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UVODNI SLOVO

Rocenka, se kterou se nyni setkavate, Vas seznami s aktivitami,
kterym se vénovalo Ministerstvo pro mistni rozvoj v oblasti ces-
tovniho ruchu za rok 2013. Na nasledujicich strankach nalezne-
te zejména aktudlnf statistickd data a trendy cestovniho ruchu,
aktivity v oblasti koncepcni, legislativni a mezindrodni ¢innosti.

Vykonnost odvétvi cestovniho ruchu v Ceské republice Ize

za rok 2013 hodnotit spi3e jako obdobi mirného rustu, i kdyz
ne vsechny vykonnostni parametry rostly. Pokracovaly dopady
krizovych let, a to jak v Ceské republice, tak i v ramci svétové
ekonomiky. Rekordni byla ndvstévnost hromadnych ubytovacich
zafizeni, nebot do CR pfijelo 7,3 milionu zahrani¢nich turistd,
avsak pocet prfenocovani vrostl mnohem méné, coz potvrdilo
trend zkracujicich se dovolenych. Obdobna situace nastala

i v oblasti domdciho cestovniho ruchu a lazenstvi. Stagnaci vsak
zaznamenaly pfijmy z cestovniho ruchu, coz potvrdilo obdobf
strukturdlnich zmén v poptévce cestovniho ruchu zejména

ve prospéch novych zdrojovych trhli z Asie a Latinské Ameriky.

Rok 2013 byl ve znameni dokonceni vyznamnych koncepcnich
dokumentd cestovniho ruchu. V bfeznu byla vliadou schvale-
na nova Koncepce statni politiky cestovniho ruchu na obdobf
2014-2020, ktera byla pfipravovadna spole¢né s marketingovou
koncepci cestovniho ruchu na obdobi 2013-2020 agentury
CzechTourism.

PrestoZe jste se mohli na strankdch predchozich rocenek i Zprav
o plnéni Koncepce docist, Ze Evropské fondy byly hlavnim
nastrojem podpory cestovniho ruchu v CR, v programovém
obdobi 2014-2020 dojde k vyznamnému omezeni podpory od-
vétvi cestovniho ruchu z fondd EU. V dalSich letech nas ocekéva
nelehké obdobi zmény a hledani novych zptsobU financovani
rozvojovych zamérl. Na druhou stranu nové pristupy k podpore
cestovniho ruchu definované ve strategickych dokumentech

a omezend dostupnost kapitalu mohou byt impulzem pro uzsi

tivity vynalozenych prostfedkd, ale i aktivizaci privatnich zdroju.
PrizpUsobeni se dané situaci mdze byt pfinosem pro zvyseni
kvality a konkurenceschopnosti cestovniho ruchu CR.

Legislativni ¢innost byla i v letosnim roce jednou z hlavni napIni
prace ministerstva. | naddle pokracovala prace na dokonceni Za-
kona o podpofte rozvoje cestovniho ruchu. Z diivodu rozdilnych
nazorl jednotlivych odbornych svazl i dalsich zainteresovanych
subjektl nad jeho podobou a komplikovanosti pravniho fadu
CR se nepodafrilo zékon dokoncit. U zakona ¢. 159/1999 Sb.,
pokracovaly prace na jeho novelizaci, kterd zejména posiluje
vys$3i ochranu spotrebitele v pfipadé upadku CK, eliminuje
podvodnd jednani a uvadi v soulad terminologii s novym obcan-
skym zakonikem.

Z dal3ich aktivit je mozné zminit zejména zahajenf certifikace
organizaci v ramci Ceského systému kvality sluzeb, ktery je

ndstrojem umoznujicim zapojenym subjektlim v cestovnim
ruchu pracovat na zkvalitnénf svych sluzeb. Po vice nez 5 letech
priprav tak prvni subjekty v CR ziskaly prestizni mezinarodni
oznaceni kvality svych sluzeb. Ministerstvo déle pfineslo dalsf
vysledky projekt( zamérfenych na zkvalitnénf statistickych dat

a informaci o cestovnim ruchu, pficemz zejména data ziskana

z plosnych statistickych scitani cestovniho ruchu, pfinesla velmi
cenné vysledky. Uspésné hodnotime i dalsi pokracovani Narod-
niho programu podpory cestovniho ruchu, prostfednictvim kte-
rého byly jiz poctvrté podporovany konkrétni projekty v oblasti
sociadlniho cestovniho ruchu. Pozitivem je i to, Ze se program
podafilo prodlouzit, coz s ohledem na situaci v oblasti progra-
mového financovani znamena, ze do budoucna bude tento
program zfejmé jednim z hlavnich nastroji podpory odvétvi.

Ministerstvo bylo velmi aktivni i v oblasti mezindrodni spolu-
prace, kde se podafilo uzaviit nékolik mezinarodnich smluy,
rozvijet bilaterdlni vztahy s dalezitymi zdrojovymi zemémi pro
prijezdovy cestovni ruch Ceské republiky a navazat spolupraci

s mezindrodnimi organizacemi na konkrétnich projektech. Mezi
vyznamné Uspéchy je mozné zaradit ziskani poradatelstvi velmi
prestizni mezindrodni udalosti OECD — 12. Globalniho féra
statistiky cestovniho ruchu a Eurostatu, které se v roce 2014

uskute¢ni v hlavnim mésté CR, Praze. Neméné ddlezité iniciativy
realizované spolecné zejména s mezinarodnimi organizacemi
EK, UNWTO a OECD zamérené na problematiku vizové politiky,
udrzitelny rozvoj a statistiku.

Pevné vérime, Ze roCenka splnf svUj cil a stane se pro Vasi praci
ddlezitym zdrojem dat a informaci, ke kterému se budete ¢asto
a radi vracet.

Kolektiv autort

INTRODUCTORY WORD

The yearbook you are reading gives an overview of activities
dedicated to tourism by the Ministry of Regional Development
in 2013. The following pages bring you above all updated
statistical data and information on trends in tourism, and on
strategic, legislative, and international activities.

The performance of the Czech tourism sector in 2013 can be
classified as moderately growing, although not in all parame-
ters. The impact of the years of crisis continued to show, both
in the Czech Republic and in the global economy. With 7.3
million foreign tourists coming to the Czech Republic, collective
accommodation establishments registered a record visit, yet
the number of nights spent grew far less which confirmed the
trend towards shorter holidays. The situation was similar in do-
mestic and spa tourism. On the contrary, income from tourism
remained stagnant which again confirmed the structural chang-
es in demand for tourism, namely a shift towards new source
markets from Asia and Latin America.

Year 2013 saw the completion of major strategic documents
for the tourism sector. In March, the government approved the
new National Tourism Policy for the period 2014-2020 which
was prepared jointly with the Tourism Marketing Strategy
2013-2020 of the CzechTourism agency.

Although previous yearbooks as well as National Policy pro-
gress reports read that European Funds were the key sources
of tourism support in the Czech Republic, the programming
period of 2014-2020 will see a significantly reduced support to
tourism from the EU funds. The upcoming years will become
an uneasy time of change and search for new ways of funding
the development plans. On the other hand, new approaches to
supporting tourism, as defined in the strategic documents, and
limited availability of funds may well become an impetus to a
much closer co-operation, more focused targeting of activities,
improved efficiency of fund spending, as well as mobilisation
of private resources. By adapting to the current situation, the
Czech tourism sector could benefit by increased quality and
competitiveness.

Also this year, one of the key activities of the Ministry was its
legislative role. Work continued on finalizing the Act on Tourism
Support. However, due to difference of opinions among various
professional associations and other stakeholders on the law’s
design, and due to the complexities of the Czech law, the Act
has not been completed. Amendments continued to Act No.
159/1999 Coll. which in particular enhance consumer protec-
tion in case of a travel agent’s bankruptcy, eliminate fraudulent
behaviour, and harmonize the terminology with the new Civil
Code.

Among other activities a note should be made of the com-
menced certification of establishments within the Czech Service

Quality System; it is a tool enabling participating entities active
in tourism to progress towards improvement of their services.
After over five years of preparations, first Czech entities were
able to receive a prestigious international service quality mark.
The Ministry also presented more results from projects focused
on improving statistical data and information on tourism; data
obtained from nationwide statistical censuses have proven
particularly valuable. The continued National Tourism Support
Programme can be deemed successful, too, as for the fourth
year in a row it provided support to specific projects in the field
of social tourism. Thankfully, the Programme could be extend-
ed, which —in view of the current programme financing — will
probably make it one of the key support tools in the sector.

The Ministry was also extremely active in the field of interna-
tional co-operation: several international agreements were
concluded, bilateral relations were developed with important
source countries of the Czech inbound tourism, and co-opera-
tion was established with international organisations concern-
ing specific projects. Among successful hits was the choice of
the Capital City of Prague as the host of a prestigious OECD
event — the 12th edition of the Global Forum on Tourism Statis-
tics and Eurostat in 2014. Similar importance can be attributed
to initiatives implemented jointly with international organi-
sations like the European Commission, UNWTO, and OECD,
focusing on visa policy, sustainable development, and statistics,
respectively.

It is our belief that this yearbook will meet its aim by becoming
an important source of data and information for you, to which
you will often and with pleasure return.

Team of authors
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1. 1 KAPACITY HROMADNYCH
UBYTOVACICH ZARIZENI

Metodika

Udaje o kapacitach vychazeji od roku 2008 ze statistického 3e-
tfeni CSU o navstévnosti v hromadnych ubytovacich zafizenich
cestovniho ruchu, které je zalozeno na vyuzivani Registru uby-
tovacich zafizeni. Do zjistovan( jsou zahrnuta plo3né vsechna
hromadnd ubytovaci zafizeni. Publikovand data jsou souhrnem
zpracovanych udajd za predlozené dotazniky a dopoctenych
Udajl za ta zafizeni, od kterych nebyl vyplnény dotaznik ziskan.
V tomto pfipadé byly pouZity informace o kapacité z Registru
ubytovacich zafizeni, ktery je pribézné aktualizovan z vysledk
Setfeni a z dostupnych informacnich zdrojd.

Hlavni sledované ukazatele

>>> Hromadné ubytovaci zafizeni - zafizeni s minimalné
péti pokoji a deseti 1Uzky slouZici pro Ucely cestovni-
ho ruchu, tj. poskytujici pfechodné ubytovani hostiim
za Ucelem dovolené, zdjezdu, lazefiské péce, sluzebni
cesty, Skoleni, kursu, kongresu, symposia, pobytu déti
ve Skole v pfirodé, v letnich a zimnich tdborech apod.
Mezi hromadnéa ubytovaci zafizeni patfi hotely, motely,
botely, penziony, turistické ubytovny, chatové osady,
kempy a ostatni ubytovaci zafizeni. Mezi ostatni ubyto-
vaci zafizeni patfi napt. rekreacni zafizeni podnikd, skolici
strediska, kulturné-historické objekty, lazerska zatizeni
a jind ubytovaci zafizeni, kterd vycleruji 1Gzkovou kapaci-
tu pro cestovni ruch (napf. domovy mladeze, vysokoskol-
ské koleje, podnikové ubytovny apod.).

>>> Pocet pokojl — celkovy pocet pokoju slouzicich pro ces-
tovni ruch. Nezapocitavaji se pokoje pro ubytovani
personalu, majitell zafizeni a pokoje dlouhodobé slouZici
pro ubytovani zaméstnanct jinych podnikd (déle nez
1 rok). Jako jeden pokoj se pocita i apartma ¢i chatka,
které slouzi k ubytovani jedné rodiny.

>>> Pocet lizek — celkovy pocet stalych lGzek vyclenénych
vyhradné pro odpocinek hostd — nezahrnuiji se pfileZitost-
na l0zka, tzv.pfistylky.

>>> Pocet mist pro stany a karavany — pocet stanovist
pro umisténi stand, obytnych pfivést a karavant. Mini-
malni prdmeérna cista plocha pro stan a osobni automobil
je 30 m?, pro obytny pfivés a osobni automobil nebo
obytné motorové vozidlo 60 m?.

zdroj: CSU, data k 30. 6. 2014 1.2

1. 1 COLLECTIVE ACCOMMO-
DATION ESTABLISHMENTS
CAPACITY

Methodology

Since 2008, capacity data have been taken from the statistical
survey by the Czech Statistical Office (CSO) on the occupancy of
collective accommodation establishments, which draws on the
Register of Accommodation Establishments. All collective accom-
modation establishments are generally included in the survey.
The published data represent a summary of data processed from
returned questionnaires and additionally calculated data for those
facilities from which the questionnaire was not obtained. In such
cases, the capacity was determined based on the information from
the Register of Accommodation Establishments which is continu-
ously updated from survey results and from available information
sources.

Key monitored indicators

>>> Collective accommodation establishments — facilities
with at least five rooms or ten beds serving the purposes of
tourism, i.e. providing temporary accommodation of guests
for holiday, tour, spa care, business trip, training, course, con-
gress, symposium, stay of children on school trips, summer
and winter camps etc. Among collective accommodation
establishments are hotels, motels, boatels, guest houses,
hostels, holiday dwellings, camps and other accommodation
establishments. Among other accommodation establish-
ments there are for example corporate recreational establish-
ments, training centres, heritage buildings, spa facilities and
other accommodation resorts which avail of bed capacities
allocated for tourism (e.g. school boarding facilities, universi-
ty dormitories, company lodging facilities, etc.)

>>> Number of bedrooms — total number of rooms serving
tourism. Rooms for accommodation of staff, owners of the
establishments and rooms for long term accommodation of
employees of other companies (more than 1 year) are exclud-
ed. A suite or a chalet which serve to accommodate a single
family count as one room.

>>> Number of beds - total number of permanent beds allocat-
ed exclusively for guests — not including occasional beds, i.e.
extra beds.

>>> Number of places for tents and caravans — number of
camping pitches for placement of tents, house trailers, and
caravans. Minimum average net area for a tent and a pas-
senger vehicle is 30 m?, for a house trailer and a passenger
vehicle or a caravan 60 m?.

Source: CSO, data as at 30/06/2014

Tab. 1.11 Kapacity hromadnych ubytovacich zafizeni cestovniho ruchu CR dle kategorii za rok 2013
Capacity of Collective Accommodation Establishments of the CR by Category (year 2013)

Pocet zafizeni
Number
of Establishments

Pocet pokoju
Number of Rooms

Pocet ltzek
Number of Beds

Pocet mist pro stany
a karavany

Number of Places for
Tens and

Caravans

Hromadna ubytovaci
zafizeni celkem

Collective Accommodation
Establishments, Total

9972

216 480

559 820

50 282

v tom / including

Hotely a podobna zafizeni celkem
Hotels and Similar
Establishments, total

6 303

137 278

317 916

1155

v tom / including

Hotely ***** [ Hotels *****

56

6 369

12417

Hotely **** / Hotels ****

553

35156

70 557

Ostatni hotely a pensiony
Other Hotels and Boarding Houses

5694

95753

234 942

1155

Ostatni hromadna

ubytovaci zafizeni celkem

Other Collective Accommodation
Establishments, total

3669

79 202

241904

49 127

v tom / including

Kempy
Tourist Campsites

506

8740

31472

46 984

Chatové osady

a turistické ubytovny

Holiday Dwellings and Hostels
for Tourists

1113

21578

75379

955

Ostatni zafizeni jinde
nespecifikovana
Other Establishments n.e.c.

2 050

48 884

135053

1188
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Tab. 1.1.2  Piehled kapacit hromadnych ubytovacich zafizeni podle krajd za rok 2013

Capacity of Collective Accommodation Establishments of Tourism by Regions (year 2013)

Pocet zafizeni
Number of
Etablishments

Pocet pokoju

Number of Rooms

Pocet ltzek
Number of Beds

Pocet mist pro stany
a karavany

Number of Places for
Tens and Caravans

CR celkem / CR Total 9972 216 480 559 820 49 638
v tom / including
Hlavni mésto Praha / Capital Prague 858 42 664 92 093 967
Stredocesky kraj / Region 805 16 340 45 400 5881
Jihocesky kraj / Region 1302 21314 61761 13 566
Plzensky kraj / Region 573 10572 29 589 3675
Karlovarsky kraj / Region 488 15799 32412 1159
Ustecky kraj / Region 513 9433 25063 1752
Liberecky kraj / Region 989 15 056 45 863 3249
Kralovéhradecky kraj / Region 1116 18 342 51266 5097
Pardubicky kraj / Region 361 7673 21842 1627
Vysocina / Region 505 8877 25749 3518
Jihomoravsky kraj / Region 872 18 264 46 074 4 845
Olomoucky kraj / Region 509 9 889 25804 908
Zlinsky kraj / Region 463 10 117 26 037 1357
Moravskoslezsky kraj / Region 618 12 140 30 867 2037
Graf 1.1.1 Kapacity lazenskych zafizeni podle krajli za rok 2013 (pocet ltzek)
Capacity Survey of Balneological Accommodation Establishments of Czech Republic
by Regions — Beds (year 2013)
Stedocesky
Jihocesky
Karlovarsky
Ustecky 7159
Kralovéhradecky
Moravskoslezsky 7879
| | | | |
0 5000 10 000 15000 20 000
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1. 2 NAVSTEVNOST
HROMADNYCH
UBYTOVACICH ZARIZENI

Metodika

Zdrojem Udaju o navstévnosti v hromadnych ubytovacich
zarizenich a kongresovém cestovnim ruchu je pravidelné setfeni
CSU, do kterého jsou od roku 2003 zahrnuta plo3né viechna
hromadna ubytovaci zafizeni. Setfenf je rozdéleno na mési¢ni
zjistovéni, do kterého jsou zahrnuty hotely a podobna hro-
madnad ubytovaci zafizeni a Ctvrtletni Setfeni zahrnujici zbyla
hromadna ubytovaci zafizeni.

Udaje o navstévnosti jsou souhrnem zpracovanych dat za pred-
lozené dotazniky a za statisticky dopoctena data ubytovacich
zarizeni, od kterych nebyl vyplnény dotaznik ziskan.

Hlavni sledované ukazatele

>>> Hromadné ubytovaci zafizeni — viz definice
v kapitole 1.1 — Kapacity

>>> Host — kazda osoba (nezahrnuje personal a majitele
ubytovaciho zafizeni, ktefi zde bydli), ktera pouzila
sluzeb zafizeni k prechodnému ubytovéani véetné déti.
Host muUze pouzit sluzeb ubytovaciho zafizeni z rGznych
ddvodu vyjma za Gcelem zaméstnani, ¢i fadného studia
(pokud doba jeho trvani prekroci 1 rok). V rekreacnich
zafizenich a skolicich stfediscich podniku (odborovych
svazu) se hostem rozumi kazda osoba, kterd pouzila
zafizeni k prechodnému ubytovani z vyse jmenovanych
ddvodu, at se jedna o vlastni zaméstnance podniku (napt.
¢leny odborovych svazu), jejich rodinné pfislusniky nebo
externi osoby. V [é¢ebnych laznich se hostem rozumf ka-
7da osoba, kterd podstoupi lazeriskou lé¢bu bez ohledu
na zpUsob hrazeni léceni, komplexnost Ié¢by apod. Mezi
hosty se nezapocitavaji osoby vyuzivajici sluzeb ubyto-
vaciho zafizeni k pfechodnému ubytovéni. Pfijezd hosta
nastava v okamziku jeho nahlaseni v ubytovacim zafizeni.

>>> Pocet pfenocovani — celkovy pocet prenocovani (stra-
venych noci) hostl ubytovanych v ubytovacich zafizenich
ve sledovaném obdobi.

>>> Cisté vyuziti lizek — udava ¢istou obsazenost stalych
lGzek, kterd byla hosttim skutecné k dispozici.

>>> Vyuziti pokojti — vychazi z poctu realizovanych poko-
jodnu (tj. celkového poctu dnd, kdy byl pokoj obsazen
alespori jednim hostem).

zdroj: CSU, data k 30. 6. 2014

1. 2 OCCUPANCY OF THE COL-
LECTIVE ACCOMMODA-
TION ESTABLISHMENTS

Methodology

The source of information about the occupancy of collective accom-
modation establishments and about congress tourism is the regular
CSO survey, which since 2003 has covered generally all collective
accommodation establishments. The survey is divided into monthly
fact-finding surveys covering hotels and similar collective establish-
ments, and quarterly surveys covering all other collective accommao-
dation facilities.

The occupancy information represents a summary of data processed
from the received questionnaires and data statistically calculated for
those accommodation facilities from which the completed question-
naire was not obtained.

Key monitored indicators

>>> Collective accommodation establishments — see defini-
tion in chapter 1.1 — Capacity of Collective Accommodation
Establishments

>>> Guest —any person including children (excluding the staff and
owners of the accommodation facility who live there) who
used the services of the facility for temporary accommodation.
A guest can use the services of the accommodation facility for
various purposes with the exception of employment or a regular
study course (exceeding 1 year in duration). In corporate (trade
union) recreational establishments and training centres, a guest
is deemed to be any person who used the facilities for tempo-
rary accommodation for the abovementioned reasons, whether
these are the company's employees themselves (e.g. trade union
members), their family members, or people from outside the
company. In therapeutic spas, a guest is deemed to be any per-
son who undergoes a spa treatment regardless of the payer of
the treatment, complexity of the treatment, etc. Persons using
accommodation facilities’ services as temporary residence are
not counted as guests. A guest’s arrival occurs at the moment
of his/her check-in the accommodation establishment.

>>> Number of nights spent — total number of nights spent
by guests staying in an accommodation establishment in the
monitored period.

>>> Net occupancy of beds - states the net occupancy of per-
manent beds which were actually available for guests.

>>> Occupancy of bedrooms - it is based on the number of
actual room-days (i.e. the total number of days in which the
room was occupied by at least one guest).

Source: CSO, data as at 30. 06. 2014

11
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Tab. 1.2.1  Poéet hostli v hromadnych ubytovacich zafizenich cestovniho ruchu v Ceské republice (v mil. osob)
Guests at Collective Accommodation Establishments of Tourism in the Czech Republic (millions)

v tom / including

celkem zahranicni hosté domaci hosté

Total Foreign Guests Domestic Guests

2005 12,4 6,3 6,0
2006 12,7 6,4 6,3
2007 13,0 6,7 6,3
2008 12,8 6,6 6,2
2009 12,0 6,0 6,0
2010 12,2 6,3 5,9
201 12,9 6,7 6,2
2012 15,1 7,6 7,5
2013 15,4 7.9 7,6

Graf 1.2.1 Pocet pfenocovani hosti v HUZ cestovniho ruchu (v milionech)
Overnight Stays of Guests at Collective Accommodation Establishments of Tourism (Millions)
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Tab. 1.2.2  Pocet pfijezdii do hromadnych ubytovacich zafizeni cestovniho ruchu v krajich za rok 2013 Graf 1.2.2  Zahranicni hosté v hromadnych ubytovacich zafizenich v krajich za rok 2013
Number of Arrivals to the Collective Accommodation Establishments of Tourism by Regions in 2013 Foreign Guests in Collective Accommodation Establishments of Tourism by Regions (in 2013)
v tom / including % z celku / in % of Total 1,4 Olomoucky
» 6,4 Jihomoravsky FI_ 1.4 Zlinsky :
PFijezdy Jahraniéni Jahraniéni .. _] — 2,0 Moravskoslezsky
_celkem ahraniEnt | b hoste Piijezdy ahanicnd |\ 0.9 Vysoina
Arrivals Total oste Domestic celkem oste omad noste 0,7 Pardubicky —
Foreign . Foreign | Domestic Guests ! Yy
Guests Arrivals Total 2 G ——
Guests Guests 2,9 Kra|0vehradecky
2,0 Liberecky —
1'905teCky_~ 64,3 Hlavni mésta Prah
E el : —— 64,3 Hlavni mésta Praha
Ceska republika celkem 15 407 671 7 851 865 7 555 806 100,0 100,0 100,0
Czech Republic Total
6,7 Karlovarsky —
v tom dle kraju
including by Regions
9By Reg 2,4 Plzerisky —
Praha 5899 630 5047 956 851674 38,3 64,3 11,3
4,5 Jihocesky —
Stredocesky 820 141 204 106 616 035 53 2,6 8,2 2,6 Stfedocesky —
Jihocesky 1138 549 349 694 788 855 7,4 4,5 10,4
Plzenisky 558 797 186 668 372129 3,6 2,4 4,9
Karlovarsky 787084 526 089 260995 >1 6.7 35 Graf 1.2.3 Domaci hosté v hromadnych ubytovacich zafizenich v krajich za rok 2013
Domestic Guests in Collective Accommodation Establishments of Tourism by Regions (in 2013)
Ustecky 426 592 147 225 279 367 2,8 1,9 3,7
Lib ky 752732 159 869 592 863 4,9 2,0 7.8 y— P
foeredyy 7.2 Moravskoslezsky —— 11,3 Hlavni mésta Praha
6,5 Zlinsky —
Kralovéhradecky 965 416 230 886 734 530 6,3 2,9 9,7 . . ;
—— 8,2 Stifedocesky
icky 5,4 Olomoucky —
Pardubicky 369 233 53 048 316 185 2,4 0,7 4,2
Vysotina 448 401 67 165 381236 2,9 0,9 5,0 R
—— 10,4 Jihocesky
12,2 Jihomoravsky —
Jihomoravsky 1427 154 505 234 921920 9,3 6,4 12,2
Olomoucky 512 430 107 995 404 435 3,3 1,4 5,4 4,9 Plzenisky
Zlinsky 603 301 108 707 494 594 3,9 1,4 6,5 5,0 Vysotina — — 3,5 Karlovarsky
0,7 Pardubicky — — 3,7 Ustecky
Moravskoslezsky 698 211 157 223 540 988 4,5 2,0 7,2 _I L
9,7 Kralovehradecky 7,8 Liberecky
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Tab. 1.2.3  Pocet pfenocovani hostti v hromadnych ubytovacich zafizeni cestovniho ruchu v krajich za rok 2013
Number of Overnight Stayts of Guests in Collective Accommodation Establishments

of Tourism by Regions in 2013

v tom / including

% z celku / in % of Total

Pfenocovani
celkem Zahraniéni Doméci hosté PHiezd Zahraniéni
Overnight hosté Domestic c ellkerx hosté Domédci hosté
Stayts Total Foreign . Foreign | Domestic Guests
Guests Arrivals Total
Guests Guests
Ceska republika celkem 43 308 279 22144 896 21163 383 100,0 100,0 100,0
Czech Republic Total
v tom dle krajt
including by Regions
Hlavni mésto Praha 14 654 282 13 056 931 1597 351 33,8 59,0 7.5
Stredocesky 2 066 099 498 710 1567 389 4,8 2,3 7.4
Jihocesky 3188 706 760 177 2428 529 7,4 3,4 11,5
Plzerisky 1469 388 390 427 1078 961 3,4 1,8 5.1
Karlovarsky 4583 144 3484 586 1098 558 10,6 15,7 5,2
Ustecky 1181 845 429 858 751987 2,7 1,9 3,6
Liberecky 2553012 563 883 1989 129 59 2,5 9,4
Kralovéhradecky 3209 311 816 097 2393214 7.4 3,7 11,3
Pardubicky 1035572 139 020 896 552 2,4 0,6 4,2
Vysocina 1180 153 175114 1005039 2,7 0,8 4,7
Jihomoravsky 2 838 285 912 009 1926 276 6,6 4,1 9,1
Olomoucky 1625 040 222 166 1402874 3,8 1,0 6,6
Zlinsky 1775 881 279 347 1496 534 4,1 1,3 7.1
Moravskoslezsky 1947 561 416 571 1530990 4,5 1,9 7,2

Tab. 1.2.4  Cisté vyuziti lGzek (CVL) a vyuziti pokojti (VP) v hotelech a podobnych ubytovacich zafizenich v krajich
Ceské republiky (v %) w rok 2013
Net Use of Beds (NUB) and Use of Rooms (UR) at Hotels and Similar Accommodation
Establishments in Regions of the Czech Republic (in %) — 2013

EVL / NUB VP / UR Mezirocni vyvoj / Year on Year diferents
CR celkem / CR Total 34,8 41,3 0,0 2,7
v tom dle krajt / including by Regions
Hlavni mésto Praha 53,8 59,8 -0,1 1,8
Stredocesky 24,7 30,5 -0,3 3,4
Jihocesky 24,9 29,9 -0,8 2,0
Plzensky 23,7 29,5 -0,7 1,4

Pokracovéni tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.2.4  pokracovani / continues

Karlovarsky 49,7 57,0 -1,5 0,5
Ustecky 20,8 25,2 0,2 1,7
Liberecky 26,3 31,6 -0,8 3,1
Kralovéhradecky 27,9 32,9 -0,1 2,7
Pardubicky 21,3 25,2 1,0 2,6
Vysocina 20,9 25,6 0,2 3,7
Jihomoravsky 24,0 29,6 0,9 5.4
Olomoucky 23,2 27,8 0,6 2,7
Zlinsky 28,7 34,4 04 4,8
Moravskoslezsky 23,2 28,7 1.2 5,6

Tab. 1.2.5  Zahranié¢ni hosté v hromadnych ubytovacich zafizenich v CR v roce 2013
Foreign guests at collective accommodation establishments in the CR in 2013

Pocet prijezdt % z celku Pradmérna doba pobytu

Numer of arrivals % of total Average days of stay

Cizinci celkem / Foreigners, total 7 851 865 100 3,8
Némecko / Germany 1484 169 18,9 41
Rusko / Russia 803 152 10,2 6,0
Slovensko / Slovak Republic 452 421 5,8 3,0
Polsko / Poland 424 402 5.4 3,1
USA/US.A 413 085 5.3 3,5
Spojené kralovstvi / U. K. 379 373 4,8 3,4
Italie / Italy 357 099 4,5 3,7
Francie / France 292 623 3,7 3,5
Rakousko / Austria 229729 2,9 3,0
Nizozemsko / Netherlands 198 728 2,5 4,4
Spanélsko / Spain 187 424 2,4 3,7
Cina / China 174 263 2,2 2,6
Jizni Korea / Republic of Korea 155 853 2,0 2,6
Ukrajina / Ukraine 144 440 1,8 4,0
Japonsko / Japan 137 844 1,8 2,9
Madarsko / Hungary 114 858 1,5 3,1
Svédsko / Sweden 105 708 1,3 3,6
Dansko / Denmark 105 325 1,3 4,1
Izrael / Israel 104 542 1,3 4,6
Svycarsko / Switzerland 94 419 1,2 3,4
TOP 20 zemi celkem / TOP 20 countries total 6 359 457 81,0 -
Ostatni / Others 1492 408 19,0 -
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Tab. 1.2.6  Hosté v lazenskych zafizenich cestovniho ruchu dle regiont CR (2013)
Guests at Balneological Establishments of Tourism by Region of the CR in 2013

CR celkem / CR Total

Pocet hostu Pocet
Number of Nerezidenti Rezidenti pfenocovani Nerezidenti Rezidenti
Non-residents Residents Number Non-residents Residents

Guests .

of Overnight stays

CR 745 935 374744 371191 6 046 764 3121 851 2924 913
z toho / from it

Stredocesky 26 847 4508 22 339 188 116 32790 155 326
Jihocesky 32 941 1109 31832 280 492 9302 271190
Karlovarsky 446 515 346 676 99 839 3480 502 2853 064 627 438
Ustecky 20284 5550 14734 209 686 80 550 129 136
Kralovéhradecky 27 485 3439 24 046 240 592 27 142 213 450
Olomoucky 58 518 2674 55844 524 078 9517 514 561
Zlinsky 71603 6774 64 829 475 485 44 213 431 272
Moravskoslezsky 24 684 1702 22982 314 500 41598 272902

Podrobnéjsi informace naleznete na www.czso.cz / For more detailed information go to www.czso.cz

1. 3 PRIJEZDOVY
CESTOVNI RUCH

Dle vysledk Setfeni , Pfijezdovy cestovni ruch” navstivilo v roce
2013 Ceskou republiku 24,7 mil. zahraniénich navstévni-

kd, z toho 9,7 mil. zahranicnich turistd (39,1 %), 12,7 mil.
jednodennich navstévnika (51,6 %), a 2,3 mil. tranzitujicich
cizincl (9,3 %). Ve srovnani s rokem 2012 vzrostl celkovy pocet
ucastnikt cestovniho ruchu o 560 tis. osob (+2,3 %), z toho

u zahrani¢nich turistl o vice nez 170 tis., u jednodennich
navstévnika o 388 tis. osob, u tranzitujicich cizincl doslo

ke stejnému vyvoji jako v predchozim roce.

Podle odhadu utratili zahrani¢ni navstévnici v roce 2013
v souvislosti s pobytem v CR celkem 180 mid. Ké:

>>> ztoho 76 mld. K¢ vynalozili U¢astnici cestovniho ruchu
pred pobytem (42 %) a 104 mid. K¢ béhem pobytu
(58 %)

>>> 7 toho utratili jednodenni ndvstévnici 18,3 mld. K¢
(11,2 %), zahranic¢ni turisté 157,4 mld. K¢ (87,4 %)
a tranzitujici cizinci 2,5 mld. K¢ (1,4 %).

Ve srovnani s rokem 2012 vzrostly celkové vydaje ucast-
nikd cestovniho ruchu o 15 %.

18

1. 3INBOUND TOURISM

Results of the Inbound Tourism survey show that 24.7 million
foreign visitors arrived to the Czech Republic in 2013, of
which 9.7 million were foreign tourists (39.1%),

12.7 million same-day visitors (51.6%), and 2.3 million vis-
itors in transit (9.3%). Compared to 2012, the total number
of tourism participants increased by 560,000 (+2.3%), of
which over 170,000 can be attributed to foreign tourists,
388,000 to same-day visitors, while visitors in transit showed
similar trend like in the previous year.

Estimates suggest that in 2013, foreign visitors spent a total
of CZK 180 billion in connection with their stay in the Czech
Republic:

>>>  Of which CZK 76 billion was spent by tourism partici-
pants prior to their stay (42%) and CZK 104 billion during
their stay (58%);

>>> Of which same-day visitors spent CZK 18.3 billion
(11.2%), foreign tourists CZK 157.4 billion (87.4%), and
visitors in transit CZK 2.5 billion (1.4%).

Compared to 2012, the total expenditures by tourism
participants rose by 15%.

Zakladni informace o setfeni

Ministerstvo pro mistni rozvoj CR je zadavatelem Setieni, které
slouzi ke stanoveni celkového odhadu poctu zahrani¢nich
navstévnik( Ceské republiky v ¢lenéni na turisty, jednodenni na-
vstévniky a tranzitujici a k ziskanf jejich charakteristik vcetné vyse
a struktury jejich vydajd. Setfeni je jednim z hlavnich zdrojt dat
pro pravidelnou konstrukci poptdvkové strany Satelitniho Gc¢tu
cestovniho ruchu CR. Vysledky jsou zvefejiiovany Ctvrtletné.

Metodika setfeni

U tohoto kvantitativniho ¢tvrtletniho vyzkumu formou
face-to-face rozhovoru se zahrani¢nimi navstévniky, ktefi opou-
st&ji Ceskou republiku, se pouzivaji tisténé dotazniky. Mistem
dotazovani jsou vhodna mista v blizkosti vybranych hranicnich
prechodU, vybrana vliakovéa nadrazi, letisté Vaclava Havla v Praze
Ruzyni a dalsi mensi letisté s mezinarodnim provozem. Respon-
denti jsou vybirani metodou ndhodného vybéru. Dotazovani

je rozlozeno v misté a case tak, aby pokrylo vsechny
socio-demografické skupiny cizincu.

Hlavni sledované ukazatele

>>> Zahrani¢ni ndvstévnik — nerezident, ktery se ucastni
cestovniho ruchu v CR, zahrnuje nasledujici kategorie
zahranicnich respondent:

>> Turista — osoba, ktera se Ucastni cestovniho ruchu
s alespon jednim pfenocovéanim v CR

>> Jednodenni ndvstévnik — zahrani¢ni Ucastnik
cestovniho ruchu bez pfenocovani v CR, tzn. Ucastnik
jednodenniho vyletu

>> Tranzitujici ndvstévnik — Gcastnik cestovniho ruchu
bez pfenocovani v CR, ktery tzemim CR pouze projizdi,
hlavnim cilem jeho cesty je misto mimo tzemi CR

>>>  Stat trvalého pobytu
>>>  Frekvence navstév
>>> DUlvod navstévy

>>> Forma ndvstévy — pouze u jednodennich navstévnikl
a turistd

>>> Délka pobytu — pouze u turistU

>>> Navstivend mista — pouze u jednodennich navstévnikd
a turistd

>>> Ubytovani — pouze u turistd
>>> Vydaje a jejich struktura
>>> Spokojenost s navstévou

zdroj: MMR CR, Setfeni Prijezdovy cestovni ruch
2009-2015, data k 30. 6. 2014

Survey background

The Ministry of Regional Development commissions a survey
whose purpose is to determine the total estimated number

of foreign visitors to the Czech Republic, and their breakdown
to tourists, same-day visitors, and visitors in transit; and to
outline their characteristics including the amount and structure
of their expenditures. The survey is one of the main sources of
data for regular compilation of the demand side of the Tourism
Satellite Account of the Czech Republic. Its outcomes are pub-
lished on a quarterly basis.

Survey methodology

This quantitative quarterly survey takes the form of a face-to-
face interview with foreign visitors as they leave the Czech
Republic; printed questionnaires are used. The interviews take
place at suitable locations close to selected border crossings:
train stations, Vaclav Havel Airport in Prague, and other smaller
international airports. Respondents are selected randomly. The
interviews are distributed in place and time so that the survey
can cover all socio-demographic groups of foreign visitors.

Key monitored indicators

>>> Foreign visitors — non-resident visitors participating in
tourism in the Czech Republic; they include the following
categories of foreign respondents:

>> Tourists — tourism participants spending at least one
night in the CR

>> Same-day visitors — foreign visitors participating in
tourism without spending a night in the Czech Republic,
i.e. participants in a one-day trip

>> Visitors in transit — tourism participants spending
no nights in the CR who only pass through the Czech
territory; their final destination is a place outside the CR

>>> Country of permanent residence

>>> Frequency of visits

>>> Purpose of the visit

>>> Form of the visit — for same-day visitors and tourists only
>>> Duration of the visit — for tourists only

>>> Visited sites — for same-day visitors and tourists only
>>> Accommodation — for tourists only

>>> Expenditures and their structure

>>> Satisfaction with the visit

Source: MRD CR, 2009-2015 Inbound Tourism survey, data as at
30/06/2014
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Tab. 1.3.1 Podil zahraniénich navstévnika CR* v jednotlivych krajich v roce 2013
Share of foreign visitors* in particular regions of the Czech Republic in 2013

o

1% 0,4%
1%
0,3%
8%

méné nez 1 1az2 2az3 5az 10 10 az 15 vice nez 15

* soucet zahranic¢nich turistd, jednodennich navstévnikd a tranzitujicich navstévnikd
* sum of foreign tourists, same-day visitors and transiting visitors

Tab. 1.3.1  Pramérné vydaje zahrani¢nich turistd spojené s navitévou CR
Average expenditures of the foreign tourist related to visit of the Czech Republic

2010 2011 2012 2013
castka / amount 2445 2402 2511 2821
struktura vydaja / structure of expenditures CZK % CZK % CZK % CZK %
zdjezd na kli¢ / custom made trips 265 10,8 307 12,8 349 13,9 372 13,2
ubytovani / accommodation 487 19,9 439 18,3 459 18,3 555 19,7
doprava / transport 630 25,8 611 25,4 611 24,3 689 24,4
pohonné hmoty / fuel 75 3,1 79 3,3 86 3,4 91 3,2
stravovani / meals in restaurants 383 15,7 382 15,9 373 14,9 410 14,5
zbozi / goods 379 15,5 363 15,1 400 15,9 455 16,1
ostatni / other 225 9,2 221 9,2 233 9,3 249 838

Tab. 1.3.2  PrGimérné vydaje zahraniénich jednodennich navstévnikd spojené s navstévou CR
Average expenditures of the foreign same-day visitorst related to visit of the Czech Republic

2010 2011 2012 2013
castka v K¢ / amount (CZK) 1544 1509 1569 1582
struktura vydaju / structure of expenditures CzZK % CzZK % CzZK % CzZK %
doprava / transport 59 3,8 81 5.4 91 5.8 102 6,4
pohonné hmoty / fuel 489 31,7 437 29,0 411 26,2 363 22,9
stravovani / meals in restaurants 101 6,6 97 6,4 93 5,9 100 6,4
zbozi / goods 828 53,6 830 55,0 891 56,8 944 59,6
ostatni / other 66 4,3 63 4,2 83 53 73 4,6

Podrobnéjsi informace naleznete na: www.mmr.cz/cs/Podpora-regionu-a-cestovni-ruch/Cestovni-ruch/Statistiky-Analyzy/Zkvalitneni-statistickych-
dat-o-cestovnim-ruchu/Zkvalitneni-informaci-pro-zpracovani-Satelitniho-u

For more detailed information visit: www.mmr.cz/cs/Podpora-regionu-a-cestovni-ruch/Cestovni-ruch/Statistiky-Analyzy/Zkvalitneni-statistickych-dat-
-o-cestovnim-ruchu/Zkvalitneni-informaci-pro-zpracovani-Satelitniho-u

21



x| MINISTERSTVO
& == | PRoMisTI
ROZVOJ CR

1. 4 VYJEZDOVY A DOMACI
CESTOVNI RUCH

V roce 2013 bylo u rezident( Ceské republiky vykazano

11,3 mil. delSich cest za ucelem traveni volného casu

a rekreace, z toho 7,1 mil. tuzemskych a 4,2 mil. zahrani¢-
nich delSich cest. Nejnavstévovanéjsi zahrani¢ni destinaci bylo
jiz tradi¢né Chorvatsko (témér 800 tis. del3ich cest), nasledo-
vano Italii (526 tis.) a Slovenskem (témér 500 tis.). V tuzemsku
travili Cesi nejvice dovolenych v kraji Stfredoéeském (17,7 %
viech tuzemskych del3ich cest), nasledoval Jihocesky (12,5 %)
a Liberecky kraj (9,5 %).

Celkovy pocet kratsich cest rezidentt ¢inil 18,3 mil.,

z toho v tuzemsku 17,2 mil. a v zahranici 1,1 mil. pobytu.
Tyto zahrani¢ni pobyty do 3 pfenocovani byly v drtivé vétsiné
realizovany do okolnich zemi. Sluzebnich cest s minimalné jed-
nim pfenocovanim bylo vykdzano celkem témér 1,7 mil., z toho
cca 1,2 mil. v CR a 477 tis. do zahranici.

Metodika

Zdrojem udajt o vyjezdovém a domacim cestovnim ruchu obca-
nt Ceské republiky je vybérové setieni cestovniho ruchu (VSCR),
které provadi CSU v nahodné vybraném vzorku domécnosti.

V Setfeni, které se provadi kontinualné — kazdy mésic — jsou
respondenti dotazovani na cesty, jez uskutecnili v referen¢nim
obdobi. Vysledky ze Setfeni se publikuji ¢tvrtletné.

Predmeétem Setfeni jsou viechny osoby obvykle bydlici v soukro-
mych domécnostech na tzemi CR. Zjistovany jsou Udaje o ces-
tach soukromych (za Ucelem traveni volného casu, rekreace,

névstévy piibuznych ¢ znamych apod.) a o cestach sluzebnich.
Do cestovniho ruchu jsou zahrnuty cesty pouze do mist mimo
obvyklé prostiedi respondenta (mimo respondentovo trva-
lé a pfechodné bydlisté, pracovisté, skolu apod.). V souladu

s mezinarodni metodikou se do cestovniho ruchu pocitaji jen
ty cesty, jejichZ doba trvani neprekrocila 12 mésic(.

Udaje zjisténé ve vybérovém Setieni jsou prepocteny na celou
populaci starsi 15 let.

Hlavni sledované ukazatele

>>> Domadci cestovni ruch — turistika realizovana rezidenty
v domécim prostredi (v CR) mimo jejich obvyklé prostre-
di.

>>> Vyjezdovy cestovni ruch — predstavuije turistiku reziden-

18 CR v zahranidi.

>>> Del3i cesta — cesta za Ucelem traveni volného Casu a re-
kreace, pfi které osoba alespon 4x za sebou prenocova-
la mimo své obvyklé prostredi.

>>> Krat$i cesta — cesta za Ucelem trdveni volného casu
a rekreace, pfi které osoba alesport 1x a nejvice 3x ne-
pretrzité za sebou prenocovala mimo své obvyklé pro-
stfedi (v¢etné vikendovych pobytd).

>>> Sluzebni cesta — pobyt sluzebniho/pracovniho charak-
teru mimo obvyklé prostfedi osoby s nejméné jednim
prenocovanim, jejiz délka nesmi prekrocit 12 mésicl
(kongresy a konference, veletrhy a vystavy, obchodni
jednani a firemni mise, cesty za Ucelem uzavieni ob-
chodni a jiné smlouvy, montdze a opravy, obchod,
profesni cesty, skoleni za Ucelem zvySovéani odbornosti
a kvalifikace, sluzebni doprovod jinych osob apod.).

>>> Primérny pocet pfenocovani — pfipadajici na jednu ces-
tu, charakterizuje délku cesty.

>>> Primérné vydaje na 1 cestu/1den cesty — prdmeérné vy-
daje Ucastnika na jednu cestu/jeden den cesty (v K¢).

zdroj: CSU, Viybérové Setreni cestovniho ruchu v domacnostech,
data k 30. 6. 2014

1. 4 OUTBOUND AND
DOMESTIC TOURISM

In 2013, Czech Republic’s residents reported 11.3 million
long trips for leisure and recreation purposes, of which

7.1 million were domestic and 4.2 million foreign long
trips. Traditionally the most popular foreign destination

was Croatia (almost 800,000 long trips), followed by Italy
(526,000) and Slovakia (nearly 500,000). Domestically, Czech
residents spent most of their vacations in the Central Bohemia
region (17.7% of all domestic long trips), followed by South
Bohemia (12.5%) and Liberec (9.5%) regions.

The total number of short trips by Czech residents
reached 18.3 million, of which 17.2 million domestical-
ly and 1.1 million abroad. The destinations of these visits
abroad lasting up to three spent nights were prevailingly the
neighbouring countries. Almost 1.7 million business trips with
at least one spent night were reported, of which approx.

1.2 million within the CR and 477,000 abroad.

Methodology

The source of information on inbound and domestic tourism by
Czech residents is the sample survey on tourism carried out by
the CSO in a random sample of households. In this continuous
survey, respondents are questioned on a monthly basis about
their trips made within the reference period. Outputs are pub-
lished on a quarterly basis.

The respondents are all persons usually living in private house-
holds in the Czech Republic. The surveyed data include infor-
mation on private trips (for leisure, recreation, visits to relatives
and friends, etc.) and on business trips. Only trips to locations
outside the respondent’s usual environment (outside the
respondent’s permanent and temporary residence, workplace,
school, etc.) are considered tourism. In line with the internation-

al methodology, tourism definition only considers trips lasting
up to 12 months.

Data collected in the sample survey are extrapolated to the
entire population above 15 years of age.

Key monitored indicators

>>> Domestic tourism — tourism by residents domestically
(within the CR) outside their usual environment.

>>> Qutbound tourism — tourist visits by Czech residents
abroad.

>>> Long trip — a trip for leisure or recreation purposes during
which the visitor spends at least four consecutive nights
outside their usual environment.

>>> Short trip — a trip for leisure or recreation purposes dur-
ing which the visitor spends at least one and maximum
three consecutive nights outside their usual environment
(including weekend stays).

>>> Business trip — a stay for business/work purposes outside
the visitors’ usual environment including at least one
overnight stay, but lasting no more than 12 months (con-
gresses and conferences, fairs and exhibitions, business
meetings and missions, trips to negotiate and execute
business or other contracts; trips for installation and re-
pair, trade, professional purposes, training to improve the
expertise and qualifications, commercial escort to other
people, etc.).

>>> Average number of nights spent — per one trip; deter-
mines the duration of the trip.

>>> Average expenditures per trip per day — average expendi-
tures by one visitor per one day of a trip (CZK).

Source: CSO, Sample Tourism Survey in Households, data as at
30. 06. 2014
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Tab. 1.4.1  Pocet cest rezidentu a jejich primérné vydaje na cestovni ruch
Czech Residents — Number of Trips and Average Tourism Expenditure

2012

2013

Celkem
Total

v tom / including

v CR | v zahrani¢i
In CR Abroad

Celkem
Total

v tom / including

meziro¢ni index
Year on Year Index (%)

v CR
In CR

v zahranici
Abroad

Celkem
Total

v tom / including

v CR
In CR

v zahranici
Abroad

CESTY CELKEM
TRIPS (1 OR MORE OVERNIGHT
STAYS) TOTAL

pocet vsech cest (v tis.)
Number of Trips (thous.)

32858

26 881 5978

31280

25499

5781

95,2

94,9

96,7

pocet pfenocovani na vsech
cestach (v tis.)

Number of Overnight Stays
(thous.)

135935

94 981 40 954

131014

91408

39 606

96,4

96,2

96,7

prim. pocet pienocovani
na 1 cesté
Average Overnight Stays
for 1 Trip

4,1

3,5 6,9

4,2

3,6

6,9

101,2

101,5

100,0

v tom / including

DELSI CESTY
LONG TRIPS (THOUS.)

pocet cest (v tis.)
Number of Trips (thous.)

11727

7 358 4369

11282

7 089

4193

96

96

96

pocet pfenocovani (v tis.)
Overnight Stays (thous.)

93 236

56 977 36 259

90 585

55 492

35094

97

97

97

prum. pocet pfenocovani
na 1 cesté
Average Overnight Stays
for 1 Trip

8,0

7,7 8,3

8,0

7,8

8,4

101,0

101,1

100,8

pram. vydaje na 1 cestu (v K¢)
Average Expenditures
for 1 Trip (CZK)

6 197

2 897 11756

6 658

3081

12705

107,4

106,4

108,1

pram. vydaje na 1 den cesty (v K¢)
Average Expenditures for 1 Day
of the Trip (CZK)

692

331 1264

737

349

1356

106,5

105,4

107,3

KRATSI CESTY
SHORT TRIPS

pocet cest (v tis.)
Number of Trips (thous.)

19679

18 629 1051

18 326

17 215

1111

93

92

106

pocet pfenocovani (v tis.)
Overnight Stays (thous.)

38 547

36 200 2 347

36 080

33439

2 640

94

92

113

pram. pocet pfenocovani
na 1 cesté
Average Overnight Stays
for 1 Trip

2,0

1.9 2,2

2,0

1,9

2,4

100,5

100,0

106,4

pram. vydaje na 1 cestu (v K¢)
Average Expenditures for 1 Trip
(CzZK)

975

812 3858

1062

855

4263

108,9

105,2

110,5

Pokracovéni tabulky na nasledujici strané / The table runs on the next page
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pram. vydaje na 1 den cesty

(v K¢é)

Average Expenditures for 1 Day
of the Trip (CZK)

330 276 1193 358 291 1263 108,5 105,3 105,8

SLUZEBNI CESTY
BUSINESS TRIPS

pocet cest (v tis.)

Number of Trips (thous.) 1452 894 559 1672 1195 a77 115 134 85

pocet prenocovani (v tis.)

Overnight Stays (thous.) 4152 1804 2 348 4349 2477 1872 105 137 80

pram. pocet pfenocovani
na 1 cesté
Average Overnight Stays
for 1 Trip

2,9 2,0 4,2 2,6 2,1 39 91,0 102,7 93,3

pram. vydaje na 1 cestu (v K¢)

Average Expenditures (CZK) 6761 2 807 13 088 5236 2771 11 405 77,4 98,7 87,1

Metodické vysvétlivky:

Delsi cesta (DC) — cesta za ucelem traveni volného Casu a rekreace, pri které osoba alespon 4x nepretrzité za sebou prenocovala mimo své obvyklé
prostredi.

Kratsi cesta (KC) — cesta za ucelem traveni volného casu a rekreace, pfi které osoba alespori 1x a nejvice 3x nepretrzité za sebou prenocovala mimo
své obvyklé prostredi (vcetné vikendovych pobyt().

Sluzebni cesta (SC) — cesta sluzebniho/pracovniho charakteru mimo obvyklé prostredi s nejméné jednim prenocovénim, jejiz délka nesmi prekrocit
12 mésica.

VSechny cesty — soucet vSech delSich, kratsich a sluzebnich cest

Obvyklé prostredi — bydlisté respondenta (trvalé i prfechodné), déle primé okoli tohoto bydlisté, pracovisté nebo misto pravidelného studia, a jina
Casto navstévovand mista.

Udaje jsou zjistovény za osoby ve véku 15 a vice let

Methodological notes:

Long trip — trip for the purpose of leisure activities and recreation that includes at least 4 consecutive overnight stays outside the traveller's usual
environment.

Short trip — trip for the purpose of leisure activities and recreation that includes at least 1 and at most 3 consecutive overnight stays outside the
traveller’s usual environment (incl. weekend stays).

Business trip — Trip for the purpose of business outside the traveller’s usual environment, which includes at least one overnight stay and its length
does not exceed 12 months.

Usual environment — living place (both permanent address and temporary address), further the direct neighbourhood of this place, working place
or place of regular study, and other frequently visited places.

All trips — sum of total numbers of long trips, short trips and business trips.

Data are collected for persons aged 15+
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Graf 1.4.1  Delsi cesty rezidentt do zahranici dle cilové destinace v roce 2013 (%)
Long tourism trips of Czech residents abroad by country in 2013 (%)

10% ostatni / other
2% Madarsko / Hungary —| |_

2% zbytek Asie / rest of Asia —|

3% Bulharsko / Bulgaria —

3% Tunisko / Tunisia — —— 19% Chorvatsko / Croatia

3% Némecko / Germany —

3% Egypt / Egypt — .

4% Francie / France —

4% Spanélko / Spain — — 13% lItélie / Italy

7% Turecko / Turkey —

J I— 12% Slovensko / Slovakia
8% Recko / Greece
I— 8% Rakousko / Austria
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Graf 1.4.2  Delsi tuzemské cesty rezidentd Ceské republiky dle krajii v letech 2012 a 2013
Long domestic tourism trips of Czech residents by regions in 2012 and 2013
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Graf 1.4.3  Zahranicni kratsi cesty c¢eskych obcanu dle mista pobytu v roce 2013
Short Trips of Czech Residents Abroad by Place of Destination in 2013

1% ostatni / other

27% ostatni zemé EU __
other EU countries

10% Némecko

Germany 41% Slovensko

Slovakia

21% Rakousko / Austria —

Graf 1.4.4  Zahranicni sluzebni cesty ¢eskych obcani dle mista pobytu v roce 2013
Business Trips of CZech Residents Abroad by Place of Destination in 2013

—— 15% ostatni / other

43% ostatni zemé EU

other EU countries —— 27% Némecko

Germany

—— 15% Slovensko / Slovakia

Podrobnéjsi informace naleznete na www.czso.cz / For more detailed information go to www.czso.cz

1. 5 ZAHRANICNI CESTOVNI
RUCH CR - DEVIZOVE
PRIJMY A VYDAIJE

Metodika

Zdrojem udajl o devizovych pfijmech ze zahrani¢niho cestov-
niho ruchu a vydajich na zahrani¢ni cestovni ruch je platebni
bilance sestavovana ¢tvrtletné Ceskou narodni bankou. Jejim
zakladem je statistika zahrani¢niho obchodu se zboZim a sluz-
bami (CSU), udaje z vykazd bankovnich a nebankovnich sub-
jektd, informace z administrativnich zdrojd centralnich orgadnd
a dal3ich instituci, a také vlastni propocty CNB. Platebni bilance
odrazi ekonomické transakce se zahrani¢im (tj. mezi rezidenty
a nerezidenty) za urcité ¢asové obdobi. V zakladni strukture
se platebni bilance ¢leni na bézny, kapitélovy a financ¢ni Gcet
a zménu rezerv.

Udaje o cestovnim ruchu jsou obsazeny v b&zném uctu platebni
bilance. V ném jsou zachyceny toky zboZi (vyvoz a dovoz) a
sluzeb (pfijmy a vydaje z dopravnich sluzeb, cestovniho ruchu

a ostatnich obchodnich a neobchodnich sluzeb), vynosy z ka-
pitalu, investic a prace (Uroky, dividendy, reinvestované zisky,
pracovni prijmy) i kompenzujici polozky k redlnym a finan¢nim
zdrojlim poskytnutym ¢i ziskanym bez protihodnoty (bézné
jednostranné prevody jako napf. dary, vyzivné, penze, zahranic-
ni pomoc, prispévky aj.).

Hlavni sledované ukazatele

>>> Devizové pfijmy ze zahrani¢niho cestovniho ruchu
>>> Devizové vydaje na zahranicni cestovni ruch

>>> Saldo ze zahrani¢niho cestovniho ruchu

zdroj: CNB, data k 30. 6. 2014

1. 5 FOREIGN TOURISM IN THE
CZECH REPUBLIC - FOR-
EIGN CURRENCY INCOME
AND EXPENDITURES

Methodology

Data on foreign exchange income from and expenditures for
foreign tourism are taken from the regular Balance of Pay-
ments report compiled by the Czech National Bank (CNB) on a
quarterly basis. The report is based on the statistics of goods
and services foreign trade (Czech Statistical Office), data from
banking and non-banking institutions’ reports, information
from administrative sources of central public and other bodies,
as well as on CNB's own calculations. The Balance of Payments
reflects foreign economic transactions (i.e. between residents
and non-residents) within a specified period of time. In its basic
structure, the Balance of Payments is broken down to current,
capital, and financial accounts, and change in reserves.

Data pertaining to tourism are contained in the current account
of the Balance of Payments. It captures flows of goods (export
and import) and services (income from and expenditures

for transport services, tourism, and other commercial and
non-commercial services), revenues from capital, investments
and work (interests, dividends, re-invested profit, earned
income), as well as compensating items to real and financial
sources provided or received without countervalue (common
unilateral transfers like donations, alimony, pensions, foreign
aid, benefits, etc.).

Key monitored indicators

>>> Foreign currency income from foreign tourism
>>> Foreign currency expenditures for foreign tourism
>>> Balance of foreign tourism

Source: CNB, data as at 30/06/2014
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Graf 1.5.1  Devizové pFijmy ze zahrani¢niho cestovniho ruchu CR v letech 2006-2013 Tab. 1.5.1 Vyvoj devizovych pfijmi ze zahrani¢niho cestovniho ruchu CR v letech 2011-2013
Foreign Currency Revenues from Incoming Tourism of the Czech Republic in 2006-2013 Foreign Currency Revenues of the Czech Republic from Incoming Tourism in 2011-2013
8000 Absolutné v milionech Nominalni index/pfedchozi rok = 100
7000 Millions (Absolute) Nominal Index/Previous Year = 100
2 usD K¢ EURO index z USD index z K¢ index z EUR
2 6000
o 2011 7 669,6 135 740 5514 107,8 99,8 102,6
= 5000
E 2012 7 034,6 137 815 5481,3 91,7 101,5 99,4
E 4000
A 2013 7 050,2 137 946 5307,8 100,2 100,1 96,8
) 3000
=
3
£ 2000
E 1000 Tab. 1.5.2  Vyvoj devizovych vydajl na zahraniéni cestovni ruch CR v letech 2011-2013
5 = = aal P © © . . . . .
- = =] = R = = = Foreign Currency Expenditures of the Czech Republic on Outgoing Tourism in 2011-2013
0
2006 2007 2008 2009 2010 2011 2012 2013 Absolutné v milionech Nominalni index/pfedchozi rok = 100
Millions (Absolute) Nominal Index/Previous Year = 100
Graf 1.5.2  Devizové vydaje na zahrani¢ni cestovni ruch v letech 2006-2013 usD ke EURO index z USD index z ke index z EUR
Foreign Currency Expenditures on Outgoing Tourism in 2006-2013 2011 4573,1 80 569,0 3279,8 112,6 103,8 106,9
5000 2012 42927 84 124,4 3346,1 93,9 104,4 102,0
2013 4 595,1 89 909,9 3461,7 107,0 106,9 103,5

4000

Tab. 1.5.3  Vyvoj devizového salda ze zahrani¢niho cestovniho ruchu v letech 2011-2013
Foreign Currency Balance from Incoming and Outgoing Tourism in 2011-2013

3000

V miliénech USD / millions of USD
o
2750,0
46159
40597
45731
4297
45951

2000
Absolutné v milionech Nominalni index/pfedchozi rok = 100
Millions (Absolute) Nominal Index/Previous Year = 100
1000 usD Ké EURO index z USD index z K¢ index z EUR
2011 3096,5 55171,0 2234,2 101,4 94,5 96,8
2012 2741,9 53 690,6 2135,2 88,5 97,3 95,6
2006 2007 2008 2009 2010 20M 2012 2013
2013 2 455,1 48 036,1 1846,1 89,5 89,5 86,5

Graf 1.5.3  Devizové saldo ze zahrani¢niho cestovniho ruchu CR v letech 2006-2013

Foreign Currency Balance from Incoming and Outgoing Tourism in 2006-2013
Graf 1.5.4  Podil devizovych pfijmu z cestovniho ruchu na HDP a na exportu v %
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1. 6 SATELITNI UCET
CESTOVNIHO RUCHU CR

Zakladni informace

Satelitni tcet cestovniho ruchu (déle jen TSA) je nastrojem,
ktery slouzi k vymezeni podilu cestovniho ruchu jako odvétvi
na HDP. TSA je svétové uznavanym systémem, ktery umoznuje
mezinarodni srovndvani statistik cestovniho ruchu. Je podporo-
van vSemi vyznamnymi mezinarodnimi organizacemi v oblasti
cestovniho ruchu (EUROSTAT, OECD, UNWTO). Na nérodnf
drovni je nezastupitelnym analytickym a informa¢nim podkla-
dem pro rozhodovani statnich orgdnt a odborné verejnosti.
Systém TSA jako priifezovy meziodvétvovy Ucet je odvozen

z upravené soustavy ,tradi¢nich” narodnich Uctd. Je tvoren
deseti vzajemné propojenymi tabulkami — viz tabulka 1.6.1.

Odbornym garantem za sestaveni TSA je Cesky statisticky
Urad, ktery spolupracuje s MMR CR a NB. Hlavnimi zdroji udajt
je hrani¢ni etfeni o pfijezdovém cestovnim ruchu MMR CR,
ubytovaci statistika CSU a vyb&rové zjistovani o vyjezdovém

a doméacim cestovnim ruchu rezidentt (CSU).

Metodika systému TSA

Zakladni struktura TSA je zalozena na obecné narodohospo-
darské rovnovéaze mezi poptavkou a nabidkou produktu
vytvareného odvétvim cestovniho ruchu. Hlavni ¢asti poptdvko-
vé strany TSA je spotfeba ucastnika cestovniho ruchu (CR),
kterd se d& vymezit jako spotfeba domaciho CR, pfijezdo-
vého CR, vyjezdového CR, vnitfniho CR a konec¢né jako
spotieba narodniho CR. Soucasti Sirsi analyzy poptavky CR je

i problematika kolektivni spotfeby a tvorby hrubého fixniho
kapitalu v CR. Toto rozsifené pojeti poptavkové strany se ozna-
Cuje jako ,celkova poptavka v CR".

Tvorba hrubého fixniho kapitalu cestovniho ruchu

Dle metodiky ESA 95 tvoii indikator tvorba hrubého fixniho ka-
pitalu (THFK) spolu s indikatory tvorba zasob a cistym pofizenim
cennosti indikator nazyvany tvorba hrubého kapitalu. Protoze
druhé dvé jmenované polozky reprezentuji pouze velmi malou
Cast tvorby hrubého kapitalu (kolem /), TSA se zabyva pouze
jeho nejdulezitéjsi polozkou. Problematika THFK v jednotlivych
odvétvich cestovniho ruchu je obsahem tabulky T8. Existu-

je vsak jista odlisnost od ostatnich tabulek dodavek a uZiti,
protoZe se nepocitd s matici délenou na produkty, ale pouze

na jednotlivé oddily klasifikace aktiv (AN).

ZpUsob zjistovani tvorby hrubého fixniho kapitélu cestovniho
ruchu mlze byt obdobny jako v pfipadé produkce ¢i mezispo-
tfeby, tzn., Ze k jednotlivym odvétvim cestovniho ruchu jsou
prifazeny TR, kterymi je THFK upravena.
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1. 6 TOURISM SATELLITE
ACCOUNT OF THE CZECH
REPUBLIC

Background information

The Tourism Satellite Account (TSA) is a tool which serves
to measure the share of the tourism sector in GDP. TSA is a
globally recognized system allowing international comparison
of tourism statistics. It is supported by all major international
organisations involved in tourism (EUROSTAT, OECD, UNW-
TO). On national level, it becomes an indispensable analytical
and information background material for decision-making

of government bodies and the expert public. The TSA as a
cross-cutting inter-sectoral account derives from an adjusted set
of “traditional” national accounts. It consists of ten mutually
interlinked tables — see Table 1.6.1.

Compilation of the TSA is guaranteed by the Czech Statisti-

cal Office (CSO), in co-operation with the Czech Ministry of
Regional Development and the Czech National Bank. The key
sources of data are the Ministry’s border surveys of inbound
tourism, CSO’s accommodation statistics and sample surveys of
outbound and domestic tourism of residents.

TSA methodology

The basic TSA structure draws upon the general economic bal-
ance between the demand for and supply of the product gen-
erated by the tourism industry. On the TSA demand side, the
key factor is the tourism participant’s consumption which
can be specified as the consumption of domestic tourism,
inbound tourism, outbound tourism, internal tourism, and
last but not least national tourism. A wider analysis of tourism
demand covers also the issues of collective consumption and
gross fixed capital formation in tourism. This extensive con-
cept of the demand side is characterised as the “total tourism
demand”.

Gross fixed capital formation in tourism

According to the ESA 95 methodology, gross fixed capital
formation (GFCF) together with formation of inventories and
acquisitions constitute an item called the gross capital forma-
tion. Since the two latter items represent only a very minor part
of gross capital formation (around 1/20), only the most signifi-
cant element is considered for TSA. GFCF in tourism is covered
by Table T8. However, there is a slight difference from other
supply and use tables as the matrix applied takes only individual
categories in the asset nomenclature (AN) into account instead
of individual products.

Hlavni sledované ukazatele

>>> Poptavka cestovniho ruchu - celkové doméci a za-
hrani¢ni vydaje Ucastnika cesty, tedy vydaje za: zajezd,
ubytovani, stravovani a dopravu nad rdmec definice
zdjezdu, ndkupy zbozi béhem cesty a ostatni vydaje CR,
které se k ni pfimo vztahujf (vstupné, pojisténi, potravi-
ny zakoupené pred cestou, vyvolani fotografii po névra-
tu z cesty apod.). Nejsou zahrnuty nakupy nad rémec
cestovniho ruchu (napf. zboZzi za Ucelem jeho dalsiho
prodeje, kapitalovych investic, darl pro instituce apod.).

>>> Nabidka cestovniho ruchu - soubor produktl
(resp. odvétvi) charakteristickych pro CR, souvisejicich
s CR a odvétvi nespecifickych (ostatni) — viz schéma
1.6.1.

>>> Charakteristické ¢innosti cestovniho ruchu - vyrob-
ni ¢innosti, jejichZ hlavni produkce je charakteristicka
pro cestovni ruch, které by ve vétsiné zemi prestaly pfi
nepfitomnosti navstévnikl existovat ve vyznamném
mnozstvi, resp. jejich spotfeba by se vyrazné snizila.
Pro mezindrodni srovndni je nezbytné, aby jejich meto-
dika byla jednotnd, dana zdvaznym seznamem. Pouze
prislusnost do souvisejicich ¢i nespecifickych produktd
a odvétvi mUZe byt stanovena v kazdé zemi individualné
—viz dale.

>>> Cinnosti souvisejici s cestovnim ruchem - ¢innosti,
u kterych by pfi nepfitomnosti navstévnikl (neexistenci
CR) byl zaznamendn pokles produkce, pficemz mohou
byt odlisné pro jednotlivé staty.

>>> Nespecifické ¢innosti — zbytkové kategorie, u kterych
nehraje z hlediska produkce CR vétsi roli.

>>> Kolektivni spotieba — netrzni sluzby vazici se k CR,
napf. propagace trhu, planovani, rozvoj CR, kontrola
nad sluzbami atd. Jsou rozvijeny vladnimi institucemi
na urovni narodni, regionalni ¢i dokonce mistni.

Methods to establish gross fixed capital formation in tourism
can be similar to production or intermediate consumption,
i.e. tourism ratios are assigned to individual tourism industries
which are then applied to adjust GFCF.

Key monitored indicators

>>> Tourism demand - overall domestic and foreign ex-
penditures of a trip participant, i.e. expenditures for: the
tour, accommodation, board, and transport beyond the
definition of a tour, purchase of goods while travelling
and other tourism expenditures directly related to the trip
(admission fees, insurance, food purchased prior to travel,
developing photographs after return, etc.). No purchases
beyond the framework of tourism are included (e.g. pur-
chase of goods for resale, capital investments, donations
to institutions, etc.).

>>> Tourism supply — a set of products (or industries) char-
acteristic of tourism, related either to tourism or non-spe-
cific (other) sectors — see Chart 1.6.1.

>>> Characteristic tourism activities — production activities
whose core production is characteristic of tourism, which
in the absence of visitors would cease to exist in signif-
icant extent in most countries, or whose consumption
would be rapidly reduced. It is indispensable for inter-
national comparison that the methodology be uniform,
drawing on a binding nomenclature. It is only classifica-
tion of related or non-specific products and industries
that may be determined on a country-individual basis
—see below.

>>> Activities related to tourism — activities which in case
of absence of visitors (non-existent tourism) would record
a drop in production; these may vary among different
countries.

>>> Non-specific activities — remaining categories for the
production of which tourism plays no major role.

>>> Collective consumption — non-commercial services
related to tourism, e.g. market promotion, planning, tour-
ism development, supervision over services, etc. These
are developed by government institutions on national,
regional, as well as local levels.
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Schéma €. 1.6.1 Rozdéleni ¢innosti (odvétvi) a produktd ve vztahu k CR Tab. 1.6.1 Prehled zakladniho systému TSA / View of the Basic TSA System
Diagram No. 1.6.1 Division of Activities (Fields) and Products Relative to Tourism
Nazev tabulky Table Heading
T1 Spotreba prijezdového CR Inbound Tourism Consumption
T2 Spotfeba domaciho CR Domestic Tourism Consumption
T3 Spotreba vyjezdového CR Outbound Tourism Consumption
National Econ.orn-y T4 Spotreba vnitfniho CR Internal Tourism Consumption
Gl e T5 Vyrobni Ucty odvétvi CR a ostatnich odvétvi Production Accounts of Tourism Sector and of Other Sectors
T6 Domaci nabidka a spotfeba vnitfniho CR Domestic Offer and Inbound Tourism Consumption
T7 Zaméstnanost v odvétvich CR Jobs in the Tourism Industries
T8 Tvorba hrubého fixniho kapitdlu CR a ostatnich odvétvi Produ;tri‘c;npc::;il:z)ts;:iz:%tcr?g:t;:;i:':urism
Specific Activities of Tourism Nonspecific Activities of Tourism To Kolektivni spotfeba CR Collective Tourism Consumption
T10 Nepenézni ukazatele CR Natural Indicators of Tourism

Tab. 1.6.2  Hlavni ukazatele narodniho hospodafistvi a cestovniho ruchu v CR v letech 2007-2012 (v mil. Ké / %)
Main Indicators of the National Economy and Tourism in the Czech Republic in 2007-2012 (CZK mil. / %)

Related Activities to Tourism

Characteristic Activities of Tourism

2007 2008 2009 2010 2011 20122
Produkce celkem (zc) / Total Output (bp) 9238420 9677 283 8786 554 9309 944 | 9 687 945 9783 857
Mezispotfeba celkem (ko) 6 056 936 6 352 285 5524 956 5901646 | 6221861 | 6328470
Total Intermediate Consumption (pp)
Hruba pfidana hodnota celkem /HPH/ (zc)
Main Secondary Main Secondary Main Secondary Total Gross Value Added (bp) 3181484 3324 998 3261598 3408 298 | 3 466 084 3 455 387
Production Production Production Production Production Production Dané minus dotace / Taxes less Subsidies 357 449 367 624 367913 370582 | 378936 | 394189
Hruby domaci produkt /HDP/ 3538933 3692 622 3629511 3778880 | 3845020 | 3849576
Gross Domestic Product
Podil cestovniho ruchu na HPH (v %)
Tourism Ratio on Gross Value Added (%) 27 26 27 26 26 26
g - g £ € g HPH cestovniho ruchu (zc)
> wn v wn = [8) 8] 7 =1 cestovnino ruchu (zc
.g g % ..g .g _g % ..g .g Tourism Gross Value Added (bc) 86 234 86 427 88 442 87 362 88 735 88516
3] ] = o (o] =
o e = e o = = e o HPH CR - Charakteristicka odvétvi
<} o <} [-w o <}
_5 & o & :_: v o & E TGVA Characteristic Industries 61 086 61117 63 940 63 425 65 297 64 799
2 z E = 2 £ E = z ;
o o & 9 o ° b o o HPH CR - Souvisejici odvétvi
= E % E s % % E s TGVA — Connected Industries 21844 22 257 21 395 21062 20634 20916
g = g : g g g = g HPH CR - Nespecificka odvétvi
6 = 5 = = '5 TGVA - Non Specific Industries 3304 3054 3107 2875 2805 2801
HPH CR - Charakteristicka odvétvi (v %)
TGVA - Characteristic Industries (%) 70,8 70,7 723 72,6 73,6 73,2
~ o o
o Nt R Souviid eduéti (20
Zdroj: CSU - TSA CR, data k 30. 6. 2014 / Source: CSO — TSA CR, data as at 30. 06. 2014 °
HPH CR - Nespecificka odvétvi (%)
Non Specific Industries (%) 3.8 3.5 3.5 33 3.2 32
Dané CR / Tourism Taxes 16 845 17 024 15 851 12 891 13539 14 115
HDP CR
Tourism Gross Domestic Product 103 079 103 451 104 293 100 253 102 275 102 631
Podil cestovniho ruchu na HDP (v %)
Tourism Ratio on Gross Domestic Product (%) 2.9 28 2.9 27 27 27

" Semi-definitvni data / Semi-definitive data
2 Predbézna data / Preliminary data

(zc) Zakladni ceny / (bp) Basic prices
(kc) Kupni ceny / (pp) Purchaser prices
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Tab. 1.6.3  Vyrobni uéty jednotlivych odvétvi cestovniho ruchu a ostatnich odvétvi v CR v roce 2012*
Production Accounts of Tourism Industries and Other Industries in the Czech Republic in 2012

v mil. K¢/ CZK mil. / %

Odvétvi cestovni- Odvétvi souvisejici Nespecificka Celkovy vystup
ho ruchu celkem | s cestovnim ruchem odvétvi domacich vyrobct (zc)
Total Tourism Tourism Connected Non Specific Total Output of Domestic
Industries Industries Industries Producers (bp)
A. SPECIFICKE PRODUKTY
SPECIFIC PRODUCTS 420 310 2 545 699 201 164 3167 173
A.1 Charakteristické produkty 412 973 106 413 18 825 538 211
Characteristic Products
1- Ubytovaci sluzby 43 240 1640 1534 46 413
Accommodation Services
2 - Stravovaci sluzby . 109 526 3351 2041 114917
Food and Beverage Serving Services
3 - Sluzby osobni dopravy 111275 17 067 11069 139411
Passenger Transport Services
4 - Sluzby cestovni kancelafre/agentury
a pravodce
Travel Agency, Tour Operator and 52053 84 613 52749
Tourist Guide Services 1)
5 - Kulturni sluzby 33331 79 135 33546
Culture Services
6 — Rekreacni a ostatni zabavni sluzby
Recreation and Other Entertainment 63 534 196 765 64 495
Services
7 — Razné sluzby cestovniho ruchu 13 83 997 2 669 86 678
Miscellaneous Tourism Services
A-2 Souvisejici produkty 7337 2439 286 182 339 2 628 962
Connected Products
B. NESPECIFICKE PRODUKTY
NON SPECIFIC PRODUCTS 18 582 240 875 6 357 227 6616 684
Vystup celkem 438 891 2786 574 6 558 392 9783 857
Total
Mezispotreba celkem (ko) 268 052 1803 266 4257 152 6328 470
Total Intermediate Consumption
Hruba pfidana hodnota celkem (zc)
Total Gross Value Added 170 840 983 308 2301239 3455 387
Podil cestovniho ruchu na hrubé pfidané
hodnoté (%) 37,9 2,1 0,1 2,6
Tourism Ratio on Gross Value Added (%)
Hruba pridana hodnota cestovniho ruchu (zc) 64 799 20 916 2801 88 516

Tourism Gross Value Added

YZahrnuje kromé obchodni marze cestovnich kancelafi a agentur také hodnotu nabizenych produktl/sluzeb (napt. ceny za ubytovéni, dopravu,
stravovani, pojisténi apod.) / In addition to the margins of the travel agencies and tour operators, the value of

*) Predbézna data / Preliminary data
(zc) Zakladni ceny / Basic prices
(kc) Kupni ceny / Purchaser prices
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1. 7 MODUL ZAMESTNANOSTI
V CESTOVNIM RUCHU

Zéakladni informace

Modul zaméstnanosti cestovniho ruchu, prestoze stoji na vlast-
nim zékladé, je obecné Uzce spjat se Satelitnim uc¢tem cestovniho
ruchu (TSA). Je v souladu s pojmy a definicemi pouzivanymi

v jinych oblastech socialné-ekonomickych statistik a statistik
cestovniho ruchu, zejména v Evropském systému Gctd ESA 1995,
v normach Mezindrodni organizace prace ILO a v dalsich doku-
mentech tykajicich se statistiky cestovniho ruchu vydanych svéto-
vymi i evropskymi organizacemi (Eurostat, WTO, OECD, OSN).

Metodika

Modul zaméstnanosti cestovniho ruchu vyuziva podklady ze
dvou hlavnich zdroju — Udaje o zaméstnanosti v ndrodnim
Ucetnictvi (NU) a z Vyb&rového 3etfeni pracovnich sil (VSPS).
Zdrojem Udajd o zaméstnanosti v NU je podnikové statistické
vykaznictvi. V jeho vykazech jsou Setfeny Udaje o primérném
evidencnim poctu zaméstnancd, poctu pracujicich majiteld
firem (podnikateld) a spolupracujicich ¢lent domacnosti, jejichz
¢innost ve firmé je jejich hlavnim zaméstnanim. Udaje o zamést-
nancich jsou k dispozici ze Setfeni ve fyzickych osobéach, pre-
poctenych osobach na plnou pracovni dobu, za hlavni i vedlejsi
pracovni pomer.

Toto Setfeni se provadi kontinudlné v ndhodné vybraném vzorku
domacnosti a je zamérené na zjistovani ekonomického postavenf
obyvatelstva na Uzemf celé republiky. Predmétem Setfeni jsou
vsechny osoby obvykle bydlici v soukromych doméacnostech.
Setfeni se nevztahuje na osoby bydlici dlouhodobé v hromadnych
ubytovacich zafizenich. Z toho ddvodu jsou Udaje za urcité skupi-

na Uzemf Ceské republiky, k dispozici v omezené mite.

VSechna data v Modulu zaméstnanosti cestovniho ruchu
predstavuji tzv. domaci koncept zaméstnanosti, tzn., tykaji
se osob pracujicich na ekonomickém tzemi Ceské republiky.

Na rozdil od narodniho pojeti jsou do tohoto konceptu zahrnuti
nerezidenti pracujici v CR a naopak nejsou zahrnuti rezidenti
pracujici v ciziné. Vétsina udajl je publikovana v ¢lenéni pracu-
jicich osob na osoby zaméstnané a sebezaméstnané. Zakladni
jednotkou je pocet fyzickych osob. V pfipadé poctu pracovnich
mist je tento navic navysen o vSechna druhd a dalsi zaméstnani.

Hlavni sledované ukazatele

>>> Zaméstnanci — se definuji jako vsechny osoby, které
pracuji podle smlouvy pro jinou rezidentskou institucio-
nalnf jednotku a pfijimaji odménu (zaznamenavanou jako

1. 7 EMPLOYMENT MODULE
IN TOURISM

Background

Although autonomous, the employment module in tourism

is generally closely bound to the TSA. It follows the notions

and definitions applied in other socio-economic and tourism
statistics, in particular in the European System of Accounts
(ESA) 1995, the ILO standards, and other documents concern-
ing statistics in tourism published by international and European
organisations (Eurostat, WTO, OECD, UNO).

Methodology

The employment module in tourism draws on background
data from two sources — from employment data reported in
the National Accounts and from the Labour Force Sample
Survey. Employment data in the National Accounts are based
on business statistics. The business statistics survey data on
the average registered number of employees, number of active
business owners (entrepreneurs), and number of co-operating
household members for whom working in the business repre-
sents their main job. Data on employees from the surveys state
the numbers of individuals in full-time job equivalents, both for
main and second jobs.

This survey is carried out on a continuous basis in a randomly
selected sample of households, focusing on the economic
standing of the citizens across the country. The survey covers all
persons usually residing in private households, while excluding
persons living long-term in collective accommodation establish-
ments. For this reason, only limited data are available on certain
population groups, in particular foreign citizens living and
working in the Czech Republic.

All data included in the employment module in tourism repre-
sent the domestic concept of employment, i.e. concern all
persons working within the economic territory of the Czech
Republic. Unlike the national concept, this concept includes
non-residents working in the Czech Republic, while excluding
residents working abroad. Majority of data is published in a
breakdown to employed and self-employed persons. The basic
unit is the number of individuals. For the number of jobs, num-
bers of all part-time (second and other) jobs are added.

Key monitored indicators

>>> Employees — are defined as all persons working under
a contract for another resident institutional unit and
receiving remuneration (recorded as “compensation to
employees”). Employees only cover persons for whom
self-employment is not their main activity. Persons tem-
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,Nahrady zaméstnanciim”). Osoby se zahrnuji do zamést-
nancu v pfipadé, Ze nemaji zarover vlastni vydéle¢nou
¢innost, kterd predstavuje jejich zakladni ¢innost. Osoby,
které docasné nepracuiji, se povazuji také za zaméstnance
za predpokladu, ze maji formalni pracovni pomér.

Sebezaméstnani — jsou osoby, které jsou jedinym
vlastnikem nebo spoluvlastnikem nesdruzenych podnik,
ve kterych pracuiji, s vyjimkou nesdruzenych podnikd
klasifikovanych jako kvazispole¢nosti. Podnikaji a pracuji
s placenymi zaméstnanci nebo bez nich. Osoby samo-
statné vydéle¢né ¢inné se zde klasifikuji v ptipadé, ze
nejsou zaroven v placeném zaméstnani, které predstavuje
jejich hlavni ¢innost; v takovém ptipadé se zatfiduji mezi
zaméstnance. Zahrnuji se naopak spolupracujici ¢lenové
domacnosti majitele firmy, pro které je ¢innost ve firmé
hlavnim zaméstnanim.

Pracovni misto (resp. zaméstnani) — definuje se jako
explicitni nebo implicitni smlouva mezi osobou a rezident-
skou instituciondlni jednotkou o vykonu prace za odménu
po stanovenou dobu nebo do dalsiho ozndmeni — vypo-
védi. Jsou zde zahrnuta druhd a dal3i zaméstnani stejné
osoby. Naopak jsou vylouceny osoby, které docasné
nepracuji, ale maji tzv. formalni pracovni pomér (formalni
vztah k zaméstnani).

Mnozstvi prace v pracovnich hodinach - predstavuje
souhrnny pocet hodin skute¢né odpracovanych zamést-
nancem nebo sebezaméstnanou osobou béhem ucetniho
obdobi v pfipadé, Ze jejich produkce je v rdmci vymeze-
nych hranic vyroby.

Ekvivalent pIné pracovni doby - rovnd se poctu za-
méstnani na plnou pracovni dobu a definuje se jako podil
celkového poctu odpracovanych hodin a prdmérného
ro¢niho poctu odpracovanych hodin v zaméstnani na plny
Uvazek na ekonomickém uzemi.

zdroj: CSU - TSA CR, data k 30. 6. 2014
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porarily out of work are also considered among employ-
ees, provided they have a formal employment contract.

Self-employed — are the sole owners or co-owners of
unassociated businesses in which they work, with the
exception of unassociated businesses classified as qua-
si-companies. Self-employed persons do their business
and work with or without paid employees. Individuals
are classified as self-employed unless they have another
paid job which would be their main activity; in such case
they would be classified among employees. On the other
hand, self-employed category covers co-operating busi-
ness owner's household members for whom working for
the business is their main job.

Job (employment position) — is defined by an explicit
or implicit contract between an individual and a resident
institutional unit on performance of work for remunera-
tion for a determined period of time or until another no-
tice (of termination). Jobs also include second and further
jobs of a single individual. Contrarily, persons temporarily
out of work who have a formal employment contract are
excluded from the number of jobs.

Work quantity in working hours — represents the sum
of hours actually worked by an employee or a self-em-
ployed person in the course of the given fiscal period
provided that their produce falls within the defined
production framework.

Full time equivalent — equals the number of full-time
jobs and is defined as the ratio of the total number of
hours worked to the average annual number of hours
worked in full-time job in the given economic territory.

Source: CSO — TSA CR, data as at 30. 06. 2014

Tab. 1.7.1

Souhrnné ukazatele zaméstnanosti v narodnim hospodaistvi a cestovnim ruchu v CR v letech 2007-2012")*

Aggregate Indicators of the Employment in the National Economy and Tourism in the Czech Republic

in 2007-2012")*

2007 2008 2009 2010 2011" 2012%
;tﬁ;gf’:f;:’f;}‘e":;;&z;’ d“i"t’::",\’:; :gi’:‘l’::;s:;’;y 5223840 | 5288361 | 5231822 | 5054538 | 5057152 | 5077159
v tom / incl.
sebezaméstnani / Self-employed ?) 944 380 952 571 977 891 916 762 887 460 908 516
zaméstnanci / Employees 4279460 | 4335790 | 4253931 | 4137776 | 4169692 4168 643
:I‘:l‘i:foz:a:f"}’;;:r;n"ﬁ:‘;\Igfi';’:a’;"l’_:‘:::;';‘;df;m‘” 5186507 | 5275713 | 5185387 | 5021260 | 5028347 | 5052386
v tom / incl.
sebezaméstnani / Self-employed ?) 959 021 993 247 995 158 935 535 905 833 904 860
zaméstnanci / Employees 4227486 | 4282466 | 4190229 | 4085725 | 4122514 4 147 526
;tﬁﬁ;f’:f;:f;}g‘:;;&z: cestovnim ruchu 236024 | 241236 | 239499 | 235569 | 232463 | 231069
v tom / incl.
sebezaméstnani / Self-employed ?) 51348 51635 51155 47 665 46 294 46 648
zaméstnanci / Employees 184 676 189 601 188 344 187 903 186 169 184 421
Podil CR na celkové zaméstnanosti / Zaméstnané
osoby (v %) 4,52 4,56 4,58 4,66 4,60 4,55
Tourism Ratio on Total Employment / People Employed (%)
;?J‘;:Lz:a:fj":l;‘;hlan';t‘r’l:;s})""“'m ruchu 233481 | 236376 | 236588 | 232073 | 229207 227 674
v tom / incl.
sebezaméstnani / Self-employed ?) 52 542 51015 52 411 49 685 48 262 47 403
zaméstnanci / Employees 180 939 185 360 184177 182 388 180 946 180 271
Podil CR na celkové zaméstnanosti /Pracovni mista (v %) 450 448 456 462 456 451

Tourism Ratio on Total Employment / Jobs (%)

" Rok 2011 semi-definitivni data, rok 2012 predbézna data/ Year 2011 semi-definitive data, year 2012 preliminary data
2 \lyjadtuje pocet pracujicich majitelt firmy a spolupracujicich ¢lent domécnosti, pro které je ¢innost ve firmé hlavnim zaméstnananim / It includes
a number of owners of enterprises and their family members whose activity in the enterprise is main job

 Pocet pracovnich mist pfepocteny na plny Gvazek / Number of jobs in full-time equivalents

* Rocni primér poctu zaméstnanych osob v hlavnim zaméstnani / Annual average number of people employed in main job
Podrobnéjsi informace naleznete na www.czso.cz / For more detailed information go to www.czso.cz
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1. 8 MEZINARODNI SROVNANI

V absolutni vy3i se nachazi nejvice hromadnych ubytovacich
zafizeni (HUZ) v Italii, dale ve Spojeném kralovstvi a v Né-
mecku. Na pocet obyvatel je viak nejvétsi hustota HUZ v Lich-
tenstejnsku, nasleduje Italie, Recko, Rakousko a Irsko. V roce
2013 se nejvice zahrani¢nich hostd v absolutni vysi ubytovalo

v Italii (50,2 mil.), na druhém misté bylo Spanélsko (49,8 mil.)
a na tfetim se umistila Francie (43,0 mil.). S odstupem nésledo-
valo Némecko, Spojené kralovstvi a Rakousko. Relativné k poctu
obyvatel v3ak patfi k nejnavstévovangjsim zemim Svédsko,
Francie a Island.

Kapitola se zabyva mezindrodnim srovnanim statistickych tdajt
o cestovnim ruchu za vybrané staty Evropské unie a dalsi. Dle
nafizeni Evropského parlamentu a Rady (EU) ¢. 692/2011 ze
dne 6. Cervence 2011 o evropské statistice cestovniho ruchu
maji ¢lenské staty za povinnost pravidelné zasilat data za svou
ndrodni oblast kapacit hromadnych ubytovacich zafizeni cestov-
niho ruchu (¢ast A ,Smérnice”), za oblast navstévnosti zminéné
kategorie ubytovacich zafizeni (¢ast B ,Smérnice”). Podkapitoly
A a B tvoffi tzv. ,nabidkovou stranu” odvétvi cestovniho ruchu.
Konecné ¢ast C dokumentu zahrnuje ukazatele za vyjezdovy

a domaci cestovni ruch rezidentd ¢lenské zemé. Udaje za sta-
tistiku cestovniho ruchu jednotlivych ¢lenskych statd shroma-
zduje Statisticky urad Evropské unie se sidlem v Lucemburku
(Eurostat), kam jsou ve ctvrtletni periodicité zasilany ¢lenskymi
staty Udaje v mensi podrobnosti, ro¢ni data obsahuiji vice struk-
turované ¢lenénf tdaju o cestovnim ruchu jednotlivych zemi.

Z databaze Eurostatu jsou pouZity nasledujici statistické vystupy.

zdroj: Eurostat, data k 30. 6. 2014
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1. 8 INTERNATIONAL
STATISTICS

In absolute terms, the highest number of collective accom-
modation establishments can be found in Italy followed by
the United Kingdom and Germany. As per capita, howev-
er, Liechtenstein is the country with the highest density of
collective accommodation establishments, followed by Italy,
Greece, Austria and Ireland. In absolute figures, in 2013 Italy
accommodated the largest number of foreign guests (50.2
million), followed by Spain (49.8 million) and France (43 mil-
lion). Germany, UK and Austria followed with a gap. Sweden,
France and Iceland are the most popular countries relative to
the size of population.

Chapter International statistics

Chapter is focused on international comparison of statistical
data on tourism for select European Union states. In accord-
ance with the Regulation (EU) No 692/2011 of the European
Parliament and of the Council of 6 July 2011 concerning
European statistics on tourism the member states are obligated
to regularly send data on tourism collective accommodation
establishments of their national area (Part A of the “Directive”),
on visitor rate in above mentioned category of accommodation
facility (Part B of the "Directive”). Sub-Chapters A and B create
a so called “supply side” of tourism. Finally Part C of the doc-
ument includes indicators for outgoing and domestic tourism
of member state residents. Information of lesser detail are sent
quarterly, annually contain more structured segmentation of
information on member state tourism. Information about tour-
ism statistics for individual member states is collected by the
European Union Statistical Office that resides in Luxembourg.
The following statistical outputs used are from its database.

source: Eurostat (30" June 2014)

Tab. 1.8.1

Celkovy pocet hromadnych ubytovacich zafizeni cestovniho ruchu ve vybranych zemich EU

Total number of collective accommodation establishments of tourism in selected EU countries

Hotely a podobna zafizeni'

Hotels and similar

establishments

Ostatni hromadna

ubytovaci zafizeni?

Other collective accommoda-

tion establishments

HUZ celkem / CAE total

2013 index 2013 index 2013 index
2013/2012 2013/2012 2013/2012
Belgie / Belgium 1713 96,7 3292 105,6 5005 102,4
Bulharsko / Bulgaria 2 055 106,1 898 109,2 2953 1071
Ceska republika / Czech Republic 6 301 99,2 3669 99,0 9972 99,2
Dansko / Denmark 514 99,8 588 99,0 1102 99,4
Némecko / Germany 34 891 98,3 17 063 98,8 51 954 98,4
Estonsko / Estonia 404 103,6 916 108,0 1320 106,6
Irsko / Ireland 2704 91,8 5008 97,2 7712 95,2
Recko / Greece 9675 100,1 - - - -
Spanélsko / Spain 19 610 100,4 26 878 102,6 46 488 101,6
Francie / France 17 171 99,9 11 075 98,1 28 246 99,2
Chorvatsko / Croatia 897 102,2 61129 107,4 62 026 107,3
Italie / Italy 33316 98,8 124 205 100,6 157 521 100,2
Kypr / Cyprus 792 99,1 3 100,0 795 99,1
Lotyssko / Latvia 255 103,2 373 96,9 628 99,4
Litva / Lithuania 414 104,3 1423 14,8 1837 12,2
Lucembursko / Luxembourg 243 97,6 214 93,4 457 95,6
Madarsko / Hungary 2 064 98,6 1936 97,9 4000 98,3
Malta / Malta 153 102,0 17 212,5 170 107,6
Nizozemsko / Netherlands 3510 11,3 5616 151,9 9126 133,2
Rakousko / Austria 13073 99,0 7 261 101,4 20 334 99,8
Polsko / Poland 3485 1021 6290 103,6 9775 103,1
Portugalsko / Portugal 2331 114,9 1026 319,6 3 357 142,9
Rumunsko / Romania 2292 103,4 3052 105,4 5344 104,5
Slovinsko / Slovenia 639 99,5 - - - -
Slovensko / Slovakia 1439 97,7 1364 95,1 2 803 96,4
Finsko / Finland 828 98,7 615 104,6 1443 101,1
Svédsko / Sweden 2 045 1021 2216 103,6 4261 102,9
Spojené kralovstvi / UK _ _ _ _ _ _
Lichtenstejnsko / Liechtenstein 36 94,7 53 98,1 89 96,7
Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.8.1 pokracovani / continues

Hotely a podobna zafizeni'

Hotels and similar

establishments

Ostatni hromadna

ubytovaci zafizeni?

Other collective accommoda-
tion establishments

HUZ celkem / CAE total

index index index
2013 2013 2013
2013/2012 2013/2012 2013/2012
Norsko / Norway - - - - - -
Svycarsko / Switzerland 5257 98,7 - - - -

Zdroj / Source: Eurostat

Pozn. / Notes: Zatim neni k dispozici / not available yet.
V zahrnuji hotely, hotely apartmanového typu, motely, zajezdni hostince, pobfezni hotely, obytné kluby, penziony, soukromé hotely a podobné
druhy ubytovéni. / include hotels, apartment hotels, motels, roadhouses, seaside hotels, residential clubs, boarding houses, private hotels and similar

accommodation establishments.

2 zahrnuji prazdninové byty, turistické kempy, ubytovny pro mladez, turistické nocleharny, skupinové ubytovéni, skolni noclehédrny a dalsi podobna
ubytovaci zafizeni. / include holiday apartments, camps, youth hostels, hostels, group accommodation, dormitories and similar accommodation

establishments.

Tab. 1.8.2

Pocet lGzek v hromadnych ubytovacich zafizenich (HUZ) ve vybranych zemich EU (v tisicich)

Number of beds in collective accommodation establishments of tourism (CAE) in selected EU countries (thous.)

Hotely a podobna zafizeni'

Hotels and similar

establishments

Ostatni hromadna

ubytovaci zafizeni?

Other collective accommoda-
tion establishments

HUZ celkem / CAE total

2013 index 2013 index 2013 index

2013/2012 2013/2012 2013/2012

Belgie / Belgium 128 703 100,0 244 226 100,5 372 867 100,3
Bulharsko / Bulgaria 262 196 100,4 40 237 100,6 302 433 100,4
Ceska republika / Czech Republic 317 916 99,4 422 796 98,6 745 968 99,7
Dansko / Denmark 87 129 99,7 330 465 93,6 417 594 94,8
Némecko / Germany 1836935 100,2 1644623 100,8 3481558 100,5
Estonsko / Estonia 31989 101,3 23493 109,8 55 482 104,7
Irsko / Ireland 156 984 97,4 58 305 99,3 215 289 97,9
Recko / Greece 773 214 100,3 - - - -
Spanélsko / Spain 1867 823 100,5 1569 539 100,9 3437 362 100,7
Francie / France 1258 942 100,8 3790784 100,7 5049 726 100,7
Chorvatsko / Croatia 161 957 103,3 705 153 109,8 867 110 108,5
Italie / Italy 2233823 99,2 2 494 357 99,3 4728 180 99,3
Kypr / Cyprus 84715 100,6 2428 100,0 87 143 100,6
Lotyssko / Latvia 22 594 103,8 15 806 104,4 38400 1041

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.8.2  pokracovani / continues

Litva / Lithuania 27 793 101,2 41 494 104,3 69 287 103,0
Lucembursko / Luxembourg 15028 97,5 51719 98,1 66 747 98,0
Madarsko / Hungary 173 156 101,5 248 883 17,3 422 039 110,2
Malta / Malta 41 626 106,0 1734 144,6 43 360 107,2
Nizozemsko / Netherlands 244 145 107,9 1160 707 117,6 1404 852 115,8
Rakousko / Austria 601 483 1011 379 587 98,7 981 070 100,2
Polsko / Poland 274 297 103,8 405 148 98,5 679 445 100,6
Portugalsko / Portugal 309 918 104,6 181 181 95,3 491 099 100,9
Rumunsko / Romania 214771 1011 76 473 104,8 291 244 102,0
Slovinsko / Slovenia 44 472 99,9 61087 100,2 105 559 100,1
Slovensko / Slovakia 92 261 99,4 98 045 97,5 190 306 98,4
Finsko / Finland 136 891 101,2 117 221 105,2 254 112 103,0
Svédsko / Sweden 235752 103,2 569 281 100,9 805 033 101,5
Spojené kralovstvi / UK - - - - - -
Lichtenstejnsko / Liechtenstein 1239 98,2 - - - -
Svycarsko / Switzerland 271298 100,0 - - - -

Zdroj / Source: Eurostat

Pozn. / Notes: Zatim neni k dispozici / not available yet.
" Pocet lGzek v ubytovacim zafizeni je pocet osob, které mohou zUstat pres noc na lGzkach umisténych v tomto zafizeni, bez ohledu na pfistylky,
jez tam mohou byt umistény na zadost hosta. / Number of beds in the accommodation establishment equals the number of occupants, who can
actually stay overnight in beds located in this establishment, regardless additional bed, that can be placed in on the guests desire.
2 Pocet ltzek v ubytovacim zafizeni nebo bytu je pocet osob, které mohou zlstat pfes noc na ltzkdch umisténych v tomto zafizeni (bytu), bez

ohledu na jakékoli dal3i Itzka, jez tam mohou byt umisténa na zadost hosta. / Number of beds in the accommodation establishment or apartment
equals the number of occupants, who can actually stay overnight in beds located in this establishment (apartment), regardless any other beds, that

can be placed in on the guests desire.

Tab. 1.8.3
(v tisicich)

Pfijezdy hosti do vSech hromadnych ubytovacich zafizeni cestovniho ruchu ve vybranych zemich EU

Total arrivals to all collective accommodation establishments of tourism in selected EU countries (thous.)

Celkovy pocet prijezdti / Total arrivals of guests

rezidentt / residents

nerezidentd / non-residents

celkem / total

index index index

2013 2013 2013
2013/2012 2013/2012 2013/2012
Belgie / Belgium 6 449 101,7 7 642 100,7 14 091 101,2
Bulharsko / Bulgaria 3027 105,8 2 821 107,2 5847 106,4
Ceska republika / Czech Republic 7 556 101,4 7 852 102,7 15408 102,0
Dansko / Denmark 4 496 111,0 2 466 110,5 6962 110,8

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.8.3  pokracovani / continues

Celkovy pocet pfijezdu / Total arrivals of guests

rezidentt / residents

nerezidentl / non-residents

celkem / total

2013 index 2013 index 2013 index

2013/2012 2013/2012 2013/2012

Némecko / Germany 118 243 1011 31448 103,7 149 691 101,6
Estonsko / Estonia 1043 108,0 1957 104,4 3000 105,6
Spanélsko / Spain 51874 99,2 49799 103,5 101 673 101,3
Francie / France 98 148 92,0 42 954 101,3 141 102 94,6
Chorvatsko / Croatia 1440 102,5 10 856 1071 12 295 106,5
Italie / Italy 53411 98,1 50 188 103,9 103 599 100,8
Kypr / Cyprus 447 87,8 1907 94,4 2354 93,0
Lotyssko / Latvia 589 107,5 1250 114,0 1839 11,8
Litva / Lithuania 950 11,4 1235 109,7 2184 110,5
Lucembursko / Luxembourg 100 164,1 944 104,3 1044 108,1
Madarsko / Hungary 4 882 105,9 4378 105,9 9260 105,9
Malta / Malta 146 94,2 1307 109,3 1453 107,6
Nizozemsko / Netherlands 21 267 109,0 12 783 109,9 34 050 109,3
Rakousko / Austria 11 158 100,4 21783 102,7 32 940 101,9
Polsko / Poland 18 158 102,8 5243 105,3 23401 103,4
Portugalsko / Portugal 7 034 98,5 8 109 108,1 15143 103,4
Rumunsko / Romania 6204 103,4 1716 103,8 7919 103,5
Slovinsko / Slovenia 1094 98,3 2182 104,4 3276 102,3
Slovensko / Slovakia 2 350 105,9 1653 109,4 4003 107,3
Finsko / Finland 8028 99,1 2799 100,7 10 826 99,5
Svédsko / Sweden 19 441 102,7 4932 99,8 24 373 1021
Spojené kralovstvi / UK 82 401 99,0 24 397 119,2 106 799 103,0
Lichtenstejnsko / Liechtenstein 1 50,1 60 95,6 61 94,0
Norsko / Norway 14 219 101,7 4734 108,2 18 953 103,3
Cerna Hora / Montenegro 160 91,3 1295 102,4 1455 1011
Srbsko / Serbia 1044 87,9 755 96,2 1800 91,2

Zdroj / Source: Eurostat

Pozn. / Notes: Zatim neni k dispozici / not available yet.
Ostatni hromadna ubytovaci zafizeni jsou ta, ktera nezahrnuji hotely ani podobna ubytovaci zarizeni. / Other collective accommodation
establishments: excluding hotels and similar accommodation establishments.
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Tab. 1.8.4

Prijezdy hostli do hoteld a podobnych zafizeni cestovniho ruchu ve vybranych zemich EU (v tisicich)

Total arrivals to hotels and similar establishments of tourism in selected EU countries (thous.)

Celkovy pocet prijezda / Total arrivals of guests

rezidentt / residents

nerezidentd / non-residents

celkem / total

2013 index 2013 index 2013 index
2013/2012 2013/2012 2013/2012
Belgie / Belgium 3935 103,0 6 190 100,4 10 125 101,4
Bulharsko / Bulgaria 2611 106,5 2 754 106,8 5365 106,7
Ceska republika / Czech Republic 5046 100,0 7 327 102,2 12 372 101,3
Dansko / Denmark 2 759 115,7 1809 121 4 569 114,2
Némecko / Germany 94 810 101,3 27 646 104,0 122 456 101,9
Estonsko / Estonia 757 107,4 1814 103,8 2570 104,9
Recko / Greece 5772 109,8 10 887 117,8 16 660 14,9
Spanélsko / Spain 42 569 98,9 41 252 103,3 83 821 101,0
Francie / France 76 720 97,2 33752 108,6 110 472 100,4
Chorvatsko / Croatia 894 100,6 4710 104,2 5605 103,6
Italie / Italy 42 502 97,9 39932 103,6 82 434 100,6
Kypr / Cyprus 443 87,8 1906 94,4 2 350 93,1
Lotyssko / Latvia 377 106,3 1132 1141 1509 112,0
Litva / Lithuania 647 110,5 1098 109,0 1746 109,5
Lucembursko / Luxembourg 68 169,2 763 102,2 831 105,6
Madarsko / Hungary 3595 107,7 4 005 105,0 7 600 106,3
Malta / Malta 145 941 1294 109,2 1440 107,4
Nizozemsko / Netherlands 11 504 105,2 10 017 107,8 21521 106,4
Rakousko / Austria 9 366 100,6 18 164 102,5 27 530 101,8
Polsko / Poland 12 429 106,0 4687 107,3 17 116 106,4
Portugalsko / Portugal 5 894 99,3 7 646 108,6 13 539 104,3
Rumunsko / Romania 4961 102,0 1596 103,5 6 557 102,3
Slovinsko / Slovenia 612 97,9 1637 103,0 2 249 101,5
Slovensko / Slovakia 1704 107,0 1423 110,0 3127 108,3
Finsko / Finland 6844 98,3 2 460 99,9 9 305 98,7
Svédsko / Sweden 14 217 104,2 3459 102,9 17 676 104,0
Spojené kralovstvi / UK 53785 99,1 21230 120,4 75015 104,3
Lichtenstejnsko / Liechtenstein 1 40,8 52 97,7 53 96,0
Norsko / Norway 9510 100,3 3173 108,4 12 683 102,2
Cerna Hora / Montenegro 69 83,9 564 104,6 633 101,8
Srbsko / Serbia 856 100,2 767 108,5 1624 103,9
Zdroj / Source: Eurostat
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Tab. 1.8.5  Pfenocovani ve vsech hromadnych ubytovacich zafizenich cestovniho ruchu ve vybranych zemich EU Tab. 1.8.5  pokracovani/ continues

(v tisicich)
Overnight stays in all collective accommodation establishments of tourism in selected EU countries (thous.) Cerné Hora / Montenegro 973 26,5 8307 102,0 9280 101,4
Srbsko / Serbia 4489 97,7 1879 106,4 6 369 100,1
Zdroj / Source: Eurostat
Celkovy pocet prenocovani / Total overnight stays Pozn. / Notes:
Ostatni hromadna ubytovaci zafizeni jsou ta, kterd nezahrnuji hotely ani podobna ubytovaci zafizeni. / Other collective accommodation es-
. i . . . . tablishments: excluding hotels and similar accommodation establishments
rezidenti / residents nerezidentd / non-residents celkem / total Noc (pfenocovani) stravend rezidentem nebo nerezidentem je kazdé noc, kterou host skutec¢né stravi (ve spanku nebo bdélém stavu) v hromadném
- - : ubytovacim zatizeni nebo zde ma na danou noc rezervované ubytovani (jeho/jeji fyzicka pfitomnost neni nutnd)./ Night (overnight stay) is each night
2013 index 2013 index 2013 index spent by the resident or non-resident, which guest actually spends (sleeping or wakeful) in any collective accommodation establishment o if he/she
2013/2012 2013/2012 2013/2012 has made booking of the accommodation (his/her attendance in the apartment is not necessary).
Belgie / Belgium 14 892 100,4 16 408 99,9 31300 100,1
Bulharsko / Bulgaria 7247 106,6 14370 106.8 21617 106,7 Tab. 1.8.6  Pfenocovani v hotelech a podobnych ubytovacich zafizenich cestovniho ruchu ve vybranych zemich EU
Ceska republika / Czech Republic 21163 98,5 22 145 101,6 43308 100,1 (v tisicich)
i Overnight stays in hotels and similar accommodation establishments of tourism in selected EU countries (thous.)
Dansko / Denmark 19 304 104,7 10 140 105,5 29 444 105,0
Némecko / Germany 284 675 100,7 71133 104,5 355808 101,5
Celkovy pocet pfenocovani / Total overnight stays
Estonsko / Estonia 1825 106,0 3909 102,3 5734 103,4
Spanélsko / Spain 136 764 98,2 252 448 103,7 389 212 1017 rezidentd / residents nerezident(i / non-residents celkem / total
Francie / France 272 288 98,8 132 395 105,7 404 682 101,0 . ) .
index index index
i 2013 2013 2013
Chorvatsko / Croatia 5039 98,7 59 379 104,0 64 418 103,6 2013/2012 2013/2012 2013/2012
Italie / Italy 191 469 96,4 184 953 103,4 376 422 99,7 Belgie / Belgium 6507 102,8 11 546 100,0 18053 101,0
Kypr / Cyprus 927 85,1 13 039 96,7 13 966 95,8 Bulharsko / Bulgaria 5927 107,2 13988 106,4 19914 106,6
Lotyssko / Latvia 1136 101,6 2 639 108,7 3775 106,4 Ceska republika / Czech Republic 11 825 99,3 20072 100,7 31897 100,2
Litva / Lithuania 2725 103,1 2839 108,3 5563 105,7 Dansko / Denmark 7344 110,0 6182 108,0 13526 109,1
Lucembursko / Luxembourg 324 1441 2313 104,3 2637 108,0 Némecko / Germany 196 868 101,0 58 281 105,0 255149 101,9
Madarsko / Hungary 12 307 104,5 11 920 105,7 24 227 105,1 Estonsko / Estonia 1220 1061 3537 1011 4757 102,3
Malta / Malta 324 97,1 8145 108,6 8 469 108,1 Recko / Greece 13414 107,8 58 510 116,0 71924 14,4
Nizozemsko / Netherlands 64 304 14,4 31770 1141 96 074 114,3 Spanélsko / Spain 100 634 98,6 185396 103,8 286 030 101,9
Rakousko / Austria 32254 99,6 78 434 101,7 110 687 101,0 Francie / France 128 257 96,4 73221 106,2 201 478 99,7
Polsko / Poland 50 488 100,7 12 471 105,0 62 959 101,5 Chorvatsko / Croatia 2193 97,1 18 901 100,1 21094 99,8
Portugalsko / Portugal 16 927 95,4 31 117 107,2 48 044 102,7 Italie / Italy 128 092 971 126 525 1041 254617 100,5
Rumunsko / Romania 15 829 100,2 3467 105,3 19 297 101,1 Kypr / Cyprus 910 85,0 13027 96,7 13937 95,8
Slovinsko / Slovenia 3521 96,5 5759 102,8 9280 100,3 Loty3sko / Latvia 660 94,5 2295 107,0 2954 103,9
Slovensko / Slovakia 7068 105,0 4278 105,9 11346 105,3 Litva / Lithuania 1230 105,3 2169 108,4 3400 107,2
Finsko / Finland 14 364 99,0 5862 101,0 20226 99,6 Lucembursko / Luxembourg 157 140,3 1413 102,0 1570 104,9
Svédsko / Sweden 37 550 100,7 11130 98,5 48 680 100,2 Madarsko / Hungary 8521 106,7 10 366 104,4 18 887 105.4
Spojené kralovstvi / UK 196 239 97,9 116 923 116,9 313 162 104,3 Malta / Malta 322 96,9 7 947 108,2 8269 107,7
Lichtenstejnsko / Liechtenstein 3 59,0 132 97,2 135 95,9 Nizozemsko / Netherlands 19 039 105,5 18 351 108,4 37 390 106,9
Norsko / Norway 21615 98,4 7 692 96,9 29 308 98,0 Rakousko / Austria 23635 99,5 62 137 101,3 85772 100,8
Pokracovani tabulky na nasledujici strané / The table runs on the next page Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.8.6  pokracovani / continues

Celkovy pocet prenocovani / Total overnight stays

rezident / residents nerezidentl / non-residents celkem / total
5013 index 5013 index 5013 index
2013/2012 2013/2012 2013/2012
Polsko / Poland 22 605 105,3 10 129 107,5 32734 106,0
Portugalsko / Portugal 12 300 99,0 29437 108,0 41 737 105,2
Rumunsko / Romania 13 368 99,0 3164 105,4 16 532 100,2
Slovinsko / Slovenia 1971 96,4 4196 101,3 6 167 99,7
Slovensko / Slovakia 4151 105,8 3529 106,0 7 680 105,9
Finsko / Finland 11 460 97,8 491 99,2 16 371 98,2
Svédsko / Sweden 22704 103,6 6 824 102,6 29528 103,4
Spojené kralovstvi / UK 102 183 97,5 75763 126,7 177 946 108,1
Lichtenstejnsko / Liechtenstein 2 47,4 12 100,2 13 98,6
Norsko / Norway 14 705 99,7 5068 100,4 19773 99,8
Cerna Hora / Montenegro 320 90,1 2823 106,9 3143 104,9
Srbsko / Serbia 2 369 97,6 1617 106,5 3986 101,0
Zdroj / Source: Eurostat
Tab. 1.8.7  Delsi cesty* rezidentu Ceské republiky v tuzemsku a do zahranii (v tis.)
Long Tourism trips of Czech Residents in CR and Abroad (thous.)
2004 2005 2006 2007 2008 2009 2010 2011
Belgie / Belgium 6 580 6983 7715 6648 6 865 7 357 7 022 7 585
Bulharsko / Bulgaria 2 476 2993 2 458
Ceska republika / Czech Republic 10 340 9583 9942 8933 9433 9906 10453 11475
Dansko / Denmark 5195 4430 5064 5895 5991 7 549
Némecko / Germany 116 018 103 947 113 686 105 431 99 533 103 823 105 907 107 023
Estonsko / Estonia 265 246 292 279 409 423 485 687
Irsko / Ireland 3695 3937 4298 4790 5856 5817 5080
Recko / Greece 4593 7022 8634 8578 8 522 7 934 7720
Spanélsko / Spain 23074 23762 38394 39599 40180 39282 39 567 40 895
Francie / France 79 198 81071 84 224 83 136 85 331 102 322 95 285 98 116
Italie / Italy 36 034 37137 40 057 41134 40336 41378 39 349
Kypr / Cyprus 422 488 688 708 817 891 897 921

Pokracovani tabulky na nasledujici strané / The table runs on the next page
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Tab. 1.8.7  pokracovani / continues

Lotyssko / Latvia 525 759 909 867 944 832 909
Litva / Lithuania 927 1079 1090 1196 1395 1061 1214
Lucembursko / Luxembourg 638 681 725 680 705 755 820 811
Madarsko / Hungary 5457 7 115 6711 7742 7144 6060 5759
Nizozemsko / Netherlands 18 027 18 475 18 048 18 385 18 384 19 320 19 078 19 247
Rakousko / Austria 8023 7 841 7468 8 745 8 685 8 569 9284 8 851
Polsko / Poland 18 980 16 639 16 522 17 808 17 687 17 165 16 025

Portugalsko / Portugal 3566 4165 3936 3663 3438 3443 4326 3561
Rumunsko / Romania 4 249 3857 3387 5402 5474 5420 5165
Slovinsko / Slovenia 1527 1535 1642 1807 1665 1584 1697 1790
Slovensko / Slovakia 4 806 4509 4200 4 555 4 886 4653 4347 3856
Finsko / Finland 6 051 6200 6443 6 620 6 698 6789 7 315 8 331
Svédsko / Sweden 12 781 12 622 13 380 12 393 14 950
Spojené kralovstvi / UK 71700 66 000 66 420 61821 72 087 70 889 69 060

Norsko / Norway 5655 6 006 6 064 6 180 5808 7134 6 849 7 473
Chorvatsko / Croatia 1799 2967 3164 3335 3181

Zdroj / Source: Eurostat
Pozn. / Notes:

* cesta za Ucelem traveni volného ¢asu a rekreace, k pfi které osoba alespori 4x za sebou pfenocovala mimo své obvyklé prostiedi/ trip for the
purpose of spending leisure time and recreation, where a person at least 4x in a row has stayed overnight outside of his/her usula environment

Data za 2012 a 2013 nejsou k dispozici / Data for 2012 and 2013 are not available.
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Tab. 1.8.8

MINISTERSTVO

Platebni bilance z cestovniho ruchu u vybranych evropskych zemi (mil. euro)

Balance of Payment from Tourism: selected European countries (Million euro)

Pfijmy / Revenues

Vydaje / Expenditures

Bilance / Balance

2013 index 2013 index 2013 zména

2013/2012 2013/2012 change

Belgie / Belgium 10 166 100,4 16 420 104,5 -6 256 -674,0
Bulharsko / Bulgaria 3057 104,8 1151 13,4 1908 7,0
Ceska republika / Czech Republic 5307 96,8 3462 103,5 1847 -288,0
Dansko / Denmark 5247 102,7 7 552 101,1 -2 304 57,0
Némecko / Germany 31030 104,5 64 677 102,3 -33 646 -79,0
Estonsko / Estonia 1049 110,0 703 113,6 346 11,0
Irsko / Ireland 3335 110,4 4603 99,9 -1 269 319,0
Recko / Greece 12 115 116,0 1835 99,5 10 279 1681,0
Spanélsko / Spain 45 505 103,9 12 248 102,8 33 257 1379,0
Francie / France 42 239 101,3 31892 104,9 10 347 -928,0
Chorvatsko / Croatia 7182 104,7 679 94,0 6503 364,0
Italie / Italy 33063 103,1 20309 99,0 12754 1209,0
Kypr / Cyprus 2181 107,8 919 91,4 1262 243,0
Lotyssko / Latvia 652 11,3 539 100,9 13 58,0
Litva / Lithuania 1105 107,4 728 100,8 378 70,0
Lucembursko / Luxembourg 3629 101,0 2 876 102,8 753 -41,0
Madarsko / Hungary 3848 101,7 1464 95,3 2384 141,0
Malta / Malta 1056 106,8 289 1091 767 43,0
Nizozemsko / Netherlands 11732 109,7 15430 98,2 -3697 1313,0
Rakousko / Austria 15139 102,9 7738 98,9 7 402 521,0
Polsko / Poland 8 594 100,7 6 866 100,4 1728 38,0
Portugalsko / Portugal 9250 107,5 3120 105,9 6130 471,0
Rumunsko / Romania 1083 94,9 1499 105,0 -416 -131,0
Slovinsko / Slovenia 2101 100,5 703 95,8 1400 45,0
Slovensko / Slovakia 1884 105,3 1724 103,5 161 38,0
Finsko / Finland 3042 100,7 3985 104,7 -942 -157,0
Svédsko / Sweden 8 647 102,9 13227 107,6 -4 581 -691,0
Spojené kralovstvi / United Kingdom 30 565 107,6 39574 98,3 -9 008 2840,0
Island / Iceland 788 119,2 630 105,4 158 95,0
Norsko / Norway 4 255 100,4 13 849 107,5 -9 593 -948,0
Makedonie / Macedonia 201 109,8 99 12,5 102 6,0
Turecko / Turkey 21 257 105,8 3623 113,6 17 633 724,0

Zdroj / Source: Eurostat
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Ceska republika naplfiuje prostfednictvim Odboru cestovniho
ruchu Ministerstva pro mistni rozvoj CR ¢lenstvi v zakladnich
mezinarodnich organizacich a uskupenich zabyvajicich se
spolupraci v cestovnim ruchu. Spole¢né s ostatnimi zastupci
¢lenskych zemi jsou predavany zkusSenosti pfi feseni aktualnich
vyzev a problémU v oblasti cestovniho ruchu a zkusenosti pfi
naplnovani politik cestovniho ruchu.

UNWTO - Svétova organizace cestovniho ruchu

Svétova organizace cestovniho ruchu (World Tourism Organi-
zation — WTO) je mezindrodni mezivladni organizaci, kterd byla
zaloZena v roce 1974. Stanovy organizace vstoupily v platnost
roku 1975 po jejich ratifikaci ¢lenskymi staty. Zdkladnim posla-
nim organizace je podpora a rozvoj cestovniho ruchu vzhledem
na jeho prispévek k ekonomickému rozvoji, mezinarodnimu
porozuméni, miru a respektovani lidskych prav a zakladnich
svobod. Soucasnou ¢lenskou zakladnu organizace tvofi 156
Clenskych statd a vice jak 400 pridruzenych ¢lent reprezentu-
jicich soukromy sektor. Od roku 2003 probéhla transformace
organizace na specializovanou agenturu OSN. Z hlediska ces-
tovniho ruchu je pro CR Svétovd organizace cestovniho ruchu
(UNWTO) vedouci mezinarodni organizaci na poli svétového
turismu. Spoluprace CR s UNWTO je vyznamnéa pro upevniovani
mezinarodni spoluprdce, moznost zapojeni se do vzdélavacich
programd, iniciativ, ziskavani odborného know-how a infor-
maci pro vyuziti v podminkéch CR, pFistupu k analytickym
studiim, statistickym srovnanim, prognézam a trenddim vyvoje
svétového turismu, marketingovym studiim a dalsim odbornym
materidlim zpracovanym UNWTO. Vice informaci naleznete
na www.unwto.org

>>> (R prezentuje statisticka data z oblasti cestovniho ruchu
zejména prostrednictvim statistickych publikaci UNWTO,
napf. ve World Tourism Barometer (monitoring vyvoje
a trendud cestovniho ruchu ve stfednédobém horizontu)

>>> Vyznamnou udalosti v roce 2013 bylo 20. Valné shromaz-
déni UNWTO v Africe za Gcasti Ceské delegace. Hlavnimi
tématy bylo zhodnoceni aktuélniho stavu cestovniho
ruchu ve svété a jeho trendy, dal3i rozvoj organizace, vol-
ba novych ¢lenl vykonné rady a dalsich organd UNWTO,
novych mistopfedsedt regiondlnich komisi, schvaleni no-
vého programu prace na obdobi 2014-2015 a rozpoctu
organizace, jmenovani generdlniho tajemnika organizace
na funkéni obdobi 2014-2017, pfijeti novych ¢lend.
Tématem diskuse mezi ¢lenskymi staty byla dostupnost,
spojitost mezi cestovnim ruchem a politikami letecké
dopravy a zjednodusovani vizovych postupl jako nastroje
na podporu rlstu cestovniho ruchu, socioekonomického
rozvoje a tvorby pracovnich mist. UNWTO definovalo
dostupnost jako jednu ze svych priorit spolu se zjednodu-
senim vizovych postupt, odbouravéni viz a spravedlivym
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Through the Tourism Department of the Ministry of Regional
Development CR, the Czech Republic is an active member

in major international organisations and bodies promoting
co-operation in tourism. These serve to exchange and share ex-
perience with other member states, obtained from addressing
current challenges and issues in tourism as well as implement-
ing tourism policies.

UNWTO - World Tourism Organisation

The World Tourism Organisation (WTO) is an international
intergovernmental organisation established in 1974. The WTO's
Statutes came into force in 1975 upon their ratification by the
member states. The key role of the organisation is promotion of
tourism as a driver of economic growth, international under-
standing, peace, and respect for human rights and fundamental
freedoms. Its current membership consists of 156 member
countries and over 400 affiliate members representing the
private sector. In 2003, the Organisation was transformed into
a specialised UN agency. For the Czech Republic, the UNWTO

is the leading international organisation in the field of global
tourism. Co-operation between CR and UNWTO is crucial for
enhancing international collaboration, involvement in educa-
tional schemes, initiatives, acquisition of specialised know-how
and information to be applied in Czech conditions, access to
analytical studies, statistical comparisons, forecasts, and trends
in global tourism development, marketing studies, and other
specialized documents developed by UNWTO. For more infor-
mation go to www.unwto.org

>>> The Czech Republic presents its statistical data on tour-
ism primarily through UNWTO statistical publications, e.g.
the World Tourism Barometer (monitoring the mid-term
evolution of tourism and its trends)

>>> A major event in 2013 was the 20" Session of the UNW-
TO General Assembly taking place in Africa, attended by
the Czech delegation. Key topics on the agenda included
the review of the state of global tourism and its trends,
further development of the Organisation, election of new
members of the Executive Council and other UNWTO
bodies, election of new vice-chairmen of the Regional
Commissions, approval of the new programme and
budget of the Organisation for 2014-2015, appointment
of the new Secretary-General for the period 2014-2017,
admission of new members. The debates among the
member states focused on connectivity, collaboration
between tourism and air transport policies; visa facilita-
tion as a tool to promote tourism growth, socio-econom-
ic development, and job creation. UNWTO has defined
connectivity as one of its policy priorities alongside visa
facilitation and fair taxation, and is working with the
International Civil Aviation Organisation (ICAO) on these

zdanovanim a v soucasnosti spolupracuje s Mezindrodnf
organizaci civilniho letectvi (ICAO) na této problematice,
jako i na dalSich otazkach, jako jsou klimatické zmény

¢i modernizace leteckych predpisu.

OECD - Organizace pro hospodaiskou spolupraci a rozvoj

Organizace pro ekonomickou spolupréaci a rozvoj (OECD) je
prestizni ekonomickou organizaci sdruzujici ekonomicky nejvy-
spélejsich staty svéta se sidlem v PaFizi. Ceska republika je ¢le-
nem této organizace jiz od roku 1995 a od té doby se zastupci
Odboru cestovniho ruchu Ucastni pravidelnych jednani Vyboru
pro cestovni ruch (Tourism Committee).

Cinnost Vyboru pro cestovni ruch se zaméfuje predeviim na
vymeénu zkusenosti pfi tvorbé narodnich politik, koncepci a
strategickych dokumentd v oblasti cestovniho ruchu; prispiva

k analyzovéani makroekonomickych efektl prostfednictvim
podpory vyvoje Satelitniho Uctu cestovniho ruchu a vyznamné
se podili na uznani celého odvétvi cestovniho ruchu jako silného
hospodarského sektoru v mezinarodnim méfitku. Rovnéz
iniciuje nebo se podili na zpracovani celé fady projektd, které
svym charakterem souvisi s cestovnim ruchem nebo statistikou
cestovniho ruchu.

Hlavni priority Vyboru pro cestovni ruch jsou vzdy definovany

v Programu prace a rozpoctu na kazdé dva roky, pficemz v sou-
Casné dobé je tento Program platny na obdobi 2013-2014.
Hlavni priority vyboru jsou pro toto obdobi tyto:

>>> Evaluace prorUstovych politik cestovniho ruchu

>>> Monitorovani trendd a politik cestovniho ruchu

>>> Podpora vzniku pracovnich mist v cestovnim ruchu
>>> Méfeni dopadd cestovniho ruchu na regionalni drovni

>>> Evaluace politik a dobré praxe v oblasti dariové politiky
cestovniho ruchu

>>> Evaluace politik cestovniho ruchu na ndrodni a mistni
drovni

>>> Tematické evaluace cestovniho ruchu

V roce 2013 probihala dvé dlleZitd jednani a bylo zahajeno dle
hlavnich priorit Vyboru nékolik projektd, do kterych se

aktivné Ceska republika zapojila. Ve dnech 8. 4.-10. 4. 2012

a 1. 10.-2. 10. 2013 probihala tato jednani v sidle OECD v PafiZi.
Ceska republika se v tomto roce zapojila zejména do aktivit,
jejichz cilem je zkvalitnéni evaluace a méreni konkurenceschop-
nosti cestovniho ruchu, a to projektu, ktery se vénuje tvorbé indi-
katorl cestovniho ruchu a aktivité vénované vizové politice. Byla
zahajena pfiprava vydani nové publikace ,OECD Tourism trend

a policies”. Tento rok také patfil intenzivnim pfipravam organizac-
niho zabezpeceni Globalniho statistického féra cestovniho ruchu,
které by se v roce 2014 mélo konat v Ceské republice.

issues as well as those related to addressing climate
change or modernisation of aviation regulations.

OECD - Organisation for Economic Co-operation and
Development

The Organisation for Economic Co-operation and Develop-
ment (OECD) is a prestigious economic organisation associat-
ing economically most advanced countries of the world. It is
headquartered in Paris, France. The Czech Republic became its
member already in 1995 and since that time representatives
of the Tourism Department have been participating in regular
meetings of the Tourism Committee.

The Tourism Committee focuses mainly on sharing experience
in drafting national policies, concepts and strategic documents
on tourism; it contributes to making analyses of macroeconom-
ic effects by supporting development of the Tourism Satellite
Account, and significantly contributes to the recognition of
tourism as a strong industry at the international level. It also
initiates or participates in a wide range of projects linked with
tourism or tourism statistics.

Main priorities of the Tourism Committee are defined biannu-
ally in the Programme of Work and the Budget. Currently, the
2013-2014 Programme applies and the main priorities of the
Committee for this period include:

>>> Evaluation of tourism policies for growth;

>>> Monitoring of tourism trends and policies;

>>> Supporting new jobs in tourism;

>>> Measuring tourism impacts at sub-national level;

>>> Reviewing policies and good practices in tourism taxation;
>>> Reviewing tourism policies at national and local levels;
>>> Thematic reviews of tourism issues.

In 2013 there were two important meetings held and several
important projects based on the Committee’s main priorities
were launched in which the Czech Republic took an active part.
The meetings were held on 8-10 April, 2013 and 1-2 October,
2013 at the OECD headquarters in Paris. The Czech Republic
participated mainly in activities aiming to improve the quality of
evaluating and measuring competitiveness in tourism, namely

a project focusing on tourism indicators, and also in visa policy
activity. A new OECD Tourism Trend and Policies report is under
preparation. This year was also a year of intensive preparation
for the organisation of the Global Forum on Tourism Statistics
which will take place in Prague, Czech Republic in 2014.

The Ministry of Regional Development of the Czech Repub-
lic annually contributes to the Committee’s activities by EUR
10,000 and 2013 was no exception.
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Ministerstvo pro mistni rozvoj CR kazdoro¢né pfispiva na akti-
vity Vyboru finan¢ni ¢astkou ve vysi 10 000 EUR, stejné tak se
stalo i v roce 2013.

Informace o ¢innosti vyboru pro cestovni ruch:
www.oecd.org/cfe/tourism

Evropska komise - Poradni vybor pro cestovni ruch

V rdmci pravidelnych zasedani Poradniho vyboru pro cestovni
ruch Evropské komise byl v roce 2013 projednévan aktualni
stav aktivit a iniciativ v rdmci implementac¢niho planu oznameni
EK k evropskému cestovnimu ruchu a byly ozndmeny i nové
iniciativy v oblasti cestovniho ruchu v rdmci EU. Béhem jednani
byly prezentovany aktivity irského a litevského predsednictvi,
aktudlni statisticka data a prlzkumy Eurostatu, aktudlni stav le-
gislativnich navrh( predloZenych EK v oblasti cestovniho ruchu.

Vice informaci naleznete na http://ec.europa.eu/enterprise/
sectors/tourism/index_en.htm

Hlavni aktivity feSené na urovni EU v oblasti cestovniho
ruchu v roce 2013:

EDEN 2013/2014

>>> prestizni soutéz Excelentni evropska turisticka destina-
ce (European Destination of Excellence) je vyhlasovéna
Evropskou komisi. Pro rok 2013/2014 byla tematicky
zaméfena na cestovani bez bariér v turistickych destina-
cich, vitézem VI. ro¢niku se stala destinace Lipensko. Pro
Lipensko to byla zvlast vyznamna pocta, protoze jako
¢tvrtd destinace v Ceské republice ziskala titul Evropské
excelentni destinace — EDEN.

>>> Toto mimoradné ocenéni bylo také zhodnocenim dlou-
holeté prace vsech zainteresovanych subjektd v destinaci
Lipenska na rozvoji udrzitelného cestovniho ruchu s dura-
zem na neustdle zlepSovani nabidky sluzeb v celé rekreac-
ni oblasti pro cely rok. Turistické vefejnosti byla nabidnuta
turisticky atraktivni novinka — Stezka v korunach stromd,
kterd byla zpfistupnéna i pro navstévniky se zdravotnim
handicapem.

Vizova problematika — maximalizace potencialu vizové

politiky EU pro rozvoj cestovniho ruchu

>>> Dne 7. listopadu 2012 pfijala EK ozndmeni, které zkouma,
jak implementace spole¢né vizové politiky mize podnitit
rast v EU. V rdmci ozndmeni je zdlraznéna potfeba zo-
hlednéni ekonomickych dopadt vizové politiky na hos-
podafstvi EU a konkrétné na cestovni ruch. EK nechala
zrealizovat studii o ekonomickém vlivu zjednodusovani
udélovani kratkodobych viz na cestovni ruch a celkové
hospodarstvi ¢lenskych statd EU, které tvofi soucast
schengenského prostoru. Zavéry studie byly brany v potaz
i pfi revizi vizového kodexu EU.
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Information about the Tourism Committee: www.oecd.org/
cfe/tourism

European Commission — Tourism Advisory Committee

During its regular meetings in 2013 the Tourism Advisory Com-
mittee discussed the current state of activities and initiatives
within the framework of the implementation plan for tourism
announced by the Commission and also new EU tourism initia-
tives were announced. Activities during the Irish and Lithuanian
presidency, current statistical data and Eurostat surveys, and
current status of legislative proposals related to tourism submit-
ted by the Commission were presented during the meetings.

For more information go to http://ec.europa.eu/enterprise/
sectors/tourism/index_en.htm

Key tourism activities at the EU level in 2013:

EDEN 2013/2014

>>> A prestigious competition — European Destination of
Excellence — is organised by the European Commission.
The theme for 2013/2014 was accessible tourism and the
destination of Lipno became the winner of the 4" year
of the competition. It was especially great honour for the
Lipno region as it is the fourth destination in the Czech
Republic receiving the European Destination of Excellence
(EDEN) award.

>>> This special award also meant appreciation of long-term
efforts of all stakeholders at the destination of Lipno re-
lated to development of sustainable tourism with a focus
on consistent improvement of services offered in the area
during the whole year. Tourists were offered an attractive
new facility — a treetop walkway which is accessible also
by the disabled.

Visa issues — maximising the potential of the EU visa

policy for tourism development

>>> 0On 7 November, 2012 the Commission issued a commu-
nication on the implementation and development of the
common visa policy to spur growth in the EU. The com-
munication highlights the need to consider the economic
impact of visa policy on the EU economy, specifically on
tourism. The Commission had a study made on impact
of short-term visa facilitation on the EU tourism and the
economy of EU Member States comprising the Schen-
gen area. The conclusions of the study were taken into
account when reviewing the EU Visa Code.

Tourism for seniors

>>>  Within its calls and activities the Commission strives to
join efforts and involve public institutions in tourism
and organisations for seniors and tourism businesses at
national and regional levels in the public private initiative

Seniorsky cestovni ruch

>>> EK se snazi v rdmci vyhlasenych vyzev a aktivit spojit Usili
a zapojit verejné instituce v cestovnim ruchu i seniorské
organizace a podnikatelské subjekty v cestovnim ruchu
na narodni a regionalni Urovni do iniciativy verejného
a soukromého sektoru pod ndzvem ,Evropa, nejlepsi des-
tinace pro seniory”. Tato iniciativa podporuje cestovani
seniorl do Evropy z tfetich zemf a v rdmci Evropy v mimo-
sezénnim obdobi.

Udrzitelné preshranicni tematické produkty cestovniho

ruchu

>>> EuroVelo 13 — Stezka podél Zelezné opony, kulturni stezky
ve stfednim a dolnim Dunajském regionu. V fadé turistic-
kych destinaci pokracovala aktivita obci, mést a mikrore-
gionU pfi rozsifovani sité znacenych cyklotras a cykloste-
zek pro cyklistickou vefejnost. Od soutoku s Labem vstfic
Luzickym horam podél feky Ploucnice byla vybudovana
nové cyklotrasa s nabidkou celé fady turisticky atraktiv-
nich cild.

>>>  Cyklistické vefejnosti byly otevieny i dalSi nové cyklotrasy
napt.: Hradec Kralové — Kuks a na Benesovsku cyklotrasa
pro rodiny s détmi — Po stopéch Blanickych rytitd. Podél
dalkovych evropskych cyklotras na tzemi Ceské republi-
ky v evropském systému EuroVelo se zkvalitnila nabidka
sluzeb v ubytovacich a stravovacich zafizeni certifikova-
nych prostfednictvim Nadace Partnerstvi — Cyklisté vitani
(www.cyklistevitani.cz).

Komunikaé¢ni kampan na propagaci Evropy na mezina-

rodnich trzich

>>> EK's cilem propagovat Evropu jako turistickou destinaci
na tretich trzich spustila mezinarodni komunika¢ni kam-
pan, jejimz hlavnim cilem je motivovat turisty, aby cesto-
vali do Evropy. Aktivity navrZzené v ramci této kampané
mély zvysit viditelnost Evropy jako turistické destinace
a upozornit na jeji rdznorodou a bohatou nabidku. Kam-
pan byla realizovana do prosince 2013 a byla zamétena
na $est zahrani¢nich trhé — Brazilii, Rusko, Indii, Cinu,
Argentinu a Chile.

Virtudlni observatof cestovniho ruchu

>>> Evropskd komise pfipravuje webovou stranku, ktera by
méla obsahovat tfi hlavni ¢asti: profily jednotlivych zemi,
soubor statistickych indikatord, analyzy a zpravy moni-
torujici aktudlni vyvoj v cestovnim ruchu (Eurobarometr),
stejné tak i odkazy na webové stranky jinych organizaci
poskytujicich dulezité udaje.

V4 - Visegradska ctyrka

Vzéjemné aktivity uskupeni V4 v oblasti cestovniho ruchu vedou
k zintenzivnéni propagace viech ¢tyf zemi (Ceska republika,
Slovensko, Madarsko a Polsko) v oblasti cestovniho ruchu a zvy-

called Europe, the Best Destination for Seniors. This initi-
ative promotes off-season travelling of seniors from third
countries to Europe and within Europe.

Sustainable cross-border thematic tourism products

>>> EuroVelo 13 - Iron Curtain Trail, cultural trails in the Mid-
dle and Lower Danube region. Activities of municipalities,
towns and microregions in expanding the network of
marked public bike trails and routes continued in several
tourism destinations. A new trail along the Ploucnice
river was built from the confluent with Elbe towards the
LuZické mountains, offering a range of attractive destina-
tions for tourists.

>>> Further new public bike trails were opened, for exam-
ple Hradec Krélové - Kuks and a trail for families with
children in the Benesov region — In the Footsteps of
the Blanik Knights. The quality of services provided by
accommodation facilities and restaurants certified by the
Partnership Foundation — Cyclists Welcome
(www.cyklistevitani.cz) improved along long-haul
European bike trails in the Czech Republic within the
EuroVelo system.

Communication campaign to promote Europe in interna-

tional markets

>>> Aiming at promoting Europe as a tourism destination in
third country markets, the Commission launched a com-
munication campaign aiming at encouraging tourists to
travel to Europe. Activities proposed within this campaign
were to raise awareness of Europe as a tourism destina-
tion pointing out its diverse and rich offer. The campaign
ran till December 2013 and focused on six international
markets — Brazil, Russia, India, China, Argentina and Chile.

Virtual Tourism Observatory

>>> The European Commission is preparing a website consist-
ing of three main parts: profiles of individual countries,
a set of statistical indicators, analyses and reports mon-
itoring the current development in tourism (Eurobarom-
eter), as well as links to websites of other organisations
providing important data.

V4 - Visegrad Four

Activities of the V4 countries in tourism lead to more inten-
sive promotion of all four countries (Czech Republic, Slovakia,
Hungary and Poland) in tourism and increased inbound tourism
to the countries. The Czech Republic therefore considers the
Visegrad group to be of key importance in developing regional
co-operation in Central Europe and in promoting common
interests also at the EU level.

In 2013 V4 entered the 10* jubilee year of mutual co-op-
eration.
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eni incomingu do jednotlivych zemi. Ceska republika proto
povazuje Visegradskou skupinu za klicové uskupenf rozvijejici
regionalni spolupraci ve stfedni Evropé a umoziuji prosazovat

spolecné zajmy i na Urovni EU.

V4 v roce 2013 nastoupila do jubilejniho 10. roku vzajem-
né spoluprace.

Vice informaci naleznete na http://www.european-quartet.com/

Jedndni v roce 2013 se tykala zejména stanoveni propagacnich
aktivit, Upravy loga European Quartetu a optimalizace webové
prezentace. Bylo navrzeno realizovat kampané prostfednictvim
socidlnich siti na cilovych trzich V4. Spole¢né aktivity byly cileny
prevazné na Japonsko, Cinu, USA, Ruskou federaci, Indii a Bra-
zilii. Na marketingovém setkani byly navrzeny nové cilové trhy
— Austrélie a region GCC (Gulf Cooperation Council — Saudska
Ardbie, Spojené Arabské Emiraty, Katar, Kuvajt, Bahrain, Oman)
a v roce 2013 byly pro potieby V4 vypracovany analyzy téchto
trhd. Doslo k ndrdstu finan¢nich prostredkl na spole¢né akce.
V ramci V4 byl pfedlozen névrh spolupréce se staty V4 a CLR a
spolecnad propagace v ramci Karpatské umluvy.

Ucast na mezinarodnich aktivitach (uzavirani smluv, pra-
covni skupiny, veletrhy, konference a seminaie)

Mezinarodni smlouvy v cestovnim ruchu

>>> Na zdkladé Smérnice vlady, schvalené usnesenim vlady
¢. 131 ze dne 11. Unora 2004 odbor cestovniho ruchu
zajistuje jak organizaci a pfipravu vsech nalezitosti pred
podepsanim mezindrodnich dohod, tak nasledné faktické
naplnhovani téchto dokumentd v oblasti cestovniho ruchu.
Smlouvy se uzaviraji za spoluprace MZV a jsou evidovany
ve sbirkdch mezindrodnich smluv.

>>> OCR eviduje pfes 40 mezinarodnich smluv tykajici se
oblasti cestovniho ruchu — za posledni obdobi se z toho
podafilo uzavfit dohody s: Chile, Brazilii, Kazachstanem,
Azerbajdzanem; s Marokem, pfipravovala se a nepode-
psala s Uzbekistdnem, dale jsou rozpracovany dohody
s Malajsii, Albanii, Vietnamem; viz — mapka svéta se staty,
s kterymi jsou uzavieny Smlouvy o spolupraci v cestovnim
ruchu

>>> Na zakladé téchto jiz uzavienych mezinarodnich smluv byly
vytvoreny u vyznamnych partner( (rostouci zajem o inco-
ming do CR) pracovni skupiny, jejichz pravidelna zasedani
v obou zemich porddd OCR (Chorvatsko, Rusko, Ukrajina,
Kazachstan, Tunisko, Maroko, apod). Vétsina zasedani je
poradana za pomoci zastupitelskych ufadt MZV.

Mezivladni komise

>>> Ucel mezivladnich komisi je zlepseni diplomatickych
podminek na Urovni statu, ale i podnikatelskych podmi-
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For more information go to http://www.european-quartet.
com/

In 2013, the meetings concerned mainly determination of
promotion activities, modification of the European Quartet logo
and optimisation of the website. It was proposed to implement
campaigns using social media at V4 target markets. Joint ac-
tivities focused mainly on Japan, China, USA, Russia, India and
Brazil. During the marketing meeting new target markets were
suggested — Australia and the Gulf Co-operation Council region
(GCC - Saudi Arabia, United Arab Emirates, Qatar, Kuwait, Bah-
rain, and Oman), and market analyses of these countries were
made in 2013 for the purposes of V4. Funding of joint activities
was extended. Also, a proposal for co-operation between the
V4 countries and China and joint promotion within the Car-
pathian Convention was made.

Participation in international activities (agreements,
working groups, fairs, conferences and seminars)

International Agreements in Tourism

>>> Based on the Government Directive adopted by Gov-
ernment Resolution No. 131 of 11 February, 2004, the
Tourism Department is responsible for organisation and
preparation of all requisites prior to signing international
agreements, as well as for factual performance of such
documents related to tourism. Agreements are concluded
in co-operation with the Ministry of Foreign Affairs and
are registered in the Collections of International Agree-
ments.

>>> The Tourism Department has over 40 international agree-
ments related to tourism in its records. Recently, agree-
ments have been signed with Chile, Brazil, Kazakhstan,
Azerbaijan, Morocco; an agreement with Uzbekistan
was under preparation but it has not been signed, there
are also agreements under preparation with Malaysia,
Albania, Vietnam — see the map of the world showing
countries with agreements on co-operation in tourism
signed.

>>> Based on these already concluded international agree-
ments, working groups were established for key partners
(with growing interest in inbound tourism to the Czech
Republic) whose regular meetings in both countries are
hosted by the Tourism Department (Croatia, Russia,
Ukraine, Kazakhstan, Tunisia, Morocco, etc.). Most of the
meetings are organised with the assistance of the Minis-
try of Foreign Affairs diplomatic missions.

Intergovernmental Commissions

>>> The purpose of intergovernmental commissions is to
improve diplomatic conditions at the Government level as
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nek v rdmci podpory exportu do zahranici, nebot CR je
povazovan za vyznamny hospodarsky ukazatel.

>>> Komise jsou zfizeny na zakladé Dohody o hospodarské,
pramyslové a védeckotechnické spolupraci mezi minister-
stvy a danymi zemémi a jsou vedeny na urovni ministrd,
¢i ndméstkd ministra.

>>> QOdbor cestovniho ruchu se za MMR CR pravidelng Ucastni
a pracuje v mezivladnich komisich pfi MPO CR, MD CR
aMzV CR. Jedna se zejména o spolupraci se staty ze Spole-
Censtvi nezavislych statti (SNS), z Asie (CLR, Vietnam, Indie,
Indonésie, Mongolsko...), z Ameriky (Brazilie, Argentina,
Mexiko...), z Evropy (Cerné Hora, Srbsko, Chorvatsko...).

Memorandum ADS

Vlada CR prijala dne 22. prosince 2004 usneseni ¢. 1311

k realizaci Memoranda o porozumeéni mezi Narodn{ spravou
pro cestovni ruch Cinské lidové republiky (CNTA) a Evropskym
spolecenstvim o vizech a souvisejicich otdzkach tykajicich se
turistickych skupin z Cinské lidové republiky. Implementace Me-
moranda umoziiuje organizovani skupinovych zajezdd cinskych
obyvatel do Evropy uvedenym cestovnim kancelafim v rezimu
ADS smlouvy (Approved Destination Status). ADS smlouva je
pro nové clenské staty EU zdvazna ode dne jejich pfistoupent

k EU (pro Ceskou republiku od 1. 5. 2004).

Ministerstvo pro mistni rozvoj uzavird smlouvy o zajisténi
plnéni zavazkd vyplyvajicich z Memoranda ADS se soukromy-
mi subjekty, cestovnimi kanceldfemi a cestovnimi agenturami.
Smlouva je pro subjekty zdvazna s dodrZzenim stanovenych
podminek (dozor nad turistickou skupinou a dodrzeni podmi-
nek v rdmci Schengenského rezimu Evropské unie). Minister-
stvo pro mistni rozvoj uverejniuje aktualizovany seznam téchto
subjektt — do roku 2013 celkem 135 cestovnich kancelaff

a agentur.

Problematika turistickych viz

Ministerstvo pro mistni rozvoj neni kompetentni ve vydavani
kratkodobych/turistickych viz a akreditaci, podporuje vsak
viechny zmény, které vedou ke zjednoduseni vydavani kratko-
dobych viz, jehoz vysledkem je pak predevsim spokojeny turista.

Na zékladé Usneseni viady CR z roku 2010 byla vytvorena
mezirezortni pracovni skupina (MZV, MV, MMR) ke zlep-
Senf situace v oblasti turistickych viz. Uéelem zalozeni a
nasledné ¢innosti pracovni skupiny je poukazovat

a optimalné fesit problematické pfipady souvisejici

s vydavanim turistickych viz a s vydavanim akreditaci.

MMR v soucasné dobé vnimd v oblasti turistickych viz celkové
zlep3eni situace, vétsina problém se dafi Fesit pravé i diky
mezirezortni pracovni skupiné.
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well as business conditions within the support of export
as tourism is considered to be an important economic
indicator.

>>> Commissions are established based on agreements on
economic, industrial, scientific and technical co-operation
between ministries and respective countries and operate
at the level of Ministers or Deputy Ministers.

>>> The Tourism Department regularly attends and works on
behalf of the MRD at intergovernmental commissions
at the Ministry of Industry and Trade, the Ministry of
Transport and the Ministry of Foreign Affairs of the Czech
Republic. They concern mainly co-operation with the
Commonwealth of Independent States (CIS), Asia (China,
Vietnam, India, Indonesia, Mongolia, etc.), America (Bra-
zil, Argentina, Mexico, etc.), and Europe (Montenegro,
Serbia, Croatia, etc.).

ADS Memorandum

On 22 December, 2004, the Czech Government adopted Res-
olution No. 1311 on implementation of the Memorandum of
Understanding between the National Tourism Administration of
the People’s Republic of China (CNTA) and the European Com-
munity, on visa and related issues concerning tourist groups
from the People’s Republic of China. Implementation of the
Memorandum allows listed tour operators to organise travels of
Chinese tour groups to Europe within the Approved Destination
Status (ADS) mode. The ADS treaty is binding on new EU Mem-
ber States starting from their EU accession (since 1 May, 2004
for the Czech Republic).

The Ministry of Regional Development concludes agreements
on fulfilment of obligations arising from the ADS memorandum
with private entities, travel bureaus and agencies. The agree-
ment is binding on the entities and they have to comply with
the set terms and conditions (supervision of the tourist group
and compliance with the conditions of the Schengen Treaty
within the EU). The Ministry of Regional Development publishes
an updated list of such entities — a total of 135 travel agencies
and bureaus in 2013.

Tourist Visas

The Ministry of Regional Development is not qualified to issue
short-term/tourist visas and accreditations; however, it supports
all changes leading to simplification of short-term visa issuance
which generates satisfied traveller.

Based on a Government resolution of 2010 an interdepart-
mental working group (Ministry of Foreign Affairs,
Ministry of the Interior, and Ministry of Regional Devel-
opment) was established in order to improve the situation

in tourist visas. The objective of the group and its activities is

Mezinarodni organizace pro standardizaci (1SO)

Odbor cestovniho ruchu se prostfednictvim Uradu pro tech-
nickou normalizaci, metrologii a statni zkusebnictvi (UNMZ)

a Centrem technické normalizace v roce 2013 podilel na akti-
vitadch pracovni skupiny ISO/TC 228 Sluzby cestovniho ruchu
v rdmci Mezindrodni organizace pro standardizaci (ISO). Cilem
¢innosti této pracovni skupiny je podpora technické normali-
zace v odvétvi cestovniho ruchu na mezinarodni Urovni, jejimz
vysledkem je tvorba vybranych technickych norem. Cinnost
odboru cestovniho ruchu spociva v tzké spolupraci s UNMZ,
Centrem technické normalizace, pracovni skupinou ISO/TC 228
a Sirokou odbornou vefejnosti v cestovnim ruchu.

to point out and resolve problem issues related to issuance of
tourist visas and issuance of accreditations.

The Ministry of Regional Development currently sees overall im-
provement in the tourist visa situation, most issues are resolved
also thanks to the interdepartmental working group.

International Organisation for Standardisation (1SO)

Through the Czech Office for Standards, Metrology and Testing
(UNMZ) and the Technical Standardisation Centre the Tourism
Department participated in activities of ISO/TC 228 Tourism
and related services within the framework of the International
Organisation for Standardisation (ISO). The objective of this
technical committee is to support technical standardisation

of tourism at the international level resulting in creation of
selected technical standards. Activities of the Tourism Depart-
ment consist of close co-operation with UNMZ, the Technical
Standardisation Centre, ISO/TC 228 and wide expert public in
the field of tourism.
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Obr. 2.1 Piehled mezinarodnich smluv v oblasti cestovniho ruchu (smlouvy uzaviené do roku 2014)
Overview of international treaties in the field of tourism (treaties concluded until 2014)

Mexiko Srbsko Turecko Maroko
Salvador Cerna Hora Syrie Malta

Peru Rumunsko Jordansko Francie
Chile Bulharsko Jemen Chorvatsko
Argentina Ukrajina Kena Slovinsko
Brazilie Rusko Libanon Rakousko
Venezuela Mongolsko Egypt Madarsko
Kuba Kazachstan Kypr Polsko
Lotys$sko Cina Recko Finsko

Bosna a Hercegovina Azerbajdzan Tunisko
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3. 1 PROGRAMY FINANCOVANE
ZE STATNIHO ROZPOCTU

3. 1. 1 Narodni program podpory cestovniho ruchu

Cile a zaméreni Programu

Odvétvi cestovniho ruchu déle jen ,CR" je odvétvim prarezo-
vym, jeho dopady zahrnuji regionalni rozvoj, trh prace, malé

a stfedni podnikani, obchod, kulturu, dopravu, Zivotni prostredi,
zdravotnictvi, diverzifikaci ¢innosti ve venkovském prostoru

a dal3i. Bylo a je snahou Ministerstva pro mistni rozvoj CR vy-
tvofit odpovidajici podminky pro jeho udrZitelny rozvoj.

Cestovni ruch v CR se podili:
>>> 2,7 % na celkovém HDP (102 631 mil. K¢) — Udaj za rok
2012;

>>> 4,51 % na celkové zaméstnanosti v CR, tj. zaméstnava
231 tis. osob;

>>> 3,5 % na celkovém vybéru dani generovanych v CR
14 155 mil. K¢;

>>> nejvyssi podil prostfedkd do CR pfindsi pFijezdovy ces-
tovni ruch, kdy devizové pfijmy z CR za rok 2013 dosahly
137 946 mil. K¢;

>>> 6,5 % na celkovych pfijmech statniho rozpoctu;
>>> na pifnosech do vefejnych rozpoctl (dané, pojisténi, atd.).

Z uvedenych Udaju je zfejmé, Ze domdci CR hraje vyznamnou
roli v pfijmech statniho rozpo¢tu. Cim vice Cechli bude travit
vice volného ¢asu doma, v Ceské republice, tim se snizuje vyse
Luslého zisku" vefejnych rozpoc¢td. Cim lepsi podminky pro
cestovni ruch v Ceské republice budou vytvoreny, ¢im vice
Ucastniklm cestovniho ruchu nabidneme vyssi kvalitu sluzeb

a vice moznosti k vyuziti rznych aktivit v cestovnim ruchu, tim
vice se navysi benefity plynouci z cestovniho ruchu. Nezane-
dbatelna je téZ skutecnost, kdy poskytovani sluzeb cestovni-

ho ruchu vyvolava multiplika¢ni efekty na dalsi produkty

a sluzby pfimo i nepfimo souvisejici s cestovnim ruchem. Jedna
se o sektor, ktery je napojen na mnoho dalsich hospodafskych
¢innosti (doprava, ubytovani, stravovani, vyroba propagacnich
predmétl, ochrana kulturné historického a prirodniho dédictvi
atd.), a ktery hraje dulezZitou roli v mistnim rozvoji obci, mést

a kraja CR.

Jednim z nastroji implementace Koncepce statni politiky
cestovniho ruchu Ceské republiky na obdobi 2007-2013
byl Narodni program podpory cestovniho ruchu (déle jen
.Program”), ur¢eny podnikatelim na investi¢ni akce men-
Siho rozsahu (250 tis.—5 mil. K¢). Vefejna podpora ve vysi
maximalné 50% uznatelnych vydaji akce je poskytovana
v rezimu de minimis.
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3. 1 PROGRAMMES FUNDED
UNDER THE STATE BUDGET

3. 1. 1 National Tourism Support Programme

Objectives and Focus of the Programme

Tourism is a cross-cutting industry impacting regional devel-
opment, labour market, small- and medium-sized enterprises,
trade, culture, transport, environment, health care, diversifi-
cation of activities in rural areas and others. The Ministry of
Regional Development has strived to create appropriate condi-
tions for its sustainable development.

Tourism in the Czech Republic contributes to:
>>>  2.7% of the overall GDP (CZK 102,631 million) — 2012
data;

>>>  4.51% of the overall employment in the Czech Republic,
i.e. it employs 231,000 persons;

>>> 3.5% of the overall collection of taxes generated in tour-
ism — CZK 14,155 million; inbound tourism contributes to
the largest share of funds, 2013 FX income from tourism
amounted to CZK 137,946 million;

>>> 6.5% of the total State Budget revenues; public budgets
(taxes, insurance, etc.).

The data indicate that domestic tourism plays an important
role in the State Budget revenues. The more Czechs spend their
leisure time in the Czech Republic, the lower “lost profit” of
public budgets. The better the conditions for tourism in the
Czech Republic, the more travellers are offered higher quality
of services and more opportunities to use various activities in
tourism, the higher increase of benefits arising from tourism.
Provision of tourism services leads to multiplication effects
related to other products and services directly or indirectly
linked to tourism which is also worth mentioning. It is an
industry linked to many other economic activities (transport,
accommodation, restaurants, production of promotional items,
protection of cultural historic and natural heritage, etc.) and it
plays an important role in development of municipalities, towns
and regions of the Czech Republic.

One of the implementation tools for the National Tour-
ism Policy Concept of the Czech Republic for the period
2007-2013 was the National Tourism Support Programme
(hereinafter the “Programme”) for entrepreneurs for small-
er-sized investment projects (CZK 250,000-5 million).
State aid of up to 50% of eligible costs is provided under
the de minimis rules.

In 2013 the Programme was implemented through the
Accessible Travel for All sub-programme.
The Accessible Travel for All sub-programme focuses of

V roce 2013 byl Program realizovan prostiednictvim pod-
programu Cestovani dostupné vsem.

Podprogram Cestovani dostupné vsem se zaméfuje na re-
konstrukce/vybudovani odpocivadel, center sluzeb pro
turisty a hygienického zazemi pro pési, cyklisty a handica-
pované turisty podél pésich tras, nau¢nych stezek, cyklotras

a zdrojovych tras pro zvy3eni navstévnosti; zpFistupnéni
atraktivit cestovniho ruchu (atraktivity nadregionalniho

a regionalniho vyznamu) — méstska kola, schodolezy, ekolo-
gicky Setrna doprava v misté atraktivity a do/od atraktivity;
zavedeni/vytvoreni navigacnich a informacnich systému
pro senzoricky handicapované ucastniky, s obecnym cilem
zkvalitnit a usnadnit pohyb po atraktivitdch cestovniho ruchu
vsem Ucastnikdim, i tém se zdravotnim omezenim a zkvalitnit
tak jejich zazitek z navstévy dané atraktivity. Kazdy uskute¢né-
ny projekt musi v sobé zahrnovat také marketing (propagaci)
vytvofeného produktu.

reconstruction/building of rest areas, tourist service
centres and sanitary facilities for pedestrians, cyclists and
disabled tourists along hiking paths, nature trails, bike trails and
backbone routes intended to increase the number of visitors;
accessibility of tourist attractions (attractions of supra-re-
gional and regional importance) — city bicycles, wheelchair step
climbers, environmentally friendly transport to/from and within
the attraction; introduction/improvement of navigation
and information systems for tourists with sensory disa-
bility in order to improve and facilitate movement within tour-
ist attractions for all visitors, including those with disabilities,
and thus improve the quality of the experience from visiting
the attraction. Each supported and implemented project must
include also marketing (promotion) of the created product.
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Tab. 3.1.1 Pfijaté zadosti a pridélené dotace
Received applications for grants
Rok ZADOSTI pfijato DOTOVANE akce DOTACE (mil. K¢)
2010 83 36 64,32
2011 58 42 68,70
2012 64 36 49,33
2013 59 30 48,83
Celkem 264 144 231,18
Statistika pridélenych dotaci dle kraji / Statistical Data on Allocated Grants by Regions
Tab.3.1.2  Pfidélené statni dotace v ramci Narodniho programu podpory cestovniho ruchu (v mil. K¢)
Allocated grants in National Tourism Support Program (in mil. CZK)
> >
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rok 2010 | 25,98 8,36 7,89 2,69 6,37 - 5,35 2,40 - - - - 1,17 4,11 64,32
rok 2011 - 2,53 | 17,59 6,94 3,39 1,55 1,37 8,00 3,75 1,15 3,25 4,89 8,61 5,68 68,70
rok 2012 2,39 8,44 7,32 6,70 - 0,20 2,91 5,20 2,87 5,67 2,75 2,47 1,53 0,88 49,33
rok 2013 2,97 5,78 5,06 4,44 2,50 2,49 3,88 5,03 - 1,25 4,57 2,47 3,61 4,78 48,83
celkem 31,34 | 25,11 | 37,86 | 20,77 | 12,26 4,24 | 13,51 | 20,63 6,62 8,07 | 10,57 9,83 | 14,92 | 35,45 231,18
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Graf 3.1.1

Prijaté a podporené zadosti v letech 2010-2013 dle kraja
Received and granted applications in 2010-2013 in regions
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Priklady uspésné realizovanych projektt roku 2012/2013
V projektu Kutna Hora dostupna vsem se podafilo vytvofit
navigac¢ni a informacni systém pro navstévniky historického
mésta Kutné Hory. Informacni kiosky v¢etné moznosti stazeni
aplikace pro chytré telefony obsahuji mapu s vyznacenim celého
navigac¢niho systému ve mésté a hlavnich turistickych atraktivit.
Vse je provedeno s ohledem na specifické potfeby déti, osob

s handicapem, slabozrakych a nevidomych, nedoslychavych

a hluchych. Aplikace pro chytré telefony obsahuje informacni
databazi o dllezitych pamatkach, mistech a akcich konanych
ve mésté zaroven ve formé audio pro osoby s poruchou
zraku. Orienta¢ni informacni systém je doplnén o tisténé mapy,
prlivodce, 6 informacnich tabuli na hlavnich parkovacich plo-
chach s mapou a vyznacenim orienta¢niho systému a moznosti
stahnuti aplikace.

V zastavéné ¢asti mésta Odry je nové otevieno vefejné WC z pro-
jektu Verejné WC Odry na Kostelni ulici, které je umisténo

v blizkosti muzef, zameckého parku a nameésti. WC pro muze

a zeny v€etné samostatné sprchy, vie bezbariérové, pfistupné po-
moci mincovniho automatu, pripadné prostfednictvim euroklice.

Informacni a navigacni systém pro senzoricky handicapo-
vané je umistén v, krélovstvi Zeleznic” v Praze. Diky vytvorené-
mu systému si v expozici nejvétsi modelové Zeleznice CR pfijdou
na své i zrakové a sluchové postizeni a navic se zvysil komfort
ndvstévy expozic seniordm a mensim détem. Systém jim , pfe-
Cte”, co se na kolejisti déje. Texty a obraz na kioscich je mozné
zvétsovat, jsou k dispozici téZ jako:

>>> audionahravky;
>>> video v ¢eském znakovém jazyce;
>>>  vytiStény Braillovym pismem.

Systém je technicky realizovan siti 27 vsesmérovych kamer
umisténych nad kolejisti propojenych k 9 informac¢nim kioskim
s dotykovymi panely. Na realizaci se podileli sami handicapovani
formou poradenstvi.

V roce 2013 byl dokoncen projekt Vybudovani odpocivadla
u turistické trasy v srdci Ceské Kanady. Turistdm zp¥ijemni
cestovani atraktivni odpocivadlo s vyhlidkovou plosinou ve 33,3
metrech, posezenim a informacnf tabulf se zajimavostmi z ob-
lasti Ceské Kanady. Odpocivadlo poskytne navstévnikam ne-
viedni zazitek s vyhlidkou do okoli na pfekrasnou pfirodu plnou

lest, rybnikd a Cetnych vodnich tokl pobliz obce Valtinov.

Ndrodni program podpory cestovniho ruchu byl v roce 2013
prodlouzen na roky 2014 a 2015. Ministerstvo pro mistni rozvoj
jedna o rozsiteni podporovanych aktivit Programu o dalsi pod-
programy v obdobi 2015-2020 s moznym navysenim finan¢nich
prostifedkd v Programu.

Aktudlné: V roce 2014 bylo pfijato 73 zadosti o dotaci, roz-
hodnutim ministryné pro mistni rozvoj byla dotace navrzena
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Examples of Successfully Implemented Projects in
2012/2013

The Kutna Hora Accessible to All project created a naviga-
tion and information system for visitors of the historical centre
of Kutna Hora. Information kiosks, enabling also to download
an application for smartphones, contain a map of the whole
navigation system in the town, including main tourist attrac-
tions. All is designed with respect to specific needs of children,
disabled persons, persons with impaired sight and the blind,
persons with impaired hearing and the deaf. The smartphone
application contains an information database on important
sights, locations and events held in the town also as an audio
file for persons with impaired sight. The orientation information
system is complemented by printed maps, guides, six informa-
tion boards at main parking areas with a map and the naviga-
tion system and the option of downloading the application.

A public toilet was newly opened in the built-up area of the
town of Odry within the Odry Public Toilets at Kostelni
street project. It is located in the vicinity of museums, the
chateau park and the square. The toilets for men and women,
including a separate shower, are all barrier-free, accessible
through an automated coin entrance system or the eurokey.

Information and Navigation System for Persons with Sen-
sory Disabilities is located at the Railway Kingdom. Thanks

to the system, the exhibition of the largest model railway of

the Czech Republic can be enjoyed also by persons with sight
and hearing impairment and also the comfort for senior citizens
and small children has been improved. The system can “read”
what is going on on the rails. Texts and images at kiosks can be
zoomed in, and there are also:

>>> audio files;

>>> videos in the Czech sign language;
>>> printed materials in Braille;
available to the visitors.

The technical system comprises a network of 27 omnidirection-
al cameras located above the rails linked to nine information
kiosks with touch screens. The disabled participated in the im-
plementation of the project by providing consultancy services.

The project of Building the Rest Area by the Tourist Route
at the Heart of Czech Canada was completed in 2013.
Tourists will thus get an attractive rest area with an observation
deck at 33.3 meters, seating and an information board with
interesting facts about Czech Canada. The rest area offers its
visitors a unique experience with the view of the surrounding
area with beautiful nature full of forests, ponds and numerous
water flows in the vicinity of Valtinov.

The National Tourism Support Programme was extended in
2013 to two more years — 2014 and 2015. The Ministry of

33 akcim s celkovou alokaci 51,8 mil. K¢ prostfedkd statniho
rozpoctu a byly urceny 4 akce nahradni.

3.2 PROGRAMY
SPOLUFINANCOVANE
Z PROSTREDKU EU

3.2.1 Integrovany operacni program (IOP)

Integrovany operacni program je zaméten na podporu vefejné
spravy, zkvalitnéni vefejnych sluzeb, Uzemni rozvoj a cestovni
ruch. Cilem IOP je prostiednictvim zefektivnéni fungovani verej-
né spravy a vefejnych sluzeb podpofit socioekonomicky réist CR
a zvysit kvalitu Zivota obcand.

Cestovni ruch predstavuje vyznamny faktor regionélniho roz-
voje a hospodafského rastu CR. Potencidl rozvoje cestovniho
ruchu v CR neni plné vyuzit. Na podporu systémového rozvoje
cestovniho ruchu na ndrodnfi Urovni je zamérena prioritni osa
4.1 a, b Narodni podpora cestovniho ruchu IOP. Aktivity této
prioritni osy (dale jen ,,PO") pfispivaji k vytvoreni zdkladniho
prostiedi a nezbytnych podminek pro rozvoj cestovniho ruchu
na narodni Urovni, véetné zlepseni podminek podnikani v ces-
tovnim ruchu, zvyseni konkurenceschopnosti a zaméstnanosti
v cestovnim ruchu.

V rdmci IOP jsou podporovany tzv. ,mékké” neinvesti¢ni pro-
jekty, zaméteni jednotlivych projektt vychazi z priorit Koncepce
statni politiky rozvoje cestovniho ruchu na obdobi 2007-2013,
zakladniho strategického dokumentu v oblasti cestovniho ruchu
publikovaného ministerstvem pro mistni rozvoj. IOP predstavu-
je jeden z nastroj implementace Koncepce. Celkova alokace
prioritni osy 4.1 a, b ¢ini 76,73 mil. Euro (cca 2,0 mld. K¢), 85 %
alokace IOP pochazi ze zdrojd EU a 15 % alokace IOP tvofi spo-
lufinancovani ze statniho rozpoc¢tu Ceské republiky.

IOP je zaméfen na podporu nasledujicich aktivit:
>>> Zavedeni narodniho informacniho systému

>>> Zavadéni a informacni podpora ndrodnich a mezinarod-
nich standardt ve sluzbach CR

>>> Podpora marketingu na narodni Urovni a tvorby zdrojo-
vych databazi

>>> Prezentace a propagace kulturniho a pfirodniho dédictvi

>>> Podpora prezentace CR jako destinace cestovniho ruchu

Regional Development is negotiating the extension of the Pro-
gramme supported activities by additional sub-programmes in
2015-2020 with potential increase of available funding within
the Programme.

Update: In 2014 a total of 73 applications for grant were
received, the Minister for Regional Development decided to
provide the grant to 33 projects with the total allocation of
CZK 51.8 million from the State Budget and four projects were
selected as substitute projects.

3.2 PROGRAMMES CO-FUND-
ED BY THE EU

3.2.1 Integrated Operational Programme (IOP)

The Integrated Operational Programme focuses on public ad-
ministration support, improvement of public services, territorial
development and tourism. The IOP objective is to support social
and economic growth of the Czech Republic while improving
the quality of life of its population by increasing the efficiency
of public administration and public services.

Tourism is a significant factor in regional development and eco-
nomic growth of the Czech Republic. The potential of tourism
development in the Czech Republic has not been exploited in
full. Priority axis 4.1 a, b (National Tourism Support) of the IOP
focuses on the support of systemic development of tourism

at the national level. Activities of this priority axis help create
general environment and necessary preconditions for tourism
development at the national level, including better conditions
for business undertaking in tourism, increased competitiveness
and employment in the tourism sector.

The IOP supports also soft non-investment projects. The focus
of particular projects ensues from priorities set by the National
Tourism Policy Concept of the Czech Republic for the period
2007-2013, a basic strategic document of the tourism sector
published by the Ministry of Regional Development. The IOP
represents one of the instruments of the Concept implemen-
tation. Total allocation of priority axis 4.1 a, b amounts to EUR
76.73 million (approx. CZK 2 billion); 85% of the IOP allocation
comes from EU funds and 15% is co-financing from the Czech
State Budget.

10P focuses on supporting following activities:
>>> Introduction of the national information system;

>>> Introduction and information support of national and
international standards in tourism services;

>>> Support of marketing at the national level and develop-
ment of source databases;
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Opravnénymi zadateli pro aktivity IOP jsou:

Aktivita IOP / IOP Activity

Zadatel / Applicant

Agentura CzechTourism / CzechTourism

Odbor cestovniho ruchu MMR CR/ Tourism Department of the Czech Ministry of Regi-
onal Development

Odbor cestovniho ruchu MMR CR, agentura CzechTourism a organiza¢ni slozky statu
a jimi zfizované prispévkové organizace / Tourism Department of the Czech Ministry
of Regional Development, CzechTourism and organisational units of the State and
organisations established by them receiving contributions from the State Budget

Nestatni neziskové organizace v cestovnim ruchu (o.s., 0.p.s., cirkevni organizace),
zajmova sdruzeni pravnickych osob / Non-governmental non-profit organisations in
tourism (unincorporated associations, benevolent societies, church organisations),
professional associations of legal entities

Agentura CzechTourism a organizacni slozky statu a jimi zfizované prispévkové
organizace / CzechTourism and organisational units of the State and organisations
established by them receiving contributions from the State Budget

3.2.1.1 Postup realizace IOP v roce 2013

>>> Presentation and promotion of cultural and natural herit-

Od pocatku programového obdobi do konce roku 2013 bylo age;

na podporu cestovniho ruchu v I0OP vyhlaSeno 6 vyzev. Nize
uvedena tabulka znazornuje prehled postupu realizace jednotli-
vych projektt dle vyzev a let do 31. 12. 2013.

V roce 2013 nebyla vyhldsena nové vyzva pro predkladani
zadosti o dotaci v rdmci PO 4.1 I0P. V tomto roce probihala
realizace a ukoncovéni projektt z jiz ukoncenych vyzev (4. kon-
tinuadlni, 9. ¢asové uzavrena, 11. casové uzaviend a 13. casové

>>> Support of presentation of the Czech Republic as a tour-
ist destination.

3.2.1.1 IOP Implementation Progress in 2013

Since the beginning of the programming period till the end of
2013 six calls were announced to support tourism within the
IOP. The table below shows implementation progress of individ-
ual projects by calls and years until 31 December, 2013.

uzaviena vyzva) a zaroveri probihalo predkladani a realizace

projektl do probihajici 12. kontinudlni vyzvy vyhlasené v roce

2011.
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In 2013 there was no new call for submission of applications
for grants within priority axis 4.1. During this year projects of
already closed calls (4" ongoing, 9" time-limited, 11" time-lim-
ited and 13™ time-limited) were implemented and finalized and
also projects were submitted and implemented within the 12t
ongoing call announced in 2011.

Tab.3.2.1  Pfehled predlozenych projektud a stavi projektd dle vyzev od pocatku programového obdobi k 31. 12. 2013
Overview of submitted projects and project status according to the calls from the beginning of the Pro-

gramming period until 31. 12. 2013

Vyzvy / Calls

Cislo vyzvy / No. of call 4. 1. 12. 13. 6. 9. Celkem Total
Podporované aktivity / Supported activities ab,ce ae a'/i' Z b d d
Opravnény zadatel / Applicants 0SS (O 0SS 0SS | NNO, ZSPO | NNO, ZSPO

Stavy projektd
Pfedlozené projekty / Submitted projects 14 3 25 1 12 35 90
Neprosly formalnim hodnocenim 0
Do not pass formal evaluation
Neprosly hodnocenim pfijatelnost 5 : : 8 12
Do not pass assessment of the acceptability
Neprosly bodovym hodnocenim
Do not pass evaluation of quality 1 2 6 3 19 31
Projekty v realizaci / Projects in progress 5 0 12 1 0 0 18
Nedokoncené projekty / Unfinished projects 3 1 2 2 8
Stazen zadatelem /Ukonéen RO / ! ! : ! 4
Withdrawn by the applicant / Finished MA
Ukoncené projekty / Completed projects 1 1
Financovani ukonéeno 5 )
Financing completed
Vydaje certifikovany / Expenditures certified 2 1 4 5 2 14

0SS - organizacni slozky statu / organisational units of the State

NNO - nestatni neziskové organizace / Non-governmental non-profit organisations
ZSPO — zajmové sdruzeni pravnickych osob / professional associations of legal entities

V nasledujici tabulce je uveden prehled financ¢niho stavu IOP od pocatku programového obdobi do konce roku 2013 a zarover je
zde uveden i prehled vyvoje PO 4.1 IOP po jednotlivych letech. / The following table shows the IOP financial progress from the
beginning of the programming period till the end of 2013 as well as development of IOP priority axis 4.1 by years.

Tab. 3.2.2  Financni stav IOP k 31. 12. 2013
Financial Status of IOP until 2013

. Alokace Pms"edl:‘):j:(imngz;:‘::J Proolacené prostredk Certifikované prostredky
Oblast intervence 2007-2013 (dodatkom)’ p pﬁ.emcﬁn{ predlozené EK
Field of Intervention Allocation d db L. d idto b P 'f . Certified funds submitted

2007-2013 Funds covered by Decnspn Funds paid to beneficiaries to EC

/ Agreement (Appendix)
a) EUR b) EUR % b/a c) EUR % c/a d) EUR %d/a
4a 71255784 64 075 444 89,9% 32324 348 45,4% 32 157 335 45,1%
ab 5481215 4928 899 89,9% 2 486 362 45,4% 2473518 45,1%
PO 4 76 736 999 69 004 343 89,9% 34 810710 45,36% 34 630 853 45,1%

Zdroj: Viyrocni zprava IOP za rok 2013 (data z MSC2007 ke dni 31. 12. 2013) / Source: 2013 IOP Annual Report (data from MSC2007 as at 31/12/2013)

Kurz CZK/EUR: 27,48 | CZK/EUR exchange rate: 27.48

Zdroj financovani: podil EU+nérodni verejné zdroje+soukromé vydaje / Source of funding: EU + national public sources + private resources

" U jednoho projektu z oblasti intervence 4.1b byl stav ,,Vydano rozhodnuti o poskytnuti dotace” doplnén zpétné v lednu 2013 ke dni 12.12.2012.
Celkova castka prostredkt krytych Rozhodnutim/Smlouvou (dodatkem) byla z tohoto divodu upravena o ¢astku 425 485,28 EUR odpovidajici
uvedenému projektu. / For one project under 4.1b the status of “Issued decision on grant” was added retrospectively in January 2013 as

at 12 December, 2012. The total amount of funds covered by the Decision/Agreement (Appendix) was therefore adjusted by EUR 425,485.28

corresponding to this project.
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Tab.3.2.3  Financni stav IOP od roku 2007 dle let
Financial Status of IOP from 2007 by years
Alokace Prostfedky k’ryte Rozhod- . . Certifikované prostfedky
Obdobi 2007-2013 nutim/Smlouvou Proplacené prostredky tedlosens EK
. X (dodatkem)? pfijemctim . p .
Period Allocation .. . . Certified funds submitted
Funds covered by Decision | Funds paid to beneficiaries
2007-2013 X to EC
/ Agreement (Appendix)

a) EUR b) EUR % b/a c) EUR % c/a d) EUR %d/a
2007 76 736 998 0 0% 0 0% 0 0%
2008 76 736 998 0 0% 0 0% 0 0%
2009 76 736 998 15953 863 20,79 % 0 0% 0 0%
2010 76 736 998 30 257 484 39,41 % 4210 835 5,49 % 672 136 0,88 %
2011 76 736 998 31197 098 40,65 % 7 796 536 10,16 % 8157 734 10,63 %
2012 76 736 998 53 445 842 69,65 % 11857 279 15,45 % 9079 553 11,83 %
2013 76 736 999 69 004 343 89,90 % 34810710 45,36 % 34 630 853 45,10 %

Zdroj: Vlyro¢ni zprévy IOP / Source: IOP Annual Reports

2U jednoho projektu z oblasti intervence 4.1b byl stav ,Vydano rozhodnuti o poskytnuti dotace” doplnén zpétné v lednu 2013 ke dni

12.12.2012. Celkova ¢astka prostredkt krytych Rozhodnutim/Smlouvou (dodatkem) byla z tohoto diivodu upravena o ¢astku 425 485,28 EUR

odpovidajici uvedenému projektu. / For one project under 4.1b the status of “Issued decision on grant” was added retrospectively in Janua-
ry 2013 as at 12 December, 2012. The total amount of funds covered by the Decision/Agreement (Appendix) was therefore adjusted by EUR

425,485.28 corresponding to this project.

Od pocatku programového obdobi do konce roku 2013 bylo v prioritni ose 4.1 Narodni podpora cestovniho ruchu cel-
kem predlozeno 90 projektd (180 zadosti), 17 projektd (34 zadosti) bylo ukonceno a 18 projektt (36 zadosti) je nadale

ve fazi realizace. / Since the beginning of the programming period till the end of 2013 a total of 90 projects

(180 applications) were submitted, 17 projects (34 applications) were completed and 18 projects (36 applications) are
being implemented within priority axis 4.1 National Tourism Support.

V roce 2013 bylo piedlozeno 14 projekti (28 zadosti), 18 projekti (36 zadosti) bylo ve fazi realizace a 10 projektud
(20 zadosti) bylo ukonceno. / In 2013, 14 projects (28 applications) were submitted, 18 projects (36 applications) were
being implemented and 10 projects (20 applications) were completed.
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3.2.1.2 Piehled realizace projektii OCR v roce 2013
Projekt: Zkvalitnéni informaci pro zpracovani Satelitniho
uétu cestovniho ruchu CR

StéZejni aktivitou projektu je kontinudini vybérové setreni

. Prijezdovy cestovni ruch” o poctu a struktufe zahrani¢nich
navstévnika Ceské republiky a jejich vydajich na cestovni ruch
v souvislosti s navstévou nasi zemé. Vysledky jsou publikovany
se Ctvrtletni periodicitou. V soucasné dobé jsou zahrani¢n{
navstévnici pfi odjezdu z CR dotazovéni na vhodnych mistech

v blizkosti byvalych hrani¢nich prechodl (supermarkety, benzi-
nové stanice, turistické zajimavosti). Hlavnim — ale zdaleka ne
jedinym — uZivatelem zjisténych dat je Cesky statisticky ufad,
ktery vysledky Setfeni vyuziva pro pravidelnou konstrukci Sate-
litniho u¢tu cestovniho ruchu CR. V roce 2013 zacala v rdmci
pracovni skupiny slozené ze zastupcd MMR CR, CSU a agentury
CzechTourism metodickd pfiprava nového zpUsobu Setfeni
prijezdového cestovniho ruchu od 1. pololeti 2015, kterd vedle
klasickych metod vyuZije i metody moderniho sbéru dat — pre-
devsim zbytkova data mobilnich operatort — v rdmci maximalni
efektivnosti a kvality.

V roce 2013 bylo v rdmci projektu vycerpano pres 13,6 mil. K¢,
Cerpdni od pocatku realizace projektu do konce roku 2013
dosédhlo témér 63 mil. K¢.

Projekt: Zkvalitnéni informaci o vybranych sektorech
cestovniho ruchu

Koncem roku 2012 probéhla druha a podrobnéjsi faze plosného
Setfeni ubytovacich zafizeni cestovniho ruchu prostfednictvim
postovniho dotazovani. Paralelné s ni bylo realizovano i Setfeni
cestovnich kancelafi a agentur na celém tzemi CR. V priib&hu
roku 2013 probéhlo zpracovani vysledkd statistickych Setrent

z roku 2012, které vyznamné zpfesnilo a doplnilo udaje publiko-
vané CSU o navstévnosti v hromadnych ubytovacich zafizenich.
Dale byla nové kvantifikovana oblast individuainiho ubytovani

a oblast cestovnich agentur. Hlavnimi vystupy plosnych Setfeni
budou komplexni databaze udajd o hromadném a individudlnim
ubytovani a o cestovnich kanceldfich a agenturach, které budou
slouzit potfebam statniho sektoru (napt. CSU, CNB) i soukromé
sféry — predevsim formou verejné pfistupnych agregaci pro-
stfednictvim webové aplikace, kterd zohledni konkrétni potfeby
uzivatell dle jejich zadan.

V roce 2013 bylo v rdmci zminéného projektu vycerpano vice
nez 11,7 mil. K¢, ¢erpdni od pocatku realizace projektu do kon-
ce roku 2013 dosahlo pres 23,9 mil. K¢.

Projekt: Zkvalitnéni informaci o kongresovém a incentiv-
nim cestovnim ruchu

V prabéhu roku 2013 bylo Uspésné realizovano statistické
Setfeni organizator( akci KIT segmentu cestovniho ruchu a po-
skytovatell prostor pro akce KIT segmentu cestovniho ruchu.
Vysledky zminéného Setfeni (databaze organizatorl a realizéto-
r kongresového a incentivniho cestovniho ruchu, agregované

3.2.1.2 Overview of Tourism Department’s Projects Im-
plemented in 2013
Project: Improving feed information for the Tourism Satel-
lite Account of the Czech Republic
The core project activity is an on-going sample survey of in-
bound tourism to monitor the number and structure of foreign
visitors to the Czech Republic and their tourism spending in
relation to their visit to the country. Results are published on
a quarterly basis. Currently, foreign visitors are interviewed
upon leaving the Czech Republic at suitable locations nearby
the former border crossings (supermarkets, petrol stations,
tourist attractions). The principal — though not the only — user
of the surveyed data is the Czech Statistical Office which uses
the survey results for its regular compilation of the Tourism
Satellite Account of the Czech Republic. In 2013, a working
group comprising representatives of the Ministry of Regional
Development, the Czech Statistical Office and CzechTourism
started working on a new methodology for surveying inbound
tourism starting from the first half of 2015, which would next
to classical also utilize modern data collection methods — mainly
residual data of mobile operators — in order to ensure maximum
efficiency and quality.

Over CZK 13.6 million was drawn in 2013 within the project,
the total sum since the beginning of the project till the end of
2013 was almost CZK 63 million.

Project: Improving quality of information on selected
tourism sectors

At the end of 2012, the second and more detailed phase of

an overall survey of tourist accommodation establishment
took place using direct mail questionnaires. In parallel, travel
agencies and tour operators’ survey took place across the
whole Czech Republic. During 2013, results of 2012 surveys
were processed which significantly improved and complement-
ed data published by the Czech Statistical Office on occupancy
of collective accommodation establishments. The sector of
individual accommodation establishments and of travel agen-
cies was newly quantified. Main outputs of the surveys will

be comprehensive databases of both collective and individual
accommodation establishments, and of travel agencies and
tour operators, serving the needs of the State (e.g. the Czech
Statistical Office, the Czech National Bank) as well as the pri-
vate sector — in particular in the form of aggregate data publicly
available through a web application that will enable specific
filtering according to the needs of its users.

Over CZK 11.7 million was drawn in 2013 within the project,
the total sum since the beginning of the project till the end of
2013 was almost CZK 23.9 million.

Project: Improving quality of information on congress and
incentive tourism

A statistical survey of MICE organisers and venue providers was
successfully organised during 2013. Similarly to previous pro-
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prezentacni vystupy, vefejna databaze Gdajd) budou stejné jako
u predchozich projektd slouZit potfebam statni spravy a samo-
spravy, pro Ucely profesni podnikatelské sféry a viem dalsim
uzivateltm z fad verejnosti.

V roce 2013 bylo v ramci tohoto projektu vycerpano 8,7 mil. K¢,
Cerpani od pocatku realizace projektu do konce roku 2013
dosahlo vice nez 10,5 mil. K¢.

Projekt: Zkvalitnéni informaci o sektoru stravovacich zafi-
zeni v Ceské republice

Béhem roku 2013 bylo Uspésné realizovano vybérové fizeni

s ndzvem , Statistické Setfeni sektoru stravovani”, na jehoz za-
kladé byl vybran dodavatel jiz zminéného statistického Setfeni.
V roce 2013 byla dokoncena pfiprava statistického Setreni,
pricemz k vlastni realizaci bude pfikro¢eno v prvni poloviné
roku 2014. Hlavnim cilem Setfenf je prostfednictvim terénni-
ho Setfeni zajistit informace o poc¢tu a rozmisténi samostatné
stojicich stravovacich zafizeni na celém uzemi CR. Data ziskana
prostfednictvim tohoto projektu rozsifi vefejné pfistupnou da-
tabdzi informaci o cestovnim ruchu vytvarenou ze statistickych
projektd MMR. Ziskané informace budou slouzit jak uzivatelGm
statistickych dat, tak i Siroké verejnosti.

V roce 2013 bylo v rdmci tohoto projektu vycerpano 625,1 tis. K¢,
Cerpdni od pocatku realizace projektu do konce roku 2013
dosahlo vice nez 961,4 tis. K¢.

Projekt: Narodni systém kvality sluzeb cestovniho ruchu

v Ceské republice

Projekt je systémovym ndstrojem Koncepce statni politiky
cestovniho ruchu, jehoz zdmérem je pfispét ke zvyseni kvality
sluzeb cestovniho ruchu v Ceské republice. Podstatou projektu
je vytvoreni Ceského systému kvality sluzeb (CSKS), do kterého
se mohou dobrovolné zapojovat subjekty cestovniho ruchu

a navazujicich sluzeb. Systém umoznuje zapojenym subjektlim
ziskat odborné i praktické znalosti z oblasti fizeni kvality ve sluz-
bach a dalsi odborné kompetence potrebné pro zvysovani kva-
lity poskytovanych sluzeb. CSKS je vytvaren na zakladé licence
némeckého systému kvality (Service Qualitdt Deutschland).
Soucasti projektu je ve spolupréci s vybranymi profesnimi sdru-
Zenimi podpora a dal3i rozvoj vybranych technickych standarda.

V roce 2013 Specializované pracovisté CSKS zfizené pfi MMR
zahadjilo skoleni Trenérl kvality I. stupné a ke konci roku jako
garant certifikace udélilo 12 certifikatd kvality I. stupné CSKS
organizacim pUsobicim v cestovnim ruchu.

Do konce roku 2013 bylo v ramci tohoto projektu vycerpano
23,3 mil. K¢.

Cesky systém kvality sluzeb
Czech service quality system www.csks.cz
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jects, outputs of this survey (database of MICE organisers and
providers, aggregate outputs presentation, a public database)
will serve the public and local administration, professional busi-
nesses, and all other users from among general public.

CZK 8.7 million was drawn in 2013 within the project, the total
sum since the beginning of the project till the end of 2013 was
more than CZK 10.5 million.

Project: Improving quality of information on the catering
sector in the Czech Republic

A successful tender on Statistical Survey of the Catering Sector
was organised during 2013 resulting in selection of a supplier
of the said statistical survey. Preparation of the statistical survey
was completed in 2013 and the implementation will take place
during the first half of 2014. The main objective of the survey is
to get information about numbers and location of stand-alone
catering facilities in the Czech Republic based on a field survey.
Data obtained through the project will expand the publicly
accessible database on tourism developed based on the MRD
statistical projects. Collected information will serve both statisti-
cal data users as well as the general public.

CZK 625.100 was drawn in 2013 within the project, the total
sum since the beginning of the project till the end of 2013 was
more than CZK 961,400.

Project: National quality system for tourism services in the
Czech Republic

The project is a systemic tool of the National Tourism Policy
Concept and its objective is to contribute to improving the
quality of tourism services in the Czech Republic. The project is
to create a Czech Service Quality System (CSQS) which tourism
and related service operators can join on a voluntary basis. The
system allows the participating entities to acquire expertise and
practical knowledge in the area of service quality management
and other expert competencies needed to improve the quality
of provided services. The CSQS is developed under the German
Quality System licence (Service Qualitat Deutschland). The pro-
ject also involves support and further development of selected
technical standards in co-operation with selected professional
associations.

In 2013, a dedicated CSQS unit established at the MRD started
training of class | Quality Trainers and by the end of the year
being a certification sponsor, it granted 12 CSQS certifications
of class | quality to tourism organisations.

By the end of 2013 a total of CZK 23.3 million was drawn with-
in this project.
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NOVA KONCEPCE STATNI POLITIKY

CESTOVNIHO RUCHU
THE NEW NATIONAL TOURISM

POLICY CONCEPT
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Dne 27. bfezna 2013 usnesenim ¢. 220 vlada schvalila novou
Koncepci statni politiky cestovniho ruchu v Ceské republice

na obdobi 2014-2020. Stalo se tak po vice nez roce, kdy se
Ministerstvo pro mistni rozvoj intenzivné vénovalo zpracovani
a projedndvani tohoto vyznamného strategického dokumentu.
Podoba vysledného dokumentu byla postupné projednana

se véemi dotcenymi subjekty plsobicimi v oblasti cestovniho
ruchu, zejména pak se zastupci jednotlivych resortd, zastupci
krajt, obdi, turistickych regiond, profesnich asociaci a dalf
odbornou a profesni vefejnosti.

Koncepce predstavuje zakladni strategicky stfednédoby
dokument v oblasti cestovniho ruchu pro nadchdzejici obdobf
2014-2020. Jejim hlavnim cilem je zvySovat konkurenceschop-
nost celého odvétvi cestovniho ruchu na narodni i regionaln{
Urovni, udrzeni ekonomické vykonnosti i jeho pozitivnich dopa-
d@i na socio-kulturni a environmentélni rozvoj Ceské republiky.
Schvaleni Koncepce predstavuje pouze prvni krok k Uspésné
realizaci budoucich strategickych zamérd. Na Koncepci bude
navazovat zpracovani implementac¢nich dokumentd. Nejvy-
znamnéjsi implementacni dokumenty predstavuje Kvantifika¢ni
analyza a Ak¢ni plan ke Koncepci.

Kvantifika¢ni analyza bude mapovat potencial rozvoje cestovni-
ho ruchu regionti CR, vhodné formy cestovniho ruchu v regio-
nech ve vazbé na potencial a zdroveri bude slouZit jako podklad
pro rozhodovani o realizaci infrastrukturnich projektd. Akénf
plan ke Koncepci predstavuje kratkodoby strategicky dokument
zpracovany na obdobi dvou let. Akéni plan bude obsahovat
ndvrhy konkrétni opatfeni na implementaci priorit Koncepce.
Ak¢ni plan bude reagovat na aktudlini vyvoj cestovniho ruchu,
soucasné bude zahrnovat i ndvrhy opatfeni na napravu vybra-
nych prekazek rozvoje cestovniho ruchu. Zpracovani Ak¢niho
planu bude zahdjeno béhem roku 2014.

Podstatou konkurenceschopnosti destinaci je atraktivni

a jedinecnd nabidka cestovniho ruchu. Destinace by se mély
zaméfit na nalezeni regiondlnich specifik, které odlisuji jejich
nabidku od nabidky ostatnich destinaci. Na tyto aktivity by
méla nasledovat cilend segmentace, respektive tvorba konkrét-
nich produktt cestovniho ruchu pro specifické cilové skupiny
navstévnikd a jejich marketing. Veskeré aktivity by mély byt
realizovany s ddrazem na kvalitu, orientaci na navstévnika,
jeho spokojenost a touhu po zazitcich. V neposledni fadé je
tfeba sledovat a vyhodnocovat realizované aktivity a na zaklade
zjisténych poznatkU upravit tvorbu produktd pfipadné jejich
propagaci. Cely postup pfipravy a tvorby produktt cestovniho
ruchu je dulezité podpofit funkéni organizacni strukturou, pre-
devsim prostfednictvim ¢innosti destinac¢nich spolecnosti. Dalsi
podminkou zvysovani konkurenceschopnosti cestovniho ruchu
je rozvoj lidskych zdroju a realizace vyzkumU k problematice
cestovniho ruchu. Poslednim pilifem dokumentu je koncepcni
rozvoj politiky cestovniho ruchu v rdmci hospodafské a regio-
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Pursuant to its resolution No. 220 of 27 March, 2013 the Gov-
ernment approved the new National Tourism Policy Concept
of the Czech Republic for the period 2014-2020. This step
was preceded by more than a year of intensive efforts on the
part of the Ministry of Regional Development which drafted
and discussed this important strategic document. The resulting
document was then discussed with all stakeholders from the
tourism sector, particularly with ministerial and regional offi-
cials, municipalities, tourism regions, professional associations
and expert and professional public.

The Concept presents a fundamental strategic mid-term docu-
ment for tourism policy for the upcoming period of 2014-2020.
Its main goal is to increase general competitiveness of the
tourism sector at national and regional levels, to maintain its
economic performance and positive impacts on the social,
cultural and environmental development of the Czech Republic.
Approval of the Concept is just the first step towards successful
implementation of future strategic plans. The Concept will be
followed-up by implementation documents. Most important
implementation documents are the Quantification Analysis and
the Concept’s Action Plan.

The Quantification Analysis will map the potential of tourism
development of the Czech Republic’s regions, suitable forms
of tourism within regions in connection with the potential, and
it will also serve as a support document for decision-making
about infrastructure projects. The Concept’s Action Plan is a
short-term strategic document drafted for a two-year period.
The Action Plan will contain proposals of specific measures

to implement the Concept’s priorities. The Action Plan will
respond to the current development of tourism and will also
include proposal to remedy selected obstacles to tourism devel-
opment. The Action Plan will start to be drafted during 2014.

An attractive and unique tourism offer is a key to destination
competitiveness. Destinations should focus on identification of
regional specificities differentiating them from other destina-
tions. Such activities should be followed by targeted segmen-
tation and creation of specific tourism products for specific
target groups of visitors, and their marketing. All activities
should be implemented with quality, focus on the visitor, their
satisfaction and longing for experience in mind. Last but not
least, implemented activities must be monitored and evaluated
and the findings should be used as a basis for modification of
products or their promotion. The whole process of preparation
and development of tourism products must be supported by a
functional organisational structure, mainly on the part desti-
nation companies’ activities. Another condition for improving
tourism competitiveness is development of human resources
and implementation of surveys about tourism. The last pillar of
the document is the conceptual development of tourism policy
within the economic and regional policy. These points of depar-
ture form the basic structure of the Concept'’s priorities:

nalni politiky. Tato vychodiska tedy vytvari zékladni strukturu
priorit Koncepce:

Priorita 1 — Zkvalitnéni nabidky cestovniho ruchu

Priorita 2 — Management cestovniho ruchu

Priorita 3 — Tvorba a marketing produktt CR

Priorita 4 — Politika cestovniho ruchu a ekonomicky rozvoj

Jednoticimi prvky vyse zminénych priorit koncepce je orien-
tace na kvalitu, rozvoj znalosti, inovace a udrzitelnost, které
predstavuji vyznamné néstroje budovani konkurenceschopnosti
destinace.

Je tfeba spojit aktivity zamérené nejen na podporu rozvoje
cestovniho ruchu, jako napft. zkvalitnéni zakladni a doprovodné
infrastruktury, ale také i marketingovych opatfeni zamérenych
napf. na tvorbu produktt cestovniho ruchu a propagaci desti-
naci tak, aby doslo k dostatecnému vyuZiti potencialu rozvoje
cestovniho ruchu, kterym CR disponuje. Koncepce se bude za-
byvat i nalezenim nové strategie zamérené na rozvoj a stabiliza-
ci regionalni spoluprace mezi vefejnym, privatnim a neziskovym
sektorem na principech destina¢niho managementu. Cilem této
strategie je pfesné vymezeni postaveni a Ukolt ministerstva,
agentury CzechTourism, dalsich subjektl jako jsou napfiklad
kraje, spole¢nosti destina¢niho managementu v regionech a ob-
lastech, ale i zabezpeceni vykonu destinacniho managementu.
Funguijici organizace destina¢niho managementu by mély byt
informacnim a marketingovym zékladem pro kvalitni prezentaci
Ceské republiky v zahrani¢i a podporovat marketing ¢eskych
destinaci v ramci domaciho cestovniho ruchu.

Soucasti Koncepce je i ndvrh zmén ve zptsobu uplatfiovani
dotacni politiky realizované prostrednictvim evropskych fondd,
pfimé dotacni politika zamérena na podporu komercni infra-
struktury a sluzeb cestovniho ruchu v minulosti vedla k de-
formaci trzniho prostredi. Tento zpUsob podpory byl vniman
rozporuplné jak ze strany Evropské komise, tak samotnymi
podnikateli. | pfes ndvrh nového pfistupu ve vyuzivani prostred-
kd evropskych fondd, bude podpora cestovniho ruchu v novém
programovém obdobi vyznamné omezena.

Koncepce je Uzce provdzana s realizaci narodniho marketingu,
ktery je soucasti ministerstvem schvalené Marketingové kon-
cepce cestovniho ruchu agentury CzechTourism. Oba materialy
byly pfipravovany soucasné a jsou tedy vzajemné provazané. To
umozni lepsi koordinaci realizovanych projektd, pfispéje k vyssi
efektivité marketingovych aktivit a umozni Ucinnéji méfit jejich
dopady a p¥inosy pro cestovni ruch v CR.

Priority 1 — Improving the Quality of Tourism Offer
Priority 2 — Tourism Management

Priority 3 — Tourism Products Development and Marketing
Priority 4 — Tourism Policy and Economic Development

The common denominator of all the above priorities is focus on
quality, knowledge development, innovation and sustainability
which are important tools in building destination competitive-
ness.

It is necessary to combine activities aimed at support of tourism
development, such as improvement of the quality of primary
and secondary infrastructure, with marketing measures focus-
ing on e.g. development of tourism products and destination
promotion, so that the potential of tourism in the Czech Repub-
lic be exploited to a proper degree. The Concept will try to find
a new strategy of developing and stabilising regional co-opera-
tion among public, private and non-profit sectors based on the
destination management principles. The aim of the strategy is
to properly define positions and tasks of the Ministry, Czech-
Tourism and other stakeholders such as regions, destination
management organisations in regions and districts, and also
ensuring performance of destination management. Well-func-
tioning destination management organisations should become
an information and marketing basis for a quality presentation of
the Czech Republic abroad while supporting Czech destinations
marketing within the framework of domestic tourism.

The Concept also introduces changes to the grant policy system
implemented with the assistance of EU funds, because in the
past the direct grant policy supporting commercial infrastruc-
ture and tourism services led to distortion of the market envi-
ronment. Such support was criticised not only by the European
Commission, but also by businesses. Despite the proposed new
method of using EU funds, the support of tourism in the new
programming period will be significantly reduced.

The Concept is closely connected to implementation of the na-
tional marketing concept which is part of the Tourism Market-
ing Concept by CzechTourism as approved by the Ministry. Both
materials were prepared simultaneously and they are mutually
interlinked. This will allow for better coordination of implement-
ed projects, contribute to higher efficiency of marketing activi-
ties and facilitate more efficient measuring of their impacts on
and benefits for tourism in the Czech Republic.
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5.1 OCHRANA SPOTREBITELE

Jednou z aktivit Ministerstva pro mistni rozvoj (dale jen
.MMR"), odboru cestovniho ruchu je vykon spravni agen-

dy souvisejici s aplikaci zékona ¢. 159/1999 Sb., o nékterych
podminkdch podnikani a o vykonu nékterych cinnosti v oblasti
cestovniho ruchu a o zméné zakona ¢. 40/1964 Sb., obcan-
sky zakonik, ve znéni pozdéjsich predpisd, (déle jen ,,zakon

¢. 159/1999 Sh.”) a zdkona ¢. 455/1991 Sb., o Zivnostenském
podnikani (Zivnostensky zakon), ve znéni pozdéjsich predpisu.

Jedna se o zdkon, ktery zapracovava pfislusné predpisy Evrop-
ské unie a upravuje podminky, za kterych mohou provozovatelé
cestovnich kanceldfi a agentur poskytovat své sluzby verejnos-
ti, povinnosti provozovatell cestovnich kancelafi a agentur,
podminky vydani koncesnf listiny, povinné pojisténi zaruky pro
pripad Upadku cestovni kancelare, déle zdkon upravuje obsah
¢innosti horské sluzby a jeji vykon. V loriském roce byla VIddou
Ceské republiky schvélena predloZena novela zakona

¢. 159/1999 Sh. Mezi hlavni dvody k predlozeni novely mu-
Zeme uvést zpozdéni revize Smérnice Evropského parlamentu

a Rady o soubornych cestovnich sluzbach a cestach s asisto-
vanou pfipravou, kterou se méni nafizenf (ES) ¢. 2006/2004

a smérnice 2011/32/EU a kterou se zrusuje smérnice Rady
90/314/EHS, dale narovnani podnikatelskych podminek pro ces-
tovni kanceldre a cestovni agentury na poli cestovniho ruchu.

Dlouhodobym ukolem ministerstva je podporovat rozvoj
podnikatelského prostiedi v odvétvi cestovniho ruchu. Jednim
z nastrojt by méla byt implementace revize Smérnice o soubor-
nych sluzbach a cestéach s asistovanou pfipravou, kterou bude
zrusena stdvajici smérnice. Ta by méla vyznamnym zpUsobem
prispét ke zvyseni ochrany spottebitele a k narovnani podmi-
nek podnikdni v cestovnim ruchu na jednotném trhu Evropské
unie v ramci hospodarské soutéze, jako i dosazeni pravnf jistoty
na poli cestovniho ruchu. Implementace smérnice do prava Ces-
ké republiky by méla adekvatnim zplsobem zajistit spravedlivé
soutézni podminky pro podnikatele bez zbytecné regulatorni
zatéze.

5.2 NOVELA ZAKONA
C. 159/1999 SB.

Vladda Ceské republiky dne 15. kvétna 2013 schvalila viadni
ndvrh zakona, kterym se méni zakon ¢. 159/1999 Sb., o né-
kterych podminkach podnikdni a o vykonu nékterych ¢innosti
v oblasti cestovniho ruchu a o zméné zakona ¢. 40/1964 Sb.,
obcansky zakonik, ve znéni pozdéjsich predpist, a zékona
¢. 455/1991 Sb., o zivnostenském podnikani (zivnostensky
zédkon), ve znéni pozdéjsich predpist.. Poslanecka snémovna
CR dne 12. ¢ervna 2013 na své 54. schiizi projednala vladni
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5.1 CONSUMER PROTECTION

One of the activities of the Tourism Department of the Ministry
of Regional Development is administrative agenda related to
application of Act No. 159/1999 Coll., on certain conditions of
business activities in tourism and amending Act No. 40/1964
Coll., the Civil Code, as amended (hereinafter the “Act No.
159/1999 Coll.”), and Act No. 455/1991 Coll., on Trade Licens-
ing, as amended (the “Trade Licensing Act”).

It is an act which transposes applicable EU legislation and sets
the terms under which travel agencies and tour operators may
provide their services to the public. It defines obligations of
travel agencies and tour operators, the terms for the issuance of
a concession deed, statutory guarantee insurance against travel
agency’s bankruptcy, and the scope of activity of the Mountain
Rescue Service. The Czech Government approved amended Act
No. 159/1999 Coll. last year. The main reasons behind submissi-
on of the amendment include delayed revision of the Directive
of the European Parliament and of the Council on package
travel and assisted travel arrangements, amending Regulation
(EC) No. 2006/2004 and Directive 2011/83/EU and repealing
Council Directive 90/314/EEC, and the need for streamlining of
a business practice of travel agencies and tour operators.

The Ministry has a long-term task of supporting the develop-
ment of business environment in tourism. One of the instru-
ments should be implementation of the revised directive on
package travel and assisted travel arrangements which will
repeal the existing directive. The new directive should signifi-
cantly contribute to better consumer protection and streamline
the conditions of business undertaking in tourism on the single
EU market within the framework of economic competition, in
order to achieve legal certainty in tourism. Transposition of the
directive to the Czech law should ensure fair competition terms
for business owners without inadequate regulatory burden.

5.2 AMENDED ACT NO.
159/1999 COLL.

On 15 May, 2013, the Czech Government adopted a govern-
ment bill, amending Act No. 159/1999 Coll., on certain condi-
tions of business activities in the field of tourism and on amend-
ment to Act No. 40/1964 Coll., Civil Code, as amended, and
Act No. 455/1991 Coll., on Trade Licensing (the Trade Licensing
Act), as amended. On 12 June, 2013, at its 541" session, the
House of Deputies of the Czech Parliament read government
bill No. 159/1999 Coll. as item No. 47, parliamentary print No.
1042, in the 1*t reading. The 1*t reading of the government bill
in the House of Deputies passed without debate. Subsequently,
the government bill should have been read by the Public Ad-

navrh zakona ¢. 159/1999 Sb. jako bod ¢. 47, snémovni tisk
¢. 1042 v I. ¢teni. Projedndvani vliadniho navrhu zékona v I. ¢teni
Poslanecké snémovny CR bylo bez rozpravy. Mélo nasledovat
projedndvani vliddniho navrhu zakona ve Vyboru pro vefejnou
spravu a regionalni rozvoj a Il. ¢teni viddniho zékona v Poslanec-
ké snémovné CR. Z divodu rozpusténi Poslanecké snémovny
CR k tomuto projednavani nedoslo.

Navrh zdkona byl pfedloZzen MMR v souladu s Planem legis-
lativnich praci vlddy na rok 2012, schvélenym viddou Ceské
republiky usnesenim ¢. 941, ze dne 14. prosince 2011.

Zakladnim a hlavnim cilem navrhu novely zdkona bylo co
nejrychlejsi zavedeni opatfeni na zvyseni ochrany spotfebitele,
kterd se budou tykat predevsim Upravy povinného pojisténi ces-
tovni kanceldre pro pfipad Upadku. DalSim z cilt navrhovanych
zmén v navrhu novely zdkona bylo dalsi upfesnéni ustanove-
ni tykajicich se pojisténi zruky pro pfipad Upadku cestovni
kancelare, zlepseni informovanosti spotfebitele o tom, kdo je
organizatorem zéjezdu proddvanym zprostiedkovatelem, zpfis-
néni podminek vydani koncesni listiny na provozovani cestovni
kancelafe, upfesnéni pravni Gpravy dozoru spravnich organt
nad cinnosti cestovnich kanceldfi a cestovnich agentur a za-
veden/ spravniho trestani. Nové budou mit cestovni kancelare
povinnost vést evidenci o poctu prodanych zajezd(.

Dotcenymi subjekty navrhovanou novelou byli pfedevsim
spotiebitelé (klienti cestovnich kanceléfi a cestovnich agentur).
NavrZzenymi opatfenimi mélo dojit k posilenf jejich ochrany

v pfipadé Upadku cestovni kancelare a ke zlep3ent jejich
informovanosti. Dalsimi dot¢enymi subjekty byli provozovatelé
cestovnich kancelafi a cestovnich agentur. Do vyc¢tu dotcenych
subjektd navrhovanou novelou patfi i pojistovny poskytuijici po-
jistny produkt pojisténi pro pfipad Upadku cestovni kancelare.

5.3 NAVRH SMERNICE
O SOUBORNYCH SLUZ-
BACH A CESTACH S ASIS-
TOVANOU PRIPRAVOU

Evropskd komise 9. ¢ervence 2013 po 23 letech publikovala
dlouho pfipravovany ndvrh Smérnice o soubornych sluzbach

a cestdch s asistovanou pfipravou, kterou bude zrusena stavajici
smérnice Rady 90/314/EHS (dale jen ,ndvrh Smérnice”). Smér-
nice by méla vyznamnym zpUsobem pfispét ke zvyseni ochrany
spotrebitele a dosazeni cill, které si Unie vytycila v ¢lanku 114
Smlouvy o fungovani Evropské unie, kterymi mj. jsou fungujici
vnitfni trh a vysoky standard ochrany spotfebitele.

Mezi hlavni davody predlozeni ndvrhu smérnice patfi vymeze-

ni ptsobnosti smérnice; diky némuz by mélo byt odstranéno
obchazeni implementacnich predpist, reakce na zménu trhu

ministration and Regional Development Committee and by the
House of Deputies in the 2" reading. No such reading occurred
because the House of Deputies was dissolved.

The bill was submitted by the Ministry of Regional Development
in accordance with the 2012 schedule of law-making activities
of the Government and adopted by resolution No. 941 of the
Czech Government on 14 December, 2011.

The first and foremost objective of the proposed bill was to
introduce, as fast as possible, such consumer protection meas-
ures that would induce change in the statutory insurance of
travel agencies against bankruptcy. Other amendments to the
proposed bill were aimed at further clarification of the statutory
guarantee insurance against travel agency’s bankruptcy, raising
awareness of consumers of who was the organiser of a travel
package sold by a retailer, making the licensing regime more
strict for travel agencies, clarification of legislation pertaining
to administrative bodies overseeing the work of travel agencies
and tour operators, and introduction of administrative sanc-
tions. As a novelty, travel agencies will have to keep records of
the numbers of travel packages sold.

The amended act should affect namely consumers (travel
agencies’ and tour operators’ clients). The proposed meas-
ures should enhance their protection in the event of a travel
agency's bankruptcy and improve the quality of information
that they receive. Travel agencies and tour operators were also
among the affected parties. The list of parties affected by the
bill includes also insurers providing insurance against bankrupt-
cy to travel agencies.

5.3 PROPOSAL FOR A DIREC-
TIVE ON PACKAGE TRAV-
EL AND ASSISTED TRAVEL
ARRANGEMENTS

After 23 years, on 9 July, 2013, the European Commission
published a long-standing proposal for a Directive on package
travel and assisted travel arrangements, repealing current Coun-
cil Directive 90/314/EEC (hereinafter the “Draft Directive”). The
Directive should help enhance consumer protection and achieve
the objectives set by the EU under Article 114 of the Treaty, i.e.,
among other things, the functioning internal market and a high
level of consumer protection.

One of the major arguments behind the Draft Directive is the
applicability of the Directive which should eliminate bypassing
of implementing regulations, reaction to market changes (the
digital economy — for consumers the Internet has become an
increasingly important medium to purchase travel services),
enhancing consumer rights, better functioning of the internal
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(tzv. digitdIni hospodarstvi — spotiebitelé stéle castéji nakupuji
cestovni sluzby prostfednictvim internetu), posileni spotrebitel-
skych prév, zlep3eni fungovani vnitiniho trhu, vytvoreni rovno-
cennych podminek pro hospodaiské subjekty, Uplné i ¢astecné
odstranéni sedé ekonomiky v jednotlivych ¢lenskych statech EU
a zamezeni neférové hospodarské soutéze.

Pozitivni je, Ze mnoha z ustanoveni ndvrhu smérnice by méla
byt zapracovana do narodnich legislativ v plné harmonizaci.

To znamena, Ze v ramci implementace nebude pfipusténa od-
chylka od smérnice, v disledku ¢ehoz ma dojit k jesté vétsSimu
sblizenf predpisl v této oblasti. Spotiebitelé budou znat situaci
ve svém domovském staté a budou si moci byt jisti, ze obdobna
pravidla jsou aplikovéna i v ostatnich ¢lenskych statech EU, coz
by mélo podpofit preshrani¢ni obchod.

MMR jako gestor k pfedloZzenému navrhu smérnice vypraco-
valo v souladu s internimi pfedpisy ramcovou pozici CR. Ceska
republika jako vétsina ¢lenskych statl EU vita predlozeny névrh
smérnice, ve kterém hlavnim Ucelem je posileni spotrebitelskych
prav obcanl na dovolenych pomoci modernizace pravidel EU
pro organizované zajezdy. Je zifejmé, Ze smérnice si vyzada
rozsdhla implementacni opatfeni v pfislusnych ceskych pravnich
predpisech. MMR se pravidelné Ucastni jednani pracovni skupi-
ny pro ochranu spotfebitele k revizi smérnice.

5.4 STATISTIKA SPRAVNI
AGENDY VYPLYVAIJICI
ZE ZAKONA C. 159/1999 SB.

V nize uvedené tabulce je zndzornén ¢asovy vyvoj (2009-2013)
Udaju tykajici se cestovnich kancelafi. Jedna se o pocet aktivnich
cestovnich kancelafi, o pocet preruseni zZivnostenského oprav-
néni k Provozovani cestovni kancelare, dale o pocet zrusenych
cestovnich kancelafi. Ministerstvo dale uvadi pocet vydanych
kladnych, ale i zapornych stanovisek k zadostem o koncese.

market, creating fair conditions for economic entities, fully or
partially removing a legal grey zone in the EU Member States,
and preventing unfair competition.

The good news is that many of the provisions of the proposed
Directive should be transposed to the national legislation sys-
tems in full harmonisation. It means that within the framework
of transposition no variation from the Directive will be admitted
which should result in even closer harmonisation of legislation
in this area. Consumers will know the situation in their home
country and can stand assured that similar rules are applied

in other EU Member States; it should enhance cross-border
trading.

The Ministry of Regional Development as the guarantor of the
proposed Directive prepared, in accordance with the internal
regulations, a framework position of the Czech Republic. The
Czech Republic as most of other EU Member States appreciates
the proposed Directive whose primary purpose is to enhance
consumer rights of the EU citizens going on holidays by means
of modernising the EU rules for organised travel packages. It is
clear that the Directive will require extensive implementation
measures in applicable Czech legal regulations. The MRD has
regularly participated in meetings of the Consumer Protection
Working Group on the Directive revision.

5.4 STATISTICS OF THE
ADMINISTRATIVE AGENDA
PURSUANT TO ACT NO.
159/1999 COLL.

The below table shows development of travel agency data
(2009-2013), i.e. numbers of active travel agencies, numbers of
suspended licenses to operate a travel agency and numbers of
dissolved travel agencies. The Ministry also gives the numbers
of issued affirmative and negative positions on concession
applications.

kladna zaporna stano- celkem kladnych

rok / Year aktivni / Active pferuseno zruseno stanoviska viska stanovisek
Suspended Dissolved Affirmative Negative Total affirmative

positions positions positions

2009 1066 300 445 108 0 1841
2010 1064 302 510 83 1 1925
2011 1039 346 534 106 2 2031
2012 1092 432 564 80 2 2114
2013 1018 558 626 81/77 6 2191

Pramen: MMR / Source: MRD

V roce 2013 bylo evidovano 1040 ,.aktivnich” cestovnich agentur, resp. 1218 provozoven. /In 2013, 1,040 active travel agencies, or 1,218 branches

were recorded.
Zdroj: CSU / Source: CSO
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Prehled upadkl cestovnich kanceldfi za rok 2013 / Overview of travel agencies’ bankruptcies in 2013

V nasledujici tabulce je zndzornén pocet upadlych cestovnich kanceléfi za rok 2013. / The following table shows the travel agencies

that went bankrupt in 2013.

datum upadku / Date of bankruptcy pojistovna/ Insurer
Marie Lebedova 25.4.2013 Generali pojistovna, a.s.
Partner Alivia s.r.o. 2.5.2013 Union poistoviia, a.s
HONZA service s.r.o. 30.5.2013 Ceska podnikatelska pojistovna, a.s.
ALPA tours s.r.o. 16.6.2013 Slavia pojistovna, a.s.
Best Choice s.r.o. 6.8.2013 KOOPERATIVA pojistoviia, a.s

Pramen: MMR / Source: MRD

5.5 ZAKON C. 179/2006 SB.
O UZNAVANI VYSLEDKU
DALSIHO VZDELAVANI

Zakon ¢. 179/2006 Sb., o ovéfovani a uznavani vysledkl dalsiho
vzdélavani a o zméné nékterych zédkonU (zékon o uznavani
vysledkU dalSiho vzdélavani) doplnény provadéci vyhlaskou ¢.
208/2007 Sb., o podrobnostech stanovenych k provedeni za-
kona o uznavani vysledkl dalSiho vzdélavani, umoziuje ovéreni
a uznani aktualnich znalosti a dovednosti zdjemcd o Osvédceni
o ziskani profesni kvalifikace (osvédceni). Timto osvédcenim se
jeho drzitel prokazuje na trhu prace a muze si tak zajistit nové
pracovni uplatnént.

Dany zdkon pracuje m. j. s pojmy Uplna profesni kvalifikace
(odborna zpusobilost fyzické osoby vykondvat fadné vsechny
pracovni ¢innosti v urcitém povolani) a profesni kvalifikace
(odborna zpusobilost fyzické osoby vykonavat fadné urcitou
pracovni ¢innost nebo soubor pracovnich ¢innosti v urcitém
povolani, popfipadé ve dvou nebo vice povolanich, v rozsahu
uvedeném v kvalifika¢nim standardu).

MMR je autorizujicim organem ve smyslu zékona ¢. 179/2006
Sb., udéluje autorizace pro povolani v oblasti domovniho a by-
tového fondu, zemniho planovani a stavebniho fadu, investi¢ni
politiky, cestovniho ruchu a pohrebnictvi.

Autorizaci se rozumi opravnéni fyzické nebo pravnické osoby
ovéfovat dosazeni odborné zpusobilosti fyzické osoby podle

prislusného hodnoticiho a kvalifika¢niho standardu profesni

kvalifikace, pro kterou bylo opravnéni udéleno.

Odbor cestovniho ruchu posuzuje z odborného hlediska Zadosti
0 autorizace a navrhy novych profesnich kvalifikaci ze skupiny
65 — Gastronomie, hotelnictvi a turismus; pfi hodnoceni postu-
puje zejména podle hodnoticich standardd profesnich kvalifika-
ci, pro které je autorizace pozadovana.

5.5 ACT NO. 179/2006 COLL.,
ON RECOGNITION OF FUR-
THER EDUCATION RESULTS

Act No. 179/2006 Coll., on verification and recognition of fur-
ther education results and on changes to certain acts (“Qual-
ification Recognition Act”), complemented by implementing
regulation No. 208/2007 Coll., on implementing details to the
Qualification Recognition Act, together allow for verification
and recognition of current knowledge and skills of applicants
for the Professional Qualification Certificate (“Certificate”). The
Certificate proves the holder’s professional qualification on the
labour market and helps its holder to find a new job.

Among others, the Act applies the terms “full professional
qualification” (professional competence of a natural person

to duly perform all work activities in a certain profession) and
“professional qualification” (professional competence of a
natural person to duly perform a certain work activity or a com-
plex of work activities in a certain profession, or two or more
professions, within the scope determined in the qualification
standard).

The Ministry of Regional Development as the authorising body
to the effect of Act No. 179/2009 Coll. grants authorisations
for professions in the field of housing, territorial planning,
construction rules of procedure, investment policy, tourism, and
funeral services.

Authorisation entitles an individual or a legal entity to verify
the level of acquired professional competence of an individual
according to the relevant assessment and qualification standard
for those professional qualifications for which the authorisation
is granted.

The Tourism Department is in charge of assessing professional
aspects of applications for authorisation and proposals of new

87



x| MINISTERSTVO
& == | ProMisTi
ROZVOJ CR

Odbor cestovniho ruchu v roce 2013 posoudil 35 Zadosti

0 autorizace a 6 ndvrhl na nové profesni kvalifikace. Ke konci
3/2014 evidovala Narodni soustava kvalifikaci ve vyse uvedené
skupiné 65 — G,H,T celkem 30 profesnich kvalifikaci a 3837
provedenych zkousek za dobu od zac¢atku pUsobnosti zakona
¢. 179/2006 Sb.

Zastupce odboru cestovniho ruchu se za resort MMR pravidelné
zUcastruje zaseddni Sektorové rady pro pohostinstvi, gastrono-
mii a cestovni ruch, kterd reviduje stavajici a vypracovava navrhy
novych profesnich kvalifikaci pro odvétvi cestovniho ruchu.
Hlavnim smyslem ¢innosti sektorové rady je vytvaret podmin-
ky pro uplatnénf zajemcl o praci v cestovnim ruchu a pfispét

k posileni kvality sluzeb v daném odvétvi naseho hospodarstvi.
Veskeré potfebné informace a podklady viz www.mmr.cz,
legislativa, autorizace osob v oblasti dalSiho vzdélavani.

(Poznédmka: doba platnosti autorizace je 5 let a mdze byt opa-
kované prodlouzena vzdy o dalSich 5 let. MUze byt ovsem také
odnata; viz § 16, zakona 179/2006 Sb.)

5.6 ZAKON O PODPORE ROZ-
VOJE CESTOVNIHO RUCHU
V ROCE 2013

Navrh zékona o podpore rozvoje cestovniho ruchu predstavuje
nastroj pro implementaci Koncepce statni politiky cestovniho
ruchu, zajisténi provazanosti narodni a regionalni politiky ces-
tovniho ruchu, jednotné propagace CR, zvyseni jejich efektivity
a udrZeni pozitivnich dopadud cestovniho ruchu na narodnf
hospodarstvi a regionaini rozvoj.

Navrh vécného zaméru zdkona byl v souladu s Pldnem legis-
lativnich praci vlady pro rok 2012 pfedlozen na jednani vlady.
V lednu a Unoru roku 2013 probéhlo projednani navrhu véc-
ného zdméru zdkona na pracovnich komisich Legislativni rady
vlady (komise pro soukromé, finan¢ni a spravni pravo a komise
RIA). V pribéhu projedndvani materialu vzesly pfipominky
formélniho i vécného charakteru, vzhledem k rozsahu téchto
pripominek bylo rozhodnuto o pferusent legislativniho procesu
a vraceni materialu k dopracovani.

V prabéhu prvniho pololeti roku 2013 probihali prace na zpra-
covani analyzy RIA a podpUrnych analytickych dokumentd.
Doslo k zpracovani analyzy vyvoje cestovniho ruchu, realizaci
vyzkumu u subjektd dotc¢enych zavedenim zdkona o cestovnim
ruchu (postoje subjektt k zakonu), analyza souladu navrhova-
ného zdkona o cestovnim ruchu s jednotnym trhem (respektive,
zda realizace opatfeni navrhovaného zdkona nebude mit dopad
na nedovolenou verejnou podporu). V pribéhu tfetiho ctvrtleti
doslo ke zpracovani navrhu vécného zaméru zakona a navrhu
paragrafového znéni zakona.
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professional qualifications in group 65 — Gastronomy, hotel in-
dustry, and tourism; the assessment follows relevant standards
of those professional qualifications for which the authorisation
is requested.

In 2013, the Tourism Department assessed 35 applications for
authorisation and 6 proposals for new professional qualifica-
tions. In late March 2014, the National Qualification System
registered a total of 30 professional qualifications and 3,837
exams passed in the above group 65 — G, H, T since the applica-
tion of Act 179/2006 Coll.

A representative of the MRD Tourism Department regularly
participates at meetings of the Sectoral Council for Cater-

ing, Gastronomy and Tourism which reviews the existing and
develops new professional qualifications in tourism. The main
purpose of the Sectoral Council is to create working conditions
for those who wish to work in tourism, while enhancing the
quality of services in this industry. All necessary information
and support materials are available at www.mmr.cz under the
headings “legislativa” (Legislation), “autorizace osob v oblasti
dalsiho vzdélavani” (Authorisation in further education).

(Note: Authorisation is valid for 5 years and may be repeatedly
renewed always for 5 years. It may also be withdrawn; see S. 16
of Act No. 179/2006 Coll.)

5.6 ACT ON SUPPORT OF
TOURISM DEVELOPMENT
IN 2013

Draft legislation on support to tourism development represents
a tool to implement the National Tourism Policy Concept, to
ensure cohesion between national and regional tourism policies
and uniform promotion of the Czech Republic, to increase their
efficiency, and to sustain positive impacts of tourism on nation-
al economy and regional development.

In accordance with the 2012 schedule of law-making activi-
ties of the Government, the draft substance of the Act was
submitted to the Government. In January and February 2013,
it was read by the Government Legislative Council working
committees (the private, financial and administrative laws com-
mittee and the regulation impact assessment (RIA) committee).
Both formal and subject-matter issues were brought up during
the reading and due to their scope it was decided that the
law-making process should be suspended and the draft sub-
stance of the Act reworked.

RIA and background materials were prepared in the first half
of 2013. Tourism development analysis was prepared and a
research done among entities impacted by the Act on Tourism

Koncem roku 2013 bylo zahdjeno projednavani a posuzovani
stavajicich variant zpracovani zdkona o cestovnim ruchu:

>>> Varianta 1 predstavuje aktudlni verzi zakona upravujici
marketing a ¢innost destinac¢nich spole¢nosti.

>>> Varianta 2 pfedstavuje zpracovani nového zakona upravu-
jici komplexi rozvoj cestovniho ruchu (tento zdkon jde
napfic¢ stavajici legislativou).

>>> Varianta 3 spociva v pfepracovani a rozsifeni stavajici-
ho zakona ¢. 159/1999 Sb. v souvislosti s implementaci
Smérnice Evropského parlamentu a Rady o soubornych
cestovnich sluzbach a cestach s asistovanou pfipravou,
kterou se méni nafizeni (ES) ¢. 2006/2004 a smérnice
2011/83/EU a kterou se zruduje smérnice Rady 90/314/
EHS).

Projednavéani a posuzovéni jednotlivych variant bude probihat
v roce 2014.

(position of the entities towards the Act). Analysis of the com-
pliance of the proposed Act on Tourism with the single market
was performed (to establish whether the implementation of the
measures proposed by the Act constitutes forbidden State Aid
or not). During the third quarter the draft substance of the Act
was prepared, as well as the draft Act subdivided into sections.

Discussions concerning the existing options of the Act on Tour-
ism began at the end of 2013:

>>> Option 1 represents the existing version of the Act
governing the marketing and activities of destination
management organisations.

>>> Option 2 represents drafting of a new Act governing
comprehensive development of tourism (this Act goes
across the existing legislation).

>>> Option 3 lies in reworking and expansion of the existing
Act No. 159/1999 Coll. with a view to the transposition
of the Directive of the European Parliament and of the
Council on package travel and assisted travel arrange-
ments, amending Regulation (EC) No 2006/2004, Direc-
tive 2011/83/EU and repealing Council Directive 90/314/
EEC.

Each option should be discussed and assessed in the course of
2014.
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HORSKA SLUZBA CR, O. P.S.
MOUNTAIN-RESCUE SERVICE OF THE
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V minulych ro¢nicich Ro¢enky jsme vam, na téchto strankach,
predstavovali novinky Horské sluzby jako je mobilni aplikaci
Horské sluzby, ktera dokaze pomoci GPS souradnic lokalizovat
ranéného a tak privolat zadchranare mnohem rychleji nez dosud,
nebo nemalo zajimavy projekt, nau¢na — zdbavnd hra ,,S Jeti-
kem po Ceskych hordch”.

Dnes chceme predstavit jednotné Nonstop SOS telefonni ¢islo
na Horskou sluzbu +420 1210, které bylo spusténo na zacatku
zimni sezony pro zjednodusen{ kontaktu turistd v nouzi se za-
chranafi Horské sluzby. Protoze vétsina nasich hlavnich hor lezi
na hranici a pfesahuji do nich sité cizich operatort, doporucuje
se pred c¢islem 1210 rovnou vytocit ¢eskou predvolbu +420. Pak
bude mit ¢lovék opravdovou jistotu.

Vyzvy k poskytnuti pomoci obdrzi HS kromé dispecinkl slozek
IZS pfimo od obcan(. Pfi pouZiti telefonniho ¢isla +420 1210,
je hovor vzdy smérovdn na pfislusny dispecink HS. Mobilni

sit totiz umi vyhodnotit polohu volajiciho a linka je technicky
pohofi. Odpadé tak nékdy zdlouhavé telefonovani od jednoho
dispecinku k druhému.

V pfipadé volani ze zahranici je volani jednotné smérovano

na dispecink HS v Krkonosich, odkud je hovor pfedan do pfi-
slusné horské oblasti. Toto ¢islo neni krizové ¢islo jako napf.
112, 150, 155 ¢i 158. Volani je zpoplatnéno a HS plati pouze
pfipadna presmeérovani.

Pocet volani na nouzové ¢islo 1210 se ustalil na 300 hovorech
za mésic, z toho v zimnim obdobi je 16% ze zahranici. Hovor je
odbaven priimérné do 1 minuty.

Aby se Vam ¢islo dobfe pamatovalo, vymyslela k nému horska
sluzba i mnemotechnickou pomdcku — slogan:

~Nechcete-li, abychom k vam dorazili deset minut po dva-
ndcté, volejte ¢islo 1210”

92

In the previous issues of the Yearbook we wrote about new
projects of the Mountain Rescue Service, such as the Mountain
Rescue Service mobile application which can localize an injured
using GPS coordinates and thus send for the rescuers much
faster than in the past, or another interesting project, a game
which is intended for both education and leisure: “In the Foot-
steps of Yettie in the Czech Mountains”.

Today we would like to present a universal 24/7 emergency
telephone number +420 1210 of the Mountain-rescue Service,
launched at the beginning of the winter season to facilitate
communication between tourists in distress and mountain res-
cue teams. Because most of our highest mountains are situated
on the borders partially covered by foreign mobile operators,
we recommend dialling the country code +420 before the
phone number 1210 itself. Then you can rest assured that you
will reach the number you are calling.

The Mountain-rescue Service will get calls for help not only
from the Integrated Rescue System control centres, but also di-
rectly from citizens. When using telephone number +420 1210,
your call is always directed to the relevant Mountain-rescue
Service control room. The mobile network is able to recognise
the position of the caller and the phone call is forwarded to
the nearest Mountain-rescue Service control room in the given
mountain range. Time-consuming telephone calls from one
control room to another are thus eliminated.

All calls from abroad are directed to the Mountain-rescue Ser-
vice control room in the Giant Mountains which forwards them
to the relevant mountain areas. The number is not a regular
emergency number, like 112, 150, 155 or 158. Each call will be
charged and the Mountain-rescue Service will pay for forward-
ed calls only.

The number of calls to 1210 stabilised at 300 calls per month,
of which —in winter — 16% are calls from abroad. On average,
each call is answered within a minute.

To remember the number, the Mountain-rescue service has
come up with the following slogan:

“If you don’t want us to arrive at ten minutes past twelve, make
sure you call 1210.”

81 6 299 « 1 325

Vyzva k hledacim akcim Celkem najeto Celkem najeto

8 104 e 1 855 161

Celkem osetieno povolan vrtulnik LZS
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Agentura CzechTourism je statni pfispévkovou organizaci,
jejimZ zFizovatelem je Ministerstvo pro mistni rozvoj CR, a jeZ
vyviji svou ¢innost v souladu s cili zfizovatele, zfizovaci listinou
a platnym statutem. Zakladnim cilem Ceské centraly cestovni-
ho ruchu — CzechTourism je propagace Ceské republiky jako
destinace cestovniho ruchu v zahranici i v Ceské republice.

K dosazeni tohoto cile pIni CzechTourism v koordinaci s MMR
CR tyto hlavni ukoly: koordinuje ¢innosti v oblasti cestovniho ru-
chu, vypracovava a koordinuje destinac¢ni marketing, prezentuje
Ceskou republiku na mezinarodnim poli cestovniho ruchu, po-
skytuje informacni podporu v oblasti cestovnimu ruchu, vytvari
vyzkumnou a vzdélavaci ¢innost, prezentuje znacku CzechTou-
rism i Ceska republika v celosvétovém méfitku.

V roce 2013 oslavila agentura CzechTourism 20 let od svého za-
lozeni. MaZeme odhadovat, ze v roce 2013 navstivilo Ceskou re-
publiku az na 21 miliont zahrani¢nich turistl. Historicky nejvy3si
pocet z nich — 7,3 milionu — se ubytoval v hotelech ¢i penzionech.

Na internetové prezentace souvisejici s marketingovymi ak-
tivitami agentury bylo pfivedeno pFes 1 milion navstévnikd,
incomingova kampari Cesko — zemé piibéh vygenerovala 829,7
mil. zobrazenf a pfedpokladany prinos pro ekonomiku Ceské
republiky pfesahl 107 miliont K¢. Online kampar zamérena

na domaci cestovni ruch vygenerovala pfes 55 mil. zobrazenf

a mésicné oslovila pres 4,5 mil. unikatnich uzivateld. Portaly
www.czechtourism.com a www.kudyznudy.cz zazily historicky
nejvyssi navstévnost a doznaly rozséhlych technologickych zmén
pro uZivatele i provozovatele turistickych cil(. Portal Kudy z nudy
dosahl v roce 2013 historicky nejvyssi navstévnosti — 7,2 milio-
nu, unikatnich navstévnikl bylo pres 4 miliony. V hlavni turistické
sezoné stranky zaznamendvaji pres 1 milion navstév mésicné.

Zahrani¢ni zastoupeni agentury CzechTourism

V roce 2013 pUsobilo ve svété celkem 21 zahrani¢nich zastou-
peni agentury CzechTourism, z toho 18 tzv. prvniho stupné
(kancelar agentury CzechTourism) a 3 zastoupeni druhého
stupné (zastoupeni PR agenturou). Zakladnim cilem sité zahra-
ni¢nich zastoupeni je propagovat Ceskou republiku jako idealni
turistickou destinaci, budovat povédomi o znacce destinace

a stimulovat objem pfijezdd zahrani¢nich navstévnikd. Cinnost
zahranic¢nich zastoupenfi je monitorovana a vyhodnocovana.
Sledovanymi parametry jsou nejen kvantitativni, ale pfedevsim
kvalitativni ukazatele, sledovana je tedy efektivnost ¢innosti.

Za timto Ucelem byl vypracovan systém metrik. VV rdmci ¢innosti
zahranic¢nich zastoupeni byly usporadany desitky press tript
pro zahrani¢ni novinare i fam tripl pro vyznamné tourope-
ratory (AITO, Jetair., mexické Pooly). Marketingové kampané
vyuzily veskerych marketingovych nastrojd, Ceska republika se
prezentovala v ramci dllezitych eventl a veletrh( (filmovy fes-
tival Czech That Film v USA, Veletrh Expotravel, Jekatérinburg,
Veletrh TTG Incontri Rimini, ITB Singapore aj.).
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CzechTourism is an organisation receiving contributions from
the State Budget, founded by the Czech Ministry of Regional
Development, and pursuing its activities in compliance with
the founder’s objectives, founder’s deed and the valid statute.
The main objective of CzechTourism is promotion of the Czech
Republic as a tourist destination in the Czech Republic and
abroad. To pursue this objective, CzechTourism in coordinated
efforts with the MRD performs the following main tasks: it
coordinates activities in tourism, develops and coordinates
destination marketing, represents the Czech Republic in the
international world of tourism, provides information on tour-
ism, engages in research and educational activities, promotes
the CzechTourism and Czech Republic brands globally.

In 2013, CzechTourism celebrated its 20" anniversary. Esti-
mates suggest that in 2013 the Czech Republic was visited
by as many as 21 million foreign tourists. The largest number
ever recorded — 7.3 million of them — were accommodated in
hotels or guest houses.

The CzechTourism website attracted over 1 million viewers,
the “Czech Republic — the Land of Stories” campaign focusing
on inbound tourism generated 829.7 million of hits and the
estimated benefit for the Czech economy exceeded CZK 107
million. An online campaign focusing on domestic tourism
generated over 55 million hits and attracted over 4.5 million
of unique users per month. The www.czechtourism.com and
www.kudyznudy.cz portals had the highest visitor rates ever
and underwent extensive technological changes for both

the users and tourism destination operators. In 2013, www.
kudyznudy.cz had the highest visitor rate — 7.2 million with
over 4 million unique visitors. In the main tourism season, the
website has over 1 million hits per month.

CzechTourism Foreign Offices

In 2013, CzechTourism ran a total of 21 foreign offices world-
wide, of which 18 were categorised as first-class (CzechTourism
offices) and three as second-class offices (representation by a
PR agency). The primary goal of CzechTourism’s foreign offices
across the globe is to promote the Czech Republic as an ideal
tourist destination, to raise awareness of the destination brand
and to stimulate numbers of inbound visitors. Foreign offices’
operations are monitored and assessed. The monitored param-
eters include not only quantitative, but primarily qualitative indi-
cators, i.e. the efficiency of their activity is monitored. A system
of metrics has been developed for this purpose. The foreign
offices organised dozens of press trips for foreign journalists, as
well as fam trips for major tour operators (AITO, Jetair, Mexican
pools). Marketing campaigns used all marketing tools; the
Czech Republic presented itself at important events and fairs
(Czech That Film festival in the U.S., Expotravel in Yekaterin-
burg, TTG Incontri in Rimini, ITB in Singapore, etc.).

Marketingova komunikace 2013

Ve své ¢innosti v oblasti marketingové komunikace se agentura
v roce 2013 soustredila pfedevsim na aktivity spojené s narod-
nimi produkty: cesty za pozndnim (kulturni produkt): Praha,
mésta s pfibéhem; cesty krajinou (aktivni produkt): letni cesty,
zimni cesty a cesty pro zdravi (ldzerisky produkt): ¢eské 1azné,
medicinsky turismus.

Kampané realizované v roce 2013 navazuji na brand positioning
Cesko — zemé pFib&ht definovany marketingovou strategif.

0d toho se odviji komunikace turistickych destinaci v Cesku
pomoci poutavych piibéhd atraktivnich mist nasi zemé, které
mUZe navstévnik odhalovat, objevovat a prozZivat.

Agentura CzechTourism v roce 2013 spustila marketingovou
kampan na podporu pfijezdového cestovniho ruchu,

ktera predstavila Cesko jako zemi piibéhd za pomoci nového
vizuélniho stylu. Od dubna do fijna probéhla prvni ¢ast integro-
vané marketingové kampané zamérené predevsim na skupinu
stéZejnich a blizkych trhd. Kampar reagovala na nedostate¢nou
prezentaci Ceské republiky na zahrani¢nich trzich a na nezadou-
ci asociace, které jsou s ni spojované. Hlavnim komunikac¢nim
cilem proto byla zména vnimani destinace: od image Ceska
jako nevyrazné zemé ve vychodnim bloku k exkluzivni destinaci
atraktivni pro movitéjsi klientelu.

Marketingova kampar na podporu domaciho cestovniho
ruchu probihala od zafi do prosince 2013. Cilem kampané
bylo predevsim zvysit divéru v Ceskou republiku a v jednotlivé
regiony, které byly predstaveny jako atraktivni mista pro traveni
dovolené (minimalné vikendové) poskytujici nabidku kvalit-

nich sluzeb. Navazujicim cilem bylo zvysit povédomi o méné
etablovanych regionalnich destinacich, které disponuiji kvalitnim
produktem, a jejich zafazeni na seznam zvazovanych destinaci
k navstéve.

Vyse uvedené kampané byly koncem roku doplnény produk-
tovou kampani zaméfenou na domaci a pfihranicni trhy.
Jejim cilem bylo zvysit povédomi o nabidce kvalitnich produkttd
napfic¢ ¢eskymi turistickymi regiony.

B2B informacni kampar uréend provozovatelm ¢innym

v oblasti cestovniho ruchu probihala v pribéhu celého roku
formou tisténé inzerce, pravidelného vydavani e-bulletinu a vy-
danim informacni brozury CzechTourism — Va3 partner v cestov-
nim ruchu. Brozura byla distribuovéna na akcich pro odbornou
vefejnost.

Projekty Integrovaného operacniho programu

Agentura CzechTourism realizovala 13 projektl Integrovaného
operacniho programu zamérenych na marketingové aktivity,
B2B aktivity, monitoring v oblasti domaciho i pfijezdového
cestovniho ruchu i segmentace trhu vyznamnych strategickych
zemi. Nékteré z projektl byly zaméfeny na specificky produkt

Marketing Communication in 2013

As concerns marketing communication in 2013, the agency fo-
cused on activities connected with the national products: learn-
ing trips (cultural product): Prague, towns with stories; trips
through landscape (active product): summer trips, winter trips;
and health trips (spa products): Czech spa, medicine tourism.

2013 campaigns pick up the threads of the Czech Repub-

lic - the Land of Stories brand position as defined by the
marketing strategy. This is where the communication on Czech
tourism destinations starts — they are attractive sites surround-
ed by interesting stories that can be revealed, discovered and
experienced by every visitor.

In 2013, CzechTourism launched a marketing campaign to sup-
port inbound tourism. This campaign introduced Czechia as
a country of stories with a new visual style. The first part of the
integrated marketing campaign (between April and October)
focused primarily on the principal and near markets. The cam-
paign reacted to inadequate presentation of the Czech Republic
on foreign markets, and to unwanted associations related to it.
The main communication objective was a change in perception
of the destination: from the image of an indistinct country
somewhere in the Eastern block to an exclusive destination
attractive for wealthier clientele.

A marketing campaign supporting domestic tourism took
place from September to December 2013. The primary goal of
the campaign was to restore confidence in the Czech Republic
and its regions that were presented as attractive destinations
(at least for a weekend) offering a range of quality services.
The follow-up goal was to raise awareness about less-known
regional destinations with a quality product which could be put
on the list of destinations worth visiting.

At the end of the year the above campaigns were comple-
mented by a product campaign focusing on domestic and
border markets. Its goal was to raise awareness about quality
products offered across Czech tourist regions.

B2B information campaign directed at operators in tourism
took place throughout the year and included printed advertise-
ments, regularly issued e-bulletin and publication of the infor-
mation brochure “CzechTourism — Your Partner in Tourism”. The
brochure was distributed at events for the expert public.

Projects of the Integrated Operational Programme

CzechTourism implemented 13 projects of the Integrated
Operational Programme focusing on marketing activities,

B2B activities, monitoring of domestic and inbound tourism,
and market segmentation of major strategic countries. Some
projects focused on a specific tourism product, e.g. gastrono-
my, film tourism, or young travellers (these three projects were
launched in 2013).
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cestovniho ruchu, napf. gastronomii, filmovy turismus ¢i mladé
cestovatele (tyto tfi projekty startovaly v roce 2013).

Propagace

V roce 2013 zajistilo oddéleni edice realizaci 20 titula pro-
pagacnich tiskovin ve 13 jazykovych mutacich v celkovém
nakladu 1 480 200ks. Zaroven pokracovala vydavatelska
spoluprace agentury CzechTourism s partnerskymi subjekty,
nékteré tituly proto vznikaly ve spolupraci s regiondlnimi man-
agementy, destina¢nimi managementy a s ostatnimi partnery.
Vybrané publikace byly vyrobeny ve vicejazycnych mutacich —
napf. katalog ubytovacich zafizeni v CR vyrobeny ve spolupréaci
s Asociaci hotell a restauraci a katalog kemp( v CR, ktery
vznikl ve spolupréci s Asociaci kempt CR.

V roce 2013 organizovala agentura CzechTourism oficidlni Gcast
Ceské republiky na 18 veletrzich cestovniho ruchu zamé-
fenych na koncového zdkaznika i business klientelu, v jejichz
ramci predstavila oficialni vystavni expozici Ceské republiky.
CzechTourism zrealizoval v roce 2013 také nékolik produktovych
veletrhl fesenych formou tzv. schell scheme (expozice objedna-
na v misté konani), z toho napf. 4 veletrhy zamérené na oblast
MICE a 2 golfové veletrhy, prostor dostaly téZ prezentace lazni.

V roce 2013 zorganizovalo oddéleni PR celkem 61 akci pro za-
hrani¢ni odbornou vefejnost. \/ ndvaznosti na marketingovy
plan agentury bylo zrealizovdno 7 hromadnych tematickych
press a fam tripQ. V rdmci press/fam tripQ se, kromé hlavnich té-
mat, komunikovala naptiklad i architektura, Zidovské pamétky,
gay tourism, golf, luxusni dovolend, design nebo ldzenstvi.

Podpora eventl konanych v regionech byla i v roce 2013 nedil-
nou soucasti aktivit agentury CzechTourism. Jejich cilem bylo
pobidnout Ceské turisty k realizaci jejich dovolenych v domacim
prostredi. V roce 2013 podpofila agentura CzechTourism vice
nez 50 regiondlnich akci, festivall ¢i sportovnich eventd.

Regionalni eventy s mezinarodnim vyznamem zahrnovaly
napf. akce Barum Rally Zlin, Mezinarodni hudebni festival v Ces-
kém Krumlové, Prague Pride, Run Czech (Prague International
Maraton), Jizerska 50 a dalsi zavody v rémci SkiTour, MS v Biat-
lonu v Novém Mésté na Moravé, Ice Wine du Monde, Festival
svétla — Signal, Kfehky Mikulov, Designblok, MS juniorti, ME
Zen a muzl (Ceska basketbalova federace)

Spolecenské projekty zacilené na domaci cestovni ruch

a incoming zahrnovaly napf. akce Tourfilm a Tour Region Film
Karlovy Vary, Tourmap, Arts and Film Tel¢, Mezindrodni festival
outdoorovych filmd, Mezinarodni vystava skla a bizuterie —
KFehka krasa v Jablonci nad Nisou

Agentura CzechTourism se zafadila mezi vyznamné partnery tu-
ristickych regiont, mést, profesnich asociaci a dalsich organiza-
di, jakymi jsou: Leti$té Praha, CSA, Pilsner Urquell, Student
Agency &i NPU.
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Promotion

In 2013, the Publishing Department issued 20 titles of pro-
motional materials in 13 languages with a circulation of
1,480,200. At the same time, CzechTourism continued to publish
in co-operation with its partners. Therefore, some titles were
prepared in co-operation with regional management, destination
management and other partners. Selected publications were

in multiple languages — e.g. the catalogue of accommodation
establishments in the Czech Republic produced in co-operation
with the Czech Association of Hotels and Restaurants, and the
catalogue of camping sites in the Czech Republic produced in
co-operation with the Czech Camping Association.

In 2013, CzechTourism organised the official participation of the
Czech Republic at 18 tourism trade fairs for end consumers
and business clientele, where it presented the official exhibi-
tion of the Czech Republic. In 2013, CzechTourism participated
in several product trade fairs using a shell scheme (a stand
arranged directly on the spot), including four MICE expos and
two golfing trade fairs; some space was devoted to spa pres-
entations as well.

The PR department held in 2013 a total of 61 events for
foreign experts. In compliance with its marketing plan, the
agency organised seven collective thematic press and fam trips.
In addition to major topics, press/fam trips communicated for
example architecture, Jewish monuments, gay tourism, golf
holidays, luxury holidays, design or spas.

CzechTourism activities in 2013 also included support of
regional events. Their purpose was to attract Czech tourists to
domestic holidays. In 2013, CzechTourism supported more than
50 regional events, festivals or sporting events.

Regional events with an international effect included for
example: Barum Rally Zlin, the International Music Festival in
Cesky Krumlov, Prague Pride, Run Czech (Prague International
Marathon), Jizerska 50 and other races of the SkiTour series, the
Biathlon World Championship in Nové Mésto na Moravé, Ice
Wine du Monde, the Festival of Light — Signal, the Art Design
Festival in Mikulov, Designblok, the Under-19 World Champi-
onship, the European Championships of women’s and men'’s
teams (Czech Basketball Federation).

Social events focusing on domestic and inbound tourism
included for instance the following events: Tourfilm and Tour
Region Film in Karlovy Vary, Tourmap, Arts and Film in Tel¢,
the International Festival of Outdoor Films, the International
Exhibition of Glass and Jewellery — Fragile Beauty — in Jablonec
nad Nisou.

CzechTourism has become a key partner of tourist regions, mu-
nicipalities, professional associations and other organisations,
such as Prague Airport, Czech Airlines, Pilsner Urquell,
Student Agency, or the National Heritage Institute (NPU).

Spoluprace s regiony

Komunikace s regiony probihala i v roce 2013 na zakladé dlou-
hodobé nastavené spoluprace s tzv. regionalnimi koordina-
tory. Koordindtofi funguiji jako hlavni partnefi agentury Czech-
Tourism v turistickych regionech a predavaji veskeré informace
destinacnim managementlm a dalsim subjektlm cestovniho
ruchu pUsobicim v daném regionu. Mimo pravidelnych schiizek
pfimo v regionech zorganizovala agentura CzechTourism dvé
setkdni regionalnich koordinator(, v jejichz rdmci se méli moz-
nost setkat jak se zastupci agentury, tak s vybranymi rediteli
zahrani¢nich zastoupeni CzechTourism.

Vyznamna byla mimo jiné série 7 regionalnich press a fam tripQ
realizovanych pro Ceské novinare a touroperatory a tradi¢ni
Seminare pro odborniky v cestovnim ruchu, v jejichZ rdmci

na zacatku roku v hotelu Jalta v Praze prezentovalo 17 turis-
tickych regiont svou aktualni nabidku pfitomnym zastupctim
cestovnich kancelafi a agentur.

Turisticka informacni centra

Ceské centréla cestovniho ruchu — CzechTourism ve spolupraci
s Asociaci turistickych informacnich center Ceské republiky
iniciovala sjednocenti certifika¢niho procesu TIC v Ceské
republice a vytvoreni jednotné klasifikace turistickych
informacnich center Ceské republiky. Nova certifikace TIC

je v platnosti od 30. dubna 2013.

Projekt EDEN

EDEN (European Destinations of Excellence) je projekt Evropské
komise, jehoz hlavnim cilem je podpora udrzitelného cestovni-
ho ruchu ve statech Evropské unie. Ro¢nik 2013 predstavil téma
Cestovani bez bariér (Accessible Tourism). Hledaly se takové
destinace, které dlouhodobé pracuji na odstrafiovani bariér

v cestovnim ruchu a na zpfistupfiovani turistickych atrakti-

vit lidem s handicapem, seniorim, rodindm s malymi détmi,
pripadné dalSim turistim se specifickymi potfebami. Vitéznou
destinaci se stala destinace Lipensko.

Czech Convention Bureau

Poslanim Czech Convention Bureau (CzCB) je propagace Ceské
republiky na poli kongresové a incentivni turistiky na domacim
a zahrani¢nim trhu. CzCB Uzce spolupracuje s jednotlivymi
regionalnimi kancelaremi, zastfesuje praci regiond, a pfispiva
tak k maximalnimu vyuZiti veskerého kongresového potencia-
lu, ktery CR nabizi. Czech Convention Bureau je oteviena
instituce. V roce 2013 vstoupily do projektu Czech Convention
Bureau dva regiony, a to region Vysocina a Olomoucky kraj.

V roce 2013 Czech Convention Bureau usporadalo Ctyfi
workshopy a jednu road show, akce byly zaméfené na kongre-

Regional Co-operation

In 2013, communication with the regions continued to exist
based on long-term co-operation with regional coordinators.
The regional coordinators are the main partners of CzechTour-
ism in tourist regions and they share all information with desti-
nation management and other tourism authorities in the given
region. Apart from regular meetings in the regions, CzechTour-
ism organised two regional coordinators’ meetings where the
regional coordinators could meet the Agency'’s representatives
and some directors of CzechTourism foreign offices.

In addition to other projects, there was an important series

of seven regional press and fam trips held for Czech journal-
ists and tour operators, and traditional seminars for tourism
experts. At the beginning of this year, within the framework of
these seminars, 17 tourist regions presented their current offer
in the Jalta hotel, Prague, to the participating travel agencies
and tour operators.

Tourist Information Centres

CzechTourism in co-operation with the Association of Tourist
Information Centres of the Czech Republic initiated unification
of the TIC certification process in the Czech Republic including
a uniform classification of tourist information centres in the
Czech Republic. The new TIC certification has been in place
since 30 April, 2013.

EDEN Project

EDEN (European Destinations of Excellence) is a project by the
European Commission whose main objective is support of sus-
tainable tourism in the EU Member States. Accessible Tourism
was chosen as the 2013 year’s theme. Destinations were sought
which strive to eliminate barriers in tourism and make tourist
attractions accessible to the disabled, elderly persons, families
with children, as well as other tourists with specific needs. The
contest was won by the Lipno Region.

Czech Convention Bureau

The mission of the Czech Convention Bureau is to promote the
Czech Republic at home and abroad as an ideal destination
for conference and incentive tourism. The Czech Convention
Bureau closely co-operates with regional bureaus, coordinates
the activity of the regions thus contributing to maximum utili-
sation of the congress potential offered by the Czech Republic.
The Czech Convention Bureau is an open institution. In
2013 the Czech Convention Bureau project was joined by two
regions, the Vysocina and the Olomouc regions.

The Czech Convention Bureau organised four workshops
and one road show in 2013. The events focused on congress
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sovou a incentivni turistiku a probéhly v Némecku (Hamburg),
v Mexiku (Mexico City), v USA a v Kanadé (Dallas, Washington,
Toronto a Chicago). V ramci projektu ,,Marketingova podpora
MICE sluzeb v CR”, ktery je sou¢asti Integrovaného opera¢niho
programu, prob&hly workshopy v CR (Praha) a na Slovensku
(Bratislava). Akce byly zaméreny na segment MICE. Cilem akcf
bylo predstavit MICE nabidku Ceské republiky na cilovych
klicovych trzich. Agentura CzechTourism predstavila MICE
nabidku CR i ve Frankfurtu nad Mohanem na mezinarodnim
veletrhu IMEX (21.-23. 5. 2013), ktery je zaméfen na segment
kongresového primyslu a na veletrhu EIBTM (1.-21. 11. 2013)
v Barceloné.

V rdmci prezentace moznosti segmentu meeting indust-

ry na doméacim trhu usporadal (¢i se podilel) CzechTourism

— Czech Convention Bureau na deviti press a fam tripech.
Agentura CzechTourism — Czech Convention Bureau vydala

v roce 2013 novy kongresovy katalog, ktery na 188 strankach
predstavuje kongresové a konferencni kapacity v CR. Katalog
obsahuje kontakty na organizatory MICE akci, cateringové spo-
le¢nosti, poskytovatele konferencni techniky a dalsi subjekty.

V rdmci programu ,Kampané kandidatur” se agentura
CzechTourism aktivné podilela ¢i podpofila na 38 kampani
kandidatur za ucelem ziskani kongresd pro CR. Diky programu
Kampané kandidatur se Czech Convention Bureau stalo jednim
z hlavnich partnerd pro lokaini Professional Congress Organiser
a Destination Management Company, kterym agentura Czech-
Tourism aktivné pomaha ziskat co nejvyssi pocet kongresl pro
konéni v CR.

Institut turismu Ceské republiky

V lednu 2013 vznikl novy odbor agentury CzechTourism — In-
stitut turismu Ceské republiky. Poslanim Institutu je poskytovat
ostatnim organizac¢nim slozkam agentury, odborné i Siroké
vefejnosti zpravodajské, analytické a informacni sluzby. Déle
poskytuje pravidelné informace o sou¢asném stavu a oce-
kavaném vyvoji trhu cestovniho ruchu v Ceské republice,
zajistuje pravidelné informace o soucasném stavu a oce-
kdvaném vyvoji trhu mezinarodniho cestovniho ruchu,
prostiednictvim spoluprédce s vefejnym a soukromym sektorem
aplikuje ziskané poznatky do praxe, ¢imz pfispiva k rozvoji
a dosazeni dlouhodobé konkurenceschopnosti Ceské republiky
v oblasti cestovniho ruchu.

Mezi hlavni aktivity Institutu turismu patfi zpracovani aktudlnich
dat v oblasti pfijezdového, domaciho i mezinarodniho cestov-
niho ruchu, sledovani vyvojovych trendl na zdrojovych trzich.
Institut sestavuje Zebficek nejnavstévovanéjsich turistickych
cilt, predikuje vyvoj pfijezdového cestovniho ruchu, komentuje
platebni bilanci cestovniho ruchu Ceské republiky, aktualizuje
Country reporty, které jsou pfilohou marketingové koncepce
2013-2020. Institut turismu zpracovavé informace o cilovych
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and incentive tourism and took place in Germany (Hamburg),
Mexico (Mexico City), the U.S. and Canada (Dallas, Washing-
ton, Toronto, and Chicago). There were workshops held in the
Czech Republic (Prague) and in Slovakia (Bratislava) within the
Marketing Support for MICE Services in the Czech Republic pro-
ject under the Integrated Operational Programme. The events
focused on the MICE segment. The purpose of the events was
to introduce the MICE offer of the Czech Republic on the key
target markets. CzechTourism presented the MICE offer of the
Czech Republic also in Frankfurt am Main at the IMEX trade fair
(21/05-23/05/2013) specialising in congress tourism, and at the
EIBTM trade fair (01/11-21/11/2013) in Barcelona.

In 2013, CzechTourism — Czech Convention Bureau (co-)organ-
ised nine press and fam trips in order to promote the meeting
industry options at the domestic market. In 2013, CzechTourism
— Czech Convention Bureau published a new congress cata-
logue which has 188 pages and introduces Czech congress and
conference capacities. The catalogue contains contact details of
MICE event organisers, catering companies, conference tech-
nology providers and other entities.

Within the framework of the Candidacy Campaigns project,
CzechTourism actively contributed to or supported about 38
candidacy campaigns in order to win congresses for the Czech
Republic. Owing to the Candidacy Campaigns project, the
Czech Convention Bureau has become one of the key partners
of local professional congress organisers and destination man-
agement companies. CzechTourism actively supports them in
winning as many congresses for the Czech Republic as possible.

The Institute of Tourism of the Czech Republic

In January 2013 a new division of CzechTourism was founded
— the Institute of Tourism of the Czech Republic. The Institute’s
mission is to provide intelligence, analytical and information
services to the remaining organisational units of the Agency,
including the expert and general public. It also provides regu-
lar information about the existing status and expected
developments on the Czech tourism market, regular
information about the existing status and expected de-
velopments on the international tourism market, applies
acquired knowledge in practice through co-operation with
the public and private sectors, thus contributing to develop-
ment and achieving of long-term competitiveness of the Czech
Republic in tourism.

The core activities of the Institute of Tourism include processing
of current data from inbound, domestic and outbound tourism,
monitoring of development trends in the source markets. The
Institute makes a chart of the most popular tourist destinations,
predicts the development of inbound tourism, monitors the
payment balance of tourism in the Czech Republic, and updates
the country reports enclosed to the 2013-2020 Marketing

skupinach a segmentech, spolupracuje s vysokymi skolami,
poskytuje prostor pro diskuzi nad aktualnimi tématy v ramci
svych aktivit v¢etné Féra cestovniho ruchu, které se v roce 2013

uskutecnilo ve dnech 14.-15. fijna 2013 v Dolni oblasti Vitkovic
v Ostravé.

Concept. The Institute of Tourism processes information about
target groups and segments, co-operates with universities,
provides a space for discussion over recent topics within the
framework of its activities including the Forum of Tourism
which took place on 14-15 October, 2013 in Dolni oblast Vitk-
ovice — Ostrava.
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MINISTERSTVO
PRO MIiSTNiI

Prehled vybranych kontaktnich adres / List of Selected contact addresses

STATNi ORGANY A INSTITUCE
GOVERNMENT AGENCIES AND
INSTITUTIONS

Ministerstvo pro mistni rozvoj CR
Ministry for Regional Develop-
ment of the Czech Republic
WWW.mmr.cz

Ceska centrala cestovniho ruchu
—CzechTourism

Czech Tourist Autority — Czech-
Tourism

www.czechtourism.cz
www.czechtourism.com

Ndrodni pamdtkovy Ustav

State Institute of Care of Historic
Monuments

WWW.NpU.cz

Cesky statisticky ufad
Czech Statistical Office
WWW.CZ50.CZ

104

HLAVNIi MESTO PRAHA
CITY OF PRAGUE

Magistrat hl. m. Prahy
Prague City Council
www.praha-mesto.cz
www.prahainfo.cz
www.praha.eu
Www.prague-city.cz

Prazské informacni sluzba
Prague Information Service
www.prague-info.cz
WWW.PIs.cz

Sprava Prazského hradu
Prague Castle Administration
www.hrad.cz

Prazska asociace kongresové
turistiky (PAKT)

Prague Convention Bureau
Www.pragueconvention.cz

SDRUZENI A SVAZY MEST

A OBCI

ASSOCIATIONS AND UNIONS
OF TOWNS AND COMMUNITIES

Sdruzeni historickych sidel Cech,
Moravy a Slezska

Association of Historical Settle-

ments in Bohemia, Moravia and
Silesia

Www.shscms.cz

Svaz mést a obci CR

Union of Czech Towns and
Communities
WWW.SMOCT.CZ

Asociace kraj Ceské republiky
(AKCR)

Association of Regional
Authorities
www.asociacekraju.cz

Sdruzeni lazeriskych mist CR
Czech Spa Towns Association
WWW.5pas.cz

PROFESNi ASOCIACE A SVAZY
PROFESSIONAL ASSOCIATIONS
AND FEDERATIONS

Asociace cestovnich kancelafi CR
(ACK CR)

Association of Travel Agencies of
the Czech Republic
www.acker.cz

Asociace Ceskych cestovnich
kancelafi a agentur (ACCKA)
Association of Tour Operators
and Travel Agencies of the Czech
Republic

www.accka.cz

Asociace hotell a restauraci CR
Czech National Federation of
Hotels and Restaurants
www.ahrcr.cz

Asociace privodct CR
CR Guides Association
asociaceprtivodcli.cz

Svaz obchodu a cestovniho ruchu
(SOCR CR)

Czech Confederation

of Commerce and Tourism
WWW.50CI.CZ

Asociace kuchaft a cukrara CR
Association of Chefs and
Confectioners of the Czech
Republic

www.akc.cz

Svaz venkovské turistiky
Union of Rural Tourism
WWW.svazvt.cz

Evropské centrum pro ekoagrotu-
ristiku (ECEAT CZ)

European Centre for Eco Agro
Tourism CZ

www.eceat.cz

Horska sluzba CR
Mountains Rangers
www.horskasluzba.cz

Svaz lécebnych lazni CR
Czech Spas Association
www.lecebne-lazne.cz

Camp.cz
www.camp.cz

Asociace lanové drahy CR
Association of Cable Railway
www.aldr.cz

Asociace turistickych regiont CR
(ATUR)

Association of Tourist Regions
of the Czech Republic
www.atur.cz

Asociace turistickych informac-
nich center Ceské republiky
(ATILC)

Association of Tourist Infor-
mation Centres of the Czech
Republic

www.aticcr.cz

Asociace organizaci cestovniho
ruchu

Association of Tourism Organi-
zations

WWW.asociaceocr.cz

Ceské golfova federace
Czech Golf Federation
www.cgf.cz

Asociace horskych stredisek, o. s.

Mountain resorts association
www.ahscr.cz

KLUBY / CLUBS

Klub ¢eskych turistt
Czech Tourist Club
www.kct.cz

Autoklub Ceské republiky
Autoclub of the Czech Republic
www.autoklub.cz

UAMK - Ustredni
automotoklub CR

Central Auto-moto-club of the
Czech Republic
www.uamk.cz

MEZINARODNI VELETRHY
CESTOVNIHO RUCHU
INTERNATIONAL TOURISM FAIRS

"G0O"/,Regiontour” Brno
www.bvv.cz/go

“Holiday World” Praha
www.holidayworld.cz
www.incheba.cz

MADI Travel Market
www.madi.cz

“TOURFILM" Karlovy Vary
www.tourfilm.cz

ODBORNE SKOLSTVi
UNIVERSITIES

Vysokad skola ekonomicka Praha
University of Economics
WWW.Vse.cz

Vysoka skola hotelova
Hotel Management College
www.vsh.cz

Vysoka skola obchodni
University of Business
WWW.VS0.CZ

MEZINARODN/ INSTITUCE / IN-
TERNATIONAL INSTITUTIONS

Svétova organizace cestovniho
ruchu

World Tourism Organization
(UNWTO)

WWW.unwto.org

Gen. feditelstvi pro podnikéni
a pramysl

DG Enterprise and Industry
ec.europa.eu/enterprise/in-
dex_en.htm

Poradni vybor pro cestovni ruch
Tourism Advisory Committee
(TAC)
ec.europa.eu/enterprise/services/
tourism/index_en.htm

Evropsky statisticky urad
EUROSTAT
epp.eurostat.ec.europa.eu

Organizace pro ekonomickou
spolupraci a rozvoj (OECD)
Organisation for Economic
Co-operation and Development
www.oecd.org./cfe/tourism

Visegradska ctyrka (V4)
Visegrad Four
www.visegradgroup.eu
www.european-quartet.com

Stfedoevropska iniciativa (CEI)
www.cei.int

Kongresovy a incentivni

cestovni ruch
www.iccaworld.com
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Ministerstvo pro mistni rozvoj CR
Staroméstské nameésti 6

110 15 Praha 1

Tel.: +420 224 861 111

Fax: +420 224 861 333
WWW.mmr.cz



