one
trip/one day of trip in CZK.

/ More detailed information is found at www.czso.cz



CESTOVNI RUCHV CR - ZAKLADNi UDAJE | TOURISM IN THE CZECH REPUBLIC - PRINCIPAL DATA

Tab. 2.3.1 Pocet cest rezident a jejich primérné vydaje na cestovni ruch v roce 2009

(zech Residents — Number of Trips and Average Tourism Expenditure in 2009

- mezirocni index / Year on Year Index (%)
celkem / otal vtom /induding vtom / indluding
vCR/In(R v zahranici / Abroad celkem /ot vCR/In(R v zahranici / Abroad

Cesty celkem / Trips (1 or more overnight stays) total.
pocet vSech cest (v tis.) / Number of Trips (thous.) 28706 22088 6618 102,0 108,0 86,1
pocet prenocovani na viech cestach (v tis.) / Number of Overnight Stays (thous.) 127 343 81502 45842 101,7 118,0 81,7
priim. pocet prenocovéni na 1 cesté / Average Overnight Stays for 1 Trip 44 3,7 6,9 99,7 109,2 94,9

vtom / including:

DelSi cesty / Long Trips (thous.)
pocet cest (v tis.) / Number of Trips (thous.) 10453 5912 4541 105,5 120,2 91,1
pocet prenocovani (v tis.) / Overnight Stays (thous.) 88065 48776 39290 104,5 127,7 854
priim. pocet prenocovéni na 1 cesté / Average Overnight Stays for 1 Trip 84 8,2 8,7 99,1 106,2 93,7 35
priim. vydaje na 1 cestu (v K¢) / Average Expenditures for 1 Trip (CZK) 7786 3437 13449 819 84,1 90,6
priim. vydaje na 1 den cesty (v K¢) / Average Expenditures for 1 Day of the Trip (CZK) 826 372 1393 82,6 79,7 96,0

Krat3i cesty / Short Trips:
pocet cest (v tis.) / Number of Trips (thous.) 15926 14602 1324 108,9 11,0 90,0
pocet prenocovani (v tis.) / Overnight Stays (thous.) 31521 28639 2883 113,0 116,4 873
priim. pocet pfenocovani na 1 cesté / Average Overnight Stays for 1 Trip 2,0 2,0 2,2 103,8 104,9 97,0
priim. vydaje na 1 cestu (v K¢) / Average Expenditures for 1 Trip (CZK) 1277 1069 3564 78,6 83,7 75,5
priim. vydaje na 1 den cesty (v K) / Average Expenditures for 1 Day of the Trip ((ZK) 429 361 1122 76,7 81,1 77,1

Sluzebni cesty / Business Trips:
pocet cest (v tis.) / Number of Trips (thous.) 2327 1574 753 64,6 66,3 61,4
pocet prenocovani (v tis.) / Overnight Stays (thous.) 7757 4087 3669 59,5 65,0 543
priim. pocet prenocovéni na 1 cesté / Average Overnight Stays for 1 Trip 33 26 49 92,1 98,1 88,5
priim. vydaje na 1 cestu (v K) / Average Expenditures ((ZK) 5748 2756 12002 100,5 98,0 105,8

Zpracovalo MMR (R dle tidajii CSU 2 15. 4. 2010/ Elaborated by: Ministry for Regional Development of the (R according to the (750 data from 15th April 2010
METHODOLOGICAL NOTES:

METODICKE VYSVETLIVKY:

Delsi cesta (DC) — cesta za (celem trdveni volného casu a rekreace, pfi které osoba alespori 4 < nepretrzité za sebou prenocovala mimo své obvyklé prostredi.
Krat3i cesta (KC) — cesta za celem traven volného casu a rekreace, pfi které osoba alespor 1 a nejvice 3 X nepretrZité za sebou prenocovala mimo své
obvyklé prostredi (vcetné vikendovych pobytdl). Sluzebni cesta (SC) — cesta sluzebniho/pracovniho charakteru mimo obvyklé prostredi s nejméné jednim
prenocovanim, jejiz délka nesmi prekrocit 12 mésicli. VSechny cesty — soucet viech delsich, kratSich a sluzebnich cest. Obvyklé prostfedi — bydlisté
respondenta (trvalé i prechodné), déle pfimé okolf tohoto bydlisté, pracovisté nebo misto pravidelného studia, a jind casto navstévovand mista.

Long trip — trip for the purpose of leisure activities and recreation that includes at least 4 consecutive overnight stays outside the traveller 's usual environment.
Short trip — trip for the purpose of leisure activities and recreation that includes at least 1 and at most 3 consecutive overnight stays outside the traveller 's
usual environment (incl. weekend stays). Business trip — Trip for the purpose of business outside the traveller ‘s usual environment, which includes at least one
overnight stay and its length does not exceed 12 months. Usual environment — living place (both permanent address and temporary address), further the direct
neighbourhood of this place, working place or place of reqular study, and other frequently visited places. All trips — sum of total numbers of long trips, short trips
and business trips.
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Tab. 2.3.2 DelSi cesty rezidenti v tuzemsku a do zahranici (v tisicich)

Long Trips of Czech Residents in Czech Republic and Abroad (in thousands)

2008 2009 mezirocni index / Year on Year Index

. celkem / Jotal 9906 10453 105,5
;Z/‘:;;Z;tmps vCR/in(R 4919 5912 120,2
do zahranici / Abroad 4987 4541 91,1

vtom / including:
dle pohlavi muzi / Males 4889 5003 102,3
by sex zeny / Females 5017 5450 108,6
rekreace, dovolena a volny €as / eisure time and sport 7393 7925 107,2
dle hlavniho téelu névstéva pribuznych, znamych / visit of your relatives-friends 1772 1875 105,8
by main reason of trip zdravotni pobyt / health care stay 315 393 112,
ostatni / other 427 300 70,2
hotel a podobné zafizeni / hotel and similar establishment 3780 3507 928
- ostatni hromadné ubytovani / other collective accommodation 129 1493 115,2
g)lfi;;ep:f;zg:rng:mon vlastni rekreacni zafizeni / stay on your own cottage/weekend house 922 1362 1478
u pfibuznych a znamych / Visit of your relatives-friends 2369 2672 112,8
ostatni ubytovéni v soukromi / other private acommodation 1539 1419 92,2
automobil / passenger car 5686 6531 1149
) ) . autobus / bus, coach 1775 1589 89,6
e oo dopraimhoprosedhs [t 1 157 142 05
vlak / railway 796 696 874
ostatni / other 77 215 280,0
individudlni organizace / individual organization of the whole trip 6675 7650 114,6
dle organizace zajezd s CK/CA / package travel (organized by T0, TA¥) 2501 2097 838
by organization of the trip ubytovani ¢ doprava u CK/CA / only accommodation or only transport organized by 10, TA* 227 274 120,7
ostatni / other 503 433 86,1
) 4—7 prenocovani / from 4 to 7 nights 6442 6772 105,1
gy'ih‘ie/:?';’;;f;;?’he 0 814 pienocovani / fiom 8 0 14 nights 2637 2861 1085
15 pienocovani a vice / 15 nights and more 827 820 99,2

Zpracovalo: MMR (R dle tidajii (U z 15. 04. 2010
Elaborated by: Ministry for Regional Development of the (R according to the (ZSO data from 15th April 2010
*tour operator, travel agency
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Tab. 2.3.3 Kratsi cesty rezidentli v tuzemsku a do zahranici (v tisicich)
Short Trips of Czech Residents in Czech Republic and Abroad (in thousands)

2008 2009 mezirocni index / Year on Vear Index
. celkem / Total 14626 15926 108,9
Pocet cest vCR/in (R 13155 14602 11,0
Number of Trips
do zahranici / Abroad 1471 1324 90,0
vtom / including:
dle pohlavi muzi / Males 7177 7888 109,9
by sex zeny / Females 7449 8038 107,9
rekreace, dovolena a volny €as / feisure time and sport 7623 8151 106,9
dle hlavniho téelu névstéva pribuznych, znamych / visit of your relatives-friends 6343 7050 11,1
by main reason of trip zdravotni pobyt / health care stay 75 139 185,5
ostatni / other 585 586 100,3
hotel a podobné zafizeni / hotel and similar establishment 1530 1500 98,1 37
- ostatni hromadné ubytovani / other collective accommodation 1001 1021 102,0
dle typu ubytovani A vlastni rekreacni zafizeni / stay on your own cottage/weekend house 3458 4132 119,5
by type of accommodation
u pfibuznych a znamych / Visit of your relatives-friends 7859 8388 106,7
ostatni ubytovani v soukromi / other private acommodation 778 884 113,7
automobil / passenger car 10581 12194 115,2
autobus / bus, coach 2117 1879 88,7
dle hlavniho dopravniho prostiedku
) letadlo / plane . . .
by main mean of transport
vlak / railway 1643 1505 91,6
ostatni / other 257 307 1194
individudIni organizace / individual organization of the whole trip 13813 15389 1114
dle organizace zajezd s CK/CA / package travel (organized by T0, TA¥) 477 212 445
by organization of the trip ubytovéni ¢i doprava u CK/CA / only accommodation or only transport organized by 10, TA*
ostatni / other 313 262 83,6

Zpracovalo: MMR CR dle tidajii CSU z 15. 04. 2010
Flaborated by: Ministry for Regional Development of the CR according to the (ZS0 data from 15th April 2010
* tour operator, travel agency
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Tab. 2.3.4 SluZebni cesty rezident v tuzemsku a do zahranici (v tisicich)
Business Trips of (zech Residents in (R and Abroad (in thousands)

el ) | mezrocni index
Year on Year Index
. celkem / Total 3601 2327 64,6
Pocet cest VeR/in(R 2374 | 1574 66,3
Number of Trips
do zahranici / Abroad 1227 753 61,4
vtom / including:
5 muzi / Males 2905 1755 60,4
dle pohlavi/ by sex -
zeny / Females 696 572 82,1
hotel a podobné zafizeni
hotel and similar establishment 2421 1546 638
dle typu ubytovani ostatni hromadné ubytovani
. . . 516 359 69,5
by type of accommodation | other collective accommodation
38 ubytovanlvsoukroml 664 i3 637
private accommodation
1-3 prenocovani / from 1 to 3 nights 2414 1715 71,0
dle délky cesty . L ;
by lergth o the 4—17 pfenocovani / from 4 to 7 nights 862 403 46,8
8 prenocovani a vice / 8 and more nights 325 209 64,2

Zpracovalo: MMR CR dle tdajii CSU z 15. 04. 2010
Elaborated by: Ministry for Regional Development of the (R according to the (ZSO data from 15th April 2010

KarlStejn
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Graf2.3.1 Zahranicni del3i cesty ceskych obcani podle mista pobytu v roce 2009 (TOP 14)
Long trips of Czech residents abroad by country of destination in 2009 (TOP 14)

Madarsko /Hungary 3 % Bulharsko / Bulgaria 2 %
Spanélsko / Spain 3%

Némecko / Germany 2%
Spojené kralovstvi/U. K. 3%

Tunisko / Tunisia 2 %
Egypt/fgypt 4%
Turecko / Turkey 2%

Francie /france 4%

Rakousko / Austria 6 %

Ostatni / other
17 %

Recko /Greece 9%

Italie / taly
12% Chorvatsko / Croatia

Slovensko / Slovakia 18%

15% 39

Graf2.3.2 Zahr. kratsi cesty ceskych obcanii dle mista pobytu v roce 2009 Graf2.3.3 Sluzebni cesty ceskych obcand dle mista pobytu v roce 2009
Short Trips of Residents Abroad by Place of Destination in 2009 Business Trips of Residents Abroad by Place of Destination in 2009
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Tab.2.3.5  Viechny tuzemské turistické cesty obéand CR v roce 2009 (v tisicich) Graf2.3.4  Vsechny tuzemské turistické cesty obcanti CR v roce 2009 (v tisicich)
Long and Short Tourism Trips of (zech Residents in Czech Republic in 2009 (in thousands) Long and Short Tourism Trips of (zech Residents in Czech Republic in 2009 (in thousands)
—— 3500 [
viechny 2008
2008 2009 3000 R s
Praha 1184 881 2009
Stredocesky 3156 3358 2500 RN
Jihocesky 2164 2091
— 2000 [~ B | e
Plzensky 1054 1500
Karlovarsky 438 778 1500 - - DR R R e
Ustecky 816 1101
Liberecky 1642 1416 1000 B RER ’ Y | ””””
Kralovéhradecky 139 1856 500 i . . e B . i
Pardubicky 837 1033 | | |
40 Vysocina 963 1204
| [ | EE e ]
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2.4 PRIJEZDOVY CESTOVNI RUCH (SETRENIi NA HRANICICH)
Zakladni informace

Ministerstvo pro mistni rozvoj CR je zadavatelem 3etfeni, které slouzi ke stanoveni
celkového odhadu po¢tu zahrani¢nich navétévnikd v Ceské republice v ¢lenéni na
jednodenni navstévniky, tranzitujici a turisty a k ziskanfi jejich charakteristik vcetné
vyse a struktury jejich vydaja. Setfeni je jednim z hlavnich zdrojl dat pro sestaveni
Satelitniho u¢tu cestovniho ruchu Ceské republiky. Vysledky jsou zvefejhovany
Ctvrtletné.

Metodika

U tohoto kvantitativniho ctvrtletniho vyzkumu formou face-to-face rozhovoru se
zahrani¢nimi navstévniky, ktefi opoustéji Ceskou republiku se pouziva tistény dotaznik.
Mistem dotazovani jsou vybrané hranic¢ni pfechody, vybrana vlakova nadrazi, letisté
Praha Ruzyné a dal$i mensi letisté s mezindrodnim provozem. Respondenti jsou
vybirdni metodou ndhodného vybéru. Dotazovani je rozloZzeno v misté a Case tak, aby
pokrylo vSechny socio-demografické skupiny cizinc.

Hlavni sledované ukazatele

« Zahrani¢ni navstévnik — nerezident, ktery se Ucastni cestovniho ruchu v Ceské
republice, zahrnuje nasledujici kategorie zahrani¢nich respondent(:
- Jednodenni navstévnik — zahranicni ucastnik cestovniho ruchu bez
prenocovéni v Ceské republice, tzn. Géastnik jednodenniho vyletu
- Turista - osoba, kterd se Ucastni cestovniho ruchu s alespon jednim
pienocovéanim v Ceské republice
- Tranzitujici navstévnik - Ucastnik cestovniho ruchu bez prenocovani
v Ceské republice, ktery izemim Ceské republiky pouze projizdi, hlavnim
cilem jeho cesty je misto mimo tuzemi Ceské republiky
« Stat trvalého pobytu
« Frekvence navstév
» Diivod navstévy
« Forma navstévy - pouze u jednodennich navstévnik a turistt
» Délka pobytu - pouze u turistt
» Navstivena mista - pouze u jednodennich navstévniku a turistu
» Ubytovani - pouze u turistu
« Vydaje a jejich struktura
« Spokojenost s navstévou

/ Podrobnéjsi informace naleznete na www.mmr.cz

2.4 INCOMING TOURISM
Basic information

Ministry for Regional Development of the Czech Republic ordered a survey, purpose
of which is to determine the total estimated number of foreign visitors to the Czech
Republic categorized into some-day visitors, transiting and tourists and to obtain their
characteristics including volume and structure of their expenses. Survey is one of the main
sources of data for putting together the Tourism Satellite Account of the Czech Republic.
Results are published quarterly.

Methodology

A printed questionnaire is used for this quantitative quarterly research which is a face-
-to-face form of discussion with foreign visitors, who leave the Czech Republic. The place
for questioning is select border crossings, select train stations Prague Airport Ruzyné and
other smaller airports with international traffic. Respondents are selected in the form of
random sampling. Questioning is split up by place and time in a way that it covers all
social demographic groups of foreigners.

Main published indicators

» Foreign visitor — non-resident, who participates in tourism in the Czech Republic,
includes the following categories of foreign respondents:
- Some-day visitor - foreign tourism participant without an overnight stay in
the Czech Republic, meaning a some-day tour participant
- Tourist - a person, who participates in tourism with at least a one day vernight
stay in the Czech Republic
- Transiting visitor - participant of tourism without an overnight stay in the
Czech Republic, who only passes through the Czech territory, main destination
of his/her trip is a place outside of the Czech territory
o Place of permanent residence
» Visit frequency
» Visit purpose
« Visit form - only for some-day visitors and tourists
« Length of stay - only for tourists
o Places visited - only for some-day visitors and tourists
« Accommodation - only for tourism
o Expenses and their structure
« Satisfaction with visit

/ More detailed information is found at www.mmr.cz
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Tab. 2.4.1 Vydaje zahrani¢nich navstévnikii Ceské republiky v roce 2009 na osobu a den (v K¢)
Expenditure of Foreign Visitors of the Czech Republic in 2009 per 1 person / day (in (ZK)

2009 2008 2007 zména 09/08 (v %) | zména 08/07 (v %)
Zahranicni turisté / Foreign tourists
Celkové vydaje na osobu a den / Jotal expenditure (1 person/day) 2381 2215 2469 75 -10,3
Vydaje na osobu a den - béhem pobytu / during stay 1565 1504 1607 41 -6,4
Vydaje na osobu a den - pied pobytem / before stay 816 711 862 14,8 175
Jednodenni nav3tévnici / Same-day visitors
Celkové vydaje na osobu a den / Jotal expenditure (1 person/day) 1988 1933 2137 28 9,5
Vydaje na osobu a den - béhem ndvstévy / during visit 1885 1842 1949 23 -5,5
Vlydaje na osobu a den - pfed ndvitévou / before visit 103 91 188 132 -51,6
Tranzitujici navstévnici / Transiting visitors
Vydaje na osobu a den — béhem prtijezdu / during transit 1515 1096 977 38,2 12,2

Zdroj / Source: Stem/Mark

Tab. 2.4.2 Struktura vydaji jednodennich zahrani¢nich navitévniki CR

vroce 2009

Expenditure Structure of Same-day Visitors in the (zech Republic in 2009

Pfedem Béhem Celkem

% KE | % Ke Ke
Doprava / Transport 21 21 1 18 39
PHM / fuel 58 60 28 | 532 592
Stravovani v restauracich / food 21 229 229
Zbozi / Goods 14 15 53 | 1002 1017
Ostatni / Others 7 7 5 103 110

Zdroj / Source: Stem/Mark

Tab. 2.4.3 Struktura vydaji zahraniénich turistd v CR v roce 2009

Expenditure Structure of Foreign Tourists in the (zech Republic in 2009

Pfedem Béhem Celkem
% Ke % Ke Ke

Zajezd na kli¢/ lailor made package | 14 | 118 | — | — 118
Ubytovéni / Acommodation 13 ] 103 21| 32 425
Doprava / Transport 57 | 466 5 78 544
PHM / Fuel 8 65 9 | 139 204
Stravovani v restauracich/ food 0 26 | 407 407
Zhozi / Goods 7 53 25 | 385 438
Ostatni / Others 1 11 15 235 246

Zdroj / Source: Stem/Mark

Tab. 2.4.4 Struktura vydaji tranzitujich zahra-
niénich navstévnika CR v roce 2009
Expenditure Structure of Tranzit Foreign
Visitors in the Czech Republic in 2009

Béhem

% Ke
Ubytovani / Acommodation 5 75
Doprava / Transport 2 37
PHM / Fuel 39 | 584
Stravovani v restauracich / food 27 | 405
Zbozi / Goods 24 | 369
Ostatni / Others 3 45

Zdroj / Source: Stem/Mark
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Tab. 2.4.5 Trvaly pobyt jednodennich zahraniénich navitévniki, ktefi navstivili (R Graf 2.4.1 Zemé piivodu jednodennich zahraniénich navstévnikii CR v obdobi 2007-2009
v obdobi 2007-2009 Country of origin of same-day visitors of the Czech Republic in 2007—-2009
Permanent Residence of Same-day Visitors, who visited the (zech Republic during ; ; ; ‘

the years 2007-2009
Némecko / Germany
2008 2009
Ostatni / Others 3 2 2 Polsko / Poland
Slovensko / Slovakia 1 9 11
Rakousko / Austria 1 12 1 ‘
Polsko / Poland 15 14 21 Rakousko / Austria 1
Némecko / Germany 61 62 56 B 2009
Zaroj: (50 / Source: 750 Slovensko / Slovakia I 2008
2007
Ostatni / Others ‘ ‘ ‘ ‘ ‘ ‘ ‘
1 1 1 1 1 1 1 43
Zdroj/Source: Stem/Mark 10% 20% 30% 40 % 50 % 60 % 70 %
Tab. 2.4.6 Trvaly pobyt zahraniénich turistii, ktefi navstivili CR v obdobi 20072009 Graf 2.4.2 Zemé piivodu zahranicnich turisti v CR v obdobi 20072009
Permanent Residence of Foreign Tourists, who visited the (zech Republic Country of origin of foreign tourists in the Czech Republic in 20072009
during the years 2007-2009 : : :
2008 2009 Némecko / Germany
Ostatni / Others 23 23 22 Spojené kralovstvi / UK
Rusko / Russia 1 2 3 )
. ‘ Slovensko / Slovakia
Spanélkso / Spain 2 2 3 ‘
Francie / france 3 4 4 Rakousko / Austia
Spojené staty / U5/ 4 3 4 Polsko / Poland
Itélie / taly 3 4 5 Itdlie/ taly | | | | |
Polsko / Poland 7 5 6 Spojené staty / USA B 2009
Rakousko / Austria 8 10 7 Francie / france ! ! ! ! B 2008
Slovensko / Slovakia 9 9 10 _— , f ! } } 2007
Spanélkso / Spain | | ‘ !
Spojené kralovstvi / UK 15 15 13
- Rusko / Russia
Némecko / Germany 24 21 24

— Ostatni / Others
Zdroj: CSU / Source: (250

Zdroj/Source: Stem/Mark 5% 10% 15% 20% 25%
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Tab. 2.4.7 Hlavni diivod navitévy jednodennich zahraniénich navitévnikii CR v obdobi 2007-2009
Main reason of visit of same-day visitors of the Czech Republic in 2007-2009

Ostatni / Others 6 4 8
Navstéva pribuznych a zndmych / Visit of relatives/friends 8 6 6
Obchodni cesta / Business trip 13 11 8
Rekreace a volny ¢as / Holiday and leisure time 4 5 1
Nakupy / Shopping 69 74 67

Zdroj: CSU / Source: (Z50

Tab. 2.4.8 Hlavni diivod navstévy zahranicnich turistii v CR v obdobi 2007-2009
Main reason of visit of foreign tourists of the Czech Republic in 2007—2009

Ostatni / Others 6 6 6
Kongres, semina, veletrh / congress, seminar, fair 3 3 2
Sportovni a kulturni akce / Sporting - cultural event 3 3 4
Aktivni dovolena (turistika, sport) / tourism-sport 6 5 5
Obchodni cesta / Business trip 19 18 14
Navstéva pribuznych a zndmych / Visit of relatives/friends 20 22 18
Rekreace, volny cas / Holiday and leisure time 44 44 50

Zdroj: (SU / Source: (Z50

Graf 2.4.3 Hlavni diivod navitévy jednodennich zahr. navstévnika CR v obdobi 20072009
Main reason of visit of same-day visitors of the Czech Republic in 2007—-2009

Nakupy
Shopping

Rekreace a volny ¢as
Holiday and leisure time

Obchodni cesta
Business trip

I 200
I 2008

Navstéva piibuznych a znamych

Visit of relatives/friends 2007
Ostatni
Others ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
1 1 1 1 1 1 1 ]
Zdroj / Source: Stem/Mark 10% 20% 30% 40 % 50 % 60 % 70% 80 %

Graf 2.4.4 Hlavni diivod navitévy zahranicnich turistt v CR v obdobi 2007-2009
Main reason of visit of foreign tourists of the Czech Republic in 2007-2009

Rekreace, volny cas
Holiday and leisure time

Navstéva piibuznych a znamych
Visit of relatives/friends

Obchodni cesta
Business trip

Aktivni dovolena (turistika, sport)
tourism-sport

B 2009
B 2008

Sportovni a kulturni akce
Sporting - cultural event

Kongres, seminar, veletrh

congress, seminar, fair 2007
Ostatni
Others | | | i :
Zdroj / Source: Stem/Mark 10% 20% 30% 40 % 50 %
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Tab. 2.4.9 Forma navitévy zahraniénich turistii v CR v obdobi 2007-2009 Graf 2.4.5 Forma navtévy zahranicnich turistii v CR v obdobi 2007-2009
Form of the visit ov the (zech Republic in 2007—2009 Form of the visit of foreign tourists of the Czech Republic in 2007—2009
i T —
Jinak / Other form 1 2 1 Individual visit
Sluzebni cesta / Business trip 16 16 12 Zajezd's CK/CA =
Zajezd s CK/CA / Touraperator-Travel Agency 9 9 9 Touroperator-Travel Agency 3
Individualné / Individual visit 73 74 78 3 § § § § § § ‘
o Sluzebni cesta = 3 3 3 3 3 3 B 2009
Zdroj: CSU / Source: (750 . ) | | | | | |
Business trip 3 3 3 3 3 3 B 2008
| | | | | | | 2007
Jinak s s s s s s s
Other form
1 1 1 1 1 1 1 J

Zdroj/Source: Stem/Mark 10 % 20% 30% 40% 50 % 60 % 70 % 80 %

45
Tab. 2.4.10 Druh ubytovéni zahraniénich turistii v CR v obdobi 2007-2009 Graf2.4.6 Druh ubytovani zahranicnich turistii v CR v obdobi 2007-2009
Type of accommodation of foreign tourists in the Czech Republic in 2007-2009 Type of accommodation of foreign tourists in the Czech Republic in 2007—2009
2008 2009

Neplacené ubytovani / Unpaid accommodation 23 25 21 Hotel, motel

Placené ubytovani v soukromi / Commercial private accommodation 5 4 6

Ostatni hromadné ubytovani / Other collective accommodation 3 4 4 Kemp

(ampsite

Kemp / Campsite 2 1 2

Hotel, motel 66 66 67 Ostatni hromadné ubytovani 1
iy (50 Soce: 250 Other collective acommodation B 2000

Placené ubytovani v soukromi
Commercial private accommodation

B 2008

2007

Neplacené ubytovéni

Unpaid acommodation : : i i i I i

Zdroj/Source: Stem/Mark 10 % 20% 30% 40 % 50% 60 % 70 %
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2.5 ZAHRANICNIi CESTOVNI RUCH CR
- DEVIZOVE PRIJMY A VYDAJE

Metodika

Zdrojem udajli o devizovych pfijmech ze zahrani¢niho cestovniho ruchu a vydajich
na zahrani¢ni cestovni ruch je platebni bilance sestavovana ¢tvrtletné Ceskou narodni
bankou. Jejim zdkladem je statistika zahrani¢niho obchodu se zbozim a sluzbami (CsV),
udaje z vykazt bankovnich a nebankovnich subjektt, informace z administrativnich
zdrojii centralnich organii a dalsich instituci, a také vlastni propo¢ty CNB. Platebni
bilance odrazi ekonomické transakce se zahrani¢im (tj. mezi rezidenty a nerezidenty)
za urcité casové obdobi. V zakladni struktufe se platebni bilance ¢leni na bézny,
kapitélovy a financni Ucet a zménu rezerv.

Udaje o cestovnim ruchu jsou obsaZeny v bézném G¢tu platebni bilance. V ném
jsou zachyceny toky zboZi (vyvoz a dovoz) a sluzeb (pfijmy a vydaje z dopravnich
sluzeb, cestovniho ruchu a ostatnich obchodnich a neobchodnich sluzeb), vynosy
z kapitalu, investic a prace (droky, dividendy, reinvestované zisky, pracovni pfijmy)
i kompenzujici polozky k realnym a finan¢nim zdrojliim poskytnutym ¢i ziskanym
bez protihodnoty (bézné jednostranné prevody jako napf. dary, vyzivné, penze, za-
hrani¢ni pomoc, pfispévky aj.).

Hlavni sledované ukazatele
« Devizové pfijmy ze zahrani¢niho cestovniho ruchu
« Devizové vydaje na zahranic¢ni cestovni ruch

« Saldo ze zahrani¢niho cestovniho ruchu

2.5 FOREIGN CURRENCY INCOMES
AND EXPENSES

Methodology

Source of information about foreign incomes and expenses from foreign tourism is the
Balance of Payment put together quarterly by the Czech National Bank. The basis for its
compiling are the statistics of foreign trade with goods and service (CZSO), information
from the reports of bank and non-bank entities, information from administrative sources
from central authorities and other institutions, and furthermore CNB’s own calculations.
The Balance of Payment portrays foreign economic transactions (i.e. between residents and
non-residents) during a certain period of time. Basic structure of the Balance of Payment
includes current, capital and financial accounts and change in reserves. Information on
tourism is contained in the current account of the Balance of Payment.

Current account portrays flow of goods (export and import) and services (incomes and
expenses from transportation services, tourism and other trade and nontrade services),
yields from capital, investment and work (interests, dividends, reinvested profits, job
incomes) as well as compensating items to real and financial sources provided or obtained
without a counter value (common one side transactions such as for example gifts, alimony,
pensions, foreign help, donations and others).

Main published indicators
« Foreign currency incomes from foreign tourism
« Foreign currency expenses for tourism

e Balance of foreign tourism

/ More detailed information is found at www.cnb.cz
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Tab. 2.5.1 Devizové pfijmy ze zahrani¢niho cestovniho ruchu Ceské republiky v letech 2002-2009

Graf 2.5.1
Foreign Currency Revenues from lcoming Tourism in 2002—2009 8000
2002 [ 2008 2004 [ 2005 2006 _ 2007 2008 _ 2009 e " -
V milionech USD / USD Millions 2963,1 35659 41884 4677,2 55409 63829 72073 64784 = 5000 |
Mezirocni index / Year on Year index 95,5 120,3 17,5 7 118,5 115,2 1129 89,9 é 4000 [
Zdroj: CNB / Source: (NB E 3000 |y
2000 |
1000 |
2002 2003 2004 2005 2006 2007 2008 2009
Tab. 2.5.2 Devizové vydaje na zahranicni cestovni ruch CRv letech 2002-2009 Graf 2.5.2
Foreign Currency Expenditures on Outgoing Tourism in 2002—2009 5000 [ e
2002 2003 2004 2005 2006 2007 2008 2009 4000 47
V milionech USD / Millions of USD 1596,7 1934,3 2280,9 2405,6 27655 36454 45871 40781 g 3000
Mezirocni Index / Year on Year Index 115,2 1211 179 105,5 115,0 131,8 125,8 88,9 2
Zdroj: CNB / Source: (NB é 2000
1000
2002 2003 2004 2005 2006 2007 2008 2009
Tab. 2.5.3 Devizové saldo ze zahrani¢niho cestovniho ruchu Ceské republiky v letech 20022009 Graf2.5.3
Foreign Currency Balance from Incoming and Outgoing Tourism in 2002—2009 3000
2002 2003 2004 2005 2006 2007 2008 2009 2500 [ N e—
V milionech USD / Millions of USD 13664 16316 1907,5 22716 27754 27375 2620,2 24003 2 2000
Mezirocni index / Year on Year Index 79,6 1194 116,9 119,1 122,2 98,6 95,7 91,6 2 1500 |
Zdroj: CNB / Source: CNB é 1000 |
500 |

2002 2003 2004 2005 2006 2007 2008 2009
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Tab. 2.5.4 Devizové pfijmy ze zahraniéniho cestovniho ruchu CR za jednotliva étvrtleti v letech 2002-2009

Foreign Currency Revenues of the Czech Republic from Incoming Tourism Regarding to Individual Quarters

in 2002—2009
V milionech USD / Millions of USD
2002 2003 2004 2005 2006 2007 2008 2009
. Q 595,7 702,4 861,3 1009,5 1088,6 1246,7 1686,0 13453
II. Q 762,8 866,9 9755 | 11787 | 14389 | 16241 | 20416 | 16004
l.Q 8422 | 10131 | 171634 | 13365 | 16043 | 17768 | 19260 | 17780
IV.Q 7624 9835 | 11882 | 11525 | 14091 | 17353 | 15537 | 17547

Zdroj: CNB / Source: CNB

Tab. 2.5.5 Devizové vydaje na zahraniéni cestovni ruch CR za jednotlivé ¢tvrtleti v letech 2002-2009
Foreign Currency Expenditures of the (zech Republic for Qutgoing Tourism Regarding to Individual

Quarters in 2002 — 2009

V milionech USD / Millions of USD

2002 2003 2004 2005 2006 2007 2008 2009
l. Q 2673 3599 4413 484,6 495,2 6289 | 10229 888,0
II. Q 391,7 460,3 5147 595,5 696,5 8388 | 1257 9439
l.qQ 517,2 5915 691,4 736,5 8642 | 11597 | 13621 | 12440
IV.Q 4205 5226 6335 589,0 7096 | 10180 9464 | 10022

Zdroj: CNB / Source: (NB

Tab. 2.5.6 Devizové saldo ze zahrani¢niho cestovniho ruchu CR za jednotliva ¢tvrtleti v letech 2002-2009
Foreign Currency Balance from Incoming and Outgoing Tourism of the Czech Republic Regarding to Individual

Quarters in 2002 — 2009

V milionech USD / Millions of USD

2002 PAVIE] 2004 2005 2006 2007 2008 2009
I. Q 3284 3425 420,0 5249 5934 617,8 6631 4573
1. Q 3711 406,6 460,8 5832 7424 7853 7859 656,5
l.Q 3250 4216 472,0 600,0 740,1 617,1 5639 5340
IV.Q 3419 460,9 5547 563,5 699,5 73 607,3 7525

Zdroj: CNB / Source: CNB

Tab. 2.5.7 Vyvoj devizovych pfijmii ze zahraniéniho cestovniho ruchu CR v letech 2006-2009
Foreign Currency Revenues of the Czech Republic from Incoming Tourism in 2006—2009

Absolutné v milionech

Nominalni index / predchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year = 100
usb Ke EURO indexzUSD | indexzK¢ | indexzEUR
55409 124744,2 44034 118,5 11,1 116,8
63829 129009,3 46484 1152 103,4 105,6
72073 1220323 48955 1129 94,6 1053
6478,4 1224699 4639,3 89,9 100,4 94,8

Zdroj: CNB / Source: CNB

Tab. 2.5.8 Vyvoj devizovych vydajii na zahraniéni cestovni ruch CR v letech 2006-2009
Foreign Currency Expenditures of the Czech Republic on Outgoing Tourismin 2006—2009

Absolutné v milionech

NomindlIni index / pfedchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year = 100
usb Ke EURO indexzUSD | indexzK¢ | indexzEUR
27655 621743 21952 115,0 107,6 13,0
36454 73486,3 2649,6 131,8 118,2 120,7
45871 774871 3127 1258 105,4 17,5
40781 77 160,1 29234 889 99,6 939

Zdroj: CNB / Source: (NB

Tab. 2.5.9 Vyvoj devizového salda ze zahrani¢niho cestovniho ruchu v letech 2006-2009
Foreign Currency Balance from Incoming and Outgoing Tourism in 2006—2009

Absolutné v milionech

Nomindlni index / pfedchozi rok = 100

Millions (Absolute) Nominal Index / Previous Year =100
usb K¢ EURO indexzUSD | indexzK¢ | indexzEUR
27754 625699 2208,2 122, 1149 120,7
27375 555230 19988 98,6 88,7 90,5
2620, 445452 17828 95,7 80,2 89,2
2400,3 45309,8 17159 91,6 101,7 96,2

Zdroj: CNB / Source: (NB
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Graf2.5.4  Podil devizovych pfijmi z cestovniho ruchu na HDP a na exportu v %
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export in %

12,0% [
Tab. 2.5.10 Podil devizovych pfijmii z cestovniho ruchu na HDP a na exportu
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export 10,0% [
80% [
Podil devizovych pfijmi z cestovniho ruchu v %
Contribution of Tourism Industry Foreign Currency Revenues in % 60%| e
na HDP / to GDP na exportu / to Export
53 103 A% [ ey
50 93 200
39 7,1
3 9 7 3 | | | | | | | | | |
38 62 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 49
38 6,0
na HDP / to GDP I naexportu /o Export
39 58
36 52
33 49
34 57

Tab. 2.5.11 Devizové pfijmy, vydaje a saldo cestovniho ruchu CRv 1. pololeti 2010

Zdvoj: CNB / Source: (B Foreign Revenues, Expenditures and Balance from Incoming and Outgoing Tourism in Tst Half 2010

Absolutné v milionech Nomindlni index/piedchozi rok = 100
Millions (Absolute) Nominal Index Previous Year = 100
usb K¢ EURO IndexzUSD | IndexzK¢ | Index zEUR
Al 31343 | 610792 23755 1064 1020 1075
Revenues
Vydaje 17581 | 341763 13287 %,0 96 %,6
Expenditures
il 1376,2 269029 1046,8 1236 119,3 125,6
Balance

Zdroj: CNB / Source: (NB
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2.6 SATELITNIi UCET CESTOVNIHO RUCHU CESKE REPUBLIKY
Zakladni informace

Satelitni ucet cestovniho ruchu (TSA) je nastrojem, ktery slouzi k vymezeni podilu
cestovniho ruchu jako odvétvi na HDP. TSA je svétové uznavanym systémem, ktery
umoznuje mezinarodni srovnavani statistik cestovniho ruchu. Je podporovan viemi
vyznamnymi mezinarodnimi organizacemi v oblasti cestovniho ruchu (EUROSTAT,
OECD, UNWTO). Na narodni urovni je nezastupitelnym analytickym a informa¢nim
podkladem pro rozhodovani statnich organl a odborné verejnosti. Systém TSA jako
prifezovy meziodvétvovy Ucet je odvozen z upravené soustavy ,tradi¢nich” narodnich
uctl. Je tvofen deseti vzajemné propojenymi tabulkami - viz tabulka 2.6.1.

Odbornym garantem za sestaveni TSA je Cesky statisticky Gfad, ktery spolupracuje
s Ministerstvem pro mistni rozvoj CR a Ceskou narodni bankou. Hlavnimi zdroji idaja
je hrani¢ni Setieni o pfijezdovém cestovnim ruchu MMR CR, ubytovaci statistika CSU
a vybérové zjistovani o vyjezdovém a domacim cestovnim ruchu rezidentt (CSU).

Metodika systému TSA

Zékladni struktura TSA je zalozena na obecné narodohospodaiské rovnovaze
mezi poptavkou a nabidkou produktu vytvafeného odvétvim cestovniho ruchu.
Hlavni ¢asti poptavkové strany TSA je spotieba ucastnika cestovniho ruchu, kterd
se da vymezit jako spotfeba domaciho cestovniho ruchu, pFijezdového cestovniho
ruchu, vyjezdového cestovniho ruchu, vnitiniho cestovniho ruchu a konec¢né jako
spotfeba narodniho cestovniho ruchu. Soucasti $irsi analyzy poptavky cestovniho
ruchu je i problematika kolektivni spotfeby a tvorby hrubého fixniho kapitalu
v cestovnim ruchu. Toto rozsifené pojeti poptavkové strany se oznacuje jako ,celkova
poptavka v cestovnim ruchu”.

Hlavni sledované ukazatele

Poptavka cestovniho ruchu - celkové domaci a zahrani¢ni vydaje ucastnika cesty,
tedy vydaje za: zajezd, ubytovani, stravovani a dopravu nad ramec definice zajezdu,
nakupy zbozi béhem cesty a ostatni vydaje cestovniho ruchu, které se k ni pfimo
vztahuji (vstupné, pojisténi, potraviny zakoupené pred cestou, vyvolani fotografii po
navratu z cesty apod.). Nejsou zahrnuty ndkupy nad rdmec cestovniho ruchu (napf.
zbozi za Uc¢elem jeho dalSiho prodeje, kapitélovych investic, dard pro instituce apod.).
Nabidka cestovniho ruchu - soubor produktt (resp. odvétvi) charakteristickych pro
cestovni ruch, souvisejicich s cestovnim ruchem a odvétvi nespecifickych (ostatni).
Charakteristické cinnosti cestovniho ruchu - vyrobni ¢innosti, jejichz hlavni
produkce je charakteristickd pro cestovni ruch, které by ve vétsiné zemi prestaly pfi

9

2.6 TOURISM SATELLITE ACCOUNT OF THE CZECH REPUBLIC
Basic information

Tourism Satellite Account (hereafter only as TSA) is a tool used to define the share of GDP
contributed by tourism as an industry. TSA is an internationally recognized system, which
enables international comparison of tourism statistics. It is supported by all significant
international tourism organizations (EUROSTAT, OECD, UNWTO). At the national level it
is an irreplaceable analytic and information tool for decision making by state authorities,
stakeholders and expert public. TSA system as a cross-section of inter-branch account is
derived from the modified system of “traditional” national accounts. It is created by ten
mutually connected tables.

Expert guarantor for the compilation of TSA is the Czech Statistical office, which
cooperates with the Ministry for Regional Development of the Czech Republic and Czech
National Bank. Main sources of information is border research about incoming tourism
by Ministry for Regional Development, accommodation statistics by CZSO and select
research about outgoing and domestic tourism of residents (CZSO)

Methodology of TSA system

Basic TSA structure is based on general national economic balance between demand
and supply of product created by tourism. Main part of demand side of the TSA system is
tourism participant consumption, which can be defined as consumption of domestic,
incoming, outgoing, interior tourism and finally as the consumption of national
tourism. Part of a broader analysis of demand in tourism is also the issue of collective
consumption and creation of gross fixed capital in tourism. This expanded conception
of the demand side is marked as “total demand in tourism”.

Main published indicators

Tourism demand - total domestic and foreign expenses of the trip participants, i.e.
expenses for: tours, accommodations, meals and transportation above the framework
of trip definition, purchase of goods during the trip and other tourism expenses, which
are directly related (admissions, insurance, groceries purchased before the trip, film
developing following the return home etc.) Not included are purchases beyond the scope
of tourism (e.g. goods for the purpose of further sale, capital investments, donations to
institutions, etc.)

Tourism supply - collection of products (or rather fields) characteristic for tourism, related
to tourism and fields non-specified (others) - see diagram 2.6.1.

Activities characteristic for tourism - production activities, main product of which is
characteristic for tourism, which in majority of states would seize to exist with the absence

>
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nepfitomnosti ndvstévnik( existovat ve vyznamném mnozZstvi, resp. jejich spotfeba
by se vyrazné snizila. Pro mezindrodni srovnani je nezbytné, aby jejich metodika
byla jednotnd, dand pevnym seznamem. Pouze pfislusnost do souvisejicich ci
nespecifickych produktd a odvétvi mize byt stanovena v kazdé zemi individudlné -
viz déle.

« Cinnosti souvisejici s cestovnim ruchem - ¢innosti, u kterych by pFi
nepfitomnosti navstévnikld (neexistenci cestovniho ruchu) byl zaznamenan pokles
produkce, pficemz mohou byt odlisné pro jednotlivé staty.

« Nespecifické ¢innosti - zbytkové kategorie, u kterych nehraje z hlediska produkce
cestovniho ruchu vétsi roli.

« Kolektivni spotfeba - netrzni sluzby vazici se k cestovnimu ruchu, napf.
propagace trhu, planovani, rozvoj cestovniho ruchu, kontrola nad sluzbami atd. Jsou
rozvijeny vladnimi institucemi na Urovni narodni, regiondlni ¢i dokonce mistni.

/ Podrobnéjsi informace naleznete na www.mmr.cz

of visitors in a significant quantity, or more precisely their consumption, would significantly
decrease. For international comparison it is necessary for their methodology to be uniform,
given by a fixed list. Only their affiliation to related or non-specified products and fields can
be determined individually in each state - see below.

« Activities related to tourism — activities, which with the absence (non-existence of
tourism) would register a decrease in production, while they can be different for individual
states.

» Non-specific activities - residual activities, where from the production aspect
tourism does not play a major role.

o Collective consumption — non-market services related to tourism, e.g. promotion of

market, planning, tourism development, control over services etc. These are developed by
government institutions on the national, regional or even local level.

/ More detailed information is found at www.czso.cz
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2.6.1 VYUZITIiTSAV PRAXI
I. Jediny komplexni pohled na vyznam cestovniho ruchu

Satelitni ucet cestovniho ruchu (déle jen TSA) je nastrojem, ktery slouzi k vymezeni
podilu cestovniho ruchu jako odvétvi na HDP. TSA je svétové uznavanym systémem,
ktery umoziiuje mezindrodni srovnavani statistik cestovniho ruchu. Je podporovan
vsemi vyznamnymi mezinarodnimi organizacemi v oblasti cestovniho ruchu. Na
narodni Urovni je nezastupitelnym analytickym a informacnim podkladem pro
rozhodovaci procesy statnich a vefejnych organ(i a odborné verejnosti.

Cestovni ruch ma prirezovy charakter a zasahuje do mnoha odvétvi narodniho
hospodafstvi. Proto je velice obtizné kvantifikovat celkovy ekonomicky pfinos pro
danou zemi. Néktera ekonomickd odvétvi jsou pro cestovni ruch sice charakteristicka,
ale poskytuji produkty a sluzby nejenom ucastnikim cestovniho ruchu, ktefi zase
naopak konzumuji produkty a sluzby i odvétvi pfimo nesouvisejicich s cestovnim
ruchem. Z tohoto ddvodu nelze ekonomicky vyznam cestovniho ruchu kvantifikovat
pfimo, at jiz z podkladl narodniho tGcetnictvi (NU) nebo jinych odvétvovych statistik,
ale je nutné pristoupit ke konstrukci tzv. satelitniho uctu cestovniho ruchu (TSA), ktery
umoznuje podrobnou analyzu poptavky a nabidky cestovniho ruchu a jeho celkovy
pfinos pro ekonomiku zemé.

Il. Vyuziti TSA v praxi

Moznosti aplikace TSA v praxi jsou velmi Siroké. Aby vsak jeho vysledky mohly byt
podpofit ve 2 hlavnich rovinach: a) informovanim vsech potenciondlnich uzivatelt
o tom, jakym zplsobem data vyuzivat, b) optimalni a v¢asnou diseminaci aktualnich
statistickych udaju TSA vhodnym uZivateldm na vSech Urovnich.

Tradi¢ni vyznamné ukazatele statistiky cestovniho ruchu jako je ndavstévnost
v ubytovacich zafizenich cestovniho ruchu, kapacity ubytovacich zafizeni,
platebni bilance cestovniho ruchu, neumoziuji pochopit celkovy vyznam odvétvi
cestovniho ruchu jako celku, jeho rozvoj v ¢ase a jeho nepfimy vliv i na jind odvétvi
narodniho hospodarstvi (napf. ndkup potravin, spotifebniho zbozi a sluzeb turisty
za Ucelem jejich vyuziti v rdmci cestovniho ruchu). Je zde patrny i multiplikacni efekt
(napf. zajde-li ucastnik cestovniho ruchu na obéd do restaurace, mé to s velkou
pravdépodobnosti nepfimy vliv i na konkrétni vyrobce a dodavatele potravin ¢i jejich
dopravce do mista konecné spotieby - restaurace). Znaci to Uzkou provazanost
cestovniho ruchu s maloobchodem a mnoha dalSimi odvétvimi narodniho hos-
podaistvi.

2.6.1 USING TSA IN PRACTICE
I.  The only comprehensive view of the importance of tourism

The Tourism Satellite Account (hereinafter referred to as the TSA) is a tool that is used to
define the share of GDP contributed by tourism as an industry. TSA is an internationally
recognised system that allows international comparisons of statistics on tourism. It is
supported by all major international organisations operating in the tourism sector. At the
national level it is an irreplaceable analytical and information tool for decision-making
processes by state and public bodies, stakeholders and the expert public.

Tourism is cross-sectional in nature and affects many sectors of the economy.
Therefore it is extremely difficult to quantify its overall economic benefit to a given country.
Some economic sectors may be characteristic of tourism, but they do not only provide
products and services to those participating in tourism, who on the other hand also
consume products and services from sectors that are not directly related to tourism. For
this reason the economic importance of tourism cannot be quantified directly, whether
from the perspective of the National Accounts (ADRs) or other sectoral statistics, but a so-
called Tourism Satellite Account (TSA), which provides a detailed analysis of supply and
demand of tourism and its overall contribution to the economy, has to be compiled.

Il. Using TSA in practice

There are a wide range of options for the practical application of TSA. However, in order to
ensure that these results may be and have been used by the broad range of professionals,
stakeholders and expert public, it is desirable to encourage this trend on two main levels:
a) by informing all the potential users on how to make use of the data, and b) the optimal
and timely dissemination of up-to-date statistical data from the TSA to appropriate users
at all levels.

Traditionally important indicators of tourism statistics such as the number of visitors
in collective accommodation establishments, the capacity of collective accommodation
establishments, the balance of payments in tourism do not enable understanding of
the total significance of the tourist sector as a whole, its development over time and its
indirect impact on other sectors of the economy (e.g. purchases of food, consumer goods
and tourist services in order to use them in tourism). There is also an obvious multiplication
effect here (e.g. if someone participating in tourism visits a restaurant for lunch this will
most probably have an indirect effect on a specific producer and supplier of food or the
distributor transporting it to the final point of consumption — the restaurant). This indicates
the close links between tourism, retail trade and many other sectors of the economy.
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Velké rezervy jsou predevsim ve vyuziti informaci z TSA (pocet subjektl ve specific-
kych odvétvich cestovniho ruchu, zaméstnanost v cestovnim ruchu) pro obchodni
a strategické analyzy na nérodni Urovni a pro pldnovéani regiondlniho rozvoje
cestovniho ruchu na poli sluzeb, obchodu a investic. Potencidlné muze byt TSA
vyuzivan velmi Sirokou 3kalou vefejnych a soukromych uzivateld: od instituci
na narodni bazi (ndrodni organizace cestovniho ruchu, statistické urady, centrdlni
banky), pfes rGzné profesni asociace cestovniho ruchu, regiondini a mistni organy
statni spravy az po akademickou sféru od vysoce kvalifikovanych odbornik( v rdmci
profesorskych sbord po préci fadovych studentd.

Mezi nejzadanéjsi a nejuzivanéjsi ukazatele TSA patfi: podil cestovniho ruchu na
celkovém HDP ekonomiky, zaméstnanost v cestovnim ruchu a jeji podil na celkové
zaméstnanosti v Narodnim hospodafstvi. Mnoho zemi konstruuje i takové agregaty
jako jsou: ,vnitfni poptavka cestovniho ruchu’, ,hruba pfidand hodnota cestovniho
ruchu” a,HDP cestovniho ruchu” v absolutni vysi.

Systémem satelitniho Uc¢td cestovniho ruchu disponuje v soucasnosti vétsina
¢lenskych zemi organizace pro ekonomickou spolupraci a rozvoj (OECD), oviem
v raznych fazich vyvoje. Vyznam TSA je pro r(izné evropské i mimoevropské zemé
rozdilny - pfedevsim v pfimé souvislosti s vyznamem cestovniho ruchu v ekonomice
statu. Kzemim, kde je role cestovniho ruchu nezastupitelna, patfi napf. Australie, Novy
Zéland, Kanada, Rakousko a nékteré skandindvské zemé. Tyto staty maji také velmi
propracované systémy TSA.Velky kus prace na poliTSA viak udélaly i jiné nejmenované
zemé véetné Ceské republiky.

Vyznam TSA je v nékterych statech OECD tak vysoky, Zze se uskute¢nuji i pokusy
o jejich ¢tvrtletni vyjadieni (USA, Kanada). Ddvodem je pfedevsim snaha o vycisleni
vlivu sezdnnosti na cestovni ruch - a to pfedevsim z pohledu zaméstnanosti (sezénni
prace apod.). Nezastupitelné je i misto modulu zaméstnanosti, ktery je vyuZitelny
v praxi na poli analyzy nabidky pracovnich mist a poptavky po pracovnich mistech,
nezaméstnanosti a rekvalifikace). Pfestoze stojiz dlivodu své vyznamnosti na vlastnim
zakladé, je obecné Uzce spjat se systémem TSA.

Obcas je v nékterych narodnich statistikach prozatim opomijen vyznam doméaciho
cestovniho ruchu a vyznam tuzemskych i zahrani¢nich jednodennich vylet(, tyto se
vsak podileji velmi vyznamnym procentem na celkovém objemu cestovniho ruchu.
V posledni dobé jsou ¢im dél castéji sklonovany terminy udrzitelny cestovni ruch
¢i vliv cestovniho ruchu na Zivotni prostredi. TSA je mozZno Uspésné vyuzit i na poli
ekonomickych predpovédi a dynamického modelovani (Rakousko).

Vznik regiondlnich dat TSA je pfedmétem velkého zajmu soukromé podnikatelské
sféry (Rakousko, Kanada, Dansko, Finsko, Spanélsko). U téchto statl jsou regionalnidata
jednou z klicovych priorit. Napf. ve Finsku existuje snaha o regionélni vycisleni pfidané

There is a shortage primarily in the use of information from the TSA (the number of
organisations in specific sectors of tourism, employment levels in tourism) for drafting
of commercial and strategic analyses at a national level and planning of the regional
development of tourism concerning services, trade and investment. The TSA may
potentially be exploited by a very wide range of public and private users: from national
institutions (National Tourist Authority, statistical offices, central banks), through various
professional tourist associations, regional and local governments, to the academic world,
from expert public to the work of ordinary students.

The most popular and most frequently used TSA indicators show the share of tourism
in the total GDP of the economy and employment levels in tourism and their share of total
employment in the economy. Many countries also include such units as: “internal tourism
demand’, “gross value added of tourism” and “tourism GDP” in absolute terms.

Most of the member countries of the Organisation for Economic Cooperation and
Development (OECD) currently compile a Tourism Satellite Account system, although
at different stages of its development. The importance of the TSA varies for the different
European and non-European countries — particularly it is related to the importance of
tourism to the state economy. Among countries that are heavily dependent on tourism
belong, for example, Australia, New Zealand, Canada, Austria and certain of the
Scandinavian countries. These states have very elaborate TSA systems. However other,
undisclosed countries contributed a great deal of work to the completion of the TSA,
including the Czech Republic.

The importance of the TSA in some OECD countries is so high that they have even
attempted to compile it in quarterly statements (USA, Canada). This is mainly an effort to
quantify theimpact of seasonality on tourism — primarily in terms of employment (seasonal
work, etc.). The completion of the employment module is also irreplaceable, that can be
used in practice for drafting of analyses of job offers and job demands, unemployment
and retraining. Although its importance allows it to stand on its own, it is generally closely
associated with the TSA system.

Occasionally the significance of domestic and foreign one-day trips is overlooked in
certain national statistics, but these make up an important share of the overall volume
of tourism. Recently the terms “sustainable tourism” or the “environmental impact of
tourism” have been heard more and more frequently. TSA can be successfully used in the
field of economic forecasting and dynamic modelling (Austria).

There has emerged a need for the regional compilation of TSA, it is a subject of great
interest in the private business sector (Austria, Canada, Denmark, Finland and Spain). In
fact regional data are one of the key priorities for these countries. For example, in Finland
efforts are being made to quantify the added value of regional tourism. The acquisition of
regional data for the TSA that has a certain degree of reliability, is a far more demanding
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hodnoty cestovniho ruchu. Tvorba regiondlnich dat TSA v urcité mife spolehlivosti je
daleko naro¢néjsim ukolem nez tvorba TSA na nérodni Urovni. Pfi jejich realizaci by
také neméla byt opomijena zpétna vazba s uzivateli regionélnich dat - které Udaje
preferuji a jakou vhodnou formu diseminace téchto dat zvolit, aby se ta spravna data
dostala ke spravnému uzivateli a byla jim sprdvnym zpUsobem interpretovéna.

V zasadé existuji v zemich realizujicich TSA 3 zakladni typy disemina¢niho

procesu:

a) diseminace celého systému tabulek TSA s technickym komentarem

b) diseminace ¢asti dat TSA s technickymi komentafi a kratkymi analyzami

¢) diseminace ¢asti dat TSA s analyzami a srovnanim statistickych udajd vzniklych
na podkladé jinych zdrojd informaci o cestovnim ruchu.

Véiime, ze v dohledné dobé bude realizovana fundovana regionalizace TSA i v Ceské
republice a Ze se jeji data stanou vyuzivanym zdrojem informaci nejen pro narodni
a regiondlni instituce, ale i pro konkrétni podniky a soukromou podnikatelskou sféru.

Zakladni principy pro tvorbu regionalizace TSA (Dansko):

1. specifickd odvétvi cestovniho ruchu musi byt v Uzkém propojeni na systém
narodniho uctovani

2. pramysl cestovniho ruchu musi byt objektivné srovnatelny s jinymi pra-
myslovymi odvétvimi

3. regionadlni data by méla byt na komoditni bazi ve shodé v systému nabidka
X poptavka.

Vyznam regionalizace ovéem neni pouze na narodni Urovni (srovnéani jednotlivych
regiond a jejich vyvoje v ¢ase), ale i na mezindrodni Urovni, coz viak nardzi na to, ze
mit ¢aste¢né rozdilné metodické principy plynouci z odliSnych zdrojl statistickych
informaci o cestovnim ruchu ne vzdy pIné srovnatelnych.

Tvorba systému TSA je také podminéna odborné velice zdatnymi experty, ktefi
se oblasti TSA zabyvaji dlouhou dobu. Je také nezbytna Uzka spoluprace narodnich
garantl cestovniho ruchu (ministerstva, ndrodni turistické centrdly) ndrodnich statistik,
asociaci cestovniho ruchu, centrélnich bank a vyzkumnych instituci a védecké sféry. Je
ale potieba, aby systém TSA byl vzdy v souladu se systémem narodnich uctd, aby se
zamezilo moznému negativnimu vlivu na divéryhodnost obou systém( u verejnosti.

task that the compilation of a TSA at the national level. When implementing these it is
important not to ignore feedback from the users of regional data — which data they prefer
and the choice of a suitable form of dissemination to ensure that the correct data reaches
the correct user and is correctly interpreted.

Basically, three main types of dissemination process exist in countries that use

the TSA:

a) thedissemination of the whole system of TSA tables with a technical commentary

b) the dissemination of part of the TSA data with technical commentaries and short
analyses

¢) the dissemination of part of the TSA data with analyses and comparisons with
statistical data generated on the basis of other sources of information on tourism.

We believe that informed TSA regionalisation will also be implemented in the Czech
Republic in the near future and that its data will become a valuable source of information
used not only for national and regional institutions but also for specific companies and
the private business sector.

Basic principles for the compilation of a regional TSA (Denmark):

1. The specific tourism sector must be closely linked to the national accounting system

2. The tourism industry must be objectively comparable to other industrial sectors

3. Regional data should be recorded on a commodity basis corresponding with the
system of demand and supply.

The importance of regionalisation is obviously not only at a national level (the comparison
ofindividual regions and their evolution over time), but also at an international level, which
however confronts the fact that most countries have still not taken on regionalisation.
Countries that have adopted it may have partially different methodological principles
arising from the different sources of statistical information on tourism and are not always
fully comparable.

The compilation of a TSA system depends on the contribution of highly-skilled experts
who have been involved in the TSA field for many years. Close cooperation between the
national tourist authorities (ministries, national tourist boards) national statisticians,
tourism associations, central banks, research institutions and the scientific sector is also
essential. However the TSA system should always be in compliance with the national
accounting system in order to avoid any potential negative impact on the credibility of
both systems with the public.
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lll. Omezeni vyuziti TSA

Pfes velky vyznam TSA je ale nutno zminit i to, Ze magické slovo TSA neni vielékem -
nedava odpovéd na viechny kvantitativni otazky, ma své statistické a analytické limity
a omezené vyuziti informaci podrobnéjsiho charakteru.

Urcitou komplikaci je, jak data TSA vyuzit na mikrodrovni, obchodni Urovni a jak
vyjadfit vSechny pozadované ne-penézni ukazatele cestovniho ruchu konstruované
na kvalitativnich zékladech. U uzivatell je ¢asto pozorovéna i urcita obava z ucetnich
terminG a ekonomickych formulaci TSA. Také je tfeba zminit ¢asovou pomijivost
platnosti a vyuzitelnosti dat. Nékteré zemé se snazi zkratit termin publikovani prvnich
predbéznych Udajd TSA (Rakousko, Australie).

Nejvétsi prekazkou pfi sestavovani TSA je nedostatek kvalitnich informacnich
prament a podkladd. Problematika tvorby TSA je metodicky slozita a ¢asové naroc¢na.
TSA vychdazi z mnoha informacnich zdrojd rlzné podoby i kvality. Nevyhranénost
cestovniho ruchu jako pevné ohrani¢eného odvétvi zplsobuje, Ze se pfi vytvafeni
TSA nelze vyhnout celé fadé odhadu - a pravé postupné zpfesiovani téchto odhadu,
pomoci hledani novych zdrojl informaci, ¢i pomoci novych 3etfeni, pravidelné se
opakujicich ¢i jednorazovych, je hlavnim tkolem tvirc( TSA.

(zpracovdno s vyuZitim publikace OECD Tourism Trends and Policies 2010)

1ll. Restrictions on the use of the TSA

Despite the great importance of the TSA we do have to mention that the magic word “TSA”
is not a panacea - it does not a respond to every quantitative question, it has its statistical
and analytic limits and restrictions on the use of a more detailed information.

Certain obstacles are involved in using TSA data at a micro, business level and
expressing all required non-monetary tourism built on a qualitative foundation. The use
of accounting terms and economic formulations of the TSA often concerns the end users
of the data. It is also necessary to mention the transience of the validity and applicability
of the data. Certain countries are attempting to shorten the term during which the first
preliminary TSA data is published (Austria, Australia).

The biggest obstacle to compiling the TSA is a lack of reliable information sources
and documents. The problems involved in compilation of the TSA are methodologically
complex and time consuming. TSA is based on many information sources that differ in
their form and reliability. Tourism’s lack of any clear borders as a clearly defined sector
means that when we create the TSA we cannot avoid a wide range of estimates and it
is the gradual refinement of those estimates by finding new sources of information or
conducting new surveys, either on a regular basis or one-off, that is the main task of the
TSA creators.

(created using the OECD publication Tourism Trends and Policies 2010)
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Rozdéleni cinnosti (odvétvi) a produkt ve vztahu k cestovnimu ruchu

Division of Activities (Fields) and Products Relative to Tourism

Narodni hospodafrstvi
Vsechna odvétvi (Cinnosti)
National Economy

All Sectors (Activities)

Tab. 2.6.1
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Tah.2.6.2  Hlavni ukazatele narodniho hospodaistvi a cestovniho ruchu v CR v letech 2003-2008 (v milionech K&/ %)
Main Indicators of the National Economy and Tourism in the Czech Republic in 2003-2008 (CZK in millions / %)

2003 2004 2005 2006 " 2007 % 2008°)
Produkce celkem (zc) / Total Output (bp) 6392815 7052693 7441528 8323461 9239575 9677773
Mezispotieba celkem (kc) / Total Intermediate Consumption (pp) 4032970 4517 567 4763 005 5412 466 6058 091 6352775
Hruba pfidana hodnota celkem (zc) / Total Gross Value Added (bp) 2359 845 2535126 2678523 2910995 3181484 3324998
Dané minus dotace / Taxes less Subsidies 236 249 279033 308602 314709 357 449 367621
Hruby domdci produkt / Gross Domestic Product 2596094 2814159 2987125 3225704 3538933 3692619
Podil cestovniho ruchu na hrubé pridané hodnoté (v %) / Tourism Ratio on Gross Value Added (%) 34% 33% 3,0% 28% 26% 26%
Hruba pfidana hodnota cestovniho ruchu (zc) / Tourism Gross Value Added (bc) 79656 83413 80742 81321 82335 87698
HPH (R — Charakteristicka odvétvi / TGVA — Characteristic Industries 55723 58793 55346 56368 57720 62017
HPH (R - Souvisejici odvétvi / TGVA — (onnected Industries 20033 21016 22333 22254 21338 22429
HPH CR — Nespecificka odvétvi / TGVA — Non Specific Industries 3900 3605 3064 2699 3278 3252
HPH CR - Charakteristicka odvétvi (v %) / TGVA — Characteristic Industries (%) 70,0 % 70,5 % 68,5 % 69,3 % 70,1% 70,7 % 57
HPH (R - Souvisejici odvétvi (v %) / TGVA — Connected Industries (%) 25,1 % 25,2 % 27,7 % 27,4 % 25,9 % 25,6 %
HPH CR — Nespecificka odvétvi (%) / TaVA — Non Specific Industries (%) 49% 43% 3,8% 33% 40% 3,7%
Dané CR / Tourism Taxes 8703 16499 15898 14511 15760 15757
HDP CR / Tourism Gross Domestic Product 88360 99912 96 640 95832 98095 103 456
Podil cestovniho ruchu na hrubém domacim produktu (v %) / Tourism Ratio on Gross Domestic Product (%) 34 % 3,6% 3,2% 3,0% 2,8% 2,8%

Zdroj: CSU / Source: (Z50

1) Revidovand data / Revised data (zc) Zdkladni ceny / (bp) Basic prices
2) Revidovana semi-definitvni data / Revised semi-definitive data (kc) Kupni ceny / (pp) Purchaser prices
3) Predbéznd data / Preliminary data
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Tab.2.6.3  Vyrobni uéty jednotlivyich odvétvi cestovniho ruchu a ostatnich odvétvi v CR v roce 2008 *
Production Accounts of Tourism Industries and Other Industries in the Czech Republic in 2008 *

Celkovy vystup domécich

vmil. K¢/ CZKmil /% 0dvétvi cestovniho Odvétvi s’ouvisejl'ci Nespecifické odvétyi vyrobaii (z¢)
ruchu celkem s cestovnim ruchem ) ; ;

Total Tourism Industries | Tourism Connected Industries i O

Producers (bp)
A. SPECIFICKE PRODUKTY/ SPECIFIC PRODUCTS 406 936 2472720 202572 3082228
A.1 Charakteristické produkty/ Characteristic Products 399948 98530 18315 516793
1 - Ubytovaci sluzby / Acommodation Services 44080 1468 1461 47010
2 — Stravovaci sluzby/ food and Beverage Serving Services 103853 3013 2016 108 882
3 - Sluzby osobni dopravy / Passenger Transport Services 109 567 17277 11249 138093
4 - Sluzby cestovni kancelare/agentury a priivodce "/ Travel Agency, Tour Operator and Tourist Guide Services 51542 75 608 52225
5 — Kulturni sluzby / Culture Services 31270 74 123 31468
6 — Rekreacni a ostatni zabavni sluzby / Recreation and Other Entertainment Services 59623 171 688 60483
7 - Riizné sluzby cestovniho ruchu / Miscellaneous Tourism Services 3 76451 2168 78631
A.2 Souvisejici produkty / Connected Products 6988 2374190 184257 2565435
B. NESPECIFICKE PRODUKTY / NON SPECIFIC PRODUCTS 18208 232611 6344727 6595 545
Vystup celkem / Jotal 425143 2705330 6547299 9677773
Mezispotieba celkem (ke) / Total Intermediate Consumption 269137 1763735 4319903 6352775
Hruba pfidana hodnota celkem (zc) / Total Gross Value Added 156 007 941595 2227 3% 3324998
Podil cestovniho ruchu na hrubé pridané hodnoté (%) / Tourism Ratio on Gross Value Added (%) 39,8 24 0,1 2,6
Hruba piidana hodnota cestovniho ruchu (zc) / Tourism Gross Value Added 62017 22429 3252 87698

Zdroj: CSU / Source: (750

1) Zahmuje kromé obchodni marze cestovnich kanceldff a agentur také hodnotu nabizenych produktd/sluzeb (napf. ceny za ubytovdni, dopravu, stravovdni, pojisténi apod.)
In addition to the margins of the travel agencies and tour operators, the value of products/services offered (e.qg. prices of accommodation, transport, food services, insuarence, etc,)

*) PredbéZnd data / Preliminary data
(z) Zakladni ceny / Basic prices
(ke) Kupni ceny / Purchaser prices
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Graf2.6.2 Celkovy vystup domécich vyrobcii v roce 2008
Charakteristické produkty

Total Qutput of Domestic Producersin 2008 Ubytovaci sluzby / Acommodation services 9%

Characteristic Products B Stravovaci sluzby / Food and beverage serving services 21%

Sluzby osobni dopravy / Passenger transport services .... 27%

I Kancelaie/agentury a priivodce / Travel agency, tour aperator and tourist guide services .....10 %

Kulturni sluzby / Culture services 6%

I Rekreacni a ostatni zabavni sluzby / Recreation and other entertainment services .............. 12%

I Riizné sluzby cestovniho ruchu / Miscellaneous tourism services 15 %

Tab. 2.6.4 Tvorba hrubého fixniho kapitalu v cestovnim ruchu v CR v letech 2003-2008 *
Gross Fixed Capital Formation in Tourism in the Czech Republic in 2003-2008 *

vmil. K¢ / CZKmil | % pIVIE] 2004 2005 2006 2007 2008
VYRABENA NEFINANCNI AKTIVA / PRODUCED NON-FINANCIAL ASSETS 28602 28608 34591 3794 37903 41746
Hmotna fixni aktiva / langible Fixed Assets 28159 28133 34231 37538 37419 41049
Ubytovaci zafizeni / Accommodation Facilities 6091 5368 5065 6809 6075 5660
Ostatni budovy a stavby / Other Buildings and Structures 17471 16693 21463 20526 20384 23408
Dopravni prostiedky (osobni) / Passenger Transport Equipment 3046 4564 5988 8453 8638 9225
Ostatni stroje a zafizeni / Other Machinery and Fquipment 1548 1499 1714 1750 2321 2755
Péstovana aktiva / (ultivated Assets 3 9 1 1 1 2
Nehmotné fixni aktiva / Intangible Fixed Assets 443 475 360 403 484 696
NEVYRABENA NEFINANCNI AKTIVA ™ / NON-PRODUCED NON-FINANCIAL ASSETS” 6 12 20 8 16 8
Celkem THFK v cestovnim ruchu (bc) / Total GFCF in Tourism (cp) 28608 28620 34611 37950 37918 41754
Celkem THFK v ndrodnim hospodafstvi / otal GFCF in the National Economy 687 468 727182 741894 796313 890251 883176
Podil CR na celkové THFK (v %) / Tourism Ratio on Total GFCF (%) 4,2% 39% 47 % 48% 43% 47 %

Zdroj: CSU / Source: (Z50

1) Piedstavuje zvySeni hodnoty nevyrabénych nefinancnich aktiv (P.513). Zahruje velka zlepseni
nevyrabénych nefinancnich aktiv a naklady na prevody vlastnictvi nevyrabénych nefinanénich aktiv.

*) Rok 2007 semi-definitivni data, rok 2008 predbézna data (bc) Bézné ceny

1) Corresponds to the addition to the value of non-produced non-financial assets (P513). Major improvements to non-produced
non-financial assets and costs of ownership transfer on non-produced non-financial assets are included

*) Year 2007 semi-definitive data, year 2008 preliminary data

(cp) Current prices
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2.8 Modul zaméstnanosti v cestovnim ruchu
Zakladni informace

Modul zaméstnanosti cestovniho ruchu, pfestoze stoji na vlastnim zakladé, je
obecné uzce spjat se Satelitnim uctem cestovniho ruchu (TSA). Je v souladu s poj-
my a definicemi pouzivanymi v jinych oblastech socidlné-ekonomickych statistik
a statistik cestovniho ruchu, zejména v Evropském systému uctd ESA 1995, v normach
Mezinarodni organizace prace ILO a v dalSich dokumentech tykajicich se statistiky
cestovniho ruchu vydanych svétovymi i evropskymi organizacemi (Eurostat, WTO,
OECD, OSN).

Metodika

Modul zaméstnanosti cestovniho ruchu vyuziva podklady ze dvou hlavnich zdrojd -
udaje o zaméstnanosti v ndrodnim ucetnictvi (NU) a z Vybérového 3Setieni pracovnich
sil (VSPS). Zdrojem Udajd o zaméstnanosti v NU je podnikové statistické vykaznictvi.
V jeho vykazech jsou Setfeny udaje o primérném evidencnim poctu zaméstnanc,
poctu pracujicich majitelt firem (podnikatel(l) a spolupracujicich ¢lend doméacnosti,
jejichz ¢innost ve firmé je jejich hlavnim zaméstnanim. Udaje o zaméstnancich jsou
k dispozici ze Setreni ve fyzickych osobdch, pfepoctenych osobdach na plnou pracovni
dobu, za hlavni i vedlejsi pracovni pomér. Jako dalsi zdroj narodniho Ucetnictvi je
pouzito Setfeni VSPS. Toto 3etieni se provadi kontinualné v ndhodné vybraném
vzorku domacnosti a je zamérené na zjistovani ekonomického postaveni obyvatelstva
na Uzemi celé republiky. Pfedmétem Setfeni jsou vSechny osoby obvykle bydlici
v soukromych domacnostech. Setieni se nevztahuje na osoby bydlici dlouhodobé
v hromadnych ubytovacich zafizenich. Z toho dlvodu jsou udaje za urcité skupiny
republiky, k dispozici v omezené mire.

Vsechna data v Modulu zaméstnanosti cestovniho ruchu predstavuji tzv. domaci
koncept zaméstnanosti, tzn. tykaji se osob pracujicich na ekonomickém tzemi Ceské
republiky. Na rozdil od narodniho pojeti jsou do tohoto konceptu zahrnuti nerezidenti
pracujici v CR a naopak nejsou zahrnuti rezidenti pracujici v ciziné. Vétsina udaju je
publikovana v ¢lenéni pracujicich osob na osoby zaméstnané a sebezaméstnané.
Zékladni jednotkou je pocet fyzickych osob. V pfipadé poctu pracovnich mist je tento
navic navysen o vsechna druha a dal$i zaméstnani.

2.8 Employment Module
Basic information

Tourism employment module, in spite of the fact that it stands on own base, is generally
closely tied to the Tourism Satellite Account (TSA). It is in accordance with concepts and
definitions used in other fields of social economic statistics and tourism statistics, especially
in the European System of Accounts ESA 1995, in the standards of the International Labour
Organization (ILO) and in other documents relative to the tourism statistics issued by
international as well as European organizations (Eurostat, WTO, OECD, UN).

Methodology

Tourism employment module uses documents from two main sources — information on
employment rate in the National Accounts (NA) and from the Labour Force Sample Survey
(LFSS). Source of information on employment in the NA is company statistical reporting. Its
reports research information about the average evidence of employee number, number of
working company owners (entrepreneurs) and cooperating household members, activity
of whom within the company is their main employment. Information about employees is
available from research among physical entities, recalculated persons to full employment,
for full and part time employment. The research by LFSS is used as another source for
the National Accounts. This research is performed continuously in a randomly selected
sample of households and is focused on finding out economic situation of residents across
the entire Czech Republic. Subject of research are persons living long-term in collective
accommodation establishments. For this reason the information about certain groups of
residents, especially foreigners living and working in the Czech Republic, are available only
in a limited form.

All data in the Tourism Employment Module represent so called home employment
concepts, meaning relative to people working within the economic territory of Czech
Republic. In contrast to the national interpretation this concept includes non-residents
working in the Czech Republic and on the contrary residents working abroad are not
included. Most ofthe information is published categorizing working persons into employed
and self-employed. Basic unit is the number of physical entities. In the case of number of
jobs this is raised by various second and other employments.
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Hlavni sledované ukazatele

o Zaméstnanci - se definuji jako viechny osoby, které pracuji podle smlouvy pro
jinou rezidentskou instituciondlni jednotku a pfijimaji odménu (zaznamendvanou
jako ,ndhrady zaméstnanclim”). Osoby se zahrnuji do zaméstnancl v pfipadé, Ze
nemaji zaroven vlastni vydéle¢nou cinnost, kterd predstavuje jejich zékladni ¢innost.
Osoby, které docasné nepracuji, se povazuji také za zaméstnance za predpokladu, ze
maji formalni pracovni pomér.

o Sebezaméstnani - jsou osoby, které jsou jedinym vlastnikem nebo
spoluvlastnikem nesdruzenych podnikd, ve kterych pracuji, s vyjimkou nesdruzenych
podnik(l klasifikovanych jako kvazispole¢nosti. Podnikaji a pracuji s placenymi
zaméstnanci nebo bez nich. Osoby samostatné vydéle¢né cinné se zde klasifikuji
v pfipadé, Ze nejsou zaroven v placeném zaméstnani, které predstavuje jejich hlavni
¢innost; v takovém pfipadé se zatfiduji mezi zaméstnance. Zahrnuji se naopak
spolupracujici ¢lenové domacnosti majitele firmy, pro které je ¢innost ve firmé hlavnim
zaméstnanim.

« Pracovni misto (resp. zaméstnani) — definuje se jako explicitni nebo implicitni
smlouva mezi osobou a rezidentskou institucionalni jednotkou o vykonu prace
za odménu po stanovenou dobu nebo do dalsiho ozndmeni - vypovédi. Jsou zde
zahrnuta druhd a dal$i zaméstnani stejné osoby. Naopak jsou vylou¢eny osoby, které
docasné nepracuji, ale maji tzv. formalni pracovni pomér (formalni vztah k zaméstnani).

« Mnozstvi prace v pracovnich hodinach - predstavuje souhrnny pocet hodin
skute¢né odpracovanych zaméstnancem nebo sebezaméstnanou osobou béhem
Ucetniho obdobi v pfipadé, ze jejich produkce je v rdmci vymezenych hranic vyroby.

« Ekvivalent pIlné pracovni doby - rovna se po¢tu zaméstnani na plnou pracovni
dobu a definuje se jako podil celkového poctu odpracovanych hodin a priimérného
ro¢niho poctu odpracovanych hodin v zaméstnani na plny Uvazek na ekonomickém
uzemi.

/ Podrobnéjsi informace naleznete na www.czso.cz

Main indicators

o Employees — are defined as all persons, who are working based on a contract
for another residential institutional unit and accept a reward (recorded as “employee
reimbursements”). Persons are included in employees in the event that they do not also
have theirown profit-making activity, which represents their fundamental activity. Persons,
who temporarily do not work, are also considered employees with the presumption that
they have formal employment.

« Self-employed — are persons, who are the sole owners or a co-owners of non-
associated companies, where they are working, with the exception of non-associated
companies classified as quasi-companies. They are doing business and work with paid
employees or without them. Self supportive persons are classified here in the case that
they are not also in paid employment, which represents their main activity; in such a case
they are classified as employees. On the other hand these include cooperating members
of company owner’s household, for whom the activity in the company is the main
employment.

o Working position (or rather employment) - is defined as explicit or implicit
contract between a person and a residential institutional unit on work performance
for the determined period or until further notice — termination notice. Included here are
second and other employments of the same person. On the contrary who is excluded are
persons, who are temporarily not working, but they have a so called formal employment
(formal relation to employment).

o Amount of work during working hours - represents a total number of hours
actually worked by the employee and self-employed person during an accounting period
in the event that their production is within the scope of defined production borders.

»  Equivalent of full time working hours — equals number of full time employments
and is defined as a share of the total number of hours worked and average annual number

of hours worked in full time employment within the economic territory.

/ More detailed information is found at www.czso.cz
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Tab. 2.8.1 Souhrnné ukazatele zaméstnanosti v narodnim hospodaistvi a cestovnim ruchu v CR v letech 2003-2008 " *

Aggregate Indicators of the Employment in the National Economy and Tourism in the Czech Republic in 2003-2008 7 *

2003 2004 2005 2006 2007 2008
Pocet zaméstnanych osob v narodnim hospodaistvi / Number of Peaple Employed in the National Economy 4965 559 4940371 4991618 5088 340 5223 840 5288361
vtom/inc: sebezaméstnani/ Self-employed” 917356 929312 907 287 927720 944380 952571
zaméstnandi / Fmployees 4048 204 4011059 4084331 4160620 4279 460 4335790
Pocet pracovnich mist v narodnim hospodafstvi / Number of Jobs in the National Economy ¥ 4928259 4906374 4959474 5050293 5186507 5275713
vtom /incl: sebezaméstnani/ Self-employed” 929180 939655 917639 937 244 959021 993 247
zaméstnanci / Fmployees 3999079 396719 4041835 4113049 4227 486 4282 466
Pocet zaméstnanych osob v cestovnim ruchu / Number of People Employed in Tourism 237753 236 649 236682 235935 236024 241236
vtom/inc: sebezaméstnani/ Self-employed” 54711 56551 53884 50853 51348 51635
zaméstnanci / Fmployees 183042 180098 182798 185082 184676 189601
Podil CR na celkové zaméstnanosti — Zaméstnané osoby (v %) / Tourism Ratio on Total Employment — People Employed (%) 4,79 % 479 % 474 % 4,64 % 452 % 456 %
Pocet pracovnich mist v cestovnim ruchu / Number of Jobs in Tourism* 233507 232870 233704 231476 233481 236376
vtom/ind.: sebezaméstnani/ Self-employed ? 54040 55904 53648 50625 52542 51015
zaméstnandi / Employees 179 467 176 966 180055 180851 180939 185360
Podil CR na celkové zaméstnanosti — Pracovni mista (v %) / Tourism Ratio on Total Employment — Jobs (%) 4.74% 475% 471% 4,58 % 4,50% 4,48 %

" Rok 2007 semi-definitvni data, rok 2008 predbéiné data

2 Vlyjaduje pocet pracujicich majitelii firmy a spolupracujicich éleni doméacnosti, pro které je cinnost ve
firmé hlavnim zaméstnanim

3) Pocet pracovnich mist prepo¢teny na piny tvazek

* Rocni priimér poctu zaméstnanych osob v hlavnim zaméstnani

" Year 2007 semi-definitive data, year 2008 preliminary data

2 It includes a number of owners of enterprises and their family members whose activity in the enterprise is main job

9 Number of jobs in full-time equivalents

* Annual average number of peaple employed in main job
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Tab.2.9.1 Mezindrodni pfijezdy turistt do vybranych zemi svéta v roce 2008
International tourist arrivals to selected countries of the world in 2008
Ukazatel / Indicator’ | 2008 (mil.) 2008/2007 (%)
Rakousko / Austria HUZ /TCE 219 5,6
Belgie / Belgium HUZ /TCE 7,1 06
(R / Czech Republic HUZ /TCE 6,6 05
Dansko / Denmark HUZ /TCE 45 -5,6
Finsko / finland MPH /TF 36 18
Frandie / France MPH /TF 79,3 -3,2
Némecko / Germany HUZ /TCE 249 19
Madarsko / Hungary MPH /TF 838 2,0
Island / lceland HUZ /TCE 11 46
Irsko / Ireland MPH /TF 8,0 3,7
Itdlie / fraly MPH /TF 42,7 -2,1
Lucembursko / Luxembourg HUZ /TCE 09 -4)
Nizozemsko / Netherlands HUZ /TCE 10,1 -8,2
Norsko / Norway MPH /TF 44 14
Polsko / Poland MPH /TF 13,0 -13,5
Slovensko / Slovakia HUZ /TCE 18 49
Spanélsko / Spain MPH /TF 573 223
Svycarsko / Switzerland HAPZ / THS 8,6 19
Turecko / Turkey MPH /TF 25,0 123
Spojené krdlovstvi / UK MPH /TF 30,2 -2,2
Evropa celkem / Total Europe . 403,0* 1,0
Kanada / Canada MPH /TF 17,1 -45
Mexiko / Mexico MPH /TF 22,6 59
Spojené staty / USA MPH /TF 58,0 3,6
Amerika celkem / Total America 97,7 4,6

Ukazatel / Indicator’ | 2008 (mil.) 2008/2007 (%)
Japonsko / Japan TPH /VF 84 0,0
Korea / Korea TPH/VE 6,9 6,9
Austrdlie / Australia TPH /VF 56 -1
Novy Zéland / New Zealand TPH /VF 25 -0,3
Celkem Asie a Oceanie / Total Asia-Oceania 23,4 2,6
Celkem OECD / Total OECD . 524,1% 1,4
Brazilie / Brazil MPH /TF 51 0,5
Chile / Chile MPH /TF 2,7 77
(ina / China MPH /TF 530 3,1
Egypt / Egypt MPH /TF 123 15,9
Indie / India MPH /TF 54 56
Indonésie / Indonesia MPH /TF 6,2 13,2
|zrael / Israel MPH /TF 26 24,4
Rumunsko / Romania HUZ /TCE 15 55
Slovinsko / Slovenia HUZ /TCE 18 1,
Jizni Afrika / South Africa MPH /TF 9,6 55
Svét celkem / Total World 922,0 1,9

1) HUZ — pfijezdy zahrhost do hromadnych ubytovacich zafizent,

MPH — prijezdy zahr.turistd (hranice),

,,,,,

HAPZ — pfijezdy zahr. host(i do hotelli apod. zafizeni
1) ICE: International tourst arrivals at CAE,

TF: International tourist arrivals at frontiers (data exclude same-day visitors),
VF: International visitor arrivals at frontiers (data include same-day visitors),
THS: International tourist arrivals at hotels and similar establishments

2) odhad / estimate

Zdroj: WTO, Source: World Tourism Organization
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Tab.2.9.2 Ptijmy z cestovniho ruchu a vydaje na cestovni ruch vybranych zemi svéta 20072008 (mld. USD)

Travel receipts and expenditure in selected countries of the world in 2007—2008 (USD Billion)

Piiijmy z cestovniho ruchu

Vydaje na cestovni ruch

Bilance cestovniho

Travel receipts Travel expenditure - Vrel/' Zgllclmfe
Rakousko / Austria 218 13 10,5
Belgie / Belgium 12,4 19,0 -6,6
CR/ Czech Republic 77 46 3,1
Dansko / Denmark 6,/ 9,7 -3,0
Finsko / Finland 3,1 44 -13
Francie / france 55,6 43,1 12,5
Némecko / Germany 40,0 91,2 -51,2
Recko / Greece 171 39 132
Madarsko / Hungary 6,0 4,0 2,0
Island / lceland 06 1,1 -0,5
Irsko / lreland 6,3 10,4 -4,1
Italie / fzaly 45,7 30,8 149
Lucembursko / Luxembourg 45 39 06
Nizozemsko / Netherlands 13,4 21,7 -83
Norsko / Norway 4,7 16,0 -1.3
Polsko / Poland 11,7 93 24
Portugalsko / Portugal 11,0 43 6,7
Slovensko / Slovakia 2,6 22 0,4
Spanélsko / Spain 61,6 203 413
Svédsko / Sweden 12,5 15,2 27
Svycarsko / Switzerland 144 10,8 36
Turecko / Turkey 22,0 35 18,5
Spojené kralovstvi / UK 36,0 68,5 -325
Evropa celkem / Total Europe 4173 409,2 8,1

Bilance cestovniho

Piijmy Zr, ;s:/’t;\cl;ﬂlo ruchu | Vydaje na cestoyni ruch ruchu
ipts Travel expenditure Tavel balance
Kanada / Canada 15,1 26,9 -118
Mexiko / Mexico 13,3 85 48
Spojené staty / USA 1101 79,7 30,4
’T\;';:',‘j‘;;':em 138,5 115,1 23,4
Japonsko / Japan 10,8 279 =171
Korea / Korea 9,1 171 =80
Australie / Australia 24,7 15,7 9,0
Novy Zéland / New Zealand 49 3,0 19
Celkem OECD / Total OECD 605,3 588,0 17,3
Brazilie / Brazil 58 11,0 -52
Chile / Chile 18 14 04
Cina / China 40,8 36,2 4,6
Eqypt / fgypt 118 29 81
Estonsko / £stonia 1,2 08 0,4
Indie / India 1.8 9,6 2,2
Indonésie / Indonesia 74 54 2,0
Izrael / [srael 41 34 0,7
Rumunsko / Romania 2,0 2,2 -0,
Rusko / Russia 119 249 -13,0
Slovinsko / Slovenia 3,1 13 18
Jizni Afrika / South Africa 9,6 42 54
Svét celkem / Total World 944,0 944,0 0,0

Zdroj: Platebni bilance, MMF, zpracovéno OECD
Soursces: Balance of Payments, IMF, OECD data processing
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Tab.2.9.3 Hotely a podobna zafizeni cestovniho ruchu v roce 2008

Hotels and similar establishments of tourism in 2008

Mezirocni riist kapacit

Uka.zatel1 Kapacjta (v tis.) R e Meziroém’ rlist poctu prenocovani Vytizenost Priimérna délka pobytu (dny)Average

Indicator’ (apacity (thous.) 2008/2007 Nights spent annual growth 2008/2007 Occupancy rate (%) length of stay (days)
Australie / Australia Pocet Izek / Bed Places 679 652 ' 22!
Rakousko / Austria Pocet liizek / Bed Places 580 1,0 4,0 389 ! 34
Belgie / Belgium Pocet I(izek / Bed Places 125 0,0 2,1 36,1 19
CR/ Czech Republic Pocet Izek / Bed Places 258 39 14 35,7 3,7
Dansko / Denmark Pocet Iiizek / Bed Places 73 0,0 -22 40,4 3,1
Finsko / Finland Pocet IGzek / Bed Places 121 1,7 18 36,6 18
Francie / france Pocet Iiizek / Bed Places 1256 0,2 -1,0 441 19
Némecko / Germany Pocet Izek / Bed Places 1677 2,0 1,7 35,7 2,1
Recko / Greece Pocet liizek / Bed Places 716 2,1 25,0 41
Madarsko / Hungary Pocet I(iZek / Bed Places 155 06 290 1 26
Island / Iceland Pocet IGzek / Bed Places 19 56 15 27,7 18
Irsko / Ireland Pocet Iiizek / Bed Places 169 76 49,4 19!
Italie / ftaly Pocet Izek / Bed Places 2143 7 32,5 33
Lucembursko / Luxembourg Pocet pokojti / Rooms 14 -6,/ -44 26,1 2,0
Mexiko / Mexico Pocet l0zek / Bed Places 1167 . 548 1 371
Nizozemsko / Netherlands Pocet Iizek / Bed Places 200 -45 46,7 18
Novy Zéland / New Zealand Pocet pokojti / Rooms 23 . 531 18!
Norsko / Norway Pocet IGzek / Bed Places 157 19 =17 31,7 16
Polsko / Poland Pocet Iiizek / Bed Places 211 11,1 38 328 19
Portugalsko / Portugal Pocet Izek / Bed Places 274 -13 4,3 29
Slovensko / Slovakia Pocet liizek / Bed Places 70 45 59 29,9 2,7
Spanélsko / Spain Pocet liizek / Bed Places 1685 26 12 436 3,2
Svédsko / Sweden Pocet IGzek / Bed Places 207 1 336 ! 16
Svycarsko / Switzerland Pocet I0zek / Bed Places 2411 0,0 2,7 436 23
Turecko / Turkey Pocet IGzek / Bed Places 5311 5471 27!
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Mezirocni riist
Ukazatel’ Kapacita (v tis.) kapacit Mezirocni riist poctu prenocovani Vytizenost Priimérna délka pobytu (dny)Average
Indicator’ (apacity (thous.) | Capacity annual growth Nights spent annual growth 2008/2007 Occupancy rate (%) length of stay (days)
2008/2007
Spojené kralovstvi / UK Pocet Gzek / Bed Places 12451 3731 26!
Spojené staty / USA Pocet pokojd / Rooms 4476 631"
OECD total Pocet ltizek / Bed Places 26950 ’ 49,5
Chile / Chile Pocet |GZek / Bed Places 139 1 36,4 ! 21!
Cina / China Pocet l07ek / Bed Places 2969 ! . . 61,0 27!
Egypt / Egypt Pocet I(izek / Bed Places 422 10,9 15,9 63,3 10,1
Estonsko / £stonia Pocet Itizek / Bed Places 451 34 0,1 354 19
Indie / India Pocet zek / Bed Places 152 . 67
Izrael / srael Pocet Itizek / Bed Places 128 1 51,8 1 26
Rusko / Russia Pocet I0zek / Bed Places 447 1 36,0 !
Slovinsko / Slovenia Pocet |G7ek / Bed Places 36 ! 3,0 1,0 445 2.9
~~~~~~~~~~~ Jizni Afrika / South Africa Pocet pokojti / Rooms 61! 5771 791

1) udaje roku 2007 / 2007 data
2) celkovy tidaj byl ziskan tak, Ze 1 pokoj zahrnuje 2 liizka / to evaluate the total, one room has been accounted for two bed places

Zdroj: zpracovano WTO, Eurostatem a OECD / World Tourism Organization, Eurostat and OFCD data processing
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Tab.2.9.4 HDP cestovniho ruchu ve vybranych zemich svéta

Tourism GDP in selected countries of the world

HDP z piimého cestovniho ruchu

Podil HDP pfimého cestovniho ruchu

Rok / Year gg; ((U'?[%/l/;;g)) (mld. USD) na celkovém HDP (%)
Direct tourism GDP (USD billion) Share of direct tourism GDP in GDP (%)

Australie / Australia 2006-07 8731 325 37
Rakousko / Austria 2008 4129 22,3 55
Kanada / (anada 2007 12699 254 20
CR/ Czech Republic 2007 174,0 50 29
Dénsko / Denmark 2006 2739 52 19
Finsko / finland 2007 215,0 50 23
Francie / france 2008 2856,5 105,7 3,7
Némecko / Germany 2000 1900,2 60,8 32
Madarsko / Hungary 2006 13,0 6,0 53
Island / lceland 2006 16,3 038 51
Irsko / Ireland 2000 96,6 28 29
Italie / /raly 2007 21145 101,5 48
Japonsko / Japan 2006 4362,6 100,3 23
Korea / Korea 2008 929,1

Mexiko / Mexico 2007 1022,7 . .
Nizozemsko / Netherlands 2007 7783 19,4 25
Novy Zéland / New Zealand 2007 1304 6,7 51
Norsko / Norway 2008 4518 143 3,2
Polsko / Poland 2005 303,9 6,3 2,1
Slovensko / Slovakia 2005 479 13 28
Spanélsko / Spain 2005 1130,2 .

Svédsko / Sweden 2008 479,0 13,9 29
Svycarsko / Switzerland 2008 500,3 14,5 29
Spojené kralovstvi / UK 2007 28023 i,

Spojené staty / USA 2007 137416 3573 26
Chile / Chile 2008 169,5

Estonsko / £stonia 2004 12,0 06 48
Izrael / [srael 2008 199,71 4,0 2,0

Zdroj: narodni data, zpracovano OECD
Source: National data, OECDE processing
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3.1 MEZINARODNIi ORGANIZACE

Ministerstvo pro mistni rozvoj CR pusobi prostfednictvim odboru cestovniho ruchu
v mezinarodnich organizacich, do jejichz plsobnosti spada cestovni ruch. Aktivnim
zapojenim se do ¢&innosti mezinarodnich organizaci ma Ceska republika moznost
ziskavat nejnovéjsi informace a zkusenosti ostatnich zemi, mit pfistup k prognézam
a marketingovym analyzam svétovych trhd, k statistickym udajim o ekonomickych
ukazatelich jednotlivych trhd, spolupracovat pfi tvorbé dokumentd, ovliviiovat praci
jednotlivych vybort a zapojit se do vzdélavacich program( v oblasti cestovniho ruchu.

Ministerstvo pro mistni rozvoj €R (odbor cestovniho ruchu) napliuje clenstvi
v téchto mezinarodnich organizacich:

« UNWTO

- OECD

» Evropska komise (Poradni vybor pro cestovni ruch)

e V4

o SEI

I. Svétova organizace cestovniho ruchu (UNWTO)

Svétova organizace cestovniho ruchu (UNWTO) je vyznamnou mezinarodni
specializovanou organizaci spojenych narod (OSN) se sidlem v Madridu. Ceska
republika je jejim plnopravnym ¢lenem od roku 1993 (od roku 1974 jako CSSR, dale
CSFR). UNWTO tvofi 154 ¢lenskych zemi a 400 pridruzenych ¢élen(i s pozorovatelskym
statusem.

Ceska republika plsobi pfevazné v rdmci regionélni Komise pro Evropu a taktéz
na obdobi 2008-2011 ve Vyboru pro statistiku a satelitni icet cestovniho ruchu.

V roce 2009 byl hostitelem 49. zasedéni regionalni Komise pro Evropu Azerbajdzan
a v fijnu 2009 se konalo jiz XVIII. zasedani Valného shroméazdéni v Kazachstanu. Valné
shromazdéni je nejvyssim organem UNWTO, ktery zaseda kazdé dva roky a umoznuje
setkdni nejvyssich predstavitell svétového cestovniho ruchu, zéstupct vlad ¢lenskych
statd, odbornikll a organizaci pusobicich v oblasti cestovniho ruchu. Béhem
shromézdéni byl z divodu predcasné rezignace Francesca Frangialliho jmenovan
novy generdlni tajemnik UNWTO na obdobi 2010-2013 Taleb Rifai z Jorddnska. BE€hem
Valného shroméazdéni UNWTO v Astané byl prezentovan a pfijat dokument,Cestovni
mapa na oziveni cestovniho ruchu’, kterd je dulezitym dokumentem obsahujicim
souhrn opatfeni na fizeni a smérovani cestovniho ruchu v dobé globalni krize na
pomoc pfi oziveni ekonomiky. Tento dokument je zaloZen na trech pilifich: pruznost,
stimulace a zelend ekonomika.

V dubnu 2010 probéhlo 51. zasedani Komise pro Evropu UNWTO v Bulharsku
a technicky semindf na téma ,Politika cestovniho ruchu v dobé krize". UNWTO

9

3.1 INTERNATIONAL ORGANISATIONS

The Ministry for Regional Development of the Czech Republic is involved in international
organisations having responsibility for the tourism sector through its Department of
Tourism. By actively engaging in the activities of international organisations, the Czech
Republic has the opportunity to acquire the latest information and experiences gained
by other countries, to have access to forecasts and market analyses of world markets and
to statistical data on the economic indicators of individual markets, to cooperate in the
drafting of documents, to influence the work of various committees and to participate in
educational programmes in the tourism sector.

The Ministry for Regional Development of the Czech Republic (Department of
Tourism) is a member of the following international organisations:
«  UNWTO

e OECD

»  European Commission (Tourism Advisory Committee)
e 4

e SH

I.  The World Tourism Organisation (UNWTO)

The World Tourism Organisation (UNWTO) is a leading international specialised
international agency of the United Nations (UN) based in Madrid. The Czech Republic
has been a fullmember since 1993 (since 1974 as the CSSR, later as the CSFR). The UNWTO
consists of 154 member states and 400 affiliate members with observer status.

The Czech Republic is involved in the Regional Commission for Europe and also,
during the period from 2008-2011 in the Committee on Statistics and the Tourism Satellite
Account.

Azerbaijan hosted the 49th session of the Regional Commission for Europe in 2009 and
the XVllith meeting of the General Assembly was held in Kazakhstan in October 2009. The
General Assembly is principal gathering of the UNWTO, which meets every two year and
brings together the major players in global tourism, representatives of the governments of
the member states and experts and organisations working in the tourism industry. During
the meeting, due to the early resignation of Francesco Frangialli, Taleb Rifai of Jordan was
appointed the new Secretary General of the UNWTO for the period from 2010 to 2013.
During the UNWTO General Assembly held in Astana, the document entitled ,Roadmap
for Recovery’; which is an important document containing a summary of measures to
manage and direct tourism during the current global crisis to help to revive the economy,
was presented and adopted. This document is based on three pillars: Resilience, Stimulus
and Green Economy.
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reagovalo na svétovou hospodaiskou krizi zfizenim Vyboru na oZiveni turismu (TRC
— Tourism Resilience Committee). Cilem vyboru je vyhodnotit dopad hospodaiské
krize na cestovni ruch prostfednictvim aktualizace barometru cestovniho ruchu
a doporucit opatfeni pro oziveni cestovniho ruchu s ohledem na zmirnéni chudoby
a klimatické zmény.

/ Vice informaci o UNWTO: www.unwto.org
Il. Organizace pro ekonomickou spolupraci a rozvoj (OECD)

Organizace pro ekonomickou spolupraci a rozvoj (OECD) je prestizni ekonomickou
organizaci sdruzujici ekonomicky nejvyspélejsich staty svéta. Ceska republika se od
doby vstupu do této organizace v roce 1995 Ucastni pravidelnych jednéni Vyboru pro
cestovni ruch (Tourism Committee). Zasedani Vyboru probihaji dvakrat ro¢né vétsinou
v sidle OECD v Pafizi.

Cinnost Vyboru pro cestovni ruch se obecné zaméfuje predeviim na vyménu
zkuSenosti pfi tvorbé narodnich politik, koncepci a strategickych dokument(
v oblasti cestovniho ruchu; velmi pfispiva k analyzovani makroekonomickych efekt(
prostfednictvim podpory vyvoje Satelitniho uctu cestovniho ruchu a vyznamné
se podili na uznani celého odvétvi cestovniho ruchu jako silného hospodaiského
sektoru v mezinarodnim meéfitku. Rovnéz iniciuje nebo se podili na zpracovani celé
fady projektl, které svym charakterem souvisi s cestovnim ruchem nebo statistikou
cestovniho ruchu.

Hlavni aktivity Vyboru pro cestovni ruch jsou vzdy definovény v Programu prace
a rozpoctu na kazdé dva roky, pficemz v soucasné dobé je tento Program platny na
obdobi 2009-2010. Hlavni aktivity vyboru jsou pro toto obdobi tyto:

1. Vyznam kultury pro rozvoj cestovniho ruchu

2. Vzdélavani a profesni pfiprava v cestovnim ruchu jako zaklad pro inovace
3. Cestovniruch v zemich OECD: Trendy a politiky

4. Udrzitelny rozvoj a cestovni ruch

V roce 2009 se zéstupci odboru cestovniho ruchu zicastnili pravidelnych zasedani
Vyboru ve dnech 29.-30. dubna a ve dnech 12-13. fijna v Pafizi.

V roce 2010 se jiz zastupci odboru cestovniho ruchu zucastnili pravidelného
zasedani Vyboru ve dnech 16.-17. dubna v Pafizi, v rdmci kterého byl dne 18. dubna
pofadan odborny seminaf na téma,UdrzZitelny rozvoj a cestovni ruch”.

Ministerstvo pro mistni rozvoj CR kazdoro¢né pfispiva na aktivity Vyboru finanéni
¢astkou ve vysi 10 000 EUR, stejné tak se stalo i v roce 2009.

/ Informace o ¢innosti vyboru pro cestovni ruch: www.oecd.org/cfe/tourism

The 51st session of the UNWTO Commission for Europe took place in Bulgaria in April
2010 along with a technical seminar on the topic of “Tourism policy in times of crisis” The
UNWTO has reacted to the global economic crisis by establishing the Tourism Resilience
Committee — TRC. The aim of the Committee is to assess the impact of the economic crisis
on tourism through updating of Tourism Barometer and to recommend measures to revive
tourism that are aligned with commitments regarding poverty alleviation and climate
change.

/ More information on the UNWTO is available on: www.unwto.org

Il. Organisation for Economic Cooperation and Development (OECD)

The Organisation for Economic Cooperation and Development (OECD) is a prestigious
economic organisation uniting the most economically advanced countries in the world.
Since its accession to this organisation in 1995, the Czech Republic has attended the
regular meetings of the Tourism Committee. Committee meetings take place twice a year,
mostly in the OECD headquarters in Paris.

The activities of the Tourism Committee is generally focused on the exchange of
experiences in developing national policies, concepts and strategic documents for the
tourism sector; it makes a significant contribution to analysing macroeconomic effects by
promoting the development of the Tourism Satellite Account and also makes an important
contribution to the recognition of the tourism sector as a whole as a strong economic sector
on an international scale. It also initiates, or at least participates in, the development of
a wide range of projects which, of their nature, relate to tourism or tourism statistics.

The main activities of the Tourism Committee are always set out in the work programme
and the budget for each two-year period and this Programme currently applies to the
period from 2009-2010. During this period, the main activities of this Committee are as
follows:

1. Theimportance of culture for the development of the tourism sector

2. Education and professional training in tourism as a basis for innovation
3. Tourism in OECD countries: trends and policy

4. Sustainable development and tourism

In 2009, representatives of the Department of Tourism attended the regular meetings
of the Committee in Paris on April 29 - 30 and October 12— 13 in Paris.

In 2010 representatives of the Department of Tourism attended the regular meetings
of the Committee on April 16— 17 in Paris, within the framework of which a specialised
seminar on “Sustainable Growth and Tourism” was held on April 18, 2010.

The Ministry for Regional Development of the Czech Republic contributes by 10,000 EUR
each year to the activities of the Committee and this was also the case in 2009.

/ Information on the activities of the Committee on Tourism can be found on:
www.oecd.org/cfe/tourism >

73




74

MEZINARODNI SPOLUPRACE | INTERNATIONAL COOPERATION

Ill. Spoluprace v ramci EU

Poradni vybor pro cestovni ruch (TAC) zajiStuje spolupraci mezi ¢lenskymi staty
Evropské unie v oblasti cestovniho ruchu a Evropskou komisi. Po metodické strance
spada cestovni ruch pod gesci Generélniho feditelstvi pro podnikani a primysl.

Odbor cestovniho ruchu se podili na aktivitdich Evropské komise v oblasti
cestovniho ruchu (EDEN, Calypso a udrzitelny rozvoj cestovniho ruchu) a také na
pfipravé nové politiky cestovniho ruchu dle sdéleni pfijatého Evropskou komisi (30.
¢ervna 2010).

Na zakladé pfijatého sdéleni o novém politickém rdmci cestovniho ruchu jsou
pfipravovény zavéry Rady v rdmci belgického predsednictvi v Radé Evropské unie,
které vychdzeji rovnéz z Lisabonské smlouvy, kterd pfedpoklada novou pravomoc
Evropské unie v oblasti cestovniho ruchu, méni institucionalni souvislosti evropského
cestovniho ruchu a nabizi moznosti politické iniciativy Komise (viz ¢l. 195). Nabyti
ucinnosti Lisabonské smlouvy znamend meznik pro klicové hospodaiské odvétvi na
uzemi Unie, které vyznamnou mérou pfispiva k evropskému HDP (vice jak 5 %) a vy-
tvafi pracovni mista a bohatstvi v ¢lenskych statech.

Nova politika cestovniho ruchu Evropské unie, jak vyplyva z pfijatého sdéleni
Komise, bude zalozena prevazné na ¢Ctyrech pilifich: zvyseni konkurenceschopnosti
prdmyslu cestovniho ruchu v Evropé, podpora udrzitelného rozvoje cestovniho
ruchu v Evropské unii, zlepSeni image Evropy jako udrZitelné a kvalitni destinace
a maximalizace vyuziti potencidlu politik Evropské unie a finan¢nich nastroji pro
rozvoj evropského cestovniho ruchu.

Ve dnech 10.-11. ¢ervna 2009 pfipravil odbor cestovniho ruchu v ramci
predsednictvi Ceské republiky v Radé Evropské unie mezinarodni konferenci,Priimys|
cestovniho ruchu: Vyzvy v oblasti zaméstnanosti a trhu prace”. Na této konferenci bylo
zastoupeno 19 ¢lenskych statd Evropské unie a jejim cilem bylo na evropské drovni
projednat nové vyzvy a problémy, se kterymi se odvétvi cestovniho ruchu potyka ve
spojitosti s pracovnim trhem a zaméstnanosti, prezentovat trendy a moznosti vyvoje
v oblasti vytvéareni pracovnich pfileZitosti na evropském trhu prace v cestovnim ruchu
a rovnéz konkurenceschopnost malych a stfednich podnik(, které podnikaji v tomto
odvétvi.

/ Dalsiinformace o TAC: http://ec.europa.eu/enterprise/services/tourism/index_en.htm

lll. Cooperation within the EU

The Tourism Advisory Committee (TAC) ensures cooperation beween the European Union
Member States in the field of tourism and the European Commission. In methodological
terms, tourism falls under the auspices of the Directorate General Enterprise and Industry.

The Department of Tourism participates in the activities of the European Commission
in the field of tourism (EDEN, Calypso and sustainable tourism development) as well as in
the preparation of a new tourism policy in accordance with the Communication adopted
by the European Commission (June 30, 2010).

On the basis of the adopted Communication on a new political framework for tourism,
conclusions of the Council under the Belgian Presidency of the Council of the European
Union have been prepared, which are also based on the Lisbon Treaty, which give new
powers to the European Union in the tourism sector, change the institutional context of
European tourism and offer the Commission the opportunity to adopt political initiatives
(see Article 195). The entry into force of the Lisbon Treaty represents a milestone for a key
economic sector within the Union, which makes a significant contribution to Europe’s GDP
(more than 5%) and creates jobs and wealth for the member states.

The new tourism policy of the European Union, according to the adopted Commission
Communication, will be primarily based on four priorities: stimulate competitiveness in
the European tourism sector, promote sustainable development in the European Union,
improve Europe’s image as a sustainable and high-quality destination and maximise the
potential of European Union policies and financial instruments to ensure the development
of European tourism.

On June 10-11, 2009, the Department of Tourism prepared an international
conference under the Czech Republic’s Presidency of the Council of the Union entitled “the
Tourism Industry: Challenges in employment and the labour market”. At this conference
nineteen member states of the EU were represented and their main goal at a European
level was to discuss new challenges and problems which the tourism industry is facing
with regard to the labour market and employment, to present trends and possibilities for
development in the field of job opportunities in the European labour market in tourism
and also the competitiveness of small and medium-sized enterprises working in this sector.

/ Additional information concerning the TAC can be found at:
http://ec.europa.eu/enterprise/services/tourism/index_en.htm
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IV. Visegradska ctyrka (V4)

Ceska republika je jednim ze ¢tyF ¢len(i Visegradské ¢tyiky (V4). Spoleénou propagaci
zemi V4 v oblasti cestovniho ruchu zastiesuje platforma European Quartet - One
Melody, kterd sdruzuje narodni centrély cestovniho ruchu Ceské republiky, Slovenska,
Madarska a Polska. Cilem spoluprace zemi V4 je rozvoj pfijezdového cestovniho ruchu,
zejména ze vzdalenych zdrojovych destinaci. Spole¢né aktivity jsou proto realizovany
na trzich Japonska, Cl’ny, USA, od roku 2007 v asijské ¢asti Ruské federace a od roku
2010 v Brazilii a Indii, kde se zemé V4 prezentuji jako jeden marketingovy celek,
k ¢emuz vyuzivaji jednotlivych projektd a akci stanovenych v planu marketingovych
aktivit V4 vzdy pro pfislusny rok.

Mezi hlavni marketingové aktivity patfi produkce propagacnich materidl(i s tema-
tikou regionélniho zaméreni V4 ¢&i UNESCO véetné map v pfislusnych jazykovych
mutacich, statisticka brozura V4 a propagacni film o zemich V4. Ve vybranych cilenych
destinacich organizuji zemé V4 spole¢nou Ucast na veletrzich cestovniho ruchu,
realizuji workshopy, roadshow ¢i zvou subjekty cestovniho ruchu na study tours do
stfedni Evropy.

Slovenska republika predseda seskupeni Visegradské ¢tyrky od 1. cervence 2010
do 30. ¢ervna 2011. Navazala tak na ro¢ni pfredsednictvi Madarské republiky.

Béhem madarského predsednictvi byla uskutecnéna tfi setkani; dvé na marke-
tingové Urovni a treti, béhem kterého doslo k podpisu Protokolu o spolupraci zemi
V4 v oblasti cestovniho ruchu, kombinovalo marketingové setkani na pracovni Grovni
a oficidIni setkdni na Urovni ndméstkd ministerstev ¢lenskych zemi zodpovédnych za
cestovniruch (17.-18. Unora 2010, Budapest).

Veskeré materidly a informace o regionu zemi V4 jsou k dispozici rovnéz v elektronické
podobé na webovém portdlu www.european-quartet.com

V. Stredoevropska iniciativa (CEI)

V gesci Ministerstva pro mistni rozvoj CR u této mezinarodni organizace je spolupréace
v rdmci ,sité expertl — pracovni skupiny” pro cestovni ruch. Cilem této spoluprace
jednotlivych ¢lenskych statd Stfedoevropské iniciativy (CEl) je prohloubit a podpofit
mezi ¢lenskymi staty jejich zapojeni do procesu Evropské integrace. V soucasnosti
tvofi CEl osmnact evropskych statd. Ceska republika je zastoupena Ministerstvem
zahranic¢nich véci CR.Vykonny sekretariat CEl sidli v Terstu (Italie). Predsednickou zemi
v roce 2009 bylo Rumunsko.

/ Dalsiinformace o SEl : www.ceinet.org

IV. The Visegrad Four (V4)

The Czech Republic is one of four members of the Visegrad Four (V4). Joint promotion of
the V4 countries in the area of tourism is under European Quartet — One Melody platform,
which brings together the national tourist boards of the Czech Republic, Slovakia, Hungary
and Poland. The aim of V4 cooperation is to develop incoming tourism, particularly from
the third, especially overseas, countries. Joint activities have therefore been carried out
in the Japanese, Chinese and US markets, from 2007 in the Asian part of the Russian
Federation and since 2010 in Brazil and India, where the V4 countries are presented as
a single marketing unit, through carrying out the various projects and activities set out in
the V4 plan of marketing activities for that respective year.

The main marketing activities include the production of promotional materials on
a topic of regional importance to the V4 or UNESCO, including a map in the appropriate
languages, a statistical brochure on the V4 and a promotional film on the V4 countries.
In selected target destinations, the V4 countries organise joint participation in tourism
trade fairs, hold workshops or roadshows or invite tourism professionals on study tours to
Central Europe.

Slovakia will be President of the Visegrad Four from July 1, 2010 to June 30, 2011. This
follows on from the year-long Presidency of Hungary.

During the Hungarian Presidency, three meetings were held; two of these concerned
marketing and the third, during which a Protocol on Cooperation in Tourism between the
V4 Countries was signed, combined a marketing meeting at a working level and an official
meeting at the level of representatives of Member State ministries responsible for tourism
(February 17-18, 2010, Budapest).

All materials and information on the region of the V4 countries are also available in
electronic form at www.european-quartet.com

V. The Central European Initiative (CEI)

Under this international organisation, the Ministry for Regional Development of the Czech
Republic is responsible for cooperation within “network of experts—working-groups” for
the tourism sector. The aim of this cooperation between individual Member States under
the Central European Initiative (CEl) is to enhance and support Member States for their
involvement in the process of European integration. The CEl currently comprises eighteen
European states. The Czech Republic is represented by the Ministry of Foreign Affairs. The
CEl Executive Secretariat is based in Trieste (Italy). Romania was the country who held the
Presidency in 2009.

/ Further information is available from SEI on: www.ceinet.org
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3.2 UZAVRENE MEZINARODNi SMLOUVY V OBLASTI
CESTOVNIHO RUCHU

Na zakladé usneseni vlady Ceské republiky ¢ 131 ze dne 11. Gnora 2004, které
schvaluje Smérnice vlady pro sjedndvani, vnitrostatni projednavani, provadéni
a ukoncovani platnosti mezinarodnich smluy, eviduje Ministerstvo pro mistni rozvoj
CR jiz 37 mezinarodnich smluy, z toho 20 smluv uzavienych od roku 1993. Na zakladé
téchto dokument( jsou vytvareny pracovni skupiny, které se schazi jednou za 2 roky
a jednaji stfidavé v danych zemich a stanovuji pracovni program na uréené obdobi.
V rdmci téchto skupin dochazi k vyméné informaci a zkusenosti v oblasti cestovniho
ruchu a déle pak k navazani kontaktd z rliznych oblasti cestovniho ruchu.

Za rok 2009 a 1. pololeti 2010 byly uzavieny smlouvy o spolupraci v oblasti
cestovniho ruchu s Ministerstvem cestovniho ruchu Salvadorské republiky a Mini-
sterstvem cestovniho ruchu Kerské republiky.

Od roku 2009 odbor cestovniho ruchu pfipravuje podklady pro uzavieni
nasledujicich meziresortnich smluv: s Ministerstvem cestovniho ruchu Malajsijské
federace; Ministerstvem turismu a femesel Marockého kralovstvi; Ministerstvem
hospodafstvi Chilské republiky, Ministerstvem cestovniho ruchu Brazilské federativni
republiky, Ministerstvem pro cestovni ruch a sport Republiky Kazachstan a Mini-
sterstvem kultury a cestovniho ruchu Azerbajdzanu.

Ucast Ministerstva pro mistni rozvoj v CR v mezivladnich komisich

Prostfednictvim odboru cestovniho ruchu se Ministerstvo pro mistni rozvoj ucastni
smiSenych komisi s nize uvedenymi zemémi:

o Ruska federace - Mezivladni komise pro hospodaiskou, primyslovou a védec-
kotechnickou spolupréaci mezi Ceskou republikou a Ruskou federaci

«  Ukrajina — SmiSena komise pro hospodafskou, priimyslovou a védeckotechnickou
spolupréci mezi Ceskou republikou a Ukrajinou

« Kazachstan - Mezivladni komise pro ekonomickou, priimyslovou a védec-
kotechnickou spolupréaci mezi Ceskou republikou a Kazachstanem

o Uzbekistan — Mezivladni komise pro ekonomickou, primyslovou a védec-
kotechnickou spolupraci mezi Ceskou republikou a Uzbekistadnem

»  Moldavie - Smisena pracovni skupina pro hospodarskou a prliimyslovou spolupraci

o Srbsko - SmiSeny vybor pro hospodéiskou spolupraci.

3.2 INTERNATIONAL AGREEMENTS CONCLUDED IN THE FIELD
OF TOURISM

On the basis of Czech Government Resolution no. 131 of February 11, 2004, approving
the Government Directive for the negotiation, national discussion, implementation and
termination of international agreements, the Ministry for Regional Development of the
Czech Republic has already registered 37 international agreements, of which 20 were
concluded after 1993. Working groups are established on the basis of these documents,
which meet once every two years and act in turn in the given countries to establish a
working programme for a determined period. Within these groups there is an exchange of
information and experiences related to tourism and contacts are also made in a range of
areas of the tourism industry.

In 2009 and the first half of 2010, tourism cooperation agreements were
signed with the Ministry of Tourism of the Republic of El Salvador and the Ministry of
Tourism of the Republic of Kenya.

Since 2009, the Department of Tourism has been preparing materials for the
conclusion of the following interministerial agreements: with the Ministry of Tourism
of the Federation of Malaysia; the Ministry of Tourism of the Kingdom of Morocco; the
Ministry of Economy of the Republic of Chile, the Ministry of Tourism of the Brazilian
Federative Republic, the Ministry for Tourism and Sport of the Republic of Kazakhstan and
Azerbaijan’s Ministry of Culture and Tourism.

Participation of the Ministry for Regional Development in the Czech Republic in
intergovernmental committees

Through the Department of Tourism, the Ministry for Regional Development participates
in joint committees with the countries listed below:

e Russian Federation - Intergovernmental Commission for Economic, Industrial,
Scientific and Technological Cooperation between the Czech Republic and the Russian
Federation

e Ukraine - Joint Commission for Economic, Industrial, Scientific and Technological
Cooperation between the Czech Republic and Ukraine

e Kazakhstan - Intergovernmental Commission for Economic, Industrial, Scientific and
Technological Cooperation between the Czech Republic and Kazakhstan

o Uzbekistan - Intergovernmental Commission for Economic, Industrial, Scientific and
Technological Cooperation between the Czech Republic and Uzbekistan

e Moldova - Joint Working Group for Economic and Industrial Cooperation

o Serbia - Joint Committee on Economic Cooperation.
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Na zakladé opatfeni z usneseni vlady CR ¢ 119 ze dne 8. 2. 2010, tykajiciho se
~Zmény politiky turistickych viz”, inicioval odbor cestovniho ruchu Ministerstva
pro mistni rozvoj jedndni pracovni skupiny slozené déle ze zastupcl Ministerstva
zahranicich véci CR a Ministerstva vnitra CR. Zucastnéné strany (MZV, MV a MMR)
délaji spole¢né maximum pro to, aby vizova politika vedla k zjednoduseni procedur
pfi ziskavani kratkodobych viz a akreditaci pfi zachovani bezpecnostnich standard(
EU/Schengenského prostoru. Viza i akreditace jsou vydavany v souladu s ,Vizovym
kodexem” Pro vétsi transparentnost budou na webovych strdnkdch kazdého
zastupitelského uradu zvefejnény seznamy akreditovanych cestovnich kanceldfi
a podminky ziskani akreditace.

Memorandum ADS

Jednd se o Memorandum o porozuméni ve vécech vizovych a s tim spojenych
zélezitosti tykajicich se turistickych skupin z Cinské lidové republiky, které bylo
uzavieno mezi Narodnim turistickym uUfadem Cinské lidové republiky (CNTA)
a Evropskym spolecenstvim dne 12. inora 2004. Pfipojeny protokol k ADS Memoran-
du stanovi pro nové ¢lenské staty do Evropské unie platnost ADS Memoranda zdvazné,
a to ode dne jejich pfistoupeni k Evropské unii. K realizaci ADS Memoranda vlada CR
pfijala usneseni ¢. 1311 ze dne 22. prosince 2004, dle kterého byla Ministerstvem pro
mistni rozvoj CR zfizena meziresortni pracovni skupina, jez koordinuje a vyhodnocuje
plnéni ADS Memoranda.

ADS Memorandum se vztahuje na turistické skupiny ¢inskych obyvatel cestujicich
na své vlastni naklady z Ciny na uzemi Ceské republiky. Ministerstvo pro mistni
rozvoj CR vydava seznam cestovnich kanceldfi a agentur, se kterymi je uzaviena
smlouva zajisténi plnéni zavazkd vyplyvajicich z Memoranda ADS. V soucasné dobé
Ministerstvo pro mistni rozvoj CR vede na seznamu vice nez 100 cestovnich kancelafi
a agentur. Tento seznam je zvefejnén na webovych strankach MMR CR.

Based on measures arising from the Resolution of the Government of the Czech Republic
no. 119 of February 8, 2010, relating to “Tourist Visa Policy Changes”, the Department of
Tourism of the Ministry for Regional Development initiated meetings of the working groups
composed of representatives from the Ministry of Foreign Affairs of the Czech Republic and
the Ministry of the Interior of the Czech Republic. The interested parties (Ministry of Foreign
Affairs CR, Ministry of the Interior CR, Ministry for Regional Development) together do their
utmost to ensure that the visa policy has led to the simplification of procedures to obtain
short-term visas and accreditation while complying with the security standards of the EU/
Schengen area. Visas and accreditations are issued in accordance with the “Visa Code”. For
greater transparency, list of accredited travel agencies and conditions for accreditation
will be published on each embassy’s webpages.

Memorandum ADS

This is a Memorandum of Understanding on visa matters and related issues concerning
tourist groups from China, which was concluded between the National Tourist Office of
the People’s Republic of China (CNTA) and the European Community on February 12, 2004.
Attaching the protocol to the ADS Memorandum makes the ADS Memorandum binding
on new European Union Member States, from the date of their accession to the European
Union. In order to implement the ADS Memorandum, the Czech government adopted
Resolution no. 1311 of December 22, 2004, according to which the Ministry for Regional
Development established working group to coordinate and evaluate the performance of
the ADS Memorandum.

The ADS Memorandum refers to tourist groups of Chinese citizens travelling at their
own cost from China to the Czech Republic. The Ministry for Regional Development
publishes a list of travel agencies with which it has concluded an agreement to ensure
compliance with the obligations arising from the ADS Memorandum. Currently, the
Ministry for Regional Development of the Czech Republic maintains a list of over 100 travel
agenciesand tour-operators. This list is published of the Ministry for Regional Development
CR website
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3.3 MEZINARODNI VELETRHY CESTOVNIHO RUCHU

Ministerstvo pro mistni rozvoj CR se kazdoro¢né podili na realizaci odborného
programu mezinarodnich veletrhd cestovniho ruchu. V roce 2009 se aktivné ucastnilo
19. ro¢niku veletrhu primyslu cestovniho ruchu GO a 18. ro¢niku mezinarodniho
veletrhu turistickych moznosti Regiontour 2009 v Brné a 18. ro¢niku stredoevropského
veletrhu cestovniho ruchu Holiday World 2009 v Praze s akcentem na podporu
doméciho cestovniho ruchu. | v tomto roce se MMR CR aktivné podilelo na pipravé
veletrh(, participovalo na expozici a také na odborné prednasce v ramci doprovodném
programu veletrhu. Na dal3ich roénicich vyse zminénych veletrh(i se MMR CR Géastnilo
také na pocatku roku 2010.

MMR CR se stalo jednim z garantt, ktefi spolupracovali na koncepci a organizaci
jedné z nejvétsich konferenc¢nich akci v Evropé, jiz je Internet ve statni spravé a
samospravé (ISSS) v Hradci Kralové. 12. ro¢nik této konference se uskutecnil ve
dnech 5. - 7. dubna 2009. MMR CR prevzalo zastitu nad soutéZi o nejlepsi webové
stranky a elektronické sluzby mést a obci — Zlaty erb. Dne 12.-13. dubna 2010 se
MMR CR zGéastnilo jiz 13. roéniku konference Internet ve statni spravé a samospraveé
v Hradci Kralové. ,Zvlastni cenu ministra pro mistni rozvoj za nejlepsi turistickou
prezentaci na webovych strankach” ziskali v kategorii obce a mésta Cesky
Krumlov

(http://www.ckrumlov.cz/turista)
a v kategorii regiony Boskovicko (http://www.regionboskovicko.cz/).

3.3 INTERNATIONAL TOURISM TRADE FAIRS

Each year the Ministry for Regional Development of the Czech Republic participates in the
implementation of a specialist programme for international tourism trade fairs. In 2009
it actively participated in the 19th annual trade fair for the tourist industry — GO and the
18th annual international trade fair for tourism opportunities, Regiontour 2009 in Brno
and the 18th annual Central European Tourism Trade Fair, Holiday World 2009 in Prague,
with an emphasis on promoting domestic tourism. Even this year the Ministry for Regional
Development CR continues to be actively involved in preparing exhibitions, participating
in exhibitions as well as in the specialist lectures that form part of the trade fair’s
accompanying programme. The Ministry for Regional Development CR also participated
in the trade fairs referred to above at the beginning of 2010.

The Ministry for Regional Development CR has become one of the guarantors
collaborating on the design and organisation of one of the largest conferences in
Europe, which is the Internet in Public Administration and Self - government fair
(ISSS) in Hradec Krdlové. The 12th annual conference was held in the days of April 5
and 7, 2009. The Ministry for Regional Development CR has assumed patronage over
the competition for the best websites and electronic services provided by towns and
municipalities — Zlaty erb (the Golden Crest). On April 12 and 13, 2010 the Ministry for
Regional Development CR participated in the 13th annual conference on the Internet
in Public Administration and Self — government fair in Hradec Krdlové. A special prize
awarded by the Ministry for Regional Development for the best tourist presentation
on a website was won by Cesky Krumlov in the municipalities and towns category
(http://www.ckrumlov.cz/turista) and by Boskovicko in the regions category
(http://www.regionboskovicko.cz/).

BVV Veletrhy Brno - pavilon A
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3.4 EDEN - PRESTIZNi SOUTEZ EVROPSKE KOMISE (EUROPEAN
DESTINATION OF EXCELLENCE).

Evropska komise vypisuje kazdoro¢né soutéz pro evropské zemé k zapojenido projektu
EDEN s cilem upozornit na rozmanitost jednotlivych destinaci pfi respektovani rozvoje
cestovniho ruchu v souladu s principy udrzitelného rozvoje.

Ceska republika se zapojila do této prestizni soutéze (garant projektu je agentura
CzechTourism) jiz v roce 2009 s tématickym zamérenim na cestovni ruch a chranéna
uzemi. Celkem se s turistickou nabidkou zamérenou na dané téma prihlasilo 21
destinaci s tim, Ze vitézem narodniho kola se stala destinace — Ceské §v;’/carsko, které
obdrzelo za Ceskou republiku poprvé prestizni titul - EDEN s moznosti pouzivéani loga
EDEN pfi své propagaci.

Téma roku 2010 ,Voda - turisticky cil” zaujalo 12 destinaci, které se pfihlasily
s turistickou nabidkou zaloZzenou na pfirodnich vodnich zdrojich. Vitézem narod-
niho kola EDEN 2010 se v silné konkurenci 5 finalistd (Bativ kanal, Krivoklatsko
a Rakovnicko, Posazavi, Stredni Cechy - Polabi a Bystficko) stala destinace Bystticko,
kterd se prezentovala odborné hodnotitelské komisi unikatni nau¢nou Svrateckou
vodohospodaiskou stezkou podél vodni nadrze Vir, nevsedni drsnou krasou
pfirodnich hodnot, mnozstvim vodnich tokd a nadrzi a kvalitni turistickou nabidkou
respektujici trvale udrzitelny rozvoj cestovniho ruchu. K prioritdm vitézné destinace
patii i ekologickd vychova a osvéta spojena s turistickou akci pro navstévnickou
verejnost nazvanou - S Vodomilem zubfi zemi.

Projekt probiha pod zastitou Ministerstva pro mistni rozvoj CR, které se podili
i na hodnoceni projektd prihlasenych do soutéze. Vitézové soutéze EDEN dostavaji od
MMR CR a agentury CzechTourism finanéni a marketingovou podporu s cilem posileni
nabidky téchto vitéznych destinaci na evropském a domécim trhu cestovniho ruchu.

3.4 EDEN -APRESTIGIOUS EUROPEAN COMMISSION
COMPETITION (EUROPEAN DESTINATION OF EXCELLENCE).

The European Commission organises an annual competition enabling European countries
to participate in the EDEN project in order to highlight the diversity of destinations, while
respecting the development of tourism in accordance with the principles of sustainable
development.

The Czech Republic began to participate in this prestigious competition in 2009 (the
project guarantor is the CzechTourism agency) with a thematic focus on tourism and
protected areas. A total of 21 destinations offering tourism services dealing with this
theme were submitted and the winner of the national round was Ceské §vycarsko (Czech
Switzerland), which received the prestigious EDEN title for the first time on behalf of the
Czech Republic and is now authorised to use the EDEN logo in its promotion materials.

The theme for the year 2010 “Water — a tourist destination” attracted submissions
from 12 destinations with tourist facilities based on natural water sources. The national
round of EDEN 2010 was marked by strong competition between the 5 finalists (the
Bata canal, the Krivokldt and Rakovnik region, the Posdzavi area and Central Bohemia
— Polabi and Bystricko) but was won by the Bystficko destination, which presented the
unique Svratecka nature trail running alongside the Vir water reservoir to the professional
Assessment Committee, the unusual rough beauty of its natural treasures, the fullness of
its watercourses and reservoirs and the high quality of its tourism services, respecting the
sustainable development of its touristic infrastructure. One of the priorities of the winning
destination is also an environmental education and learning project related to tourism
activities for the visiting public, called “With water lovers through bison country”.

The project is organised under the auspices of the Ministry for Regional Development
of the Czech Republic, which is also involved in evaluating projects submitted to the
competition. Winners of the EDEN competition receive financial and marketing support
from the Ministry for Regional Development CR and the CzechTourism agency, in order
to strengthen the services offered by these winning destinations on the European and
domestic tourism market.
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4.1 INFORMACE O PROJEKTECH ODBORU CESTOVNIHO
RUCHU FINANCOVANYCH Z INTEGROVANEHO
OPERACNIHO PROGRAMU

V rdmci Integrovaného opera¢niho programu odbor cestovniho ruchu realizuje
projekty v téchto oblastech:

a) projekty zamérené na kvalitu - jejichz cilem je zvyseni kvality poskytovanych
sluzeb v sektoru cestovniho ruchu prostfednictvim tvorby Narodniho systému
kvality sluzeb cestovniho ruchu. Efektem zavedeni nového systému bude zvyseni
kvality poskytovanych sluzeb, coz pFispéje ke zvyseni konkurenceschopnosti Ceské
republiky, ochrany spotfebitele, transparentnosti trhu a partnerstvi statu s profesnimi
organizacemi. Na tvorbé nového systému spolupracuje Ministerstvo pro mistni rozvoj
CR s jednotlivymi profesnimi sdruzenimi.

Realizované projekty:
e Zavadéni narodnich standard( kvality ve vybranych sektorech — 78,5 mil. K¢

- Realizace: 1. ¢ervence 2009 - 30. ¢ervna 2015
«  Kvalita sluzeb v segmentu venkovského cestovniho ruchu - 37,7 mil. K¢

- Realizace: 1. ¢ervence 2009 - 30. ¢ervna 2012
»  Zlepseni kvality turistickych informacnich center - 25,5 mil. K¢

- Realizace: 1. ¢ervence 2009 - 31. prosince 2013

b) projekty zamérené na statistiku - jejichz cilem je zpfesnéni a doplnéni
statistickych dat v oblasti cestovniho ruchu. Efektem realizace téchto projektl je
zajisténi dat pro sestaveni Satelitniho Uc¢tu cestovniho ruchu (TSA) a jeho naslednou
regionalizaci, snadnéjsi méreni pfinost odvétvi cestovniho ruchu pro narodni
hospodafstvi Ceské republiky, zkvalitnéni fizeni a strategické rozhodovani statniho a
soukromého sektoru v cestovnim ruchu.

Realizované projekty:
«  Zkvalitnéni informaci pro zpracovani TSA CR - 116,1 mil. K¢

- Realizace: 1. ledna 2009 - 30. ¢ervna 2015
o Zkvalitnéni informaci o vybranych sektorech - 89,8 mil. K¢

— Realizace: 1. ¢ervence 2009 - 30. ¢ervna 2015
o Zkvalitnéniinformaci o kongresovém a incentivnim cestovnim ruchu - 37,7 mil. K¢

- Realizace: 1. ¢ervence 2009 - 31. prosince 2012.

PROGRAMME FUNDING IN TOURISM

4.1 INFORMATION ON PROJECTS IN THE TOURISM SECTOR
FUNDED FROM THE INTEGRATED OPERATIONAL
PROGRAMME

Projects in the following areas of the tourism sector are implemented under the Integrated
Operational Programme:

a) Projects focusing on quality — designed to improve the quality of services in the
tourism sector through the creation of a National System of quality of tourism services.
The introduction of the new system will affect the improvement of the quality of the
services, increase of the competitiveness of the Czech Republic, improvement of consumer
protection, market transparency and partnership between the state and professional
organisations. The Ministry for Regional Development of the Czech Republic is cooperating
with a number of professional associations to establish the new system.
Implemented Projects:
e The Introduction of National standards of quality in Selected Tourism Sectors —
78.5 million CZK — Implementation: July 1, 2009 - July 30, 2015
» Improving the Quality of Services in the Sector of Rural Tourism — 37.7 million CZK
- Implementation: July 2009 — June 30, 2012
« Improving the Quality of Services in the Sector of Tourist Information Centres —
25.5 million CZK - Implementation: July 1, 2009 - December 31, 2013

b) Projects focusing on statistics — designed to clarify and complete statistical data
on tourism. The effect of the implementation of these projects is to provide data for the
compilation of a Tourism Satellite Account (TSA) and its subsequent regionalisation,
to facilitate easier measurement of the benefits of the tourism sector for the national
economy of the Czech Republic and to improve management and strategic decision-
making by both the public and private sectors in tourism.

Implemented Projects:
« Improving Information in order to compile the TSA CZ - 116.1 million CZK

- Implementation: January 1, 2009 - June 30, 2015
« Improving Information on Selected Tourism Sectors — 89.8 million CZK

— Implementation: July 1, 2009 - June 30, 2015
« Improving Information in the Sector of congress and incentive tourism —

37.7 million CZK — Implementation: July 1, 2009 — December 31, 2012.
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4.2 INTEGROVANY OPERACNi PROGRAM - AKTIVITA
+NARODNI PODPORA CESTOVNIHO RUCHU”

V rdmci realizace aktivity ,d” IOP je podporovdna ucelena prezentace a propagace
kulturniho a pfirodniho bohatstvi, kulturniho prdmyslu a sluzeb s vyuzitim pro
cestovni ruch na narodni Grovni. Aktivity musi mit dopad na celou Ceskou republiku
tak, aby ovlivnily pozitivni vnimani Ceské republiky jako turisticky atraktivni destinace.

Projekty musi byt zaméreny na vyuziti kulturné-historického dédictvi, pfirodniho
bohatstvi, kulturniho priimyslu a sluzeb za ucelem vytvoreni narodniho produktu
cestovniho ruchu v téchto formach:

e méstsky cestovni ruch

«  kulturni cestovni ruch (festivaly, folklor, tradice a gastronomie)
o dovolend v pfirodé

o sportovni a aktivni dovolena

« lazensky cestovni ruch

« kongresovy a incentivni cestovni ruch

Nabidka atraktivit, sluzeb nebo zazitk( ve vytvofeném produktu se musi nachazet
minimalné ve Ctyfech regionech soudrznosti NUTS Il. V kazdém z téchto regionl
soudrznosti NUTS Il se musi nachazet minimalné jedna atraktivita ¢i sluzba, kterd bude
¢asti celého produktu.

Produkty by mély byt zaméfeny na propagaci tematicky zaméreného souboru
pamatek nebo udalosti, jednoticim tématem muze byt naptiklad architektonicky sloh
— pamatky ceské secese, femeslo — pamatky a udalosti spojené s ceskou keramikou,
kultura - festivaly zamérené na folklor a ozivené tradice.

Opravnénymi zadateli v aktivité ,d” IOP jsou nestatni neziskové organizace a
zajmova sdruzeni pravnickych osob s minimalné triletou plisobnosti v cestovnim
ruchu.

Vyhlasené vyzvy:

1. ¢asové uzaviena vyzva

« vyhlasena 10. dubna 2009 - 31. ¢ervence 2009

e rozpocet projektd: 2 — 10 mil. K¢

« financovani - podil vefejnych zdroju ¢inil 100 % z celkovych vydajl projektu
(85 % podil z vefejnych zdroju tvori prostfedky ERDF a 15 % prostfedky ze
statniho rozpoé¢tu Ceské republiky)

«  predlozené projekty: 12, podpofené projekty: 7 o celkové pridélené dotaci
62,4 mil. K¢

PROGRAMME FUNDING IN TOURISM

4.2 INTEGRATED OPERATIONAL PROGRAMME - ACTIVITY
“NATIONAL SUPPORT FOR TOURISM”

The implementation of activity “d” of the IOP is focused on presentation and promotion
of the country’s cultural and natural wealth, cultural industry and services used in tourism
at a national level. The activities must have an impact on the Czech Republic as a whole
in order to support the positive perception of the Czech Republic as an attractive tourist
destination.

Projects must focus on the use of the country’s cultural and historical heritage, natural
wealth, cultural industries and services in order to create a national tourism product in the
following forms:

e Urban tourism

o Cultural tourism (festivals, folklore, traditions and gastronomy)
e Rural holidays

« Sporting and active holidays

e Spatourism

«  Congress and incentive tourism

The offer of attractions, services or experiences in the created product must cover at least
four NUTS Il regions. At least one attraction or service, that forms part of the whole product,
must be located in each of these NUTS Il regions.

Products should focus on the promotion of a theme-oriented set of sites or events, the
unifying theme may be, for example, architectural style — Czech Art Nouveau monuments,
craft — sites and events associated with Czech ceramics, or culture — festivals aimed at
folklore and reviving traditions.

Under activity “d” of the IOF, eligible applicants included non-government non-profit
making organisations and interest associations that are also legal entities and have been
active in tourism for at least three years.

Announced calls:

1st time-closed call

«  Announced April 10,2009 - July 31, 2009

e Project budget: 2 - 10 million CZK

«  Financing - the share of public resources was 100% of total project costs (with
ERDF funds making up a 85% share and the remaining 15% of funds coming
from the state budget of the Czech Republic)

«  Submitted projects: 12, supported projects: 7 with a total allocated subsidy
of 62.4 million CZK
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2. ¢asové uzaviena vyzva

e vyhlddena 29. ¢ervna 2010-30. z4F 2010

e rozpocet projektl: 2-15 mil. K¢

e financovéani — podil vefejnych zdrojl ¢ini 95 % z celkovych vydajl projektu
80,75 % podil z vefejnych zdroju tvofi prostredky ERDF a 14,25 % prostfedky
ze statniho rozpoc¢tu Ceské republiky), 5 % celkovych vydaji projektu tvofi
vlastni zdroje Zadatele

o celkova alokace na vyzvu: 184 mil. K¢

Priklad podpoienych projektu
»Ziva mésta - zivé pamatky” - Terra Nostra - Malebny kraj, o0.p.s.

Cilem projektu je prezentovat pamatky a zajimavosti mést Ceského dédictvi UNESCO
a Ceské inspirace nau¢nou cestou a s vtipem. Projekt je zaméFen na oziveni kulturnich
pamatek, ¢imzZ se jejich ndvstéva stane atraktivnéjsi pro rodiny s détmi, mladsi generaci
a Sirokou verejnost. Klicovou aktivitou projektu je realizace mobilni artistni roadshow
ve 23 méstech Ceské republiky. Dal3i aktivitou jsou Ozvény festivald, které pfenesou
jedno predstaveni z festivalu konaného v jednom mésté do mésta jiného. Napfriklad
koncert vazné hudby konany pod hlavickou festivalu Smetanova Litomysl a pofadany
v Kutné Hofe. Zéroven bude vytvoren zabavné nau¢ny komponovany pofad pro Zaky
prvniho stupné zakladnich skol.

~Prezentace a propagace prirody a kultury Ceské republiky formou zabavné
nauénych cyklistickych tras pro rodiny s détmi” - Obéanské sdruzeni KOLO-TOC

Cilem projektu je vytipovat na celém uzemi Ceské republiky bezpeéné cyklotrasy a
cyklostezky vhodné pro rodice s détmi predskolniho véku. Po zmapovani cyklostezek
a cyklotras vhodnych pro rodinnou dovolenou budou vydany infomapy téchto
specifickych cyklostezek a cyklotras, které budou snadno dostupné. Jednotlivé
infomapy budou publikovéany pod ndzvem ,Zabavné nau¢né vyletni trasy pana
Kolotoc¢e” pro jednotlivé turistické regiony, regionalni infomapy budou pozdéji
sdruzeny do velkého ,Cykloatlasu pana Kolotoce”

PROGRAMME FUNDING IN TOURISM

2nd time-closed call

e Announced June 29, 2010 - September 30, 2010

e Project budget: 2 — 15 million CZK

e Financing - the share of public resources was 95 % of total project costs (with
ERDF funds making up a 80.75 % share and the remaining 14.25 % of funds
coming from the state budget of the Czech Republic). 5 % of total project costs
are covered by the applicant’s own resources

e Total sum allocated for the call: 184 million CZK

Examples of projects supported

“Zivd mésta - Zivé pamdtky” (Living Cities - living monuments) by the Terra
Nostra-Malebny kraj, o.p.s. civic association.

The project aims to present the sites and attractions of membership cities of the UNESCO
Czech Republic and Czech Inspiration associations in an educative and funny way. The
project aims to revive the cultural heritage, making visiting them more attractive for
families with children, the younger generation and the general public. A key activity of the
project is the performance of a mobile artistic roadshow in 23 towns throughout the Czech
Republic. Another activity concerns the “Ozveény festivali” (Festival Echoes), where one
performance from a festival held in a certain town is transferred to another. For example,
a classical music concert held under the auspices of the Smetana’s Litomysl festival and
performed in Kutnd Hora. At the same time, an entertaining composition programme will
be made for pupils attending the first year of primary school.

“The presentation and promotion of the nature and culture of the Czech Republic
in the form of entertaining and educational cycle routes for families with children”
- Obéanské sdruzeni KOLO-TOC (civic association)

The project aims to identify safe cycle routes and paths suitable for families with children
of pre-school age across the entire territory of the Czech Republic. Once the cycle routes
and paths that are suitable for a family holiday have been mapped out, infomaps of these
specific and easily accessible cycle routes and paths will be published. Individual infomaps
will be published under the title “Pan Kolotoc’s (Mr Carousel’s) fun learning paths” for the
individual tourist regions and these regional infomaps will subsequently be collated into
alarge “Mr Carousel’s Cycling Atlas”.
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4.3 ZKVALITNENi PROFESNi PRIPRAVY A VZDELAVANI
V OBLASTI CESTOVNIHO RUCHU

Systémovy projekt ,Zkvalitnéni profesni pfipravy a vzdélavani v cestovnim ruchu”
byl spolufinancovan Evropskym socidlnim fondem a statnim rozpoctem. Projekt byl
realizovan odborem cestovniho ruchu v ramci Opatieni 4.2 Specifické vzdélavani
Opera¢niho programu Rozvoj lidskych zdrojii 2004-2006. Planované ukonceni
projektu v prosinci 2008 bylo s prodlouzenim programového obdobi do poloviny roku
2009 prodlouzeno do konce ¢ervna 2009.

Cilem projektu bylo zajistit vytvoreni konkurenceschopné pracovni sily, navyseni
zaméstnanosti a zaméstnatelnosti a zvyseni kvality sluzeb v cestovnim ruchu
v celé Ceské republice. Tohoto cile mélo byt dosazeno vytvofenim systému evaluace
formalniho i neformalniho vzdélavani a vytvofenim vzdélavaciho systému pro
uspokojeni vzdélavacich potreb cilovych skupin projektu v oblasti cestovniho ruchu.

Projekt mél pomoci zajistit kvalitu, efektivitu a vyssi funkénost vzdélavani
v oblasti cestovniho ruchu ve viech oblastech vzdéldvani - na Urovni stfednich $kol
s pfihlédnutim k u¢riovskému skolstvi, vyssich odbornych skol, vysokych skol a dalsich
vzdélavacich zafizeni. Projekt se zabyval souc¢asnym stavem a potiebami vzdélavani
ve vztahu k trhu prace. Tato evaluace tedy zasadhla i do oblasti vefejné spravy,
zprostredkovatell trhu prace, zaméstnavatell a podnikatel( plsobicich v cestovnim
ruchu. Vysledky projektu byly ziskany formou evaluaci téchto oblasti a evaluace
souhrnné.

Projekt se zadsadnim zplGsobem lisil od ostatnich realizovanych projektl v oblasti
cestovniho ruchu, protoze si kladl za cil komplexnim zpUsobem analyzovat cely
systém vzdélavani a profesni pfipravy v této oblasti a navrhnout pfipadné Upravy a
doplnéni tam, kde to bude nezbytné. Vysledky projektu se rovnéz stanou dilezitym
podkladem pro realizaci dalSich projektl, které budou pfipravovany odborem
cestovniho ruchu do operacnich programu Lidské zdroje a zaméstnanost a Vzdélavani
pro konkurenceschopnost v tomto programovacim obdobi.

V prodlouzeném obdobi tj. v prvni poloviné roku 2009 byl vytvoren ve spolupraci
s Ceskou televizi cyklus pofad(i o cestovnim ruchu, ktery navazoval na vysledky
projektu. Cyklus pofad(i obsahoval 10 televiznich pofadl zahrnujicich rézné oblasti
cestovniho ruchu a 18 dild vzdélavacich poradi. Viechny dily odvysilala Ceska televize
v prabéhu roku 2009.

V prvni poloviné roku 2009 bylo déle umoznéno navazat na vysledky provedenych
evaluaci a byly zpracovany dalsi 3 evaluace zamérené na moznost vytvoreni pilotnich
skol pro vzdélavani pedagogl pUlsobicich v cestovnim ruchu, na osoby, které
nedokoncily nebo maji nizkou Uroven vzdélani v cestovnim ruchu a evaluace moznosti
vytvoreni dalsich dil¢ich kvalifikaci v cestovnim ruchu.

PROGRAMME FUNDING IN TOURISM

4.3 IMPROVING PROFESSIONAL TRAINING AND EDUCATION
IN THE TOURISM SECTOR

The systemic project entitled “Improving professional training and education in the
tourism sector” was co-financed from the European Social Fund and the state budget.
The project was implemented by the Department of Tourism under Measure 4.2 Specific
training under Operational Programme Human Resources Development 2004 - 2006. The
planned project completion in 2008 was extended to the end of June 2009 because of the
extension of the programming period to the middle of 2009.

The project’s aim was to ensure the creation of a competitive workforce, to increase
employment and employability and to improve the quality of the tourism sector
throughout the Czech Republic. This objective was to be achieved through the creation
of a system of evaluating formal and informal education and the establishment of an
education system that would satisfy the educational needs of the project’s target group in
the tourism sector.

The project was intended to help ensure the quality, efficiency and high level
of performance of training for the tourism sector in all areas of education — at the secondary
school level with regard to apprenticeships, higher professional colleges, universities and
other educational establishments. The project has examined the current status and needs
of education in terms of the labour market. This evaluation has also encroached on
the area of public administration, labour market brokers, employers and entrepreneurs
working in the tourism sector. The project results were obtained through an evaluation of
these areas and a summary evaluation.

The project is fundamentally different from other projects that have been carried out
in the tourism sector, because its objective was to perform a comprehensive analysis of the
entire educational and professional training system in this area and to propose possible
modifications and additions where necessary. The results of the project will also form an
important basis for the implementation of other projects to be prepared by the Department
of Tourism for the Operational Programmes Human Resources and Employment and
Education for Competitiveness during this programming period.

During the extension period, i.e. during the first half of 2009, a series of programmes
on tourism, following on from the results of the project, was created in cooperation
with Czech Television. The series contained 10 television programmes covering different
areas of the tourism sector and an 18-part education series. All these programmes were
broadcast by Czech Television during 2009.

In the first half of 2009, there was an opportunity to follow on from the results of the
evaluation that had been carried out, and an additional 3 evaluations, focusing on the
possibility of creating pilot schools to train teachers working in the tourism sector, to
support people who did not complete their education or have a low level of education
in tourism and to evaluate the options of creating additional partial qualifications in
tourism, were performed.
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4.4 SLUZBY V NASICH SLUZBACH

Nazev cyklu vzdélavacich pofadd, ktery pro Ministerstvo pro mistni rozvoj CR
vyrobila Ceska televize (CT) v roce 2009, ma byt ukazkou, jak zlepsit kvalitu sluzeb
v cestovnim ruchu pro nas pro vsechny. Cyklus je pestrou mozaikou informaci
o odvétvich a tématech tykajicich se cestovniho ruchu. Informace v cyklu jsou uré¢ené
pro profesionaly, profesni organizace, $koly i pro bézné uzivatele sluzeb. Ukolem cyklu
je zvysit prestiz sluzeb provozovanych v cestovnim ruchu v ocich Siroké verfejnosti.
Prace ve sluzbach je totiz dosud vnimana jako cosi podfadného.

Cyklus pofadli byl vytvoren jako soucdst aktivity Zpracovani didaktickych pomucek
v projektu Zkvalitnéni profesni pfipravy a vzdélavani v cestovnim ruchu, ktery byl
realizovan v ramci Opera¢niho programu Rozvoj lidskych zdroju, spolufinancovaného
z Evropského socialniho fondu. Aktivita by méla pfispét ke zlepseni kvality sluzeb
v cestovnim ruchu a napomoci ke zvyseni kvality i kvantity vzdélavani pracovniki
v tomto oboru.

Dily cyklu jsou zaméreny na jednotlivé oblasti cestovniho ruchu - hotely, cestovni
kancelare, gastronomii, na priivodce, statistiku v cestovnim ruchu, atd. Jednotlivé dily
jsou tvoreny zakladnimi informacemi o dané tématice, kterou prezentuji odbornici
v dané oblasti — zastupci profesnich organizaci, vysokych skol atd. Snad kazdy ma
své zkusenosti s cestovnim ruchem, ne vzdy ale vime, na jaky standard sluzeb médme
pravo, co mame ocekavat a chtit, cyklus pfindsi odpovédi na fadu otdzek a mnoho
cennych rad a ndvodd, jak se v cestovnim ruchu pohybovat.

Cilem projektu je zvysenikvality poskytovanych sluzeb prostfednictvim vzdélavani
profesionalti v cestovnim ruchu, studentd a dalsich lidi, ktefi uvazuji o praci v tomto
oboru. Na své si oviem prijde i Siroka vefejnost. Dozvite se, co se rozumi tim a onim,
jak se chovat, co oc¢ekdvat, co mizete pozadovat tfeba v hotelu, restauraci, v laznich
nebo od priivodce.

Ceska televize odvysilala cely cyklus televiznich pofadd na televiznim kanalu
CT1 s opakovanim na CT2 v obdobi prazdnin roku 2009 a nasledné pofady odborné
v obdobi fijen 2009 - leden 2010.

1) Na obrazovkach jsme vidéli 3 televizni spoty Turista v tisni — na téma ubytovani,
gastronomie, cestovni kanceldre. Spoty jsou upoutavkou na vysilani cyklu poradd.
V nadsdzce ukazuji nedvary, se kterymi se setkdvame v nejvice vyuzivanych oborech
cestovniho ruchu s tim, Zze nasledujici cyklus poradi by mél ukdzat cestu ke
zlepseni sluzeb v cestovnim ruchu.

2) V prvnietapé CT od ervna 2009 vysilala 10dilny televizni cyklus Sluzby v nasich
sluzbach, ktery byl ur¢en predevsim Siroké vefejnosti. Kazdy dil je vzdy zaméren
na urcité téma.

4.4 SERVICES AT OUR SERVICE

The name of this series of educational programmes, produced by Czech Television (CT)
for the Ministry for Regional Development of the Czech Republic in 2009, is intended to
be a demonstration of how to improve the quality of tourism services for everyone. The
series provides a colourful mosaic of information on sectors and issues relating to tourism.
The information contained in the programmes is intended for professionals, professional
organisations and schools, as well as for normal users. The task of the series is to improve
the prestige of services provided by tourism in the eyes of the general public. Working in
the service sector is still perceived as being inferior.

The programme series was created as part of the Developing Teaching Aids activity
in the Improving Professional Training and Education in Tourism project, which was
implemented under the Operational Programme Human Resources Development,
co-financed from the European Social Fund. The activity should contribute to improving
the quality of tourism services and help to improve the quality and quantity of education
workers in this field.

Individual programmes focus on different areas of tourism — hotels, travel agencies,
catering, guides, tourism statistics, etc. The various parts are made up of basic information
on a given topic, presented by experts in that field — representatives of professional
organisations, universities etc. Almost everyone has some personal experience of tourism,
but we do not always know what standard of service we have a right to expect and
demand, the series provides answers to a number of questions and many valuable tips
and instructions on how to deal with the tourist industry.

The project aims to improve the quality of services provided by training professionals
in tourism, students and others who are considering working in this field. The general
public will obviously also come into its own. You will discover what is meant by this and
that, how to behave, what to expect, what you can ask for at a hotel, in a restaurant or spa
or from your guide.

Czech Television broadcast the entire series of television shows on the CT1 channel,
after which it was repeated on CT2, during the holiday period in 2009 and then only the
specialist programmes during the period from October 2009 - January 2010.

1) 3 television spots entitled Tourist in Distress — on the topics of accommodation,
catering and travel agencies - were to be seen on our screens. The spots are trailers for
the programme series broadcasts. They caricature the abuses that we can find in the
most popular areas of tourism and the subsequent programme series is intended to
show how tourism services can be improved.

2) In the first stage, Czech Television broadcast a 10-part television cycle entitled Services
at our Service from June 2009, which was primarily designed for the general public.
Each episode always focuses on a specific topic.

>
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3) Odborcestovnihoruchuve spolupracisCT zaroven pfipravil 18 dilGi cyklu uréenych
pro odbornou vefejnost, skoly v cestovnim ruchu, profesni organizace apod. Tyto
dily odvysilala Ceska televize na podzim roku 2009 na programu CT1 s opakovanim
naCT2.DVD stimto 18dilnym cyklem jsou rozesilany $koldm a asociacim plsobicim
v cestovnim ruchu, krajskym Gfaddm a dalSim zajemcdm.

4) K celému cyklu pofadd CT pfipravila i stranky www.sluzbyvnasichsluzbach.cz.
Na této adrese je mozno se dovédét dalsi podrobnosti z pfipravy i vysilani pofadd,
sledovat diskuse k odvysilanym pofadim atd.

Z ohlasu divak( je tieba pfipomenout, Ze toto byl prvni televizni porad, ktery se
vénoval problémdm v cestovnim ruchu se snahou najit ptipadné feseni problém,
spolu s ndvodem pro uzivatele sluzeb cestovniho ruchu, jak se branit pfipadnym
nedostatkim ve sluzbach, které jsou jim v cestovnim ruchu poskytovany. Verejnost
¢ekd na dalsi pokracovani, které by se hloubéji zabyvalo odstrariovanim problému
a jejich predchazeni v cestovnim ruchu.

Zkvalitnéni profesni pripravy
a vzdélavani v cestovnim ruchu

3)

4)

The Department of Tourism, together with Czech Television, also prepared an
18-part series aimed at the professional public, schools in the tourism sector,
rofessional organisations, etc. These episodes were broadcast by Czech Television in
the autumn of 2009 on CT1 and then repeated on CT2. DVDs of the 18-part series have
been sent out to schools and associations in the tourist sector, regional authorities
and other interested parties.

Czech Television has also prepared a website www.sluzbyvnasichsluzbach.cz for the
series. Furtherdetails concerning the preparation and broadcasting of the programmes
can be found at this address and debates on the programmes broadcast can be
followed etc.

From viewers’ responses it should be noted that this was the first television show

to address problems in the tourism sector and to try to find possible solutions to these
problems, together with instructions for users of tourism services explaining how
to protect themselves against any deficiencies in the services provided to them by
the tourism industry. The public is waiting for a new series that would address the
elimination of problems and their prevention by the tourism industry in more detail.

Sluzby v nasich sluzbdch
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5.1 OBLAST OCHRANY SPOTREBITELE

Zakon ¢. 159/1999 Sb., o nékterych podminkach podnikani a o vykonu nékterych
¢innosti v oblasti cestovniho ruchu

Jednou z vyznamnych a dulezitych aktivit odboru cestovniho ruchu Ministerstva pro
mistni rozvoj CR je dohled nad vznikem a zakladanim cestovnich kancelafi. Jiz od
roku 1999 je v platnosti zakon ¢. 159/1999 Sb., o nékterych podminkach podnikani a
o vykonu nékterych ¢innosti v oblasti cestovniho ruchu a o zméné zdkona ¢. 40/1964
Sb., ob¢ansky zdkonik, ve znéni pozdéjsich predpisd, (déle jen,zakon ¢. 159/1999 Sb.)
a zdkona ¢. 455/1991 Sb., o Zivnostenském podnikéni (zivnostensky zdkon), ve znéni
pozdéjsich predpisy.

Zékladnim smyslem zdkona ¢. 159/1999 Sh. je ochrana spotiebitele (zadkaznika)
cestovnich kancelafi v souladu s pozadavky smérnice Evropské unie ¢. 90/314/
EHS o soubornych sluzbach pro cesty, pobyty a zajezdy, které jsou timto zdkonem
zapracovany do narodni legislativy Ceské republiky. Do zdkona byla postupné
zapracovana formou novel nékterd dil¢i ustanoveni, ktera jesté vice posilila ochranu
konecného spotiebitele a to zejména v souvislosti s Upadkem cestovni kanceldre.

Na zakladé vyse uvedeného zdkona ¢. 159/1999 Sb., odbor cestovniho ruchu
zajistuje spravniagendu souvisejici s vydavanim kladného nebo zdporného stanoviska
podle zvlastniho predpisu, potiebného k udéleni koncese pro zivnost s predmétem
podnikéni,Provozovani cestovni kancelare”. Kazdy podnikatel, ktery chce provozovat
cestovni kancelar, at jiz jako fyzicka ¢i pravnickd osoba, musi v souladu se zdkonem
¢. 159/1999 Sh. predlozit nejprve zivnostenskému Gfadu doklady, kterymi prokaze,
ze spliuje podminky odborné zplsobilosti. Shleda-li Zivnostensky urad zadost
podnikatele v pofadku, nasledné ji predlozi Ministerstvu pro mistni rozvoj CR, které
v tomto ptipadé plsobi jako prislusny uUstfedni orgadn statni spravy pro posouzeni
odborné otdzky u koncesované zivnosti provozovani cestovni kancelare.

Mezi doklady (zadatel predklada s dalsimi dokumenty ve své zadosti o koncesi),
které jsou nezbytné pro vydani stanoviska Ministerstva pro mistni rozvoj CR a které
jsou presné vymezeny zakonem ¢. 159/1999 Sb., patfi:

« smlouva s pojistovnou o pojisténi proti Upadku cestovni kanceldre

«  podnikatelsky zamér

o Cestné prohlaseni podnikatele

«  prohlaseni o predpokladaném zahajeni ¢innosti

Ministerstvo pro mistni rozvoj CR posuzuje vy$e uvedené piedlozené doklady, a
na zakladé jejich posouzeni, vyda kladné stanovisko k zddosti o vydani zivnostenského
opravnéni. Pokud nejsou splnény zdkonem pozadované podminky, pak vyda
Ministerstvo pro mistni rozvoj CR stanovisko zaporné.

5.1 CONSUMER PROTECTION

Actno. 159/1999 Coll., on certain conditions of business activities and on the
performance of some activities in the field of tourism

One of the important and significant activities in the field of tourism performed by the
Department of Tourism of the Ministry for Regional Development of the Czech Republic
involves monitoring the creation and establishment of travel agencies. Since 1999 this
has been performed in compliance with Act no. 159/1999 Coll., on certain conditions of
business activities and on the performance of some activities in the field of tourism and on
Amendments of Act No. 40/1964 Coll., the Civil Code, as amended, (hereafter referred to as
Act no. 159/1999 Coll.) and Act no. 455/1991 Coll., on Trade Business Activities (the Trade
Licensing Act), as amended.

The basic purpose of Act no. 159/1999 Coll. is to protect the consumer (customer)
of travel agencies in accordance with the requirements of European Union Directive no.
90/314/EEC on package travel, package holidays and package tours, which are herein
incorporated into the national legislation of the Czech Republic. A number of partial
provisions were gradually incorporated into the Act in the form of an amendment and
these further reinforced the protection given to the end-user, particular as regards the
travel agency becoming insolvent.

Based on the above-mentioned Act no. 159/1999 Coll., the Department of Tourism
provides an administrative agenda related to the issuance of a affirmative or negative
standpoint under a special regulation, required to grant a licence for the business activity
“Run a business of a travel agency”. Any entrepreneur who wishes to operate a travel agency
either as a natural person or a legal entity shall, in accordance with Act no. 159/1999 Coll.
first provide to the Trades Licensing Office documentation to demonstrate that it meets the
qualification requirements. If the Trade Licensing Office finds the entrepreneur’s request
to be in order, it will then submit it to the Ministry for Regional Development, which in
this case acts as the competent central government body to evaluate the technical issues
involved with the licensed business of operating a travel agency.

The documents (the applicant will submit along with other documents in his/her
licence application), which are required for the issuance of an opinion by the Ministry
for Regional Development and which are necessary for the issuance of an opinion by the
Ministry for Regional Development and which are precisely defined by Act no. 159/1999
Coll,, include:

«  Acontract with an insurance company for insurance against the insolvency of

the travel agency

o Business plan

«  Anstatutory declaration by the entrepreneur

«  Astatement regarding the expected start-up date
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Timto stanoviskem je Zivnostensky Ufad vazan.V pfipadé vydani zaporného stanoviska
Ministerstvem pro mistni rozvoj CR musi byt zadost podnikatele zamitnuta. Kladné
stanovisko neznamend vzdy kladné rozhodnuti o udéleni koncese, Zivnostensky
Urad jesté posuzuje vieobecné a zvlastni podminky podle Zivnostenského zdkona
a zda netrvad prekazka provozovéni Zivnosti. V pfipadé, Ze jsou splnény veskeré
podminky a je vydano kladné stanovisko ministerstvem, pak Zivnostensky urad
vydd kladné rozhodnuti pro udéleni koncesni listiny pro Zivnost s pfedmétem
podnikéni,Provozovani cestovni kancelare”. V obdobi od roku 2000 do roku 2009 bylo
Ministerstvem pro mistni rozvoj CR celkem udéleno 1841 kladnych stanovisek. Ke
konci roku 2009 pUsobilo na trhu cestovniho ruchu zhruba 1026 cestovnich kancelafi.

Ministerstvo pro mistni rozvoj CR musi po celou dobu trvani Zivnostenského
opravnéni sledovat, zda jsou dodrzovany podminky, za kterych bylo vydano
kladné stanovisko. Pokud zjisti, Ze tyto podminky byly nebo jsou poruseny, zasle
navrh pfislusnému zivnostenskému uUfadu na zrudeni Zivnostenského opravnéni
s pfedmétem podnikani provozovani cestovni kanceldre. Tento navrh je zaslan na
zakladé skutec¢nosti, ze doslo k zéniku pojistné smlouvy na pojisténi zaruky proti
upadku cestovni kanceldfe, a o uzavfeni jiné pojistné smlouvy nebylo ministerstvo ze
strany pojistoven ani podnikatele informovano. Z tohoto diivodu dochazi k zdvaznému
poruseni podminek stanovenych zdkonem, nebot cestovni kancelaf je povinna mit
uzavienou pojistnou smlouvu po celou dobu své podnikatelské ¢innosti. Takovému
navrhu je Zivnostensky ufad povinen vyhovét a Zivnostenské opravnéni bud' zrusi
nebo oznami MMR CR, ze dodlo k zaniku ¢&i prerudeni Zivnostenského opravnéni.
Ministerstvo pro mistni rozvoj CR na zakladé zaslanych skute¢nosti soustavné provadi
kontrolu interni databaze cestovnich kancelafi.

V oblasti ochrany spotfebitele byla navdzéna a Uspésné pokracuje spoluprace
s dalSimi statnimi institucemi — Ministerstvem prdmyslu a obchodu CR (MPO) ¢i
Ceskou obchodni inspekci CR (COI).

Spoluprace s Ministerstvem primyslu a obchodu CR

Ministerstvo pro mistni rozvoj CR Uspésné spolupracuje s Ministerstvem priimyslu
a obchodu CR v souvislosti s pFislusnymi evropskymi nafizenimi tykajici se oblasti
ochrany spotrebitele (Nafizeni Evropského parlamentu a Rady ¢ 2006/2004/ES
o spoluprdci v oblasti ochrany spottebitele; Smérnice EP a Rady ¢.2008/122/ES o do-
¢asném uzivani ubytovaciho zafizeni (timeshare); Smérnice EP a Rady ¢. 2006/123/ES
o sluzbach na vnitinim trhu).

Pracovni skupina na ochranu spotiebitele (SANCO)

Jedna se o agendu spojenou s procesem liberalizace obchodu sluzbami v rdmci aktivit
Svétové obchodni organizace (WTO), ktera byla zfizena Evropskou komisi a spada do
gesce Generélniho feditelstvi pro spravedinost. V této cinnosti byla navazana aktivni
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The Ministry for Regional Development shall assess the documentation listed above and,
on the basis of their assessment, shall issue a positive opinion on the application for a
business licence. Failure to comply with the legally required conditions, then the Ministry
for Regional Development shall issue a negative opinion.

The Trade Licensing Office is bound by this opinion. In the event that a negative opinion
is issued by the Ministry for Regional Development, the application by the entrepreneur
must be rejected. A positive position does not always mean a positive decision to issue a
licence, the Trades Licensing Office will still consider the general and special conditions in
accordance with the Trade Licensing Act and will examine whether any barriers remain to
conducting this trade. In the event that all the conditions are met, that the Ministry has
issued a positive opinion, the Trade Licensing Office will then issue a positive decision on
granting a licence for the trade of “Operating a travel agency.” During the period from
2000 to 2009, a total of 1,841 positive opinions were issued by the Ministry for Regional
Development. At the end of around 1,026 travel agencies were active on the tourism market.

Fortheentire duration of the trade licence, the Ministry for Regional Development must
monitor compliance with the conditions under which it issued a positive opinion. Should it
discover that these conditions have been or are being breached, it shall send a proposal for
the cancellation of the business licence for the operation of a travel agency. This proposal
shall be sent based on the fact that the insurance contract providing insurance against the
insolvency of the travel agency has expired, and that the Ministry had not been informed
of the conclusion of a new insurance contract by either the insurance company or the
entrepreneur. For this reason there has been a gross breach of the conditions set forth in
the legislation, because the travel agency is obliged to have a valid insurance contract for
the entire duration of its business activities. The Trade Licensing Office is obliged to respect
such a proposal and shall either cancel the business licence or shall inform the Ministry
for Regional Development CR that the trade licence has either been suspended or has
been cancelled. On the basis of the facts sent, the Ministry for Regional Development shall
systematically inspect the internal database of the travel agency.

In the area of consumer protection, collaboration has been initiated and continues
successfully with other government agencies — the Ministry of Industry and Trade of the
Czech Republic (MIT) or the Czech Trade Inspectorate of the Czech Republic (CTI).

Cooperation with the Ministry of Industry and Trade of the Czech Republic

The Ministry for Regional Development has successfully cooperated with the Ministry of
Industry and Trade in connection with the relevant European regulations on consumer
protection (Regulation of the European Parliament and of the Council no. 2006/2004/EC
on consumer protection cooperation; Directive of the EP and of the Council no.2008/122/
EC on timeshare; Directive of the EP and of the Council no. 2006/123/EC on services in the
internal market).
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spoluprace obou ministerstvech, kde se MMR CR vyjadfuje k problematice souvisejici
s cestovnim ruchem.

Pracovni skupina se zabyva nafizenim 2006/2004/ES, které se tyka spoluprace
mezi vnitrostatnimi organy pfislusnymi pro vymahani dodrzovani zakonl na ochranu
zajmu spotfebitele (,nafizeni o spolupraci v oblasti ochrany spotfebitele”) v ndvaznosti
na smérnici 90/314/EHS o soubornych sluzbdch pro cesty, pobyty a zajezdy. Pro
lepsi komunikaci mezi ¢lenskymi staty bylo zprovoznéno pfipojeni do sité sTESTA II,
které umoznuje lepsi vzdjemnou informovanost v ramci zemi Evropské unie. Jedna
se o souhrn komunikacnich sluzeb, které mohou byt vyuzivany v rdmci preshrani¢ni
elektronické komunikace pfi vykonu verejné spravy.

Spoluprace s Ceskou obchodni inspekci

Ceska obchodni inspekce je opravnéna k vykonu statniho dozoru nad dodrzovanim
kvality sluzeb poskytovanych spotiebiteli; plsobi jako dllezity statni organ v pfipa-
dech nevyfizenych nebo nedostatecné vyfizenych stiznosti na kvalitu poskytovanych
sluzeb v této oblasti.

MMR CR v pfipadech nedostate¢né vyfizenych stiznosti na kvalitu poskytovanych
sluzeb v oblasti cestovniho ruchu podanych od spotfebiteld (klientl) na podnikatel-
ské subjekty pusobici na poli cestovniho ruchu, at uz se jedna o cestovni kancelare,
cestovni agentury, atd., podava podnéty k prosetfeni ¢innosti téchto podnikatelskych
subjekta.

MMR CR je nasledné o dalsim postupu ze strany COI informovano. Ministerstvo
pro mistni rozvoj CR (odbor cestovniho ruchu) postupuje COI pribézné jednotlivé
zadosti o prosetfeni stiznosti na obchodni praktiky podnikatelskych subjekt(
plsobicich v cestovnim ruchu.

K daldi souc¢innosti se zastupci COI doslo pfi fedeni problematiky nevraceni
dil¢i ceny za palivové poplatky pfi stornu letenky ze strany leteckych spole¢nosti
spotiebitellim.

Spoluprace a komunikace Ministerstva pro mistni rozvoj CR v oblasti aktualnich
problému cestovniho ruchu

Ministerstvo pro mistni rozvoj CR prostfednictvim odboru cestovniho ruchu se snazi
o aktivni spolupraci a komunikaciv souvislosti s fesenim aktualnich probléma v oblasti
cestovniho ruchu. At uz se jednalo o feseni ne zcela standardni transformaci cestovni
kanceldfe na cestovni agenturu u pravnické osoby; ujasnéni prav klientl cestovnich
kanceldfi a jasné definovani jejich prdv, v pfipadech, kdy nemidzou byt naplnény
podminky stanovené v cestovni smlouvé v dlsledku pfipadl vis maior (vy3si moci).
sopky, stavky &i pozaru v Recku a podobnych situaci a v neposledni fadé nenavraceni
dil¢i ceny za palivové poplatky pfi stornu letenky ze strany leteckych spole¢nosti
spotiebitellim.
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Working group for consumer protection (SANCO)

This group has an agenda related to the process of liberalising trade in services within the
activities of the World Trade Organisation (WTQO), which was established by the European
Commission and falls under the jurisdiction of the Directorate General for Justice. This
activity required the active collaboration of both ministries where the Ministry for Regional
Development CR comments on issues relating to tourism.

The working group deals with Regulation no. 2006/2004/EC, which concerns
cooperation between national authorities responsible for the enforcement of consumer
protection legislation (“the Regulation on consumer protection cooperation”) following
on from Directive 90/314/EEC on package travel, package holidays and package tours.
Connections to the TESTA Il network were set up to ensure better communication between
Member States, enabling better mutual awareness between the European Union countries.
This is a collection of communication services that may be used for cross-border electronic
communication to support the activities of the public administration.

Cooperation with the Czech Trade Inspectorate

The Czech Trade Inspectorate is authorised to exercise state supervision over compliance
with the quality of services provided to consumers, acting as an important public
institution in cases of pending or poorly handled complaints about the quality of services
provided in this area.

In cases of poorly handled complaints about the quality of services in tourism brought
by consumers (clients) against businesses operating in the field of tourism, whether this
concerns travel agencies, tour operators, etc. the Ministry for Regional Development CR
will give instructions to investigate the activities of these businesses.

The Ministry for Regional Development CR is then informed of any other actions taken
by the Czech Trade Inspectorate. The Ministry for Regional Development (Department
of Tourism) forwards to the Czech Trade Inspectorate individual requests to investigate
complaints about the business practices of entrepreneurs operating in the tourism sector.

Further cooperation with representatives of the CTl took place when addressing the
issue of airlines that failed to repay their customers partial fuel charges after their tickets
were cancelled.

Cooperation and communication with the Ministry for Regional Development of
the Czech Republic in the area of current problems in the tourism sector

The Ministry for Regional Development of the Czech Republic, through the Department of
Tourism, is making efforts to provide active cooperation and communication in relation to
dealing with current problems in the tourism sector. Whether it was an issue concerning
the not quite standard procedure to transform a travel agency to a tour-operator as a legal
entity; or the clarification of the rights of travel agency customers and the clear definition
of their rights in cases where the conditions set forth in a travel contract could not be met
as a result of cases of force majeure. There were also emergency situations caused by an

>
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PFi FeSeni vyse uvedenych aktualnich problémi se Ministerstvo pro mistni rozvoj CR
snazi oslovit pfislusné zastupce statnich ¢i nestatnich organizaci a odborné verejnosti,
zejména pak zastupce asociaci ((Asociace cestovnich kancelafi CR (ACK), Asociace
Ceskych cestovnich kanceldfi a agentur (ACCKA), Asociace hoteld a restauraci CR
(AHR) ¢&i Asociace prdvodct CR (AP)), s nimiz byla navdzdna Uspésna spoluprace.

rno — vila Tugendhat

volcanic eruption in Iceland, strikes or fires in Greece and similar situations, and, finally, a
failure to repay partial fuel charges by airlines to their customers after their tickets were
cancelled.

When dealing with the current problems listed above, the Ministry for Regional
Development seeks to address the appropriate representatives of government or non-
government organisations and the professional public, and particularly representatives
of associations (Association of Travel Agencies of the CR (ACK), the Association of Czech
Travel Agencies (ACCKA), the Association of Hotels and Restaurants of the CR (AHR) or the
Guides Association of the Czech Republic (AP)), where a successful cooperation had been
established.

Litomys|
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5.2 ZAKONO UZNAVANI VYSLEDKU DALSIHO VZDELAVANI
A SOUCINNOST ODBORU CESTOVNIHO RUCHU V OBLASTI
PUSOBENI MINISTERSTVA PRO MISTNI ROZVOJ CR JAKO
AUTORIZUJICIHO ORGANU

Dalsi vzdélavani, které navazuje na vzdélavani pocatecni, je velmi dilezitou soucasti
procesu dopliovani védomosti a dovednosti pro uplatnéni lidi v konkuren¢nim
prostiedi trhu prace.

1. srpna 2007 vstoupila v Ceské republice v platnost nova pravni Uprava dal$iho
vzdélavani - zakon ¢. 179/2006 Sb., o ovérovani a uznavani vysledkl dalsiho vzdélavani
a o zméné nékterych zdkonu (zékon o uznavéni vysledkd dalsiho vzdélavani). Tento
zakon provazi provadéci vyhlaska ¢. 208/2007 Sb., o podrobnostech stanovenych
k provedeni zékona o uznavani vysledkl dalsiho vzdélavani.

Zékon reflektuje rychlost a slozitost technologického a spolecenského vyvoje
a zohlednuje ziskani kvalifikace v Sirsim pohledu formalnim vzdélavanim (ve Skole),
neformalnim vzdélavanim (kurzy, skoleni, staze...) a také informdalnim ucenim, tj.
sebevzdélavanim, samostudiem nebo Zivotni praxi.

Pro zaméstnavatele jiz neni podstatné jak nékdo urcitou kvalifikaci ziskal,
ale zda ji aktualné ovlada a zda muze dolozit, Ze tato skute¢nost byla vérohodné
ovérena. Pracovnik, ktery ovlada urcitou kvalifikaci, ale nema pro to doklad, ma
moznost si tuto kvalifikaci nechat oficialné ovéfit a zajistit si tak napf. start do nové
kariéry.

Zédkon 179/2006 Sb., kromé pojm{ pocate¢ni a dalsi vzdélavani, dil¢i a uplna
kvalifikace, hodnotici a kvalifika¢ni standard, vymezuje také pojmy autorizace,
autorizovana osoba, autorizovany zastupce a autorizujici orgadn - zde se dostavame
k roli MMR CR ve vztahu k uvedenému zakonu.

MMR CR ve smyslu zdkona ¢& 179/2009 Sb., plni roli autorizujiciho organu
prislusného kautorizaci pro povolanivoblastidomovniho a bytového fondu, tzemniho
planovani a stavebniho fadu, investi¢ni politiky, cestovniho ruchu a pohrebnictvi.

Autorizaci se rozumi opravnéni fyzické nebo pravnické osoby ovérovat dosazeni
odborné zpUsobilosti fyzické osoby dle pfislusného hodnoticiho a kvalifika¢niho
standardu dil¢i kvalifikace, pro kterou bylo opravnéni udéleno.

U opravnéné autorizované osoby ma pak zdjemce o uzndni urcité kvalifikace
moznost si své dovednosti a znalosti ovéfit a ziskat tak tzv. Osvédceni o ziskani dil¢i
kvalifikace jako oficidlni Ufedni dokument, kterym se pak prokazuje na trhu prace.

O autorizaci mize MMR CR pozadat fyzickd osoba, pravnickd osoba nebo
skola-prispévkova organizace pisemné prostrednictvim pfislusné zadosti doplnéné
pozadovanymi pfilohami.

5.2 ACTON VERIFICATION AND RECOGNITION OF FURTHER
EDUCATION RESULTS AND COOPERATION BY THE
DEPARTMENT OF TOURISM IN THE AREA OF COMPETENCE
OF THE MINISTRY FOR REGIONAL DEVELOPMENT
AS AUTHORISING BODY

Further education, which follows on from initial education, is an extremely important part
of the process of providing people with additional knowledge and skills improving their
assertion in the competitive environment of the labour market.

OnAugust 1,2007 a new law regulating further education came into force in the Czech
Republic - Act no. 179/2006 Coll., on verification and recognition of further education
results and on amendments to some Acts (Act on the recognition of further education
results). This Act is accompanied by implementing Decree no. 208/2007 Coll., on details
stipulated for the application of the Act on the Recognition of Further Education Results.

The Act reflects the speed and complexity of technological and social development
and takes account of qualifications obtained in the wider context of formal education
(at school), informal education (courses, seminars, internships,...) as well as informal
learning, i.e. self-education, self-study or life experience.

As far as employers are no longer concerned, how a person obtained a certain
qualification, however whether he really can perform the qualified tasks involved
and whether he can demonstrate that his qualification has been reliably authenticated.
A worker who can perform specific qualified tasks, but who does not have any attest to
prove it, has the option of having this qualification officially verified, thereby securing
himself a start to a new career.

Act no. 179/2006 Coll., in addition to the terms: initial and further education, partial and
complete qualifications, assessment and qualification standards, also defines the terms
authorisation, authorised person, authorised representative and authorising body — and
here we arrive at the role of the Ministry for Regional Development CR in relation to the Act
referred to above.

Within the meaning of Act no. 179/2009 Coll., the role of the Ministry for Regional
Development CR, as an authorising body, is to grant business permits in the field of
housing and residential property, urban planning and building code, investment policies,
tourism and funeral services.

Authorisation shall mean the authorisation of a natural person or a legal entity to
verify, using the manner defined in a relevant assessment standard, the attainment of
professional qualifications of a natural person specified in a relevant qualification standard
for partial qualifications for which the authorisation in question has been granted.

A person seeking recognition of a particular qualification has the option of applying
to a recognised authorised body for verification of his skills and knowledge, thereby
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Personélni odbor MMR CR pisemné zadosti o autorizaci eviduje, kontroluje jejich
formalni spravnost, posuzuje jejich obsah z pravné-administrativniho hlediska,
kontaktuje Zadatele a ovéfuje ¢estna prohlaseni. Zadost poté postupuje vécné
pfislusnému odboru k dil¢imu stanovisku a na jeho névrh poté rozhoduje o udéleni,
prodlouZeni platnosti nebo odnéti autorizace.

Pro oblast cestovniho ruchu je vécné pfislusny odbor cestovniho ruchu, ktery
posuzuje zadosti zodborného hlediska a pfi hodnoceni postupuje podle hodnoticich
standard( dil¢ich kvalifikaci, pro které je autorizace pozadovana. Podle Klasifikace
kmenovych obor(l vzdélavani ndlezi dil¢i kvalifikace z oblasti cestovniho ruchu do
skupiny Gastronomie, hotelnictvi a turismus s kédovym oznacenim 65.

Hlavnim smyslem celého procesu autorizace je udéleni autorizace kvalitnim
a odborné zdatnym, zkusenym a pfislusné materialné a technicky vybavenym
subjektiim, které mohou garantovat odbornost a kvalitu pFi pfezkusovani osob
a ovérovani jejich kvalifikace v ramci procesu dal$iho vzdélavani a jeho vystupii.

Mikulov

obtaining a Certificate of partial qualification as an official administrative document he/
she can then prove himself / herself on the labour market.

Anatural person, legal entity or state-supported school may send a written application
for authorisation to the Ministry for Regional Development CR, using the appropriate
application form and enclosing the required attachments.

The Personnel Department of the Ministry for Regional Development CR then registers
the written applications for authorisation, checks its formal correctness, examines its
contents from a legal and administrative perspective, contacts the applicants and verifies
the affidavit. The application is then sent to the appropriate department to express its
standpoint and, on the basis of its response, a decision to grant, extend or refuse the
authorisation is made.

The relevant department for the tourism sector is the Tourism Department, which
considers applications from a professional point of view, within the evaluation of the
applications there are applied assessment standards for the partial qualification for which
authorisation has been requested. Under the Classification of Basic Branches of Education,
the partial qualifications in the tourism sector belong to the Gastronomy, hotels and
tourism group, under Code 65.

The main purpose of the whole authorisation process is the granting of
authorisations to top-quality, professionally skilled and experienced subjects,
with the proper material and technical equipment, who can guarantee that they
can test people with the necessary professionalism and quality and verify their
qualifications in compliance with further education process and its outcomes.
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Tabulka dilcich kvalifikaci (DK) s platnymi standardy, o které miize zdjemce The table of partial qualifications (PQ) with the applicable standards, for which
Zddat na Ministerstvu pro mistni rozvoj, hodld-li se stdt autorizovanou osobou applicants may apply to the Ministry for Regional Development should they
a ovérovat u uchazecii odbornou zpiisobilost k povoldnim z oblasti cestovniho decide to become authorised persons and to verify that the applicants have the
ruchu professional skills needed to obtain permission to work in the tourism sector
Gastronomie, hotelnictvi a turismus (kéd: 65), celkem 22 DK Gastronomy, hotels and tourism (Code: 65), total 22 PQ
Nazev a kddové oznaceni / Name and (ode Kvalifikacni troven / Qualification level
Pfiprava teplych pokrmd (65-001-H) / / Preparation of hot meals (65-001-H) 3

Ptiprava pokrm( studené kuchyné (65-002-H) / Preparation of cold dishes (65-002-H)
Pfiprava pokrm( pro rychlé obcerstven (65-003-E) / Preparation of fast food (65-003-F)
Ptiprava minutek (65-004-H) / Preparation of prepared meals (65-004-H)

Vypomoc pfi piipravé pokrmd (65-005-) / Assisting food preparation (65-005-F)
Jednoduchd obsluha hosti (65-007-H) / Simple waiting on guests (65-007-H)

SloZitd obsluha hostd (65-008-H) / Complex waiting on guests (65-008-H)

Barman (65-009-H) / Barman (65-009-H)

Sommelier (65-010-H) / Sommelier (65-010-H)
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Kuchar expedient (65-011-E) / Over-the-counter cook (65-011-F)

\ypomoc pfi obsluze hostll (65-012-F) / Assistant waiter/waitress (65-012-F)

Vyroba knedlikd (65-013-F) / Production of dumplings (65-013-E)

Préce v ubytovacim zafizeni (65-014-E) / Work in a residential facility (65-014-F)
UKlidové préce v ubytovacim zafizeni - pokojska (65-015-E) / Cleaning in a residential facility - maid (65-015-E)
Ubytovdni v soukromf (65-016-H) / Private accommodation (65-076-H)

Clen horské sluzby (65-017-M) / Member of the Mountain Rescue Service (65-017-M)
(vicitel horské sluzby (65-018-M) / Mountain Rescue Service trainer (65-018-M)
Instruktor horské sluzby (65-019-M) / Mountain Rescue Service instructor (65-019-M)
Horsky préivodce (65-020-M) / Mountain guide (65-020-M)

Prlvodce cestovniho ruchu (65-021-N) / Tourist guide (65-021-N)

Psovod horské sluzby (65-024-H) / Mountain Rescue Service dog handler (65-024-H)
ZdchrandF pro lyZafské traté (65-025-M) / Ski slope rescuer (65-025-M)

A0l lw i NMINMN I www | w o N w

Dle dat ke dni 15. zafi 2010 udélilo MMR CR v letech 2007-2010 celkem 77 autorizaci, According to data data up to September 15, 2010, the Ministry for Regional Development
z toho 75 autorizovanych osob nélezi do skupiny Gastronomie, hotelnictvi a turismus. CR awarded a total of 77 authorisations during the period from 2007-2010, of which 75
Ustaveno tak bylo v dané skupiné celkem 316 autorizovanych zastupcl pro 1 382 authorised persons belong to the Gastronomy, hotels and tourism group. A total of 316
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dil¢ich kvalifikaci; tzn., Ze na jednoho autorizovaného zastupce pfipada v priméru
4,37 dilci kvalifikace a na jednu autorizovanou osobu primérné 4,21 autorizovanych
zastupcy.

Tabulka péti nejzddanéjsich dilc¢ich kvalifikaci

authorised representatives were also established for 1,382 partial qualifications in this
group; i.e. each authorised representative was responsible for an average of 4.37 partial
qualifications and each authorised person reported to an average of 4.21 authorised
representatives.

Table of the five most popular partial qualifications

Jednoduché obsluha hostli / Simple waiting on quests

Nazev DK / Name of the PQ Pocet autorizovanych zastupci dané DK / Number of authorised representatives for a given PQ
1| Priprava teplych pokrm{i / Preparation of hot meals 141
2 | Priprava pokrm(i studené kuchyné / Preparation of cold dishes 140
3| Priprava minutek / Preparation of prepared meals 135
4| Slozité obsluha hostl / Complex waiting on quests 128
5

111

Pozndmka : doba platnosti autorizace je 5 let a miZe byt opakované prodlouzena vzdy o dalSich 5 let. Miize
byt ovsem také odnata (viz § 16, zdkona 179/2006 Sb.).

Na webu Ministerstva pro mistni rozvoj CR www.mmr.cz jsou k dispozici pro zadatele
vsechny potfebné formulére, véetné vzord cestnych prohlaseni, nechybiani podrobné
Informace pro zadatele pro vypliovani zZadosti.

Webové stranky MIMR CR jsou propojeny s hlavnim portalem www.narodni-kvalifikace.cz,
ktery poskytuje viechny detailni informace o jednotlivych schvélenych dil¢ich
kvalifikacich a jejich kvalifikacnich a hodnoticich standardech, v¢etné organizac¢nich
a metodickych pokynl jako jsou pokyny k provadéni zkousek, zplsob hodnoceni
uchazec(, pozadavky na autorizované osoby, materidlné technické zazemi, informace
o vysi poplatkd, apod.

Note : the authorisation is valid for a period of 5 years and may be repeatedly extended for a further 5 years.
It may also be withdrawn (see Section 16 of Act no. 179/2006 (oll,).

All the necessary application forms, including a sample of an affidavit, are available for
applicants on the Ministry for Regional Development website at www.mmr.cz. There is
also a detailed Information form for applicants completing applications.

The Ministry for Regional Development CR website is linked to the main portal
www.narodni-kvalifikace.cz, which provides comprehensive detailed information
on individual approved partial qualifications and their qualification and assessment
standards, including organisational and methodological instructions such as instructions
on carrying out tests, methods of assessing applicants, requirements for authorised
persons, material and technical equipment required, information on fees, etc.
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5.3 ZAKON O PODPORE A RiZENi CESTOVNIHO RUCHU

Dlouhodoba absence pravnich predpisl upravujicich kompetence a financovani
v cestovnim ruchu ma za nasledek neefektivni vynakladani prostiedkli do oblasti
cestovniho ruchu, nekoordinovanost a roztfisténost aktivit na podporu udrzitelného
rozvoje cestovniho ruchu a nezdravé konkurencni prostredi uvnitf jednotlivych
destinaci cestovniho ruchu i mezi nimi. Z téchto ddvodi neni plné vyuzit potencial
udrzitelného rozvoje cestovniho ruchu a dochdzi k dlouhodobému snizovani
vykonnosti cestovniho ruchu a zhor$ovani konkurenceschopnosti Ceské republiky
jako turistického cile v rdmci Evropy.

U¢elem zavedeni regulace v cestovnim ruchu je nastavit doposud chybégjici
systém fizeni cestovniho ruchu, konkrétné pak definovat a zavést zavazné
organizacni struktury, vymezit jednotlivé arovné (stat — kraj — turisticka oblast)
véetné kompetenci, odpovédnosti a forem vzajemné spoluprace a komunikace.
Cilem regulace je zajistit efektivni rozvoj cestovniho ruchu a s tim souvisejici
trvalé zvySovani pfijmd cestovnim ruchem generovanych. Zarovernn dojde, mij.
diky jednotnému managementu a marketingu destinaci cestovniho ruchu,
ke zvy$eni povédomi Eeskych i zahrani¢nich navstévnikii o Ceské republice jako
turisticky atraktivni destinaci.

V rdmci pfipravy navrhu vécného zaméru zdkona o podpore a fizeni cestovniho
ruchu v Ceské republice jsou ¢erpany predeviim zkudenosti z Rakouska. Inspiraci bylo
mozné nalézt také na Slovensku, kde byl zdkon o podpofre cestovniho ruchu schvélen
v roce 2010 s U¢innosti od 1. ledna 2011.

PredloZeni navrhu vécného zaméru zakona o podpore a fizeni cestovniho ruchu
na jednani vlady Ceské republiky je planovéano v terminu do 30. listopadu 2010.

5.3 ACT ON THE PROMOTION AND MANAGEMENT OF TOURISM

The long-term absence of legal regulation and funding of tourism has resulted in
inefficient spending in this area, a lack of coordination and fragmentation of activities to
support sustainable development in tourism and an unhealthy competitive environment
within the various tourist destinations and between them. Therefore the full potential of
sustainable tourism development has not been exploited and this has led to a reduction in
the long-term performance of tourism and the undermining of the competitiveness of the
Czech Republic as a tourist destination within Europe.

The aim of introducing regulation into the tourist industry is to establish a system
of tourism management that has hitherto been missing, specifically, to define and
introduce a mandatory organisational structure, to define the various levels of tourism
management (state — region — tourist area) including the powers, responsibilities and
forms of cooperation and communication. The aim of regulation is to ensure the effective
development of tourism and the related permanent increase in the income generated by
tourism. The perception of the Czech Republic as an attractive tourist destination in the
eyes of Czech and foreign visitors should also improve, thanks to the unified management
and marketing of Czech tourist destinations.

Experiences from Austria were mainly used during the preparation of the draft of the
Act on the Promotion and Management of Tourism in the Czech Republic. Inspiration
could also be found in Slovakia, where an Act on the Promotion of Tourism was approved
in 2010 and would enter into force on January 1, 2011.

The plan is to submit the draft of Act on the Promotion and Management of Tourism
to the Government of the Czech Republic by November 30, 2010.
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6.1 PROPAGACNIi CINNOST AGENTURY CZECHTOURISM
- ROK 2009 A 1. POLOLETI 2010

Aktivity statni agentury CzechTourism sméfuji k tomu, aby se Ceska republika
etablovala jako uznavanad evropskd destinace cestovniho ruchu. Sit fungujicich
zahrani¢nich zastoupeni po celém svété, reklamni kampané, webové prezentace pro
tuzemskou i zahrani¢ni verejnost ale i icasti na veletrzich jsou nékterymi z prostiedka,
jak tohoto cile dosahnout.

Atraktivni Czech Specials

Projekt Czech Specials (www.ochutnejtecr.cz), na kterém agentura CzechTourism
spolupracuje s Asociaci hotelll a restauraci CR a Asociaci kuchaft a cukrara CR,
se vénuje popularizaci tradi¢ni c¢eské kuchyné. Od cervence 2009, kdy byl projekt
spustén, se uskute¢nila Fada akci, prezentaci atraktivni pro laiky i odborniky. V Ceské
republice probéhl v roce 2010 prvni ro¢nik soutéze nazvané Czech Food Cup, kdy se
mezi sebou utkali kuchafi z restauraci, které maji certifikat Czech Specials. V Polsku,
Madarsku, Rusku a Rakousku bylo na programu tzv. road show, tedy série akci, které
propagovaly ¢eskou gastronomii.

Propagace lazni

Tym lazenstvi zrealizoval v prvni poloviné roku 2010 velkou mediélni kampan na
podporu domdaciho lazeriského cestovniho ruchu. Kampan bézela celkem ¢tyfi mésice
a cilem bylo lakat ceské samoplatce do tuzemskych lazni véemi komunikacnimi
prostiedky (radio, tisk, internet, outdoor). Reklama odkazovala na webové stranky
www.ceskelazenstvi.cz.

Propagace v zahranici

V prvni poloviné roku 2010 byly zrealizovany vyznamné medialni kampané (tisk,
internet, radio, TV spoty i outdoor) v Némecku, Polsku, Slovensku, Madarsku. V tnoru
2010 zapocala celoro¢ni multimedialni kampan v Latinské Americe zamérena na
mladou generaci (tisténa média, kabelova TV, TV spoty na palubach letadel, internet)
V rdmci integrovaného opera¢niho programu (za pfispéni finan¢nich prostredk
z EU) probéhla televizni kampan na panevropskych televiznich kanalech (CNN
International, Eurosport, Sky News), kde kazdy spot vidélo nejméné 20 mil. divakd. Na
jare 2010 (kvéten - cerven) bylo odvysilano vice nez 300 reklamnich spot(.

Dovolena v Cesku - to leti! *

Dalsi projekt ma za cil podporu doméciho cestovniho ruchu a prezentuje dovolenou
v Cesku v prvni velké a ucelené marketingové kampani na celostatni trovni. Projekt,
ktery byl spustén v kvétnu 2010 zahrnuje celkem tfi aktivity. Prvni z nich - televizni,
rozhlasova a printova kampan - ukaze cestovani po Cesku jako sympatickou aktivitu
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6.1 PROMOTIONAL ACTIVITIES OF THE CZECHTOURISM AGENCY
—2009 AND THE FIRST HALF OF 2010

The activities of the CzechTourism state agency are directed at the establishment of the
Czech Republic as a respected European tourist destination. A network of functioning
foreign representative offices worldwide, advertising campaigns, websites for the domestic
and foreign public, as well as attendance of trade fairs are some of the means it uses to
achieve this goal.

Attractive Czech Specials

The Czech Specials project (www.ochutnejtecr.cz), the result of a collaboration between
the CzechTourism agency and the Association of Hotels and Restaurants of the Czech
Republic and the Association of Chefs and Confectioners of the Czech Republic, is dedicated
to the popularisation of traditional Czech cuisine. Since July 2009, when the project was
launched, a number of events and presentations, attractive to amateurs and professionals
alike, have been held. In 2010, the first annual Czech Food Cup contest was held in the
Czech Republic, where chefs from certified Czech Specials restaurants competed among
themselves. A “roadshow” was on the programme in Poland, Hungary, Russia and Austria,
in other words a series of events to promote Czech cuisine.

Spa Promotion

A team of spas launched a major media campaign in the first half of 2010 to promote
domestic spa tourism. The campaign ran for a total of four months and its goal was to use
all means of communication (radio, press, internet, outdoor) to lure Czech self-payers to
the local spas. Advertisements referred to the www.ceskelazenstvi.cz website.

Promotion Abroad

During the first half of 2010 an important media campaign (print, internet, ratio, TV spots
and outdoor advertising) was launched in Germany, Poland, Slovakia and Hungary. In
2010 a year-long multi-media campaign began in Latin America focused on the younger
generation (print media, cable TV, TV spots on-board aircraft, internet).

A television campaign ran on pan-European television channels (CNN International,
Eurosport, Sky News) under the Integrated Operational Programme (with funding from the
EU), where each spot was seen by at least 20 million viewers. More than 300 commercials
were broadcast during the spring of 2010 (May - June).

Holidays in the Czech Republic - it’s great! *

Another project aimed at promoting domestic tourism and presenting Czech holidays in
the first major integrated marketing campaign at national level. The project, which was
launched in May 2010, covers a total of three activities. The first of these — a television,
radio and print media campaign - presents travel in the Czech Republic as a pleasant

>



AKTIVITY AGENTURY CZECHTOURISM | ACTIVITIES OF THE CZECHTOURISM AGENCY

pro viechny vékové kategorie. Dalsi samostatnd kampan pak predstavi turisticka
informacni centra jako dulezity zdroj informaci pfi cestovani. Treti aktivitou bude
kompletni prestavba portdlu www.kudyznudy.cz, ktery ma ambici stat se hlavnim
informac¢nim zdrojem pro cestovani po Cesku.

Ceny Kudy z nudy

V roce 2009 a 2010 probéhly soutéze Ceny portalu Kudy z nudy. Cil soutéZe je stejny
jako smysl celého portalu — podpora a oZiveni domaciho cestovniho ruchu, motivace
Ceskych turistl k cestovani po tuzemsku a pomoc podnikateldm s propagaci jejich
nabidek.

Online kampan zaméfena na propagaci Prahy

Tuto kampani (kvéten — srpen 2009) pripravila Agentura CzechTourism spolu s Hlavnim
méstem Praha. Spolupréci podpofilo také Letisté Praha a Asociace hotel(l a restauraci s
36 hotely, které se na této kampani finan¢né podilely. Cilem bannerové kampané bylo
prezentovat Prahu jako idedlIni variantu pro dovolenou ¢i city break ve stfedni Evropé
a zvysit pfijezdy do metropole z okolnich destinaci.

Uzasné jina svatba

Kampan se sloganem Your Stunningly Different Wedding propagovala ve Velké Britanii
Ceskou republiku jako atraktivni destinaci pro svatebni a libadnkovou turistiku. Od zaFi
2009 az do srpna 2010 se vysilal reklamni spot na televiznim kanalu Wedding TV, na
zacéatku ledna 2010 se rozbéhla kampan v londynském metru, kterd ldkala vystiznim
sloganem LET PRAGUE BE YOUR VALENTINE. CzechTourism propagoval Ceskou
Lsvatebni” republiku také na veletrzich UK Wedding Show a The National Wedding Show.

Informace o ceskych turistech *

V poloviné roku 2010 byly vyhodnoceny vysledky prvni etapy (zima 2009/10)
projektu ,Realizace vyzkumu zaméreného na domdci cestovni ruch”. Vyzkum mapuje
navitévnost v jednotlivych turistickych oblastech a regionech Ceské republiky a
zaméfuje se na zjisténi skladby néavstévnikl, zpisob traveni volného casu, jejich
spokojenost s nabidkou cestovniho ruchu, vybavenim regionu, kvalitou poskytovanych
sluZzeb a zajem region v budoucnu opét navstivit.

Soutéz EDEN

Projekt European Destination of Excellence (Evropskd destinace nejvyssi kvality)
vypisuje kazdoro¢né Evropska komise a je do néj zapojeno vice jak dvacet evropskych
zemi. Agentura CzechTourism je odbornym garantem tohoto projektu v Ceské
republice. Téma rocniku 2010 mélo nazev Voda - turisticky cil a turisticka nabidka
kandidatl tedy musela byt zaloZzena na pfirodnich vodnich zdrojich. Destinaci mohla
do soutéze prihlasit jakakoliv organizace, ktera se podili na jejim rozvoji. Vitézem se za
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activity for all ages. Another independent campaign then introduces information centres
as an important source of information for travellers. The third activity will be the complete
renovation of the www.kudyznudy.cz website, which aims to become the main source of
information for travelling in the Czech Republic.

Kudy z nudy (Escape from boredom) prizes

In 2009 and 2010 the Kudy z nudy website prize competition was held. The purpose
of the competition is the same as the purpose of the whole website — the promotion and
revival of domestic tourism, motivating Czech tourists to travel round the country and
helping entrepreneurs to promote their products and services.

Online campaign aimed at promoting Prague

This campaign (May — August 2009) was prepared by the CzechTourism agency along with
the Capital City of Prague. This collaboration was also supported by Prague Airports and
the Association of Hotels and Restaurants, with 36 hotels providing financial support for
the campaign. The aim of the banner campaign was to present Prague as an ideal choice
for a City Break holiday in central Europe and to increase incoming tourism to the capital
from neighbouring destinations.

Your Stunningly Different Wedding

A campaign with the slogan “Your Stunningly Different Wedding” in Great Britain
promoted the Czech Republic as an attractive destination for wedding and honeymoon
tourism. From September 2009 to August 2010 commercials were aired on the Wedding
TV television channel and at the beginning of January 2010 a campaign ran in the
London Underground featuring the concise slogan “LET PRAGUE BE YOUR VALENTINE”.
CzechTourism also promoted the Czech “wedding” Republic at the UK Wedding Show and
The National Wedding Show tradefairs.

Information on Czech tourists *

In mid-2010, the results of the first stage (winter 2009/10) of a project entitled “Research
on domestic tourism” were assessed. The research maps visits in various tourist areas and
regions in the Czech Republic and aims to identify the composition of visitor groups, the
ways they use their leisure time, their level of satisfaction with what is on offer, the range
of tourist facilities in the region, the quality of the services provided and their interest in
revisiting the region in the future.

EDEN competition

The European Destination of Excellence project is launched each year by the European
Union with the participation of over twenty European countries. The CzechTourism
agency is the expert guarantor of this project in the Czech Republic. The theme for
the 2010 competition was water — which meant that candidate tourist destination or

9
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Ceskou republiku stal mikroregion Bystficko a ziskal tak kromé finanéni podpory
i medialni a marketingovou propagaci.

Dalsi akce Visegradské ctyiky

V rdmci spoluprace zemi Visegradské ¢tyrky na spole¢né propagaci stredoevropského
regionu na vzdalenych trzich probéhly v fijnu 2009 workshopy na vychodé
Ruska, roadshow v Moskvé a koncem roku byl zorganizovén fam trip pro japonské
touroperatory. V roce 2010 se uskutec¢nil workshop v Jekaterinburgu, roadshow
v péti vyznamnych indickych méstech. Mezi dalsi aktivity patfila i Uc¢ast na veletrhu
COTTM Peking. V prabéhu roku 2010 by méla byt spusténa nova verze webu
www.european-quartet.com, ktery bude pfispivat ke zvy3eni informovanosti
o zemich V4 jako unikatnim kulturné-historickém turistickém regionu.

Vice kongrest do regionti

Cilem nové vzniklého sdruzeni Czech Convention Bureau (fungujici od ledna 2010) je
jednotna propagace Ceské republiky (doma i v zahrani¢i) jako kongresové a incentivni
destinace a nasledné navyseni poctu akci v regionech. Mezi partnery momentalné
patii Praha, Liberec, Karlovy Vary, Zlin, Jizni Morava. Probéhly kampané propagujici
Cesko jako kongresovou destinaci nejen v zahranici, ale budou také zacileny i na
domaci firmy, které maji potencional v MICE byznysu.

Nové v Jekatérinburgu

CzechTourism oteviel v kvétnu 2010 druhé zahranic¢ni zastoupeni (ZZ) v Rusku, a to ve
tfetim nejdllezitéjsim mésté Ruska a centru obchodu, Jekatérinburgu. Ddvodem byl
narast turist(l z Ruska 0 30 % v roce 2008. ZZ v Jekatérinburgu se bude starat o asijskou
(zauralskou) ¢ast Ruska a také o staty byvalého Sovétského svazu (/-'\zerbajdién,
Kazachstan, Uzbekistan), které piejdou z kompetence zastoupeni CzechTourism
v Moskvé. ZZ Moskva bude nadale pokryvat evropskou ¢ast Ruska, Bélorusko a nové
mu pribude Estonsko.

tourist offer had to be based on natural water sources. Destinations could be entered in the
competition by any organisation involved in their development. The winner for the Czech
Republic was the Bystricko micro-region, which, in addition to financial aid, also won
media and marketing promotions.

Other events involving the Visegrdd Four

As part of the collaboration between the countries of the Visegrdd Four on the joint
promotion of the Central European region to distant markets, workshops were held in
October 2009 in Eastern Russia, a roadshow in Moscow and a fam trip was organised
at the end of the year for Japanese tour operators. In 2010, a workshop was held in
Jekaterinburg and a roadshow travelled to five major Indian cities. Other activities
also involved participation in the Beijing COTTM tradefair. The new version of the
www.european-quartet.com website, which will contribute to raising awareness of the
V4 countries as a unique cultural and historical tourist region should be running during
20170.

More conferences in the region

The aim of the newly created Czech Convention Bureau (operating from January 2010)
is the unified promotion of the Czech Republic (at home and abroad) as a congress and
incentive destination and a subsequent increase in the number of events in the regions. The
current partners include Prague, Liberec, Karlovy Vary, Zlin and South Moravia. Campaigns
were launched to promote the Czech Republic as a congress destination, not only abroad.
They will be targeted at domestic companies that show potential for the MICE business.

New in Jekatérinburg

In May 2010, CzechTourism opened a second foreign representation office (FRO) in Russia,
in the country’s third most important city and trading centre, Jekatérinburg. The reason
was a 30% increase in tourists from Russia in 2008. The FRO in Jekatérinburg will attend
to the Asian (East Ural) part of Russia, as well as the states of the former Soviet Union
(Azerbajan, Kazachstan, Uzbekistan), which will be transferred from the CzechTourism
FRO in Moscow. The Moscow FRO will continue to cover the European part of Russia and
Belorus, and will also acquire Estonia.
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PREHLED VYBRANYCH KONTAKTNICH ADRES
[ LIST OF SELECTED CONTACT ADDRESSES

STATNi ORGANY A INSTITUCE
/ GOVERNMENT AGENCIES AND INSTITUTIONS

Ministerstvo pro mistni rozvoj CR
/ Ministry for Regional Development of the Czech Republic
http://www.mmr.cz

Ceska centrala cestovniho ruchu - CzechTourism
/ Czech Tourist Autority - CzechTourism
http://www.czechtourism.cz
http://www.czechtourism.com

Narodni pamatkovy ustav
/ State Institute of Care of Historic Monuments
http://www.npu.cz

Cesky statisticky arad
/ Czech Statistical Office
http://www.czso.cz

HLAVNI MESTO PRAHA
/CITY OF PRAGUE

Magistrat hl. m. Prahy

/ Prague City Council
http://www.praha-mesto.cz
http://www.prahainfo.cz
http://www.praha.eu
http://www.prague-city.cz

Prazska informacni sluzba

/ Prague Information Service
http://www.praguewelcome.cz
http://www.prague-info.cz

Sprava Prazského hradu
/ Prague Castle Administration
http://www.hrad.cz

Czech Convention Bureau

http://www.czechconvention.com

SDRUZENI A SVAZY MEST A OBCi
/ ASSOCIATIONS AND UNIONS OF TOWNS AND COMMUNITIES

Sdruzeni historickych sidel Cech, Moravy a Slezska
/ Association of Historical Settlements in Bohemia, Moravia and Silesia
http://www.shscms.cz

Svaz mést a obci CR
/ Union of Czech Towns and Communities
http://www.smocr.cz

Asociace kraji Ceské republiky (AKCR)
/ Association of Regional Authorities
http://www.asociacekraju.cz

Sdruzeni lazenskych mist CR
/ Czech Spa Towns Association
http://www.spas.cz

Svaz lééebnych lazni CR
/ Czech Spas Association
http://www.lecebne-lazne.cz
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PROFESNi ASOCIACE A SVAZY
/ PROFESSIONAL ASSOCIATIONS AND FEDERATIONS

Asociace cestovnich kancela¥i CR (ACK €R)
/ Association of Travel Agencies of the Czech Republic
http://www.ackcr.cz

Asociace ¢eskych cestovnich kancelafi a agentur (ACCKA)
/ Association of Tour Operators and Travel Agencies of the Czech Republic/
http://www.accka.cz

Asociace hotell a restauraci CR
/ Czech National Federation of Hotels and Restaurants
http://www.ahrcr.cz

Asociace pravodca CR
/ CR Guides Association
http://asociaceprivodcli.cz

Sdruzeni privodct CR
/ Guides Assocciation
http://www.konecceskychpruvodcuvcr.cz/sdruzeni-pruvodcu

Svaz obchodu a cestovniho ruchu (SOCR CR)
/ Czech Confederation of Commerce and Tourism
http://www.socr.cz

Asociace kuchai a cukraii CR
/ Association of Chefs and Confectioners of the Czech Republic
http://www.akc.cz

Svaz venkovské turistiky
/ Union of Rural Tourism
http://www.svazvt.cz/

Evropské centrum pro ekoagroturistiku (ECEAT CZ)
/ European Centre for Eco Agro Tourism CZ
http://www.eceat.cz

Horska sluzba CR
/ Mountains Rangers
http://www.horskasluzba.cz

Kempy a chatové osady Ceské republiky
/ Camp Sites Association
http://www.camp.cz

Asociace leteckych provozovateli CR
/ Association of Air Carriers
http://www.mujweb.cz/www/alp.cr/

Svaz provozovatelt lanovek a vleki CR
/ Association of Chair-lift and Ski-lift Operators
http://www.splv.cz

Asociace turistickych regiont CR (ATUR)
Association of Tourist Regions of the Czech Republic
http://www.atur.cz

Asociace turistickych informacnich center Ceské republiky (A.T.1.C.)
Association of Tourist Information Centres of the Czech Republic
http://www.aticcr.cz

Ceska golfova federace
Czech Golf Federation
http://www.cgf.cz

KLUBY
/CLUBS

Klub ¢eskych turisti
/ Czech Tourist Club
http://www.kct.cz

Autoklub Ceské republiky
/Autoclub of the Czech Republic
http://www.autoklub.cz

UAMK - Ustfedni automotoklub CR
/ Central Auto-moto-club of the Czech Republic
http://www.uamk.cz
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MEZINARODNI AKCE A VELETRHY CESTOVNIHO RUCHU
/INTERNATIONAL TOURISM FAIRS

»G0"/,,Regiontour” Brno
http://www.bvv.cz/go

»Holiday World” Praha
http://www.holidayworld.cz
http://www.incheba.cz

MADI Travel Market
http://www.cot.cz

»TOURFILM” Karlovy Vary

http://www.tourfilm.cz

ODBORNE SKOLSTVi
/UNIVERSITIES

Vysoka Skola ekonomicka Praha
/ University of Economics
http://www.vse.cz

Vysoka Skola hotelova
Hotel Management College
http://www.vsh.cz

Vysoka Skola cestovniho ruchu, hotelnictvi a lazenstvi
Tourism, Hotel and Spa Management College
http://www.vscrhl.cz

MEZINARODNI INSTITUCE
/INTERNATIONAL INSTITUTIONS

Svétova organizace cestovniho ruchu
/ World Tourism Organization (UNWTO)
www.unwto.org

Gen. feditelstvi pro podnikani a priimysl
/DG Enterprise and Industry
http://ec.europa.eu/enterprise/index_en.htm

Poradni vybor pro cestovni ruch
/ Tourism Advisory Committee (TAC)
http://ec.europa.eu/enterprise/services/tourism/index_en.htm

Evropsky statisticky urad
EUROSTAT
http://epp.eurostat.ec.europa.eu

Organizace pro ekonomickou spolupraci a rozvoj (OECD)
www.oecd.org./cfe/tourism

Visegradska ctyirka (V4)
www.visegradgroup.eu
www.european-quartet.com

Stredoevropska iniciativa (CEI)
www.ceinet.org

Kongresovy a incentivni cestovni ruch
www.iccaworld.com
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