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Uvodni slovo

Pro cestovni ruch v Ceské republice predstavoval rok 2007 obdob{ dalsiho rlistu,
v némz se podafilo dokoncit nékolik dlleZitych Ukold, na kterych se podstatnym
zplsobem podilelo prostrednictvim odboru cestovniho ruchu Ministerstvo pro mistni
rozvoj CR. Zaroven tento rok pfines| nékolik daldich zmén zejména v nastaveni
systému financovani cestovniho ruchu, které byly spojeny s urcitymi presuny
nékterych kompetenci na regiondlni Groven. Aktivity MMR CR se timto omezily pouze
na zahdjeni realizace ddlezitych narodnich a systémovych intervenci, coz vedlo
k posileni role ministerstva jako nezastupitelného metodického a koordina¢niho mista
v oblasti cestovniho ruchu pro vSechny subjekty v tomto odvétvi pdsobici. Vyznam
této role ministerstva a realizace takovych aktivit jsou dlleZité zejména
z hlediska budouciho koncepéniho rozvoje cestovniho ruchu v Ceské republice.

0O systémovém pristupu MMR CR sv&d¢f i v tomto roce vliaddou CR schvéalena Koncepce
statni politiky cestovniho ruchu na obdobi 2007 - 2013. Stala se tim zakladnim
strategickym materidlem pro realizaci vyznamnych aktivit odboru cestovniho ruchu
v tomto odvétvi na nékolik let dopredu, ale i dileZitym dokumentem z hlediska fizeni
a organizace cestovniho ruchu v Ceské republice. Rovnéz schvéleni Integrovaného
operacniho programu bylo nezbytnym krokem pro zahajeni realizace pfipravovanych
zamérd odboru cestovniho ruchu a agentury CzechTourism a bylo navézanim na
Gspésnou finan¢ni podporu tohoto odvétvi ze strukturalnich fondd EU ze strany MMR
CRv minulych letech.

Pozitivni vysledky prace se odrazily na Uspésich, které MMR CR dosahlo také
v oblasti mezindrodni spoluprdce v oblasti cestovniho ruchu, kdy se
na zakladé dlkladné pripravené kandidatury podarilo zastupclim odboru cestovniho
ruchu ziskat pro rok 2008 velmi prestizni zasedani Regionalni komise pro Evropu
Svétové organizace cestovniho ruchu (UNWTO) a Clenstvi ve Vyboru pro statistiku
a Satelitni Gcet (TSA) téze organizace.

Z pohledu dalsiho rozvoje cestovniho ruchu byl rok 2007 vyznamny predevsim tim, Zze
jednotlivé kraje dostaly moznost prostrednictvim Regionalnich operacnich programd
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Introductory word

The year 2007 represented another period of further growth where a few important
objectives were completed with help from the Ministry for Regional Development of
CZ through their Tourism Department. At the same time this year has brought on
several changes in the setup of the tourism financing system, which were related to
certain shifts in competencies on regional level. MMR CZ activities were thus limited to
only initiating the realization of important national and system intervention, which
lead to the strengthening of the ministry's role as the irreplaceable methodical and
coordination point in tourism for all entities operating in this field. Significance of the
ministry's role and realization of such activities are important especially from the
perspective of future conceptual development of tourism in the Czech Republic.

The State Tourism Policy Concept in the CZ for 2007 - 2013 was approved during this
year by the Czech government, which is a proof of systematic approach by MMR CZ. It
has therefore become not only the basic fundamental strategic document for the
realization of significant activities by the Tourism Department for few years ahead, but
also animportant document from the perspective of management and organization of
tourismin the Czech Republic. The approval of the Integrated Operational Programme
was also an essential step for the initiation to start the realization of projects prepared
by the Tourism Department and CzechTourism agency and also was a continuation in
successful financial support of this field from EU funds on behalf of the MMR CZ in the
previous years.

Positive work results have reflected in successes, which the MMR CZ has achieved in
the field of international cooperation in tourism, when based on a thoroughly prepared
candidacy the Tourism Department representatives for 2008 were able to obtain a
very prestigious meeting of the Regional Committee for Europe of the World Tourism
Organization (UNWTO) and a membership in the Committee for statistics and Tourism
Satellite Account (TSA) of the same organization.

From the perspective of further development in tourism the year 2007 was significant
especially with the fact that various regions were given the opportunity to utilize



dle svych specifickych potfeb vyuzivat financni prostfedky na své rozvojové aktivity.
To nepochybné v blizké budoucnosti prispéje k vyraznému rozvoji cestovniho ruchu
i v oblastech, které nebyly doposud dostate¢nym zplsobem podporovany a pritom
mohou z hlediska cestovniho ruchu mnohé nabidnout. Po nékolika letech Usili o vétsi
aktivizaci rozvoje cestovniho ruchu v regionech a ziskani zejména vétsiho poctu
zahrani¢nich ndavstévnikd, jsou v této dobé jiz vytvoreny podminky
pro to, aby se zacalo dafit tento zamér postupné naplfiovat.

Rovnéz publikované statistické vysledky za rok 2007 jsou dokladem nejenom
rostouciho vyznamu a ménicich se trendd cestovniho ruchu, ale i Gspéchem, kterého
Ceskd republika dosahla zejména v oblasti marketingu a propagace.
| presto, Zze se mezirotné poclet prijezd( zahrani¢nich turistd do hromadnych
ubytovacich zafizeni zvysil jen o 3,8 %, vyrazné zvySeni devizovych pfijmi
z cestovniho ruchu 0 19,9 % doklad3, Ze se Ceska republika postupné stava destinaci,

Uroven kvality poskytovanych sluzeb.

Vazeni Ctenari, na nasledujicich strankach se budete mit pfilezitost seznédmit s celou
fadou uzitecnych informaci, které mapuji ¢Cinnost a vysledky prace odboru cestovniho
ruchu MMR CR. Soucasné je publikace dopInéna o aktualni statistické informace za rok
2007 o vyvoji a trendech cestovniho ruchu v Ceské republice. Pevné véfime, Ze se tato
publikace pro Vas stane dlleZitym informac¢nim a studijnim materialem, ke kterému
se budete radi vracet.

Kolektiv autord

financial resources for their development activities according to their specific needs
through Regional Operational Programmes. This undoubtedly will contribute in the near
future to a significant development of tourism also in areas, which were to this day
insufficiently supported and at the same time can, from the perspective of tourismin the
regions, have much to offer. Following a few years of striving to activate the
development of tourism in the regions and especially getting a greater number of
foreign travellers, there are currently such conditions in place that this project can start
to be gradually fulfilled.

The published statistical data for 2007 are also a proof of not only the growing
significance and changing trends in tourism, but also the success that the Czech
Republic has achieved especially in the field of marketing and promotion. In spite of the
fact that the annual arrival of foreign tourists to collective accommodation
establishments has grown by 3.8% from the previous year, the significant rise of foreign
currency revenues from tourism by 19.9% documents that the Czech Republic is
gradually becoming a destination for more demanding and wealthier visitors who look
fora certain quality of provided services.

Dear readers, the following pages will give you the opportunity to become familiarized
with a number of useful information, which map the activities and results of the work
performed by the Tourism Department of the MMR CZ. Currently this publication also
contains statistical information for the year 2007 on development of trends in tourism
within the Czech Republic. We firmly believe that this publication will become important
information and study material for you, to which you will gladly keep turning to.

Team of authors.







1 Aktualni informace MMR o Cestovnim ruchu / Current Information of MRD on Tourism

1.1 Destinace Ceska republika - jedni¢ka v srdci
Evropy aneb nova Koncepce statni politiky
cestovniho ruchu

Dne 7. listopadu 2007 usnesenim ¢. 1239 vlada CR schvalila novou Koncepci statnf
politiky cestovniho ruchu v CR na obdobi 2007 - 2013 (dale jen Koncepce) jako
zakladni stfednédoby strategicky dokument pro oblast cestovniho ruchu v Ceské
republice.

Hlavnim motivem pro zpracovani nové Koncepce se stalo ¢&lenstvi CR
v Evropské unii a s tim spojend moznost vyuzivani finan¢nich prostredkd
ze strukturdinich fondld EU pro potfeby cestovniho ruchu. Zaroven
i vzrlstajici vyznam odvétvi cestovniho ruchu pro néarodni hospodarstvi CR
vyznamnym zplisobem pfispél k nutnosti zpracovat moderni koncepéni material,
ktery by se stal spole¢nou vizi a cilem vSech subjektd cestovniho ruchu v CR.
Iniciatorem zpracovani nové Koncepce se ve spolupraci se Sirokou odbornou
a profesni verejnosti stal odbor cestovniho ruchu Ministerstva pro mistni rozvoj CR.

Hlavnim cilem nové Koncepce je rozvoj odvétvi cestovniho ruchu, ktery vychazi

1.1 Destination Czech Republic - number one in the
heart of Europe or in other words State Tourism
Policy Concept in the Czech Republic

On November 7" 2007 a ruling of the Czech Republic Government No. 1239 has
approved the State Tourism Policy Conceptin the CZ for 2007 - 2013 (hereafter only as
Concept) as the fundamental medium range strategic document for tourism in the
Czech Republic.

Main motive for preparing a new Concept was the CZ membership at the European
Union and the opportunity to benefit from financial resources from EU funds for
tourism needs. At the same time the growing significance of tourism for Czech
national economy has significantly contributed to the necessity to prepare a modern
conceptual document, which would become a common vision and objective for all
entities in tourism in CZ. Initiator for preparing a new Concept and in cooperation with
a broad expert and professional public has become the tourism department of the
Ministry for Regional Development of CZ.

Main objective of the new Concept is the development of tourism, which stems from




z aktivizace zejména privatnich zdroji zamérenych na cestovni ruch, systémového
a koncepcniho pristupu verejné spravy na vsSech Udrovnich jako zdroje
konkurenceschopnosti, zaméstnanosti a hospodarského ristu, zejména v tGzemich
s vhodnym potencialem pro efektivni rozvoj tohoto odvétvi.

Zakladem strategické ¢asti Koncepce je vize ,Destinace Ceska republika -
jednicka v srdci Evropy*“, kterd je mottem celého dokumentu
a predstavuje cil, jenZ ma prostrednictvim systému priorit a opatreni iniciovat rozvoj
cestovniho ruchu jako silného ekonomického odvétvi. Systém priorit Koncepce pfitom
také vychazi z predpokladu, ze odvétvi cestovniho ruchu je zalozeno na malém
a stfednim podnikani a je jednim z mnoha nastrojd regionalni politiky.

Soucasti prvni priority Koncepce je tvorba konkurenceschopnych produktl
cestovniho ruchu na narodni a regionalni Grovni, jenz by méla byt smyslem cinnosti
vSech subjektl plsobicich v oblasti cestovniho ruchu, pricemz jejich zakladem musi
byt atraktivita, jedine¢nost a rozmanitost.

Prostrednictvim druhé priority Koncepce, kterd je zamérena na rozSifovani
a zkvalitiovani infrastruktury a sluzeb cestovniho ruchu bude podporovana realizace
kvalitni zakladni a doprovodné infrastruktury cestovniho ruchu, rekonstrukce
kulturné-historickych pamatek a zachovani prirodnich lokalit vyuzivanych pro ces-
tovni ruch. Limitem rozvoje je dlouhodobé rozdilna kvalita a Uroven poskytovanych
sluzeb a proto bude cilem této priority realizovat néktera opatreni ke zlepseni tohoto
stavu.

Marketing a propagace maji z hlediska Uspésnosti prodeje kvalitnich produktd na trhu
cestovniho ruchu rozhodujici roli. Pro tento Gcel i pro rozhodovani véech subjekt
plsobicich v oblasti cestovniho ruchu je rovnéz nezbytné disponovat dostatkem
kvalitnich informaci a relevantnimi statistickymi daty. Se stale se zvySujicimi naroky

the activation of especially private sources focused on tourism, systematic and
conceptual approach by the public administration on all levels as sources of
competitiveness, employment and economic growth, especially in areas with suitable
potential for effective growth in this field.

The foundation of the strategic part of the Concept is the vision “Destination Czech
Republic - number one in the heart of Europe”, which is the motto of the entire
document and represents an objective, which through a system of priorities and
measures is supposed to initiate development of tourism as a strong field of economy.
System of Concept priorities also stems from the presumption that tourism is based on
smalland medium enterprises and is one of the many tools in regional policy.

Part of the first Concept priority is the creation of competitive tourism products on
national and regional level, which should be the purpose of activities for all entities
operating in tourism, while they must be based on attractiveness, uniqueness and
variability.

Realization of quality basic and accompanying tourism infrastructure renovation of
cultural-historic monuments and preservation of natural localities used for tourism
will be supported through the second Concept priority, which is focused on
expanding and improving infrastructure and service in tourism. Limitation for the
development is the long term differences in quality and level of provided services and
therefore an objective of this priority will be to realize certain measures to improve this
state.

Marketing and promotion have a decisive role from the perspective of successful sale
of quality product on the tourism market. For this purpose as well as for decision
making of all entities operating in tourism it is also necessary to have available a
sufficient amount of quality information and relevant statistical data. With the ever




na kvalitu poskytovanych sluzeb je kladen stale vétsi diiraz na kvalitu a rozvoj lidskych
zdrojl. Opatreni zamérenda na zlepseni stavu v téchto oblastech jsou soucasti treti
priority Koncepce.

Specifikem odvétvi cestovniho ruchu je nutnost spoluprace celé rady subjektd
na mnoha Grovnich od drobnych podnikateld, mistni a krajské samospravy, statni
spravy, neziskovych organizaci a dalSich. Za kli¢ovy nastroj fizeni cestovniho ruchu je
mozné v této oblasti jednoznacné povazovat funkéni kvalitni organizacni strukturu,
jejiz vytvarenije soucasti ¢tvrté priority Koncepce.

Nova Koncepce se poprvé v historii zabyva nékterymi doposud nefesenymi problémy
v oblasti cestovniho ruchu a v tomto sméru je z hlediska politiky cestovniho ruchu
velmi prélomovym dokumentem. Jedna se zejména o otdzky spojené s organizaci
arizenim cestovniho ruchu, s rozdélenim ¢innosti mezi statni spravou a samospravou,
s vyzkumem v oblasti cestovniho ruchu, s nastroji v oblasti krizového managementu
amnohé dalsi.

Uspé3na realizace Koncepce je véak zejména zavisla na vhodné a presné nastavené
implementaci stanovenych strategickych zamérd, a proto byl na zakladé usneseni
vlddy ke Koncepci zpracovan a predlozen vladé CR ke schvéleni Provadéci
dokument ke Koncepci, ve kterém jsou jednotlivé zaméry Koncepce dale
rozpracovany. Dne 23. ¢ervence 2008 usnesenim vlady CR ¢. 913 byl tento dokument
schvaélen. Provadéci dokument ke Koncepci tak v souc¢asné dobé predstavuje jakysi
ak¢ni plan, ve kterém je podrobné popsano to, jakym zplsobem dosahnout realizaci
jednotlivych aktivit Koncepce. K témto aktivitdim zde jsou stanoveny konkrétni
nastroje, zplisob a doba realizace v¢etné urceni realizatord, ktefi budou odpovédni
za jejich pInéni.

Zakladnim ndastrojem implementace Koncepce jsou strukturdini fondy EU,
Z nichz je to predevsim Integrovany operacni program (IOP), Regiondlni operacni
programy (ROP), dalsi tematické operacni programy a operacni programy Evropské
Uzemni spoluprace. DalSim vyznamnym ndstrojem realizace je i Program rozvoj
venkova, ktery stoji mimo systém strukturalnich fond EU. Realizace Casti aktivit
Koncepce pokryji rozpocty jednotlivych resortd (predevsim MMR CR spolu
s CzechTourism) a kraji. Smyslem Koncepce je aktivizovat rovnéz privatni zdroje,
proto pri spravné zvolené strategii mohou byt nékteré aktivity realizovany praveé
z nich. Z tohoto ddvodu je Provadéci dokument doplnén finan¢nimi tabulkami
operacnich program( relevantnich pro oblast cestovniho ruchu.

Novéa Koncepce vcetné aktualné schvaleného Provadéciho dokumentu predstavuje
logické vyusténi nékolikaleté prace prednich odbornikl z oblasti cestovniho ruchu.
Koncepce je velmi otevienym dokumentem, ktery je flexibilné pripraven reagovat
na potreby tohoto odvétvi, pficemz jeji postupné naplnéni je z hlediska dalsiho rozvoje
cestovniho ruchu v Ceské republice velmi ddleZité a v dlouhodobém horizontu povede
k rozvoji a posileni jeho postaveni jako silného ndrodohospodarského odvétvi.

Podrobnéjsi informace o Koncepci statni politiky CR v CR na obdobi 2007 - 2013
a Provadécim dokumentu ke Koncepci je mozné najit na webovych strankach
Ministerstva pro mistni rozvoj CR.

increasing demands on quality of provided services a greater emphasis is placed on
development of human resources. Measures focused on improving the existing state
inthese areas are part of third Concept priority.

A specific of tourism is the necessity of cooperation between a number of entities on
many levels starting with small entrepreneurs, local and regional government, state
administration, non government organization and others. A functional and quality
organizational structure, creation of which is part of fourth Concept priority can be
clearly considered a key tool in tourism managementin this area.

The new Concept for the first time in history focuses on some issues not resolved to
this day in tourism and in this sense from the perspective of tourism policy it is a
breakthrough document. These are especially issues related to organization and
management of tourism, with division of activities between state administration and
local government, with research in tourism, with tools in the field of crisis
management and many others.

Successful realization of the Concept is however specially dependent on properly and
precisely set implementation of defined strategic projects, and this is why based on a
government ruling on the Concept an Implementation document to the Concept
was prepared and submitted to the Czech government in which the individual projects
of the Concept are furthermore elaborated. This document was approved on July 23"
2008 through a Czech government Ruling No. 913. Today, the Implementation
document to the Concept therefore represents a kind of an action plan, which contains
a detailed description of how to achieve a realization of individual concept activities.
There are specific tools, method and time of realization including determination of
contractor, who will be responsible for their fulfilment, specified here for these
activities.

Basic tool for implementation of the Concept are the EU funds, from which there is
especially the Integrated Operational Programme (IOP), Regional Operational
Programmes (ROP), other theme operational programmes and operational
programmes of the European territorial cooperation. Another significant tool for
realization is also the Programme for Rural Development, which stands outside of the
system of EU funds. Realization of part of the Concept activities will be covered by the
budgets of individual resorts (especially MMR CZ along with CzechTourism) and
regions. The meaning of the Concept is to also activate some private resources, and
this is why with a properly selected strategy certain activities could be financed from
these. This is the reason why the Implementation Document is supplemented with
financial charts of operational programmes relevant for tourism.

New Concept, including currently approved Implementation Document represents a
logical product of several years of work by top workers from tourism. The Concept is a
very open document, which is prepared to flexibly react to the needs of this field, while
its gradual fulfilment is from the perspective of further development of tourism in the
Czech Republic very important in the long term horizon and will lead to the
development and strengthening of its standing as a strong branch of national
economy.

More detailed information on the State Tourism Policy Concept in CZ for 2007 - 2013
and the Implementation Document to the Concept can be found on the Ministry for
Regional Development of CZ website.



1.2 Podpora cestovniho ruchu z fondu EU

v programovacim obdobi 2007 - 2013

V novém programovacim obdobi 2007 - 2013 doSlo k zdsadni zméné
v rozdéleni kompetenci souvisejicich s financovanim cestovniho ruchu
ze strukturdlnich fondl Evropské unie. Do té doby byla vétSina prostredki
soustredéna pouze ve Spole¢ném regionalnim operacnim programu, ze kterého byl
cestovni ruch podporovan jak na narodni tak regionalni Grovni. Narodni strategicky
referencni rdmec vSak stanovil nova pravidla a oblast cestovniho ruchu je nyni
podporovana z vice zdrojl.

Jednim z téchto zdrojl je Integrovany operacni program (IOP), ktery je obecné
zaméren na zefektivnéni fungovani verejné spravy a lepsi vyuziti potencialu Gzemi
prostrednictvim narodnich systémovych intervenci, pricemz cestovni ruch je zde
chapan jako jedna z t&chto intervenci. Ridicim orgdnem IOP je Ministerstvo pro mistni
rozvoj CR a cestovn{ ruch je zde podporovan v rdmci prioritni oblasti ¢. 4 - Narodn{
podpora cestovniho ruchu. Tato prioritni oblast je koncipovana jako vicecilova, a tak
viechny aktivity mohou byt realizovany na celém tGzemi CR véetné hlavniho mésta
Prahy. Celkem je v IOP alokovano vcetné narodnich a soukromych zdrojd cca 77,5 mil
EUR. V IOP budou v ramci péti aktivit realizovany pouze narodni a systémové projekty
zamérené na zavedeni narodniho informacniho a rezervacniho systému cestovniho
ruchu, rozsifeni statistickych informaci o cestovnim ruchu, kvalitu sluzeb v oblasti
cestovniho ruchu a prezentaci CR prostfednictvim tvorby kvalitnich narodnich
produktd cestovniho ruchu. Pro zajisténi systémového a narodniho charakteru vsech
predkladanych projektd budou nositeli vétsiny aktivit Ministerstvo pro mistni rozvoj
CR a CzechTourism a jen men$i ¢ast t&chto finanénich prostfedk bude urcena
pro nestatni neziskové organizace a zajmova sdruzeni pravnickych osob
s celorepublikovou pdsobnosti.

Hlavnim finan¢nim zdrojem v oblasti cestovniho ruchu se v tomto programovacim
obdobi stalo celkem sedm Regiondlnich operaénich programi (ROP), jez jsou
samostatné rizeny prislusnou Regionaini radou daného regionu soudrznosti. Celkové
je v ROP alokovano na cestovni ruch véetné narodnich a soukromych zdrojd cca 981,9
mil EUR. ROP maji na cestovni ruch uréenou vétsSinou jednu prioritni osu, v niz je
pokryto Siroké spektrum oblasti podpory. V réamci nich mohou byt financovany
zejména aktivity zamérené na vybudovani nebo obnovu zakladni a doprovodné
infrastruktury cestovniho ruchu - napr. vystavba a rekonstrukce ubytovacich zarizeni,
turistickych cest, rekonstrukce kulturnich pamatek nebo technickych zajimavosti
pro vyuziti v cestovnim ruchu, rozvoj a obnova sportovnich aredl( vyuZzitelnych
primarné pro cestovni ruch, modernizace a rozvoj v oblasti lazefstvi. Dalsi oblasti
podpory jsou uréeny na marketing cestovniho ruchu - napr. marketingové kampané,
informacni a komunikacni technologie v oblasti fizeni a propagace cestovniho ruchu
adalsi.

Dil¢im zplGsobem bude cestovni ruch podporovan i z ostatnich tematickych
operaénich programu, a to zejména OP vzdélavani pro konkurenceschopnost a OP
Lidské zdroje a zaméstnanost. V téchto programech sice neni cestovni ruch nikde
specificky zminén, ale nastaveni téchto programd umoznuje zejména Ministerstvu
pro mistni rozvoj CR pfedkladat nékteré systémové projekty v oblasti vzd&lavani

1.2 Support of tourism from the EU fund in

programme period 2007 - 2013

Fundamental changes have occurred in the new programming period 2007 - 2013 in
the division of competencies related to financing of tourism from European Union
funds. Up until that time most of the resources were concentrated only in the Joint
Regional Operational Programme, from which tourism was supported on the national
as well as regional level. National Strategic Framework has however defined some
new rules and the field of tourism is now supported from multiple sources.

One of these sources is the Integrated Operational Programme (IOP), which is
generally focused on making the public administration operate more efficiently and
improving the utilization of a territory's potential through national systematic
interventions, while tourism is here understood to be one of these interventions. The
Co-ordination Authority for IOP is the Ministry for Regional Development of CZ and
tourism is supported here within the priority field no. 4 - National support of tourism.
This priority field is conceived as a multi-objective, and thus all activities can be
realized across the entire CZ territory including the state capital of Prague. In total
there are approx. 77.5 million EUR allocated in IOP including national and private
resources. Only national and system projects will be realized in five IOP activities and
these will be focused on introducing a national and reservation system of tourism,
expansion of statistical information on tourism, quality of services in the field of
tourism and presentation of CZ through formation of quality national tourism product.
To ensure a systematic and national character of all submitted projects Ministry for
Regional Development of CZ and CzechTourism will be the bearers of most activities
and only a smaller part of these financial resources will be intended for non
governmentorganizations and legal entity interest groups with national competence.

Main source of finances for the field of tourism in this programme period became a
total of seven Regional Operational Programmes (ROP), which are individually
managed by a Regional Council of the given cohesion region. Including national and
private resources there are approx 981.9 million EUR allocated in ROP for tourism. ROP
mainly have a single priority axis defined for tourism and in it is a wide spectrum of
support areas. Within these activities focused on development and renewal of basic
and accompanying infrastructure of tourism - e.g. construction and renovation of
accommodation facilities, tourist paths, renovation of cultural monuments or
technical inventions to be used in tourism, development and renewal of sports
facilities to be used primarily for purposes of tourism, modernization and
development in the field of health resorts. Other fields of support are intended for
tourism marketing - e.g. advertising campaigns, information and communication
technologies in the field of management and promotion of tourism and more.

Tourism, in a partial way, will be supported also from other theme operational
programmes, especially OP Educating for Competitiveness and OP Human
Resources and Employment. Although tourism may not be specifically mentioned
anywhere in these programmes, but the setup of these programmes enables
especially the Ministry for Regional Development of CZ to submit some system
projects in the area of education and development of human resources in tourism.

However, tourism in the new programming period is also supported through



a rozvoje lidskych zdrojl v cestovnim ruchu.

Cestovni ruch je vSak v novém programovacim obdobi podporovan
i prostfednictvim programi pieshraniéni spoluprace. Pro Ceskou republiku
existuji tyto operacni programy s Polskem, Saskem, Bavorskem, Rakouskem
a Slovenskem, v nichZ je k dispozici cca 190 mil EUR financnich prostredkd, které
ovéem nejsou k dispozici pouze pro Ceskou republiku. Bude tedy zaviset na kvalité
predlozenych projektd, kolik z této alokace nakonec Ceské republika ziska.

Vyznamnym financnim zdrojem je rovnéz Program rozvoje venkova, ktery byl ze
systému  strukturdinich fondd EU pro toto programovaci obdobi vyclenén a je
samostatné financovan v ramci spolecné zemédélské politiky EU z Evropského
zemédélského fondu pro rozvoj venkova. Cestovni ruch je v tomto programu chapan
jako prilezitost pro diverzifikaci ekonomickych aktivit na venkové, ¢imz vyznamné
prispiva k rozvoji nezemédélské produkce. Celkové je na podporu rozvoje cestovniho
ruchu v tomto programu alokovano véetné verejnych a soukromych zdrojd cca 144,8
mil EUR, ze kterych budou podporovany projekty zamérené zejména na budovani
rekreacni infrastruktury a zajisténi sluzeb pro pési a vodni turistiku, lyZovani,
budovanivinarskych stezek a hippostezek.

Financni prostiedky alokované ve zminénych operacnich programech predstavuiji
vyznamnou pfilezitost pro rozvoj cestovniho ruchu v Ceské republice a jsou ziejmé
posledni takto masivni finan¢ni podporou ur¢enou na podporu tohoto odvétvi.
Podminkou pro efektivni vyuziti vice nez 1,2 mld. EUR, které jsou v téchto programech
pro cestovni ruch alokovany, je vsak dostatek kvalitnich projektl a jejich nasledna
Uspésnarealizace.

Systém programového financovani v oblasti cestovniho ruchu je v novém obdobi
nastaven tak, aby odpovidajicim zplisobem reflektoval potfeby cestovniho ruchu
v Ceské republice. Se vznikem Regionalnich operacnich programt, dostaly jednotlivé
regiony do své kompetence vyrazny nastroj k tomu, jak se znalosti mistnich podminek
Gcinné podporovat rozvoj cestovniho ruchu. Jednotlivé operacni programy jsou mezi
sebou znacné provazany a realizace mnohych dlezitych intervenci je na sobé pfimo
zavisla. Jsou tedy vytvoreny velmi dobré podminky pro to, aby pfi Gspésné realizaci
navrzenych zamérd byly vytvoreny silné synergické efekty, které povedou k dalsimu
rozvoji cestovniho ruchu v Ceské republice.

Podrobnéjsi informace o programovém financovani v oblasti cestovniho ruchu je
mozné najit na webovych strankach www.strukturalni-fondy.cz

1.3 Zaméry odboru cestovniho ruchu Ministerstva pro
mistni rozvoj CR realizované v Integrovaném

operacnim programu

Odbor cestovniho ruchu bude v pristich letech nositelem nékolika velmi ddlezitych
projektll v Integrovaném opera¢nim programu (IOP), ktery se v programovacim
obdobi 2007 - 2013 stal jedinym vyraznym finan¢nim nastrojem, jehoz
prostfednictvim bude mit moznost Ministerstvo pro mistni rozvoj CR realizovat
nékteré vyznamné zaméry v oblasti cestovniho ruchu. Jednotlivé zdméry vychazeji

cross-border cooperation. For the Czech Republic these operational programmes
are with Poland, Saxony, Bavaria, Austria and Slovakia, where there are approx. 190
million EUR of financial resources available in these, which however are not available
solely for the Czech Republic. It will therefore depend on the quality of submitted
projects as to how much from this allocation will in the end be obtained by the Czech
Republic.

A significant source of finances is also the Rural Development Programme, which
was extracted from the EU funds for this programming period and is financed
separately as part of the joint agricultural EU policy from the Agricultural fund for rural
development. Tourism in this programme is understood to be an opportunity for
diversification of economic activities in the rural areas, which significantly contributes
to the development of non-agricultural production. In total there are approx. 144.8
million EUR allocated for the support of tourism from public and private resources,
which will be used to support projects focused especially on the construction of
recreational infrastructure and providing of services for pedestrians and water
tourism, skiing, development of vineyard paths and horse paths.

Financial resources allocated in the mentioned operational programmes represent a
significant opportunity for development of tourism in the Czech Republic and are
possibly a last such massive financial support intended to support this field. Condition
for effective utilization of more than 1.2 billion EUR, which are allocated in these
tourism programmes is however a sufficient amount of quality projects and their
following successful realization.

System of programme financing in the tourism field is set for the new period in such a
way that it appropriately reflects the needs of tourism in the Czech Republic. The
individual regions, with the establishment of Regional Operational Programmes,
received into their competence a significant tool for utilizing knowledge of local
conditions to effectively support the development of tourism. Individual operational
programmes are mutually highly interconnected and realization of many important
interventions is directly dependent on each other. Therefore very good conditions are
created for when proposed projects are successfully realized that strong synergy
effects will be established and these will lead to further development of tourism in the
Czech Republic.

Detailed information on the programme financing in the tourism field can be found on
the web www.strukturalni-fondy.cz

1.3 Projects of the Tourism Department of the Ministry
for Regional Development of the Czech Republic

realized as part of the Integrated Operational
Program

The Tourism Department will bear several projects of high importance in the
Integrated Operational Program, which for the period 2007 - 2013 became the only
significant financial instrument through which the Ministry for Regional Development
will have the opportunity to realize some significant projects in the area of tourism.
Individual projects stem especially from the approved State Tourism Policy Concept of



pfedevsim ze schvalené Koncepce statni politiky cestovniho ruchu v CR na obdobf
2007 - 2013 a v obecné roviné se zaméruji na dvé zakladni oblasti cestovniho ruchu -
kvalitu sluzeb a statistiku.

Vzhledem k charakteru IOP, ktery je v oblasti cestovniho ruchu - Prioritni oblast ¢.4
Narodni podpora cestovniho ruchu zaméren pouze na podporu narodnich
a systémovych intervenci, budou i tyto aktivity realizovany v souladu s timto
zamérenim. Jednotlivé projekty budou ve vétsiné pripad( predstavovat komplexni
reSeni v téchto oblastech cestovniho ruchu na nékolik let dopredu, a proto bude jejich
priprava a nasledna realizace vyzadovat zna¢né Gsili a zapojeni celé rady partnerd,
ktefi se stanou jejich odbornymi gestory. VSechny projekty budou pripravovany prfimo
odborem cestovniho ruchu ve spolupraci s prislusSnymi odbornymi partnery
a nasledné hodnoceny nezavislymi hodnotiteli (experty pro danou oblast cestovniho
ruchu) dle jiz schvalenych hodnoticich kritérii. Projekty budou predkladany dle jejich
aktudIni pripravenosti a také ve vazbé na dalsi aktivity realizované z ostatnich
operacnich program0 tak, aby byla zachovana vzajemna provazanost jednotlivych
zamérl ze strukturalnich fondl EU a odpovidajicim zplsobem byly napliovany
schvélené indikatory IOP.

Projekty zamérené na kvalitu v oblasti cestovniho ruchu budou realizovany
v ramci aktivity b) Zavadéni a informacni podpora narodnich a mezinarodnich
standardu ve sluzbach cestovniho ruchu, pficemz celkové je na tuto oblast
podpory alokovano vice nez 14,5 mil EUR. Odbor cestovniho ruchu jako konecny
prijemce a jediny opravnény Zadatel v této aktivité bude predkladatelem vsech
projektd. Cilem MMR CR je i prostfednictvim této aktivity IOP v oblasti kvality sluZzeb
v cestovnim ruchu prispét k posileni a aktivni roli jednotlivych profesnich sdruzeni,
které by se do budoucna mély stat garanty kvality poskytovanych sluzeb za dané
oblasti cestovniho ruchu. Mezi projekty, které budou v této aktivité realizovany,
budou projekty zamérené na zavadéni evropskych standardl cestovniho ruchu,
klasifikaci ubytovacich zafizeni, standardy kongresového a incentivniho turismu,
standardy turistickych informacnich center a projekty zamérené na vyuzivani
systému rizeni kvality v oblasti cestovniho ruchu a nékteré dalsi, jejichz realizace je
v soucasné dobé teprve ve fazi priprav.

Projekty zamérené na statistiku v oblasti cestovniho ruchu budou realizovany v rdmci
aktivity c¢) Podpora marketingu na narodni urovni a tvorby zdrojovych
databazi, pricemz celkové je na tuto oblast podpory alokovano vice nez 18,4 mil EUR.
Tato alokace je vSak urcena rovnéZz na nékteré vyznamné aktivity agentury
CzechTourism, kterd zde bude realizovat nékteré projekty zamérené zejména na
statisticka Setreni slouzici pro marketingové Ucely. Spolu s odborem cestovniho ruchu
jsou jedinymi opravnénymi Zadateli v této aktivité. Odbor cestovniho ruchu zde bude
ve spolupréci predevsim s Ceskym statistickym Gfadem predkladatelem nékolika
velmi dilezitych projektdl, jez budou zamérené predevsim na rozsifeni statistickych
informaci o cestovnim ruchu, a to napfiklad v oblasti kongresového a incentivniho
turismu nebo statistiky nabizenych sluzeb cestovniho ruchu. Jednim
z nejvyznamnéjsich pripravovanych projektd v této aktivité bude projekt zaméreny na
shirdniinformaci pro potreby sestaveni Satelitniho G¢tu cestovniho ruchu.

Odbor cestovniho ruchu ma vSak vyznamnou roli i v ostatnich aktivitach Prioritni
oblasti €. 4 Integrovaného operacniho programu. V aktivité a) Zavedeni narodniho
informacniho a rezervacniho systému cestovniho ruchu dale aktivité
e) Podpora prezentace CR jako destinace cestovniho ruchu a jiz zminéné
aktivité c) bude odbor cestovniho ruchu slouzit pro projekty predkladané agenturou

Czech Republicfor2007 - 2013 and on the general plane they focus on two basic areas
of tourism - service quality and statistics.

With regards to the IOP character, which in tourism - Priority field No. 4 National
support of tourism is only focused on supporting national and systematic
interventions, even these activities will be realized in accordance with this focus.
Individual projects will in most cases represent complex solutions in these areas of
tourism for a few years to come, and this is why their preparation and the ensuing
realization will require noteworthy effort and involvement of a number of partners,
who will become their expert managing directors. All projects will be prepared directly
by the tourism department in cooperation with the appropriate expert partners and
then assessed by independent assessors (experts in a given field of tourism) in
accordance with already approved assessment criteria. Projects will be submitted
according to their current readiness and also in relation with other activities realized
from other operational programmes in order to preserve the mutual interconnection
between the individual projects from the EU funds and also to fulfil the approved IOP
indicators in an appropriate manner.

Projects in tourism that are focused on quality will be realized as part of activity b)
Implementation and information support of national and international
standards in tourism services, during which time a total of more than 14.5 million
EUR is allocated to this field of support. Tourism Department as the final recipient and
the exclusive authorized applicant in this activity will be the submitter of all projects.
The goal of MMR CZ is to contribute through this IOP activity to strengthening and
establishing an active role of service quality in tourism by the individual professional
associations, which in the future should become guarantors of provided service
quality in the given field of tourism. Among the projects that will be realized in this
activity will be projects focused on implementing European standards in tourism,
categorization of accommodation facilities, standards of congress and incentive
tourism, standards of tourist info centres and projects focused on utilizing quality
management system in tourism and some other where the realization of which is
currently only in its preparation phase.

Projects focused on statistics in tourism will be realized as part of activity c) Support
of marketing at the level of creating resource databases, during which time a
total of more than 18.4 million EUR is allocated to this field of support. However, this
allocation is also intended for some significant activities of the agency CzechTourism,
which will realize certain projects here that focus especially on statistical research for
marketing purposes. Along with the Tourism Department they are the exclusive
authorized applicants in this activity. Tourism Department here in cooperation mainly
with the Czech Statistical Office will be the submitter of several projects of high
importance, which will be focused especially on expansion of statistical information
about tourism, for example the area of congress and incentive tourism or statistics of
services offered by tourism. One of the most significant projects being prepared in this
activity will be a project focused on collecting information for the purposes of putting
together a Tourism Satellite Account.

Tourism Department however has an important role in other activities of Priority field
no. 4 of the Integrated Operational Programme. In activity a) Implementation of a
national information and reservation system for tourism, furthermore in
activity e) Support of presentation of CZ as a tourism destination and the
already mentioned activity c), the tourism department will service projects submitted
by the CzechTourism Agency as an important entity assessing quality of submitted
projects.



CzechTourism jako ddlezity subjekt posuzujici kvalitu predkladanych zameérd.

Rovnéz u aktivity d) Prezentace a propagace kulturniho a prirodniho
bohatstvi, kulturniho prumyslu a sluzeb s vyuzZitim pro cestovni ruch
na narodni Urovni, kterd je jako jedind urcena pro dalsi subjekty z oblasti cestovniho
ruchu s celorepublikovou pulsobnosti (nestatni neziskové organizace a zajmova
sdruzeni pravnickych osob), bude odbor cestovniho ruchu na zakladé aktualniho
zaméreni marketingovych aktivit agentury CzechTourism presné specifikovat
zaméreni jednotlivych vyzev pro tuto oblast a nasledné se bude podilet na hodnoceni
a vybéru téch nejkvalitnéji pfipravenych projektd.

Cilem odboru cestovniho ruchu je efektivni vyuziti finan¢nich prostredku alokovanych
pro potreby cestovniho ruchu v I0P a priprava nékolika vyznamnych projektd, jejichz
realizace v blizké budoucnosti prispéje k rozvoji cestovniho ruchu v danych oblastech.

Podrobnéjsi informace o Integrovaném operacnim programu je mozZné najit
na webovych strdnkdch www.strukturalni-fondy.cz

1.4 Zkvalitnéni profesni pripravy a vzdélavani v oblasti

cestovniho ruchu

Odbor cestovniho ruchu MMR CR realizuje a Fidi v rémci Opatfeni 4.2 Specifické
vzdélavani Opera¢niho programu Rozvoj lidskych zdrojd 2004 - 2006 systémovy
projekt s nazvem ,Zkvalitnéni profesni pfipravy a vzdélavani v cestovnim ruchu“, jenz
je spolufinancovan Evropskym socidlnim fondem a stdtnim rozpoctem. Projekt
je rozdélen do nékolika hlavnich fazi, pficemz ukonceni projektu je naplanovano
do konce roku 2008. Samotnd realizace tohoto projektu je zabezpecena
prostrednictvim dodavatell, ktefi byli vybrani v ramci vybérovych fizeni dle platného
zakona o verejnych zakazkach. Realiza¢ni tym se sklada z nékolika subjektd - fidiciho
tymu odboru cestovniho ruchu, procesniho manazera, odborného gestora, odborného
grémia, zhotoviteld evaluaci a metodik jednotlivych oblasti cestovniho ruchu,
zhotovitele souhrnné evaluace a dodavatele zajistujiciho publicitu projektu.

Cilem projektu je vytvoreni konkurenceschopné pracovni sily, navySeni
zaméstnanosti a zaméstnatelnosti a zvySeni kvality sluzeb v cestovnim ruchu v celé
Ceské republice. Tohoto cile by mélo byt dosazeno vytvorenim systému evaluace

Also with activity d) Presentation and promotion of cultural and natural
wealth, cultural industry and services with utilization in tourism at a
national level, which as the only one is intended for other entities from tourism with
national competence (non government organizations and legal entity interest
groups), the tourism department based on the current focus of marketing activities of
CzechTourism Agency will precisely specify the focus of individual challenges for this
field and afterward it will take part in assessment and selection of the best quality
projects.

The tourism department objective is the effective use of the financial resources
allocated for the needs of tourism in the IOP and the preparation of several significant
projects, realization of which in the near future will contribute to the development of
tourismin the given areas.

Detailed information on the Integrated Operational Programme can be found on the
web www.strukturalni-fondy.cz

1.4 Improvement of professional preparation and

education in tourism

Tourism Department of the MMR CZ realizes and coordinates a Specific Education of
the Operational Programme Development of Human Resources 2004 - 2006 system
project within the scope of Measure 4.2 that is named “Improvement of professional
preparation and education in tourism”, which is co-financed by the European Social
Fund and the state budget. The project is divided into several main phases, whereas
the termination of the project is scheduled for the end of 2008. The realization of this
project itself is provided through contractors, who were selected in a tender in
compliance with current Act on Public tenders. The implementation team is comprised
of several entities - managing team from the tourism department, process manager,
expert managing director, expert panel, preparers of assessment and methodologies
in individual fields of tourism, preparer of summarizing evaluation and contractor
providing project publicity.

Project objective is to create competitive work force, increase employment rate and
employability and increase quality of services in tourism within the Czech Republic.




formalniho i neformalniho vzdélavani a vytvorenim vzdélavaciho systému pro uspo-
kojeni vzdélavacich potreb cilovych skupin projektu v oblasti cestovniho ruchu.

Projekt by mél zajistit kvalitu, efektivitu a vyssi funkénost vzdélavani v oblasti
cestovniho ruchu ve vSech oblastech vzdéldvani - na Urovni stfednich Skol
s prihlédnutim k u¢novskému skolstvi, vyssich odbornych skol, vysokych Skol a dalSich
vzdéldvacich zafizeni. Projekt se bude rovnéz zabyvat soucasnym stavem
a potrebami vzdélavanive vztahu k trhu prace. Tato evaluace tedy zasahne i do oblasti
verejné spravy, zprostiedkovatelll trhu prace, zaméstnavatelll a podnikatell
plsobicich v cestovnim ruchu.

V pocatecni fazi projektu jsou zpracovavany dil¢i evaluace stavu a prognéz vyvoje
vzdélavacich potreb cilovych skupin v cestovnim ruchu v oblastech vzdélavani a trhu
prace. Navrhovany systém je chapan jako proces systematického shromazdovani,
tridéni a vyhodnocovani Gdajd s cilem dalsiho rozhodovani pro zvyseni kvality a jeho
efektivity. Evaluace systému a jeho casti bude probihat s pouzitim autoevaluace
a externi evaluace na urovni rznych typd skol, verejné spravy, zaméstnavatell
a dalsich subjektd plsobicich v cestovnim ruchu s vyuZitim poznatkd
zprostredkovatell na trhu prace a vysledkld rekvalifikaci v cestovnim ruchu
v plisobnosti Gradd prace. Souc¢asti systému bude i evaluace uplatnéni studentd skol
na trhu prace a jejich hodnoceni dosazeného vzdélani.

Na zdkladé téchto dil¢ich evaluaci bude vytvoren souhrnny dokument zahrnujici
vsechny klicové aspekty a zavéry cilovych evaluaci a systém metodik vzdélavani
v oblasti cestovniho ruchu a také systém uznavani vysledkd neformalniho vzdélavani
a informalniho uceni. Zasadni bude i vytvoreni hodnoticich standard{ pro vybrané
obory. Soucasti projektu je dale analyza aktudlnich potreb trhu prace z hlediska
vzdélavani, na jejimz zékladé budou noveé vytvoreny nebo upraveny stavajici profesni
profily. Pro UspéSnou realizaci projektu je klicova spoluprace cilovych skupin pri prova-
dénijednotlivych evaluaci.

Projekt se zasadnim zplsobem lisi od ostatnich realizovanych projektd
v oblasti cestovniho ruchu, protoZe si klade za cil komplexnim zplsobem analyzovat
cely systém vzdélavani a profesni pripravy v této oblasti a navrhnout pripadné Upravy
a doplnéni tam, kde bude nezbytné. Vysledky projektu se rovnéz stanou dilezitym
podkladem pro realizaci dalSich projektt, které budou pripravovéany Odborem
cestovniho ruchu do opera¢nich programt Lidské zdroje a zaméstnanost a Vzdélavani
pro konkurenceschopnost v tomto programovacim obdobi.

Podrobnéjsi informace o tomto projektu je mozné najit na této webové strance:
www.vzdelavanivcr.cz

This objective should be achieved through establishment of an evaluation system of
formal as well as informal education and establishment of an education system for
satisfying educational needs of target groups in the tourism field.

Project should provide quality, effectiveness and higher functionality of education in
tourism in all areas of education - on the level of colleges and other educational
facilities. The project will also deal with the current state and needs of education
relative to the labour market. This evaluation will therefore intervene even into the
fields of public administration, labour market agents, employers and entrepreneurs
operating in tourism.

Partial assessment of the status and prognosis of educational needs development in
tourism target groups in education and labour market will be processed in the starting
phase of the project. The proposed system is understood to be a process of systematic
collection, sorting and evaluation of data with the objective of further decision making
for improvement of quality and its effectiveness. Evaluation of the system and its
parts will take place through the use of auto evaluation and external evolution on the
level of various types of schools, public administration, employers and other entities
operating in tourism with the utilization of findings by job market agents and results of
requalification in tourism within the competence of unemployment office. Part of the
system will also be the evaluation of application of students on the job market and
their evaluation of achieved education.

Based on these partial evaluations a summarizing document will be formulated, which
will contain all key aspects and conclusions of target evaluations and a system of
methodologies for educating within tourism and also a system of recognized results of
informal education and informal learning. Creation of evaluation standards from the
perspective of education will be also vital and new professional profiles will be created
based on this or the existing ones will be modified. Cooperation by target groups in
performance of individual evaluations will be the key to a successful realization of this
project.

Project is fundamentally different from other projects realized in tourism, because it
set an objective for it to perform a complex analysis of the entire education system
and professional preparation in this field and to also propose possible modifications
and amendments in those places, where it will be deemed vital. Project results will
also become an important document for the realization of other projects, which will be
prepared by the Tourism Department for the operational programmes of Human
Resources and Employment and Education for competitiveness in this programming
period.

More detailed information about this project can be found at: www.vzdelavanivcr.cz




1.5 Ministerstvo pro mistni rozvoj CR jako vyznamny

subjekt pusobici v oblasti posilovani ochrany
spotfebitele zakaznikl cestovnich kancelafi

Vyznamnou aktivitou odboru cestovniho ruchu MMR CR je problematika cestovnich
kanceldri a s ni souvisejici ochrana spotrebitele. Tato oblast cestovniho ruchu byla
pomeérné vyraznym zplsobem ovlivnéna nepfijemnymi udalostmi druhé poloviny 90.
let, které vyvrcholily Upadkem nékolika cestovnich kanceldri (CK). Pomérné velké
mnozstvi lidi se v té dobé stalo primymi Gcastniky situace, kdy jako zdkaznici téchto
cestovnich kanceldfi nedostali za pfedem zaplaceny zajezd sluzby v dohodnutém
rozsahu a v mnohych pripadech nedostali zpét ani financni prostredky, které predtim
museli zaplatit. Tento stav tedy vyzadoval rychlé a Gc¢inné rfeseni, které by do budou-
cna zamezilo opakovani stejné situace.

V té dobé se jiz na ministerstvu pracovalo na predloze zakona o podminkéch podnikani
v cestovnim ruchu. Pfipravu zakona doprovazela Siroka diskuse s odborniky,
zvazovaly se rlizné pristupy a alternativy, a to zejména v oblasti jisténi zékaznikl CK.
S ohledem na majetkové poméry nasich obc¢an( bylo nutné pro pripad repatriace
vyloucit ta jiSténi, ktera predpokladaiji, ze Ucastnici zajezdu budou mit dost financnich
prostredkd na to, aby se dostali dom( na vlastni naklady a teprve pozdéji obdrzeli
prislusnou finan¢ni kompenzaci. Za této situace byla zvolena jedina forma jisténi,
ktera zabezpecuje rychly a bezproblémovy navrat zakaznikd, a tou je povinné smluvni
pojistént.

Uzavreni tohoto pojisténi je jednou z povinnosti cestovni kancelare v souvislosti
s prodejem zajezdu. Dne 1. fijna 2000 nabyl Gc¢innosti zdkon ¢. 159/1999 Sb.,
o0 podminkach podnikani v cestovnim ruchu a o zméné zdkona ¢. 40/1964 Sb.,
obcansky zakonik, ve znéni pozdéjsich predpist, a zakona ¢. 455/1991 Sb.,
o0 zivnostenském podnikani (Zivnostensky zakon), ve znéni pozdéjsich predpisd. Je
tfeba zdlraznit, Ze tento zdkon neni zdkonem o cestovnim ruchu, jak nékdy byva
mylné nazyvan, protoze neupravuje problematiku cestovniho ruchu v celé jeho Sifi,
ale pouze jeho urcitou ¢ast. Jedna se vSak o velmi dlleZitou oblast, nebot v tomto
pripadé jde o specificky druh podnikani s vyraznym dopadem jak na zékaznika, tak
na prestiz Ceské republiky v zahranici. To, Ze jde o specificky druh podnikani vyplyvé
i ze smérnice Evropské unie ¢. 90/314/EHS z roku 1990 o soubornych sluzbach pro ces-
tovani, pobyty a zdjezdy. Zakonna Uprava je tedy predevsim zamérena na ochranu
spotrebitele v souvislosti s prodejem a realizaci zajezdu. Zakladnim cilem zakona
¢. 159/1999 Sb. je tedy ochrana zakaznik(i cestovnich kancelafi v pripadé jejich
ekonomického Upadku, v souladu s vySe uvedenou smérnici, ktera je timto zakonem
zapracovana do ¢eského pravniho radu.

V roce 2006 byl zékonem €. 214/2006 Sh. novelizovan zakon ¢. 159/1999 Sb. Novela
reagovala na nékteré problémy, které se objevily v souvislosti se vstupem CR do EU
a jejim zapojenim do jednotného vnitiniho trhu. V této souvislosti novela taxativné
vymezuje podminky, za kterych mohou cestovni kancelére z ostatnich ¢lenskych statl
EU a EHP na nasem trhu plsobit. Novela vyraznym zplsobem posiluje ochranu
spotrebitele. Jednim ze zplsobl zvy$eni ochrany spotrebitele je napfiklad to, Ze
dopliuje ustanoveni upresnujici stavajici Gpravu pojistné smlouvy tak, aby zakaznik
rozSiteni vyctu povinnosti cestovnich kancelafi a agentur, predevsim v souvislosti se
zprostredkovanim prodeje zajezd{, a to jak pro ¢eské CK, tak pro CK usazené v jiném

1.5 Ministry for Regional Development of CZ as a
significant entity operating in the field of

strengthening consumer protection of travel
agency clients

A significant activity of the Tourism Department of MMR CZ is the issue of travel
agencies and the consumer protection related therewith. This field of tourism was
relatively strongly influenced by the unpleasant events from the second half of the
1990's, which culminated when several travel agencies (TA) have bankrupted. A
relatively large number of people at that time have become direct participants in a
situation, when as clients of these travel agencies they did not receive services for a
prepaid tour in the extent agreed and in many cases they did not even get back the
money, which they had to pay ahead of time in the first place. This state of things thus
required fast and effective solution, which would in the future prevent this situation
from repeating.

At that time work was already under way within the ministry on a bill regarding
conditions for conducting business in tourism. The preparation of the bill was
accompanied by a broad discussion with experts, where various approaches and
alternatives were considered, especially in the area of securing TA clients. It was
necessary to eliminate such safeguards for a case of repatriation, which presume that
the tour participants will have sufficient funds to get back home at their own expense
and only later would they receive proper financial compensation, and this was due to
the standard of living of our citizens. With such a situation at hand only one method of
safeguarding was selected, one which ensures a rapid and problem free return of the
clients, and such being an obligatory insurance contract.

Obtaining such a policy is one of the responsibilities of a travel agency related to sale
of a tour. On October 12000 a new Act No. 159/1999 Coll. on Conditions of conducting
business in tourism and on modifications to Act No. 40/1964 Coll., Civil Code as
amended, and Act No. 455/1991 Coll., on Trade Licensing (Trade License Act) as
amended came into effect. It is necessary to emphasize that this Act is not an Act on
tourism, as it is sometimes called, because it does not deal with the issues in tourism
in their entire extent, but deals with only a certain segment. It is however a very
significant segment, because in this case it is a very specific type of business with a
significant impact on the client as well as the prestige of Czech Republic abroad. The
fact that this is a very specific type of business is derived from the European Union
Directive No. 90/314/EHS from 1990 on collective services for tourism,
accommodations and tours. Legal arrangement is thus mainly focused on consumer
protection relative to the sale and realization of tours. Fundamental objective of Act
No. 159/1999 Coll. is therefore protection of the travel agency clients in case of the
agency's bankruptcy in accordance with the above stated directive, which is
implemented in the Czech legal system.

In 2006 Act No. 159/1999 Coll. was amended by Act No. 214/2006 Coll. Amendment
reacted to some issues, which have appeared relative to the CZ's accession to the EU
and its integration into the single market. In connection with this the amendment
exhaustively defines conditions under which the travel agencies from other EU and
EEA member states can operate on our market. The Amendment significantly
strengthens consumer protection. One of the methods for increasing the level of
consumer protection is for example the fact that it amends provisions specifying the
existing arrangement of an insurance policy in a way that the client has a higher



¢lenském state EU a EHP.

V souvislosti s novelou doslo k narlistu po¢tu CK zhruba o 200, pfi¢emz v soucasné dobé
je pojisténo pro pripad Gpadku témér 1000 CK.

Odbor cestovniho ruchu vykonavd spravni agendu souvisejici s aplikaci zdkona
¢. 159/1999 Sb. Vydava stanoviska k zaddostem o koncesi k provozovani cestovni
kancelare, podava navrhy prislusnym Zivnostenskym Graddim na pozastaveni nebo
zruseni zivnostenského opravnéni s predmétem podnikani "provozovani cestovni
kancelare" z ddivodu zaniku pojistné smlouvy. Na odbor cestovniho ruchu se obraceji
klienti CK se stiznostmi na sluzby CK a jeho pracovnici jim bud poradi, jak maji
v konkrétnim pripadé postupovat, nebo stiznost postoupi prfimo pfrislusnému
Zivnostenskému Uradu k proSetfeni a pfijeti pfislusnych opatreni. V pripadé
nedostatecné vyrizené reklamace na kvalitu poskytovanych sluzeb stiznost postoupi
Ceské obchodni inspekci, kterd je dle zédkona ¢. 634/1992 Sb. o ochrané spotrebitele, ve
znéni pozdéjsich predpist opravnéna statnim dozorem nad dodrzovanim kvality sluzeb
poskytovanych spotrebiteldm.

.....

Podrobnéjsi informace o problematice cestovnich kanceldri a zakona ¢. 159/1999 Sb.
je mozné najit na webovych strénkach MMR CR: www.mmr.cz

1.6 Aktivni zapojeni Ministerstva pro mistni rozvoj CR

do vyznamnych akci v ramci mezinarodnich
organizaci cestovniho ruchu v obdobi 2007 - 2008

Svétova organizace cestovniho ruchu (UNWTO)

Ceska republika se stala ¢lenem Svétové organizace cestovniho ruchu (UNWTO)
roku 1974 (jesté jako CSSR). Pro cestovni ruch v Ceské republice mé zaclenéni do této
mezinarodni organizace, kterd sdruzuje 160 clenskych zemi a 300 c¢len(
s pozorovatelskym statusem, stdle vétSi vyznam. Tato mezivladni organizace
propaguje, podporuje a rozviji mezindrodni cestovni ruch s cilem napomahat
hospodarskému rozvoji ¢lenskych zemi. Vécny vykon clenstvi v UNWTO zajistuje
Ministerstvo pro mistni rozvoj CR, ¢imZ ma moznost stale ziskavat nejnovéjsi informace
a zkusenosti z oblasti cestovniho ruchu. Dale ma pristup k prognézam a marketingovym
analyzam svétovych trh(, k statistickym uGdajim o ekonomickych ukazatelich
jednotlivych trhli, mize se zapojit do vzdélavacich programl urcenych na pomoc
¢lenskym statlim prostfednictvim zvy3ovani odbornosti a ziskavani know-how. Clenstvi
v UNWTO je dojisté miry i prestizni zalezitost a aktivni Ucast v organizaci se predpoklada
u vSech vyspélych zemi. Pomocnymi organy Valného shroméazdéni UNWTO jsou
regionalni komise. V rdmci této organizace plsobi Sest regionalnich komisi: pro Afriku,
Ameriku, vychodni Asii a Pacifik, Evropu, Blizky vychod a jizni Asii, pficemz Komise pro
Evropu je druhou nejvétsi.

Zastupci Odboru cestovniho ruchu MMR CR se ve dnech 23. - 25. kvétna 2007
zUcastnili 46. zasedani Komise pro Evropu (dale jen Komise), které se konalo ve
Slovinsku. Na zakladé spole¢ného konsensu vSech zucastnénych delegatll se

assurance of full guarantee of getting his/her money back in the event a TA goes
bankrupt. Furthermore, it is also an expansion of the list of obligations for the travel
offices and agencies, especially relative to the mediation of tour sales for domestic TA as
well as for TA seated in another EU and EEA member state.

Relative to the amendment there was a growth in the number of TA by about 200,
whereas currently there are almost 1000 TA insured against bankruptcy.

Tourism Department conducts administrative agenda relative to the application of Act
No. 159/1999 Coll. It issues standpoints to applications for concession to operate a
travel agency, submits proposal to relevant Trade Licence Offices to suspend or cancel
Trade Licenses with the scopes of business “Operation of a Travel Agency” as a
consequence of insurance agreement being terminated. Clients of TA turn to the
department with complaints about TA services and its workers either advise them on
how to proceed in a specific case, or they transferit to a relevant Trade License Office for
further review and for appropriate action to be taken. In the event of unsatisfactory
processing of a complaint against quality of provided services it will submit the
complaint to the Czech Commercial Inspection, which according to Act No. 634/1992
Coll. on Consumer Protection as amended, is authorized by the state with supervision
over maintenance of quality of services provided to the consumers.

More detailed information about the issue with travel agencies and Act No. 159/1999
Coll. can be found on the MMR CZ website: www.mmr.cz

1.6 Active involvement of Ministry for Regional
Development of CZ into significant events within

international tourism organizations during the
period 2007 - 2008

World Tourism Organization (UNWTO)

Czech Republic became a member of the World Tourism Organization (UNWTO) in
1974 (still as CSSR). The integration into this international organization, which
associates 160 member countries and 300 members with an observer status, has an
ever growing significance for tourism in Czech Republic. This intergovernmental
organization promotes, supports and develops international tourism with the objective
to help the economic growth of member states. Material execution of membership in
UNWTO is provided by Ministry for Regional Development of CZ, which has the
opportunity to continuously collect newest information and experiences from tourism.
Furthermore, it has access to forecasts and marketing analyses of the world markets, to
statistical data on economic indicators of individual markets, it can get involved into
educational programmes intended to help member states through increasing expertise
and obtaining know-how. Membership at the UNWTO is to a certain extent also a
prestigious matter and active participation in the organization is expected from all
developed countries. Assisting bodies of the UNWTO General Council are regional
committees. There are six regional committees operating within this organization: for
Africa, America, East Asia and Pacific, Europe, Middle East and South Asia, while the
Committee for Europe is the second largest.

Representatives of the Tourism Department of MMR CZ on May 23™ - 25™ 2007 have
attended the 46" Committee for Europe Meeting (hereafter only as Committee),
which took place in Slovenia. Based on a common consensus of all attending delegated



rozhodlo, Ze Praha se stane hostitelskym mistem pro pofadani 48. zasedani Komise.
Ceska delegace slozend ze zastupcl Ministerstva pro mistni rozvoj CR a Ministerstva
zahranicnich véci CR se ve dnech 23. - 29. listopadu 2007 zUcastnila dalsi vyznamné
akce UNWTO, a to 17. Valného shromazdéni UNWTO a s tim spojeného
47. zasedani Komise. Hlavnim bodem programu této Komise byly volby jejich
zastupcd do pracovnich vyborl organizace. Zvolenim Ceské republiky do Vyboru pro
statistiku a Satelitni Gcet cestovniho ruchu (TSA) na obdobi 2008-2011 se naplnily
zaméry Ceské delegace. Clenstvim v tomto Vyboru mad moznost Ceska republika
prosazovat své aktivity v oblasti vytvareni a prezentace kvalitnich statistickych Gdajd
o cestovnim ruchu, které slouzi jako zékladni stavebni kdmen pro klicové rozhodovani
0 smérovani cestovniho ruchu v nasi zemi. Mezi hlavni Ukoly tohoto vyboru dale patfi:
dosazeni mezinarodni srovnatelnosti statistiky cestovniho ruchu, zajisténi
dostate¢ného mnozstvi vérohodnych daji o aktivitdch cestovniho ruchu
a poptavaném priimyslu zbozi a sluzeb, ochrana vérohodnosti narodnich satelitnich
(¢t cestovniho ruchu, podpora vytvareni makroekonomickych analyz cestovniho uchu
ve vztahu k sestavovani politik a strategii cestovniho ruchu, nastaveni a propagace
mezinarodnich statistickych standard( cestovniho ruchu, shromazdovani a publikace
statistik cestovniho ruchu.

Po dlkladnych a narocnych pripravach Odboru cestovniho ruchu se Ministerstvo pro
mistnirozvoj CR ve dnech 14. - 16. kvétna 2008 tispésné zhostilo vysSe zminéného
48. zasedani Komise, jehoz se z(castnilo vice jak 70 delegétd z 32 ¢lenskych zemi.
V rdmci tohoto zasedani byly mimo jiné prodiskutovany soucasné trendy cestovniho
ruchu v celosvétovém i evropském méfitku, pokrok v implementaci hlavniho programu
¢innosti pro obdobi 2008 - 2009, pricemz Azerbajdzan byl zvolen za hostitele
nasledujiciho 49. zasedani regionalni Komise. Mezi stézejni body programu se zaradila
prezentace prioritnich oblasti stanovenych ¢leny regionalini Komise, kterymijsou:

- Mezinarodni statistiky cestovniho ruchu

- Makroekonomicka analyza cestovniho ruchu (TSA)

-Vzdélavani - rozvoj lidskych zdrojl

- Konkurenceschopnost a vynikajici kvalita v destinacich cestovniho ruchu
- Predpovédi trhu cestovniho ruchu: kratkodobé

- Podpora partnerstvi soukromého a verejného sektoru

- Podpora obrazu a vyznamu cestovniho ruchu

- Enviromentalni Ukoly a cestovniruch

-Inovace v cestovnim ruchu

Bylo konstatovano, Ze cestovni ruch byl v roce 2007 podporen silnym rdistem svétovych
ekonomik zejména novymi trhy a rozvijejicimi zemémi. Statistické vysledky za rok 2007
opétovné potvrdily, Ze Evropa patfi dlouhodobé mezi nejstabilnéjsi region na poli
rozvoje cestovniho ruchu. V ndvaznosti na to je treba zminit, Ze Evropa je nejvice zavisla
na cestovnim ruchu v rdmci kontinentu. Progndéza pro rok 2008 pocitd s trvalym
a mirnéjsim narlistem, a to v ndvaznosti na pomalejsi ekonomicky rdist. Vedle toho bude
cestovni ruch v Evropé ovlivnén i rozSifovanim Schengenského prostoru, zavedenim
mény euro do dalSich evropskych zemi, planovanymi vyznamnymi sportovnimi
a kulturnimi udalostmi v rdmci Evropy, dalsim oslabovanim amerického dolaru a naopak
posilovanim eura.

Zasedani Komise pokracovalo technickym seminafem na téma ,Politika
cestovniho ruchu a problematika lidskych zdroji“. Seminaf byl strukturovan
do nékolika diskusnich paneldl. Rizena diskuse moderovana renomovanymi odborniky
z oblasti cestovniho ruchu byla zamérena na nékolik tématickych oblasti - vliv
klimatickych zmén na cestovni ruch, financni krize, kvalifikacni predpoklady, genderové



it was decided that Prague will become the host city for the 48" Committee Meeting.

The Czech delegation comprised of representatives from Ministry for Regional
Development of CZ and Ministry of Foreign affairs of CZ on November 23™ - 29" 2007
attended another significant event of UNWTO, which was the 17" General Assembly
of UNWTO and the related 47" Committee Meeting. Main point on the program for
this Committee was the election of its representative into working committee of the
organization. Electing the Czech Republic into the Committee for statistics and tourism
Satellite account (TSA) for period 2008-2011 has fulfilled the Czech delegation projects.
The Czech Republic through the membership in this Committee has the opportunity to
push forth its activities in the area of creating and presenting quality statistical data on
tourism, which serve as a basic building block for key decisions on directing tourism in
our country. Among the main objectives of this committee furthermore are:
achievement of international comparability of tourism statistics, providing a sufficient
amount of trustworthy data on tourism activities and the demanded industry of
products and services, protection of trustworthiness of national tourism satellite
accounts, support in creating macroeconomic analyses of tourism relative to formation
of policies and strategies in tourism, setup and promotion of international statistic
standards in tourism, collection and publication of statistics in tourism.

Following rigorous and demanding preparations by the Tourism Department the Ministry
for Regional Development of CZ it has on May 14 - 16" 2008 successfully hosted
the abovementioned 48" Committee Meeting, which was attended by more than
70 delegates from 32 member states. Part of this congress were also talks regarding
current trends in tourism on the global and European scale, implementation of the main
schedule of activities for 2008 - 2009, while Azerbaijan was selected as the host of the
following 49" regional Committee meeting. Among the main points on schedule was
the presentation of priority areas determined by the regional Committee members, and
these are:

- International tourism statistics

- Macroeconomic analysis of tourism (TSA)

- Education - human resources development

- Competitiveness and excellent quality in tourism destinations
- Tourism market forecasts: short-term

- Support of partnership between the private and public sectors
- Support of the image and significance of tourism

- Environmental tasks and tourism

-Innovations in tourism

It was stated that tourism in 2007 was supported by the strong growth of global
economies by new markets and developing countries. Statistical results for 2007 have
again confirmed that Europe in the long perspective ranks among the most stabile
regions in the field of tourism development. Relative to this it is important to mention
that Europe is still most dependent on tourism within the continent. The prognosis for
2008 expects a permanent and moderate growth relative to slower economic growth.
Besides this, tourism in Europe will be influenced even by the expansion of the
Schengen Agreement, introduction of the currency Euro into other European states, the
scheduled significant sports and cultural events within Europe, further weakening of the
US dollarand on the contrary strengthening of the Euro.

Committee meeting continued with technical seminar on the topic of “Tourism
policy and human resources issue.” Seminar was structured into several discussion
panels. Steered discussion was moderated by several renowned experts from the field




problémy, profesni kariéru, strategické problémy a dalsi. Na seminar byli pozvani
odbornici ze zahranicii zastupci profesni a odborné verejnosti z oblasti cestovniho ruchu
Ceské republiky. Seminar poskytl jedine¢nou prileZitost k vyméné nejnovéjsich
informaci a zkuSenosti mezi odborniky z verejné spravy i ze soukromého sektoru.
Na poslednim panelu tykajicim se pripadovych studii v oblasti politiky cestovniho ruchu
reprezentovala Ceskou republiku Feditelka Odboru cestovniho ruchu Ministerstva pro
mistni rozvoj CR na téma Politika cestovniho ruchu Ceské republiky na obdobi 2007 -
2013.

Béhem doprovodného programu byla delegatim Komise predstavena pestra nabidka
kulturniho a spolecenského vyziti, kterou Praha turistim nabizi. Mezi nejzajimavéjsi
akce, které méli delegati moznost navstivit, patfil galavecer s hudebnim doprovodem
ve Spanélském sélu Prazského hradu, dale pfedstaveni na KFizikové fontdné nebo vylet
na lodi po Vitavé, pri kterém méli Ucastnici zasedani moznost obdivovat vecerni
panorama Prahy.

(::eské republika svymi aktivitami v UNWTO za rok 2007 a 2008 potvrdila aktivni pfistup
CR ke ¢lenstvi v této organizaci. Uspésné kandidatury Ceské republiky na poradani
48. zasedani Komise na jare roku 2008 v Praze a na Clenstvi ve Vyboru pro statistiku
a TSA na obdobi 2008-2011 vyznamné zvysily prestiz CR na mezinarodni Grovni a mély
z&sadni vyznam pro prezentaci a propagaci Ceské republiky jako atraktivni, kvalitni
a konkurenceschopné destinace v oblasti cestovniho ruchu.

Visegradska ctyrka (V4)

Ceska republika dne 18. éervna 2007 v Bratislavé oficialné prevzala pfedsednictvi
v ramci uskupeni statl Visegradské ¢tyiky (V4). Ministerstvo pro mistni rozvoj CR se
prostrednictvim své prispévkové organizace CzechTourism aktivné zapojuje do ¢innosti
této Ctyfstranné mezinarodni spoluprace pod sloganem ,European Quartet - One
Melody“. Ceska republika tak navézala na predsednictvi Slovenské republiky az
do cervna 2008. Béhem ceského predsednictvi byla uskutecnéna tri setkani - dvé na
marketingové Urovni a treti, béhem kterého doslo k podpisu Protokolu o spolupraci zemi
V4 v oblasti cestovniho ruchu, kombinovalo marketingové setkani na pracovni Urovni
s oficialnim setkanim na Grovni ndméstk{ ministerstev zodpovédnych za cestovni ruch.

Prvni pracovni setkani predstavitel(l probéhlo ve dnech 28. - 29. srpna 2007
v Ceském Krumlové, kde se diskutovaly aktualni otdzky spole¢né propagace
a spoluprace v oblasti cestovniho ruchu v roce 2007 a v roce nasledujicim. Sesli se zde
predstavitelé ministerstev a ndrodnich central cestovniho ruchu zemi Visegradské
Ctyrky.

Druhé marketingové setkani probéhlo ve dnech 10. - 11. prosince 2007
v Podébradech. Hlavnim bodem jednani bylo schvalovani rozpoctu na propagacni
aktivity narodnich central a byla rozdélena zodpovédnost ¢len( za realizaci jednotlivych
Gkold pro rok 2008.

Treti oficialni setkani na Grovni naméstkl zemi V4 zodpovédnych za cestovni ruch
probéhlo 26. - 27. bifezna 2008 v Praze. Byl zde podepsan Protokol o spolupraci zemi
V4 v oblasti cestovniho ruchu, jehoz prilohou byl marketingovy plan narodnich
turistickych central na rok 2008.

Spolecna propagace zemi V4 v oblasti cestovniho ruchu je zaméfena pfedevsim
na Cinu, Japonsko, USA a od roku 2007 také na asijskou ¢ast Ruské federace. Na téchto
trzich se distribuuji propagacni materidly s tematikou regionédiniho zaméreni V4 ci
UNESCO vcetné tipd na cesty a mapy regionu zemi V4 v prislusnych jazykovych
mutacich. Ve vybranych zdrojovych destinacich organizuji zemé V4 spole¢nou Ucast

of tourism and focused on several topics - influence of climatic changes, financial crisis,
qualification prerequisites, gender issues, professional career, strategic problems and
others. Experts from abroad as well as representatives from professional and expert
public from tourism in Czech Republic were invited. Seminar provided a unique
opportunity to exchange newest information and experiences among the experts from
public administration and even the private sector. At the last panel on case studies
about tourism policy Czech Republic was represented by the director of the Tourism
Department of the Ministry for Regional Development of CZ on the topic called Tourism
Policy of Czech Republic for2007 - 2013.

During the accompanying program the Committee delegates were presented with a
colourful selection of cultural and social experiences, which Prague offers to tourists.
Among the most interesting event, which the delegates had the opportunity to visit,
was the gala evening with musical accompaniment in the Spanish Hall of the Prague
Castle, and furthermore a performance at the Kfizik's Fountain or a boat ride on the
Vitava, where the participants of the meeting had the opportunity to admire a night
skyline of Prague.

The Czech Republic through its activities in UNWTO for 2007 and 2008 has confirmed
the active approach that CZ is taking towards the membership in this organization.
Successful candidacy of the Czech Republic to host the 48™ Committee meeting in the
Spring of 2008 in Prague and to become a member of the Committee for statistics and
TSA for 2008 - 2011 have significantly raised the CZ prestige on the international level
and had a fundamental impact on presentation and promotion of the Czech Republic as
an attractive, quality and competitive tourist destination.

Visegrad group (V4)

Czech Republic on June 18" 2007 in Bratislava has officially assumed the presidency
within the group of states called the Visegrad group (V4). Ministry for Regional
Development of CZ has, through its non-profit organization CzechTourism, become
actively involved in the activities of this quadrilateral international cooperation under
the slogan “European Quartet - One Melody”. Czech Republic has thus taken over
the presidency from Slovakia until July of 2008. During the Czech presidency there were
three meetings - two on the marketing level and the third, during which the Protocol of
cooperation between the V4 states in tourism, which combined a marketing meeting on
the work level with official meeting on the level of deputies of ministries responsible for
tourism.

First Work Meeting of the representatives took place August 28" - 29" 2007 in
Cesky Krumlov, where current issues of joint promotion and cooperation in tourism for
2007 and years to follow were discussed. Representatives of ministries and national
tourism centres of the Visegrad group have met here.

Second marketing meeting took place during December 10" - 11™ 2007 in
Podébrady. Main point on the schedule was the approval of the budget for promotional
activities of national centres and delegation of member responsibilities for realization of
individual tasks for 2008.

Third official meeting at the level of V4 state deputies responsible for tourism took
place March 26" - 27" 2008 in Prague. The Protocol of cooperation between the V4
states in tourism, attachment of which was the marketing plan of national tourist
centres for 2008 was signed here.

Joint promotion of V4 states in tourism is focused on China, Japan, USA and since 2007



na veletrzich cestovniho ruchu, realizuji workshopy, road shows c¢i zvou subjekty
cestovniho ruchu na ,study tours” do stredni Evropy. V souvislosti s modernimi
marketingovymi trendy a efektivnim cilenim vybranych trznich segmentt byl od Gnora
2007 spustén e-learningovy program European Quartet Destination Specialist Training
Program, ktery je urcen pro travel agenty a tzv. home-based travel agenty v USA
a Kanadé. Tento vyukovy program poskytuje formou multimedialnich prvké ucelené
informace registrovanym zprostredkovatellim sluzeb na trhu cestovniho ruchu, ktefi tak
ziskaji potrebné informace o regionu zemi V4 a mohou tak tento region nabizet svym
kone¢nym zédkaznikm. Z (dajd od uZivatell registrovanych do programu Ize ziskat
mnoho poznatkd o ¢innosti, zaméreni, objemech prodejd ¢i prislusnosti k asociacim
cestovniho ruchu. Takovéto informace umoznuji uskupeni European Quartet presnéjsi
cileni aktivit vdané zdrojové destinaci.

Realizované aktivity b&hem predsednictvi Ceské republiky v uskupeni European Quartet
jsou dokladem Uspésného a aktivniho zapojeni Ministerstva pro mistni rozvoj CR
aagentury CzechTourism v rdmci této organizace.

also on Part of Russian Federation. Promotional materials with the theme of V4 regional
focus or UNESCO are distributed on these markets including tips for trips and maps of
V4 states in appropriate language versions. In select source destinations the V4 states
organize a joint attendance at tourism trade fairs, organize workshops, road shows or
invite tourism entities on “study tours” to Central Europe. An e-learning program in
accordance with modern marketing trends and effective targeting of market segments,
called European Quartet Destination Specialist Training Program, was launched in
February 2007 and it's intended for travel agents and so called home-based travel
agents in USA and Canada. This education program provides complete information,
through multimedia elements, to registered service agents who therefore receive the
information about the region of the V4 states and they are then able to offer this region
to their end customers. The information received from users registered in this program
can provide much knowledge about the activity, focus, sales volumes or membership
with tourism association. Such information enable the European Quartet group to more
precisely target activities in the given source destination.

Activities realized during the Czech Republic's presidency of the European Quarter
group are a proof of the successful and active involvement of Ministry for Regional
Development of CZ and CzechTourism agency within the scope of this organization.







2 Cestovni ruch v CR - zakladni data / Tourism in the Czech Republic - Principal Data

Zdroje dat: CSU, CNB, UNWTO, MMR k 14. 8. 2008

Source:  Czech Statistical Office, Czech National Bank, UN World Tourism Organisation, Ministry of Regional Development of the Czech Republic as of 14 August 2008

2.1 Kapacity hromadnych ubytovacich zarizeni

2.1 Capacity of Collective Accommodation
Establishments

Metodika

Udaje o kapacitdch vychézeji z roéniho statistického 3etfeni CSU v hromadnych
ubytovacich zafizenich cestovniho ruchu, které je zaloZzeno na vyuzivani Registru
ubytovacich zarizeni. Do zjistovani jsou zahrnuta plosné vSechna hromadnd ubytovaci
zarizeni. Publikovana data jsou souhrnem zpracovanych Gidaji za predloZené dotazniky
a dopoctenych Gdajli za ta zafizeni, od kterych nebyl vyplnény dotaznik ziskan.
V tomto pfipadé byly pouzity informace o kapacité z Registru ubytovacich zarizeni,
ktery je priibézné aktualizovan z vysledkd Setfeni a z dostupnych informacnich zdrojQ.

Hlavni sledované ukazatele

- Hromadné ubytovaci zarizeni - zafizeni s miniméalné péti pokoji nebo deseti
IGzky slouzici pro ucely cestovniho ruchu, tj. poskytujici prechodné ubytovani
hostlm za Gc¢elem dovolené, zajezdu, lazenské péce, sluzebni cesty, skoleni,
kursu, kongresu, symposia, pobytu déti ve Skole v pfirodé, v letnich a zimnich
tédborech apod. Mezi hromadna ubytovaci zafizeni patfi hotely, motely, botely,
penziony, turistické ubytovny, chatové osady, kempy a ostatni ubytovaci
zarizeni. Mezi ostatni ubytovaci zafizeni patfi napr. rekreacni zarizeni podnikd,
Skolici strediska, kulturné-historické objekty, lazenska zarizeni a jind ubytovaci
zafizeni, kterd vyclenuji IGzkovou kapacitu pro cestovni ruch (napr. domovy
mladeze, vysokoskolské koleje, podnikové ubytovny apod.).

Pocet pokoju - celkovy pocet pokojl slouzicich pro cestovni ruch.
Nezapocitavaji se pokoje pro ubytovani personalu, majitell zafizeni a pokoje
dlouhodobé slouzici pro ubytovani zaméstnancti jinych podnik{ (déle nez 1 rok).
Jako jeden pokoj se pocitd i apartma ¢i chatka, které slouzi k ubytovani jedné
rodiny.

Poéet lazek - celkovy pocet stalych IGzek vy¢lenénych vyhradné pro odpo-
¢inek hostl - nezahrnuji se pilezitostna IGzka, tzv. pristylky.

Pocet mist pro stany a karavany - pocet stanovist pro umisténi stand,
obytnych privés( a karavand. Minimalni primérna ¢ista plocha pro stan a osobni
automobil je 30 m?, pro obytny pfivés a osobni automobil nebo obytné motorové
vozidlo 60 m’.

vvvvv

Methodology

Information on capacities is derived from the annual statistical research by the Czech
Statistical Ofiice (CZSO ) in tourism collective accommodation establishments, which
is based on utilization of the Register of Accommodation Establishments. The
published data are a summary of processed data for submitted questionnaires and
additionally calculated data for those facilities from which the questionnaire was not
received. In this case information on capacity from the Register of Accommodation
Establishments was used, which is continuously updated from the research results and
from available information sources.

Main published indicators

- Collective accommodation establishments - facilities with at least five
rooms or ten beds serving the purposes of tourism, i.e. providing temporary
accommodation of guests for holiday, tour, spa care, business trip, training,
course, congress, symposium, stay of children on school trips, summer and
winter camps etc. Among collective accommodation establishments are hotels,
motels, boatels, pensions, hostels for tourists, holiday dwellings, camps and
other accommodation premises. Among other accommodation facilities are for
example corporate recreational establishments, training centres, cultural-
historical buildings, spa facilities and other accommodation complexes, which
have bed capacity for tourism (e.g. youth homes, college dormitories, company
dormitories etc.)

Number of rooms - total number of rooms serving tourism. Not included are
rooms for accommodating staff, owners of facilities and rooms for long term
accommodation of employees of other companies (more than 1 year).
Apartment or cottage, which serves to accommodate a single family, counts as
one room.

Number of beds - total number of permanent beds allocated exclusively for the
rest of guests - notincluding occasional beds, so called extra beds.

Number of beds for tents and caravans - number of lots for placement of
tents, house trailers, caravans. Minimum average net area for a tent and a
passenger vehicle is 30 m’, for a house trailer and a passenger vehicle or a
caravan 60 m’,

More detailed information is found at www.czso.cz



Tab.2.1.1 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu CR dle kategorii k 31.12.2007/

Capacity of Collective Accommodation Establishments of the Czech Republic by Category (31 December 2007)

Poget zafizeni . L. s Pocet mist pro stany
Number of Pocet pokoju Pocet luZzek a karavany Number
Establishments Number of Rooms Number of Beds of Places for Tens
and Caravans
Hromadna ubytovaci zafizeni celkem
Collective accommodation establishments, total 7 845 172 560 451707 53967
vtom / including
Hotely a podobna zafizeni celkem
Hotels and similar establishments, total 4 559 106 907 248 077
vtom / including
Hotely *+
Hotels ***** 39 5478 10935 -
Hotely ****
Hotels **** 321 22608 44 801 -
Ostatni hotely a pensiony
Other hotels and boarding houses 4199 78 821 192 341 530
Ostatni hromadna ubytovaci zafizeni celkem
Other collective accommodation establishments,
fotel 3286 65 653 203 630 53437
vtom / including
Kempy
Tourist campsites 516 8 280 29 600 50 498
Chatové osady a turistické ubytovny
Holiday dwellings and hostels for tourists 959 15220 57 052 1030
Ostatni zafizeni jinde nespecifikovana
Other establishments n.e.c. 1811 42 153 116 978 1909

Graf 2.1.1 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu CR k 31.12.2007
(pocet luzek)/
Capacity of Colfective Accommodation Establishments of Tourism in the Czech Republic
as of 31 December 2007 (Number of Beds)

Hotely/ ;—I:i/els Hotely / Hotels ****
/o / 9,9%
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ubytovny /Holiday !
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1 Kempy / Tourist campsites 42.6%
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Tab.2.1.2 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu podle krajt k 31. 12. 2007/

Capacity of Collective Accommodation Establishments in Regions of the Czech Republic (31 December 2007)

Pocet zarizeni . .o T Pocet mist pro
Number of Pocet pokoji Pocet ltizek stany a karavany

Establishments Number of Rooms Number of Beds Places forTents

and Caravans

ker ceikem / CR Totar 7845 172 560 451707 53 967

v tom / including

Hlavni mésto Praha / Capital Prague 654 34 371 74 602 1275
Stiedoéesky kraj / Region 566 10 995 29 969 6 741
Jihoéesky kraj / Region 1022 18 122 53 590 14 423
Plzeisky kraj / Region 517 9182 25693 3793
Karlovarsky kraj / Region 427 13 874 28 586 1610
Ustecky kraj / Region 394 7 169 18 891 2772
Liberecky kraj / Region 895 13 268 39 927 2900
Kralovéhradecky kraj / Region 968 15 869 45 331 5438
Pardubicky kraj / Region 362 6 223 17 984 2120
Vysoéina / Region 358 6 622 19 750 2974
Jihomoravsky kraj / Region 502 12 294 31311 4943
Olomoucky kraj / Region 345 7 045 18 833 1250
Zlinsky kraj / Region 366 7 999 21 564 1540
Moravskoslezsky kraj / Region 469 9 527 25 676 2188

Graf 2.1.2 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu v CR podle kraj
k 31. 12. 2007(pocet luzek)/
Capacity of Collective Accommodation Establishments in Regions of the Czech Republic
as of 31 December 2007 (Number of Beds)
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Tab 2.1.3. Kapacity lazeiiskych zafizeni podle kraju k 31. 12. 2007 (pocet luzek)/

Capacity Survey of Baineological(spa) Accommodation Establishments
by Regions 31 December 2007

. o Pramérna cena
P",\fe‘ zarizent | - p,zet pokojii Pocet lizek | 2a ubytovani (v Kg)
umber of |y mber of Rooms | Number of Beds Average Price of
Establishments Accommodation (CZK)
CR celkem / CR Total 162 15 285 27 748 866
v tom / including
Praha / Capital Prague - - - X
Stredocesky 12 639 1199 733
Jihogesky 5 736 1327 275
Plzensky kraj 1 id. i.d. id.
Karlovarsky 99 8 523 15 642 1106
Ustecky 7 762 1333 668
Liberecky 2 id. i.d. id.
Kréalovéhradecky 3 773 1457 335
Pardubicky 1 i.d. i.d. i.d.
Vysocina - - - -
Jihomoravsky 1 id. i.d. i.d.
Olomoucky 8 1397 2548 406
Zlinsky kraj 19 1308 2 381 439
Moravskoslezsky 4 1147 1861 395

Pozn./Note : i.d. = individualni data/individual data

2.2 Navstévnost hromadnych ubytovacich zarizeni

Graf 2.1.3. Kapacity lazeriskych zafizeni podle krajt k 31. 12. 2007 (pocet luzek)/
Capacity Survey of Baineological Accommodation Establishments
as of 31 December 2007, Czech Republic by Regions - Beds
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2.2 Guests of Collective Accommodation
Establishments

Metodika

Zdrojem Gdajl o navstévnosti v hromadnych ubytovacich zafizenich a kongresovém
cestovnim ruchu je pravidelné setfeni CSU, do kterého jsou od roku 2003 zahrnuta
plosné vSechna hromadnd ubytovaci zafizeni. Setfeni je rozdéleno na mésicni
zjistovani na zakladé vzorku vybranych jednotek a Ctvrtletni Setreni zahrnujiciho zbyla
hromadna ubytovaci zafizent.

Udaje o navstévnosti jsou souhrnem zpracovanych dat za predlozené dotazniky a za
statisticky dopoctena data ubytovacich zafizeni, od kterych nebyl vyplnény dotaznik
ziskan.

Udaje o poctu kongrest/konferenci a po¢tu Gcastnikél jsou souhrnem dat za zpra-
cované dotazniky. Do poctu zafizeni byla zahrnuta vSechna hromadna ubytovaci
zafizeni, kterd v pribéhu sledovaného obdobi vykazala alespori jednu akci se 100
avice ucastniky.

Methodology

Source of information about visitor rate in collective accommodation establishments
and congress tourism is the regular research by CZSO, which since 2003 includes full
scope of collective accommodation establishments. Research is divided into monthly
survey based on sample of selected units and quarterly research containing
remaining accommodation facilities.

Information on guests is a summary of processed data for submitted questionnaires
and data statistically calculated for accommodation facilities, from which the
completed questionnaire was not obtained.

Information about the number of congresses/conferences and the number of
participants is a summary of data from processed questionnaires. The number of
facilities includes all collective accommodation establishments, which have recorded
atleast one event with 100 and more participants during reference period .




Hlavni sledované ukazatele

Hromadné ubytovaci zaFizeni - viz. definice v kapitole 2.1 - Kapacity

Host - kazda osoba (nezahrnuje personal a majitele ubytovaciho zarizeni, kter{
zde bydli), ktera pouzila sluzeb zafizeni k pfechodnému ubytovani vcetné déti.
Host miZe pouzit sluzeb ubytovaciho zafizeni z rliznych dlvodd vyjma za
Ucelem zaméstnani, ¢i radného studia (pokud doba jeho trvani prekro¢i 1 rok).
V rekreacnich zafizenich a Skolicich stfediscich podniku (odborovych svazu) se
hostem rozumi kazda osoba, ktera pouzila zafizeni k prechodnému ubytovani
z vy$e jmenovanych dvodu, at se jedna o vlastni zaméstnance podniku (napt.
¢leny odborovych svazll), jejich rodinné prislusniky nebo externi osoby.
V léCebnych laznich se hostem rozumi kazda osoba, kterd podstoupi lazenskou
lé¢bu bez ohledu na zplsob hrazeni I1é¢eni, komplexnost [é¢by apod. Mezi
hosty se nezapocitavaji osoby vyuZivajici sluzeb ubytovaciho zafizeni
k prechodnému ubytovani. Prijezd hosta nastava v okamziku jeho nahlaseni
v ubytovacim zarizeni.

Pocet prenocovani - celkovy pocet prenocovani (strdvenych noci) host(
ubytovanych v ubytovacich zarizenich ve sledovaném obdobi.

Cisté vyuziti IGizek udava Cistou obsazenost stalych I{izek, kterd byla hostfim
skutecné k dispozici.

Cisté vyuziti pokojti vychazi z poctu realizovanych pokojodn( (tj. celkového
poctu dnd, kdy byl pokoj obsazen alespori jednim hostem).

Kongres/konference Za kongres/konferenci se povazuje formalni setkani
vétsiho poctu lidi (od 100 osob) ur¢itého odborného zaméreni, jehoz
predmétem jsou prezentace, prednasky, diskuse a konzultace. Mlze se jednat
0 sjezd védeckych pracovnikl, shroméazdéni diplomatickych zastupcl
jednotlivych statli apod. Typickym znakem kongresu/konference je doprovodny
program (byva spojen s exkurzemi, kulturnim a spole¢enskym programem
a gastronomickymi akcemi).

Pocet zafizeni Zahrnuji se hromadna ubytovaci zafizeni, ve kterych doslo
k usporadani kongresu/konference o poc¢tu alespon 100 t¢astnikd.

Pocet akci Zahrnuji se kongresy/konference v hromadnych ubytovacich
zarizenich s poc¢tem Gcéastnikd 100 a vice.

Pocet ucastnikid Zahrnujf se zG¢astnéné osoby na kongresech/konferencich
pro 100 a vice Gcastnikd v hromadnych ubytovacich zarizenich.

Podrobnéjsi informace naleznete na www.czso.cz

Main published indicators

- Collective accommodation establishments - see definition in chapter 2.1 -

Capacity

Guest - every person (not including staff and owner of the accommodation
facility, who live here), who used the services of the facility for temporary
accommodation including children. A guest can use the services of the
accommodation facility for various purposes with the exception where it would
be used for employment services or a proper study (if the time of its use
exceeds 1 year). In corporate (union) recreational establishments and training
centres a guest is deemed to be every person, who used the facilities for
temporary accommodation for the abovementioned reasons, whether these
are company's employees themselves (e.g. union members), their family
members or outside people. In therapeutic spas a guest is deemed to be every
person who undergoes a spa treatment regardless of the complexity of
treatment etc. Persons using accommodation facilities services as temporary
residence are not counted as guests. Arrival of a guest starts at the moment of
his registration in the accommodation establishment.

Number of overnights - total number of overnights (nights spent) of guests
staying in accommodation establishment in the monitored period.

Net use of beds states the occupancy of permanent beds, which was actually
available for guests.

Net use of rooms is based on the number of realized room days (i.e. total
number of days that the room was occupied by at least one guest).

Congress/Conference A congress/conference is deemed formal meeting of a
greater number of people (starting at 100 persons) with a certain expert focus,
subject of which are presentations, lectures, discussions and consultations.
This can be a convention of science workers, assembly of diplomats from
individual states and so on. A typical characteristic of a congress is an
accompanying programme (it's usually connected with excursions, cultural and
social programme and gastronomy events).

Number of establishments Included are collective accommodation facilities,
which hosted a congress/conference with at least 100 participants.

Number of events Included are congresses/conferences in collective
accommodation establishments with the number of participants of 100 and
more.

Number of participants Included are persons attending congresses /
conferences for 100 and more participants in collective accommodation
establishments.

More detailed information is found at www.czso.cz



Tab. 2.2.1 Pocet hostl v hromadnych ubytovacich zafizenich cestovniho ruchu
v Ceské republice (v mil. osob)/
Guests at Collective Accommodation Establishments of Tourism
in the Czech Republic (millions)

v tom / including:
celkem / Total:
zahranicni hosté domaci hosté
Foreign Guests Domestic Guests
2000 10,9 4,8 6,1
2001 11,3 5,4 59
2002 10,4 4,7 57
2003 11,3 5,1 6,3
2004 12,2 6,1 6,2
2005 12,4 6,3 6,0
2006 12,7 6,4 6,3
2007 13,0 6,7 6,3

Tab. 2.2.2 Pocet pfenocovani hosti v hromadnych ubytovacich za fizenich
cestovniho ruchu v Ceské republice (vmil. osob)/
Number of Overnight Stays of Guests at Collective Accommodation
Establishments of Tourism in the Czech Republic (millions)

celkem / Total:

v tom / including:

zahranicni hosté domaci hosté
Foreign Guests Domestic Guests
2000 442 15,6 28,6
2001 391 17,3 21,9
2002 37,1 15,6 21,5
2003 39,3 16,5 22,8
2004 40,8 19,0 21,8
2005 40,3 19,6 20,7
2006 41,4 20,1 21,4
2007 40,8 20,6 20,2

(suoljjiw) suosiad / (‘jiw A) Aqoso

Graf 2.2.1 Hosté v hromadnych ubytovacich zafizeni cestovniho ruchu (v milionech)/

Guests at Collective Accommodation Establishments of Tourism (Millions)
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Graf 2.2.2 Pocet prenocovani hosti v HUZ cestovniho ruchu (v milionech)/
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Tab. 2.2.3 Pocet prijezdii do hromadnych ubytovacich zafizeni cestovniho ruchu v krajich za rok 2007/ Graf 2.2.3 Zahraniéni hosté v hromadnych ubytovacich zafizenich v krajich za rok 2007/

Number of Arrivals to the Collective Accommodation Establishments of Tourism by Regions Foreign Guests at Collective Accom. Establishments of Tourism by Regions (in 2007)
v tom/including: % z celku / in % of Total
Pfijezdy celkem o _ | doméci hosté Pfijezdy zahraniéni | domaci hosté
Arrivals Total | 2ahraniéni hosté | ““p o celkem hosté Domestic
Foreign Guests G . .
uests Arrivals Total | Foreign Guests Guests q o
Cooka P Jihomoravsky Zlinsky
eskarepublika cefkem 12960 921 6 679 704 6281217 100,0 100,0 100,0 Gi 9 lomoucky
Czech Republic Total VYS1C;/°'na 6% Olo 1;”‘3 Y 1%
0
v tom/including: L ° Moravskoslezsky
Hiavni mésto Praha 4485372 4009 463 475909 346 60,0 76 PardL‘l)blcky 2%
Stredogesky 713 507 204 600 508 907 55 3,1 8,1 1%
Jihocesky 978 717 315629 663 088 7,6 47 10,6 . .
Plzefisky 514 126 168 137 345 989 4,0 25 55 Kranvit:radecky
Karlovarsky 679 102 472635 206 467 52 71 33 % \
Ustecky 376 140 147 566 228 574 2,9 2,2 3,6 . .
Liberecky 709 225 211 999 497 226 55 3,2 7.9 lee:)ecky
Kralovéhradecky 909 319 287 933 621386 7,0 43 9,9 3%
Pardubicky 388 240 63 724 324 516 3,0 1,0 5,2
Vysogina 418 701 63 059 355 642 3,2 09 5,7 ’ i
Jihomoravsky 1178 114 432318 745796 9,1 6,5 11,9 Usteocky
Olomoucky 434 960 93 287 341673 34 1,4 54 2%
Zlinsky 532 482 77 308 455 174 41 1,2 7.2
Moravskoslezsky 642 916 132 046 510 870 5,0 2,0 8,1 '2'13‘;3
(]
Ka”‘;‘;f"s"y S Stredogesky
° 20, Y Jihogesky 3%
? 5%
Tab. 2.2.4 Pocet pFenocovénl’ hosti v hromadnYch ubytpvacl’ch zaﬁ’zenf cestovn{ho ruchu v krail"ch za rok 2'007/ Graf 2.2.4 Doméci hosté v hromadnych ubytovacich zafizenich v krajich za rok 2007/
Number of Overnight Stayst of Guests in Collective Accommodation Establishments of Tourism by Regions Domestic Guests at Collective Accommodation Establishments of Tourism
by Regions (in 2007)
v tom/including: % z celku / in % of Total
Pfijezdy celkem|  zahraniéni | doméci hosté Prijezdy zahraniéni | domaci hosté
Arrivals Total | hosté Foreign | Domestic celkem hosté Domestic
Guests Guests Arrivals Total | Foreign Guests Guests
Geska republika celkem Zlinsky Moravskoslezsky — Stredocesky
Czech Republic Total 40 831 072 20610 186 20 220 886 100,0 100,0 100,0 7% 8% 8%
v tom/including: thj);:oe/sky
J
Hlavni mésto Praha 12 200 291 11 206 954 993 337 29,9 54,4 49 EllarouE)
Strfedocesky 2064 921 559 230 1505 691 51 2,7 7,4 5% Pizerisky
Jihocesky 3127 834 779 492 2 348 342, 7,7 3,8 11,6 6%
Plzerisky 1572 649 454 665 1117 984 3,9 2,2 55
Karlovarsky 4381614 3 158 384 1223 230 10,7 15,3 6,0
P ih ky
Ustecky 1245 705 435 660 810 045 3,1 2,1 4,0 dl °'T1“1"EZ"S y
Liberecky 2530 537 833 789 1696 748 6,2 4,0 8,4 Kaf";‘;f’SkY'
Kralovéhradecky 3499 508 1151739 2 347 769, 8,6 5,6 11,6 ]
Pardubicky 1159 879 202 476 957 403| 2,8 1,0 47 Ustecky
Vysocina 1137 765 210 198 927 567 2,8 1,0 4,6 Vysocina 4%
Jihomoravsky 2353 525 783 502 1570 023 5,8 3,8 7,8 6% Liberecky
- . . o
Olomoucky 1687 885 241579 1446 306 4.1 12 72 Pardubicky Kfa'ovfg‘;adecky S
Zlinsky 1832753 247 183 1585 570 45 1,2 7,8 S ?
Moravskoslezsky 2 036 206 345 335 1690 871 5,0 1,7 8,4




Tab. 2.2.5 Podil doméacich hostii v hromadnych ubytovacich zafizeni CR dle kraju (v tis.)/
Share of Domestic Guests in Regions at Colfective Accommodation Establishments
in the Czech Republic (Thousands)

I T E R S T

11346 482 | 12219689 | 12361 793 | 12724 926 | 12 960 921

J
CR celkem/ Aci 5
CR total _ 6270726 025665 | 6289 452

Podil domécich | 5527 | 5040 4874 | 4943 48,46

52,09 54,46

Podil domacich ‘

st 11,23 11,94 1242 | 10,19 933 | 1063 10,61

767 477
Stredocesky - 543 262

od somacich 5830 67,70 | 7147 | e8e4 | 7004 | 7079 71,32

795555 | 937 454 1023289 | 1101 978 717
Jihoc¢esky 549950 | 691755 696 327 | 767814 663 088

:gg'lljadomac'cr‘ 7375 | 6913 | 7379 | 7027 6805 | 69,72 67,75

467 266 443177 495 664 9024 4126

287865 | 335330 | 348438 | 314127 | 333 345 989

Podil doméacich 65,07 6495 |

hosti® 67,65 | 67,13 66,94 | 6827 67,30
ostll

il GoEEE 347 3522 | 3372 | 145 | AT | 2839 3040

hostt®

445871 | 385204 | 355225 | 385056 | 392388 | 376140
celkem
Ustecky 218 225008

celkem
Karlovarsky ?;rklﬁh"s‘e"k’aj 179380 | 216603 | 179666 | 177572 | 183869 | 190163 | 206467

Domaci hosté v kraji 228 574
celkem®

Podil domacich 62,16 61,10 |

hostt 59,49 | 58,21 56,72 | 57,34 60,77
ostU

[ReEl oSl el 6295 6773 | 6922 6670 | 6843 | 6970 701

hostt® N
951492
653 364
Podil domécich

hosti® ‘ 68,85 7350 | 7024 | 6867 | 6655 | 6611 | 6834
oSt

Hosté v kraj 312924 320395 | 353080 | 388240
celkem
Pardubicky 16

Hosté v kraji
871609 | 796675 | 752473 499 225
Liberecky ?;Llanf' hosté vkrajil 509 366 | 500319 | 551473 | 501898 559333 | 497226

Kralovéhradecky

Dom o kraj 276 646
celkem

Podil domécich
M 7873 | 7842 | 8257 | 8435 | 8399 | 8341 | 8359

27



& » s i 83,91 84,77 85,43 84,94
L |
s_. e s
65,85 61,04 \ 68,22 | 6590 65,21 62,85 63,30
o | v | | i

Eggtgadomac'ch ‘ 7344 | 748 | 7604 | 7668 | 7600 | 77,28 78,55

Hosté v kraji
c 1

Pod|l domamch

85,46 85,84

609 436
Moravskoslezsky _ 549609 | 532061 496 768

E"d'!adomac'c“ ‘ 8188 | 7926 | 8207 | 8188 | 819 | 81,51 79,46
ostu

85,48

1 80,32

1) Guests in regions, total
2) Domestics guests in regions, total
9) Share of domestic guests

Graf 2.2.5 Cisté vyuziti luzek v hotelech a podobnych ubytovacich zafizenich
v krajich CR (v %) rok 2007/
Net use of Beds at Hotels and Similar Accommodation Establishments
in Regions of the CR (in %) 2007




Tab. 2.2.6 Cisté vyuziti lzek (CVL) a vyuziti pokojti (VP) v hotelech a podobnych ubytovacich zafizenich
v krajich Ceské republiky (v %) - rok 2007/
Net Use of Beds (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation
Establishments in Regions of the Czech Republic (in %) - 2007

¢VL/NUB VP/UR Meziro€ni vyvoj (index)
Year on Year Index:

Ceska republika celkem
Czech Republic Total 35,8 42,8 100,0 99,6
v tom dle kraju
including by Regions:
Hlavni mésto Praha 51,7 59,1 104,3 104,3
StfedocCesky 29,3 35,6 86,4 99,9
Jihocesky 26,0 30,9 72,1 87,4
Plzensky 26,8 31,7 88,8 96,1
Karlovarsky 45,4 51,9 94,4 92,5
Ustecky 20,8 26,3 80,3 84,0
Liberecky 25,4 29,6 89,4 92,9
Kralovéhradecky 28,9 33,7 88,1 90,9
Pardubicky 25,1 29,6 78,5 80,8
Vysocina 26,1 30,3 98,5 104,3
Jihomoravsky 28,4 36,9 94,2 104,3
Olomoucky 26,7 32,1 79,7 78,5
Zlinsky 33,2 40,0 105,6 102,8
Moravskoslezsky 27,4 34,4 95,0 941

Tab 2.2.7 Zahraniéni hosté v hromadnych ubytovacich zafizenich v CR v roce 2007/
Foreign Guests at Collective Accommodation Establishments in the CR in 2007

Pocet prijezdi | % z celku | Primérna doba pobytu

Numer of Arrivals | % ofTotal Average Days of Stay
Cizinci celkem
Foreigners, total 6 679 704 100,0 41
Némecko/Germany 1 549 441 23,2 4.6
Spojené kralovstvi/U. K. 565 470 8,5 3,7
Italie/ italy 413 085 6,2 3,9
USA/U.S.A. 322 214 4,8 3,9
Rusko/Russia 321 520 4.8 6,3
Slovensko/Slovak Republic 309 255 4.6 3,8
Polsko/Poland 298 621 4,5 3,2
Spanélsko/Spain 256 722 3,8 4,2
Nizozemsko/Netherlands 247 861 3,7 4,7
Francie/France 236 790 3,5 3,6
Rakousko/Austria 177 170 2,7 3,0
Japonsko/Japan 136 587 2,0 3,2
Dansko/Denmark 109 935 1,6 4.2
Madarsko/Hungary 99 154 1,5 3,3
Norsko/Norway 81 445 1,2 4,0
Svycarsko/Switzerland 80 478 1,2 3,6
Belgie/Belgium 80 360 1,2 3,7
giini Korea/Republic of Korea 79 575 1,2 2,6
Svédsko/Sweden 75779 1,1 3,7
Recko/Greece 61982 17,8 41
TOP 20 zemi celkem
TOP 20 countries total 5503 444 82,2
Ostatni/Others 1176 260 0,9

Graf 2.2.6 Zahraniéni hosté v hromadnych ubytovacich zafizenich v Ceské republice v roce 2007/
Foreign Guests at Collective Accommodation Establishments in Czech Republiic in 2007
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Graf 2.2.7 Hosté v lazefiskych zafizenich CR v roce 2007 podle kraj/
Guests in the Czech Republic in 2007 at Baineological Establishments by Regions
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Tab.2.2.8 Hosté v lazeriskych zafizenich cestovniho ruchu dle regiont Ceské republiky (2007) /
Guests at Balneological Establishments of Tourism by Region of the Czech Republiic in 2007

Pocet prijezdu Pocet prenocovani
Guests arrivals Number of overnight stays
celkem z toho cizinci celkem z toho cizinci
total from it foreigners total from it foreigners

Ceska republika
Czech Republic 650 667 317 016 7163 718| 2904 912
z toho/from it:
StfedocCesky 26 498| 4024 279 635 29 620
Jihocesky 30 929 2 359 430 703 28 493
Karlovarsky 370 248 286 397 3 464 588 2596 003
Ustecky 25 920| 7 822, 344 436 98 029
Olomoucky 50 816 2239 709 456 14 809
Zlinsky 72 501 7 023 598 391 50 864
Moravskoslezsky 24 341 1241 458 485 22 283

Tab.2.2.9 Kongresy a konference v hromadnych ubytovacich zafizenich podle kategorie ubytovaciho
zafizeni v CR (2007)/
Congresses and Conferences at Collective Accommodation Establishemnts by the Category
of Accommodation Establishment in the Czech republic in 2007

2007 - meziro¢ni index

Pocet zafizeni | Pocet akci ”Poce't X Year on Year index
ucastnika 3
N L . . Pocet
Pocet zafizeni | Pocet akci - oo
ucastniku
Number of Number of | Number of Number of | Number of | Number of

establishments | congresses | participants | establishments|congresses | participants

Hromadna ubytovaci zafizeni celkem
Collective accommodation 184 3518 702 586 93,4 108,9 107,2
establishments, total
v tom / including
Hotely *****

15 436, 103011 68,2 130,9 147,0
Hotels
Hotely ™" 56 1513 337 894 100,0 107,9 104,0
Hotels
Hotely ™ 88 1333 219102 96,7 101,3 95,5
Hotels
Ostatni hotely a penziony
Other hotels and boarging houses 14 128 22836 824 121.9 134,3
Ostatni ubytovaci zafizeni 11 108 19743 100,0 145,9 142,4

Other accommodation establishments
R

Graf 2.2.8 Poéet kongrest a konferenci v HUZ dle krajii CR v r. 2007/
Number of Congresses and Conferences at Collective Accommodation Establishments
by Regions of the CR in 2007

Pozn.: Zahruty jsou akce od 100 tcastnikd
Note: Congresses/conferences with 100 and more participants

Graf 2.2.9 Pogcet ti¢astnika kongrest a konferenci v HUZ dle kraji CR v roce 2007/
Number of Participants (Congresses and Conferences) at Collective Accommodation
Establishments by Regions of the CR in 2007
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Tab. 2.2.10 Kongresy a konference v hromadnych ubytovacich zafizenich podle kraji CR/
Congresses and Conferences at Collective Accommodation Establishments
by Regions in the Czech republic
200-7 iro¢ni ind
= mezirocni index
2007 Year on Year Index
Pocet zafizeni| Pocet akci . 'Poce’t . | Pocet zafizeni| Pocet akci . 'Poce't .
ucastnik ucastnikd
Number of Number of | Number of Number of Number of | Number of
establishments | congresses | participants | establishments | congresses | participants
CR celkem / CR Total 184 3518 702 586 93,4 108,9 107,2
v tom dle krajl
including by regions
Praha / Capital Prague 43 1415 302 282 86,0 104,0 106,3
Stiedocesky 16 184 27 310 94,1 85,6 66,7
Jihocesky 12 68 9 386 80,0 95,8 92,6
Plzerisky 7 171 35 397 140,0 216,5 247,0
Karlovarsky 5 80 34 971 83,3 101,3 116,3
Ustecky 5 22 2730 100,0 64,7 53,6
Liberecky 10 35 6 890 125,0 97,2 103,4
Kralovéhradecky 13 138 21647 118,2 112,2 105,0
Pardubicky 5 63 8 917 125,0 78,8 88,6
Vysocina 15 235 33671 88,2 114,6 106,2
Jihomoravsky 18 593 131 630 75,0 109,8 99,7
Olomoucky 10 121 20470 83,3 108,0 112,2
Zlinsky 13 129 21645 108,3 102,4 112,2
Moravskoslezsky 12 264 45 640 109,1 155,3 144,0

Pozn.: Zahrnuty jsou akce od 100 ucastnikl
Note: Congresses/conferences with 100 and more participants




2.3 Vyjezdovy a domaci cestovni ruch

Metodika

Zdrojem Udaijti o vyjezdovém a domécim cestovnim ruchu ob&and Ceské republiky je
vybérové Setieni cestovniho ruchu (VSCR), které provadi CSU v domacnostech.
Udaje o cestovnich zvyklostech se zjistuji u jednoho vybraného ¢lena domacnosti
starsiho 15-ti let, ktery obvykle bydliv Setfeném byté. Ten je dotazovan na cesty, jez
uskutecnil ve sledovaném meésici za Ucelem traveni volného Casu, rekreace nebo
sluzebni cesty; mimo své obvyklé prostredi (tj. mimo své trvalé bydlisté, pracovisté,
8kolu apod.). Udaje zjisténé ve vybérovém Setfeni jsou pfepocteny na celou populaci
starsi 15 let. Jedna se o dvoustupriovy nahodny vybér. Jednotkou vybéru prvého
stupné je scitaci obvod a na druhém stupni se provadi prosty nahodny vybér byt
ve s¢itacich obvodech. VSCR probiha na Gzemi CR s mési¢ni periodicitou a vysledky se
publikuji ¢tvrtletné.

Hlavni sledované ukazatele

- Domaci cestovni ruch - realizovany rezidenty v domécim prostfedi (v CR)
mimo jejich obvyklé prostredi.

- Vyjezdovy cestovni ruch - predstavuje cestovni ruch rezidentl CR
v zahranici.

Delsi cesta - cesta za Ucelem traveni volného ¢asu a rekreace, pfi které osoba
alespon 4x za sebou prenocovala mimo své obvyklé prostredi.

Kratsi cesta - cesta za Ucelem traveni volného casu a rekreace, pri které
osoba alesponl 1x a nejvice 3x nepretrzité za sebou prenocovala mimo své
obvyklé prostredi (v¢etné vikendovych pobyt().

- Sluzebni cesta - pobyt sluzebniho/pracovniho charakteru mimo obvyklé
prostredi osoby s nejméné jednim prenocovanim, jejiz délka nesmi prekrocit
12 mésich (kongresy a konference, veletrhy a vystavy, obchodni jednani
a firemni mise, cesty za Ucelem uzavreni obchodni a jiné smlouvy, montadze
aopravy, obchod (ndkup a prodej), profesni cesty, Skoleni za icelem zvySovani
odbornosti a kvalifikace, sluzebni doprovod jinych osob apod.) je cesta
sluzebniho.

Prumérny poéet pFenocovani - pripadajici na jednu cestu, charakterizuje
délku cesty.

- Prumérné vydaje na 1 cestu/lden cesty - primérné vydaje Glastnika
na jednu cestu/jeden den cesty K¢

vvvvv

2.3 Outgoing and Domestic Tourism

Methodology

Source of information about outgoing and domestic tourism by the citizens of the
Czech Republicis the sample survey on tourism, which is performed by the CZSO in
households. Information on travelling habits is collected from one selected family
member older than 15 years, who usually lives in the household surveyed. He/she is
asked about trips that he/she has realized in the reference month for the purpose of
holiday or leisure time or a business trip; outside the usual environment (i.e. outside of
permanent residence, workplace, school etc.). Information collected in selection
research is calculated for the entire population above 15 years of age. It is a two step
random survey. Unit of survey on the first level is the census district and on the second
level there is a simple random selection of households in the census districts. Sample
survey on tourism takes place on the territory of the Czech Republic with a one month
period and results are published quarterly.

Main published indicators

- Domestic tourism - tourism realized by residents in domestic environment in
the Czech Republic outside of their usual environment

- Outgoing tourism - represents tourism by Czech residents abroad.

- Longer trip - trip for the purpose of spending leisure time and recreation,
where a person at least 4x in a row has stayed overnight outside of his/her usual
environment.

- Shorter trip - trip for the purpose of spending leisure time and recreation,
where a person at least 1x and at most 3x continuously stayed overnight
outside of his/her usual environment (including weekend stays).

Business trip - stay that is of employment/work character outside of the usual
environment of a person with at least one overnight, length of which cannot
exceed 12 months (congresses and conferences, trade fairs and expositions,
business negotiations and company missions, trips for the purpose of signing a
business or another contract, installation and repair, trade (purchase and sale),
professional trips, trainings for the purpose of raising expertise and
qualifications, service accompaniment of other persons etc.)

- Average number of overnights - charged to one trip, characterizes the trip
length.

- Average costs per 1 trip/1 day of trip - average expenses per participant for

one trip/one day of trip in CZK.

More detailed information is found at www.czso.cz



Tab.2.3.1 Pocet cest a jednodennich vyletti a celkové vydaje na cestovni ruch v roce 2007/
Number of Trips and Total Tourism Expenditure, in 2007

Tab. 2.3.2 Zahranicni delSi cesty ¢eskych obcant podle mista pobytu v roce 2007/
Long Trips of Czech Residents Abroad by Country of Destination, in 2007

Pocget cest (;?‘i(:ggosgi?t Prim&my p? (‘,et Prim&mé vydaje
(viis) (viis.) prenocovani |-y costu (v K&)
Number of Total na i cestu Average
Trips Overnight Average quber Expenditures on
of Overnight )
(thous.) Stays Stays (1 Trip) 1 Trip (CZK)
(thous.)
Celkovy pocet zahrani¢nich cest/
Total number of outbound trips 4525,0 41 452,6 9,2 14183
z toho top 20/Top 20:
1. Chorvatsko/Croatia 801,0 6 845,5 8,5 11172
2. Slovensko/Slovakia 721,9 5116,4 7.1 6 065
3. ltdlie/italy 510,0 41834 8,2 12 394
4. Recko/Greece 308,6 3222,0 10,4 19 202
5. Tunisko/Tunisia 216,3 2001,2 9,3 19 196
6. Rakousko/Austria 204,7 1155,1 5,6 10 287
7. Spanélisko/Spain 202,9 2084,9 10,3 16 946
8. Egypt/Egypt 184,6 1845,6 10,0 23 979
9. Spojené Kralovstvi/U.K. 184,5 1813,5 9,8 11154
10. Francie/France 184,4 1575,3 8,5 13 235
11. Bulharsko/Bulgaria 96,4 995,6 10,3 16 935
12. Madarsko/Hungary 91,1 659,1 7,2 11 952
13. Turecko/ Turkey 90,3 806,0 8,9 19 694
14. Némecko/Germany 75,8 1171,8 15,5 4 686
15. Polsko/Poland 71,5 557,8 7,8 6 530
16. Ukrajina/Ukraine 55,7 938,2 16,8 10 352
17. Spojené staty americké/United
States 49,2 923,9 18,8 48 550
18. Makedonie/Macedonia 48,8 515,6 10,6 15700
19. Ivrsko/Ireland 46,9 456,9 9,7 17 967
20. Svycarsko (a Lichtenstejnsko)
/Switzerland (and Liechtenstein) 29,4 265,5 9,0 11 453
z toho/excluding:
Evropa/Europe 3 881,9 34 234,1 8,8 11 932
z toho: Evropska unie 27/EU27*| 2 816,4 24 054,7 8,5 11 803
Amerika/America total 114,5 1903,9 16,6 44110
Asie/Asia total 81,4 1129,9 13,9 41 670
Afrika/Africa total 433,4 4 087,2 9,4 21355
Ostatni/Other

*v€etné cestovniho ruchu novych €lent EU/new EU members inciuded

v tom / inciuding index 2007/2006
Total vCR v zahranici celkem vCR v zahranici
In CR Abroad Total In CR Abroad
Cesty a jednodenni vylety
Trips (1 or more overnight stays)
and one-day trips total:
Pocet cest a JV (v tis.)
Number of trips (thous.) 95 435,2] 86 212,8| 92224 97,3 96,2 108,9
Pocet pfenocovani
na vSech cestach (v tis.)
Number of overnight stays (thous.) 125 997,0 74 602,2 51 394,8 102,9 94,8 117,3
Celkové vydaje na cestovni ruch (v mil. K¢)
Total Tourism Expenditures (CZK mil.) 186 039,8 88 591,4 99 403,4 108,7 100,7 119,5
v tom / including:
DelSi cesty / Long Trips (thous.)
pocet cest (v tis.) / Number of Trips (thous.) 9433,4 4908,4| 4525,0 105,6 98,5 114,6
pocet pfenocovani (v tis.) / Overnight Stays (thous.) 81 240,9] 39 788,3| 41 452,6 106,7 98,4 116,2
vydaje (v mil. K&) / Expenditures (CZK mil.) 83 240,4 19 064,2 64 176,2 113,4 100,2 118,0
Kratsi cesty/Short Trips:
pocet cest (v tis.) / Number of Trips (thous.) 16 112,0 14 677,8 1434,1 90,4 87,5 138,2
pocet pfenocovani (v tis.) / Overnight Stays (thous.) 31 541,5] 28 367,1 3174,4 91,5 87,9 142,4
vydaje (v mil. K&) / Expenditures (CZK mil.) 19 537,7| 14 382,3| 5155,5 107,1 98,2 143,1
Sluzebni cesty / Business Trips:
pocet cest (v tis.) / Number of Trips (thous.) 38225 2534,9 1287,6 100,8 106,2 91,5
pocet pienocovani (v tis.) / Overnight Stays (thous.) 13214,6 6 446,8 6767,9 111,3 108,1 114,6
vydaje (v mil. K&) / Expenditures (CZK mil.) 34 666,4| 8 284,4 26 382,0 123,5 117,2 125,6
Jednodenni vylety / Same Day Trips:
pocet vylett (v tis.) / Number of Trips (thous.) 66 067,3| 64 091,6 1975,6 97,9 98,0 95,2
vydaje (v mil. K&) / Expenditures (CZK mil.) 50 550,4 46 860,5 3689,8 98,3 99,2 88,5
Graf 2.3.1 Zahranicni delSi cesty ¢eskych obcanti podle mista pobytu v roce 2007 - TOP 20/
Long Trips of Czech Residents Abroad by Country of Destination in 2007 - TOP 20
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Graf 2.3.2 Delsi turistické cesty v roce 2007 podle mésict (v tis.)/
Long Tourism Trips in 2007 by Month (Thousands)
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Graf 2.3.3 Delsi cesty ceskych turistii do zahranici podle druhu dopravy v roce 2007/
Long Trips of Czech Tourists Abroad by Mode of Transport in 2007 (%)
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Graf 2.3.4 Del$i cesty éeskych turisti po CR podle druhu dopravy v roce 2007/
Long Trips of Czech Tourists in CR by Mode of Transport in 2007 (%)

jiny
dopravni Zeleznice /
prostredek / Railway
Other 12%

2%

automobil / autobus
Passenger apod./
Car Bus, Coach

71% 15%

Tab. 2.3.3 Delsi cesty obéant CR podle hlavniho tGéelu cesty v roce 2007 (v tisicich)/
Long Trips of Czech Residents by Main Purpose of Trip in 2007 (Thousands)

pocet cest / Number of Trips
v tom/including
celkem < —
Total v CR v zahranici
In CR Abroad
Pocet cest celkem/Total number of trips 9433,4 4 908,4 4 525,0
Rekreace a sport/Leisure time and sport 5426,0 2291,0 3 135,1
Zdravotni pobyt/Health care stay 434,9 287.,4 147.,6
Poznavaci cesty/Sightseeing trips 502,0 121,4 380,6
Pobyt na vlastni chaté, chalupé/
Stay on your own cottage/weekend house 777,3 773,5
Navstéva pribuznych — znamych/
Visit of your relativem — friends 1769,7 1177,6 5921
Ostatni/Other 523,5 257,7 265,8

Pozn.: tecka (.) na misté &isla znaci, Ze udaj neni k dispozici nebo je nespolehlivy
Note: The symbol of dot (.) shows that the figure is not available or cannot be relied on

Tab. 2.3.3 Delsi cesty obéanu CR podle hlavniho téelu cesty v roce 2007 (v tisicich)/

Long Trips of Czech Residents by Main Purpose of Trip in 2007 (Thousands)

pocet cest/Number of Trips

v tom/including

celkem — =
Total delSi cesty | kratSi cesty

Long Trips Short Trips
Ceska republika/Czech Republic 19 586,3 4 908,4 14 677,8
v tom/including:

Hl.m.Praha 1215,1 138,4 1076,8
Stfedocesky 2982,0 528,7 24533
Jihocesky 2110,7 692,1 1418,7
Plzerisky 1293,5 386,5 907,1
Karlovarsky 589,6 177,4 4122
Ustecky 1139,3 264,3 874,9
Liberecky 1627,8 463,4 1164,4
Kralovéhradecky 1893,9 665,3 1228,5
Pardubicky 867,7 181,9 685,8
Vysocina 928,8 264,9 663,9
Jihomoravsky 1661,5 387,6 1273,9
Olomoucky 1209,3 273,5 935,8
Zlinsky 821,4 215,8 605,6
Moravskoslezsky 1245,6 268,5 977,0




Graf 2.3.5 Delsi cesty obéant CR podle zptisobu téelu cesty v roce 2007 (v tis.)/ Graf 2.3.6 Tuzemské turistické cesty dle mista pobytu v roce 2007/
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Graf 2.3.10 Celkové vydaje na zahranicni delSi cesty dle struktury v roce 2007 (%)/
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2.4 Prijezdovy cestovni ruch (Setreni na hranicich)

Zakladni informace

Ministerstvo pro mistni rozvoj CR je zadavatelem vyzkumu, ktery slouzi ke stanoveni
celkového odhadu poctu zahrani¢nich névétévnikd v CR v ¢lenéni na jednodenni
navstévniky, tranzitujici a turisty a k ziskani jejich charakteristik véetné vyse
a struktury jejich vydajl. Vyzkum jej jednim z hlavnich zdroji dat pro sestaveni
Satelitniho Gc¢tu cestovniho ruchu CR. Vysledky jsou zverejiovany Ctvrtletné.

Metodika

U tohoto kvantitativniho Ctvrtletniho vyzkumu formou face-to-face rozhovoru se
zahrani¢nimi navstévniky, kteri opoustéji Ceskou republiku se pouziva tistény
dotaznik. Mistem dotazovani jsou vybrané hrani¢ni prechody, vybrand vlakova
nadrazi, letiSté Praha Ruzyné a dalsi mensi letiSté s mezindrodnim provozem.
Respondenti jsou vybirdni metodou ndhodného vybéru. Dotazovani je rozlozeno
v misté a ¢ase tak, aby pokrylo véechny socio-demografické skupiny cizincd.

Hlavni sledované ukazatele

- Zahrani¢ni navstévnik - nerezident, ktery se G¢astni cestovniho ruchu v CR,
zahrnuje nasledujici kategorie zahrani¢nich respondent(:
- Jednodenni navstévnik - zahrani¢ni G¢astnik cestovniho ruchu bez
pfenocovéniv CR, tzn. G¢astnik jednodenniho vyletu
- Turista - osoba, ktera se Gcastni cestovniho ruchu s alespon jednim
pfenocovanimv CR

2.4 Incoming Tourism

Basic information

Ministry for Regional Development of the Czech Republic ordered a research, purpose
of which is to determine the total estimated number of foreign visitors to the Czech
Republic categorized into some-day visitors, transiting and tourists and to obtain their
characteristics including volume and structure of their expenses. Research is one of
the main sources of data for putting together the Tourism Satellite Account of the
Czech Republic. Results are published quarterly.

Methodology

A printed questionnaire is used for this quantitative quarterly research which is a face-
to-face form of discussion with foreign visitors, who leave the Czech Republic. The
place for questioning is select border crossings, select train stations Prague Airport
Ruzyné and other smaller airports with international traffic. Respondents are selected
in the form of random sampling. Questioning is split up by place and time in a way that
it covers all social demographic groups of foreigners.

Main published indicators

- Foreign visitor - non-resident, who participates in tourism in the Czech
Republic, includes the following categories of foreign respondents:
- Some-day visitor - foreign tourism participant without an overnight
stay in the Czech Republic, meaning a some-day tour participant
- Tourist - a person, who participates in tourism with atleast a one day



- Tranzitujici navstévnik - castnik cestovniho ruchu bez overnight stay in the Czech Republic

prenocovani v CR, ktery izemim CR pouze projizdi, hlavnim cilem - Transiting visitor - participant of tourism without an overnight
jeho cesty je misto mimo Uzemi CR stay in the Czech Republic, who only passes through the Czech
territory, main destination of his/her trip is a place outside of the

-  Stattrvalého pobytu Czech territory

- Frekvence navstév

- Dlvod navstévy - Place of permanent residence

- Forma navstévy - pouze u jednodennich navstévnikd a turistd - Visitfrequency

- Délka pobytu - pouze u turistd - Visit purpose

- Navstivena mista - pouze u jednodennich navstévnikd a turistd - Visit form - only for some-day visitors and tourists

- Ubytovani - pouze u turisti - Length of stay - only for tourists

- Vydaje ajejich struktura - Places visited - only for some-day visitors and tourists

- Spokojenost s navstévou - Accommodation - only for tourism

- Expenses and their structure

| - Satisfaction with visit
Graf 2.4.2 Pram. vydaje jednodennich navstévnikii béhem pobytu v CR za rok 2007/

Average Expenditure of Same-day Visitors during Stay in the Czech Republic, 2007

Graf 2.4.3. Struktura vydaju zahr. turisti béhem pobytu v Ceské republice v roce 2007/

Expenditure Structure of Foreign Tourists During a Stay in the CR in 2007
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Graf 2.4.5 Hlavni divod navstévy Ceské republiky zahraniénimi turisty v roce 2007 (v %)/
Main Purpose of Visit to the Czech Republic, 2007 - Foreign Tourists (in %)
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Graf 2.4.6 Hlavni divod navstévy Ceské republiky jednodennimi navitévniky v roce 2007 (v %)/
Main Purpose of Visit to the Czech Republic, 2007 - Same-day Visitors (in %)
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Graf 2.4.7 Zahraniéni turisté v CR v roce 2007 podle statu trvalého pobytu v roce 2007/
Foreign Tourists in the Czech Republic by the State of Origin in 2007
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Graf 2.4.8 Jednodenni navstévnici v CR v roce 2007 podle statu trvalého pobytu v roce 2007/
Same-day Visitors of the Czech Republic by the State of Origin in 2007
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Graf 2.4.9 Frekvence navitév CR zahraniénimi turisty v roce 2007/
Foreign Tourists in the Czech Republic by the Periodicity of the Visit in 2007
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Graf 2.4.11 Mista navstivena v CR zahraniénimi turisty v roce 2007 (TOP 10)/
Places Visited in the Czech Republic by Foreign Tourists in 2007 (Top 10)
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Graf 2.4.12 Mista navstivena v CR jednodennimi navstévniky v roce 2007 (TOP 10)/
Places Visited in the Czech Republic by Same-day Visitors in 2007 (Top 10)
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Graf 2.4.13 ZpUsob organizace navstévy CR zahraniénimi turisty v roce 2007/
The Way of Organization the Visit of the Czech Republic by Foreign Tourists in 2007
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Graf 2.4.14 Zplsob organizace cestynavstévy CR zahraniénimi jednodennimi navstévniky v roce 2007/
The Way of Organization the Visit of the Czech Republic by Same-day Visitors in 2007
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2.5 Zahraniéni cestovni ruch CR - devizové pFijmy

a vydaje

2.5 Foreign Currency Incomes and Expenses

Metodika

Prijmy a vydaje ze zahranicniho cestovniho ruchu, jako jedna z polozek platebni
bilance CR, jsou sestavovany na zakladé zavazné metodiky MMF - manudl PB
(5. vydani) 1993. Zahrani¢ni cestovni ruch zahrnuje spotrfebu zbozi a sluzeb
navstévnika v cizi zemi po dobu jeho pobytu (kratSi nez 1 rok), véetné vyvozu zbozi
asluzeb zpét domd za Gcelem vlastni spotreby.

Aktiva a pasiva zahrani¢niho cestovniho ruchu, pro Gcely platebni bilance, Ceska
narodni banka vytvari z Udajd bankovni statistiky, kterd mési¢né poskytuje data
o transakcich cestovnich kancelari, hotell, o bankovnich sménarenskych operacich
a transakcich provedenych prostrednictvim platebnich karet. Vyznamnou soucasti
jsou transakce z ndkupu a prodeje cizi mény na nebankovnich sménarnéch,
informace o studijnich pobytech rezidentt v zahranici, resp. nerezident(i v CR a pfijmy
a vydaje na zdravotni pobyty. Soucasti zahranicniho cestovniho ruchu jsou také data
o kratkodobych pracovnich pobytech, publikovana CSU.

Data o zahrani¢nim cestovnim ruchu Ceska narodni banka uverejiiuje v mési¢ni
periodicité. Ctvrtletni data jsou navic publikovana v geografickém clenéni, vcetné
déleni cestovniho ruchu podle Gcelu (pracovni a soukromé pobyty). Pro geografické
roz¢lenéni jsou pouzivand data CSU o navstévnosti v hromadnych ubytovacich
zarizenich cestovniho ruchu.

Hlavni sledované ukazatele
- Devizové prijmy ze zahrani¢niho cestovniho ruchu

- Devizové vydaje na zahrani¢ni cestovni ruch
- Saldo za zahrani¢niho cestovniho ruchu

.....

Methodology

Source of information about foreign incomes and expenses from foreign tourism is the
Balance of Payment put together quarterly by the Czech National Bank. The basis for
its compiling are the statistics of foreign trade with goods and service (CZSO),
information from the reports of bank and non-bank entities, information from
administrative sources from central authorities and other institutions, and
furthermore CNB's own calculations.

The Balance of Payment portrays foreign economic transactions (i.e. between
residents and non-residents) during a certain time period. Basic structure of the
Balance of Payment includes current, capital and financial accounts and change in
reserves. Information on tourism is contained in the current account of the Balance of
Payment.

Current account portrays flow of goods (export and import) and services (incomes and
expenses from transportation services, tourism and other trade and nontrade
services), yields from capital, investment and work (interests, dividends, reinvested
profits, job incomes) as well as compensating items to real and financial sources
provided or obtained without a counter value (common one side transactions such as
for example gifts, alimony, pensions, foreign help, donations and others).

Main published indicators
- Foreign currency incomes from foreign tourism
- Foreign currency expenses for tourism
- Balance of foreign tourism

More detailed information is found at www.czso.cz

Graf 2.5.1 Devizové pfijmy ze zahr. cestovniho ruchu CR 2000-2007 (v mil. USD)/
Foreign Currency Revenues from Incoming Tourism of the CR 2000-2007 (USD Milfions)
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Tab 2.5.1 Devizové pFijmy ze zahraniéniho cestovniho ruchu CR v letech 2000 — 2007/ £ § 4000
Foreign Currency Revenues from Incoming Tourism of the Czech Republic in 2000 — 2007 § 3
< 3000
2000 2001 2002 2003 2004 2005 2006 2007
V milionech USD 2500
USD Millions 297191 3102,9 | 2963,1 | 3565,9 | 4188,4 | 4660,6 | 5519,5 | 6 618,1 .
meziroéni index
Year on Year Index 94,3 104,4 95,5 120,3 117,5 111,3 118,4 119,9
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Tab. 2.5.2 Devizové vydaje na zahraniénacestovnaruch CR v letech 2000 — 2007/ Graf 2.5.2 Devizové vydaje na zahr. cestovni ruch CR 2000-2007 (v mil. USD)/
Foreign Currency Expenditures on Outgoing Tourism of the Czech Republiic in 2000 — 2007 Foreign Currency Expenditures for Outgoing Tourism of the CR 2000-2007 (USD Millions)

2000 2001 2002 2003 2004 2005 2006 2007

V milionech USD
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Tab. 2.5.3 Devizové saldo ze zahraniéno cestovnio ruchu CR v letech 2000 — 2007/
Foreign Currency Balance from Incoming and Outgoing Tourism of the Czech Reublic in 2000 — 2007 1000
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Year on Year Index 102,3 101,2 79,6 119,4 116,9 118,2 122,1 108,0

Tab. 2.5.4 Devizové pfijmy ze zahraniéniho cestovniho ruchu Ceské republiky za jednotliva étvrtleti Tab.2.5.5 Devizové vydaje na zahraniénacestovnaruch Ceské republiky za jednotliva Gtvrtletav letech
v letech 2000 — 2007 (v milionech USD)/ 2000 — 2007/ I ) ) ) N ]
Foreign Currency Revenues from Incoming Tourism Regarding to Individual Quarters in Foreign Currency Expenditures of Outgoing Tourism Regarding to Individual Quarters in 2000 — 2007
2000 - 2007 (Czech Republic, USD Millions) (Czech Republic)
2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 2000 2001 2002 2003 2004 2005 2006 2007
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Foreign Currency Balance from Incoming and Outgoing Tourism of the CR in 2000 - 2007
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Graf 2.5.5 Zahr. cestovni ruch CR - devizivé pfijmy, vydaje a saldo za obdobi 2000-2007 (v mil.USD) Tab. 2.5.7 Devizové pfijmy ze zahraniéniho cestovniho ruchu CR v letech 2004 - 2007/

Foreign Tourism of the CR - Foreign Revenues, Expenditures and Balance for 2000-2007 (USD mil.) Foreign Currency Revenues of the CR from Incoming Tourism in 2004 — 2007
absolutné v milionech nominalni index/pifedchozi rok = 100
Millions (Absolute) Nominal Index/Previous Year = 100
USD K& EURO |index zUSD | index z K¢ | index z EUR
2004 4188,4 | 107 231,8 | 3369,1 117,5 106,9 107,0
2005 4660,6 | 111839,3 | 3758,0 111,3 104,3 111,5
2006 5519,5 124 255,2 | 4 386,2 118,4 1111 116,7
2007 6 618,1 133 772,3 | 4 820,1 119,9 107,7 109,9
3 .
= Tab. 2.5.8 Devizové vydaje CR na zahrani¢ni cestovni ruch v letech 2004 - 2007/
= Foreign Currency Expenditures of the CR on Outgoing Tourism in 2004 - 2007
()]
E absolutné v milionech nominalni index/pfredchozi rok = 100
= Millions (Absolute) Nominal Index/Previous Year = 100
8 USD K& EURO |index z USD | index z K¢ |index z EUR
3 2004 2 280,9 58 398,0 1835,7 117,9 107,3 107,5
3 2005 2 405,6 57 777,6 19419 105,5 98,9 105,8
2006 27654 62 174,3 21952 115,0 107,6 113,0
2007 3 643,5 73 450,3 2 648,4 131,8 118,1 120,6
Tab. 2.5.9 Devizové saldo zahraniéniho cest. ruchu CR v letech 2004 - 2007/
Foreign Currency Balance from incoming and Outgoing Tourism in 2004 - 2007
absolutné v milionech Nominalni index (predchozi rok = 100)
Millions (Absolute) Nominal Index (Previous Year = 100)
USD K& EURQO | indexz USD | index z K& | index z EUR
m saldo / Balance m vydaje / Expenditures pfimy / Revenues 2004 | 1907,5 48 833,8 1533,4 116,9 106,4 106,4
2005 2 255,0 54 061,7 1816,1 118,2 110,7 118,4
2006 27541 62 080,9 2191,0 122,1 114,8 120,6
Tab.2.5.10 Podil devizovych pfijmi z CR na HDP a na exportu v obdobi 1994-2007/ 2007 | 29746 60 322 0 21717 108 0 97 2 99 1
Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export (1994-2007)
devizové pFijmy Podil devizovych pfijmi z cestovniho ruchu (v %) Tab.2.5.10 Podil devizovych pfijmii z CR na HDP a na exportu v obdobi 1994-2007
2 CR v mld. K& HDP Contribution of Tourism Industry Foreign Currency Revenues (in %) Contribution of Tourism Industry Foreign Currency Revenues to GDP and Export (1994-2007)
Forei . v mid. Ké na devizovych pfijmech
ign Currency GDP Y 20
na HDP ze sluzeb celkem na exportu
Revenues | (gilions of CzK) |  to GDP to ForeignC. to Export _N
(Billions of CZK) 0 o Foreign Currency 0 EXpol 18
Revenues from Services Total \‘
1994 64,2 1182,8 5,4 432 14,0 i \.\
1995 76,3 1466,5 52 42,8 13,4 14 4§/
1996 110,6 1683,3 6,6 49,8 18,6 o
1997 115,7 1811,1 6,4 50,9 16,3
1998 124,9 1996,5 6,3 50,6 15,0 10
1999 109,1 2080,8 52 44,8 12,0 ! e
2000 115,1 2189,2 5,3 43,5 10,3
2001 118,1 23522 50 438 9.3 Y _——o ® - o- o o
2002 96,3 2464,4 3,9 41,7 7,7 A ' : *__ -
2003 100,3 25771 3,9 45,8 7,3
2004 107,2 2814,8 3,8 43,4 6,2 2
2005 111,8 2983,9 3,7 39,7 6,0 0
2006 124,3 3215,6 3,9 40,1 5,8 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007
2007 133,8 3551,4 3,8 39,2 5,4 —e—na HDP/to GDP —e—na exportu/to Export




2.6 Satelitni ucet cestovniho ruchu CR

Zakladni informace

Satelitni ucet cestovniho ruchu (dale jen TSA) je nastrojem, ktery slouZi
k vymezeni podilu cestovniho ruchu jako odvétvi na HDP. TSA je svétové uznavanym
systémem, ktery umoznuje mezinarodni srovnavani statistik cestovniho ruchu. Je
podporovan vsemi vyznamnymi mezinarodnimi organizacemi v oblasti cestovniho
ruchu (EUROSTAT, OECD, UNWTO). Na narodni Grovni je nezastupitelnym analytickym
a informacnim podkladem pro rozhodovani statnich orgdnd a odborné verejnosti.
Systém TSA jako prlrezovy meziodvétvovy Ucet je odvozen z upravené soustavy
"tradi¢nich" narodnich G¢td. Je tvoren deseti vzajemné propojenymi tabulkami - viz.
tabulka 2.6.1.

Odbornym garantem za sestaveni TSA je Cesky statisticky Ufad, ktery spolupracuje
s MMR CR a CNB. Hlavnimi zdroji Gdajd je hrani¢ni Setfeni o pfijezdovém cestovnim
ruchu MMR CR, ubytovaci statistika CSU a vybérové zjistovéni o vyjezdovém
adoméacim cestovnim ruchu rezident@ (CSU).

Metodika systému TSA

Z&kladni struktura TSA je zalozena na obecné narodohospodarské rovnovaze mezi
poptavkou a nabidkou produktu vytvareného odvétvim cestovniho ruchu. Hlavni
Casti poptavkové strany TSA je spotifeba ticastnika cestovniho ruchu (CR), kterd
se da vymezit jako spotfeba domaciho CR, pfijezdového CR, vyjezdového CR,
vnitfniho CR a konec¢né jako spotreba narodniho CR. Soucasti Sirsi analyzy poptavky
CRjeiproblematika kolektivni spotreby a tvorby hrubého fixniho kapitalu v CR.
Toto rozsifené pojeti poptavkové strany se oznacuje jako , celkova poptavka v CR".

Hlavni sledované ukazatele

- Poptavka cestovniho ruchu - celkové domaci a zahranicni vydaje Gcastnika
cesty, tedy vydaje za: zajezd, ubytovani, stravovani a dopravu nad rdmec
definice zajezdu, ndkupy zbozi béhem cesty a ostatni vydaje CR, které se k ni
pfimo vztahuji (vstupné, pojisténi, potraviny zakoupené pred cestou, vyvolani
fotografii po navratu z cesty apod.). Nejsou zahrnuty nakupy nad rdmec
cestovniho ruchu (napf. zbozi za Ucelem jeho dalSiho prodeje, kapitalovych
investic, dard pro instituce apod.).

-Nabidka cestovniho ruchu - soubor produktl (resp. odvétvi)
charakteristickych pro CR, souvisejicich s CR a odvétvi nespecifickych (ostatni) -
viz.schéma2.4.1.

- Charakteristické cinnosti cestovniho ruchu - vyrobni ¢innosti, jejichz hlavni
produkce je charakteristickd pro cestovni ruch, které by ve vétsiné zemi
prestaly pfi nepritomnosti navstévnik(l existovat ve vyznamném mnozstvi,
resp. jejich spotfeba by se vyrazné snizila. Pro mezinarodni srovnani je
nezbytné, aby jejich metodika byla jednotna, dana pevnym seznamem. Pouze
prislusnost do souvisejicich ¢i nespecifickych produktd a odvétvi mize byt
stanovena v kazdé zemi individualné - viz. dale.

2.6 Tourism Satellite Account of the Czech Republic

Basic information

Tourism Satellite Account (hereafter only as TSA) is a tool, which serves for
defining share of tourism, as a field, on the GDP. TSA is an internationally recognized
system, which enables international comparison of tourism statistics. It is supported
by all significant international tourism organizations (EUROSTAT, OECD, UNWTO). At
the national level it is an irreplaceable analytic and information basis for decision
making by state authorities and expert public. TSA system as a cross-section of inter-
branch account is derived from the modified system of “traditional” national
accounts. Itis created by ten mutually connected tables - see table No. 2.6.1.

Expert guarantor for the compilation of TSA is the Czech Statistical office, which
cooperates with the Ministry for Regional Development of the Czech Republic and
Czech National Bank. Main sources of information is border research about incoming
tourism by MMR, accommodation statistics by CZSO and select research about
outgoing and domestic tourism of residents (CZSO)

Methodology of TSA system

Basic TSA structure is based on general national economic balance between demand
and supply of product created by tourism. Main part of demand side of the TSA
system is tourism participant consumption, which can be defined as consumption
of domestic, incoming, outgoing, interior tourism and finally as the consumption
of national tourism. Part of a broader analysis of demand in tourism is also the issue
of collective consumption and creation of gross fixed capital in tourism. This
expanded conception of the demand side is marked as “total demand in tourism”.

Main published indicators

-Tourism demand - total domestic and foreign expenses of the trip
participants, i.e. expenses for: tours, accommodations, meals and
transportation above the framework of trip definition, purchase of goods during
the trip and other tourism expenses, which are directly related (admissions,
insurance, groceries purchased before the trip, film developing following the
return home etc.) Not included are purchases beyond the scope of tourism (e.qg.
goods for the purpose of further sale, capital investments, donations to
institutions, etc.)

-Tourism supply - collection of products (or rather fields) characteristic for
tourism, related with tourism and fields non-specified (others) - see diagram
24.1.

- Activities characteristic for tourism - production activities, main product of
which is characteristic for tourism, which in majority of states would seize to
exist with the absence of visitors in a significant quantity, or more precisely their
consumption, would significantly decrease. For international comparison it is
necessary for their methodology to be uniform, given by a fixed list. Only their
affiliation to related or non-specified products and fields can be determined
individually in each state - see below.



-Activities related to tourism - activities, which with the absence (non-
existence of tourism) would register a decrease in production, while they can be
different forindividual states.

-Cinnosti souvisejici s cestovnim ruchem - ¢innosti, u kterych by pfi
nepritomnosti navstévnikl (neexistenci CR) byl zaznamenan pokles produkce,
pricemz mohou byt odliSné pro jednotlivé staty.

-Non-specific activities - residual activities, where from the production aspect
tourism does not play a majorrole.

- Nespecifické cinnosti - zbytkové kategorie, u kterych nehraje z hlediska
produkce CR vétsiroli.

-Collective consumption - non-market services related to tourism, e.g.
promotion of market, planning, tourism development, control over services etc.
These are developed by government institutions on the national, regional or
evenlocal level.

- Kolektivni spotifeba - netrzni sluzby vazici se k CR, napf. propagace trhu,
planovani, rozvoj CR, kontrola nad sluzbami atd. Jsou rozvijeny vladnimi
institucemina Grovni narodni, regionalni ¢i dokonce mistni.

Schéma 2.6.1. Rozdéleni éinnosti (odvétvi) a produktd ve vztahu k CR/
Diagram No. 2.6.1. Division of Activities (Fields) and Products Relative to Tourism

Narodni hospodarstvi
VSechna odvétvi (€innosti)
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Tab. 2.6.1 Piehled zakladniho systému TSA/
View of the Basic TSA System

Nazev tabulky Table Heading
T1 Spotreba prijezdového CR Inbound Tourism Consumption
T2 Spotieba domaciho CR Domestic Tourism Consumption
T3 Spotieba vyjezdového CR Outbound Tourism Consumption
T4 Spotieba vnitiniho CR Internal Tourism Consumption
T5 Vyrobni ucty OSZ:;‘;:I::R a ostatnich Production Accounts of Tourism Sector and of Other Sectors
T6 Domaci nabidka a spotreba vnitiniho CR Domestic Offer and Inbound Tourism Consumption
T7 Zaméstnanost v odvétvich CR Jobs in the Tourism Industries
T8 Tvorba hrubého fixniho kapitalu CR Production of Gross Fixed Capital of Tourism and Production of
a ostatnich odvétvi Other Sectors
T9 Kolektivni spotfeba CR Collective Tourism Consumption
T10 Nepenézni ukazatele CR Natural Indicators of Tourism

Tab. 2.5.2 Hlavni ukazatele narodniho hospodafstvi a cestovniho ruchu v CR v letech 2003-2006 (v mil. K& / %)/
Main indicators of the National Economy and Tourism in the Czech Republic in 2003-2006 (CZK mil. / %)

2003" 2004" 2005 2006”
Produkce celkem (zc) / Total output (bp) 6 392 671 7 052 497| 7 491 054 8 493 869
Mezispotieba celkem (kc) / Total intermediate consumption (pp) 4032 823 4517 370 4 805 084 5580 367
Hrubad pfidana hodnota celkem (zc) / Total gross vaiue added (bp) 2 359 848 2535127 2685970 2913 502
Dané minus dotace / Taxes less subsidies 236 249 279 033 304 373 334 745
Hruby domaci produkt / Gross domestic product 2596 097| 2814 160, 2990 343 3248 247
Podil cestovniho ruchu na hrubé pridané hodnoté (v %)/
Tourism ratio on gross value added (%) 3,5 3,3 3,1 2,9
Hruba pfidana hodnota cestovniho ruchu (zc)/
Tourism gross value added (bc) 81 562 84 618 82 850 84 970
HPH CR - Charakteristicka odvétvi / TGVA - Characteristic
industries 59 390 62 131 59 600 61263
HPH CR - Souvisejici odvétvi/ TGVA - Connected industries 18 536 19 292 19 801 20 422
HPH CR - Nespecificka odvétvi / TGVA - Non specific industries 3636 3196 3449 3284
HPH CR - Charakteristicka odvétvi (v %) /
TGVA - Characteristic industries (%) 72,8 73,4 71,9 72,1
HPH CR - Souvisejici odvétvi (v %)/
TGVA - Connected industries (%) 227 22,8 23,9 24,0
HPH CR - Nespecificka odvétvi (%) /
TGVA Non specific industries (%) 4,5 3,8 4,2 3,9
Dané CR / Tourism taxes / 7 332 15 647 14 581 13 995
HDP CR / Tourism gross domestic product 88 894 100 266 97 431 98 964
Podil cestovniho ruchu na hrubém domacim produktu (v %)
Tourism ratio on gross domestic product (%) 3,4 3,6 3,3 3,0
" Revidovana data / Revised data (zc) ZaKladni ceny / (bp) Basic prices
? Revidovana semi-definitvni data / Revised semi-definitive data (kc) Kupni ceny / (op) Purchaser prices

3 Pfedbézna data / Preliminary data




Tab.2.6.3 Vyrobni uéty jednotlivych odvétvi cestovniho ruchu a ostatnich odvétvi v CR v roce 2006 (v mil. K&) */ Graf 2.6.1 Celkovy vystup domacich vyrobct v roce 2006 charakteristické produkty/

Production Accounts of Tourism Industries and Other Industries in the Czech Republic in 2006 (CZK Mil.) * Total Output of Domestic Producers in 2006 Characteristic Products
Odveétvi Odvétvi s Celkovy vystup
cestovniho ruchu souvisejici s Neszetv:;flt':ka domécich vyrobcl
celkem cestovnim ruchem odvetvi (zc)
. Tourism » Total output of
industries producers (bp)
A. SPECIFICKE PRODUKTY/ SPECIFIC PRODUCTS 344 971 2105618 202 697 2 653 286 Ruzné sluzby
I - cestovniho ruchu/
A.1 Charakteristické produkty/ Characteristic products 333077 86 270 17 361 436 70 Rekreaén! a ostatn( v .
1 — Ubytovaci sluzby/ Accommodation services 38670 5346 1373 45 390 zéabavni sluzby/ tourism services 14% Zajezd/ Package tour
. o P
2 - Stravovaci sluzby/ Food and beverage serving services 84 911 3772 1928 90 611 Recreation and other ek Stravovaci sluzby/
3_Slush bnid /P . entertainment Food and beverage
- Sluzby osobni dopravy/ Passenger transport services 80 844 16 367 13 065 110 277 S serving services
4 - Sluzby cestovni kancelaFe/agentury a privodce "/ Travel 12% 21%
agency, tour operator and tourist guide services n 48 729 148 87 48 964
5 — Kulturni sluzby/ Culture services 29 652 95 13 29 759
6 — Rekreacni a ostatni zabavni sluzby/ Recreation and other Kulturni sluzby/
entertainment services 50 253 211 509 50 973 Culture services
7 — Rizné sluzby cestovniho ruchu/ Miscellaneous tourism 7%
services 18 60 331 386 60 735 Sluzby cestovni i
A.2 Souvisejici produkty/ Connected products 11894 2019347 185336| 2216577 kanceldfe/agentury a >y
yetpr Y P privodce/ Travel dopravy/Passenger
B. NESPECIFICKE PRODUKTY/ NON SPECIFIC PRODUCTS 14 914 157 610 5 668 059 5 840 583 agency, tour operator transportoservices
Vystup celkem/ Total 359 885 2263 228 5 870 756 8 493 869 and tourist guide 25%
Mezispotieba celkem (kc)/ Total intermediate consumption 227 440 1 455 504 3897 423 5580 367 services
0y
Hruba piidana hodnota celkem (zc)/ Total gross value added 132 445 807 724 1973333 2913 502 %
Podil cestovniho ruchu na hrubé pfidané hodnoté (%)/ Tourism ratio
on gross value added (%) 46,3 2,5 0,2 2,9
Hruba pfidana hodnota cestovniho ruchu (zc)/ Tourism gross
value added 61263 20 422 3284 84 970

1) Zahrnuje kromé obchodni marze cestovnich kancelafi a agentur také hodnotu nabizenych produkti/sluzeb (napf. ceny za
ubytovani, dopravu, stravovani, pojisténi apod.)/ In addition to the margins of the travel agencies and tour operators, the value
of offered products/services (e.g. Prices of the accommodation, transport, boarding, insurance and the like) is included

*) Pfedb&zna data/ Preliminary data  (zc) Zékladni ceny/(bp)Basic prices  (kc) Kupni ceny/ (pp) Purchaser prices  x nelogické/ illogical
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2.7 Modul zameéstnanosti v cestovhnim ruchu

Zakladni informace

Modul zaméstnanosti cestovniho ruchu, prestoze stoji na vlastnim zakladé, je obecné
Uzce spjat se satelitnim Gétem cestovniho ruchu (TSA). Je v souladu s pojmy
a definicemi pouzivanymi v jinych oblastech socidlné-ekonomickych statistik
a statistik cestovniho ruchu, zejména v Evropském systému G¢td ESA 1995,
v normach Mezinarodni organizace prace ILO a v dalSich dokumentech tykajicich se
statistiky cestovniho ruchu vydanych svétovymiievropskymiorganizacemi (Eurostat,
WTO, OECD, OSN).

2.7 Employment Module

Basic information

Tourism employment module, in spite of the fact that it stands on own base, is
generally closely tied to the Tourism Satellite Account (TSA). It is in accordance with
concepts and definitions used in other fields of social economic statistics and tourism
statistics, especially in the European System of Accounts ESA 1995, in the standards
of the International Labour Organization (ILO) and in other documents relative to the
tourism statistics issued by international as well as European organizations (Eurostat,
WTO, OECD, UN).




Metodika

Modul zaméstnanosti cestovniho ruchu vyuziva podklady ze dvou hlavnich zdrojd -
Udaje o zaméstnanosti v narodnim Géetnictvi (NU) a z Vybérového Setfeni pracovnich
sil (VSPS). Zdrojem Udajdi o zaméstnanosti v NU je podnikové statistické vykaznictvi.
V jeho vykazech jsou Setfeny (daje o prdimérném evidenénim poctu zaméstnancd,
poctu pracujicich majitell firem (podnikatel(l) a spolupracujicich ¢lenl domacnosti,
jejichz Cinnost ve firmeé je jejich hlavnim zaméstnanim. Udaje o zaméstnancich jsou
k dispozici ze Setreni ve fyzickych osobach, prepoctenych osobdach na plnou pracovni
dobu, za hlavni i vedlejsi pracovni pomér. Jako dalsi zdroj narodniho Gcetnictvi je
pouzito $etfeni VSPS. Toto Setfeni se provadi kontinualné v ndhodné vybraném vzorku
domdcnosti a je zameérené na zjistovani ekonomického postaveni obyvatelstva na
Uzemi celé republiky. Pfedmétem Setfeni jsou vSechny osoby obvykle bydlici
v soukromych domacnostech. Setreni se nevztahuje na osoby bydlici dlouhodobé
v hromadnych ubytovacich zafizenich. Z toho d@vodu jsou Gdaje za urcité skupiny
obyvatelstva, zejména za cizi stétni pfislusniky Zijici a pracujici na Gzemi Ceské
republiky, k dispozici vomezené mire.

VSechna data v Modulu zaméstnanosti cestovniho ruchu predstavuji tzv. domaci
koncept zamé&stnanosti, tzn. tykaji se osob pracujicich na ekonomickém Gzemfi Ceské
republiky. Na rozdil od narodniho pojeti jsou do tohoto konceptu zahrnuti nerezidenti
pracujici v CR a naopak nejsou zahrnuti rezidenti pracujici v ciziné. V&tsina Gdaji je
publikovana v ¢lenéni pracujicich osob na osoby zaméstnané a sebezaméstnané.
Z&akladni jednotkou je pocet fyzickych osob. V pripadé poctu pracovnich mist je tento
navic navysen o vsechna druhd a dalsi zaméstnani.

Hlavni sledované ukazatele

- Zameéstnanci - Zaméstnanci se definuji jako vSechny osoby, které pracuji
podle smlouvy pro jinou rezidentskou instituciondlni jednotku a pfijimaji
odménu (zaznamenavanou jako ,nahrady zaméstnanciim®). Osoby se
zahrnuji do zaméstnancd v pfipadé, Ze nemaji zéroven vlastni vydéle¢nou
¢innost, kterd predstavuje jejich zakladni Cinnost. Osoby, které docasné
nepracuji, se povazuji také za zaméstnance za predpokladu, ze maji formalni
pracovni pomér.

- Sebezaméstnani - Sebezaméstnani jsou osoby, které jsou jedinym
vlastnikem nebo spoluvlastnikem nesdruzenych podnikd, ve kterych pracuiji,
s vyjimkou nesdruzenych podnikd klasifikovanych jako kvazispole¢nosti.
Podnikaji a pracuji s placenymi zaméstnanci nebo bez nich. Osoby
samostatné vydélecné ¢inné se zde klasifikuji v pripadé, Ze nejsou zaroven
v placeném zaméstnani, které predstavuje jejich hlavni ¢innost; v takovém
pripadé se zatriduji mezi zaméstnance. Zahrnuji se naopak spolupracujici
¢lenové domacnosti majitele firmy, pro které je cinnost ve firmé hlavnim
zameéstnanim.

- Pracovni misto - Pracovni misto (resp. zaméstnani) se definuje jako
explicitni nebo implicitni smlouva mezi osobou a rezidentskou institucionalni
jednotkou o vykonu prace za odménu po stanovenou dobu nebo do dal$iho
oznadmeni - vypovédi. Jsou zde zahrnuta druha a dalsi zaméstnani stejné
osoby. Naopak jsou vylouceny osoby, které docasné nepracuji, ale maji tzv.
formalni pracovni pomér (formalni vztah k zaméstnani).

Methodology

Tourism employment module uses documents from two main sources - information on
employment rate in the National Accounts (NA) and from the Labour Force Sample
Survey (LFSS). Source of information on employment in the NA is company statistical
reporting. Its reports research information about the average evidence of employee
number, number of working company owners (entrepreneurs) and cooperating
household members, activity of whom within the company is their main employment.
Information about employees is available from research among physical entities,
recalculated persons to full employment, for full and part time employment. The
research by LFSS is used as another source for the National Accounts. This research is
performed continuously in a randomly selected sample of households and is focused
on finding out economic situation of residents across the entire Czech Republic.
Subject of research are persons living long-term in collective accommodation
establishments. For this reason the information about certain groups of residents,
especially foreigners living and working in the Czech Republic, are available only in a
limited form.

All data in the Tourism Employment Module represent so called home employment
concepts, meaning relative to people working within the economic territory of Czech
Republic. In contrast to the national interpretation this conceptincludes non-residents
working in the Czech Republic and on the contrary residents working abroad are not
included. Most of the information is published categorizing working persons into
employed and self-employed. Basic unit is the number of physical entities. In the case
of number of jobs this is raised by various second and other employments.

Main indicators

- Employees - Employees are defined as all persons, who are working based on
a contract for another residential institutional unit and accept a reward
(recorded as “employee reimbursements”). Persons are included in employees
in the event that they do not also have their own profit-making activity, which
represents their fundamental activity. Persons, who temporarily do not work,
are also considered employees with the presumption that they have formal
employment.

- Self-employed - Self-employed are persons, who are the sole owners or a co-
owners of non-associated companies, where they are working, with the
exception of non-associated companies classified as quasi-companies. They
are doing business and work with paid employees or without them. Self
supportive persons are classified here in the case that they are not also in paid
employment, which represents their main activity; in such a case they are
classified as employees. On the other hand these include cooperating members
of company owner's household, for whom the activity in the company is the
main employment.

- Working position - Working position (or rather employment) is defined as
explicit or implicit contract between a person and a residential institutional unit
on work performance for the determined period or until further notice -
termination notice. Included here are second and other employments of the
same person. On the contrary who is excluded are persons, who are temporarily
not working, but they have a so called formal employment (formal relation to
employment).



- Mnozstvi prace v pracovnich hodinach - Mnozstvi prace v pracovnich - Amount of work during working hours - Amount of working hours during

hodindch predstavuje souhrnny pocet hodin skute¢né odpracovanych work hours represents a total number of hours actually worked by the

zaméstnancem nebo sebezaméstnanou osobou béhem uUcetniho obdobi employee and self-employed person during an accounting period in the

v pripadé, ze jejich produkce je v rdmci vymezenych hranic vyroby. event that their production is within the scope of defined production borders.
- Ekvivalent plné pracovni doby - Ekvivalent pIné pracovni doby se rovna - Equivalent of full time working hours - Equivalent of full time working

poctu zameéstnani na plnou pracovni dobu a definuje se jako podil celkového hours equals number of full time employments and is defined as a share of the

poctu odpracovanych hodin a prdmérného ro¢niho poctu odpracovanych total number of hours worked and average annual number of hours worked in

hodin v zaméstnani na plny Uvazek na ekonomickém tzemi. full time employment within the economic territory.

Tab. 2.7.1 Poéet pracovnich mist a zaméstnanych osob v cestovnim ruchu v €R podle odvétvi v roce 2006 1) *
Number of jobs and people employed in tourism in the Czech Republic by industries in 2006 1) *

Pocet pracovnich mist v cestovnim ruchu ) Pocet zaméstnanych osob v cestovnim ruchu
Number of jobs in tourism 2 Number of peopie employed in tourism
Sebezaméstnani ®)| Zaméstnanci Celkem Sebezaméstnani ¥ | Zaméstnanci Celkem
Self-employed ¥ Employees Total Self-employed ¥ Employees Total
1~ Hotely a podobna zafizeni 5192 33834 39 025 4942 34 397 39 339
Hotels and similar
2 — Vlastnictvi druhych_domovu X X X X X X
Second home ownership
3 ~ Restaurace a podobna zatrizeni 22379 48 227 70 606 22778 49 571 72349
Restaurants and similar
4 - Osobni Zelezniéni doprava 2 7365 7367 2 7364 7366
Railway passenger transport
5 — Osobni silniéni doprava 3563 12 163 15725 3598 12 060 15 658
Road passenger transport
6 — Osobni lodni doprava 12 75 87 11 75 87
Water passenger transport
7 — Osobni leteckd doprava 7 4390 4397 7 4412 4419
Air passenger transport
8 — Dopliikové sluzby osobni dqpravy 76 1 460 1536 76 1 450 1526
Passenger transport supp. Services
dopravu Passenger transport equipment 54 97 151 54 97 151
rental
10 — Cestovni agentury a podobna 6 897 8622 15519 6 654 8578 15 232
zafizeni Travel agencies and similar
11 — Kulturni sluzby Cultural services 1578 10611 12188 LA e 127786
12 — Sportovni a ostatni rekreaéni sluzby
Sporting and recreational services 507 1707 2213 518 1761 2278
Charakteristicka odvétvi CR
Tourism characteristic industries 40 266 128 549 168 815 40 254 130 937 171 191
Souvisejici odvétvi CR
Tourism connected industries 17 037 40 587 57 625 17 348 41 631 58 980
Nespecificka odvétvi CR
Tourism non specific industries 1102 8203 9305 1076 8218 9293
Odvétvi cestovniho ruchu celkem
Total tourism industries 58 405 177 339 235744 58 679 180 786 239 465
" Predbézna data ") Preliminary data
2 Poget pracovnich mist piepoéteny na piny tivazek 2 Number of jobs in full-time equivalents
) Vyjadfuje pocet pracujicich majitelt firmy a spolupracujicich ¢lent 9 It includes a number of owners of enterprises and their
domacnosti, pro které je ¢innost ve firmé hlavnim zaméstnanim family members whose activity in the enterprise is main
* Ro¢ni primeér poctu zaméstnanych osob v hlavnim zaméstnani * Annual average number of people employed in main job

x nelogické X illogical




2.8 Mezinarodni srovnani

Kapitola se zabyva mezindrodnim srovnanim statistickych Gdajl o cestovnim ruchu
za vybrané staty Evropské unie. Dle Smérnice Rady 95/57 z 23. listopadu 1995 o sbéru
statistickych informaci v oblasti cestovniho ruchu maji ¢lenské staty za povinnost
pravidelné zasilat data za svou narodni oblast kapacit hromadnych ubytovacich
zafizeni cestovniho ruchu (¢ast A ,Smérnice”), za oblast ndvstévnosti zminéné
kategorie ubytovacich zafizeni (¢ast B ,Smérnice”). Podkapitoly A a B tvori tzv.
~nabidkovou stranu“ odvétvi cestovniho ruchu. Konecné Cast C dokumentu zahrnuje
ukazatele za vyjezdovy a domaci cestovni ruch rezidentl clenské zemé. Udaje
za statistiku cestovniho ruchu jednotlivych ¢lenskych statli shromazduje Statisticky
Urad Evropské unie se sidlem v Lucemburku (Eurostat), kam jsou ve Ctvrtletni
periodicité zasilany ¢lenskymi staty Gdaje v mensi podrobnosti, ro¢ni data obsahuji
vice strukturované ¢lenéni Gdajl o cestovnim ruchu jednotlivych zemi. Z jeho
databdze jsou pouzity nasledujici statistické vystupy.

Tab. 2.8.1 Kapacity hromadnych ubytovacich zafizeni cest. ruchu ve vybranych evropskych zemich v roce 2007/

Capacity of Collective Accommodation Establishments of Tourism in Selected European

2.8 International statistics

Chapteris focused on international comparison of statistical data on tourism for select
European Union states. In accordance with the Council Directive 95/57 from
November 23" 1995 on collection of statistical information in tourism the member
states are obligated to regularly send data on tourism collective accommodation
establishments of their national area (Part A of the “Directive”), on visitor rate in
above mentioned category of accommodation facility (Part B of the “Directive”). Sub-
Chapters A and B create a so called “supply side” of tourism. Finally Part C of the
document includes indicators for outgoing and domestic tourism of member state
residents. Information of lesser detail are sent quarterly, annually contain more
structured segmentation of information on member state tourism. Information about
tourism statistics for individual member states is collected by the European Union
Statistical Office that resides in Luxembourg. The following statistical outputs used
are from its database.

Graf 2.8.1 Pocet hromadnych ubyt. zafizeni cest. ruchu ve vybranych evropskych zemich
na 100 tis. obyvatel v roce 2007/
Capacity of Collective Accommodation Establishments of Tourism in Selected

zafizeni celkem z toho: hotely apod. zafizeni European Countries for 100 thous. Inhabitants in 2007
Number of Establishments from it: Hotels and Similar < 500
Total Establishments 3

Belgie / Belgium 3517 2013 ;N‘:( 450
Bulharsko / Bulgaria 2018 1526 ‘E e
Ceska republika / Czech Republic 7845 4559 2w
Némecko / Germany 53 758 35 941 g
Estonsko / Estonia 984 346 g a0
Irsko / freland 8977 4087 ?n“ 250
Spanélsko / Spain 37 458 18 426 @
Francie / France 28778 18135 % 200
Iltalie / /taly ° 130 994 34037 3 10
Lotyssko / Latvia 400 318l 7 g
Litva / Lithuania 529 348
Lucembursko / Luxembourg 508 273 50
Nizozemsko / Netherlands 7 268 3196 o
Rakousko / Austria 20730 14 204 @ O zm = o T ZE 5 CCZF IO C</)< @ @ ==
Polsko / Poland 6718 2443 %5%%§§§§§%§§§§'%§%§§§§%§
Slovinsko / Slovenia 819 396 5286635225858 3258833853832
Slovensko / Slovakia 2675 1249 g 3 ‘S om 3 % 3 n,:, g %‘_ 5555 % 258 8 & éz>
Finsko / Finland 1358 909 5 (g_, e é- il 3 g Bl = = 3 g 22 : 9 2 g3
Svédsko / Sweden 3976 1893 z S 8 B = >:ﬂ§ % 5 - 2 ) :% =
Chorvatsko / Croatia 1811 800 g8 = S 5 2 8
Island / Iceland 580 294 = - g
Lichtenstejnsko / Liechtenstein 160 47 % a ‘;”'
NOrSkO/NOeray 2265 1112 %

p: predbézna data / Provisional value




2.8.2 Kapacity ubytovacich zafizeni cestovniho ruchu vybranych evropskych zemi v roce 2007/ Tab.2.8.3 Celkovy poéet pfenocovani hostu v hromadnych ubyt. zafizenich vybranych evropskych statu v roce 2007/

Capacity of Accommodation Establishments of Tourism Selected European Countries in 2007 Total Number of Overnight Stays of Guests at Collective Accommod Establishments of Tourism in Selected European Countries in 2007
hotely apod. zafizeni hromadna ubytovaci zafizeni véetné hotell pocet pfenocovani v hromadnych
Hotels and Similar celkem Collective Accommodation poéet prenocovani v hotelech apod. zafizenich | ubytovacich zafizenich (véetné hoteli)
Establishments Establishments Total (Hotels Included) Number of Overnight Stays Total at Hotels and Number of Overnight Stays at Other
N . . Similar Establishments Coilective Accommodation Establishments
pocet Poko;u na| pocet lizek na (Hotels Included)
poéet pokojii | poéetlizek | pocetluzek 100 tis. obyv. | 100 tis. obyv.
Number of Number Number Nurnl;srr %(’; eom I\;um;; Oeor ;)_ZBeds tuzemsti hosté zahranicni hosté tuzemsti hosté zahranicni hosté
Rooms of Bedrooms | of Bedrooms Thous.Inhabitants O,rnha b ita,;)gs. Domestic Guests Foreign Guests Domestic Guests Foreign Guests
Belgie / Belgium 56 693 124811 372 341 540 3520 Belgie / Belgium ) 5220810 10975 971 13 584 002 16 270 626
Bulharsko / Bulgaria 103 841 231303 266 613 1350 3470 I?ulha'rsko/ B.ulgar/a 4867 411 11868 123 5969 872 12 006 786
Geska republika / Czech Republic 106 907 248 077 451707 1040 4390 Ceska republika / Czech Repub) 9206 039 17837 519 20220 886 20610186
- Némecko / Germany 170 233 800 44 441 542 262 820 456 54 485 379
Némecko / Germany 899 068 1643748 8210413 1090 3900 Estonsko / Estonia 1174626 2668 077 1759 045 2915456
Estonsko / Estonia 13875 28634 44611 1030 3320 Irsko / Jrefand 8791 000 155 771 497, 13735 000 226 140 881
Irsko / Ireland 67 355 156 775 216 479 1560 5020 Spanélsko / Spain 116 961 655 73151 930 157 159 069 .
Recko / Greece 367 992 700 933 : 3290 . Francie / France 131 116 827 112 959 165 . 163 177 146
Spanélsko / Spain 825220 1639 009 3095 626 1860 6 960 Italie / /taly P 141 116 716 13129 131 211 450 511 .
Francie / France 626 981 1253 962 5736 966 990 9050 Lotyssko / Latvia 979139 1779563 1388706 1935 984
ltalie / italy P 1058 543 2141952 4 452 653 1790 7530 Litva / Lithuania 1081 969 1509 293 1653 663 1609 998
Lotyssko / Latvia 11 457 20685 25 696 500 1130 Lucembursko / Luxembourg 78 034 1359 505 199 132 2328 688
Litva / Lithuania 10 973 21871 33294 320 980 Nizozemsko / Netheriands 17 830 800 16 327 700 60 314 800 27 952 200
Lucembursko / Luxembourg 7 639 14 559 66 078 1600 13 880 Rakousko / Austria 21279 445 57 873 169 29 137 935 71 506 993
Nizozemsko / Netherlands 98 966 200 254 1211828 610 7410 Polsko / Poland 15898 076 8408 772 44 035 622 10918 100
Rakousko / Austria 285 558 573726 948 960 3440 11430 Rumunsko / Fomania 16258 722 8497156 : :
Polsko / Poland 93944 190 387 582 105 250 1530 Slovinsko / Slovenlg 1839182 3706 637 3285490 4707 220
Rumunsko / Romania 112177 208 123 ) 500 ) S!ovenskq/ Slovakia 3264 272 3968 782 6 307 475 5115168
N . Finsko / Finjand 11182 250 4 634 829 13 708 450 5328 215
Slovinsko / Slovenia 17 251 33040 68 487 860 3410 & -
. Svédsko / Sweden 19 574 419 5841769 37 404 874 11 200 359
Slovensko / Slovakia 32766 67178 161159 610 2990 Chorvatsko / Croatia 2951 274 17 988 240 4616913 33701 925
Finsko / Finland 54 924 119597 221412 1040 4200 Island / iceland 436 554 1480 025 763 724 1838 330
Svédsko /Sweden 103793 207 439 752539 1140 8260 Lichtenstejnsko / Liechtenstein 2508 126 111 15612 167 748
Chorvatsko / Croatia 76 087 163171 482 231 1710 10 860 Norsko / Norway 13 458 337 5051 763 20338 157 8305 287
Island / /celand 8717 18 437 . 2830 . Svycarsko / Switzerland 15 472 971 20 891 829
Lichtenstejnsko / Liechtenstein 645 1265 . 1830 .
Norsko / Norway 70 965 154 311 498 363 1520 10 650
Svycarsko / Switzerland 141 596 270 146 . 1890

p: pfedbézna data / Provisional value

Tab.2.8.4 Pocet delSich cest (4 a vice pfenocovani) rezidentii vybranych evropskych stéti v roce 2007/
Long Trips (4 overnight stays and more) Residents of Selected European Countries in 2007

“ < . ocet delSich cest na 100 tis. obyvatel
pocet delSich cest / Number of Long Trips Nun‘:ber of Long Trips for100 Thous. Inyhabitants
v tom / incjuding: v tom / incjuding:
cesty celkem tuzemske zahraniéni |cesty celkem| tuzemské -
Trips Total cesty‘ cesty Trips Trips Total cesty zahranicni cesty
Domestic X . Trips Abroad
Trips Abroad Domestic Trips
Belgie / Belgium 6 864 542 1205674 5 658 868 64 850 11 390 58 460
Irsko / ireland 5 856 000 1359 000 4 497 000 135720 31 500 104 230
Recko / Greece 8 522 380 7 567 381 954 999 76 290 67 740 8550
Kypr / Cyprus 816 644 203 729 612915 104 870 26 160 78 710
LotySsko / Latvia 866 502 307 094 559 408 37 980 13 460 24 520
Litva / Lithuania 1195619 485 111 710 508 35 320 14 330 20 990
Lucembursko / Luxembourg 704 534 4 599 699 935 147 950 970 146 990
Rakousko / Austria 8 684 924 3121 460 5563 465 104 650 19 080 34010
Polsko / Poland 17 687 000 14 023 000 3 664 000 46 390 168 970 44150
Rumunsko / Romania 5401 653 4 644 487 757 166 25 050 43 820 7 140
Slovinsko / Slovenia 1665 084 402 126 1262 959 82 820 1860 5860
Slovensko / Slovakia 4 886 261 24083 306 2 482 955 90 590 119 550 123510
Finsko / Finland 6 698 000 4610 000 2088 000 126 930 85 470 38710
Chorvatsko / Croatia 2966 968 1988 356 978 612 66 800 3270 1610
Norsko / Norway 5 808 362 2 413 606 3 394 756 124 080 54 350 76 440







3 Programoveé financovani v cestovnim ruchu / Programme Funding in Tourism

Stejné jako v predchazejicim obdobi byly projekty zamérené na rozvoj cestovniho
ruchu podporovany ze tfi programdi:

- Operacni program Rozvoj lidskych zdrojd (OP RLZ)
- Spolecny regionalni operacni program (SROP)
- Statniprogram podpory cestovniho ruchu (SPPCR)

Zastal zachovan zakladni cil podpory, tj. predev$im zlepseni kvality nabizenych
sluzeb v oblasti cestovniho ruchu, zvySeni konkurenceschopnosti ceskych
podnikatelll a v neposledni radé rovnéz zvyseni podilu cestovniho ruchu na
hospodarské prosperité regiont a réistu zaméstnanosti.

3.1 Operaéni program Rozvoj lidskych zdroju (OP RLZ)

Rozvoj cestovniho ruchu v CR vyzaduje vedle budovani kvalitni infrastruktury
a nabidky produkt( soucasné vytvareni podminek pro pfipravu a vychovu kvali-
fikované pracovni sily, kterd by tomuto odvétvi zarucila trvale konkurenceschopnou
nabidku sluzeb pro dosaZeni vykonl srovnatelnych s okolnimi staty. Vzdélavani
pracovniké je kli¢covym prvkem a nastrojem rozvoje lidskych zdrojd.

Opera¢ni program Rozvoj lidskych zdrojG (dale jen OP RLZ) umoziuje Cerpéni
prostredkd z Evropského socialniho fondu ( dale jen ESF) v Ceské republice. Zminény
fond je finanénim nastrojem pfi realizovani Evropské strategie zaméstnanosti.
Organem zodpoveédnym za fizeni pomoci z ESF je v CR Ministerstvo prace a socialnich
véci.

Realizatorem projekt( - tzv. kone¢nym prijemcem v opatieni 4.2 Specifické vzdélavani
je v oblasti cestovniho ruchu Ministerstvo pro mistni rozvoj, a to jiz od roku 2005.
Realizaci a administraci projektd v ramci ministerstva zabezpecuje odbor cestovniho
ruchu. Celkem je realizovano 7 projektd, z toho 6 vzdélavacich a 1 projekt zaméreny
na evaluaci vzdélavaniv oblasti cestovniho ruchu a vystupd ze vzdélavacich projekt.
Celkova finan¢ni alokace projektd ¢ini 8,52 mil EUR.

Jednotlivé systémové projekty jsou tématicky zamérené na cilové skupiny - tomu
odpovidaji témata, kterd byla zvolena pro vzdélavani. Vzdélavani bylo uréeno pouze
pro mimoprazské zdjemce. Vzdélavaci programy, seminaie nebo odborné publikace
byly vytvareny na zakladé pozadavkd realizatora projektd, které byly dany
prostrednictvim zadavacich fizeni. Vybér dodavateld se ridil zakonem o verejnych
zakdzkach a prislusnymi metodickymi pokyny. Dodavatelé byly vybirdni z rad
odbornych firem, Skol ¢i profesnich organizaci.

Nedilnou soucasti vsech vzdélavacich programi jsou i jejich e-learningové moduly.
VSechny vyukové materidly nebo odborné publikace, které vznikly v rédmci

Same as in the previous period, projects for tourism development were supported
from three programmes:

- Operational Programme Human Resources Development (OP HRD)
- JointRegional Operational Programme (JROP)
- State Policy on Tourism Support (SPTS)

The fundamental principle of support remained unchanged, i.e. especially the
improvement of quality of services provided in tourism, increasing competitiveness
of Czech entrepreneurs and last but not least also to increase the share of tourism
in economic prosperity of regions and growth of employment rate.

3.1 Operational Programme OP Human Resources

Development (OP HRD)

Development of tourism in CZ requires, besides the build up of quality infrastructure
and product selection, also the creation of conditions for the preparation and training
of qualified work force, which in this field would ensure a permanent competitive offer
of services for achievement of performances comparable to surrounding states.
Educating workers is a key element and a tool for development of human resources.

Operational Programme Human Resources (hereafter only OP HRD) allows for the
withdrawal of resources from the European Social Fund (hereafter only ESF) in the
Czech Republic. The mentioned fund is a financial tool in realization of European
Employment Strategy. The body responsible for the management through the ESF in
CZis the Ministry of Labour and Social Affairs.

Project implementer - so called final recipient in measure 4.2 Specific Education in
Tourism already since 2005 is the Ministry for Regional Development. Realization and
administration of projects at the ministry is provided by the Tourism Department. In
total there are 7 projects being realized, 6 of which are educational and 1 project is
focused on evaluation of education in tourism and outputs from educational products.
The total allocation for projects totals 8.52 million EUR.

Individual system, projects are thematically focused on target groups - the topics
selected for education reflect this. Education was intended only for out of Prague
applicants. Educational programs, seminars or expert publications were formed
based on requirements of the project implementer, which were submitted through
tender proceedings. Selection of contractors was governed by the law on public
tenders and relevant methodical instructions. Contractors were selected from the
group of expert companies, schools or professional organizations.

Integral parts of all educational programmes are also their e-learning modules. All
educational materials or expert publication, which were created within system



systémovych projektd jsou dostupné pro verejnost. Nové vzniklé materidly tak
vytvorily zaklad pro celozivotni mimoskolni vzdélavani a e-knihovnu, do které jsou
postupné dopliiovany nové vzniklé ucebni texty a publikace. V soucasné dobé je
k systémovym projektdim prezentovano vice jak 100 dokument( a 51 e-learningovych
vzdélavacich programd. E-learningovy portéal je rovnéz piné vyuZivan Gcastniky
vzdélavacich program(, at uZz doplnkové k prezen¢nimu studiu nebo jako hlavni
studijni prostredek. VSe je dostupné na www.vzdelavanivcr.cz.

V pribéhu realizace systémovych projektd je verejnost informovana o aktivitach
i vzdélavacich programech prostrednictvim informacni kampané. Na zminénych
webovych strankach, v tiskovych zpravach nebo prostrednictvim inzeratd jsou
vregionalnichi celostatnich denicich zverejnovany aktuality o probihajicich kurzech

Charakteristika vzdélavacich projektu
Skoleni a vzdélavani pracovnikl v cestovnim ruchu

V projektu ,Skoleni a vzdélavani pracovnikGi v cestovnim ruchu“ bylo
realizovano 23 vzdélavacich programd. Nabidka kurzti zahrnovala Sirokou skalu témat
vseobecného charakteru z celé oblasti problematiky cestovniho ruchu uréenych pro
cilovou skupinu, jez tvofili v prvni fadé zaméstnanci i management firem v cestovnim
ruchu, dale pak Grednici Gzemni verejné spravy a zdjemcio praci v cestovnim ruchu.

Mezi nejnavstévovanéjsi patfily nasledujici kursy:
- Lazensky hotel, kontaktni a specifické profese pro hotelovy a lazersky provoz
- Zimni stredisko - komplexni sluzba, doporucenia standardy chovani
- Vyuziti kulturnich a pfirodnich pamatek pro cestovniruch
- Ubytovaci Gsek v oblasti cestovniho ruchu
- Pohostinstvi pro cestovni ruch

Vyuka se uskutecnila v prezenéni a kombinované formé. Kurzl se zGcastnilo vice nez
3200 osob, z toho bylo 60 % zen. Nejvice Gcastnikd kurzd bylo ve vékové skupiné mezi
25a40 lety.

Odborna $koleni a vzdélavani pracovnikd uzemni vefejné spravy v oblasti
cestovniho ruchu

Projekt ,0dborna skoleni a vzdélavani pracovnikli izemni verejné spravy pro
oblast cestovniho ruchu“ je uréen pro pracovniky Uzemni verejné spravy, do jejichz
funk¢ni a pracovni naplné patfi cestovni ruch. Verejna sprava ma za cil podporovat
rozvoj cestovniho ruchu na Udrovni Gzemnich samospravnich celkl, region(,
mikroregiont a obci. Projekt je zaméren na zvySovani kvalifika¢ni UGrovné
a dovednosti, zlepSeni profesni pripravy pracovnikd verejné spravy v souvislosti se
zavedenim high-tech informacnich a komunikacnich technologii a technologif
Setrnych k Zivotnimu prostredi. Projekt umoziuje dostupnost nového odborného
vzdélavani a prilezitost pro celozivotni vzdélavani pracovnikl i v oblastech
bezprostredné souvisejicich s cestovnim ruchem, jakou je napt. izemni rozvoj.

Realizovano bylo 14 vzdélavacich kurzl s nabidkou témat, napr::
- Cestovnirucha udrzitelny rozvoj
- Krizovy management pro cestovniruch
- Informacni zdroje v cestovnim ruchu pro verejnou spravu
- Propagace destinace z pohledu verfejné spravy
- Management kulturniho cestovniho ruchu

projects are available to the public. Newly formed materials therefore created a basis
for lifelong out of school education and e-library, which is slowly amended by newly
created educational tests and publications. Currently there are more than 100
documents and 51 e-learning educational programs. E-learning portal is also fully
utilized by the participants of the educational programmes, whether additional for
attendance study or as main means of study. Everything is available at
www.vzdelavanivcr.cz.

During the realization of system projects the public is also informed about activities in
the educational programmes through information campaign. Current events about
the ongoing courses and trainings are posted on the mentioned website, press
releases or advertisements.

Educational programme characteristics
Training and educating workers in tourism

The project “Training and educating worker in tourism” covered the
realization of 23 educational programmes. The selection of courses included a wide
range of general character topics from the entire area of issues in tourism intended
for target group, which was primarily made up of employees as well as
management of companies in tourism, and also the clerks from the territorial
public administration and applicants for work in tourism.

Among the most visited were the following courses:
- Spa hotel, contact and specific professions for hotel and spa operations
- Winter centre - complex service, recommendation and standards of behaviour
Utilization of cultural and natural monuments for tourism
- Accommodation segmentin tourism
- Hotels and restaurants for tourism

Training took place in attendance and combined form. Courses were attended by more
than 3200 persons, of this there were 60% women. Most course participants were in
the age group between 25 and 40 years.

Expert training and education of territorial public administration workers
in tourism

The project “Expert training and education of regional public administration
workers for tourism” is intended for workers from the territorial public
administration, job and post description of whom includes tourism. Public
administration has the objective to support the development of tourism at the level of
territorial administration units, regions, micro regions and towns. The project is
focused on increasing the qualification level and skill, improvement of professional
preparation of public administration workers relative to the introduction of high-tech
information and communication technologies and technologies considerate to the
environment. The project enables availability of new expert education and
opportunity for lifelong education for workers even in areas directly related to tourism,
such as for example regional development.

There were 14 courses realized that offered various topics, forexample:
- Tourism and sustainable development
- Crisis management for tourism
- Information sources in tourism for public administration




Vyuka se uskutecnila v prezen¢ni a kombinované formé. Kurzd se zdcastnilo vice nez
3 000 osob, z toho bylo 67 % zen. Nejvice Gcastnikd kurzl bylo ve vékova skupiné mezi
25a40lety.

Informace pro cestovni ruch

Projekt ,Skoleni Informace v cestovnim ruchu“ je zaméfen na specifické
vzdéldvani a prohloubeni dovednosti pro intenzivni vyuzivani modernich
informacnich technologii v cestovnim ruchu. Cestovni ruch je postaven na tvorbé
informace a jejiho prenosu k cilovym skupindm. Vzdélavani se tyka predevsim vybéru,
zpracovani a distribuce informaci. Cilem projektu je zvysit odborné znalosti a moznosti
praktického aplikovaného vyuziti informacnich technologii a fizeni informacnich tokd
v oblasti cestovniho ruch. Vzdélavani bylo uréeno managementu a odbornym
pracovnikdim firem zabyvajicich se tvorbou a distribuciinformaci.

Realizovano bylo 15 vzdélavacich program{, mezi nimi napf.:
- Stanovenia vyhodnoceni i¢innosti komunikacénich strategif
- Praktickd ¢innost informacnich center, call center a help linek
- Pripravainformacnich a propagacnich material pro cestovni ruch
- Tvorba webovych stranek v cestovnim ruchu

Vyuka se uskutecnila v prezenéni a kombinované formé&. U&astnik{ kurz{l bylo vice jak
2000 a Ucast Zen byla 58 %. Nejvice icastnikl kurzl bylo ve vékova skupiné do 25 let.

Destinaéni management a vytvareni produkti v cestovnim ruchu

Projekt ,Destinaéni management a vytvareni produktl v cestovnim ruchu*
prindsi cilovym skupindm znalosti managementu destinace, analyzy destinace,
marketingové strategie, marketingového mixu a komunikace se zékazniky, a je urcen
pro pracovniky zabyvajici se fizenim a rozvojem destinace. Cilem projektu je zvysit
kvalifika¢ni Grovenn a odborné znalosti pracovnikl podnikatelskych subjekt(,
pracovnikll ve verejné spravé a v neziskovém sektoru se zamérenim na fizeni
destinace a regionalni rozvoj.

Realizovano bylo 15 vzdélavacich programd, mezi nimi napf.:
- Vyzkumy trhu destinace
- Vymezeni destinace a formulace jejich charakteru, organizace cestovniho
ruchu
- Strategicky rozvoj destinace cestovniho ruchu
- Prolinani destinace a strategické partnerstvi
- Zazitkovy cestovni ruch

Vyuka se uskuteénila v prezenéni a kombinované formé. U¢astnikd kurz{ bylo vice jak
1 500 a Ucast Zen byla 62 %. Nejvice Ucastnikd kurzd bylo ve vékova skupiné mezi
25a40lety.

Event marketing v cestovnim ruchu

Projekt ,Event marketing v cestovnim ruchu” umoznuje prohloubeni odbornych
znalosti a dovednosti a zvySeni moznosti praktického aplikovaného vyuziti moderni
formy marketingu - event marketingu (marketing udalosti) v oblasti cestovniho ruchu.
Projekt priblizuje volbu forem, planovani a realizaci akci a udalosti. Vymezuje event
marketing a jeho souvislosti s cestovnim ruchem, priblizuje typologii akci a udalosti
v cestovnim ruchu, véetné kongresového a incentivniho cestovniho ruchu. Je uréen
pro pracovniky verejné spravy a neziskového sektoru.

- Promotion of destination from the perspective of public administration
- Management of cultural tourism

Training took place in attendance and combined form. Courses were attended by more
than 3000 persons, of this there were 67% women. Most course participants were in
the age group between 25 and 40 years.

Information for tourism

The project “Training Information for tourism” is focused on specific training and
deepening of skills for intensive utilization of modern information technologies in
tourism. Tourism is built on creation of information and its transmission to target
groups. Training regards especially selection, processing and distribution of
information. Project objective is to increase expert knowledge and possibilities of
practical applied utilization of information technologies and the management of
information flow in tourism. Training was intended for management and expert
workers of companies focused on creation and distribution of information.

There were 15 training programmes realized, among them were for example:
- Determination and evaluation of communication strategy effectiveness
- Practical activities of information centres, call centres and help lines
- Preparation of information and promotional materials for tourism
- Creation of websites in tourism

Training took place in attendance and combined form. Courses were attended by more
than 2000 persons, of this there were 58% women. Most course participants were in
the age group up to 25 years.

Destination management and creation of products in tourism

The project “Destination management and creation of products in tourism”
brings knowledge to target groups about the destination, analysis of destination,
marketing strategies, marketing mix and communication with customers, and it is
intended for workers involved with management and development of destination.
Objective of the project is to increase qualification level and expert knowledge of
entrepreneurial entity workers, workers in public administration and in the non-profit
sector focused on destination management and regional development.

There were 15 training programmes realized, among them were for example:
- Research of destination market

- Defining destination and formulating its character, organization of tourism
- Strategic development of tourism destination

- Pervading destination and strategic partnership

- Experience tourism

Training took place in attendance and combined form. Courses were attended by more
than 1500 persons, of this there were 62% women. Most course participants were in
the age group between 25 and 40 years.

Event marketing in tourism

The project “Event marketing in tourism” enables the deepening of expert
knowledge and skill to increase possibilities of practical applied utilization of a



Realizovano bylo 5 vzdélavacich program(, 2 odborné publikace, 3 regionalni
workshopy a 9 seminard, napr.:

- Eventmarketing Mice

- Prakticky event marketing

- Kongresovy aincentivni cestovniruch

- Nové trendy v poradani akcia eventd

Vyuka se uskutenila v prezenéni a kombinované formé. U¢astnikd kurzd bylo vice jak
700 a Ucast zen byla 62 %. Nejvice Gcastnik( kurzl bylo ve vékova skupiné mezi
25a40lety.

Skoleni pro uredniky uzemni vefejné spravy a zaméstnance v cestovnim
ruchu v podminkach rozvoje cestovniho ruchu v chranénych krajinnych
uzemich (v 2. pololeti 2007 byla podepsana Koordina¢ni dohoda mezi MPSV a MMR)

Projekt ,Skoleni pro ufedniky uUzemni vefejné spravy a zaméstnance
v cestovnim ruchu v podminkdach rozvoje cestovniho ruchu v chranénych
krajinnych tzemich” je zaméren na vzdélavani pracovnikl statni spravy
a samospravy, zaméstnanc chranénych krajinnych oblasti a narodnich parkd,
nestatnich neziskovych organizaci, vzdélavacich instituci a managementu
ubytovacich,a stravovacich zarizeni, jejichz ¢innost a plsobeni ovliviiuje moznosti
rozvoje aktivit cestovniho ruchu v margindlnich a jinych rizikovych oblastech ve vazbé
na vznik a udrzeni pracovnich sil, jejich odborny rozvoj a prodlouzeni turistické sezony.

V téchto margindlnich oblastech Ize pouze sporadicky uplathovat klasické
podnikatelské aktivity. Obsahem Skoleni jsou fakta, Ze cestovni ruch mdize byt uréitym
multiplikdtorem ekonomického rozvoje chranénych oblasti, ovsem za podminky, ze
aktivity budou svym charakterem udrzitelné

Byly realizovény 3 vzdélavaci programy:
- Podminky rozvoje cestovniho ruchu v chranénych krajinnych oblastech
anarodnich parcich
- Marketing cestovniho ruchu v oblastech zahrnutych do Agendy 21 a Natura
2000
- Formy spoluprdce verejného a soukromého sektoru pfi vytvareni podminek
rozvoje cestovniho ruchu v margindlnich oblastech

marketing form - event marketing in tourism. The project explains the selection of
forms, planning and realization of events and occasions. It defines event marketing
and its relations to tourism, explains typology of events and occasions in tourism,
including congress and incentive tourism. It is intended for workers in public
administration and the non-profit sector.

There were 5 education programmes, 2 expert publications, 3 regional workshops and
9 seminars realized, for example:

- Event marketing Mice

- Practical event marketing

- Congress and incentive tourism

- Newtrendsin hosting activities and events

Training took place in attendance and combined form. Courses were attended by more
than 700 persons and 62% were women. Most course participants were in the age
group between 25 and 40 years.

Training for clerks of the territorial public administration and employees in
tourism under the conditions of tourism development in protected wildlife
reserves(A Coordination Agreement between the MPSV and MMR was signed in the
second halfof 2007)

The project “Training for clerks of the territorial public administration and
employees in tourism under the conditions of tourism development in
protected wildlife reserves” is focused on educating state administration and
regional government workers, employees of wildlife reserves and national parks, non
government organizations, training institutes and management of accommodation
and catering facilities, activities and competence of which influence the possibilities
for development activities in tourism in marginal and other risk areas relative to the
creation and maintenance of work force, their expert development and extension of
tourist season.

Itis possible to apply the traditional entrepreneurial activities in these marginal areas
only sporadically. Part of the training are facts about tourism being a certain multiplier
of economic development of protected wildlife reserves, however under the condition
that these activities will in their character be sustainable.

Three training programmes were realized:
- Conditions for tourism development in protected wildlife reserves and national
parks
- Tourism marketing in areas included in Agenda 21 and Natura 2000
- Forms of cooperation in the public and private sector during the creation of
conditions for tourism developmentin marginal areas




3.2 Spolecny regionalni operacni program (SROP)

Spolec¢ny regionalni operacni program (dale jen SROP) je programem na obdobi 2004-2006,
jehoz hlavnim cilem bylo eliminovat faktory, které prekéazeji rozvoji potencialu regionl a tim
prispét k dosazeni trvalého a vyvazeného rlstu ekonomiky a ke zvyseni kvality Zivota
obyvatel véech regiond.

Prijemci dotaci z programu SROP byly kraje, obce, mikroregiony (resp. svazky obci), ale
i podnikatelé a neziskové organizace. Struktura SROP byla rozdélena do péti priorit. Kazda
priorita ma své cile a je zameérena na urcitou oblast. V ramci SROP bylo poskytnuto vice jak 31
% v$ech prostredk( ze strukturalnich fondd za dané obdobi a ¢erpani prostiedkd, v souladu
s principem n+2, konci v prosinci 2008.

Poslanim projekt( Priority 4 - Rozvoj cestovniho ruchu bylo predevsim zvyseni turistické
atraktivity regionu v rémci Sirsiho pléanu rozvoje cestovniho ruchu v Ceské republice.

Rozbor a vyhodnoceni projektl priority 4 Rozvoj cestovniho ruchu

Prehled predlozenych a uspésnych zadosti o dotace

V ramci priority 4 SROP Rozvoj cestovniho ruchu bylo predlozeno celkem 2007 Zadosti
o dotace. Nejvice zadosti priSlo z Moravskoslezského kraje (273) a nejméné z Pardubického
kraje (66). Pokud jde o finanéni naklady projektd v zddostech, na prvnim misté jsou subjekty
z JihoCeského kraje (5,48 miliard K¢) a na poslednim misté subjekty z Libereckého kraje
(1,599 miliard K¢). Vizgrafy 1a 2.

Z celkového poctu Zadosti bylo relativné nejvice Uspésnych v Libereckém kraji (jako
v jediném kraji tvori vybrané projekty vice nez polovinu zadosti); relativné vysoké podily
vybranych projektl ze Zadosti vykazuji i Plzensky, Pardubicky a Olomoucky kraj. Nejméné
priznivé postaveni v tomto smyslu maji Moravskoslezsky, Zlinsky a Jiho¢esky kraj.

Graf 1 Pocty zadosti podle kraju/
Number of Applications per Region
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3.2 Joint Regional Operational Programme (JROP)

Joint Regional Programme (hereafter only JROP) is a programme for the period 2004-2006,
main objective of which was to eliminate factors, which were the obstacles in development of
regional potential and thus to contribute to achievement of permanent and balanced growth
of the economy and to the improvement of standard of living for residents in all regions.

The recipients of subsidies from the JROP programme were regions, towns, micro regions (or
more precisely town associations), but also entrepreneurs and non-profit organizations. JROP
structure was divided into five priorities. Each priority has its objectives and is intended for a
certain region. More than 31% of all resources from the EU funds for the given period were
withdrawn within the JROP and withdrawal of resources, in accordance with the principle n+2,
ends in December of 2008.

Mission of projects Priority 4 - Development of tourism was mainly the increased tourist
attractiveness of regions within the broader plan for development of tourism in the Czech
Republic.

Analysis and evaluation of Priority 4 projects Development of Tourism

Overview of submitted and successful applications for subsidy

There were a total of 2007 applications for subsidies submitted as part of the Priority 4 JROP
Development of Tourism. Most applications came from the South Moravia Region (273) and
the least from the Pardubice Region (66). As far as the financial costs of projects in
applications, the applications from South Bohemia Region (5.48 Billion CZK) are number one
and last but not least were entities from Liberec Region (1.599 Billion CZK). See graphs 1
and 2.

From the total number of applications most successful was the Liberec Region (only region
where selected projects were in more than half of applications); relatively high share of
selected projects were also displayed in Plzen, Pardubice and Olomouc Region. The least
favourable position is one of South Moravia, Zlin and South Bohemian Regions.

Graf 2 Rozpocétové naklady projektu v zadostech podle kraju, mil. K&/
Budget Costs of Projects in Applications According to Regions, Millions of CZK
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Kartogram 1 Skladba poctu zadosti podle tispésnosti v krajich/
Composition of Number of Applications in Regions
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Z hlediska rozpoctovych nakladl projektl jsou na prvnich mistech Plzersky
a Jihomoravsky kraj se zhruba dvoupétinovym podilem nakladd vybranych projektd
z rozpoctovych nakladl Zadosti. Nejmensi odpovidajici podil vykazuje Jiho¢esky kraj,
jen o malo vice kraj VysocCina. Absorp¢ni kapacita byla naplnéna, nicméné vSechny
projekty nemohly byt podporeny, protoze nesplnily administrativni kontrolu.

V rdmci priority 4 SROP, do postaveni vybranych projektl dospélo 721 z celkem 2007
Zadosti o dotace, tj. 35,9 % vSech zadosti. Uvazujeme-li tuto relaci ve finan¢nim
vyjadreni, pak rozpoctové naklady vybranych projekt( (7,14 miliardy K¢&) ¢ini 18,4 %
rozpoctovych nakladl véech projektd v zadostech (38,93 miliard K¢).

Rozdilny charakter vybranych projektl v jednotlivych opatreni je dobfe patrny
pfi srovnani prdmérného rozpoctového nakladu jednoho vybraného projektu.
V jednotlivych podopatrenich ¢ini: 4.1.1-27,2 mil. K¢, 4.1.2 - 1,7 mil. K¢, 4.2.1-168,4
mil. K¢, 4.2.2-11,9 mil. K¢.
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From the perspective of budget costs of project the regions in top positions are Plzen
and South Moravia with approximately two fifths share of costs of selected projects
from budget costs of applications. The lowest corresponding share is reported by
South Bohemia, just a little more than Vysocina Region. Absorption capacity was
fulfilled; nonetheless all projects could not be supported because they did not comply
with the administrative inspection.

721 out of a total of 2007 applications for subsidy have evolved into a position of
selected projects as part of Priority 4 JROP, which is 35.9% of all applications. If we
think of this relation in terms of finances, than the budget costs of selected projects
(7.14 Billion CZK) amounts to 18.4% of budget costs in all project applications (38.93
Billion CZK).

The various characteristics of selected projects in individual measures is evident
when comparing the average budget cost of a single selected project. In individual
sub-measures it is: 4.1.1 - 27.2 million CZK, 4.1.2 - 1.7 million CZK, 4.2.1 - 168.4
million CZK, 4.2.2 - 11.9 million CZK.




Kartogram 2 Skladba rozpoctovych nakladt projekti v zadostech podle tispésnosti v krajich/
Composition of Budget Costs of Projects in Applications According to Success in Regions
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Piehled vybranych projektt dle podporovanych aktivit

Projekty dotované ze SROP jsou tematicky rozdéleny do aktivit stanovovanych MMR.
Vymezeni a definovani jednotlivych aktivit je v kazdém podopatreni specifické
a odpovida celkovému profilu podopatreni. Vybranym projekt&m obvykle odpovida uzsi
spektrum aktivit ve srovnani se spektrem aktivit v zadostech o dotace.

Podopatreni4.1.1:

akt.1- tvorba a uplatiovani narodnich standardd kvality sluzeb CR, jejich
certifikace a systém kontroly;

akt.4- podpora zajisténi vicedennich kulturnich a sportovnich akci majicich narodni
¢imezindrodnivyznam z hlediska CR;

akt.6- organizace mezinarodnich sympozii a konferenci o cestovnim ruchu s ucasti
vice nez 200 ucastnikd;

akt.9- propagacniainformacni kampané;

akt. 10 - tvorba ucelenych produktd CR na Gzemi alesporn dvou regionl NUTS Il;

akt. 11 - podpora vytvareni partnerstviv oblasti CR;

akt. 12 - zpracovani marketingovych studii a koncepci pro cestovni ruch.

Podopatieni4.1.2:

akt.1- tvorba regionadlnich a mistnich propagacnich materidld pro podporu
cestovniho ruchu;

akt.2 - propagacniainformacéni kampané pri medializaci jednotlivych regiond;

akt.3- tvorba produktd cestovniho ruchu v regionech;

akt.4- tvorba mistnich a regionélnich systémd informovani turistd o prirodnich
a kulturnich zajimavostech;

akt.6- podpora vytvareni partnerstvi v oblasti cestovniho ruchu na regionalni
drovni;

akt.7- marketingové studie na podporu rozvoje cestovniho ruchu v regionech;

akt. 8- konani seminard a sympozii o cestovnim ruchu v regionalni Grovni.

Podopatreni 4.2.1:

akt.1- vystavba a obnova lazefské infrastruktury vétSiho rozsahu ve meéstech
aobcichse statutem lazerfského centra;

akt.2- vystavba a obnova kongresovych hotell a center;

akt.4- ucelené projekty rozvoje ekoturismu v ramci chrdnénych krajinnych oblasti;

akt.5- rekonstrukce a obnova pamatek nadregionalniho vyznamu pro potreby CR
v€etné nezbytné doprovodné infrastruktury;

akt.7- vystavba a obnova sportovné-rekreacnich center narodniho a mezinarodniho
vyznamu slouzicich aktivitdm Gcastnikl cestovniho ruchu;

akt. 10 - budovani dalkovych cyklostezek a cyklotras véetné doplnkové infrastruk- tury,
budovaniinfrastruktury pro rekreacni plavbu.

Podopatieni4.2.2:

akt.1- rekonstrukce a obnova pamatek regiondlniho vyznamu pro potreby CR
vcetné nezbytné doprovodné infrastruktury (kulturni, technické i prdmyslové
pamatky);

akt.2- rekonstrukce a obnova objektl a budov pro potreby CR (napr. skanzeny,
muzea a obdobna zarizeni);

akt.3- rozvoj mistnich ¢iregionalnich informacnich systém{ cestovniho ruchu;

akt.4- rozvoj a obnovu turistickych stezek, cyklostezek, cyklotras, hippostezek
anaucnych stezek v¢etné doplikového zarizeni v obcich;

akt.5- rozvoj vybaveni a zafizeni turistickych stredisek, zejména z hlediska
obcanské vybavenosti v oblasti sportu a rekreace, infrastruktura rekreacni
plavby;

Overview of select projects according to supported activities

Projects subsidized from JROP are thematically divided into activities determined by
MMR. Determination and defining of individual activities is specific in each sub-measure
and corresponds with the overall profile of the sub-measure. Select projects usually
correspond with a narrower spectrum of activities in comparison with the spectrum of
activities in applications for subsidies.

Sub-measure 4.1.1:

act.1- creation and application of national standards of service quality in CZ, their
certification and system of control;

act.4- support of ensuring multiday cultural and sports events having a national or
international significance from the CZ perspective;

act.6- hosting international symposiums and conferences on tourism with
attendance by more than 200 participants;

act.9- promotion and information campaigns;

act. 10 - creating coherent products of CZ on the territory of at least two regions
NUTSII;

act. 11 - support of establishing partnerships in the area of CZ;

act. 12 - processing marketing studies and concepts for tourism.

Sub-measure 4.1.2:

act.1- creation of regional and local promotional materials for supporting tourism;

act.2- promotional and informative campaigns in getting individual regions into
media;

act.3- creation of tourism products in individual regions;

act.4- creation of local and regional systems for informing tourists about natural a n d
cultural points of interests;

act.6- supportof establishing partnerships in tourism on the regional level;

act. 7- marketing studies for supporting development of tourism in the regions;

act. 8- organizing seminars and symposiums on tourism at the regional level.

Sub-measure 4.2.1:

act.1- development and renovation of spa infrastructure of greater extent in cities
and towns having the status of a spa centre;

act.2- developmentand renovation of congress hotels and centres;

act.4- coherent projects for development of ecotourism in protected wildlife
reserves;

act.5- renovation and renewal of landmarks of above-regional significance for the
needs of CZ including necessary accompanying infrastructure;

act. 7- development and renovation of sports-recreational centres of national and
international significance serving the activities of tourism participants;

act. 10- building of long-distance bicycle paths and bicycle routes including
complimentary infrastructure, building of infrastructure for recreational
boating.

Sub-measure 4.2.2:

act.1- renovation and renewal of landmarks with regional significance for the needs
of CZ including necessary accompanying infrastructure (cultural, technical
as well asindustrial monuments);

act.2- renovation and renewal of buildings for the needs of CZ (e.g. open air
museums, museums and similar facilities);

act. 3- developmentoflocal orregional tourism information systems;

act.4- development and renovation of hiking paths, bicycle paths, bicycle routes,
horse paths and educational paths including additional amenities in the
towns;




akt.6- vystavba ¢i obnova ubytovacich a stravovacich kapacit podminujicich rozvoj
cestovniho ruchu v dané lokalité ¢i regionu.

Rozlozeni vybranych projektd do aktivit v jednotlivych opatrenich je nerovnomémé. Ve
vétsiné podopatreni se vyskytuje jedna dominantni aktivita. V podopatreni 4.1.1 je to
aktivita 9 (propagacni a informac¢ni kampané), do niz spada neceld polovina projektd, ale
dokonce pét Sestin jejich rozpoc¢tovych nakladd. V podopatreni 4.1.2 ma hlavni roli
aktivita 1 (tvorba regionalnich a mistnich propagacnich materiald pro podporu
cestovniho ruchu) s nadpolovi¢nim podilem vybranych projektl jak z hlediska ¢etnosti,
tak rozpoctovych nakladd. V podopatreni 4.2.2 je ve vedouci pozici aktivita 6 (vystavba ¢i
obnova ubytovacich a stravovacich kapacit podminujicich rozvoj cestovniho ruchu
v dané lokalité ¢i regionu) s témér polovi¢nim zastoupenim z obou hledisek; zde vSak
zfetelné pristupuje i aktivita 5 (rozvoj vybaveni a zafizeni turistickych stfedisek, zejména
z hlediska doprovodné infratruktury v oblasti sportu a rekreace, infrastruktura rekreaéni
plavby). Nejvice vyrovnané rozloZeni vybranych projektd zaznamenava podopatreni
4.2.1, jen s relativnim prvenstvim aktivity 7 (vystavba a obnova sportovné-rekreacnich
center narodniho a mezinarodniho vyznamu slouzici aktivitdm Gcastnikl cestovniho
ruchu).

V datech, kterd vychazeji z Gzemniho hlediska, tj. diferencuji podle kraji a regionl
soudrznosti, neni zastoupeno podopatreni 4.1.1, protoze vzhledem k Uzemni
nejednoznacnosti jsou projekty zarazené v tomto podopatreni statisticky zpracovany
pouze v celostatnim ramci.

Graf 5 Vybrané projekty podle aktivit v podopatreni 4.1.1/
Selected Projects According to Activities Sub-measure 4.1.1
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act.5- development of amenities and facilities of tourist centres, especially from the
perspective of civic amenities in the area of sports and recreation,
infrastructure for recreational boating

act.6- development or renovation of accommodating and catering capacities
conditional for development of tourism in a given locality or region.

Division of selected projects into activities in individual measures is unequal. In most sub-
measures there is one dominant activity. In sub-measure 4.1.1 this is activity 9
(promotion and information campaigns), where little less than half of the projects fall
into, but actually five sixths of their budget costs. Sub-measure 4.1.2 sees the top role in
activity 1 (establishment of regional and local promotional materials for support of
tourism) with a majority share of selected projects from the perspective of quantity, as
well as budget costs. Sub-measure 4.2.2 has the leading position in activity 6
(development or renovation of accommodating and catering capacities conditional for
development of tourism in a given locality or region) with almost half of representation in
both perspectives; here however activity 5 (development of amenities and facilities of
tourist centres, especially from the perspective of civic amenities in the area of sports
and recreation, infrastructure for recreational boating). Most balanced division of select
projects is noted in sub-measure 4.2.1, where only a relative prim is taken by activity 7
(development and renovation of sports-recreational centres of national and international
significance serving the activities of tourism participants).

Data, which stem from territorial perspective, i.e. differentiate cohesiveness according
toregions, do not see a representation of sub-measure 4.1.1, because with regards to the
territorial non clarity the projects categorized in this sub-measure are statistically
processed only on the national level.

Graf 6 Rozpocétové naklady vybranych projektl v podopatieni 4.1.1 (mil. Ké)/
Budget Costs of Selected Projects in Sub-measure in 4.1.1
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Kartogram 3 - Skladba vybranych projektl v podopatfeni 4.1.2 podle aktivit v krajich/
Composition of Selected Projects in Sub-measure 4.1.2 According to Activities in Regions
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Kartogram 4 - Skladba vybranych projektl v podopatfeni 4.2.1 podle aktivit v krajich/
Composition of Selected Projects in Sub-measure 4.2.1 According to Activities in the Regions
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Kartogram 5 Skladba vybranych projektt v podopatfeni 4.2.2 podle aktivit v krajich/
Composition of Selected Projects in Sub-Measure 4.2.2 According to Activities in Regions
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3.3 Statni program podpory cestovniho ruchu (SPPCR)

Ohlédnuti za Statnim programem podpory cestovniho ruchu

Statni program podpory cestovniho ruchu (dale jen SPPCR) byl nastrojem Ministerstva
pro mistni rozvoj CR, kterym podporoval rozvoj cestovni ruch. Byl vyhlasovan
pravidelné az do roku 2006. Program byl po celd [éta svého trvani velmi oblibeny mezi
Zadateli.

V roce 2007 jiz klasickd vyzva k predkladani zadosti spravci Programu pro verejnost
vyhlaéena nebyla, avsak byly administrovény projekty Horské Sluzby CR o.p.s. Jeden
projekt byl zaméren na opravu horské stanice sluzby a druhy na obnovu dopravni
techniky. Vedle zminénych projektd byly pak rovnéz realizovany projekty dle pokynu
Ministerstva financi CR a usneseni PS Parlamentu CR ¢. 160/2006 k vlddnimu navrhu
zakona o statnim rozpoctu (akce-poslanecké iniciativy).

Vyvoj objemu dotaénich prostfedkt Statniho programu podpory cestovniho
ruchu v obdobi2001-2007

Za obdobi 2001-2007 bylo v ramci Statniho programu podpory cestovniho ruchu
dotacné profinancovano celkem 1, 236 mld. K¢ Po 270,6 mil. K¢ v pocatecnim roce
2001 nasledoval nejprve mirny a potom vyraznéjsi pokles az do roku 2004, ktery
predstavuje se 135,9 mil. K¢ minimum (témér presné na polovicni hodnoté maxima).
V roce 2005 se pokles zastavil a rok 2006 naopak predstavuje vyznamny nardst, ktery
dosahl na Uroven 260,5 mil. KE. ProtoZe v roce 2007 nebyla vyhlasena klasicka vyzva
k predkladani projektl pro verejnost, neni tento rok zahrnut do grafii a kartogramd.

Oborové skladebné skupiny - podporované aktivity

Vymezeni skupin je obecné sestaveno dle podporovanych aktivit, které byly
v jednotlivych letech a podprogramech podporovany. Od prvni vyzvy k predkladani
projektt do SPPCR v roce 2001 se oborova skladba skupin zna¢né zménila. Nékteré
skupiny jako napf. ldzenska zarizeni se v pozdéjsich letech objevovaly minimalné nebo
vlibec ne. Naopak hned po zavedeni podprogramu ¢. 2 Podpora rozvoje budovani
doprovodné infrastruktury cestovniho ruchu pro sportovné rekreacni aktivity od roku
2002 zapocala jeho dominantni role ( skupina 7 -Sportovni a rekrea¢ni vybavenost).
Zminéné fakty jsou diivodem, pro¢ jsou podily jednotlivych skupin v prehledu celého
obdobi realizace SPPCR znacné velikostné nevyrovnané.

Tab. 1 Dotace SPPCR podle let, tis. K¢/
Subsidies of SPTS According to Years, Thousands of CZK

3.3 State Programme of Tourism Support (SPTS)

Aretrospective to the State Programme of Tourism Support

State Programme of Tourism Support (hereafter only as SPTS) was a tool of the
Ministry for Regional Development CZ, which supported the development of tourism.
It was announced regularly until the year 2006. The programme for the years it was in
effect was very popularamong the applicants.

In 2007 the traditional call to submit applications to the Programme public
administration was not announced, however there were Horska Sluzba CR o.p.s.
projects administered from this. One of the projects was focused on the repair of the
mountain rescue service station and the other on the renewal of transportation
technology. Besides the mentioned projects there were also projects realized in
accordance with the guidelines from the Ministry of Finance of CZ and the ruling by the
Parliament of CZ No. 160/2006 to the government bill on state budget (activity by the
representatives initiative).

Development of volume of subsidy resources from the State Programme of
Tourism Support for 2001-2007

Atotal of 1.236 billion CZKin subsidies was financed as part of the State Programme of
Tourism Support during 2001-2007. Following the 270.6 million CZK in the initial year
2001 there was at first a slight and then a more significant drop until the year 2004,
which with 135.9 million CZK represents a minimum (almost an exact half of the
maximum value). In 2005 the drop has stopped and year 2006 on the contrary
represents a significant growth, which reached the level of 260.5 million CZK. Since
2007 no traditional call to submit projects for the public was not announced, this year
is therefore notincluded in the graphs and cartograms.

Field composition groups - supported activities

Definition of groups is generally made up according to supported activities, which
were supported in the individual years and sub-programmes. Since the first call to
submit projects into SPTS in 2001 the field composition has significantly changed.
Some groups, such as spa facilities have later on appeared only marginally or even not
at all. On the contrary immediately after the introduction of the sub-programme No. 2
Support of development for construction of accompanying tourism infrastructure for
recreational sports activities in 2002 started its dominant role (Group 7 - Sports and
recreational amenities). The mentioned facts are a reason why the shares of the
individual groups in the overview of the entire period of SPTS realization are
unbalancedinsize.

2001 2002 2003 2004 2005 2006 2007 Celkem / Total
270 639 242 400 163 435 135902 139 683 260 530 23 600 1236189
21,8 % 19,5 % 13,5% 11,0 % 11,3 % 21,1 % 1,8 % 100,0 %




Graf 7 Celkovy objem dotaci SPPCR podie let /
Total Volume of SPTS According to Years
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Tab. 2 Skupiny jsou tyto:/
Groups are as folfows:

Graf 8 Skladba celkového objemu dotaci SPPCR podle let/
Composition of the Total Volume of SPPCR Subsidies According to Years
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Skladba dotaci SPPCR podle skupin

V nasledujici tabulce a grafu je patrna jiz vySe zminéna naprosta prevaha skupiny 7
(Sportovni a rekreacni vybavenost), kterd predstavuje témér polovinu dotaci
(a kdybychom odecetli rok 2001, jsou to dokonce tfi pétiny). Nad desetiprocentni
podily zasahuji pak jeSté skupiny 1 (Lazenska zafizeni) a 4 (Komunikace, chodniky,
verejné osvétleni). Naopak tri skupiny nedosahuji ani jednoho procenta celkového
dotac¢niho objemu.

Tab 3 Rozdéleni celkového dotacniho objemu SPPCR podle skupin /
Division of the Total SPTS Subsidy Volume According to Groups

Composition of SPTS subsidies according to groups

The following table and graph show the already abovementioned absolute dominance
by group 7 (Sports and recreational amenities), which represents almost half of the
subsidies (and if we deduct the year 2001, this actually equals three fifths). The ten
percent share is also exceeded by groups 1 (Spa facilities) and 4 (Roads, sidewalks,
public lighting). On the contrary three groups do not reach even one percent of the
total subsidy volume.

skupina / Group
celkem / Total 1 2 3 4 6 7 8 9 10 11
/TH;E%ZK 1212 589 189 776 61 046 15929 141 171 78 477 5 382 578 231 14 077 9411 9777 109 312
% 100,00 15,65 5,03 1,31 11,64 6,47 0,44 47,69 1,16 0,78 0,81 9,01




Graf 9 Skupinova skladba dotaci SPPCR /
Group Composition of SPTS Subsidies
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Mezirocni variabilita skupinové skladby dotaci SPPCR

Jak jiz bylo zminéno, v jednotlivych letech se zastoupeni skupin v objemu dotaci
ménilo. Charakteristicky je prudky nardst podilu skupiny 7 mezi roky 2001 a 2002; tuto
vysokou podilovou Uroven si pak zachovala i v nasledujicich letech (zejména v roce
2005, kdy na dotace této skupiny pripadlo 84,07 % vsech dotaci priznanych v tomto
roce). Skupina 1 (lazenska zarizeni) méla nejvyssi véhu v roce 2001, protoZze SPPCR
byl tehdy zaméren na lazenska mista. Ale i v nasledujicim roce byla tato skupina druha
nejsilnéjsi a po poklesu v letech 2003-2005 vzrostla opét v roce 2006. Rovnéz v roce
2001 méla nejvétsi zastoupeni skupina 4 (Komunikace, chodniky, verejné osvétleni),
pak jeji podil klesal. Specifickou vyvojovou orientaci ma skupina 11 (Info, propagace,
vzdélavani): z nepatrnych podill v letech 2001 a 2002 vzrostla na relativné
vyznamnou Uroven v letech 2003 (tehdy predstavovala 30,03 % toho roku priznanych
dotaci) @2004, ale v poslednich dvou letech (2005-06) opét znacné poklesla.

il

rok / Year: 2001 2002 2003 2004 2005 2006

Graf 10 Skupinova skladba dotaci podle let /
Group Composition of Subsidies According to Years
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Absorpcni kapacita uzemi

V pribéhu Sestiletého trvani SPPCR doséhli na prislusné dotace investori z 242 obdi,
které pfislusi do 71 okresl (véetné hlavniho mésta) Ceské republiky. Pouze okresy
DomaZzlice, Plzen-jih, Louny, Kutnd Hora a Prostéjov nevykdzaly ani jednu obec, kam
by smérovala dotace SPPCR. Relativné vice byly dotacemi saturovany moravské kraje
s celostatnim prvenstvim Moravskoslezského kraje a se silnym postavenim
Olomouckého a Zlinského kraje. V Cechach se dotace soustredily nejvice
do Karlovarského kraje (druhy v celostdtnim pofadi), Jiho¢eského
a Kralovéhradeckého. Nejmensi podil na dotacich mély kraje Plzensky, Vysocina
a Liberecky.

V nadpolovi¢ni vétsiné krajt (celkem v 8) zaujima vice nez padesat procent dotaci

Comparison of annual variability of group composition of SPTS subsidies

As was already mentioned, individual years saw the changing of group representation
in the volume of subsidies. Characteristic is the sharp growth by share of group 7
between years 2001 and 2002; this high level of share was retained even in the
following years (especially in 2005, where the subsidies to this group had 84.07% of all
allocated subsidies in that year). Group 1 (spa facilities) had the greatest importance
in 2001, because SPTS was then focused on spa localities. However, in the following
year this group was the second strongest and following a decline in 2003-2005 it has
grown again in 2006. In 2001 group 4 (Roads, sidewalks, public lighting) had also the
largest representation, its share then kept declining. Specific development
orientation is by group 11 (Info, promotion, education): from fractional shares in 2001
and 2002 it has grown to a relatively significant level in 2003 (represented 30.03% of
the year's allocated subsidies) and 2004, but in the last two years (2005-06) it again
decreased significantly.

1- Lazenska zafizeni / Spa Facilities

2 - Ubytovaci kapacity / Accommodation Capacities

3 - Domovni fond (ubytovani v soukromi) / Housing Fund (Accommodation in Privat)
4 - Komunikace, chodniky, verejné osvétleni / Roads, Sidewalks, Public Lighting

5 - Verejna prostranstvi, zelen / Public Areas, Greenery

- Dopravni a obsluzna vybavenost / Transportation and Service Amenities

7 - Sportovni a rekreacni vybavenost / Sports and Recreational Amenities

8 - Kulturni vybavenost / Cultural Facilities

9 - Hygienicka vybavenost / Sanitary Facilties

10 - Technické sité / Utility Networks
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11 - Info, propagace, vzdélavani / info, Promotion, Education

Absorption capacity of territory

Investors from 242 towns, which belong into 71 counties in the Czech Republic
(including the state capital) have achieved the relevant subsidies during the course of
the six years of SPTS. Only the counties Domazlice, Plzen-jih, Louny, Kutna Hora and
Prostéjov have not registered a single town where SPTS would be destined for.
Relatively more saturated with subsidies were regions from Moravia with a national
number one taken by Moravia and Silesia Region and with a strong standing by
Olomouc and Zlin Regions. In Bohemia the subsidies have focused more into the
Karlovy Vary Region (second in the national rankings), South Bohemia and Hradec
Kralové. The smallest share in subsidies had Plzen, Vysocina and Liberec Region.

In more than half of the regions (total of 8) group 7 (Sport and recreational amenities)



skupina 7 (Sportovni a rekreacni vybavenost), nejvice na Vysocing, kde je jeji takes up more than fifty percent of subsidies, most in Vysocina, where its

zastoupeni témér absolutni (96,5 %). DalSim jednoznacné profilovanym krajem representation is almost absolute (96.5%). Another clearly profiled region is Prague,

je hlavni mésto Praha, kde dominantni skupina 11 (Info, propagace, vzdélavani) where the dominant group is number 11 (Info, promotion, education) and it represents

predstavuje 93,2 % prijatych dotaci. Nejrovnomérné;jsi strukturu dotaci vykazaly kraje 93.2% of accepted subsidies. The most even structure of subsidies was reported in the

Karlovarsky, JihoCesky, oba diky vyznamnému zastoupeni dotaci do lazenskych regions Karlovy Vary, South Bohemia, both due to a significant representation of

zarizeni (skup. 1) a komunikaci, chodnik{ a verejného osvétleni (skup. 4). Na Moravé subsidies for spa facilities (Group 1) and roads, sidewalks and public lighting (Group

byla nejvice vyrovnana oborova dotacni struktura zaznamenana v Olomouckém kraji. 4). In Moravia the most balanced field subsidy structure was recorded in Olomouc
Region.

Kartogram 6 - RozloZeni dotaci v obdobi 2001-2006 podle okrest a skupin/
Subsidy Division in 2001-2006 According to Countries and Groups
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Kartogram 7 - RozloZeni dotaci v obdobi 2001-2006 podle kraji a skupin /
Subsidy division in 2001-2006 according to regions and groups
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3.4 Priklady uspésnych projekti ze SROP

Oficidlni ndzev projektu: Zamek Loucen - nova turisticka destinace,
projekt revitalizace souboru kulturnich pamatek v zameckém aredlu pro vyuziti
v cestovnim ruchu a kongresové turistice

Zadatel: Loucer, a. s.

Celkovy rozpocet projektu: K¢ 186 920 749,-

Vyse dotace z EU: K¢ 49 061 101,-

Web s dalSimi informacemi: http://www.zamekloucen.cz

Dotovany projekt byl zaméren na revitalizaci pamatkové chranénych objektl
v zameckém aredlu Loucen a jejich vyuziti pro celoro¢ni individudini a kongresovou
turistiku.

Stavajici ubytovaci moznosti Zameckého hotelu Maxmilian byly rozsifeny pristavbou
nové budovy s kapacitou 44 I0zek. DalSich 10 novych I8Zek se nachdzi v historickych
pokojich zdmku.

V komplexu je k dispozici nové vybudovany kongresovy sl s kapacitou az 120 mist
a s moznosti variabilniho usporadani.

V zameckém parku byl vybudovan unikatni soubor 10 labyrintd a bludist dle projektu
svétoznamého britského navrhare Adriana Fischera.

U vstupu je umisténo informacni centrum, které kromé uzite¢nych rad z oblasti
cestovniho ruchu nabizi také verejné pristupné internetové pripojeni. V prizemi zdmku
nabizi své sluzby nova restaurace s kapacitou 70 mist. V hotelu je zarizeno wellness
zdzemi k aktivni relaxaci, soucasti hotelu jsou rovnéz salénky pro poradani
spolecenskych akci, nové rekonstruovana oranzérie, nedaleko je umistén i prijemny
altén a lesni amfiteatr.

3.4 Best Practise projects in SROP

Official project name: Loucen Chateau - new tourist destination, project
aimed on renovation of historical buildings in the Chateau compound.
Applicant: Loucen, a. s.

Total project budget: CZK 186 920 749

Amount of EU subsidy: CZK 49 061 101

Website containing further information: http://www.zamekloucen.cz

Subsidized project was focused on revitalization of the protected cultural landmark
buildings in the chateau compound Loucen and their use for the individual year round
and congress tourism.

The current accommodating facilities of the Chateau Hotel Maxmilidn were expanded
through the additional construction of a new building with a capacity of 44 beds.
Another 10 new beds are located in the historical Chateau rooms.

The complex also offers newly built congress hall with a capacity of 120 seats and the
option of variable arrangement.

There is an unique collection of 10 labyrinths and mazes built according to the British
architect and designer Adrian Fischer in the Chateau park.

Near the entrance is located an Information centre that besides useful counsels from
the region offers also Internet connection open to public. There is a new restaurant
with the capacity of 70 seats on the ground floor of the Chateau. At the hotel is
installed Wellness centre for active relaxation facilities. A part of the hotel are also
lounges for holding of social events, a newly reconstructed orangery, not far away is a
pleasant summer pavillion and a forest amphitheatre.




Oficialni nazev projektu: Mésto Sternberk - PROMENY V CASE - CAS
PROMEN - Regenerace a revitalizace méstského centra
Zadatel: Mésto Sternberk

Celkovy rozpocet projektu: K¢ 89 490 168,-
Vyse dotace z EU: K¢ 67 117 626,-
Web s dalsimi informacemi: http://www.sternberk.eu

Cilem projektu bylo zlepSeni celkového prostredi a Zivotni Grovné obyvatel. Projekt byl
zaméren na revitalizaci historického jadra mésta. V ramci projektu byla provedena
rekonstrukce ulice Bezrucova. Hlavnim UGcelem bylo zkvalitnéni dopravy v centru
mésta a uprednostnéni chodct rozsitenim chodnikl a ploch pro pési.

Official project name: Sternberk City - TRASFORMATION IN TIME - THE
TIME OF CHANGES - Regeneration and revitalization of the city centre
Applicant: Sternberk City

Total project budget: CZK 89 490 168
Amount of EU subsidy: CZK 67 117 626
Website containing further information http://www.sternberk.eu

The objective of the project was improvement of the overall environment and
standard of living of residents. It was focused on the revitalization of historical core in
the town.Reconstruction of the Bezrucova Street was also part of this project. Main
purpose was to improve the transportation through the town centre and favouring of
pedestrians by expanding sidewalks and pedestrian areas.




Oficidlni nazev projektu: Trebon - rozvoj ldzenské infrastruktury
Zadatel: Mésto Trebon

Celkovy rozpocet projektu: K¢ 164 795 802,-
Vyse dotace z EU: K¢ 123 596 852,-
Web s dalSimi informacemi: http://www.mesto-trebon.cz

Ucelem projektu byla vystavba dvou wellnesscenter ve dvou samostatnych
lazenskych zafizenich a vystavba méstského informacniho a orientac¢niho systému.
Zamérem projektu bylo rozsireni nabidky sluzeb v cestovnim ruchu prostrednictvim
nové vzniklych zafizeni, kterd navazuji na Ié¢ebné provozy lazni. Projekt prinasi
celorocné vyuzitelnou nabidku sluzeb v cestovnim ruchu, vytvari moznosti pro
zvétdeni poctu prenocovania prodlouzeni primérné délky pobytu.

Official project name: Trebon - development of spa infrastructure
Applicant: Town of Trebon
Total project budget: CZK 164 795 802

Amount of EU subsidy: CZK 123 596 852
Website containing further information: http://www.mesto-trebon.cz

Objective of this project was the development of two wellness centres in two separate
spa facilities and building up of town information and orientation system. Purpose of
the project was to expand the selection of tourism services which broaden the basic
offer of spa facilities. The projects bring a year round usable tourism service which of
the long creates possibilities for increasing the number of overnight stays and
extending the average length of stay.




Oficialni nazev projektu: Regenerace historického jadra mésta Pisek na

brehu reky Otavy mezi kamennym mostem a Putimskou branou
Zadatel: Mésto Pisek

Celkovy rozpocet projektu: K¢ 204 192 344,-

VysSe dotace z EU: K¢ 124 855 335

Web s dalsimi informacemi: http://www.mesto-pisek.cz

Projekt byl zaméren zejména na regeneraci ¢asti historického jadra mésta. Jednalo se
o komplexni stavebni rekonstrukci verejnych prostor méstské pamatkové zény -
promenady u kamenného mostu a nadvori sladovny a dvou nemovitych kulturnich

pamatek - sladovny a parkany u Putimské brany.

Official project name: Regeneration of Pisek town historical centre located
on the Otava riverside between the old stone bridge and Putim gate

Applicant: Town of Pisek

Total project budget: CZK 204 192 344
Amount of EU subsidy: CZK 124 855 335
Website containing further information: http://www.mesto-pisek.cz

Project was focused mainly on the revitalization of a part of the historic town centre. It
included a complex renovation of public areas in the historic monument zone -
promenade by the stone bridge and malt house and its courtyard located by the Putim
gate.




Oficidlni nazev projektu: Kongresovy hotel Primavera Park
Zadatel: EXIMPO PLZEN, spol. s r. 0.

Celkovy rozpocet projektu: K¢ 175 244 745,-
Vyse dotace z EU: K¢ 53 260 900,-
Web s dalsimi informacemi: http://www.primaverahotel.cz

Vroce 2007 byla dokoncend vystavba kongresového 4 hvézdickového hotelu na okraji
mésta Plzen s celkovou kapacitou 235 ubytovacich mist v 95 pokojich. Z celkového
poctu pokoji jsou 4 luxusni apartma a 2 pokoje pro handicapované.

Vyznamnou soucasti objektu je kongresové centrum pro 183 osob pfi konferenénim
usporadani, s moznosti vyuziti techniky a sluzeb dle Spickovych mezinarodnich
standardd - tlumoceni, videokonference apod. Vedle velkého jsou v hotelu k dispozici
také 2 mensi prednaskové sdly, kazdy pro 54 az 80 osob, podle usporadani.

K dispozici je rovnéz zafizeni pro volny ¢as - sauna s bazénkem, mistem pro odpocinek
a fitness, vlastni parkovani pro 80 osobnich aut a 3 autobusy a dalSi souvisejici
hotelové sluzby odpovidajici standardu 4 hvézdi¢kovému hotelu.

Official project name: Hotel and Congress centre Primavera Park
Applicant: EXIMPO PLZEN, spol. s T. o.
Total project budget: CZK 175 244 745

Amount of EU subsidy: CZK 53 260 900
Website containing further information: http://www.primaverahotel.cz

Construction of a 4 star hotel having a total capacity of 235 beds in 84 rooms, which is
located at the edge of Plzen, was completed in 2007. Out of this there are 4 luxury
suites and 2 rooms for disabled persons.

A significant part of the building is the congress centre which has a capacity of 183
seats in conference seating. There is the option of using equipment and services in
accordance with the international standards - interpreting, video conferences etc.
Besides the large hall there are also 2 smaller lecture rooms available at the hotel,
each for 54 to 80 persons, according to seating arrangement.

There are also free time facilities available - sauna with a small pool, room for
relaxation and fitness, own parking for up to 80 vehicles and 3 buses and other hotel
offers services which are compliant with the 4 star hotel standards.
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Zapojeni Odboru cestovniho ruchu do mezinarodni spoluprace

V oblasti mezinarodni spolupréce v cestovnim ruchu naplfiovalo Ministerstvo pro mistni
rozvoj CR, tak jako v minulych letech, €lenstvi Ceské republiky v mezinarodnich
organizacich. Cilem aktivniho plsobeni v téchto organizacich je vyhodnocovani
svétovych trendd a jejich vyuZiti v politice cestovniho ruchu v Ceské republice. Mezi dal3f
¢innosti Odboru cestovniho ruchu patfi koordinace mezinarodnich aktivit spojenych
srozvojem cestovniho ruchuasjednavanimezindrodnich dohod o spolupréci v cestovnim
ruchu.

Svétova organizace cestovniho ruchu (UNWTO)

Odbor cestovniho ruchu se aktivné podili na ¢lenstvi Ceské republiky v UNWTO, ktera je
vyznamnou mezinarodni specializovanou agenturou OSN se sidlem v Madridu.

Zastupci Ministerstva pro mistni rozvoj CR se zG¢astnili pravidelnych zasedani Komise
pro Evropu (46. zasedani Komise pro Evropu ve Slovinsku, 23. - 25. 5. 2007). Zaroveri
se zastupci MMR CR zucastnili Valnych shromazdéni UNWTO, coZ je nejvyssi organ
UNWTO (17. zasedani Valného shromazdéni v Kolumbii, 23.-29. 11. 2007).

Na Valném shromézdéni UNWTO v roce 2007 byla CR zvolena ¢lenem Vyboru
pro statistiku a Satelitni G¢et cestovniho ruchu.

Podrobné informace o UNWTO: www.unwto.org

Poradni vybor pro cestovni ruch (TAC)

Poradni vybor zajistuje spolupraci v rémci EU v oblasti cestovniho ruchu mezi Komisi ES
a ¢lenskymi staty. Byl zfizen na zdkladé Rozhodnuti Rady z 22. 10. 1986 ,k vytvoreni
procedury konzultaci a spoluprace v cestovnim ruchu* (86/664/EEC) a je tvoren zastupci
jednotlivych ¢lenskych zemi. Hlavnim cilem tohoto Vyboru je zejména naplfiovani politik
EU v oblasti cestovniho ruchu a usnadnéni vzadjemné spoluprace. Po metodické strance
spada cestovni ruch pod gesci Generalni reditelstvi ,Podnikani a préimysl|”. V roce 2007
byly hlavnimi tématy predstaveni pilotnich projektd ,European Destinations of
Excellence Awards*, kulturni dédictvi, Satelitni Gcet cestovniho ruchu, Evropské férum
pro cestovni ruch (Portugalsko, 25.-28.10.2007) - panelova diskuse a aktualizace ADS
memoranda s Cinou.

Dalsiinformace o TAC: http://ec.europa.eu/enterprise/services/tourism/index_en.htm

Organizace pro ekonomickou spolupraci a rozvoj (OECD)

OECD je prestizni mezinarodni ekonomickou organizaci sdruzujici 30 nejvyspélejsich
zemi svéta. Odbor cestovniho ruchu se od vstupu CR do OECD v roce 1995 aktivné
podili na jednani Vyboru pro cestovni ruch, ktery predstavuje dllezitou platformu
pro vyménu zkuSenosti pri tvorbé politik cestovniho ruchu a analyzovani
makroekonomickych efektl, zejména prostrednictvim podpory vyvoje Satelitniho Gctu
cestovniho ruchu.

Zéstupci MMR CR se v roce 2007 zdcastnili pravidelnych jednéni Vyboru (79. zasedéani
Vyboru v Belgii, 9-11.5.2007 a 80. zasedani Vyboru v sidle OECD v Parizi, 8 -9.11.2007).
V témze roce MMR CR pfispélo na aktivity Vyboru finanéni ¢astkou ve vy$i 10 000 EUR.

Informace o CinnostiVyboru pro cestovni ruch: www.oecd.org/cfe/tourism

Involvement by Tourism Department in international cooperation

In the field of international cooperation the Ministry for Regional Development of CZ has
fulfilled the membership of the Czech Republic in international organizations such as was
the case in the past. The objective of the active presence in these organizations is the
evaluation of worldwide trends and their utilization in the tourism policy in the Czech
Republic. Among other activities of the Tourism Department is to also coordinate
international activities related to development of tourism and arrangement of international
treaties on cooperationin tourism.

World Tourism Organization (UNWTO)

Tourism Department is actively participating in the Czech Republic's membership in
UNWTO, which is a significant international specialized agency of UN residing in Madrid.
Representatives of Ministry for Regional Development of CZ participate at the regular
meetings of the Commission for Europe (46" meeting of the Commission for Europe in
Slovenia, May 23™-25"2007). At the same the MMR CZ representatives as a member state
take part in the General Assembly of UNWTO, which is the highest authority of UNWTO (17
session of the General Assembly in Columbia November 23-29"2007).

Czech Republic was elected to be a member of the Committee on Statistics and the Tourism
Satellite Account at the General Assembly of UNWTO in 2007.

More detailed information about NWTO: www.unwto.org

Tourism Advisory Commitee (TAC)

Advisory council provides cooperation within the EU in tourism between EC Commission
and member states. It was established based on a Decision by the Council from October
22" 1986 “on establishing a consultation and cooperation procedure in the field of tourism”
(86/664/EEC) and is made up of representatives from the individual member states. Main
objective of this Council is especially the fulfilment of EU tourism policies and simplification
of mutual cooperation. From the methodical perspective, tourism falls under the
competence of DG “Enterprise and Industry”. In 2007 the main topics were the introduction
of pilot projects “European Destinations of Excellence Awards”, cultural heritage, Tourism
Satellite Account, European forum for tourism (Portugal, October 25"

- 28" 2007) - panel discussion and update of ADS memorandum with China. Other
information about TAC:

http://ec.europa.eu/enterprise/services/tourism/index_en.htm

Organisation for Economic Co-operation and Development (OECD)

OECD is a prestigious international economic organization uniting 30 of the most advanced
countries in the world. Tourism Department since the entry of CZ into the OECD in 1995 is
actively taking part in sessions of the Tourism Committee, which represents an important
platform for exchange of information in formation of tourism policies and analysing
macroeconomic effect, mainly through support during development of Tourism Satellite
Account.

MMR CZ representatives in 2007 have attended regular Committee Meetings (79"
Committee Meeting in Belgium May 9" - 11" 2007 and the 80" Committee Meeting at the
OECD seat in Paris Nov. 8" - 9" 2007). The Czech Republic contributed EUR 10.000 in 2007
to support the tourism committe ‘s activities.

Information about the Tourism Committee activities: www.oecd.org/cfe/tourism




Visegradska ctyrka (V4)

0d poloviny roku 2007 Ceska republika, jako jeden ze ¢tyt ¢len(l, predsedala Visegradské
Ctyfce. Spolecné marketingové aktivity zemi V4 v oblasti cestovniho ruchu jsou
realizovany na zamorskych trzich pod platformou European Quartet, ktera sdruzuje
narodni centraly cestovniho ruchu. Za rok 2007 byla posilena spoluprace s International
Visegrad Fund (Mezinarodni Visegradsky Fond - IVF) a s celou skupinou V4. IVF
kazdoro¢né vypisuje grantova schémata, diky kterym je mozné alespon zCasti
financovat nékteré aktivity European Quartet.

Informace o aktivitach ¢lenskych zemi V4 za cestovni ruch: www.european-quartet.com
awww.visegradgroup.eu

Stredoevropska iniciativa (CEI)

Ministerstvo pro mistni rozvoj CR se zapojuje do pracovni skupiny CEl pro cestovni ruch.
Vykonny sekretariat CEl sidli v Terstu (Italie).

Zastupci MMR CR se zG¢asthuji pravidelné poradanych schiizek v jednotlivych &lenskych
zemich na rlizna témata. Ve dnech 13. - 15. zari 2007 se v Bulharsku, které bylo pro rok
2007 predsednickou zemi CEl, konala konference na téma ,Destina¢ni management”.
Hlavnim cilem konference byla vyména zkusSenosti v této oblasti v rdmci zemi CEl.
Ve dnech 17. - 19. fijna 2007 se ve Slovinsku konal seminar ,Méreni ekonomického
vyznamu cestovniho ruchu v ¢lenskych statech CEI“. Na programu byl prezentovan
Satelitni G¢et cestovniho ruchu v CR.

Dalsiinformace o CEl: www.ceinet.org

Kongresovy a incentivni cestovni ruch

V préib&hu roku 2007 byly Ministerstvem pro mistni rozvoj CR realizovany podpory
kandidatur na pofadani rliznych mezinarodnich kongrestl v Ceské republice. Zaroven
probéhly jednani a akce v regionech na téma kongresového a incentivniho cestovniho
ruchu ve spolupraci s agenturou CzechTourism s cilem podpofit rozvoj této formy
cestovniho ruchu. Vysledky jednani poslouZily jako zaklad pro definovani hlavnich cild,
které je nutno napliovat na celonarodni i regionalni Grovni, za Ucelem ziskani
poradatelstvi nejen mezinarodnich akci tohoto druhu.

Systematickym sbérem informaci o kongresovém cestovnim ruchu se zabyva zejména
organizace International Congress and Convention Association, jejiz je Ceskd republika
¢lenem (Mezinarodni sdruzeni pro kongresy a konference - ICCA).

www.iccaworld.com

Uzaviené dohody v oblasti cestovniho ruchu

Ministerstvo pro mistni rozvoj CR uzavfelo v roce 2007 Memorandum o porozumén{
0 spolupraci v oblasti cestovniho ruchu mezi Ministerstvem zahrani¢niho obchodu
a cestovniho ruchu Peruanské republiky.

V roce 2007 byly rovnéz pripraveny podklady k uzavreni meziresortnich smluv
s Bulharskou republikou, Egyptskou arabskou republikou, Malajsii a Jordanskem.



Visegrad group (V4)

Since the middle of 2007 Czech Republic, as one of the four members, has presided
over the Visegrad group. Joint marketing activity of the V4 states in tourism is realized
on the overseas markets under the platform European Quartet, which associates
national tourism centres. Cooperation with the International Visegrad Fund
(Mezinarodni Visegradsky Fond - IVF) and with the entire group V4 was strengthened
in 2007. IVF each year posts grant schedules, thanks to which it is possible to at least
partially finance some of the European Quartet activities.

Information on activities by the V4 member states for tourism: www.european-
quartet.com a www.visegradgroup.eu

Central European Initiative (CEIl)

Ministry for Regional Development of CZ is involved with the CEl work group for
tourism. Executive Secretariat of CEl resides in Trieste (Italy).

MMR CZ representatives in individual member states regularly attend the meetings
that deal with various topics and their attendance is invitation based. There was a
conference on Sep. 13- 15" 2007 in Bulgaria, which was the presiding state of CEl for
2007, topic of which was “Destination management”. Main objective for the
conference was the exchange of information in this area among the CEl states. There
was also a seminar in Slovenia on Oct. 17" - 19" 2007 called “Measuring economic
significance of tourism in CEl member states”. The program included the presentation
of the tourism Satellite account for CZ.

Furtherinformation on CEl is at: www.ceinet.org

Congress and incentive tourism

During the course of 2007 the Ministry for Regional Development of CZ realized
supports of candidacies for organizing various international congresses in the Czech
Republic. At the same time there were talks and events in regions on the topic of
congressional and incentive tourism. Results of the talks have served as a base for
defining main objectives, which must be fulfilled on the national as well as regional
level for the purpose of being awarded the hosting of international events not only of
this kind.

Systematic collection of information about congress tourism is the main focus of
International Congress and Convention Association (ICCA), where Czech Republicis a
member.

www.iccaworld.com

Treaties signed in tourism

Ministry for Regional Development of CZ in 2007 signed a Memorandum of
understanding cooperation in tourism between Ministry of Foreign Trade and Tourism
of Peru.

In 2007 documentation was also prepared for the signing of inter resort treaties with
Bulgaria, Egypt, Malaysia and Jordan.
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Propagacni ¢innost agentury CzechTourism

Aktivity statni agentury CzechTourism sméFuji k tomu, aby se Ceské republika
etablovala jako uzndvana evropskd destinace cestovniho ruchu. Sit fungujicich
zahranicnich zastoupeni po celém svété, reklamni kampané, ale i Ucasti na veletrzich
jsou nékterymi z prostredkd, jak tohoto cile dosahnout.

Reklamni kampané

V prvni poloviné roku 2007 se v madarském tisku, televizi i radiu objevily reklamni
spoty ,Ceska republika - symfonie z&Zitk(“. V druhé poloviné roku probéhla kampari
v 16ti evropskych zemich, kterd pfipomenula existenci webovych strének
www.czechtourism.com a vyznamné zvysila jejich navstévnost. V listopadu a prosinci
probéhly také citylightové a rozhlasové kampané v Polsku a na Slovensku.

Poznavaci cesty pro touroperatory a novinare

V roce 2007 pozvala agentura CzechTourism Ctyfi sta zahrani¢nich touroperatord
a novinarl na poznavaci cestu po nasi zemi pod heslem ,Hledate kouzlo a atmosféru?
Uzijte si Ceskou republiku!“. Regiony Ceské republiky byly prezentovany ve ¢tyfech
ro¢nich obdobich dvacitkou cest. Na zavér se uskutecnil workshop pro touroperatoy,
béhem néhoz mohli navazat kontakty se svymi ¢eskymi protéjsky.

Veletrhy cestovniho ruchu

V roce 2007 méla Ceska republika oficialni stanek na padesatce veletrh(i cestovniho
ruchu, desitek dalSich veletrznich akci se zUGcastnili zahrani¢ni zastupci agentury
prostrednictvim mensi prezentace. Nejvétsi akci roku byl opét veletrh ITB v Berling,
kterého se na plose 522 m2 zucastnilo rekordnich 53 spoluvystavovateld.

Promotional activities by the CzechTourism Agency

The activities of the CzechTourism agency are directed towards establishing Czech
Republic as a recognized European destination in tourism. The network of operating
offices abroad, marketing campaigns, and also participation in trade fairs are some of
the means that help in achieving this objective.

Marketing campaigns

In the first half of 2007 there were commercials appearing in Hungarian newspaper,
television as well as radio that stated “Czech Republic - symphony of experiences”. In
the second half of the year there was a campaign in 16 European states, which
reminded the existence of the website www.czechtourism.com and it significantly
raised its visitor rate. In November and December there were also citylight and radio
campaigns in Poland and Slovakia.

Educational tours for tour operators and journalists

In 2007 CzechTourism invited four hundred foreign tour operators and journalists for
an educational tour across our country with the motto “Are you looking for magic and
atmosphere? Enjoy Czech Republic!” Czech Republic regions were presented
throughout the four seasons by twenty trips. In the end there was a workshop for tour
operators and during these it was possible for them to make contact with their Czech
counterparts.

Tourism trade fairs
In 2007 Czech Republic had a stand at fifty tourism trade fairs and dozens of other




Zahranicni zastoupeni

Rady zahrani¢nich kancelafi rozsifila zastoupeni prvniho stupné v Italii a na Ukrajing.
Obé ve strategickych zemich: Italové byli v roce 2007 treti nejpocetnéjsi skupinou
zahrani¢nich turistl v CR, Ukrajinclim patfila 20. pfi¢ka s vyhledem dalsiho réstu.
Z vyznamnych akci realizovanych v tomto roce jmenujme Ceské dny v Mexiku nebo
v Ciné.

Kongresy a incentiva

DUlezitym krokem k rozvoji kongresového cestovniho ruchu byl start spole¢ného
projektu agentury CzechTourism, Kongresového centra Praha a Prazské asociace
kongresové turistiky s ndzvem ,,Kampan kandidatur”.

K jednotné prezentaci Prahy a Ceské republiky jako kongresové destinace slouzi tzv.
Bid book, souhrnna nabidka kongresovych prostor a sluzeb. Jde o obecny dokument,
ktery obsahuje zakladni informace o moznostech poradani kongrest v CR véetné
poskytovanych doprovodnych sluzeb. Bid book si kazdy uchaze¢ o kongres mlze
doplnit a zd@raznit tak konkrétni nabidku svého regionu ¢i konkrétniho hotelu.

Golf

Po ziskani titulu Undiscovered Golf Destination v roce 2006 se prezentace golfu
presunula k nové, marketingové sebevédoméjsi propagaci pod sloganem Czech
Republic - The Golf Republic.

Lazenstvi

V roce 2007 probéhly tri lazenské workshopy v Rusku, prezentace v LotySsku,
Kazachstanu a Némecku, dale press a fam tripy v ¢eskych laznich. Byla usporddéana
nejdllezitéjsi lazenska akce roku, Karlovarsky tyden, ktery slu¢oval lazensky festival,
konferenci a nejstarsi festival turistickych film& na svété - TOURFILM.

Regionalni spoluprace

V roce 2007 bylo otevieno druhé informacni centrum agentury CzechTourism
(Staroméstské namésti), které propaguje nejen Prahu, ale i ¢eské regiony. Pfinosem
pro regiony byla soutéz Turisté vitani. Vysledky Setrfeni Monitoringu navstévnikd
v turistickych regionech CR jsou na strankach http://monitoring.czechtourism.cz.
Nejlepsim turistickym webem statni spravy byl v soutézi Internet Effectiveness Award
ocenén portal www.kudyznudy.cz. V roce 2007 byl ukonéen projekt Medialni podpora
doméciho cestovniho ruchu v Cesku, realizovany v rdmci SROP.

Spolecna turisticka propagace CR v ramci Visegradské étyiky

Za Ceského predsednictvi v rdmci statl Visegradské ¢tyrky se v roce 2007 podarilo
aktualizovat oficialni webové stranky www.european-quartet.com a realizovat
Uspésnou roadshow v americkych méstech Fort Myers, Atlanta a Chicago. Vyukovy
on-line software urceny pro severoamericky trh ziskal zvlastni ocenéni v soutézi
Adrian Awards 2007 v kategorii Web marketing.

Podrobnéjsiinformace o ¢innosti agentury CzechTourism je moZné najit na webovych
strankach www.czechtourism.cz a www.czechtourism.com



trade fair events were attended by foreign agency representatives through smaller
presentation. Greatest event of the year was again the ITB trade fair in Berlin, which
saw participation of a record breaking 53 co expositors on an area of 522 m’.

Foreign representation

A number of foreign offices have expanded level one representation in Italy and in
Ukraine. Both in strategic countries: Italians in 2007 were the third largest group of
foreign tourists to CZ, Ukrainians ranked in 20" place with an outlook for further
growth. Among other events realized this year we state the Czech Days in Mexico or in
China.

Congresses and incentives

An important step in development of congress tourism is the start of the joint project
between CzechTourism, Congress Centre Prague and Prague Association for Congress
Tourism named “Candidacy campaign.”

A so called Bid book, which is a compendious selection of congress premises and
services, helps in creating a unified presentation of Prague and Czech Republic as a
congress destination. It is a general document, which contains basic information on
possibilities for organizing congresses in CZ including the providing of accompanying
services. Every candidate for congress can amend the Bid book and thus emphasize a
specific selection offered by his region or a specific hotel.

Golf

After being awarded the title Undiscovered Golf Destination in 2006, presentation of
golf has moved to a new, more confident marketing promotion under the slogan Czech
Republic - The Golf Republic.

Balneology

In 2007 there were three balneology workshops in Russia, presentation in Latvia,
Kazakhstan and Germany, then press and fam trips in Czech spa centres. A balneology
event of the year, Karlovy Vary Week, which combined spa festival, conference and
oldest festival of tourist films in the world - TOURFILM.

Regional cooperation

A second CzechTourism information centre (Old Town Square) was opened in 2007,
which promotes not only Prague, but also Czech Regions. A benefit for the regions was
the contest Tourists Welcome. Results of the Monitoring of Visitors in Tourist Regions of
CZresearch are posted on http://monitoring.czechtourism.cz.

The portal www.kudyznudy.cz was awarded as the best tourist website within the state
administration in the contest Internet Effectiveness Award. Media support of domestic
tourismin Czech, realized as part of SORP, was ended in 2007.

Joint tourist promotion of CZ within the Visegrad group

The official website www.european-quartet.com was updated during the Czech
presiding over the Visegrad group in 2007 and there was also a successful road show
that took place in American cities of Fort Myers, Atlanta and Chicago. Educational on-
line software intended for North-American market has received a special award in the
Adrian Awards 2007 contest in the Web Marketing category.

More detailed information about the activity of CzechTourism can be found at the
following websites: www.czechtourism.cz and www.czechtourism.com




6 Kontaktni udaje / Contact Data

PREHLED VYBRANYCH KONTAKTNICH ADRES / LIST OF SELECTED CONTACT

STATNi ORGANY A INSTITUCE
GOVERNMENT AGENCIES AND INSTITUTIONS

Ministerstvo pro mistni rozvoj CR
Ministry for Regional Development of the Czech Republic
http://www.mmr.cz

Ceska centrala cestovniho ruchu - CzechTourism
Czech Tourist Autority - CzechTourism

http://www.czechtourism.cz
http://www.czechtourism.com

Narodni pamatkovy ustav
State Institute of Care of Historic Monuments

http://www.npu.cz

HLAVNi MESTO PRAHA
CITY OF PRAGUE

Magistrat hl. m. Prahy
Prague City Council
http://www.praha-mesto.cz
http://www.prahainfo.cz
http://www.praha.eu
http://www.prague-city.cz

Prazska informacni sluzba
Prague Information Service
http://www.prague-info.cz
http://www.pis.cz

Sprava Prazského hradu
Prague Castle Administration
http://www.hrad.cz

SDRUZENI A SVAZY MEST A OBCI
ASSOCIATIONS AND UNIONS OF TOWNS AND
COMMUNITIES

Sdruzeni historickych sidel Cech, Moravy a Slezska
Association of Historical Settlements in Bohemia, Moravia
and Silesia

http://www.shscms.cz

Svaz mést a obci CR
Union of Czech Towns and Communities
http://www.smocr.cz

Asociace kraji Ceské republiky (AKCR)
Association of Regional Authorities
http://www.asociacekraju.cz

Sdruzeni lazenskych mist CR
Czech Spa Towns Association
http://www.spas.cz

PROFESNi ASOCIACE A SVAZY
PROFESSIONAL ASSOCIATIONS AND FEDERATIONS

Asociace cestovnich kancelari CR (ACK CR)
Association of Travel Agencies of the Czech Republic
http://www.ackcr.cz

Asociace ceskych cestovnich kancelari a agentur
(ACCKA)

Association of Tour Operators and Travel Agencies of the
Czech Republic

http://www.accka.cz

Asociace hotell a restauraci CR
Czech National Federation of Hotels and Restaurants

http://www.ahrcr.cz

Asociace privodci CR
CR Guides Association

http://asociaceprivodcd.cz

Svaz obchodu a cestovniho ruchu (SOCR CR)
Czech Confederation of Commerce and Tourism

http://www.socr.cz

Asociace kuchait a cukraii CR

Association of Chefs and Confectioners of the Czech
Republic

http://www.akc.cz

Svaz venkovské turistiky
Union of Rural Tourism
http://www.svazvt.cz

Evropské centrum pro ekoagroturistiku (ECEAT CZ)
European Centre for Eco Agro Tourism CZ
http://www.eceat.cz

Horska sluzba CR
Czech Mountain Rescue Service
http://www.horskasluzba.cz

Svaz lé¢ebnych lazni CR
Czech Spas Association
http://www.lazne-kur-spa.cz

Kempy a chatové osady Ceské republiky
Camp Sites Association
http://www.camp.cz

Asociace leteckych provozovatelti CR
Association of Air Carriers
http://www.mujweb.cz/www/alp.cr/

Svaz provozovateli lanovek a vleki CR
Association of Chair-lift and Ski-lift Operators
http://www.infohory.cz

http://www.splv.cz

Asociace turistickych informaénich center Ceské
republiky (A.T.I.C.)

Association of Tourist Information Centres of the Czech
Republic

http://www.aticcr.cz

Ceska golfova federace
Czech Golf Federation
http://www.cgf.cz



KLUBY
CLUBS

Klub éeskych turista
Czech Tourist Club
http://www.kct.cz

Autoklub Ceské republiky
Autoclub of the Czech Republic
http://www.autoklub.cz

UAMK - Ustredni automotoklub CR
Central Auto-moto-club of the Czech Republic
http://www.uamk.cz

MEZINARODNIi VELETRHY CESTOVNIHO RUCHU
INTERNATIONAL TOURISM FAIRS

,GO*“/,,Regiontour” Brno
http://www.bvv.cz/go

“Holiday World“ Praha
http://www.holidayworld.cz
http://www.incheba.cz

MADI Travel Market
http://www.cot.cz

“TOURFILM“ Karlovy Vary
http://www.tourfilm.cz

ODBORNE SKOLSTVi
UNIVERSITIES

Vysoka skola ekonomicka Praha
University of Economics
http://www.vse.cz

Vysoka skola hotelova
Hotel Management College
http://www.vsh.cz

Vysoka skola cestovniho ruchu, hotelnictvi a lazenstvi
Tourism, Hotel and Spa Management College
http://www.vscrhl.cz

MEZINARODNI INSTITUCE A ORGANIZACE
INTERNATIONAL INSTITUTIONS

Svétova organizace cestovniho ruchu
UNWTO

www.unwto.org

Poradni vybor pro cestovni ruch

Tourism Advisory Committee (TAC)
http://ec.europa.eu/enterprise/services/tourism/
index_en.htm

Organizace pro ekonomickou spolupraci a rozvoj
OECD

www.oecd.org./cfe/tourism

Visegradska c¢tyrka

V4

www.visegradgroup.eu
www.european-quartet.com

Stredoevropska iniciativa
CEl
www.ceinet.org

Kongresovy a incentivni cestovni ruch
www.iccaworld.com




7 Seznam fotografii / List of Photos

Olomouc - bazilika minor Navstiveni Panny Marie predni strana obalky Trebon, 14zné Aurora 71

Praha, Hrad¢any 1 Trebon, Bertiny lazné 71
Praha, zdmek Troja 3 Pisek, promenada 72
Krkonose 4 Pisek, sladovna 72
Praha, Staromeéstské nameéstis MMR 5 Plzen, kongresovy hotel Primavera Park exteriér 73
Telc 6-7 Plzen, kongresovy hotel Primavera Park interiér 73
Namést nad Oslavou, barokni most 12 Kongres Ambassador 74
Klatovy, Cerné véz 16 Opava, Slezské zemské muzeum 76
Praha, Staroméstska radnice 17 Hluboka n. Vitavou, zamek 77
Maridnské Lazné, Zpivajici fontdna 19 Brno, veletrznipaléc 78
Praha, Karldv most 20 Cesky Krumlov, zdmek 79
Sazava, byvaly klaster benediktynd 27 Plzeri, Morovy sloup 80
Trebon, Schwarzenberskd hrobka 28 Praha, Vltava 81
Teplice v Cechéach, Kamenné l4zné 32 Krkonoge, horska louka 83
Prazsky hrad, nam. Svatého Jifi EE Karlovy Vary, celkovy pohled zadni strana obalky
Pravcicka brana 37

KrkonoSe, Snézka 43

Cesky Krumlov, Vltava 44

Golf 45

Praha, no¢ni Hradc¢any 46

Velkd Flrstenberskda zahrada v Praze 48

Praha, kongresové centrum 50

Praha ,kongresova turistika” 51

Litomysl, Ulice Josefa Vachala 57

Sazava, byvaly benediktinsky klaster 58

Kromériz, kvétna zahrada 62

Mdchovo jezero 65

Rybolov 68

Loucen, zamek 69

Loucen, zdmecky park 69

Sternberk, Bezru¢ova ulice 70

Sternberk, Hlavni ndmésti 70






